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Arista Aims New Houston 
Album At 'Core Urban' Fans 



BY GAIL MITCHELL 

While recording the first album 
after signing her new $100 mil- 
lion Arista contract. Whitney 
Houston says she sought to cre- 
ate "a positive, feel-good, very 
soul-oriented album, something 
I felt was missing. I hear a lot of 
things on the radio, but I don't 
hear any R&B songs with a bold, 
new flavor . . . songs you can sing 
along to and love the melody. 
That's what I was looking for." 

That rhythmic quest has yielded 
Just Whitney .... which will hit 
U.S. stores Tuesday (10). While her 
previous studio album, the 1998 set 
My Lore Is Your Lore, found the 
crossover diva dabbling in hip-hop 
and reggae. Just Whitney . . . takes 
a decidedly more K&K approach. 
It's a back-to-basics direction 
sought by Arista Records presi- 
dent/CEO Antonio "LA" Reid. 
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"We really wanted to re-estab- 
lish a core urban base for Whit- 
ney." Reid says. "It was important 
to do that, because for an artist of 
her caliber, it's easy to gel lost and 
start to not pay attention or 
understand the value in our core 
urban market. That's so key for 
her. It's not like it once was: We 
made records that were black pop 
for years. And now that same 
black pop doesn't work. If you 
look at black artists with success, 
you find they're making music for 
their core and not necessarily 
designed for the masses." 

To reach that core. Arista is 
working the commercial single 
"One of Those Days" to urban. 

(Continued on page 64) 



Holiday Hip-Hops To A Fast Start 

New Titles, DVD Going Strong; Mass Merchants Sport Deep Discounts 



BY BRIAN GARRITY 
and ERIK CRUENWEDEL 

U.S. music and video retailers are 
expressing "cautious optimism" about 
the 21 HI2 holiday shopping season, after 
sales got off to a promising start dur- 
ing the Thanksgiving weekend, pow- 
ered by strong interest in new releas- 
es — especially country and rap 
titles — and the continuing consumer 
appetite for DVDs. 

According to Nielsen SoundScan. 
21.3 million album units were sold dur- 
ing Thanksgiving week, with 24 titles 
selling more than 100.000 units. That 
is an increase of more than 12% from 
the same week one year ago. when 18.7 mi 
album units were sold tsee Market Watch, page 
But. on a comparative basis of Thanksgiving week 
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the holiday fell one week later than it 
did last year — album sales are actually 
4% behind 2001. when 22.2 million 
units were sold the week of Black Fri- 
day I sec Oyer the Counter, page 53). 

Hut retailers are taking a "glass half- 
full" view of the market. 1 laving experi- 
enced a decline of more than 13% in 
overall unit volume year to date, accord- 
ing to Nielsen SoundScan. retailers see 
the Christmas season as the last chance 
to boost their depressed numbers. 

"This sets a positive tone, and we con 
linue to be cautiously optimistic that 
this is going to be a good holiday sea- 
son." says Mark I logan. VP of marketing 
at Trans World Entertainment, the 1.052-store chain 
based in Albany. N.Y. 

(Continued on page 52) 



Christian Artists Thrive As Label Owners 



BY DEBORAH EVANS PRICE 

NASHVILLE— In the wake of cor- 
porate buyouts of many Christian 
record labels, there has been a 
proliferation of artist -owned start- 
up companies in the Christian 
music industry. Now hitting their 
stride, many of these indies arc- 
seeing increasing success through 
creative marketing strategies, 
including working together on 
promotions. 

Once mainly the province of 
such pioneering independent 
labels as Sparrow Records, Fore- 
Front Records. StarSong. Re- 




union, and Brentwood Music, the 
Christian music community has 
undergone major changes in the 
past decade, as several mainstream 
music companies have sought a 
foothold in the genre. EMI bought 
Sparrow. Re:think. StarSong. and 
ForeFront: Zomha's acquisitions 
include Brentwood. Reunion, and 
Benson: earlier this year. Warner 
Bros, purchased Word Entertain- 
ment from C.aylord. 

This shift in the marketplace 
provided fertile ground for Rocke- 
town Records, the label founded 
(Continued on page 13) 
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How does Sterling Sound 



DMODworkspace 




"DMOD is a tremendous time-saving tool. 
It's easy to use and far more secure than FTP." 



Murat Aktar 

President, Sterling Sound 
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One of the industry's most renowned mastering facilities, 
Sterling Sound is recognized for pioneering advances in the 
delivery of music on every format from LP to CD to DVD. 

Today, DMOD is helping Sterling Sound break new ground yet again. 
Through it's unique ©Mastering Service, powered by DMOD, Sterling clients can now access 
the facility's legendary mastering engineers faster than ever— from anywhere in the world. 

It's simple. It's secure. It's transforming the global music industry. 

Record labels, studios, pressing plants, and distribution services are all discovering the DMOD advantage: 
lower project costs, faster distribution and turnarounds, and greater control over digital assets. 
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Try DMOD 1 
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Or call toll-free at 
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918-7711 
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Most Labels Mum On Royalty Reform 



BY BILL HOLLAND 

WASHINGTON, D.C.— Despite recent an- 
nouncements that Bertelsmann Music 
Croup (BMC) and Universal Music Croup 
(UMG) are implementing new artist-royalty 
accounting procedures, other record com- 
panies are mum on their plans. 

A spokesman for Warner Music told Bill- 
board, "Our company is currently reviewing 
those issues," but would not speculate on any 
imminent announcement. Warner was the 
only major label to respond to the news. Sony 
Music and EMI had no comment. 

The UMG changes have not been formally 
announced, nor is the company officially 
commenting, but in an internal memo ob- 
tained by Billboard Bulletin, senior VP of 
global royalties Marjorie Fieldman acknowl- 
edges that artists have a "perception prob- 
lem" toward the company regarding the com- 
putation of royalties and that the changes will 
make the reporting process "more efficient, 
responsive, and easier to understand." 

UMG will now allow artists' auditors to 
review its manufacturing records, a subject 
that arose as a major issue in recent Cali- 
fornia hearings on label accounting prac- 
tices. Not releasing this information, the 
memo says, has led to "unnecessary suspi- 
cion" by auditors. 

UMG says it will also double the size of its 
audit staff and is waiving contractual restric- 
tions that "may hamper (or be perceived as 
hampering) an artist's ability to audit our 
books and records." The company also plans 
to hold workshops for artists and their rep- 
resentatives to help them better understand 
royalty statements. 

The memo says UMG's adjustments to 
the royalty reporting process are "an ongo- 
ing process." 

Two weeks earlier, BMC announced it was 
switching its royalty payment from a per- 
centage of suggested list price to a percentage 



of wholesale cost (Billboard, Nov. 30). The 
changes are not designed to result in any roy- 
alty payment gains for artists. It also an- 
nounced four changes to its royalty calcula- 
tions to "simplify and make more transparent" 
the payment process by eliminating standard 
royalty reductions, free-good provisions, pack- 
aging, and technology-related deductions. 
Reaction from the artists' community to 




the latest UMG development ranged from 
guarded optimism to skepticism. 

Jay Cooper, a Los Angeles-based music 
attorney and co-counsel for the Recording 
Artists' Coalition, says he is "very encour- 
aged" by the changes, which he hopes will 
"help in relations between record compa- 
nies and artists." 

And while Ron Fierstein of ADF Manage- 
ment is "hopeful there's a genuine intent 
behind all of this to improve the relations 
between the labels and the artists." Ron 
Stone of Gold Mountain Management says: 
"On the surface, it looks like a good idea. But 



in my 33 years in the business. I've never 
once seen a label do something that benefits 
artists. I bet that when the dust settles, |the 
labels willl get an edge." 

Ann Chaitovitz. director of sound-record- 
ing relations for the American Federation of 
Radio & Television Artists, says the changes 
are "a good first step" but feels they "are just 
nibbles at the edges of contract reform — the 
major issue of recoupment remains." 

The decisions by UMG and BMG to update 
royalty accounting procedures come as Cali- 
fornia state Sen. Kevin Murray (D-Montebel- 
lo) released a report Dec. 2 summarizing his 
views of the three hearings held by the Cali- 
fornia Senate Select Committee on the enter- 
tainment industry during the past 16 months. 

Murray concludes that artists and labels 
should resolve their contract issues so they "can 
join together to fight their natural enemies." 

He believes the seven-year statute, which 
binds only recording artists to long con- 
tracts, can only be fixed by legislation, while 
his views on accounting are more opti- 
mistic. "BMG and UMG are headed in the 
right direction." he says, "(but] I don't think 
they yet go far enough." 

Murray praises BMG for streamlining its 
royalties process, but believes it should have 
made changes in its auditing procedures. He 
is pleased that UMG is changing its auditing 
practices, but. like Chaitovitz. feels it should 
change its entire royalty process. He says the 
two together would be "real reform." 

Murray, who earlier this year proposed 
introducing legislation addressing label 
accounting practices, says such a move may 
not be necessary. "If all of the labels say they 
are going to remove all the restrictions on 
auditing, it doesn't make sense to produce a 
bill asking for the removal of restrictions." 

Additional reporting by Melmda Newman in 
Los Angeles and Carolyn Horwitz in New York. 



New NARAS Head Will 'Re-Evaluate, Reassess' Organization 



BY MEUNDA NEWMAN 

LOS ANGELES — While he says he is not looking to make whole- 
sale changes, new National Academy of Recording Arts and Sci- 
ences (NARAS) president Neil Portnow says that "nothing is nec- 
essarily sacred here other than our IGrammy] voting process and 
the awards process." 

Portnow officially took over the reins of NARAS Dec. 2. He was 
named to the post in September but had to 
negotiate his exit from his previous position as 
senior VP of West Coast operations for the 
Zomba Group. He replaces president/CEO 
Michael Greene, who resigned in April [Bill- 
board, May. 11). Portnow has been involved 
with NARAS for the past 20 years, most recent- 
ly as secretary/treasurer. 

"Most of what we do, we do very well, but 
when you have a change like this, it's a good 
time to re-evaluate and reassess everything," 
Portnow says in his first interview since assum- 
ing his new post. "So I've told the staff. 'Don't 
get crazy when I say. Have you ever thought 
about doing it this way?' " 

He adds that any changes will most likely not 
occur until after the Feb. 23, 2003. Grammy 
Awards telecast. "I've told people in the industry that there should- 
n't be an expectation of a focus on anything but the show for now." 
he says. "Once we get to March 1, I'll feel much more able. And 
pragmatically, it will be possible to work on more of the organi- 
zational and programmatic stuff I've thought about." 

For Portnow. that means developing ways to enhance each of 
what he calls NARAS' "four pillars": membership and awards, edu- 
cation, philanthropy and charity, and advocacy. Of the quartet, 
he feels advocacy is the least-developed. 




"Our membership is so diversified, there are so many issues 
where it would be difficult for the academy to take a position 
because so many of our constituents have different views," he says. 
"But there are many that we share, and we need to increase our 
action in that area, including stepping up in Washington. D.C., 
more than we've done in the past." Specifically, he says NARAS 
may look at adding some kind of formal lobbying body. 

Portnow inherits an academy that saw its 
membership grow from 3.500 members to 
17.000 under Greene's 14-year tenure and its 
assets build from $4.9 million to $50 million 
{Billboard, May 11). But NARAS was also rocked 
by a number of scandals during Greene's pres- 
idency. Although NARAS paid $650,000 to a for- 
mer staffer who accused Greene of sexual 
harassment. NARAS cleared Greene of any 
improprieties following an investigation con- 
ducted immediately prior to his resignation. 

Portnow has already been meeting with label 
heads and other NARAS partners to foster new 
roads of communication. Additionally, on his first 
day, he held a staff meeting with the 100 NARAS 
employees based in its Santa Monica, Calif., offices. 
(The organization has another 40 staffers in its 1 1 
other chapters and branches throughout the country.) He praised 
them for their performance during the transition and talked about 
"being friendly and compassionate — very basic stuff, but I had a sense 
that culturally this was a message that would be important for them 
to hear. In a situation where you're having turmoil and uncertainty 
and transition and where you've had the kind of controversy that was 
rampant — whether accurate, truthful, or otherwise, it was out there 
in the air — I think it's important to give people a chance to settle, 
feel security, comfort, and stability, because we have to go to work." 
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SLOW MOTION: There's no change at the top of The Billboard Hot 
100, where Eminem reigns for a sixth week with "Lose Yourself 
(Shady/lnterscope). With two weeks left in the calendar year, it looks 
like 2002 will go down as the year with the fewest number of chart- 
topping titles since Billboard initiated a pop singles chart in 1940. 

"Lose Yourself is only the seventh No. 1 song of the year. That's 
just half the amount of No. Is in 2001 and far less than the 17 songs 
that achieved pole position in 2000. There were 14 chart-toppers in 
1999 and 15 in 1998. 

The turnover rate in 2002 has been affected by long-running No. 
Is. Ashanti's "Foolish" and Nelly Featuring Kelly Rowland's "Dilem- 
ma" share the honor of being the longest-running chart-toppers of 
the year, with 10 weeks apiece. Nelly's "Hot in Herre" remained at 
the summit for seven weeks, and "Ain't It Funny" by Jennifer Lopez 
Featuring Ja Rule had a six-week ride. 

The year with the fewest No. 1 hits until now was 1996, with 
eight Spanish duo Los del Rio had a 14-week grip on No. 1 with 
"Macarena" (Bayside Boys Mixl. and Toni Braxton held firm for 1 1 
weeks with "Un-Break My Heart." But having two long-running 
No. 1 songs doesn't always lead to a small number of chart-topping 
tunes. The year 1992 is a good example — Boyz II Men had a 13- 
week run with "End of the Road." and Whitney Houston began her 
14-week record-setting stay with "I Will Always I-ove You," and yet 
12 singles managed to go all the way. 



TALL PAUL With the No. 8 debut of Back in the US. Live 2002 (MPL/ 
Capitol). Paul McCartney has his third-highest-ranking album of the 
past 20 years. In those two decades, the only McCartney titles to peak 
in a higher position were Flaming Pie (No. 2 in June 1997) and 
Wingspan: Hits and History (No. 2 in May 2001 ). McCartney last 
topped the album chart in May 1982 with Tug of War. 

BOWLING FOR COLUMBIA: Paul McCartney is a longtime Capitol 
artist, harking back to his days with the Beatles, but he did defect 
briefly to Columbia. Three of that imprint's most senior team mem- 
bers all debut on The Billboard 200 this issue. 

Barbra Streisand collects her 52nd chart entry with the No. 38 
debut of Duets. Her album chart span grows to 39 years and eight 
months. Bob Dylan's 44th chart entry is The Bootleg Series Volume 
5: Bob Dylan Live 1975 the Rolling Thunder Review, new at No. 
56. Dylan's chart span expands to 39 years, three months, and one 
week. Johnny Mathis opens at No. 153 with The Christmas Album. 
his 70th chart entry. His chart span is now 45 years, three months, 
and one week. 

Dylan and Mathis both left Columbia and returned. Two of Dylan's 
chart entries were released on Asylum, and Mathis has eight chart 
entries on Mercury. 

More Fred Branson each week at www.blllboard.com. 
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CONNECTING RADIO WITH THE MUSIC INDUSTRY 
AT THE FIRST MAJOR EVENT OF THE YEAR! 



Billboard Monitor 

seminar 



PANEL TOPICS 




iB AND HIP-HOP?: 

es discuss the new 
music paradigm, where hip-hop rules the airwaves 
on R&B/hip-hop stations, as well as Its growing pop- 
ularity in other formats. 

RADIO AS A LAUNCHING PAD: This session will 
bring together several radio personalities and pro- 
grammers who were able to use their success in 
radio to build a career far beyond the airwaves. 

ROCK BLOCK: Three hours of back-to-back rock 
sessions addressing how today's radio staffs live the 
lifestyle of the 18 - 24s they're trying to reach. 

THE COUNTRY COMMUNITY CAUCUS: Is country 
music finally poised for its big comeback? Country 
Industry heavyweights will gather for a free-wheel- 
ing session to discuss challenges and. perhaps, 
even come up with some solutions. 

TOP 40 TOPICS LIVE: This panel tackles the state of 
top 40 in 2003— Are the extremes leveling out? Are 
there enough hits for the format? And why are we 
burning through hits so quickly? 

RHYTHMIC TOP 40: Hip-hop and R&B aren't just a 
core sound at rhythmic, they're increasingly the 
beat of mainstream top 40 as well. How does rhyth- 
mic differentiate itself? 

PLUS MANY OTHER CUTTING-EDGE PANELS 
YOU CANT AFFORD TO MISS! 



ONLINE 

www.billboardevents com 
MAIL 

Billboard, Altn: Phyllis Demo 
770 Broadway, NY, NY 10003 

FAX 

646 654.4674 
PHONE 

Phyllis Demo 646.654 4643 



Harddrtve producer Roxy fvtyzal does what 
she does best: Gathering rock artists and 
making them available to radio. This Is your 
chance to discuss the business of music 
with the talent that makes up your playllst. 

JERRY UMBO PRESENTS 
AC RADIO TODAY... 

Panelists will discuss a wide range of topics 
including the emotional bond between 
your dj's and audience, how hard is too 
hard for new music, and the all Christmas 
music format. 



PLUS . 
OTHER HIGHLIGHTS 



► COCKTAIL RECEPTIONS 

► LIVE MUSIC & SHOWCASES 




THE 

GRAND FINALE 



! S WWW. 



bil 



BillboarcUAirplay Monitor 
RADIO AWARDS 

Honoring America's 

leaders in radio. 

complete list of nominees at 
www.blllboardevents.com 
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Card* 
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-i $599 Full Registration: on-site 
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Conference Fee and Payment: Moke oil payments to Billboard All registration tees ore due prior to the conference No 
personal checks accepted Special discount lor groups of 1 0 or more 

CanceMotkMM: All cancellations received before Jan 23 must be in writing and ore subject to o 20% cancellation tee. 
No cancellations accepted offer Jan 23 and no refunds will be issued Subslituhons may be made at any time Refunds 
will be processed after the conference is over 



QUESTIONS 

Michele Jacangelo, 646.654.4660 
bbevents@billboard.com 

SPONSORSHIPS 

Cebele Rodriguez, 646.654.4648 

crodriguez@billboord.com 

REGISTRATION 8c 
GROUP DISCOUNTS 
Phyllis Demo, 646.654 4643 
pdemo@blllboard.com 

HOTEL 

Eden Roc Resort 305.531 0000 
Make your reservations before 1/13 
to receive discounted room rate of S239I 



BMG Begins Zomba's Integration Process 



BY EMMANUEL LECRAND 

LONDON— BMG chairman/CEO 
Rolf Schmidt-Holtz is confident 
that Zomba — the world's largest 
independent music company, which 
Bertelsmann acquired two weeks 
ago for $2.7 billion — will help the 
German major lift its worldwide 
rank from fifth- to fourth-largest 
record company. 

"If we combine our strength and 
market share, we will no longer be the 
fifth major." Schmidt-HolU says. 
According to 2001 figures from the 
International Federation of the Phono- 
graphic Industry, BMG ranked fifth 
with a global revenue market share of 
8.2%, behind Warner's 11.8%. Figures 



In The News 

• Warner Music International 
(WMI) president Paul-Rene Alber- 
tini is assuming full responsibility 
for the division, following the Dec. 
5 announcement that WMI chair- 
man/CEO Stephen Shrimpton has 
retired from the position he has 
held for 16 years. 

• A U.S. District Court judge in 
Atlanta approved Dec. 4 the $8.5 
million settlement negotiated in 
October regarding a lawsuit involv- 
ing recording artists' health and 
pension benefiLs from the funds of 
the American Federation of Televi- 
sion & Radio Artists (AFTRA) [Hill- 
board, Nov. 2). The suit was brought 
in 1993 by soul legend Sam Moore, 
who charged the AFTRA Funds 
with fiduciary irresponsibility for 
failing to keep accurate records of 
benefits. The judge's approval paves 
the way for future claims. 

• Vivendi Universal (VU) chair- 
man/CEO Jean-Rene Fourtou says 
VU plans to put most of its enter- 
tainment assets into a separate 
company that would be at least 
partially publicly held. VU will still 
consider other possibilities for the 
entertainment businesses. 

• Roxio. a Santa Clara, Calif.-based 
maker of CD-burning software, 
has completed its acquisition of 
Napster Inc.'s assets for $53 mil- 
lion in cash and stock. The deal 
gives Roxio all of Napster's intel- 
lectual property, including its 
name, trademarks, domain name, 
and technology. Roxio says it is not 
assuming any of Napster's pend- 
ing liabilities or litigation. 

• A federal jury in Pittsburgh award- 
ed SESAC more than $1.2 million 
in a copyright-infringement case 
the performing-rights organization 
brought against WPNT Inc. The 
company, which owns AC WLTJ and 
classic rock WRRK Pittsburgh, 
admitted to playing 31 SESAC-con- 
trolled songs without a license. 



for Zomba are not disclosed, but esti- 
mates put the former indie label at a 
1.5%-2% share worldwide, which 
would not yet give BMG fourth place. 

Schmidt-Holtz says that in the U.S.. 
Zomba will become the group's third 
creative source, alongside Antonio 
"L.A." Reid's Arista and the newly 
combined RCA Group/J Records under 
Give Davis. "Together with publish- 
ing — and with Zomba we are the 
third-largest publisher in the world — 
you have at BMG four very strong 
sources of creativity," Schmidt-Holtz 
says. Zomba's assets are, according to 
him, "great artists, strong publishing, 
and excellent management." 

Schmidt-Holtz made these com- 
ments while in London for a series of 
meetings with Zomba's top manage- 
ment, alongside BMG COO Michael 
Smellie. Schmidt-Holtz described the 
meetings as the first in "a series of 
talks we are going to have |with 
Zomba management] about every- 
thing, on how we are going to work 
together and form plans for the tran- 
sition and the integration." 

Present at the four-hour meeting 
Dec. 3 at the Metropolitan Hotel in 
London was departing Zomba chair- 
man Give Calder and 25 members of 
his senior staff, including Zomba Inter- 
national Group managing director 
Stuart Watson. About 10 BMG execu- 
tives attended, including BMG Music 
Publishing president Nic Firth. 

Both Schmidt-Holtz and Smellie 
insist that they have not drafted a plan 
regarding the integration of Zomba 



and that it will be a long-term coordi- 
nated project with Zomba's manage- 
ment. So far. "we haven't given any sig- 
nificant thoughts about what we were 
going to do with Jive/Zomba." Smellie 
explains. 'The primary' reason for that 
is that we identified at the very early 
stage that the most important issue 
was ... to talk to the people." 

Schmidt-Holtz and Smellie say 
the meetings were their first contact 
with the Zomba team and will help 
them make decisions regarding the 
company's structure. Schmidt-Holtz 
says. "We are here to start a dialogue 
with our new colleagues, because a 
lot of these mergers or acquisitions 
fail because of cultural differences 
and problems." 

Asked if he fears that in the inte- 
gration process BMG will lose some 
of Zomba's key executives, Smellie 
takes a positive view: "I'm not sure the 
situation is as |it's] being portrayed. 
Naturally we have some issues with 
people, and naturally we are dealing 
with them. But do I really, really feel 
that there is going to be a massive 
exodus of people? No." 

Schmidt-I loltz says it is too early in 
the process to know whether moving 
forward, BMG will keep Zomba's net- 
work of stand-alone companies along- 
side existing BMG companies. 

A Zomba insider says, "It's early 
days, and we're meeting each other for 
the first time. It was all very' positive." 

Additional reporting by /Mrs Hrandle 
in Ixmdon. 



Industry Asks For Lower VA T 



BY LEO CENDROWO 
and GORDON MASSON 

BRUSSELS — The music industry is 
forming a coalition to lobby European 
Union politicians and legislators to 
reduce VAT (sales lax) on sound 
recordings. 

Launching a cross-industry coali- 
tion in Brussels Nov. 2 with the Give 
Music a Break campaign, 
the music business united 
to condemn what it claims 
is "the blatant cultural dis- 
crimination against music 
that sets VAT on sound 
recordings as high as 25%, 
while other cultural goods 
have rates upwards of 5%." 
The lowest VAT rate for 
CDs in the EU is Luxem- 
bourg's 15%. 

A spokesperson for the 
International Federation of 
the Phonographic Indus- 
try (IFPI) explains that the European 
Commission is looking to put forward 
proposals in first-quarter 2003 to 
amend the VAT legislation. She 
explains. "Our first step is to try to 
make sure the commission proposes 
to add sound recordings to the cul- 
tural product list" 

The VAT Coalition comprises the 
European Music Office, the Global 




Entertainment Retail Assn. Europe, 
the European Group of Societies of 
Authors and Composers, the Interna- 
tional Confederation of Music Pub- 
lishers, the IFPI. the International 
Music Managers Forum, the Interna- 
tional Music Publishers Assn.. and the 
Independent Music Companies Assn. 
The coalition is pushing the concept 
that a sales-tax reduction 
would help revitalize the 
entire European music 
market. Sony Music 
Europe president Paul 
Burger urges governments 
to examine France's expe- 
rience when it cut VAT on 
music in 1997 from 33.6% 
to 18.6%, which led to 

y French consumers almost 
doubling their record pur- 
I chases. Burger says, "If 
consumption rose by 40%, 
it would more than offset 
the loss in VAT receipts." 

The EU is preparing to revise the 6th 
VAT Directive in the first half of 2003. 

A number of EU member govern- 
ments are already open to the idea of 
treating sound recordings as cultural 
goods from a VAT viewpoint. The 
European Parliament also recom- 
mended a reduced VAT on cultural 
goods and services earlier this year. 



A LOOK AHEAD 



Carey Looks For Highest Debut 



BY GEOFF MAYFIELD 

LOS ANCELES-Mariah Carey s first 
set through Island Def Jam Music 
Group is certain to be the highest 
debut from the modest album slate 
that hit stores Dec. 3. 

Some industry chart watchers 
shook retailers' first-day sides to peg 
Carey's Channbracelet in the range 
of 200.000-225.000 units. Sources 
closer to her new Monarc label esti- 
mate she will land in the neighbor- 
hood of 250.000-270.000. 

High side or low. with release-day 
visits to The Oprah Winfrey Show, 
Dateline, and an MTV special. Carey is 
a cinch to outperform the combined 
opening weeks of her two 2001 releas- 
es. The soundtrack to (Hitter, released 
Sept. 1 1 last year, began with 1 16.000 



units, while Greatest Hits arrived in 
I )ecember with .5-1.500. 

Hie second highest debut next week 
O mid he a I ive audit Aidet i combo fn hh 
Josh Grohan. whose first album hat 
sold 1.85 million uniLs in 2002. tops 
among new male artists. TV exposure 
hits fed spikes ft ir Josh Croban all year, 
including the past three weeks. The 
new title's opening week saw him visit 
/if v 1 1 ith Keyis and Kelly,. kress I lol- 
lyieood. and NBC's coverage of the 
Ri jckefeller Plaza Christmas tree light- 
ing. Music executives guess this t me at 
50.000- 70.000 units. 

Piracy issues have prompted 
Columbia and Sony Music Distribu 
tion to push the next Nas set up from 
Dec. 1 7 to an off-cycle release date of 
Friday (131. 



Market Watch 

A Weekly National Music Sales Report 



YEAR-TO-DATE OVERALL UNIT SALES 




2001 2002 




Total 


676.290.000 590,127,000 


(^12.7%) 


Albums 


646,870.000 578,845,000 


(«10.5%l 


Singles 


29,420.000 11,282,000 


("61.6%) 


YEAR TO DATE SALES BY ALBUM FORMAT 




2001 2002 




CD 


601,437,000 550,303,000 


(o8.5%) 


Cassette 


44.205,000 27,076,000 


(<>38.7%) 


Other 


1.228,000 1.466.000 


1 <>19.4%) 


OVERALL UNIT SALES 


This Week 


21.462,000 This Week 2001 


19.004,000 


Last Week 


15,263,000 Change 


o12.9% 


Change 


040.6% 




ALBUM SALES 


This Week 


21,281,000 This Week 2001 


18,676,000 


Last Week 


15,088,000 Change 


o13.9% 


Change 


•041.0% 




SINGLES SALES 


This Week 


181,000 This Week 2001 


328,000 


Last Week 


175,000 Change 


■ 44.8% 


Change 


o3.4% 




DISTRIBUTORS' MARKET SHARE 11/4-12/1 



UMVD BMG INDIES WEA SONY EMD 

Total Albums 32.4% 16.2% 15.3% 15.2% 13.5% 7.4% 

Current Albums 35.9% 18.7% 12.2% 14.3% 12.5% 6.4% 

Total Singles 21.2% 23.2% 28.2% 16.5% 7.3% 3.6% 



YEAR-TO-DATE SALES BY ALBUM CATEGORY 



Current 
Catalog 
Deep Catalog 



2001 
411,087,000 
235,842,000 
161.689.000 



2002 
363.196.000 
215,650,000 
151,109,000 



(<>11.7%) 
(>8.6%) 
( - '6.5%) 



In calculating current sates. .\ietsen SoundScan counts only album sales thai have occurred uilhin the first 
IS months of a title's release (12 months (or classical and jazz albums t. except for titles that stay in the top 
half of The Billboard 20/1, in which case sales continue to count as current until a title falls Mote Xo. 100. 
Catalog counts sales generated by titles out for more than IH months, excluding the exceptions noted ahotv, 
Deep catalog is a subset of catalog, tchich reflects titles that have been out for more than .Hi months. 



RCUNDSD rlGU^ES 



FOR WEEK ENDING 12MB 



Compted from a naoorul sample of retail store and rack sales reports cotecied. compiled. 
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Temporary Restraining Order For Aimster Billboard Music Awards 

Air Monday Night On Fox 



BY BRIAN GARRITY 

NEW YORK— In the latest salvo in 
an ongoing copyright-infringement 
fight between the Aimster peer-to- 
peer service and the music industry, 
a U.S. district court judge has issued 
a temporary restraining order 
against Aimster, ordering the com- 
pany to immediately shut down all 
its computers and for its Internet 
connections to be terminated. 

But as of press time, the Madster 
site — the name under which Aimster 
currently operates — and the Madster 
network remained operational. 

The directive was made to enforce 
an earlier preliminary injunction 
against the swappery designed to 
block the trading of copyrighted 
works on its network. 

As part of the restraining order, which 
runs through Dec. 22, U.S. District 
Court Judge Marvin Aspen of the North- 
ern District of Illinois has directed Aim- 
ster to immediately shut down any and 
all computers and servers used in con- 



nection with the file-swapping service. 

The Recording Industry Assn. of 
America (RIAA) and the National Music 
Publishers' Assn. 
filed a motion 
late last month 
accusing Aim- 
ster and its 
founder. Johnny 
Deep, of willfully 
violating the ini- 
tial preliminary 
injunction rul- 
ing, issued Nov. 
4. The RIAA is 
asking the court 
in response to appoint a compliance 
officer and to fine Deep $ 1 ,500 per day, 
with the money going to the court. 

A contempt of court hearing is set 
for Dec. 19. 

"Aimster and John Deep have no 
excuse for not complying with the 
court's Nov. 4 preliminary injunc- 
tion," RIAA president Cary Sherman 
said in a statement. "This temporary 




restraining order will certainly make 
clear that the infringement must 
stop immediately, whether that is 
through Aimster's actions or actions 
by its Internet service provider." 

In other RIAA litigation news, a lx>s 
Angeles federal court heard arguments 
Dec. 2 for summary judgment in an 
RIAA-led copyright-infringement law- 
suit against StreamCast Networks, 
operator of the Morpheus network, 
and C.rokster. The trade group is call- 
ing for the shuttering of the file-shar- 
ing networks without a full trial. The 
defendants are asking for a pretrial dis- 
missal of the case. A ruling may come 
within the next month. 



The Billboard Music Awards will egories. this year's show will feature 
air on Fox TV at 8 p.m. ET/IT Mon- a number of special awards. Cher 



day 191. broadcast from the 
MGM ('.rand in I .as Vegas. 

Avril Lavigne. Creed. 
Faith Hill. Justin Timber- 
lake, Nelly, and Puddle of 
Mttdd are slated to per- 
form during the show, 
which will he hosted by 
Cedric "The Entertainer." 



Billboard 

music 
awards 

on FOX 



will receive the artist 
achievement award, and 
Annie l<ennnx is the 2002 
recipient of the Billboard 
Century Award. A list of 
finalists can he found at 
hillhoard.com/awards. 

Winners of the televised 
categories will be featured 



Aside from awards given in 1 1 cat- in next week's Billboard. 



Replicators Upbeat About Physical Media 



EU Reforms Antitrust Rules 

Move Could Revitalize EMI Merger Talks 



BY LEO CENDROWICZ 

BRUSSELS— The European Union 
(EU) is reforming antitrust rules to 
give its competition authority, the 
European Commission, more scope 
in key merger decisions. The move, 
approved by ministers in Brussels, 
radically changes the legal landscape 
should any of the major music com- 
panies attempt a merger. 

Described by the EU as its "most 
comprehensive overhaul of antitrust 
procedures since 1962," the reform 
decentralizes competition law. while 
preserving the specific role of the Com- 
mission's over-stretched antitrust staff 
to handle the more complex cases. 
Under new regulations, which do not 
come into force until May 1, 2004, com- 
panies will no longer have to notify the 
Commission of business agreements; 
instead, routine decisions will be sent 
to national antitrust authorities. 



Inevitably, the move is fueling talk 
about a possible resurrection of a 
merger between EMI and Warner or 
BMG. Speculation mounted when 
the European Court of Justice over- 
ruled two European Commission 
vetoes on mergers: the first involv- 
ing two British travel companies and 
the second between French electri- 
cal equipment makers. 

The decentralization should allow 
the competition commissioner (cur- 
rently Mario Monti) to focus on hard- 
core abuse of antitrust rules, such as 
cartels where companies keep their 
activities secret. More controversially, 
the commissioner will have powers to 
raid directors' private property when 
looking for evidence of price-fixing. The 
new rules also for the first time clarify 
the authority of the Commission to 
break up a company, if necessary, to 
remedy violations of antitrust law. 



BY CHRISTOPHER WALSH 

NEW YORK— Despite multitudi- 
nous challenges facing their 
industry, replicators were upbeat 
at the International Recording 
Media Assn.'s (IRMA) Annual Mar- 
keting Summit, held Dec. 4 at the 
Roosevelt Hotel. 

Speakers at the summit voiced 
confidence in the long-term 
future of physical media — partic- 
ularly characterized by the popu- 
larity of movies on DVD — despite 
threats from legal and illegal 
downloading, satellite broadcast, 
and digital cable. 

IRMA president Charles Van 
Horn predicted that there will be 
1.2 billion replicated DVD discs 
and penetration in more than 
40% of U.S. homes in 2003. While 
overall CD replication is declining 
slightly, the decline in CD-Audio 
replication is even more gradual, 
while the installed base of players 
assures continued health for the 
format. Likewise, while blank 
audio- and videotape production 
is in decline, the installed base of 
cassette players and VCRs guar- 
antees strong sales for several 
years to come. 

The focus of activity and inno- 
vation is on digital formats, and 



DVD leads the way. The rapid 
penetration of DVD hardware, 
which is projected to at least 
reach, if not surpass, 80% of 
U.S. homes by 2007, dovetails 
with the oft-cited desire to buy 
and own things, noted Phil 
Clement, senior adviser of 
Deluxe Entertainment Services. 
Despite the popularity of such 
DVD rental services as net- 
flix.com and the eventual phe- 
nomenon of video-on-demand, 
consumers — aided by low price 
points of hardware and soft- 
ware — desire a movie library. 
The formidable worldwide 



Oye! Awards Spotlight Mexican Music 



BY LEILA COBO and TERESA AGUILERA 

MEXICO CITY— In a move that seeks to promote 
music made and distributed in Mexico, the Mexican 
recording industry banded together for the inaugu- 
ral Oye! (Listen!) National Music Awards, which took 
place Nov. 26 at the Auditorio Nacional. 

Awards were given in 13 categories. Mexican duo 
Sin Bandera was the evening's big winner, with 
awards for best pop group, best new artist, and record 
of the year for its eponymous Sony debut. Colombian 
diva Shakira scored two awards, for best solo female 
international artist and best pop solo female artist. 

"It's a breath of fresh air for the Mexican market," 
says EMI Latin USA chairman/CEO Jorge Pino, whose 
band Intocable won for best nortefio group. 

The Oye! Awards are the culmination of three years 
of work since the creation of Mexico's Academy of 
Music in 1998. "It was important to create a neutral 



organization, with credibility and which was repre- 
sented by people in the industry," says Fernando 
Hernandez, general director of Mexico's Assn. of 
Record and Video Producers (Amprofon), which 
organized the awards with the academy, event pro- 
moter CIE, and TV network Televisa. 

Although Hernandez says Mexico's fledgling acad- 
emy has learned a lot from the Grammy Awards, 
there are major differences between the two, includ- 
ing that label employees are not allowed to be vot- 
ing academy members and that only one vote is 
allotted per label. 

Hernandez hopes that future versions of the awards 
will air jointly on Mexico's two TV networks — Tele- 
visa and TV Azteca — and that the show will generate 
enough revenue to create a fund to fight piracy. 

For a complete list of winners, visit billboard 
.com/awards. 



installed hardware base aids 
those labels promoting the 
emerging music playback for- 
mats, DVD-Audio and Super 
Audio CD (SACD). Jeff Dean of 
5.1 Entertainment and David 
Kawakami from Sony Corp. of 
America noted a gradual ascent 
of the respective formats their 
companies are promoting. One 
year ago. Dean said, some 90 
DVD-Audio titles existed. That 
number is now at 400 and should 
more than double in the next 12 
months. Kawakami added that 
SACD offers the strongest pro- 
tection against piracy. 



McCartney Music DVD Sets Records 




BY Jill KIPNIS 

Though Paul McCartney sings 
"Can't Buy Me Love." his fans have 
shown they are willing to try: His 
Hack in the 

r.s. DVD 
(Nov. 26, 
Capitol Vid- 
eo) set rec- 
ords this is- 
sue for the 
' "1 top-selling 
debut of a 
DVU music- 
video and 
highest sin- 
g 1 e - w e e k 
music-DVD sales. 

The DVD-only document of 
McCartney's 2002 U.S. tour sold 
61,000 units, according to Nielsen 
SoundScan. and bows at No. 1 on 
the Billboard Top Music Videos 
chart this issue. A companion 
McCartney CD (Capitol) sold 
224.1)011 units to debut at No. 8 on 
The Billboard 2(H) this issue. 

The closest DVD-only sales debut to 
the McCartney project is Dave 

Matthews Kind's A/fvi// ftibem I'icld. 

Boulder. Colorado (BMC. Video), which 
sold more than 31.000 units in 
November {Billboard. Nov. 23). Tool's 
Salit al (Tool DissectionalA'olcano/ 



Zombi Video), a combined CD/home 
video, sold 54.000 CD/I AD uniLs in its 
first week in December 2000. (It also 
sold 41.000 copies on CD/VHS.) 

The VHS-only single sales-week 
record is held by Hanson, whose 
Tulsa. Tokyo and the Middle of 
Nowhere (USA Home Entertain- 
ment) sold 78.000 units in Janu- 
ary 1998. 

Two factors helped propel the 
McCartney DVU: his high-profile, 
sold-out tour and ABC's Nov. 27 Back 
in the I '.S. special, says Rick Camino, 
director of marketing for Capitol 
Records. The two-hour program, 
which garnered a 5.3 rating or 5.65 
million households, according to 
Nielsen Media Research, features a 
condensed version of the IAD's per- 
formance telefilm. The DVD also 
includes behind-the-scenes footage 
and sound-check performances. 

Len Cosimano. VP of multimedia for 
the Ann Arbor. Mich.-hased Borders 
Books ev. Music chain, savs that the 
DVD. which retails for $24.98. "did 
spectacular for us. You certainly had 
the power of anyone who lias gone to 

see his concert. When people saw the 
special, any baby boomer who ever 
bought a Beatles record then wanted 
to go buy that Video. 1 think it will con- 
tinue ti i sell well thn >ugh the hi ilidays." 
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LAVA'S LAW: Unwritten Law. which hit No. 1 
on Billboard's Modern Rock Tracks chart in 
May with the song "Seein' Red." has inked a 
long-term deal with Lava Records. The group 
split with Interscope this fall. 

"The hand is coming off a No. 1 single at 
radio and |already| has a loyal fan base." Lava 
Records president Jason Flom says. "It makes 
sense from a business perspective to sign a 
band with this type of credibility." 

Unwritten Law's first release on l-ava will 
be Music in High Places, an acoustic album 
recorded at Yellowstone National Park for the 
MTV program of the same name. The Jan. 28. 
2003, release is preceded by first single "Rest 
of My Life." which 
has already gone 
to radio. 

Frontman Scott 
Russo jokes that 
Lava is the group's 
third major record 
company (it was 
signed to Epic before Interscopel. adding. 
"I'm not stopping until I'm on every major 
label." 

He says that the group's relationship with 
Interscope, on which it released 1998's Un- 
written Law and this year's E Ira. changed 
after Tom Whalley — who had signed the 
group — left to become chairman of Warner 
Bros. "I think our departure was a mutual 
thing," he says, "but we were kind of there 
without anyone really championing us after 
Tom left." 

According to Nielsen SoundScan. the 1998 
eponymous effort has sold 176.000 copies, 
while F.lva has moved 341.000 units. The deal 
does not include any back catalog. 

Although Russo says the band would have 
loved to have followed Whalley to Warner 
Bros., before that could happen, Lava came 
in with a deal that Russo says "had the most 
heart. It wasn't about the money. They 
showed love for the band and respect." 

Russo says the band hopes to begin work 
on a new studio album in January. "We've 
been on the four-year plan |of releasing al- 



bums|. which is not so good. We're fucking 
lazy! I'd like to have something out by the 
end of next year." 

CHANGES: Elektra has yet to decide if it will 
replace executive VP of A&R Josh Deutsch. 
who departed the company prior to Thanks- 
giving. According to sources, his contract was 
not renewed. A label representative says A&R 
staffers who formerly reported to Deutsch 
will now report directly to Elektra Enter- 
tainment chairman/CEO Sylvia Rhone. 

Deutsch, who had been at the label since 
1995, had worked such acts as Third Eye 
Blind. Nada Surf. Vitamin C. Alana Davis, 
and Charles & Eddie. Deutsch could not be 
reached for comment. 

HISTORY LESSON: On Dec. 26, the History 
Channel will premiere an hour-long docu- 
mentary called Sane Our History: Save Our 
Sounds. The program will highlight the Save 
Our Sounds project, a joint effort between the 
Smithsonian Institute and the Library of 
Congress to preserve thousands of historical 
recordings. Additionally, a four-week auction 
of artists' memorabilia, including a number 
of signed Gibson guitars, started on Ebay Dec. 
2, with proceeds going to Save Our Sounds. 

STUFF: After more than two decades, Mid- 
night Oil lead singer Peter Garrett has left 
the Australian band. According to a posting 
on the group's Web site, Garrett is pursuing 
non-musical adventures, while the remain- 
ing members have vowed to soldier on musi- 
cally in some other form . . . Etta James. 
Johnny Mathis, Glenn Miller, Tito Puente, 
and Simon & Garfunkel have been named 
recipients of the 2003 Lifetime Awards from 
the National Academy of Recording Artists. 
Music archivist Alan Lomax and the New 
York Philharmonic will receive Trustees 
Awards, which honor contributions in a non- 
performing capacity (the Philharmonic is 
being honored for iLs commitment to music 
education). The honorees will be acknowl- 
edged during the Feb. 23, 2003, Grammy 
Awards telecast. 



Bennett, Lang A 4 Wonderful' Team 

Pair Reunites To Pay Tribute To Louis Armstrong 



BY JIM BESSMAN 

Tony Bennett has been enamored of k.d. lang 
at least since tapping her to join him on his 1994 
Grammy kmxi-Wmrim&MTV Unplugged live set 
He also took her on tour with him last summer 
after she recorded "Keep the Faith. Baby" for his 
2001 Playin ' With My Friends: Bennett Sings the 
Blues album. 

The chemistry the two share is in full bloom 
once again on A Wonderful World, an RPM/ 
Columbia set inspired by songs associated with 
Bennett's friend Louis Armstrong — and. as Ben- 
nett notes, "the love of good melody and music. 

"He was a big 
influence on me, 
Sinatra, and Billie 
Holiday." Bennett 
adds. "He invented 
swing, which every- 
body in the whole 
world loved. No 
matter what you 
come up with— be- 
bop, rap. grunge — 
he's the source, the 
original guy who 
tried everything 
imaginable and did it all." 

A Wonderful World was produced by T-Bone 
Burnett at the new Bennett Studios in Engle- 
wood. N J„ which is owned and operated by Ben- 
nett's son, Dave Bennett. "It's one of those rare, 
magical events that occur when all the elements 
come together brilliantly," Columbia Records 
chairman Don lenner notes. "It spans genera- 
tions and goes beyond categories." 

The album also showcases "two people who 
love what they're doing," says Bennett, who was 
"properly involved" with lang on the song selec- 
tions — including, of course, the George David 
Weiss/Robert Thiele-penned Armstrong standard 
"What a Wonderful World." 

"One timely song is If We Never Meet Again.' 
which 1 think is up there with 'As Time Goes 
By' — but written a little better," Bennett says of 
the Armstrong-Horace Gerlach collaboration. 

The artist is even more approving of his singing 
partner for this set which went to retail Nov. 5. 
"She sings as well as Judy Garland," Bennett says 
of lang. "There's such a sweetness about hen She's 
so sincere and efficient as far as singing every- 




thing the right way. I can't get over what a quick 
study she is." 

Then again, singing with Bennett is getting to 
be old hat for lang. "Ever since our first duet 
\Unplugged's "Moonglow'l. it's been magical." she 
says. "But when we went on tour last year, it start- 
ed to click, and we've been trying to figure out 
what's so special about our relationship. Tony 
matter-of-factly says it's just a matter of singing, 
but I'm more apt to overthink things and find it 
such an intriguing complexity of combinations — 
a legend passing the torch, father-daughter, 
friends, it goes on and on. Lob of people think 
it's an odd combina- 
tion because I'm gay 
and he's older, but I 
think it's just a 
beautiful kinship. 
Masic is the founda- 
tion of it. but it's 
beyond that." 

Bennett (booked 
by William Morris 
and managed by 
RPM Music Produc- 
tions in New York) 
and lang (managed 
by Direct Management Group in LA) are cur- 
rently pondering a "special event" tour for Janu- 
ary and February 2003. A Bennett concert taped 
this fall in San Francisco — featuring lang as a spe- 
cial guest — recently premiered on PBS. The show 
will be issued on DVD and VHS Tuesday (10). 

TV spots using PBS footage are in the works, 
along with a targeted print campaign. Addition- 
al marketing efforts include a videoclip of the two 
performing the song "What a Wonderful World," 
currently scheduled to play on United Airlines 
flights in January. The track will also be includ- 
ed on the Vast? 20th-anniversary sampler. 

"When you have two people who love what 
they're doing, you get this kind of involvement," 
Bennett says, before waxing sentimental on Arm- 
strong, adding. "What I loved about him was his 
humbleness. I painted a portrait of him that he 
liked so much, he put it on his desk at his home 
in Sunnyside IQueens, N.Y.], next to my home 
town in Astoria. When his business people came 
to visit him and asked who did the painting, he 
just said. 'A boy from my neighborhood." Isn't 
that great?" 
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loyalty' Finds Fat Joe Juggling Crossover Success, Credibility 



BY RASHAUN HALL 

Fat Joe is no newcomer. This is an 
obvious statement to R&B and hip- 
hop listeners, but for many pop 
music lovers. Fat Joe was relatively 
unknown until last year. J.O. S.E.: 
Jealous Ones Still Envy, his fourth 
studio set. scored with singles "We 
Thuggin' " and "What's Luv?," his 
collaborations with R. Kelly and 
Ashanti. respectively. The two earned 
Joe his third and fourth appearances 
on The Billboard Hot 100. 

Atlantic is striving to introduce 
the Bronx, N.Y.-based rapper to an 
even larger audience with his re- 
cently issued Loyalty (which street - 
ed Nov. 12). 

"Joe is poised to break into the 



mainstream with this album. He's 
worked hard his whole career to earn 
respect," Atlantic VP of marketing 
James Lopez says. "He's done that. 
With his last set. he touched a whole 
new fan base. [Loyalty] will solidity 
that by exposing him even further to 
the mass market." 

J.O.S.E.' HIGHS AND LOWS 

While the success oiJ.O.S.E.— 
which debuted at No. 6 on the Top 
R&B/Hip-Hop Albums chart and 
peaked at No. 21 on The Billboard 
200 — opened doors for Joe, it also 
came with its fair share of adversity. 

"There were highs and lows with 
that album," the rapper says. "My 
whole career depended on that al- 
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FAT JOE 



bum. I had to prove something to 
myself. After the death of Irapper 
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and frequent collaborator Big] Pun. 
I had to prove that I was able to still 
sell big units and make records that 
people liked. 

"The album started off slow." he 
adds. "We thought that it would do 
much better. We had a hit record 
with 'We Thuggin'.' but the sales 
were still mediocre. Then. What's 
Luv?' came, and shit blew up. Mean- 
while, we never stopped. We kept 
working. We were meeting, greeting, 
signing autographs, and kissing 
babies — I didn't even notice that the 
shit was about to be platinum. I 
stopped looking at SoundScan. I kept 
pushing. I realized we made it when 
we did MTV's Spring Break. You 
gotta be a big boy to do that. That's 
when it sank in." 

Despite his growing pop appeal. 
Joe remains true to his hardcore hip- 
hop roots on Ixiyalty via tracks like 
"Sh*t Is Real Pt. Ill" and "Born in 
the Ghetto." 

CHANGES ON THE HORIZON? 

"I'm always going to do what I'm 
going to do because that's me," says 
Joe, who publishes through Joseph 
Cartagena Music/Jellys Jams LLC 
(ASCAI'l. "Those are the records that 
I love to make. I also found a new love 
for making club joints and rapping to 
the ladies, but I'm never going to 
change who I am. My creative side 
won't allow me to change. They want 
me to be that cat that represents the 
streets, but at the same time I've 
made it. I make music for everybody. 
Lately. I've assumed the position of 
entertainer. I want to make some- 
thing for everybody's ears." 

"Fat Joe is never going to leave 



the streets because he stays so close 
to the heartbeat," Atlantic director 
of A&R Robert Tewlow adds. "By 
staying grounded, he's not going to 
alienate what success gave him. He 
now has the comfort zone to make 
music he wasn't comfortable in 
making before." 

One such example is lead single 
"Crush Tonight" featuring Ginuwine. 
which currently rests at No. 68 on 
the Hot R&B/Hip-Hop Singles & 
Tracks chart. 

"You've got to go from where you 
left off." says Joe. who is managed by 
Flex for New York-based the Squad 
Music. "We're coming from 'What's 
Luv?' I can't hit them with a Sh*t Is 
Real' video. I had to pick up from 
where I left off and keep the party 
going. I love to go into a club and 
hear my songs banging. I've been 
around eight or nine years and I've 
never had that happen." 

According to Lopez, visibility on 
TV is one of the keys to the album's 
marketing campaign. Fat Joe has 
either appeared or is scheduled to 
appear on MTV's Cribs, Diary, Di- 
rect Effect, and Total Request Live, 
as well as BET's NYIA, How Vm Liv- 
ing, and 106 & Park. In October, 
Atlantic also launched an extensive 
TV advertising campaign on MTV 
and BET. 

Booked by Eric Wilson for Evolution 
Talent Agency in New York, Fat Joe can 
be seen in the new film Empire {Bill- 
board, Dec. 7) and in an advertising 
campaign for AND1 with Phoenix Suns 
star Stephon Marbury. The label is also 
looking to connect the rapper with 
either a soft drink or beer endorsement 
for the first quarter of 2003. 
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HIP-HOP BOP: When Hidden Beach 
Recordings put out its inaugural 
release. Unwrapped. Volume I. in Octo- 
ber 2001, even the label's executives 
would have been hard-pressed to antic- 
ipate the album's popularity. A fusion 
of jazz improvisation and well-known 
hip-hop songs. Unwrapped debuted at 
No. 1 on the Billboard Top Contempo- 
rary Jazz Albums chart, remaining atop 
the list for three weeks, and in the top 
five for 21 consecutive weeks. 

"We were nervous when we first put 
out Unwrapped," Hidden Beach head 
of marketing Thornell Jones admits, 
"because there was no way to know if 
people would understand what it was 
all about." The label sent initial vinyl 
pressings to select hip-hop DJs in June 
'01, stirring up enough interest that 
retailers began calling the label look- 
ing to stock the project before com- 
mercial CDs were even manufactured. 

For Unwrapped, Volume 2 (Dec 10), 
Hidden Beach only slightly tampers 
with its successful formula. Like Vol- 
ume 1, the new installment of 
Unwrapped features hip-hop songs that 
have been proven hits at urban radio, 
reinterpreted by contemporary jazz 
artists. If anything, however. Volume'J 
finds such musicians as saxophonist 
Mike Phillips, violinist Karen Briggs. 




and keyboardist Patrice Rushen engag- 
ing in even more improvisation than 
on Volume I, with arrangements that 
reference the full spectrum of jazz his- 
tory, from fusion and bebop to big-band 
swing. 

"The songs were chosen by what is 
hotatradio.butalsoby what has a har- 
monic and melodic foundation that can 
be built upon," Phillips says. "We want- 
ed to take the music that people knew 
and bring it to life with real musicians 
and instrumentation. We had to keep 
it a bit rugged, for the cats nodding 
their heads in their Jeeps, but at the 
same time ensure that there was an 
element of bop in everything we did. I 
grew up in the hip-hop culture, but I 
also listened to John Cottrane, Sonny 
Stilt and Sonny Rollins so I have an 
authentic connection to both genres." 



"Gangsta's Paradise," originally 
recorded by rapper Coolio, is remade 
as a showcase for Briggs' fluent violin 
lines, while Mystikal's "Bouncin' Back" 
swings big-band style, courtesy of 
trombonist Jeff Brads haw and clarinet 
player Louis Van Taylor. Other rein- 
terpreted songs include Ja Rule and 
Ashanb's "Always on Time." D J. Jazzy 
Jeff & the Fresh Prince's "Summer- 
time," and Ludacris' "Roll Out" "A lot 
of hip-hop tunes originally sampled 
jazz records," Phillips says, "so now we 
brought the music back into the jazz 
realm." 

Hidden Beach's Get Unwrapped for 
the Holidays marketing campaign will 
initially focus on the six markets where 
Volume I had its greatest sales figures: 
Atlanta: New York: Los Angeles: Wash- 
ington, D.C.; Chicago; and Detroit with 
promotion expanded nationwide in 
January 2003. (Hidden Beach is dis- 
tributed through Epic) 

Jones says that marketing Un- 
wrapped 'will involve extensive lifestyle 
promotion, focusing on in-store play at 
independent urban retail outlets, along 
with bars, restaurants, barbershops, 
and hair salons. As for the Dec. 10 
street date — a month past the time 
when most labels have stopped releas- 
ing new product and are already l<x>k- 
ing toward the next calendar year — 
Jones says that "we knew there was 
interest in a second Unwrapped right 
now, so we decided to put it out for the 
holidays. Why bother waiting when 
you've got the music read)' to go?" 

Phillips, whose You Have Reached 
Mike Phillips (Hidden Beach/Epic) was 
released in May, is looking toward re- 
cording a follow-up next year. In the 
meantime, the saxophonist has part- 
nered with Nike, making him the first 
non-athlete to secure an endorsement 
deal with the footwear company. "The 
campaign is for the Air Jordan 1 7 
sneaker." Phillips says, "and makes a 
comparison between jazz and basket- 
ball, where a basketball player impro- 
vises to make a good shot, just as a jazz 
musician improvises to pull off a good 
riff." Musical notes have been added to 
the design of the sneaker, which is 
packaged with a CD of music Phillips 
recorded along with several rappers, 
including Nelly, especially for Nike. 

"Hopefully, this will open the door 
to a new kind of corporate under- 
standing, where companies will see 
that not just big-time artists, but even 
regular musicians, can make an impact 
just by wearing the gear and make an 
impression upon a target group of con- 
sumers," Phillips says. "Marketing is all 
about making the right impression, 
and if a musician can reach an audi- 
ence through their music, the right 
impression will be made." 



Project 86 Evaluates American Society 



BY CHARLES DAUGHERTY 

When Project 86 frontman Andrew 
Schwab and his bandmates started 
planning their third album, they 
knew they wanted to create their 
most ambitious set to date in terms 
of scope and material. The culmina- 
tion of that effort. Truthless Heroes 
(Atlantic), is a concept album 
geared to embrace a counter- 
culture reflection of American 
society today. 

Project 86 formed in 1996 
with a musical mission state- 
ment to "prove thought, spark 
imagination, and create emo- 
tion." The act's 1998 epony- 
mous debut album — issued on 
indie Bee Recordings — as well 
as its sophomore effort in 
2000, Drawing Black Lines 
(Atlantic), both served to 
amass a considerable fan base 
culled from both Christian-pop 
and mainstream rock markets. 

Truthless Heroes, issued Sept. 24, 
shows a darker progression as well as 
a new standard for the band. Schwab 
explaias, "Compared to when we first 
started out, we are as different now 
as a band can be while still retaining 
all its original members. We are the 
best we have ever been. Sonically, we 
have evolved. Our approach to song- 



writing has gone from creating a riff 
or simple emotion to building a 
reflection of a character and his expe- 
riences. We are going back to music 
as a defining resource." 

Atlantic VP of A&R John Rubeli 
adds, "On an intellectual level, the 
hand has much to say, drawing from a 




spiritual, political, and sociological 
foundation. Musically, their sound and 
influences reflect everything from 
East Coast hard-core bands to British 
new-wave to legendary rock'n'roll. 
The combination of these two things 
comes together to present unique 
subject matter in a dark poetic man- 
ner. This album is meant to provoke 



thought and elicit personal discovery" 
To do that. Truthless Heroes — pro- 
duced by Matt Hyde (Slayer, Monster 
Magnet, Porno for Pyros) and mixed 
by Sean Beavan (Marilyn Manson, 
Nine Inch Nails) — was created and as- 
sembled in such a way as to create an 
implied narrative of a character's life 
as he trawls throughout our 
cultural landscape searching 
for identity. 

'The story has a tragic end- 
ing," Schwab says. "We want- 
ed our story to reflect a critical 
response to our culture, espe- 
cially in a post-Sept. 1 1 socie- 
ty. The concept for the album 
came first, and the songs were 
written and assembled with a 
certain ebb and (low in mind, 
depicting a loose assemblage 
of themes. We approached the 
album like writing a book 
with chapters. 
"Each song represents a 
different subject but also serves a 
second purpose in the album's story 
as a whole. The album represents 
an aversion to popular culture, 
which is where rock music started 
out in the first place. We want our 
audience to think for themselves. 
That is our strongest conviction for 
doing this album." 
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Allison's Move To Mantra 
Yields An Edgier Sound 



BY TOM DEMALON 

"I've always been interested in sci- 
ence, and I still read New Scientist," 
says Dot Allison, the Scottish singer 
who left her studies in biochemistry 
to "follow the music." 

It proved to be a wise decision, as 
the debut by One Dove, the brooding 
electronica outfit to which she lent 
her ethereal voice, proved to be a 
seminal effort upon its release near- 
ly a decade ago. 

Of We Are Science, her new col- 
lection and the first for Mantra Rec- 
ords, she says, "I like the fact that the 
title throws out certain questions. It 




could be about love, loss, the chem- 
istry between two people, or where 
humans meet technology. I'm inter- 
ested in the discovery — what makes 
you tick, what makes the world tick." 

Like Allison's previous work, it is 
her evocative vocals often delivered 
in breathy fashion that make We Are 
Science — which follows her critical- 
ly acclaimed 1999 1 leavenly record- 
ing, Afterglow — immediately capti- 
vating. Musically, it touches on prior 
efforts but is more diverse, with the 
widescreen, spacey "Performance'' fit- 
ting comfortably with the stripped- 
down, acoustic "Wishing Stone" and 
the hyperactive twitch of "I Think I 
Love You." Allison also reveals more 
of an edge. 

"When I was making it, I was in 
transition," Allison says, referring to 
her leaving the Heavenly label and 
signing on with Mantra, a Beggars 
Croup imprint. "There were certain 
unknown quantities. I felt like mak- 
ing a more rebellious record: a 
tougher, darker record." 

The single "Strung Out" is a 
prime example of Allison's intention 
coming to fruition. One of two 
tracks that she co-produced with the 
respected Dave Fridmann, "Strung 
Out" was recorded with Mercury Rev 
guitarist Grasshopper and drummer 
Jeff Ament. 

There are also elements of We Are 
Science, such as the synthesizers on 
the near-title track "We're Only Sci- 
ence," that might take some listen- 
ers back to the '80s. 

"Having a distance from that 
time and that era, you can appreci- 



ate some of the songs that were 
actually quite cool," she says. "You 
go back and plunder these ideas 
from the past, but you create some- 
thing new. hopefully." 

Euvin Weeber, national sales direc- 
tor for the Beggars Group, acknowl- 
edges that "as an independent, we 
have to use whatever means neces- 
sary" to reach listeners. But. he says, 
"we have an audience that is a bit 
more proactive. We intend to create 
listener interest, grassroots-style, 
through in-store play to get the name 
out there, which is imperative." 

In addition to special mixes of 

'I like the fact that the 
title throws out 

certain questions. It 

could be about love, 
loss, the chemistry 

between two people, 
or where humans 
meet technology. ' 

— DOT ALUSON 



tracks for Allison's club-going fan 
base and the availability of the sin- 
gle as an MP3 through her Web site, 
the label plans on targeting such 
lifestyle outlets as Urban Outfitters, 
the Gap, and Starbucks for in-store 
play. The video for "Strung Out" — 
directed by Jake & Jim, who have 
shot clips for Geri Halliwell and 
Super Furry Animals — has been get- 
ting airtime on MTV2. 

Santa Monica, Calif.-based non- 
commercial KCRW has been play- 
ing tracks from We Are Science as 
an import since early summer. Nic 
Harcourt, music director and host 
of the station's popular morning 
show, Morning Becomes Eclectic, 
describes the album as "a little dif- 
ferent" from Afterglow, but he is 
nonetheless impressed. "She's an 
artist with something to say. Her 
collaborations are groundbreaking." 

In terms of touring. Allison has 
been playing acoustic club dates 
throughout the U.S. since the 
album's Sept. 24 release. She has 
also been tapped to open Saint Eti- 
enne's stateside concert trek. She 
will tour with the band through the 
beginning of 2003. 

After her duties with Saint Etienne 
are complete, the artist is eyeing the 
prospect of returning to the U.S. for 
a series of additional headline club 
dates with full band accompaniment. 

Allison is managed by Simon Bent- 
ley for Simple Management in Lon- 
don; Sam Kirby of Evolution Talent 
Agency in New York handles her U.S. 
booking. Her songs are published by 
Sony/ATV. ASCAP. 



BRING rT ON: Fatherhood is always an 
interesting catalyst for creative expres- 
sion, and singer/songwriter Phi) Joel 
is not immune to that life-changing 
power. Between the July 2000 release 
of Watching Over You. the Newsboys' 
bassist's Inpop solo debut, and his new 
project. Bring It On. Joel and wife 
Heather welcomed daughter Phynley. 

Joel says there are three cuts on 
Bring It On that encapsulate the 
changes in his life and his new out- 
look: "No Longer," "The Man You 
Want Me to Be," and the title cut. 
"Those three really talk about the 
things I've done with my own selfish 
ambitions and my own ideas of what 
and who I should be." Joel says. "I'm 
really just laving it down and saying. 
Lord what do you want from me? 
What do you want me to be?' The 
most important thing in my life at 
this point is really just speaking out 
to God and allowing him to make the 
call. In the past, it's been me calling 
all the shots and saying, OK Lord, 
I'm making this solo record, I'm 
doing this tour; please bless this.' 
(Instead|. I need to be doing what 
Cod is blessing." 

The introspective core of the songs 
came from Joel wondering about how 
his daughter would view him. "I woke 



up one day and thought, 'What is she 
going to see in me?' " he says. "Is she 
going to see a man who seeks God and 
prays for his family? Is she going to 
see a guy who is really about God's 
business rather than his own?" 




To help craft his musical vision. Joel 
enlisted producer Joe Kaldridge. who 
worked with the Newsboys on the 
band's current album. Thrive. Joel 
thinks Newsboys fans will appreciate 
his solo efforts. "These people have 
watched us grow up for the last 10 
years." he says. "The audience is defi- 
nitely growing along with me, and I've 
noticed that those people who really 
like the first record really do under- 



stand this record, because they have 
progressed as well in their lives." 

CH-CH-CHANGES: Effective Jan. 1, 
2003, Ryan Howard will be the new 
president of Here to Him Music. 
Formerly VP of marketing since the 
label's inception, Howard will take 
over the president's post from 
Glenn Wagner, who is exiting to 
focus on his Nashville-based mar- 
keting and consulting firm, the 
Glenn Wagner Resource Group. 
Dennis Disney and his Nashville 
agency. D-Squared Entertainment, 
will continue overseeing the com- 
pany's artist-development initia- 
tives. Owned by Howard Publishing, 
a West Monroe, La., company, the 
group includes three imprints: Here 
to Him Music. Worship Extreme, 
and Cross-Driven Records. 

NEWS NOTES: Rocketown Records 
has a new distribution deal with Prov- 
ident Music Distribution, effective 
Jan. 1, 2003. The label, owned by 
Michael W. Smith, was previously dis- 
tributed by Word . . . Selah recently 
taped its first TV concert special. Rose 
of Bethlehem, named for its new 
Curb Christmas album. The program 
will air this month on TBN. 




RHYTHM & PRAISE: Houston-based 
Music World Entertainment, the 
label imprint forged by Mathew 
Knowles in conjunction with 
Columbia Records, has signed an 
exclusive distribution pact with 
RED. The 18-month-old imprint 
also just received a 24-month exten- 
sion on its initial agreement from 
Sony. Knowles will use the time to 
develop the label's burgeoning 
gospel division, whose official 
launch last year was energized by 
Destiny's Child member Michelle 
Williams' solo debut. Heart to 
Yours, which shot to No. I on the 
Billboard Top Gospel Albums chart. 

Knowles says he intends to devel- 
op the Music World imprint into the 
No. 1 gospel label by 2004. To that 
end, he is negotiating to sign a major 
gospel talent (the details of which he 
will not reveal until the deal is final- 
ized) and a production agreement 
with Detroit-based PAJ AM. Enter- 
tainment on all of its artists, includ- 
ing J. Moss. Additionally, he is con- 
sidering the purchase of smaller, 
independent gospel labels. 

"Our mission is for Christian 
music that will reach the masses." 
Knowles says. "We call it rhythm 
and praise' — combining the beats of 



R&B with a spiritual message. We're 
going to be focusing on the Fight- 
ing Temptations soundtrack. It will 
have a major emphasis in the gospel 
world, because for the first time it 
will have artists like [his daughter. 
Destiny's Child member| Beyonce 
Knowles. Angie Stone. Faith 
Evans, the Ojays. and Missy Elliott 




singing gospel. We want to let sec- 
ular artists share their spirituality 
in the gospel world." 

Aside from the soundtrack to The 
Fighting Temptations (starring 
Cuba Gooding Jr. and Beyonce) due 
this summer, the label has six releas- 
es planned for 2004. including a 



sophomore project from Williams, 
which is on tap for release in the 
second quarter. 

FINDING A NEW STYLE: Blackberry 
Records is preparing for the release 
of Doug Williams' sophomore effort, 
titled When Mercg Found Me. due 
in stores Jan. 21, 2003. The album, 
featuring duets with Kelly Price. 
DJ. Rogers, Kim McFarland, and 
Rev. L.W. Bolton, is intended to be a 
departure from Williams' signature 
vocal stylings. 

"With this project, I wanted to do 
something that was different from 
what we would normally do on a 
Williams Bros, project to show 
more of the versatile side of Doug 
Williams as opposed to the straight, 
traditional, quartet stuff people are 
used to hearing," says Williams, who 
also wrote much of the material. 
"It's a good variety — some nice bal- 
lads |and some] Sunday-morning 
church and urban gospel as well." 

BRIEFLY: Atlanta International Rec- 
ords recently announced the sign- 
ing of Evelyn Tum.-ntine-.Agee to 

its roster. A new project has tenta- 
tively been scheduled for release in 
March 2003. 
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Christian 
Artists Thrive 
As Label 
Owners 

Continued from page 1 

in 19% by Michael W. Smith, and the 
Gotee label, started in 1994 by dc 
Talk's Toby McKeehan and his cousins 
Joey Elwood and Todd Collins. (Mc- 
Keehan and Elwood remain principals 
in the label; earlier this year, they sold 
a 25% interest to EMI.) 

Bill Caither's Spring Hill Music 
Group and Spring House Music 
Group have thrived for more than a 
decade (Spring House was No. 10 on 
the Billboard Top Contemporary 
Christian Imprints list for 2001), 
while such newer ventures as Inpop 
Records — which is partially owned by 
Newsboy Peter Furler — and Flicker 
Records — owned by Audio Adrenaline 
members Mark Stuart, Will McGin- 
niss. and Bob Herdman — are gaining 
a foothold in the market. 

Among Flicker's success stories is 
Dove Award-winning rock band Pillar. 
The group's sophomore album, Fire- 
proof, debuted at No. 6 on the Billboard 
Top Contemporary Christian Albums 
chart in June and has sold 100.000 
copies to date, according to Nielsen 
SoundScan. Like- 




wise, Rocketown 
has been successful 
in breaking new 
acts and winning 
industry accolades. 
Flagship artist Chris 
Rice won the Dove 
Award for male vo- 
calist of the year in 1999, and Ginny 
Owens netted three Doves, including 
for best new artist, in 2000. Cotee's 
roster has claimed several Doves, 
among them Jennifer Knapp's award 
for rock recorded song for the 1999 
hit "Kansas." 

Bob Carlisle, best-known for the 
multi-format hit "Butterfly Kisses," is 
the most recent artist to venture into 
owning a Christian label. Carlisle, with 
partners George King and Mike Rinal- 
di. officially launched the Butterfly 
Group in April (Billboard, April 13). 
The company has offices and studios 
in Nashville and Las Vegas, as well as 
four labels (Christian Records, Gospel 
1 . Flying Leap, and Butterfly Kids) and 
three publishing companies. 

Taking a more aggressive approach 
than some of his counterparts. Carlisle 
and his partners started several im- 
prints at once, and instead of signing 
with one of the big three Christian dis- 
tribution companies (Word. EMI's 
Chordant, or Provident, which was 
developed by Zomba and is now owned 
by BMC), they purchased Diamante 
Media Croup in July. 

"We were courted to a certain 
extent by the big three as far as distri- 
bution deals," Carlisle says. 'They all 
made offers, but they were all limiting 
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more than they were helping. Some- 
times it's just as easy for a large com- 
pany to offer a distribution deal to tie 
your hands and keep you in check." 

When the opportunity arose to buy 
Diamante — one of the largest inde- 
pendent Christian distributors — the 
Butterfly partners felt it would pro- 
vide more autonomy. "1 really did this 
primarily to gain control of my life," 
says Carlisle, a former Nashville resi- 
dent who has moved to Las Vegas — 
which, he laughingly admits, people 
consider an un- 
likely home for a 
Christian label. 

"When you are 
at the top of the pop 
charts, everybody 
loves you." Carlisle 
says. "When you 
are sliding back 
down the pole, they are looking at the 
next flavor of the month. 1 refused to be 
a 46-year-old guy trying to get one more 
album out and hoping 1 can still make 
it out on the charts in an industry 
where the average age is now 13. 1 just 
wanted to take control." 

Control is a major reason why 
many artists start their own compa- 
nies. "We definitely always knew we 
wanted to create a diverse boutique 
label. We knew we wanted to build 
careers, not the spaghetti theory of 
the record business," McKeehan says, 
describing what he sees as the way 
many labels throw music against the 
figurative wall and see what sticks. 
"It's pretty amazing how many artists 
we signed and how many have careers 
and are still with us." 

The 8-year-old Gotee label's current 
roster includes Knapp, Out of Eden, 
Grits, and the Katinas. McKeehan, 
who still records for ForeFront as part 
of dc Talk and as solo artist TobyMac, 
says building careers is Gotee's goal. 

"My favorite story of all my stories 
is Grits." McKeehan says of the hip- 
hop act. "We probably spent 20 grand 
on the first record and sold about 
42,000 units and spent about 35 grand 
on the second and probably sold about 
68,000 units. Then next one we spent 



about 40 grand and sold maybe 
112,000 units. To me. that's building 
a career and focusing on artists, know- 
ing your marketplace and believing in 
it enough not to overspend but to set 
out a plan. That story' sums up what 
Gotee is all about 

"We knew the (contemporary Chris- 
tian music market would not handle 
a big, fat. expensive hip-hop group 
being thrown at them." McKeehan 
continues. "We knew the stores would 
not give us the placement we needed. 
We knew radio wouldn't give us the 
play needed. We built the machine to 
expose it in a more street-wise level. 1 
know the big hot button these days is 
street teams. We've been doing that 
since the day Gotee started." 

Distribution is key for all indie 
labels. Gotee, Spring House, and 
Flicker are distributed by Chordant. 
Rocketown just switched from Word 
to Provident Music Distribution. 
Spring Hill is with Word. 

"We couldn't do it without Chor- 
dant," says Herdman, the Audio Adren- 
aline member who came off the road 
to run Flicker Records. "They have a 
lot of great ideas and campaigns." 

Admittedly, it's often easier for a 
label owned by a marquee name to 
secure distribution than other start- 
ups. "Any Joe Blow off the street prob- 
ably isn't going to get the time of day 
or even an appointment," says Smith, 
who continues to record for Reunion 
Records. "When you are successful, 
you find yourself getting platforms 
you never thought you would get. I 
didn't want to invest in the stock mar- 
ket. I don't know anything about the 
stock market. I didn't want to buy a 
bunch of property. I'm in the music 
business. I wanted to invest in music. 
This is what I know, and ultimately 1 
wanted to be able to give somebody 
else that chance." 

LEADING THE CHARGE 

Long before many of the current 
crop of Christian artists turned into 
entrepreneurs, singer/songwriter Bill 
Gaither was paving the way. Gaither 
first launched a label in the 1970s, 
when he and partners Bob MacKenzie 
and Wayne Erickson started Paragon 
Records. In the '80s, Gaither was a 
partner in StarSong Records. He is 
currently one of the owners of 





Nashville-based Spring Hill Music 
Group, which launched in the early 
1990s and is home to an eclectic ros- 
ter that includes the Martins, Jeff & 
Sheri Easter, Wayne Watson, and Mark 
Gersmehl. Gaither and his wife, Glo- 
ria, also own the Alexandria, Ind.-based 
Spring House label, which releases the 
popular Gaither Homecoming video 
series, as well as audio and video prod- 
uct by the Gaither Vocal Band. 

Gaither says his desire to expose 
other acts in which major labels 
might not invest has 
played a role in his desire 
to start other labels. 
"There are things philo- 
sophically that I want to 
say and directions that I 
want to go," he says. 
"When it comes time for 
that, then you have to 
put your money where 
your mouth is and see what happens." 

Spring Hill was created primarily 
as a vehicle to expose artists like the 
Martins and Jeff & Sheri Easter, who 
Gaither describes as not "strict South- 
em gospel, but they weren't contem- 
porary either. I always like anything 
that doesn't fit existing molds. I'm 
always in the crack somewhere, and I 
have scars to show it." 

SUCCESSFUL STRATEGIES 

Money is a prime concern with all 
indie labels. "There are some ways 
you can compete and some ways you 
can't. We don't have a never-ending 
flow of cash," Smith says of his 6-year- 
old Rocketown label, whose roster in- 
cludes Chris Rice, Ginny Owens, and 
Watermark. "We have to be smart 
about how we spend our money." 

Carlisle agrees and happily reports 
that the Butterfly Group is already in 
the black, thanks mostly to a slate of 
four Left Behind It; Tribulation 
Force soundtrack albums (each tar- 
geting a different Christian music 
segment) that were released in Octo- 
ber. Butterfly also distributed the 
DVD/VHS of the film to retail. 

McKeehan says that combining 
marketing and promotional efforts has 



been a valuable tactic for Christian 
indies. He says, "We found we can 
work together on some things that 
maybe we couldn't afford on our own." 

During the annual Gospel Music 
Week convention in Nashville two 
years ago, Gotee, Rocketown, and 
Squint (now owned by Word, the 
label was launched by artist/produc- 
er Steve Taylor) combined efforts to 
host an event called the Heart of an 
Indie. "We got a place together and 
created a vibe," McKeehan says. "We 
wanted to express to retail and radio 
and industry leaders why we are 
doing what we are doing. It's not an 
ego stroke. We are really trying to 
represent the heart of the artist" 

McKeehan says Gotee recently 
joined forces with Flicker Records and 
ForeFront Records for a retail cam- 
paign spotlighting Gotee's John 
Reuben. Flicker band Pillar, and Fore- 
Front's PAX 217. "We built a retail 
piece around the release of all three of 
those records in an in-store display. I 
really believe it got in more stores and 
had more presence in the marketplace 
because all three of us were involved." 

Pillar manager Jason Fowler, of 
Fowler & Associates, appreciates the 
focused attention. "When we first 
signed to Flicker, they had Pillar and 
solo artist Riley Armstrong," Fowler 
says. 'They put a lot of work and effort 
into Pillar. If we were on Sparrow or 
ForeFront. we'd get shoved behind 
another artist, but the attention we got 
really helped us break in the market" 
Fowler says being on an artist- 
owned label also pro- 
vides an act with in- 
creased exposure and 
opportunities. "Audio 
Adrenaline got them 
on Festival Con Dios 
and the Winter Jam 
tour." he says. "Audio 
got them playing at 
the Dove Awards. The 
guys pushed for the band to do these 
things, and they are standing on 
their own now." 

Glenda McNalley of the Select Artist 
Group, who manages Rocketown's 
Owens and Shaun Groves, says an act 
that is signed to a high-profile artist's 
label gets an immediate boost. "It gives 
them a little lift in credibility that 
Michael W. Smith thought they were 
good enough to sign," McNalley says. 
"It also helps if that person is available 
to help push that artist. In the early 
days of Rocketown, they did A Night in 
Rocketown |tour|. and Michael was out 
with the artists. That really did help 
that label get grounded and provided a 
good foundation for those artists." 

Gaither adds that name recognition 
can be both "a blessing and a curse. It's 
a blessing as far as getting attention, 
and sometimes it's a curse if it's not the 
kind of music that person necessarily 
likes. Then they pigeonhole you." 

As an artist/label owner, Gaither 
advocates the dual role. "I've enjoyed 
the business side of it," he says. "I 
wouldn't want to do it all the time. I 
wouldn't want to do the music all the 
time, but I think the combination of 
the two has kept me as close to sanity 
as you can get in this business." 
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Hard-Music Touring Does Rock-Steady Business 



BY RAY WADDELL 

NASHVILLE— With other outlets 
like music TV' and radio often shut 
off or at least limited, hard-music 
acts have learned that hard touring is 
the best way to reach fans. 

Creative Artists Agency agent 
Darryl Eaton notes, "They tend to 
be a genre of music that does do a 
lot of touring." 

A dedicated hard-rock fan base 
remains hungry for live music. "There 
is a solid fan base for this music, and it 
doesn't show any signs of deteriorat- 
ing," says Jane Holman, director of 
operations for Clear Channel Enter- 
tainment (CCE). "If the other outlets 
aren't there, fans can always go see 
Ithese bands| live." 

As a result, metal bands aren't 



BY SUSANNE AULT 

LOS ANCELES — Just as prices for the 
season's hottest gifts seem to rise every 
year, the same goes for the cost of hol- 
iday radio concerts, as ticket prices 
have risen with production costs. At 
one time, many artists would play 
radio shows for free, with the under- 
standing that a big chunk of the con- 
certs' grosses would go to charity. Hut 
when radio stations began taking a cut 
of the revenue, many artists began 
requesting payment for their services. 

As artists now anticipate fees, com- 
petition to win their presence at radio 
shows is aggressively increasing. 
Small- to mid-market stations are 
pressured to plunk down bigger and 
better offers to snag talent because 
larger city stations, with fatter audi- 
ence bases, automatically appear more 
attractive to acts. 

"We're spending half a million in 
artists this year." says Tracy Johnson. 
CM/PD for San Diego's KFMB (Star 
100.7). who says he could get acts to 
work for no cost five or six years ago. 

KFMB presents two holiday shows: 
Jewel. Coo Coo Dolls, Def Leppard. 
John Meyer, and LeAnn Rimes head- 
line its Jingle Ball at San Diego's Cox 
Arena Dec. 6: Bon Jovi. Dana Glover, 
and Norah Jones played the station's 
Jingle Ball Eve Dec. 5 at the city's 4th 
and B club. 

"Artists have begun asking for 
money, because when stations are 
expecting artists to play for free and 
then turn around and get a profit, they 
look greedy," Johnson explains, add- 
ing. "There's nothing wrong with a 
station wanting to make some money 
off a concert. But they shouldn't 
expect artists to go for no cost." 

With guarantees for established acts 
at $50.000-$100,000 or more. R&B 
station WZMX (Hot 93.7) Hartford. 
Conn.. I'D Victor Starr says that he 
could not afford the six-figure fees cur- 
rently requested by such top-tier 
artists as P. Diddy or Eminem. Instead, 



locked into the same "album-tour- 
album-tour" cycle that acLs from other 
genres face. "Most pop bands, top 40 
bands, or maybe even country do a 
record then tour to support the 
record," notes Jackyl frontman Jesse 
James Dupree. "We do a record and 
throw it out there to support our tour- 
ing. The way I look at it. I'd say that a 
rock band — whether they're straight- 
up rock like us or death metal, or 
whatever — if you don't have the abili- 
ty to draw a crowd, you're not much 
of a rock band." 

Dupree agrees that touring works 
when other aspects of a career may 
be faltering. "The most consistent 
thing we've been able to do is tour." 
he says. "We've never been the flavor 
of the month at radio, and we're not 



Busta Rhymes. Sean Paul. Jaheim, 
Clipse, Amerie, and Benzino were 
booked for the Dec. 7 Hot 93.7 Jingle 
Jam at the Hartford Civic Center. 

"It's tough to keep ticket prices low 
to fill big |buildings| hut at the same 
time bring artists that people want to 
see." says Starr, who notes that this 
year's $15-$40 charge is higher than 
his 2001 show's $15 flat fee. "They're 
not astronomical A-list artists. [But 1 
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there isn't anyone here that doesn't get 
airplay on the station." 

Johnson says that since 1996, his 
holiday-show ticket prices have more 
than doubled. And the station's $49- 
$190 Jingle Ball is about $5-$10 more 
than last year. 

Other radio-show prices include the 
$35-5150 for the K1IS (Los Angeles 
|102.7|l Jingle Ball with Rick Dees 
(including Destiny's Child, Goo Goo 
Dolls, and Avril l.avigne Dec. 19 at Ana- 
heim. Calif, s Arrowhead Pond), the 
$25-$100 for Wl IYI Miami's Y100 Jin- 
gle Ball (including Ja Rule and P. Diddy 
Dec. 15 at Miami's American Airlines 
Arena), and the $60-$175 for WHTZ 
New York'sZlOO Jingle Ball (including 
Ashanti and Ja Rule Dec. 12 at New 
York's Madison Square Garden). 

Even with the increase in ticket 
prices, most radio executives are pre- 
dicting sellouts. Among those already 



splattered all over MTV, so we need 
[touringl to have that connection 
with the audience." 

THE FEST FACTOR 

No event personifies the vitality of 
the contemporary metal touring scene 
like Ozzfest. Headlined by hard-music 
godfather Ozzy Osbourne, seven incar- 
nations of the annual tour have tapped 
top metal talent while providing a valu- 
able high-profile forum for the genre's 
up-and-coming bands. 

Performers on me main stage of this 
year's Ozzfest in addition to Osbourne. 
were System of a Down, P.O.D.. 
Drowning Pool, and Black Isabel Soci- 
ety, The second stage featured head- 
liner Rob Zombie, Meshuggah, Apex 
Theory, Lost Prophets. Pulse Ultra, and 



clean are KFMB's. KIIS'. and WHTZ's 
respective 13,000-seat, 18,900-seat, 
and 20,243-seat Jingle Balls. 

Artists, too, have costs to cover, 
notes Robby Takac of Goo Goo Dolls. 
"People get pissed off when bands 
make money, and I can't figure it out," 
Takac says with a laugh. "I've got 30 
roadies, five lawyers, an entire pro- 
duction, and a wife to support" 

Takac says Goo Goo Dolls usually 
choose to sign up for the shows hacked 
by those stations that support their 
music, "the few different stations that 
haw been really good to us. If they're 
being cool with us. and we can do 
something for them, that's great." 

Many PDs view holiday shows as a 
marketing tool. "We really view this 
show as a great promotional vehicle." 
says Murray Brookshaw. PD for CIMX 
Detroit which is presenting the Night 
89X Stole Christmas V. Priced at 
$27.98. the Dec. 17 show will star Box 
Car Racer, New Found Clory. and Billy 
Corgan's new band. Zwan. among oth- 
ers, at Detroit's Cobo Arena. 

But Brookshaw does expect to make 
some money from this year's show 
sponsors, Heineken and Sprint PCS. 
Corporate involvement is an alterna- 
tive to hiking ticket prices, and radio 
sources say sponsors have been known 
to pay as much as $2.5 million to par- 
ticipate in popular radio events. 

Offering hefty fees to appear at his 
shows, Johnson says, can seem as 
appealing to groups as participating in 
higher-profile radio concerts. Johnson 
donates all of his proceeds to the 
women's shelter Becky's House and 
similarly feels his Jingle Ball and Jingle 
Eve are mainly promotions. 

Understandably, major-market sta- 
tions, whether part of a large corpo- 
ration or not. will lure the talent. 
KROQ Los Angeles' Almost Acoustic 
Christmas (Dec. 7-8 at Los Angeles' 
Universal Amphitheatre) is donating 
all the proceeds from its $55 ticket 
revenue to charities. 



Neurotica. Other acts included Flaw. 
Mushroomhead, 3rd Strike, Otep, 
Seether, Glassjaw, Used, Soil. Ill Nino, 
and Chevelle. 

The brainchild of Osboume's wife/ 
manager, Sharon, and produced by 
CCE. Ozzfest has grossed nearly $120 
million and played to more than 3.3 
million people since its inception. This 
year's Ozzfest was the most financial- 
ly successful to date, taking in $24.5 
million and drawing more than half a 
million people to 27 shows. 

Holman, who spearheads CCE's ef- 
forts on Ozzfest, says the festival stays 
relevant with metal fans because of 
the talent lineup, booked by Sharon 
and the Osbournes' son. Jack. 
"Sharon and Jack do a great job of 
selecting the talent." Holman says. 
"They have great ears. Everyone obvi- 
ously loves to see Ozzy. and the 
undercard is always what's hot." 

In terms of a non-touring metal fest. 
Milwaukee Metalfest in July rules the 
roost. Produced by Jack Koshick Pre- 
sents and held at U.S. Cellular Arena, 
Metalfest has drawn fans of under- 
ground metal for 17 years, with crowds 
as high as 15,000. 

"Metal has a solid underground 
base, and unlike a lot of other styles of 
music, for people into real metal it's 
sort of a community," Koshick says. 
"The underground has kept this thing 
alive through all the different incarna- 
tions and trends that have come and 
gone at radio and MTV." 

Headliners at Metalfest have includ- 
ed Slayer, Venom, and Megadeth, and 
such hands as Korn. Disturbed, and 
Sepultura have appeared on the bill. 1 
think tiiis scene is very vital and very 
active." Koshick says. "As people get 
older, certain styles of music become 
less and less the flavor of the day, but 
there's always somebody new to pick 
up the banner." 

Indeed, the various factions of hard 
music create a somewhat fragmented 
genre. "The initial underground scene 
was thrash metal, with bands like Tes- 
tament. Exodus, early Metallica, and 
Overkill." Koshick explains. "Then in 
the late '80s there was the death-metal 
genre, with bands like Death, Diocide, 
and Cannibal Corpse. Since then we've 
gone through doom metal, black 
metal, metal core, goth metal, and 
now power metal, which is sort of a 
throwback to thrash. It's fragmented, 
but we play it all." 

RETRO ROCK 

In recent years, earlier-era hard rock 
has enjoyed a revival of sorts, with sev- 
eral retro packages boasting bands like 
Ratt Poison. Slayer, and others mak- 
ing shed runs. Jackyl was on such a 
package this summer, the Rock Never 
Stops tour with Tesla and former Mot- 
ley Criie frontman Vince Neil. 

"We never allowed ourselves to be 
packaged up like that, and we would 
probably avoid doing it again." 
Dupree says. "By the end of the tour 



we turned it into the Jackyl Never 
Stops tour.' No disrespect to anybody 
else; it was fun drinking a beer with 
em after the shows." 

Cuns N' Roses (GN'R) is another 
band that enjoyed its highest profile a 
decade ago, but its current lineup — 
which maintains original member Axl 
Rose as its frontman — is doing solid 
business at the box office. This is GN"R's 
first full-blown U.S. tour since 1993. 




"Business on Guns is great," Eaton 
says. "This tour was a long time com- 
ing, and people obviously have been 
waiting to see this band." 

Even with renewed focus on veter- 
an acts, contemporary metal — featur- 
ing bands that often have rap influ- 
ences^ — is enjoying a vibrant touring 
marketplace, spearheaded by such 
headliners as Korn. Limp Bizkit, Papa 
Roach, Staind, and Linkin Park. "We 
have Disturbed out with Korn in a 
package that's doing very well." Eaton 
says. "These are two big bands, so 1 
think |the tour's success| is a function 
of offering value for the ticket price." 

Mainstream radio has come to the 
party for these bands more than it 
used to, Eaton believes, but genre- 
wide acceptance is still not available 
over the airwaves. "While modern 
rock radio has embraced harder-edged 
music with bands like Korn. Limp 
Bizkit. and System of a Down, there 
still are a lot of bands in the metal 
genre that obviously are not on the 
radio," he says. "So touring is one of 
the only outlets they have." 

A blurring of the lines can be both a 
help and a hindrance for hard music. 
"It's harder to distinguish a lot of the 
bands into strictly metal bands." Eaton 
says. "A band like System of a Down 
gets as much attention from an 
Ozzfest crowd as it does a KROQ or 
modem-rock radio crowd." 

Radio or not. the concert stage is 
one place a band can be in total con- 
trol of what it presents to fans. "When 
we come on, it's show time, and peo- 
ple either get it or they don't." Dupree 
says. "People can come out. cop a 
buzz, sing along, and hopefully the 
low-end thumping stimulates their 
glands to the point where they have to 
pull over on the way home and knock 
out some booty. That's what rock and 
roll is supposed to do." 



Ticket Prices Rise For Holiday Radio Concerts 
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GROSS' 


ATTENOANCE/ 

1 


IV ' ■ 


NO DOUBT, GARBAGE, 
THE DISTILLERS 


Long Beach Arena, 
Long Beach, Calil. 

Nov 22-23. 29 


51,372,665 

$35 


39.219 

three sellouts 


Goldenvoice. 

Nederlander 
Organization 


BRUCE SPRINGSTEEN & THE E 
STREET BAND 


Philips Arena. 
Atlanta 

Dec. 2 


SI .211.256 

$7525/S4575 


17.408 

sellout 


House of Blues Concerts 


RED HOT CHILI PEPPERS 


Western Springs Stadium. 
Auckland. New Zealand 

Nov 24 


S530.441 

(SI 054 554 New Zealand) 
58.10/S56 59/S39 99/S36 97 


14.936 

30,000 


Michael Chugg 
Entertainment. Jack 
Utsick Presents 


RED HOT CHILI PEPPERS 


Of 2 Stadium. 

Christchurch. New Zealand 

Nov ?? 


J4i5J91 

($964,226 New Zealand* 
$58 14/S5663,'S40 02/537 


13.117 

23,000 


Michael Chugg 
Entertainment Jack 
Utsick Presents 


JAGUAR ES 


Audilorio Nacianal, 
Mexico City 

Nov 15-16 


5470,906 

14 709 080 pesos! 
$55 SI 3 


18.890 

19,200 two shows 


OCESA Presents, 
CIE Events 


GUNS N ROSES, CKY. 
MIX MASTER MIKE 


John Labart Centre. 
London, Ontario 

Nov 30 


S357.123 

(S558 755 Canadian! 
S5049/S37.71 


7,694 

sellout 


Clear Channel 
Entertainment 


TOOL. MESHUGGAH 


Cox Arena. 
San Diego 

Nov. 21 


5336,840 


9.624 

■ U bt2 


House of Blues Concerts 


NO DOUBT, GARBAGE, 
THE DISTILLERS 


Cricket Pavilion, 

Nov. 16 


S335.460 

S3b,S20 


13,058 

20,058 


Clear Channel 
Entertainment 


TOP TEN AMERICAN IDOLS 


HP Pavilion, 
San Jose, Calif. 

Nov. 17 


S334.380 

WUtBSttB 


IMS 

11.553 


Metropolitan 
Enlertainment, Atlanta 
Worldwide Touring 


TONY HAWK'S BOOM BOOM HUCK 
JAM, SOCIAL DISTORTION 


MCI Center. 
Washington D C 

Nov 10 


S331.0Z3 

S75/S25 


MM 

B.500 


Metropolitan 
Entertainment Jack 
Utsick Presents 


JOHN M ELLEN CAMP, 
ALICE PEACOCK 


Van An del Arena. 
Grand R<ip ids. Mich 

Nov. 19 


5329.141 

S59.5Q/S49 50 


7.275 


Clear Channel 
Entertainment 


JOHN M ELLEN CAM P. 


Allen County War Memorial 

Nov. 20 


5315.130 

$■43,53? 


una 

B.476 


Clear Channel 


TOP TEN AMERICAN IDOLS 


Xcel Energy Center. 
St Paul Minn 

Nov. 10 ' 


5314.634 

S46 50.'S36 W,'S2r3 50 


9.430 

14,342 


Metropolitan Entertainment. 
Ailanta Worldwide Touring, 
Jam Prods. 


TOP TEN AMERICAN IDOLS 


Arrowhead Pond. 
Anaheim. Calif. 

Nov 15 


S31 4,595 

S4S/S3VS2S 


10,457 

11.128 


Metropolitan 
Entertainment 
Nederlander Organization 


TOP TEN AMERICAN IDOLS 


KeyArena, 

Nov 20 


S3 10 615 


9.922 

11.120 


Metropolitan 
Entertainment. Jack 
Utsick Presents 


JOHN MELLENCAMP, 
ALICE PEACOCK 


The Mark of the Quad 
Cities. Moline. Ill 

Nov 9 


$303,968 

S47 50/S37 50 


7.VJ3 
10.256 


Jam Prods., in-house 


TOM PETTY & 

THE HEARTBREAKERS. 

JACKSON BROWNE 


Frank Erwin Center. 
Austin 

Nov 21 


5302.207 

S55vS29 50 


6.194 

13,530 


Concerts West, in-house 


KORN. DISTURBED, 
TRUSTCOMPANY 


Tacoma Dome, 
Tacoma Wash 

Nov. 19 


$299,514 

S36.50/S26.50 


9,305 

11.159 


The firm. KoRn Touring 


NO DOUBT, GARBAGE, 
THE DISTILLERS 


Cox Arena. 
San Diego 

Nov. 26 


$296 660 

S35 


1.476 

9.632 


House of Blues Concerts 


NO DOUBT, GARBAGE, 
THE DISTILLERS 


AH CQ Arena. 
Sacramento Calif 

Nov. 13 


$292 865 

S35/S27 50 


9,759 

11.420 


Clear Channel 
Entertainment 


TOP TEN AMERICAN IDOLS 


Conseco Fieldhouse. 
Indianapolis 

Nov 7 


$290,468 

S4H ivH S/fi 


1,195 

12.136 


Metropolitan 
E ntortamment 


TOP TEN AMERICAN IDOLS 


CSU Convocation Centre. 
Cleveland 

Nov 8 


S290.260 

S4&'S35/S?5 


9.523 

9,978 


Metropolitan 
Entertainment 


KORN, DISTURBED, 
TRUSTCOMPANY 


World Arena. 
Colorado Springs, Colo. 

Nov. 72 


S286.862 

$40,525 


7.759 


House of Blues Concerts 


MANNHEIM STEAMROLLER 


The Mark of the Quad 
Cities. Moline, III. 

Nov. 22 


5285,842 

$65,535,520 


U43 

B.992 


Mannheim Steamroller 


TOP TEN AMERICAN IDOLS 


dose Garden. 
Portland Ore 

Nov. 19 


S2 7 1.4 70 

S45'535'525 


7JJ37 

8.297 


Metropolitan 
Entertainment Jack 
Utsick Presents 


TOOL, MESHUGGAH 


Conseco Fieldhouse. 
Indianapolis 

Oct 21 


5267.652 

S38 50 


7.420 

8.261 


Clear Channel 
Entertainment 


ALAN JACKSON, CAROLYN DAWN 
JOHNSON, JOE NICHOLS 


Charleston Civic Center. 
Charleston. VV.Va. 

Nov 9 


5264,871 

S44 5GVS24 50 


6.309 

7,875 


Outback Concerts 


BECK 


Beacon Theatre, 
New York 

Oct 30-31 


$264,195 

$45 


6.070 

two sellouts 


Clear Channel 


TOP TEN AMERICAN IDOLS 


First Union Arena. 
Wilkes Barre, Pa. 

Nov. 1 


SAG 5Q'536 50 S?6 50 


7,701 

7.930 


Metropolitan 


TOOL, MESHUGGAH 


Freeman Coliseum. 
San Antonio 

Nov. 12 


$263,050 

$34 


8.122 

sellout 


Clear Channel 
Entertainment 


TOBY KEITH. RASCAL FLATTS 


Thomas & Mack Center. 

Nov 1 


$261,326 

S57i525 


6.724 

12.347 


Clear Channel 
Entertainment 


TONY HAWK'S BOOM BOOM HUCK 
JAM, CKY 


Palace of Auburn Hills. 
Auburn Hills. Mich 

Nov. 3 


5261.190 

S75540525 


7.732 

15.064 


Clear Channel 
Entertainment Palace 
Sports & Entertainment 


TOP TEN AMERICAN IDOLS 


St. Louis 

Nov. 5 




7 782 

MM 


Metropolitan 
Entertainment. Steve 
Litman Presents 


TOOL, MESHUGGAH 


Augusta Civic Center, 
Augusta, Maine 

Oct 26 


$259,994 

533 50 


7.927 

sellout 


Clear Channel 
EntertainoMnt 


TOBY KEITH, RASCAL FLATTS 


Alltel Arena. 

North Little Rock. Ark. 


5258 446 

$33.25*23 25 


8.718 

9.502 


Clear Channel 
Entertainmont 



M [trot^ c* Boo AiWn 61 J21-91 71 
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DIAMOND IS FOREVER: In a year 
where high-profile tours by the likes 
of Paul McCartney, the Rolling 
Stones, and Cher have deservedly 
garnered much attention. Neil Dia- 
mond has steadily, if somewhat qui- 
etly, put up some of the most re- 
markable numbers of his long and 
storied touring career. Diamond will 
wrap a year-and-a-half of touring New 
Year's Eve at the Pepsi Center in Den- 
ver, having grossed more than $80 
million. The tour has played to more 
than I million people in 75 U.S. cities 
and more overseas. 



Diamond says he initially did not 
intend to work so many dates, but the 
response in the wake of Sept. 11. 
2001, was so positive that he extend- 
ed the tour. "It was pretty easy to see 
this was an important time to be out.'' 
he says. "Once I realized what was 
going on out there. I called |tour 
directors | Sal Bonafede and Jeff 
Apregan and told them to fill up my 
dance card. It started as a tour and 
ended up as a mission." 

Diamond admits he wasn't sure he 
still had such a demanding tour left in 
him. "1 didn't know if we could do it, 
but I felt it was necessary," Diamond 
says. "This is my country, and this has 
been a very special year-and-a-half for 
me. It was good for the audience to see 
they could still have a good time, but 
not only that, it was good for me. too." 

The artist also racked up his 
impressive grosses with relatively 
modest ticket prices, topping out at 
less than $70 while his peers often 
went as high as S350 or more. "1 
always try to keep ticket prices down." 
Diamond says. "I think that helps keep 
the touring business healthy." 

As an indoor act that has toured 
through arena building booms in 
three different decades. Diamond 
debuted at several new state-of-the-art 
arenas this time around. "There are a 
bunch of new arenas out there now, 
which is always great," he says. "Peo- 
ple want to come out to new arenas, 



and it opens up a city a little bit. helps 
draw in the talent. I love the new are- 
nas that have been built, and I hope 
they build more." 

Among the highlights of Diamond's 
2002 touring efforts were two stadi- 
um dates in Dublin, a brace of sellouts 
at Landsdowne Road in July that 
grossed $4 million and drew 64,000. 
"The audiences are great there," he 
says. "They're fun-loving people, and 
they love to sing along, so I hardly 
have to do any work." 

The tour has also seen Diamond 
return to several markets, including 
secondaries and tertiaries. that the 
artist had not played in awhile. "I had 
my guys go hook cities I haven't been 
to in 10 years." he says. "1 said. 'Let's 
get to as many people as possible.' I 
love this show, and I want people to 
get out and see it. It was all about cov- 
ering as much territory as possible." 

In total, this tour "has been an 
upper for me," Diamond says. "I didn't 
realize I could still do this after so 
many years, but the people are still 
coming, and they're still leaving 
happy. This has been a blast." 

Diamond will begin work on a new 
album next year and plans to tour 
again in 2004. "although it will be a 
much more limited kind of thing," he 
says. "1 won't do as many cities, that's 
for sure." 

DOORS OPEN: The University of Miami 
(UMI Convocation Center will open its 
doors to the public in January 2003 as 
the first mid-size arena south of down- 
town in Miami-Dade County. The UM 
Convocation Center — a 7,000 seat 
multi-purpose entertainment facility 
located on the university's Coral 
Gables campus — will host concerts, 
family shows, trade shows, lecture 
series, university events, and sp, o ting 
events, including the I'M men ■« and 
women's basketball teams. Tht build- 
ing is operated by dot al Spectrum, 
with David P. Touhey as CM. The S48 
million facility was funded exclusive- 
ly through private d, -nations and 
boasts 25 luxury suite 

ROLLING IN IT: The Rolling Stones 

have not been reporting grosses this 
year (conceivably because they won't 
be ranked No. 1 ahead , if Paul McCart- 
ney), but here's a sample date: The 
Stones grossed S2.4 million from their 
Nov. 27 stop at Nashville's Gaylord 
Entertainment Center, drawing about 
17.000, including walk-up. Food and 
beverage per caps were about $9. and 
merch numbers were likely do.ble 
that. The Stones will have grossed 
about $120 million when they wrap 
North America next February. 
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Hip-Hop Enigma Draper Cleans House 

Entrepreneur Renames His Company Draper Inc., Readies Five Acts For 2003 



BY RHONDA BARAKA 

More than 10 years after intro- 
ducing the world to Eighthall & 
MSG, hip-hop wunderkind Tony 
Draper has mastered the all-impor- 
tant music-industry feat of self-re- 
invention. His Los Angeles-based 
company. Draper Inc. — formerly 
known as Suave House Records — is 
currently home to a slate of artists 
for whom Draper expects to bring 
forth as much success as he has 
enjoyed in the past. 

With more than 15 years' experi- 
ence as an active member of the 
Southern rap scene. Draper has not 
only been instrumental in the 
career of Eighthall & MJC but also 
in those of Tela. Crimeboss. and Mr. 
Mike. And he managed to translate 
that momentum into a multimil- 
lion-dollar distribution deal with 
Universal Records. 

NEW NAME. NEW FACES 

With all that success under his 
Suave House umbrella. Draper says 
more than a few people are curious 
about why he changed the name of 
his company and went independent. 
His explanation: negative word-of- 



mmith by artists who were signed 
to the label and a joint-venture deal 
with JCOR Records thai went sour. 

Distributed by Koch Entertain- 
ment Distribution, Draper Inc. has 
already released "Lay It Down" by 
Eighthall and has several new releas- 
es slated for the coming months. 



including reissued titles from the 
Suave House catalog. The Draper 
Inc. roster currently consists of five 
acts. The first project under that 
banner will be rapper Moufs Hush. 
Draper, who says the album will 
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WORK IT 


NUMBER 1 7 Wfloks Al Number t 
Missy "Misdemeanor" Elliott 










LOSE YOURSELF 








5 




03 BONNIE & CLYDE 


Jay -2 Featuring Beyonce Knowles 




4 


3 




LUV U BETTER 


ILConlJ 




■ 






GIMME THE LIGHT 


Sean Paul 


• 








AIR FORCE ONF , 


Nelly Featuring Kyjunn. All & Murphy Lor) 


- 






WHEN THE LAST TIME 


Clips* V 








REACT 


Enck Sermon Featuring Rertm.ni 


■ 




1 1 




THUG2 MANSION 

*MAW,i(.{»!>-fl-.,.VVHWll'l 


2Pac 








DILEMMA 

1 "!'. '.-'I 


Nelly Featuring Kelly Rowland 


■ 


[11 


12 




THUG LOVIN 


Ja Rule Featuring Bobby Brown 






17 




DO THAT... 


Baby Featuring P. Oiddy 






13 




SATISFACTION 


Eve 
















14 


IS 




HEY MA Cam'ron Featuring Juelz Santalta. Freekey Zekey & Toya 




15 


u 




WANKSTA 


50 Cent 




<D 


■ 




FROM THA CHUUUCH TO OA PALACE Snoop Dogg 


■ 




III 




MAKE IT CLAP 


Busta Rhymes Featuring SpliH Star 




18 


IS 




PO' FOLKS 


Nappy Roots Featuring Anthony Hamilton 




CD 


22 




MADE YOU LOOK 


Nas 




GD 


2' 




ROCK THE PARTY 


Beiuino 




21 


16 




MOVE B—H 

DistuanmG im*i*lloii *m v.-jt,< ,-jjmi, 


Ludacns Featuring Myslifcal & Infamous 2.0 




22 


2 




THE STREETS 


WC Featuring Nate Dogg 




© 


?.l 




NO LETTING GO 


Wayne Wonder 








PARADISE 


LL Cool J Featuring Amerie 






2J 




GANGSTA LOVIN' 


Eve Featuring Alicia Keys 


- 
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arrive in stores Feb. 11, 2003, ex- 
pects to issue product by his entire 
roster throughout next year. 

"All five of them are coming out." 
he says, stressing the importance of 
consistent product flow for inde- 
pendent labels. "Being independent, 
you have to put out a lot of good 
product in the same year. That's how 
you build strong revenue, and that's 
how you build your respect in retail. 
If you come in there with four or five 
albums, they'll take you serious." 

INDEPENDENT VS. CORPORATE 

Having experienced the music 
business on both the independent 
and major-label sides, Draper says 
he is now determined to maintain 
his independence. "People don't 
really grasp the strength of being 
independent." he notes. "Before I 
signed with any major. I sold 
700.000 records independently. 
When I went to New York for the 
first time, I was 21. 1 went to Rela- 
tivity Records. I had $4 million. 
When 1 signed my first deal. 1 
signed for $100,000. You know 
why? 1 didn't need the money. But 
I'm thinking it's the same as where 
I'd just come from. So when they 
told me they wanted 30% and I'm 
going to keep 70%. I'm thinking 
it's going to be the same math that 
I'm used to. I sold more records 
and made probably $2 million, sell- 
ing 2 million records in three 
years. So I left there." 

Draper describes Draper Inc. as a 
totally self-contained entity that is 
completely under his control. "I'm 
paying for radio promotion. I'm pay- 
ing for videos. I'm paying for mar- 
keting. I'm paying for a street team. 
I'm paying for it when I feel like it's 
effective. If I don't feel that it's effec- 
tive, then we'll just have to find a dif- 
ferent way. So I feel real good about 
what's going on." 

Outside of his own acts. Draper 
has contributed three tracks to fel- 
low Houston native Scarface's latest 
CD. The Fix. But Draper says his pri- 
mary focus is on rebuilding his 
empire. "We are constantly working, 
but right now we are really, truly 
concentrating on establishing this 
new company called Draper Inc. 
People know my name, but they 
know the Suave House name more 
than they know my name. 

"A lot of people don't understand 
why I'm doing what I'm doing." he 
continues. "What I tell them is 
[that] Suave House has an incredi- 
ble history. We've sold 9 million 
records in the course of 12 years. 
But at the same time, I have to 
move on to something else. I don't 
feel good about the last couple of 
years with the Suave House artists 
and the Suave House name. So I 
want to form a new history with 
Draper Inc." 




and The Blues 



MAYBE NEXT TIME: Among the mu- 
sical pairings that Whitney Houston 
and Arista president/CEO Antonio 
"LA." Reid weren't able to work out 
in time (or Just Whitney . . . (street- 
ing Dec. 10; see story, page 1 1 was a 
duet with Mary J. Blige. Reid had 
suggested a cover of "Please Pardon 
Me (You Remind Me of a Friend)." a 
top 10 R&B hit for Rufus Featuring 
Chaka Khan in 1975. Reid says. "She 
and Mary together would kill it." 

Gearing up the promotional 
wheels. Arista has also been spon- 
soring spa listening parties for the 
new album, a tie-in to Houston's 
current single and video. "One of 
Those Days." Radio, retail, and 
video-channel reps were recently 
given a spa workout in New York, 
with Los Angeles media personnel 
given the same treatment Dec. 6. 

ON THE RECORD: VP Records, home 
to Sean Paul and recently an- 
nounced partner in a distribution 
pact with Atlantic, plans to release 
popular dancehall practitioner Buju 
Banton's new album. Friends for 
Life, in first-quarter 2003. Banton 
will support the new project with a 
U.S. tour . . . Hollywood Records 
unveils Vikter Duplaix's Interna- 
tional Affairs Feb. 25. 2003. The pro- 
ducer/songwriter/DJ's debut solo 
effort features collaborations with 
4hero and Jazzanova plus club 
remixes by King Britt's Scuba and 
Nature's Plan. Hollywood labelmate 
Calvin Richardson is eyeing a sum- 
mer 2003 release. Both acts appear 
on the label's Deliver Us From Era 
soundtrack, which also features new 
music by Mary J. Blige. Usher. Gin- 
uwine. En Vogue, and Terry Dexter 
and arrives Dec. 31. The film, star- 
ring LL Cool J. opens nationally Jan. 
31.2003. 

The Isley Brothers return March 
18. 2003. with an as-yet-untitled 
DreamWorks project, with Mystic's 
Cuts forlMck and Scars for Freedom 
on tap for May 13. 2003 . . . Soulful 
jazz masters the Crusaders have 
reunited for Rural Renewal, coming 
March 4. 2003. on Verve. The hot set 
reunites keyboardist Joe Sample, sax- 
ophonist Wilton Felder. and drum- 
mer Stix Hooper, with trombonist 
Steve Baxter occupying Wayne Hen- 
derson's spot. Also along for the wel- 
come-back ride: gospel's Donnie 
McClurkin and Sounds of Blackness. 

MIDWEST SERENADE: Singer/song- 
writer Lee Hawkins wants to alert the 
music industry: There's a lot of tal- 
ent in the Midwest that's going unno- 
ticed. "It's a relatively untapped mar- 



ket filled with all kinds of emerging 
artists who have polished, finished 
product but very limited inroads to 
the majors, reputable attorneys, and 
managers found on the coasts." the 
Milwaukee-based artist says. "It's a 
region filled with fledgling indie 
labels, with artists who just need a lit- 
tle boost and direction to get their 
music distributed." 

Hawkins is one of those artists. 
His independent debut, the R&B/ 
hip-hop/pop-rhythmed Serenade, is 
currently available through cdstreet 
.com. Among the set's producers are 
George Nash Jr. I Eric Be net. Jimmy 
Sommersl. Peter Buffett (the sound- 
tracks to Ounces With Wolves and 




The Scarlet Letter), Michael Hoff- 
mann (the Verve Pipe), and Greg 
Doby Jr. (Bizzy Bone). Hawkins' 
songwriting collaborators include 
guitarist Nick Carter and Lisa 
Weathers (Benet's sister and former 
partner in EMI act Benet). Album 
cut "Don't Run Away," co-penned by 
Hawkins and Nash, was one of two 
runners-up in the Chicago chapter 
of the National Academy of Record- 
ing Arts and Sciences' 2002 Gram- 
my Demo Showcase. 

A frequent performer on local TV 
shows and college campuses. Hawkins 
may be reached at 414-319-0968. 

HOLIDAY WONDERMENT: Nelly. 
Luther Vandross, Wyclef Jean. 
Kenny Lattimore. Chante Moore. 
Deborah Cox. sax man Michael 
Phillips, and newcomer Heather 
Headley are among the stars deck- 
ing the halls at Stevie Wonder's 
seventh annual House Full of Toys 
Benefit Concert (Dec. 21), present- 
ed by Hammond Entertainment 
and Wonder Production at the 
Forum in LA. Wonder-owned local 
station KJLH will again be on hand 
to cover the proceedings, hosted by 
comedian/actor Jamie Foxx and 
sponsored by such companies as 
American Urban Radio Networks 
and Burger King. 
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Better Oayz 
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DRU HILL oosouianrr7*iiojHt.i»H>tw 






Dm World Order 


2 
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Paid The Cost To Be Da BoSS 


3 
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1 
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1 


3 
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2 
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The Last Tenipl;i[i(ni 
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4 
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JENNIFER LOPEZ twmnmnincci 






This Is Me. Then 


9 
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Paid In Full 








THE ROOTS mca i ins* mi cot 






Phrenology 


11 






BUSTA RHYMES ^ ^ 






It Ain't Sale No More... 




8 
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JAHEIM OIVINt -Ml iRaWMRNEB BROS tllHCOl 






Still Ghetto 


3 


5 






TONI BRAXTON arista iiwuiwrn 






More Than A Woman 
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10 
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The Eminem Show 
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4 
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JUSTIN TIMBERLAKE jm uvansmkvaMxm 






Justified 
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Emotional 
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S GREATEST GAINER 
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Quality 
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10 


1 






SYLEENA JOHNSON jtvr zomba \w ww w [h] 
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Voyage To India 
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React 
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27 
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The G Spot 
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CIii'Lai Tksn Vn«l AnOrnnii 


3 
17 


18 


11 




FAT JOE KRKIUSUUAD aiJaNTICDMC AG n:*'l* 
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Love Story 
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This Is Who 1 Am 
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Thug World Order 
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Wishes 
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From The Roola To Tha Toota 


4 














AMERIE 






All 1 Have 


2 





AGO 








at 


tASTI 


2 WHS 




ARTIST 

IMPRINT S NUMBER/DISTRIBUTING LABEL 


Till. 


PEAK 
POSIT 


34 
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Lord Willin' 


1 


45 


40 
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Rock City 


52 
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The Defiaithre Collection 


28 
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Thug Holiday 


2 
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21 


6* 


56 
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3 


52 
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Santa Hooked h7U Up IEPI 


46 


37 
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Greatest Hits 
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41 


31 
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Man vs Machine 
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Diamond Princess 
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54 
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3 


47 
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Tea Way We Do 


12 
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The Best Of DJ Quik / Da Ftnala 


43 
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A<ili' r il 
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61 


57 
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Guess Who's Back? 
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60 
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Crash The Party 
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53 
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AGMCaahbck 
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Girl Interrupted 
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57 


45 




NAS umujcatMMiAram'A^iiiNtTiniiri 


The Lost Tapes 
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( 72 


68 




YOLANDA ADAMS • tiiaTritsariouuiiiBs'tiier 


Believe 
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56 
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RUN-DMC ARisuiauraMGHniueEiiiHCOi 


Greatest Hits 


33 


85 


94 




FRED HAMMOND vcnTrraw/zoMiAitiiaritM 


Speak Those Tlinins POL Chapter 3 


13 


83 


61 




DONELL JONES usiououaus Miauutcu niwiatai 


Lite Goes 0> 


2 


88 


92 
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BZK 


1 


3d 11 


NATALIE COLE vERvtsnrmGiit9»iiaii 


Ask A Woman Who Knows 


24 


69 






GETO BOYS .p^srr iioijfap i iatresunRECimN'i«»mii 


Greatest Hits 


69 


86 
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MARY MARY caiuMaiAmttwirtf taiasii 


incredible 
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ANITA BAKER 


The Best W Anita Baker 


29 


79 
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[Ghetto Low] 


2 


62 
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SCARFACE OCT MM SOUTH smM*itOJMG lit Wll Wi 


llrrl Fix 


1 


75 
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Animus Diaries 


75 
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The Best 01 The Temptations Christmas 


60 


67 






MARVIN SEASE jmunttotaBAinmrau 


1 Got Beat Out 


67 


70 


50 
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GalWrthMe 


13 
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Mahogany Soul 
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Hood Rich 


1 


80 


74 




SIR CHARLES JONES tjunoiGitAsiawuawiisiilril 


Love Machine 
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Power In Numbers 
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LUV U BETTER O UCnol.l 
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58 
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MULTIPLY Xaifait V 
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D 


6 
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40 


5 


7 




LOSE YOURSELF O Em.nem V 

aa 


5 


© 


ft 3 


69 




B R RIGHT O Trina Featuring Ludacns V 
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56 
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57 


57 
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60 
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NOTHINS FREE O Oobie Fealuring Lit Jon & The East Side Boy? , 62 
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ARE WE CUTTIN' O Pastor Troy Featuring Ms. Jade ■? ! 47 
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IGNITION O R. Kelly 
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■ Me*.j,'.i: ui.iicrM.vt.iia'jBiwi.tHSAM.ii p a;.i:;h: ivi a. suMcr* 
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6 


19 


19 




MISS YOU Aaliyah 
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15 
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IN THE NAME OF LOVE H. Kelly 
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Weeds 



by Rhonda Baraka 



FULL FORCE GETS BUSY: Since its 
emergence in the mid-'SOs. Full 
Force has produced everyone 
from Cheryl "Pepsii" Riley. 
UTFO, and Lisa Lisa & Cult Jam 
to 'N Sync. Backstreet Boys, and 
Britney Spears. 

Now the Brooklyn. N.Y.. collec- 
tive — comprising Bowlegged Lou. 
Paul Anthony, B Fine. Baby Jerry. 
Shy Shy, and Curt-T— is ready to 
"surprise the music world once 



: IN 



BOWLEGGED LOU (LEFT) AND LI I KIM 



again." Lou says, by teaming with 
rap diva Lil' Kim to produce what he 
promises will be a smash single. 

"I don't even want to say the title of 
the joint or even give you an idea of 
what type of joint it is." Lou says 
secretively. "Just rest assured that 
once again Full Force will surprise 
the musical masses, and so will Kim." 

Lou says the production team 
sought out the raptress. "We per- 
sonally recruited Lil' Kim to work 
with us the first time when we pro- 
duced 'I Like That |I Want That]' 
off the new 3LW album \A Girl Can 
Mack]. Kim came in and blazed 
that song." 

Lou adds that he was thoroughly 
impressed with the Queen Bee's rap 
skills. "Kim is such a versatile per- 
former and so multi-dimensional 
when it comes to hip-hop. She's still 
a prolific lyricist — raw, gritty, one of 
the hottest rappers on Earth." 

MAKE ROOM FOR BABY: Cash 

Money CEO and Big Tymers mem- 
ber Bryan "Baby" Williams says his 
solo album. Birdman. is a slight 
departure from the music he's done 
with partner Mannie Fresh. "I did- 
n't wanna do the Big Tymers for- 
mat. So I just did my own thing. 
Fresh let me get a lotta producers. 
I enjoyed it." 

Released Nov. 26, Birdman fea- 
tures production by P. Diddy. who 



joins Baby on first single "Do That," 
as well as Jazze Pha. Jermaine 
Dupri. the Neptunes, and Swizz 
Beatz. Guests include Toni Braxton. 
Cam'ron. Petey Pablo. Eightball. 
Foxy Brown, and fellow Cash Money 
artists Lil Wayne and TQ. 

Baby, who counts a song called 
"Never Had Nothing" among his 
favorites on the album, says he 
expects sales of his solo outing to be 
"as big as or bigger than" previous 
Big Tymers releases. 

HIP-HOP HISTORY: Rap pioneers 
Afrika Bambaataa. Grand Wizard 
Theodore. Grandmaster Flash. DJ 
Kool Here. Sha-Rock. and Wonder 
Mike are among those who help 
recount hip-hop history in Yes Yes 
Yall: The Experience Music Project 
Oral History of Hip-Hop's First 
Decade. The 350-page book — edited 
by Jim Fricke. senior curator of 
Seattle-based Experience Music Pro- 
ject, and Charlie "Wild Style" 
Ahearn — tells the story of hip-hop 
circa 1973-1983 through interviews, 
color photos, and reprints of pro- 
motional street fliers. 

Writer Bill Adler. who conducted 
many of the interviews, says the 
book "tells a remarkable story that 
hasn't gotten out yet. We're talking 
50 or 60 guys who were the real pio- 
neers of the music, who lived and 
died in the music. Most of them 
were never known outside of the five 
boroughs [of New York), and they all 
have remarkable stories that are told 
here in their own words. It's raw, 
funny, and heartbreaking. More than 
ever, you get an idea of how uncor- 
porate it was: just a bunch of poor 
teenagers in the Bronx who put it 
together with spit, glue, and their 
own creativity." 

Yes Yes Y'all is published by Da- 
capo Press (dacapopress.coml, a 
division of Perseus Books Group. 
Both are based in New York and 
Cambridge. Mass. 

MORE BOOKMARKS: Yes Yes rail is 
just one of several books released 
this year that herald hip-hop past 
and present. Others include Who 
Shot Ya? Three Decades of Hip-Hop 
Photography by Ernie Paniccioli: 
Hip-Hop Immortals Volume I. an 
oversized coffee-table book by Bonz 
Malone: Ego Trip's Big Book of 
Racism by Sacha Jenkins et al.: and 
Bill Adler's Tougher Than Leather: 
The Rise of Run DMC, which was 
originally released as Tougher Than 
Leather in 1987. 

Rhonda Baraka may be reached at 
rh3506ifaol.com. 
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Lights. Camera. Action 1 
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Take You Home 
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Grindin' 
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Play Wit It 
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Auld Lang Syne (Freedom Mix) 
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Gimme The Light 
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From Tha Chuuuch To Da Palace 
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Oxygen 
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Hovi Baby 
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1 Want A Gtrl Like Vou 
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Big Poppa/Warning 
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Tonight: I'm Gonna Let Go 






B R Right 
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Ahh Dee Ahh 
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It Just Happened 
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Over The Years 
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Make It Clap 
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Like 1 Love Yuu 
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One More Chance/Slay With Me 
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Throw U|i 
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Don't Mess With The Radio 
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BY LEILA COBO 

MIAMI — Labels are hoping for a last- 
minute surge in sales of tropical music, 
with major releases planned for the end 
of the year. Chief among them is 
merengue mainstay Limi-T 21, which 
previewed the Dec. 10 release of El 
Grupo del Pueblo (The Group of the 
Peoplel on EMI Latin with the single 
"Arranca en Fa" (Kick Off in F). 

In a more mainstream salsa vein, 
Nuyorican diva India released her first 
studio album in three years, Latin Song 
Hird, Mi Alma y Corazon (My Heart 
and Soul) Nov. 26 on Sony Discos. 

Ostensibly, the peg for both discs 
will be the artists' broad and loyal fan 
bases. Limi-T 21, for example, is 
known for its rapid-fire brand of 
merengue, which makes up the bulk 
of this album and which defines 
"Arranca en Fa," currently No. 17 on 
the Billboard Tropical Airplay chart 
after only two weeks. 



* I i 



"We've always had the same identi- 
ty, and I think it's one of the reasons 
Limi-T has remained active," says 
Elvin Torres, who together with Ra- 
miro Matos and Javier Bermiidez 
established the group 12 years ago. 
The band aims to achieve several hun- 
dred performances per year. 

"Never, as a group, have we felt the 
so-called merengue crisis, because 
we've always continued to play," Tor- 
res adds. "And radio continues to be 
very supportive. I think it's a question 
of individual [artistsl. not of the genre 
as a whole." 



Tropical 
Acts Hope 
For Party- 
Season 
Boom 



EMI Latin USA president/CEO Jorge 
Pino says labels continue to push trop- 
ical music but are more selective. For 
example, the plan is to take Limi-T 21 
beyond its traditional Puerto Rican 
sphere and into other markets, aided 
by a bolero and a ballad version of two 
of the album's tracks. Pino says, "With 
the [tropical music] situation today, 
labels can't concentrate solely on the 
Puerto Rican market." 

India's new album traverses genres, 
but its core is mainstream salsa — 
though it also includes ballad versions. 
Co-written by India, first single 
"Seduceme" (Seduce Mel was pro- 
duced by genre veteran Isidro Infante: 
KC Porter produced a pop version. 

"This album is a tropical salsa pop 
album, which means you'll get a lot of 
what people love of me — which is 
salsa — but at the same time you'll get 
a lot of pop versions," India says. There 
are also merengue and bachata 
tracks — new territory for India, who 
says, "This album is as innovative as I 
wanted it to be." 

Explaining the label's marketing 
strategy for Latin Song Bird, Mi Alma 
y Corazon. Sony Discos executive VP 
Jorge Melendez — who also heads the 
label's tropical division — says, "Our 
first focus is still within the tropical 
market. But we'll also haw opportuni- 
ties with the pop ballad version of the 



single. We feel really good about work- 
ing the ballad version in her territory — 
New York. Puerto Rico, and the East 
CoasL before moving to the WesL" 

Melendez says the release of India's 
and others' tropical discs at year-end 
is no fluke. "Typically, the holiday sea- 
sons have been a highlight for tropical 
music because of the genre and the 
funness' of the music — particularly 
the holiday season that starts with 
Thanksgiving and ends with Three 
Kings day |Jan. 6]. You have a season 
where it gets a spotlight shined on it." 

Limi-T 2 I s previous album, for 
example, came out Dec. 4, 2001, in an 
effort to prod buyers looking to stock up 
for year-end parties. Likewise, J&N's 
tropical collections — Bachatahits, Sal- 
sahits, and Merenhits — were all released 
the week prior to Thanksgiving, as has 
been the case since they were intro- 
duced to the market 10 years ago. 

J&N president Juan Hidalgo says. 




"We try not to burn out the brand but 
preserve it. letting people know that 
every year in December they have 
these three compilations available for 
their parties." 

For Limi-T 21, the gut-level con- 
nection with a partying audience is cru- 
cial and. as its title indicates, is the crux 
of this particular album. "The album 
content, the lyrics — everything — 
revolves around situations, slang things 
that happen to us and to normal people 
every day.'' Torres says. "We're a band 
that does songs inspired [by] the peo- 
ple, for their enjoyment." 



'La Academia' Stars Graduate To Record Deals 



BY TERESA AGUILERA 

MEXICO CITY— After 22 weeks on 
the air, musical talent search/reality 
show La Academia (The Academy) 
ended Dec. 1 with a grand finale at the 
city's Auditorio Nacional venue. The 
live show garnered a 35.6 rating, the 
highest for the TV Azteca network in 
its nine years of operation. 

Myriam Montemayor. a 21-year-old 
from Monterrey, was the winner 
among five finalists, taking home 
$250,000, a van, and a recording con- 
tract with EMI Music. Second-place 
winner Victor Garcia and third-place 
winner Miguel Angel Rodriguez took 
home S200.000 and $100,000. re- 
spectively, plus a car each and record- 
ing deals with Sony. 

Im Academia beat out other reality 
shows — notably Operation Triunfo — 
in terms of ratings. Many perceived La 
Academia as a more populist endeav- 
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or. where looks and sex appeal took 
second place to genuine talent. Martin 
Luna, general director of Estudios 
Azteca, which produced the show. says. 
"It was very important that the partic- 
ipants were really talented and the 
audience could find normal people in 
a constant evolution. Viewers want real 
things to be connected to." 
Im Academia also succeeded in a 



Sunday TV time slot that had long 
been neglected. Luna saw, "For a long 
time, families didn't share an after- 
noon watching TV. and La Academia 
made that possible again." 

Azteca will immediately launch a 
second season of the show. It will fea- 
ture 16 contestants, including one 
from California, where La Academia 
was also broadcast. 

La Academia, which premiered 
June 30. is a joint effort among TV 
Azteca, Warner Music, Universal 
Music. EMI Music. Sony Music, and 
Azteca Music. As a result, all 14 par- 
ticipants — chosen during a secret 
meeting in early July — haw recording 
contracLs for their solo efforts. 

Albums stemming from the week- 
ly "galas" have sold more than 1 mil- 
lion units through Dec. 1. according 
to Mexico's Assn. of Record and 
Video Producers. 




Notas 



ABANDONED, NOT OVERLOOKED: The 

culmination of a six-month-long new 
battle of the bands contest sponsored 
by Budweiser and ACA Marketing was 
about more than one local band get- 
ting a record deal. It also signaled an 
increased willingness from sponsors, 
labels, and the recording industry in 
general to take Latin rock seriously. 



battleVTtl^jiand 



Noches del Dragon, a longstanding 
Los Angeles-based concert series pro- 
duced by alternative music magazine 
La Banda Eldstica, added a battle of 
the bands component for the first 
time this year. The contest kicked off 
in April and ended last week with four 
bands — whittled down from 29 — 
competing for final prizes with play- 
offs at Hollywood's House of Blues. 

The winner, chosen by a 10-mem- 
ber judging panel that included reps 
from radio station Viva, BMI, the 
William Morris Agency, and House of 
Blues Concerts, was L A-based quar- 
tet Los Abandoned: Panamanian band 
Cage 9 came in second. Miami-based 
Moxi was third, and Angeleno band 
Zaxen was fourth. Los Abandoned 
won a recording deal with EMI I .atin. 
while prizes for the runner-ups 
included sponsorships from Vans and 
instruments from Fender. 

In addition to the recording deal, 
Ixis Abandoned's first-place win also 
brings with it a sponsorship pledge 
from Budweiser. Exact details have 
not yet been announced. "The people 
from Budweiser wanted something 
that would demonstrate their further 
commitment to the local nek move- 
ment." ACA Marketing's Ayelet Soto 
says. Rather than simply secure a 
lump sum from Budweiser for the 
winning hand, Soto adds that she was 
looking for commitment in the form 
of sustained support that would aid 
the label's efforts in developing the 
band, including radio campaigns and 
tour and retail support upon release 
of an album. 

EMI — which has an extensive 
alternative rosier that includes El 
Gran Silencio. La Mosca. Manu 
Chao. and Bunbury — was interest- 
ed in developing a U.S.-based act. It 
felt that Los Abandoned, a bilingual 
band with a female lead singer, rep- 
resented a current, bicultural mar- 
ket. Reaffirming his confidence in 
the genre, EMI Latin USA presi- 



by Leila Co bo 



dent/CEO Jorge Pino says, "We 
want to be in touch with what hap- 
pens on the streeLs. with different 
musical movements." 

ASCAP NEWS: A showcase of a dif- 
ferent sort took place last month in 
San Antonio, when performing- 
rights organization ASCAP invited 
songwriters to perform new materi- 
al directly to artists. Those present 
included David Lee Garza, as well as 
managers and other industry profes- 
sionals. "It's important for com- 
posers to have the opportunity to 
play their music directly to the 
artist." says ASCAP senior VP of 
Latin music Alexandra Lioutikoff. 
who called the event a "big success." 
ASCAP is considering running a sim- 
ilar panel during the Billboard Latin 
Music Conference. In other ASCAP 
news, the organization has signed 
Andres Cabas (aka Cabas). 

CONTRACT DISPUTE: Singer/song- 
writer Juan Gabriel, who earlier this 
year agreed to pay his former pro- 
moter and agent in Mexico for past 
due services rendered, is now suing 
his U.S. management and promotion 
firm, alleging multiple breaches of 
contract. In the complaint filed Nov. 
4 in Los Angeles Superior Court 
against Hauser-CIE Entertainment. 
Gabriel (whose real name is Alberto 
Aguilera Valadez) alleges, among 
other things, fraud, breach of con- 
tract, and negligence. Chief among 
the complaints are allegations that 
the company did not withhold or pay 
the federal and state taxes from 
income generated from his perform- 
ances and that it did not pay him fully 
for his performances. Gabriel's pro- 
fessional relationship with Hauser 
dates back to 1998. when, according 
to the complaint, he signed a 10-year 
agreement to perform for Hauser's 
concerts in the U.S., Mexico, and 
other locations. 

Hauser-CIE filed a countersuit 
against Gabriel and his Nevada- 
based corporation, Republica Musi- 
cana, Nov. 7. The complaint alleges 
breach of contract, intentional mis- 
representation, and promise with- 
out intent to perform, among other 
grievances. According to Hauser- 
CIE. Gabriel repeatedly threatened 
not to perform at live events in vio- 
lation of his contract and received 
numerous advances. 

The company also filed (and was 
granted) a temporary restraining 
order prohibiting Gabriel from per- 
forming outside of his agreement. A 
hearing is set for later this month. 
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Radio Research: 

How much does it determine what gets 
played how often? Programmers insist 
its role is valuable — and misunderstood. 

BY LEILA COBO 

MIAMI — There are many ways 
for a song to get onto a radio 
station's playlist, among 
them gut feeling, star power and 
aggressive promotion. But the way a 
song stays on a play list — and for how 
long — is increasingly driven by 
research, a practice 
that's as perplexing as 
it is vexing for most 
label executives. 

For radio program- 
mers, however, research 
has become more and 
more common- 
place and 
more 
and 




more 
essential, 
especially 
at bigger 
stations in 
bigger markets, 
where ratings dramatically 
affect a station's bottom line 
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" Market 

research — the 
in in < onjui c 9 
Up the thought of 
some ( !IA plot to 
detei mine, against 

he wishes of the 
people, some sort of 

direction of what 
radio stations will or 
not do." s.i\s Don Davis, \ I 1 
ol programming foi Hispani< 
Broadcasting ( !oi pot at ion ( I IB< ',) and 
president ol Momentum Research inc., 
the market research firm ciwnvned bv HBC. 
Artualk, says Davis, "Market research, 
ver\ simply, is the will ol the people. ( iood 
market i cscart li docs .111 efleclive job ol get- 
ting the listeners' opinions recorded so pro- 
gram directors t an play the songs accord- 
ing to what the listeners want." 
Why then, do labels gripe aboul 
research so much? "I think the labels want to 
control the exposure that their songs get on the air 

Ctmtniued on ptige IM- 3 
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Arbitron Numbers: 

Regional Mex Tops 

Top 40, West Is Best 

MIAMI — Listenership of Spanish language radio 
nationwide has been rising steadily for the past four 
years, according to Arbitron share reports going back 
to l!)(),S, Spanish language radio formats, including 
regional Mexican, Spanish contemporary, tropical vari- 
ety, lejano and news and talk radio, now account lor 
8. 1' f of all radio listenership in the L .S., according to 
Arbitron's Spring 2002 numbers. 

Spanish language's S. 1 share is lower than the lb, 1 
measured lor talk news radio, the leading format, or 
the I 4.7 of adult contemporary — the leading music for- 
mal (contemporary hits radio falls second, with 12.0). 

but it*S higher than religious, oldies, adult standards 
and jazz, and onl\ slighth below urban (S.9) and coun- 
tr\ (S.l|. While Spanish language radio's share has 
ebl>ed and flowed slightly through the years, in gener- 
al it has risen steadily, from a 0.7 share in lall of l°9N to 
its 8. 1 share todav. Within (hat pie. die niosl-listeued-lo 
format is regional Mexican, 
which at o units |< n 5,1* | of all 
listeners, followed by Spanish 

contemporary with 2.5Vt and 
tropical n it li 1 I 

Listenership ol Spanish lan- 
guage radio tends to accumu- 
late in i ei tain regions. The 
Pacific has the highest concen- 
tration of listenership, with a 
full lb' > ol .ill lislenei > tuned in 
to Spanish language. The 
South Central region comes in 
second, with 10.:l f t of listeners 
tuned to Spanish, while the 
At Lint it n< ►tches up .">.;>' < . I lie region with the fastest glow- 
ing population of Spanish language listenei s is the Moun- 
tain legion (Colorado, Montana. Nevada. I lab), where 
9.7% of listeners hear Spanish language r.ulio, compared 
to N.I)' t in in the w inter of 2002 and l.H'A in winter of 2(K)I. 

From the above data alone, it can Ik- concluded that 
die uiajoi \\\ of I lispauit listeners pi eler regional Mex- 
ican radio, a fact corroborated In Arbitron's 2001 I lis- 
pauit Radio lodav study, which measures the p refer- 
ent es and habits of listeners nationwide. According to 
(he survey, 10.2'i ol llispanics preferred regional Mex- 
ican stations in 2001, followed In I4.0'< listening to 
contemporary hits radio (top 40). KVI'/J listening to 
Spanish t onteinpoi at \ (the Spanish language versitm 
of adult contemporary) and ti.:V< to oldies, lop 40. of 
Course, is not in Spanish, but it draws main younger 
I lispauit listeners. According to the stutk, teens alone 
account for almosl ll.Vr ol the I lispauit audience lor 
lop 40, and llispanics 12-17 "st rough prefer music thai 
is 'current' — formats such as top 40 and, to a lesser 
extent, urban and alternative." — t.C. 



The region with the 
fastest growing pop- 
ulation of Spanish 
language listeners is 
the Mountain region, 
where 9.7% of lis- 
teners hear Spanish 
language radio. 
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RADIO RESEARCH 

Cittilittuttl jwm ptigr IM-l 

lor purposes of selling records, 
and dial's not die same business 
the radio stations are in," says Bill 
Tanner, VP of programming for 
Spanish Broadcasting Systems 
(SBS). "Radio stations want to 
attract a listenership." 

And, as much as radio and 
labels seem to be at odds with 
each other, research plays an 
important role in balancing 
things out. "In an industry built 
on hype and promotion, it's 
extremely important to help sep- 
arate fact from liction," says Haz 
Montana, VP of programming 
for Knlravision dominium ations. 



methods dominate: auditorium 
music tests, where large groups 
of people (100 or more) arc 
brought into a room to listen to 

segments of songs; call-out 

research, where telephone calls 
are placed to listeners who 
answer questions and then listen 
to and rate several different 
hooks; and audience perceptual 
research, which doesn't test spe- 
cific songs but instead involves 
talking with a large group of peo- 
ple. In addition to these more 
Conventional methods, program- 
mers also do w hat Leon calls 
"grassroots research." "We do 
prefer going to the streets our- 
selves and listening first-hand to 
w hat people are .saying and lis- 




"Market research, very simply, is the will of 
the people. Good market research does an 
effective job of getting the listeners' opin- 
ions recorded so program directors can 
play the songs according to what 
the listeners want." 

— DON DAVIS. Hispanic Broadcasting Corporation 
and Momentum Research Inc. 



"I've seen lots of 'No. I' songs 
[according to the labels| at the 
bottom of my research. Likew ise. 
I've seen lots of songs at the top 
of my research that never broke 
top 10, or even top 20 on the 
charts." 

Beyond the charts themselves, 
"We use research to find out the 
music tastes of each market, 
which artists are hot and w hich 
are not, how people perceive our 
stations and the competition, 
and, most importantly, what the 
audience wants, so that we can 
provide it for them," says Eddie 
Leon, president of radio consult- 
ing company Radio Ideas, which 
specializes in regional Mexican 
formats, 

THREE RESEARCH 
METHODS 

Although there are multiple 
ways to conduct research, three 



icning to — instead ol hiring a 
research company." he says. 

A frequent quibble regarding 
auditorium music tests and call- 
out research is dial listeners are 
asked to respond lo hooks thai 
are only five to eight seconds long 
and (bat new songs are at an 
unfair advantage versus older, 
more lamiliar songs. 

But programmers insist the 
eight-second snippet is how long it 
takes you to switch stations or get 
hooked lo a song and stay. "You do 
have to have the right hook of the 
song [to properly research]," con- 
cedes Tanner, "because, if you put 
a book that really doesn't hit in 
people's minds, of course people 
aren't going to know it." As far as 
recognizing a song, says 'fanner, 
"The only research I really know 
is |applied to] music that people 
have loi ined an opinion about, as 
Cwilinusd on pii^e LM-J 



Songs For Teachers 
And Maturing Singers 



After signing with 
BMG U.S. Latin, 
Alexandre Pires, who 

was initially signed with 
BMG Brazil, is getting 
ready to go into the 
recording studio to start 
work on his second full- 



One of Brazil's finest MPB 
artists, singer/songwriter 
Toquinho, has released a new 
album produced without any 
label support. Ensinando a Viver 
(Teaching How To Live) is dedi- 
cated to teachers, and its first 
printing (1 10,000 copies) will be 





fledged Spanish-language 
album. Pires' album will include 
tracks produced by Estefano 
Productions Group but will 
include songs from various 
artists, among them Alejandro 
Sanz Pires, who is friends with 
Sanz and wrote a track with him, 
performs "Quisiera Ser" as a 
staple in his shows. 



distributed exclusively 
to teachers and educa- 
tors. The album fea- 
tures 17 tracks, all of 
them new versions of 
Toquinho's greatest 
hits — including "0 
Filho Que Eu Quero 
Ten" one of the many 
songs he wrote with 
bossa nova poet Vini- 
cius de Moares The 
new arrangements 
emphasize delicacy 
and lightness, written 
as they were for voice, 
acoustic guitar, bass 
and percussion. "Every 
time I play a song, I 
make it different. Every 
arrangement on this album is 
something I've never done before 
on any previous recording. It is a 
simple way to show each song in 
its true form," says Toquinho. 

—Tom Gomes 

| atin music veterans will 
L_ remember Ole Ole, the suc- 



cessful Spanish pop group of the 
late 1980s, whose attributes 
included buxom blonde singer 
Marta Sanchez. That same 
Sanchez, more mature and now 
with additional talents — a disci- 
plined multirange voice, for 
example — is back. In September 
and October, she 
returned to scenes of 
more frivolous times — 
including Puerto Rico, 
Miami and Mexico — to 
promote her new album, 
Soy Yo. Her first album 
after nearly four years of 
silence, and her first on 
Gran Via Musical label 
MuXXIc, was released 
this fall across Latin 
America and in U.S. Lati- 
no markets. The 13-song 
collection of mainly bal- 
lads was recorded in Madrid. 
London, New York and Los Ange- 
les by producer Brian Rawling. 
Soy Yo is the best selling of four 
solo albums Sanchez has 
released since 1993. Sales have 
topped 1 50,000 units after six 
months on the Spanish charts. 
MuXXIc is hoping for a similar 
success in Latin markets. "I am 
ready to take my more mature 
music across the Atlantic, where I 
have fans from my Ole Oe days," 
says Sanchez. "I'm exploiting my 
more intimate side now, but I 
don't regret anything about my 
earlier career. Everything had its 
context. I have grown up, and so 
have my songs." Sanchez, 
whose favorite singer is Barbra 
Streisand, completed a success- 
ful summer tour of Spanish ven- 
ues that included a mix of small 
theaters and bigger venues. She 
appeared in several TV summer 
galas and showed that she is a 
promo professional. 

— Howell Llewellyn 
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Label Shutdowns, 
Manu Chao's 
Free Agency 



Universal Music 
Latino has 

announced the launch 
of a new label that will 
carry the company's 
existing regional Mexi- 
can product. Called 
Regio (which means 
"excellent" but is also 
an abbreviation of 
regional), the label will 
carry Universal s prod- 
uct in Mexico and the 
U.S. The impetus 
behind the new label 
is meant to highlight 
Universal's commit- 
ment to regional Mexi- 
can product and. in the 



process, highlight the product 
itself. Also, says Universal Music 
Latino president John Echevam'a 
"It's meant to clearly identify 
the product so buyers can /"^PN 
also easily identify it ■ . N | v E R SAL 
as regional Mexican w 
product." 



ca, which began operations in 
late 2000. released and marketed 
albums for its artists and also 
booked concert dates for them. 
The roster included veteran 
stars like Lupita D'a- 
lessio, as well as new- 
comers Caos, 



Two Mexican 
indie labels are shutting down 
operations, despite support from 
big entertainment groups. They 
are Generamusica — co-founded 
by manager Dario de Leon (Crist- 
ian Castro) and event promoter 
Corporation Interamericana de 
Espectaculos (CIE)— and Azteca 
Music, a division of television 
network TV Azteca. Generamusi- 



univcrsal music latino Havana and Base. 

According to former A&R director 
Fernando Loera, in March of this 
year de Leon decided to part 
company and continue with his 
own management office. "The 
intention was to continue working 
to find another investor, but it was 
impossible to find one at a 
moment like this," says Loera. In 
September, Generamusica 



Limit L.IQn^ipi 
21 





Cirsmmy nominated group Limit 2 1 

has done it again, producing 
one ot tine hottest Tropical albums of 
the year! lust for the holiday season. 



closed its doors, and the compa- 
ny began liquidating its bills and 
placing its artists on other labels. 

— LC. 

Manu Chao has been one of 
Latin music's most satisfy- 
ing, challenging and enriching 
artists since he broke up the for- 
midable Paris-based band he led, 
Mano Negra. Chao is currently a 
free agent as he has not renewed 
his contract with Virgin France 
and has no intention of signing to 
any major. Nevertheless, 
Virgin/EMI continues to market 




Manu Chao 

his latest live album, Radio 
Bemba Sound System (released 
as The Live Album in the U.S.). 
The album achieved gold sales 
status in many European territo- 
ries within a month of its release. 
"Even though he has no label, 
there is still a contract in force 
with EMI through Virgin, so we 
are giving the album the same 
treatment as always." says Javier 
Lopez, music sales manager at 
Madrid's biggest music retail out- 
let, the French-owned FNAC 
store. The politically active Chao 
told an October gathering of 
media and fans in a Madrid bar 
that "I am at a crossroads, and 
this is a moment of reflection. I 
shall probably release one album 
a year, but the problem is distri- 
bution, how to reach the public. 
One thing is for sure: I did not 
leave Virgin to sign to another 
major. But the traditional label/ 
record/promotion model is fin- 
ished, c'est fini, and the majors 
know it. I want to continue to 
channel my rage through music, 
against the terrifying simplicity of 
(President] Bush, who says either 
you're with us or against us." 
During the past 1 5 months, Chao 
gave concerts in Genoa and 
Barcelona at two massive anti- 
globalization rallies. 

— H.L 
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opposed to music they've never 
heard lielbre." Research, however, 
is designed to measure not famil- 
i mtv Inn interest and passion fi:r a 
song. Still, researchers do take into 
account the effect of recognition. 

"What we tend to do, because 
we know that songs from less 
familiar artists may not test as well 
as a super hit. we'll consider that 
when we look al the stores," savs 
Davis. "And we'll look al the v ines 
of current music against [other 
current music] and not judge it 
against the [established hits]." 

And, says Montana, if a song is 
getting exposure in different 
markets outside the station in 
question, it will be tested on lis- 
teners who already know it. 

SPANISH EXPOSURE 

So, where does new music fit 
into all this? It labels and listeners 
leel that, generally, Spanish- 
language radio doesn't program 



When the number of 
Spanish language 
stations in a city 
grows, then there's 
more opportunity 
for new formats 
to crop up and 
new songs to 
get heard. 



a generous enough dosage of new 
music and — more specifically — 
new artists, they're often right. 
But that's not a research problem 
as much as it is a format problem. 
In Knglish-languagc radio, large 
quantities of new material and 
new artists are cranked out 
through top 40, a format that 
rotates fewer songs at a lime and 
changes them more frequently. 
Most Spanish-language stations 
fall into the Adult Contemporary 
(AC) format, which rotates a cou- 
ple hundred songs at a time — 
including recent songs, songs that 
are up to 18 months old, and 
older songs — and takes longer to 
rotate songs in or out. 

When the number of Spanish- 
language stations in a city grows, 
then there's more opportunity 
for new formats to crop up and 
for new songs to get heard. 

But. in the meantime, AC radio 
is very much about pleasing every- 
one. "We ask listeners what works," 
says Davis. "We don't make it up. 
The best radio stations are the 
Conltntwl on page LM-6 
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hez soy yo 

The Voice 



Platinum artist 
[ncludes her smash hit "Soy yo" 



i3& 




v yo 



muxxic 

granviamusTcal 



Available in all Latin America 



i:dificio Apot - CI Ribera del Sena s/n - 6« planta. 28042 Madrid - telfs. 91 781 79 70 - fax. 91 781 79 80 - www.muxxic.com 



McCartney's Sell-Out, 

Carey's Charity, 
Luis Miguel's Refusal 



Concert/event pro- 
moter CIE is in the 
midst of a busy season 
in the U.S. and Latin 
America, booking tours 
for a wide 
range of 
acts, from 
Jaguares 
and Vicente 
and Alejan- 
dro Fernan- 
dez to Juan 
Gabriel and 
the Rock en 




Bruce Moran 



U.K. and other foreign [to Mexico] 
talent discovers just how viable 
the market can be, we have the 
potential to successfully increase 
the numbers of events in the 

future to the delight of 
the Mexican public." 

Mariah Carey was 
featured in the sixth 
installment of Mexi- 
co's annual Telethon, 
» Dec. 6 and 7. Carey's 
^ single "Through the 
Rain" and Mexican 
pop singer's Aleks 



platinum in Spain (100.000 units) 
two weeks after release. In some 
ways, in the current pop climate, 
Miguel is a mystery. He is much 
closer to the aesthetic and music 
style of Frank Sinatra or Julio 
Iglesias and claims a female fol- 
lowing many young Latino stars 
would envy. He speaks perfect 
English but refuses, "at least so 
far," to record in that language. "If 
I can, I even avoid speaking Eng- 
lish in the U.S.." he said during a 
visit to Madrid. "I sing in Spanish 
to exalt the language, and I do 




ri tour. But the biggest impact 
may well be in Mexico, where 
OCESA Presenta. CIE's Mexican 
arm, scored a coup with three 
Paul McCartney dates at Palacio 
de los Deportes in Mexico City 
and three Peter Gabriel dates at 
the Auditorio Nacional in the 
same city. Prices for McCartney, 
whose last and only Mexico per- 
formance was in 1993, ranged 
from $25 to $180. while prices for 
Gabriel, who last played Mexico 
in 1994, are $19 to $150. All 
shows are sold out. "We were 
confident that these two outstand- 
ing artists would be widely and 
wildly embraced by the Mexican 
public, and this has proven to be 
the case," says Bruce E. Moran. 
CEO of CIE USA/Ocesa Presents. 
"We are in the midst of arguably 
our best year ever, and the 
appetite for international talent 
continues to grow. As more U.S., 



Syntek's "Un Paso Mas" will be 
the main themes of the event. 
Carey is set to perform at Mexi- 
co's Estadio Azteca for the clos- 
ing ceremony. Carey has learned 
about the work done through the 
Telethon Infant Rehabilitation 
Center (CRIT) and says she's 
ready to contribute with her 
music and money, although she 
won't say how much. 

— Teresa Aguilera 

Spain is one of the strongest 
markets for Mexican roman- 
tic singer Luis Miguel. Of Miguel's 
estimated 45 million in worldwide 
sales, he has sold some 4 million 
albums in Spain, where he also 
started a world tour in September 
1 999. Miguel returned to Spain in 
October for a mini-tour of sold- 
out shows to promote his latest 
album, Mis Boleros Favoritos 
(Warner), which was heading 



not see why I should have to sing 
in English to satisfy anybody's 
whims," he says, adding just in 
case, that "I don't rule out that at 
some moment in my career I'll 
record in English; who knows?" 
Miguel says his next album of 
original songs — Mis Boleros 
Favoritos has just one new num- 
ber — will be a pop album. "I want 
to combine pop and bolero, and I 
think it can work well," he says. 
Miguel is a regular on the 
playlists of Spain's second most 
popular music radio network. 
Cadena SER's Latino Cadena 
DIAL. Station director Francisco 
Herrera says, "His songs are 
exactly the kind of material that 
makes this network so success- 
ful, and, at the moment, we are 
playing the single 'Hasta Que 
Vuelvas', which is the only origi- 
nal song on the album." 

—Howell Llewellyn 



RADIO RESEARCH 

I'Aintimted Iwm [kige LSU4 

ones that reflec t listeners' tastes. 
The ones that try to educate usu- 
ally don't succeed or don't have 
huge audiences. We don't want to 
he stodgy or old or late. We w ant to 
he in synch with what people are 
feeling and w hat people would like 
to hear." According to hoih Davis 
and Tanner, SBS and HBC. pro- 
grammers in diflercnt cities have 
flexibility w hen it conies to adding 
music to their lists, both old, estab- 
lished and new. 

PREDICTIVE TECHNIQUES 

"I don't know that we're saying. 
'Let's do more new music than 
we used to,' hut we feel a heavy 
responsibilitv to he out there find- 
ing the new generation of music," 
savs Tanner. "I know the labels 
don't think it's the case. Inn it is 

the case. All the programmers are 
looking for that." 

In fact, says Davis. "One of the 
things we're always working on is 
trying to dev elop ways to kind of 
sniff out the new hits and devel- 
op research techniques that are 
predictive." 

Tanner specifically cites the 
example of station WRMA. I06.7 
TM in Miami, which lor main 




"In an industry built 
on hype and promo- 
tion, it's extremely 
important to sepa- 
rate fact from fic- 
tion." 

— HAZ MONTANA. 

Entravision Communications 



years programmed mostly oldies 
and is now known as a more pro- 
gressively pop station that 
opened up to new material 
because research indicated there 
was a hole in the market and it 
was prudent to do so. 

Bv the same token, 'fanner also 
disputes the contention that if 
you play any song enough, peo- 
ple will grow to like it and it will 



perform well in research. "I 
absolutely do not think that's 
true," he says. "Because we see 
that. We see songs where we say. 
'We'll give it one more week.' 
Thai is a big mistake. The public 
clearly has preferences about 
what they want to hear and w hat 
they don't want to hear." 

Which doesn't mean that 
research — of any kind — is infalli- 
ble. Labels sometimes make mis- 




"We see songs 
where we say, 'We'll 
give it one more 
week.' That is a 
mistake. The public 
clearly has prefer- 
ences about what 
they want to hear 
and what they don't 
want to hear." 

—BILL TANNER. 

Spanish Broadcasting Systems 



lakes about w hat artists ami what 
songs to heavily push. Even with 
the highest expectations and pro- 
motion behind them, some tracks 
hit the air and, at best, elicit a 
mere "uh-uh" from the audience. 
And some artists — no matter how 
huge they are (or were) — see their 
records hit stores only to be 
returned. 

Bui it works the other way as 
well. "Some of the best-prepared 
and conducted research I have 
thrown out the window, because, 
at the end of the day, it didn't 
seem right." says Montana. "Call- 
out research is a tool, as are 
requests, sales, the streets, clubs 
and outside media exposure and 
promotion. Coming down to 
deciding which songs you w ill play 
is a balance of science and emo- 
tion. The mistake many make is to 
follow research so literally that the 
result is sterile, or following their 
gul blindly without checking the 
audience's reaction, and you end 
up not playing the hits." I 
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how do you say artist 
development in Spanish? 




LATIN CjRAMMY AWARD WINNER 



44 



BEST NEW ARTIST 



• "Mi Sufrimiento" nominated for Univision's Premio Lo Nuestro < 
Award for "Video of the Year" 

• Good Morning America performance on ABC during November Sweeps 

• Appearing on NBC, Fox and CBS Holiday Specials 

• "Mi Sufrimiento" performance on Telefutura's La Cartelera Pepsi 
Saturday, January 18, 2003 

"In his thrilling debut, Moreno has given birth to o scintillating style as fresh and adventurous 
as a newly adopted homeland. Not since Sontona hos a U.S. based Lotin performer captured 
bicultural sensibilities in such o seamless, accessible and original way. " **** 

Los Angeles Times i 

"From the very first song on Moreno... we're on intriguingly shifting musical ground... It's terrific : 

Latin pop - that doesn't sound like anything we've heard before." **** 

r r 3 Miami Herald* 



"Moreno is the soundtrack to Twenty-First Century Latinidad" 



Miomi A/fw Times j 



LATIN CjRAMMY NOMINEE 
"BEST pop FEMALE ALBUM 



»> 



• "Viaje Infinito" *1 Video for 3 weeks on MTV Latin America's 
Top 20 Video Countdown 

• Top Request on pepsimusic.com from Chilevision and Megavision 

• Opening for Juanes in December 

"One of the freshest and most captivating Latin olbums to come out this year... Viaje feels lik 

an instant classic, something you'll keep for years of late night dreaming... "***m 

Miomi Herold 

"Further evidence of the musical explosion underway in Latin pop: Viaje Infinito. the cleverly 
cross-cultural debut of Chilean singer and songwriter Nicole.." ***i/2 

Philadelphia Inquirer 

"Viaje Infinito presents Nicole not only as a singer/songwriter with a significant contribution 
to all 11 tracks, but also os a purveyor of funk and soul..." 

Billboard 

"PEPSI MUSIC" throughout Latin America (See list atwww.pepsimusic.com) 
"Lfl CARTELERA PEPSI" in the U.S. on Telefutura 




nicole 





'PEPSI CHART" in Mexico on Televisa 



• Over 5 million teen and young adult viewers in the hemisphere (combined average weekly audience) 

TO ALL OF OUR GUESTS AND VIEWERS, THANKS FOR A GREAT 2002 AND HERE'S LOOKING TO A SUCCESSFUL 2003. 

Contact: Pilar Hevoredo ♦! 305 695 2938 Francisco Vidourreto / Soriano fllonso ♦ 52 555 728 3771 Produced by leal Television/Music Innovotions/Forti-loyne Entertoinment/Televiso for Pepsi Colo International 
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Harness Gets 'Loveslapped' 



BY CRAIG ROSEBERRY 

San Francisco-based DJ/produc- 
er/remixer David Harness might not 
be as well-known as globetrotting 
jocks like Paul Oakenfold and I)J Ties- 
to, but he is a house-music institution 
in the Bay Area, where he has been 
honing his skills for the past decade. 

On Dec. 3, San Francisco label 
Loveslap! Recordings issued Harness' 
beat-mixed set, Loveslapped Volume 
2. A fitting tribute to Harness' soulful, 
back-to-basics house roots. Loves- 
lapped is quite the antithesis of his 
tribal-inflected Welcome to the Uni- 
verse, which streeted four years ago 
via Twisted America. 

LOGICAL CHOICE 

"David was the obvious choice for 
us to work with on this installment," 
Loveslap! CM Layne Fox says. "Unlike 
other labels in San Francisco, our 
sound is more influenced by jazz and 
the deep, classic garage-house sound 
of the East Coast. As David's sound 
encompasses these elements, he was 
the most logical predecessor to Julius 
Papp, who mixed the first disc." 

Harness, who Ls managed by Audrey 
Joseph of Token Diva Corp. in San Fran- 
cisco, is one of the most decorated fore- 
fathers of house music of that city. 
Heavily influenced by East Coast house- 
music heavyweights like Frankie 
Knuckles, Tony Humphries, Masters at 
Work, and Francois Kevorkian, the 
longstanding ftV/AoonZ-reporting DJ's 
sound recaptures the magic of house 
music's early days, when clubbing was 
a celebration and the music contained 
a unifying message. 

Through the years. Harness has 
been responsible for some of the city's 
most successful and long-running DJ 
residencies, including his eight-year 
weekly Universe party at the now- 



defunct Club Townsend. At the same 
time, he has played alongside house 
music's finest, including DJs "Little" 
Louie Vega and Danny Tenaglia. 

Currently, he maintains residencies 
at Liquid (the Tuesday-night social. 
Taboo, which was voted the No. 1 
weekly house party in San Francisco 
by the San Francisco Bay Guardian) 
and at the End Up (where he hosts the 
7-year-old Sunday tea dance). 




As a producer/remixer. Harness has 
released tracks under the DHJ Pro- 
ject moniker ("Spirit" and The Music 
Is Pumping," both on the Pound 
Boys' label. Look at You Records, 
streeting in 2000) and reconstructed 
hits for Mary J. Blige, Luther Van- 
dross, IndiaArie. and Donnell Jones, 
among others. 

MELDING THE OLD STHE NEW 

"1 never lost sight of my classic 
house roots — not in my DJing, my 
productions, or my remixes." 1 lamess 
explains. "House will always be alive 
and deep in my heart. This collection 
is a reflection of my sets at Taboo. The 
sound represents a celebration of the 
music and the DJs that inspired me. 

"I wanted to deliver something that 
had the feel of the old-school house 



era," he adds. "It is much more uplift- 
ing, intimate, and funky. Additional- 
ly, I wanted to tell a story with the 
music I selected, combining old and 
new house-music sounds in order to 
create something fresh — something 
that was all my own." 

Among the CD's many winning 
moments are the Masters at Work 
remix of Tom & Joyce's "Queixume," 
JoVonn's "Lil' Drummer Boy," 
Arnold Jarvis' "Rising Into Joy," and 
Marques Wyatt's "For Those Who 
Like to Get Down." 

With Loveslapped, the independ- 
ent label intends to gain exposure for 
Harness by launching a long-term 
grassroots marketing and promotion 
strategy that combines recruiting 
major-market street teams and link- 
ing with such influential house- 
music Web sites as underground- 
house.net, groovetech.com. livedjs 
.com, and betalounge.com. 

In late January 2003. Loveslap! will 
issue the Charles Spencer (the label's 
co-founder) and Harness-produced 
"Taboo Jazz" (included on Loves- 
lapped) as the first single. This month. 
Harness will embark on a mini North 
American DJ tour, which is being 
booked by his manager. This will be 
followed by European gigs early next 
year. (Mauricio Clemente of Milan- 
based Exclusive Booking Agency han- 
dles Harness' international dates.) 

"My greatest strength is connecting 
with people on the dancefloor through 
the power of music," Harness notes. 
"There appears to be a trend in club 
culture— hoth here and abroad — with 
people moving away from big, vacu- 
ous rooms and going back to smaller, 
more intimate settings. It's in such 
venues where I really shine." 

Loveslap! is distributed by Down- 
town 161 and Watts, among others. 




Color Her Red. Higher Octave issued Sasha Lazard's debut album. The Myth of Red. earlier this year. The artist recently 
celebrated the release of the single "Battle of Erishkigal." featuring remixes by Minge Binge and Wes Wallace, at Los 
Angeles restaurant Benvenutto. Standing, from left, are Minge Binge's Pete Lorimer and Juan Martinez. Uzard. KIIS 
Los Angeles DJ Christian B.. cellist Dave Eggar. and Higher Octave national director of sales and marketing Al Risi. 
Seated, from left, are Revolucion Management co-owner Randy Sills; PK Productions & Promotions owner Peter Knego: 
Frank Fitzpatrick. producer of The Myth of Red; and fl///*oon/-reporting club DJ Ron Thomas. (Photo by Mike Masino.) 




BORN TO DO IT: Producer/songwriter 
Mark Hill, formerly of U.K. duo Art- 
ful Dodger, has been keeping a 
rather busy schedule of late. As the 
man primarily responsible for intro- 
ducing Craig David to the world (he 
produced and wrote the bulk of 
Born to Do It), Hill recently lent his 
midas touch to David's just-issued 




sophomore set. Slicker Than Your 
Average, and is currently working 
with a handful of other artists, 
including Seal and Los Angeles- 
based Jared Lee. 

At the same time, he's extending 
the reach of his production com- 
pany (Mark Hill Productions) to 
include a publishing division (Stop. 
Drop and Roll) and a label (Sound- 
proof): the latter is a 50/50 joint 
venture with Universal Island U.K. 

"I finally came to the conclusion 
that it was time for me to set things 
up properly." Hill says of his grow- 
ing empire. "I've experienced bad 
business dealings in the past, and I 
simply want to have more control, 
to be part of the important decision- 
making process." 

Hill's businesses are housed in a 
manor house in the south of England 
(the Colbury Manor in Southampton). 
Thus far. Stop. Drop and Roll has 
signed four songwriters: Katie 
Holmes. Niraj. Ruth Fung, and Daniel 
Mar-Molinero — all of whom write 
individually as well as collectively. 

Soundproof is scheduled to offi- 
cially launch in March 2003 at the 
Winter Music Conference in Miami 
with the release of the debut album 
by Bangstick, a U.K. trio whose 
sound Hill describes as Erasure 
meets Marvin Caye. This will be 
followed by a full-length from 
Holmes, who. according to Hill, 
"has star quality." 

In his "downtime,'' Hill is laying 
the foundation for his own project — 
a follow-up, of sorts, to Artful Dod- 
ger's // i All About the Stragglers. 
"I'm also house-training two 8-week- 
old puppies." he adds, laughing. 
"That, in itself, is a full-time job." 



LOOKING AHEAD: Last year, at 
around this time. Universal Japan 
issued Jody Watley's sublime album 
Midnight Lounge (Beat Box, Bill- 
hoard. Dec. 22, 2001). Since then. 
Watley fans have frequently in- 
quired about a possible domestic 
release for the disc. 

Well, Shanachie Entertainment's 
new electronic/dance imprint, 
Shinbone Alley, will issue the set in 
March 2003, complete with two 
bonus tracks (including "Essence," 
produced by King Britt). The disc 
has already spawned such dance- 
floor hits as "Photographs." "I Love 
to Love," and "Saturday Night 
Experience." Watley's take on Peter 
Gabriel's "Don't Give Up" is simply 
gorgeous. 

Danish duo Junior Senior's 
full-length debut. D-D-Don '/ Stop 
the Beat, rears its lovely — albeit 
completely twisted — head next 
month throughout Europe via 
Universal. A splendid mix of go-go 
pop, funky punk, and B-52's sun- 
shine. Beat features the breezy 
lead single "Move Your Feet," the 
pogo-ready "Good Girl, Bad Boy," 
and "Dynamite," which sounds 
like a Norman Cook re-rub of a 
lost Beatles track. 

Jive is scheduled to release U.K. 
duo Groove Armada's new album. 
Lovebox, Jan. 21. 2003. Less chill- 
ed than previous sets. Lovebox is 
an amalgamation of sounds: blues, 
funk, hip-hop, dancehall, disco, 
and rock. Unfortunately, it's not 
the most seamless of musical 
mergings. nor is it necessarily the 
most original ("The Final Shake- 
down" is a variation on "Super- 
stylin' " from the act's 2001 album. 
Goodbye Country. Hello Night- 
club). But when all the forces 
align — witness "Think Twice" (fea- 
turing Neneh Cherry). "Hands of 
Time" (with Richie Havensl. and 
"Easy" (with Sunshine Ander- 
son) — the experience is nothing 
short of cathartic. 

Fans of Morel- and New Order- 
styled electro-pop will find much 
to admire in Echoboy's full- 
length Giraffe (Mute, due Feb. 25, 
2003). Produced and mixed by 
Flood (Depeche Mode. U2), the 
set brims with vitality, melody, 
and smart lyrics. With Giraffe— 
and after albums Volume 1 and 
Volume 2 — Echoboy (aka Richard 
Warren) seems to be discovering 
the real source of his own elec- 
tronic body of music, particularly 
on gems like "Comfort of the 
Hum" and "Lately Lonely." 
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TAKEN' SERIOUSLY: Astasia Brown 

is helping to raise the profile of Music 
City songwriters and musicians with 
her Nashville-based company, Anasta- 
sia Brown Inc., through which she 
takes on music supervision roles for 
film and TV projects. 

Among her latest efforts is the 
Steven Spielberg-produced, 20-hour 
mini-series, Taken, currently in the 
midst of a two-week run on the Sci Fi 
Channel in the U.S. 

'The thing I'm excited about is that 
I was able to tap into so much music 
from Nashville for this series." Brown 
says. "About 40% of [the] copyrights 
and masters were from here." 



Brown says Emmylou Harris re- 
corded a new song, "Just Before It Gets 
Dark," especially for the series. Buddy 
Miller produced the track, which will 
be featured in the Wednesday (11) and 
Friday (13) episodes. Other music for 
the series runs the gamut from Bren- 
da Lee and Faron Young to Rodney 
Crowell and Allison Moorer. 

"A part of my job was to help indi- 
cate the scene's place in history as the 
storyline takes you through four gen- 
erations, from the '40s to current 
time," Brown says. "Taken is all about 
authenticity, in every sense of the 
word, and the music follows suit." 

Brown was formerly a partner with 
Miles Copeland in Firstars Manage- 
ment and ran the company's Nash- 
ville office, in addition to doing A&R 
work for Copeland's Ark 21 Records. 
Her management clients included 
Keith Urban. Peter Frampton, Junior 
Brown, and John Berry. 

She has been a key player for the 
past several years in the Nashville 
Screenwriters Conference, an annual 
event designed to bring Nashville's 
creative community in closer prox- 
imity with TV and film projects in New 
York and Los Angeles. 

ON THE ROW: Veteran record executive 
Joe Mansfield joins Steve Wanner' s 

SelecTone Records to head the label's 




sales and marketing efforts. His first 
project is Wariner's upcoming release, 
Steal Another Day, due Feb. 4, 2003. 

Mansfield was 
most recently 
president/CEO 
of Asylum Rec- 
ords in Nashville. His experience also 
includes a stint as VP of marketing 
and sales at Capitol Nashville and one 
as VP of marketing at Capitol in LA 
Former Wamer Bros. (WB) senior 
VP of promotion Jack Purcell is the 
new head of promotion at Audium 
Records. The move reunites him with 
Audium president Nick Hunter, for 
whom Purcell worked early in his ca- 
reer at WB. It also reunites Purcell 
with artists Dwight Yoakam and 
Daryle Singletary. whose records he 
worked while at WB. Meanwhile, Au- 
dium Southeast regional promoter 
Trudie Richardson and secondary 
market promoter Tammy Lovett exit 
Former Balmur/Corus Entertain- 
ment creative director Cyndi Forman 
joins Almo/lrving Music as profes- 
sional manager. 

The Country Music Assn. recently 
handed out its International Awards, 
honoring those who have dedicated 
themselves to promoting country mu- 
sic internationally. David Allan, host 
of the online Internet Country Show, 
was presented with the international 
country broadcaster award Nov. 20 in 
London. Marcel Bach, organizer of the 
Swiss festival Country Night Cstaad. 
received the international talent 
buyer/promoter of the year award. 

ARTIST NEWS: A kickoff date of Jan. 
16. 2003. has been set for Kenny Ches- 
ney's Margaritas 'n' Senoritas tour, 
which launches in Tupelo, Miss. The 
tour, featuring opening acts Mont- 
gomery Gentry and KeOie Coffey, runs 
through April 12 in Lubbock, Texas. 
In other Chesney news, his New Year's 
Eve show at the Gaylord Entertain- 
ment Center in Nashville sold out its 
12,600 tickets in less than a week. 

Jo Dee Messina launched her hol- 
iday tour, dubbed Jo Dee Messina's 
Christmas Gift Concert, Nov. 29 in 
Lowell, Mass. The nine-date tour runs 
through Dec. 21 in Ocean City, Md. 
Messina has partnered with the U.S. 
Marine Corps' Toys for Tots program 
and will collect toys from fans at each 
tour stop. The toys will be distributed 
to needy children locally. 

Banjo legend Earl Scruggs will be 
honored with a star on the Hollywood 
Walk of Fame Feb. 13,2003. 

Additional reporting by Ken Tucker 
in Nashville. 



RCA's Lines 'Can't Hide' 
From The Growing Spotlight 



BY DEBORAH EVANS PRICE 

NASHVILLE— In a climate where 
it is increasingly difficult to break 
a new act, RCA looks to be off to a 
good start with Canadian new- 
comer Aaron Lines. Spurred by a 
well-received radio tour and 
warm reception by Country Music 
Television (CMT), the label has 
advanced the release of Lines' U.S. 
debut album, Living Out Loud, to 
Jan. 7, 2003. 

"Breaking a new act has gotten 
tougher and tougher," says Jon 
Elliot, senior director of market- 
ing and artist development for 
RCA Records and Arista Nashville. 
"Radio playlists have gotten much 
shorter [ in ] the last five years. 
They are playing fewer records 
and stepping out on fewer things 
that might be new and not famil- 
iar to their audience. CMT has 
also gotten a lot tougher. It's a 
real struggle these days to break 
a new act, and when you do, you 
feel good." 

SINGLE SETS THINGS ROLLING 

Elliot says the first step in 
introducing Lines was choosing 
the debut single. "We got real 
lucky. He'd had some success in 
Canada," Elliot explains. "There 
was a track record with Aaron, 
and a couple of songs he'd had 
success with up there made it on 
our album." 

After soliciting input from staff 
and radio, the label chose "You 
Can't Hide Beautiful" as the first 
single, which is currently at No. 
18 on the Billboard Hot Country 
Singles & Tracks chart. 

"I love it!" says Kerry Wolfe, di- 
rector of programming for Clear 
Channel Milwaukee, of Lines' sin- 
gle. "It surprised me a little bit 
how quickly the phones started 
ringing for it. It's similar to Steve 
Holy's 'Good Morning Beautiful.' 
It touches a nerve with women, 
and a lot of people relate to it. I see 
my wife in that song, and there's 
got to be more men out there that 
feel that way, too. It's not only 
women who are calling for it." 

Elliot feels radio's acceptance of 
the single was bolstered by taking 
Lines on a radio tour. "We took 
Aaron on a six-week promo tour 
in a bus visiting two or three sta- 
tions a day, leading up to the 
impact of the first single," he says. 
"It doesn't work for all artists, but 
it worked for Aaron because he's 
so personable, and his live per- 
formance with acoustic guitar is 
so strong." 

Elliot says one of the toughest 
aspects of breaking a new act is 
coming up with talking points 



that will help differentiate them 
from other new acts. He says 
Lines' background in Canada pro- 
vided that launch pad. He re- 
leased an independent album 
there and garnered attention with 
the singles, "I Can Read Your 
Heart" and "Love Changes Every- 
thing." (The latter is on Living 
Out Loud.) Lines was also nomi- 
nated for best new country artist 
at the 2002 Juno Awards. 




"It helps obviously, but it's a 
whole different world in the U.S.," 
says Lines, who hails from Fort 
McMurray, Alberta. "It gave me 
the chance to get out there and 
tour a bunch and meet radio sta- 
tions. They take notice if you have 
success anywhere. I think it perks 
their interest because I had suc- 
cess up in Canada." 

Looking for a major deal, Lines 
started sending tapes to people in 
the industry. He caught the atten- 
tion of John Rader, an A&R exec- 
utive at Arista in Los Angeles. "It 
was kind of a big break for me." 
Lines says. "I always knew I want- 
ed to get to Nashville, but I was 
hoping for any kind of break, and 
that happened to be a great one. I 
made it clear to him that I want- 
ed to be a country artist. He told 
me he had a bunch of country- 
songwriter friends in L.A. He said 
if I'd come down, he'd hook me 
up with them." 

Those contacts led to Lines 
connecting with producer Chris 
Farren and signing a publishing 
deal with Farren's Combustion 
Music. Farren began shopping 
him around Music Row. Lines says 
an early "handshake deal" with a 
label fell through, and although 
he was initially disappointed, 
things worked out for the best. 

"I talked to a few labels, but RCA 
was always at the top of my list 
even before we started shopping 
for a record deal," says Lines, who 
is managed by Titley-Spalding 
Management and booked by Cre- 
ative Artists Agency. "They were 
the label I wanted to be with." 



Lines says working with Farren 
really helped him develop his 
artistic vision. "I had an idea of 
what I wanted to do," he says, 
"but when Chris and I got togeth- 
er, we really nailed it down and 
just started writing a bunch of 
songs. I realized what I wanted to 
say. When I met Chris, I got 
focused in a real direction." 

Lines feels the single, penned 
by Michael Dulaney and Jason 
Sellers, has been a good calling 
card. "I think the song kind of 
speaks to a lot of people," he says. 
"It's one of those songs everybody 
can relate to, and obviously that 
helps when it's emotional." 

Lines co-wrote eight of the al- 
bum's 1 1 tracks and says, "At first 
it was hard doing other people's 
songs, because I grew up singing 
my own and wanting to sing my 
own. But there are so many tal- 
ented people in Nashville that I 
realized early on that you aren't 
going to always write the best 
song — you have to be willing to 
sing other people's songs." 

RALLYING SUPPORT 

Once the record was ready, the 
RCA team shifted into high gear 
to get radio, media, and retail 
familiar with it. They decided to 
move the street date up a month 
because of the feedback it was get- 
ting at radio. Elliot says, "Stations 
were starting to get calls wanting 
to know when the new album was 
coming out." 

Label executives took Lines to 
visit key accounts, including Tar- 
get, Best Buy. and Music Land. 
"We also had him do some visits 
with Anderson and Handleman," 
Elliot says. "He played for them, 
and they bought into him as an 
artist. So our solicitation is going 
really well." 

The label also showcased Lines 
to CMT, which is something Elliot 
says they do not regularly do. "We 
felt like with Aaron being so per- 
sonable and the album being so 
deep, we could really get CMT on 
board early," he says. "We rented 
out one of their sound stages, and 
he played for about a half-hour 
and we catered in lunch. It went a 
long way." 

Elliot says he is currently work- 
ing out the details of a campaign 
involving CMT during the first 
two weeks of January 2003. "It will 
be a promotion on air, and we are 
trying to get an online component 
as well as a component that will 
tie into their CMT magazine." 

Elliot adds they are also looking 
at setting up in-store events in a 
few markets during street week. 
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Tim McGraw 
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WHAT A BEAUTIFUL DAY 
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Chris Cagle 
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FALL INTO ME 
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1 BELIEVE 

MO CLUTE (SEWING 0 KEESI 


Diamond Rio 
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I'M OONNA GETCHA GOOOI 
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Shania Twain v 
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FOREVER EVERYDAY 
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Leo Ann Womack 
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A LOT OF THINGS DIFFERENT 
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• JUST WANNA BE MAD 
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Teiri Clark v 
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Anthony Smith 
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RAINING ON SUNDAY 
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Kerlh Urban 
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STRONG ENOUGH TO BE YOUR MAN 


Travis Tritt *ff 
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Kevin Denney 
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Oiamond Rio v 
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ALMOST HOME 
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Cratfl Morgan 
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1 WISH YOU'D STAY 
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Biad Paisley 
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PICTURE 
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Kid Rock Featuring Sheryl Crow Or Allison Moorer 
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Montgomery Gentry "•' 
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1 WANT MY BABY BACK 
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YOU CAN'T HIDE BEAUTIFUL 
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Aaron Unas - 
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I D LOVE TO LAY YOU DOWN 
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DtuvteSingletary 
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TIL NOTHING COMES BETWEEN US 


John Michael Montgomery 
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WORK IN PROGRESS 
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AIm Jackson 
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WHAT WE'RE GONNA DO ABOUT IT 
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AT THE END OF THE DAY 
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Kellie Coffey 
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LET IT BE CHRISTMAS 
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Alan Jackson 
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ON A MISSION 
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Trick Pony v 
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TINY DANCER 
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Tim McGraw 

DAM ALBUM CUT 
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CHROME 
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Trace Adkins - 
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SHE'S MY KIND Of RAIN 
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Tim McGraw i 
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I BEAUTIFUL GOODBYE 

I J HANSONGCAOMANU HANSON KRATTQN JOHNSTONI 


Jennifer Hanson i 
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THREE WOODEN CROSSES 
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Randy Travis 
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NEXT BIG THING 
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Vroce Gill 
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I'M NOT BREAKIN' 
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StmtrMf 
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THERE'S MORE TO ME THAN YOU 
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Jessica Andrews 
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Steve Ajar ■ 
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WAY TOO DEEP 
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Sixwire 
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► KELLY OSBOURNE 
Shut Up 

PRODUCER: Rk Wake 
Epic 86870 

RELEASE DATE: Nov. 26 

For a kid of a spectacularly famous 
musician, releasing an album of his or 
her own can be painful. Comparisons 
to mom or, in this case, dad, often pile 
onto the work — unfairly or not. With 
that said, it's safe to say there are legit- 
imately catchy tracks on Kelly 
Osbourne's debut. Shut Up — a salute 
to retro chick rock. Taken as a whole, 
too many of the songs have the same 
rapid-fire guitar licks. But there's "On 
Your Own," a bratty, boisterous song 
that's tough not to like. And just imag- 
ining Osbourne singing the title track 
to dad is fun as well. Her recent cover 
of Madonna's "Papa Don't Preach" 
(which is a hidden track) went over 
well enough, suggesting some promise 
for her, at least as a commanding per- 
former. Yet in primarily writing all the 
songs for her first full-length CD, 
Osbourne is a sort of scrappy success, 
even if falling considerably short of her 
likely inspirations, such as Blondie or 
Joan Jett.— 54 

★ SARAH FIMM 
A Perfect Dream 

PRODUCERS: Sarah Fimm, Mac Ritchey, 
Pete Geraghty, Jim Perry 
SLF 12232012 
RELEASE DATE: Nov. 16 

"Be Like Water" launches the odyssey 
that \$A Perfect Dream, a sensual feast of 
electronic leanings and hypnotic atmos- 
pheres that is brewed with alternative- 
leaning gothic melodies. Singer/song- 
writer/pianist Sarah Fimm is already 
drawing Tori Amos comparisons: Her 
phrasing strongly mimics Amos' on the 
big-band, scat-happy "Spit Trap Ghetto" 
and "Alien Boys." But her tone more 
closely matches Sarah McLachlan's ethe- 
real breathiness at its finest, and Fimm's 
compositions {interspersed with spoken 
word, sax, trumpet, and hand percussion) 
innovate instead of imitate. Lyrically, they 
tackle themes like the loss of love and life 
on the dramatic 'Virus," "Smoke," and 
"Shadows and Dust." Given that this is 
only her second album, Fimm is no 
doubt ripe with possibility. This is one of 
the most enchanting discoveries of the 
year. Contact 770-850-9560.— CL T 

JEFF BUCKLEY 
The "Grace" EPs 
PRODUCERS: various 
Columbia/Legacy C5K 87077 
RELEASE DATE: Nov. 26 
After the posthumous two-disc studio set 
Sketches (For My Sweetheart, The 
Drunk) and live anthology Mystery White 
Boy, the most astute tack for presenting 
the late Jeff Buckley's musical testament 
would surely have been a definitive boxed 
set Instead, we have seen a Europe-only 
concert album [Live at the Olympia, via 
French Columbia) and. last month, an ill- 
advised demo set from early Buckley col- 
laborator Gary Lucas {Songs to No One, 
on Evolver/KnitMedia). Now comes this 



SPOTLIGHTS 




MARIAH CAREY 
Charmbracelet 

PRODUCERS: various 
Monarc/lsla nd 440 063 467 
RELEASE DATE: Dec. 3 

The title of Marian Carey's new album 
(her first from her new Island Def 
Jam-distributed Monarc label) recalls 
simpler, more innocent times. And 
that's precisely what Carey pines for 
and ultimately delivers on Charm- 
bracelet. While fans of her earty-'90s 
material will find much to embrace 
here, those that rallied round the 
singer during her hip-hop days may 
feel lost and abandoned. Classically 
Carey, Charmbracelet opens with 
the autobiographical "Through the 
Rain," a tale of pressing on when the 
going gets tough. From there, it's 
primarily one ballad after another 
(too many, in fact), detailing the ins 
and outs of love. Songs of note 
include "Boy (I Need You)" and "Irre- 
sistible (West Side Connection)," 
which sample, respectively, Rose 
Royce's "I'm Coin' Down" and Eve- 
lyn "Champagne" Kings "The Show 
Is Over." The set's crowning glory is 
a power-ballad cover of Def Leppard's 
"Bringin' on the Heartbreak." — MP 



2PAC 

Better Dayz 

PRODUCERS: various 
Amaru/Tha Row/I nterscope 7070 
RELEASE DATE: Nov. 26 

Six years after his death. 2Pac's cata- 
log continues to grow, as evidenced 
by this latest posthumous double- 
disc set. Executive-produced by Suge 
Knight and Afeni Shakur (the rap- 
per's mother), the collection offers 
previously unreleased material by 
one of rap's most prolific MCs. Lead 
single "Thugz Mansion" eerily talks 
about an afterlife. Featuring Anthony 
Hamilton, the single is as authentic 




and timely as anything on the radio 
today. The acoustic version of the 
single — which features Nas — is 
equally haunting. Balancing the pro- 
phetic ("Never B Peace") with the 
malicious ("When We Ride on Our 
Homies"), 2Pac had the all-too-rare 
ability to walk that fine line between 
lightness and darkness. One of the 
first rap artists to craft a double al- 
bum. Better Dayz again proves that 
although he's gone. 2Pac will never 
be forgotten. Quite a testament. — RH 



WHITNEY HOUSTON 
Just Whitney . . . 

PRODUCERS: various 
Arista 14791 
RELEASE DATE: Dec. 10 

Brevity is the order of the day for 
Whitney Houston. At 10 tracks, 
which collectively clock in at under 
40 minutes. Just Whitney . . . appears 
and sounds more like a work-in- 
progress than a finished disc. Work- 
ing with several producers — includ- 
ing Missy "Misdemeanor" Elliott, 
Babyface. and Kevin "She'kspere" 
Briggs — Houston (the voice, that is) 
all too often gets lost in the mix. For 
the most part. Just Whitney . . . 
showcases an artist simply going 
through the motions. What was once 
a powerful and glossy instrument (her 
voice, that is) now lacks emotion and 
verve. Witness lackluster lead single 
"Whatchulookinat?." the bland "My 
Love" (featuring her husband. Bobby 
Brown), and a tepid cover of Debbie 
Boone's "You Light Up My Life." That 
said, current single, the Isley Broth- 
ers-referencing "One of Those Days," 
and the lyrically deft "Unashamed" 
ably prove that Houston still has the 
soul to turn it out. — MP 



limited-edition curio, which collects five 
promo EPs issued just after Grace, Buck- 
ley's first album. The "Grace' EPs fea- 
tures music available nowhere else — 
much of it live, including a breathtaking 
14-minute version of "Mojo Pin." There 
are also studio covers of Hank Williams' 
"Lost Highway" and Alex Chilton's 
"Kanga Roo." Fans might begrudge Uga- 
cy for spreading only 2 Wl hours of music 
(including redundant album tracks) 
across five discs, but the remastered set 
goes for less than the $35 list and comes 
with a host of photos and original cover 
art. Legacy plans to issue an expanded 
version of Grace next year: let's hope it 
follows with a new edition of Buckley's 
breakthrough EP. the out-of-print Uivat 
Sin-e.—BB 

R&B/HIP HOP 

► BUSTA RHYMES 

It Ain't Safe No More . . . 

PRODUCERS: various 
J 80613 20043 
RELEASE DATE: Nov. 26 

A rather subdued affair by Busta 
Rhymes standards, ft Ain't Safe No 
More . . . sees the idiosyncratic rapper 
largely keeping the beats and his trade- 
mark spitfire delivery restrained often 
in favor of darker, groove-driven tracks 



over whacked-out party ravers. Excep- 
tions include the reggae-influenced 
first single "Make It Clap" and the Nep- 
tunes- produced thumper "Call the 
Ambulance." but the sparse, slink)' 
beats on tracks like "We Coin' to Do It 
to Ya" and "Turn Me Up" are more rep- 
resentative of the overall tempo. Else- 
where. Rhymes frets about Sept. 1 1 
(the title track) and even takes an R&B 
turn (the Mariah Carey collaboration "I 
Know What You Want").— BC 

LINDA JONES 
The Greatest Hits 
PRODUCER: Paul Klein 
Empire Muslcwerks/BMC 80269-39035 
RELEASE DATE: Oct. 22 
R&B history books are full of stories 
about artists who died before their 
time. One such chapter belongs to 
Linda Jones, who succumbed in 1972 
at 28 owing to complications from dia- 
betes. But during her brief, five-year 
recording career, the former pie- 
factory worker notched the enduring 
top 5 R&B hit "Hypnotized" as well as 
the top 10 "What Have I Done (to Make 
You Mad)" and the top 20 "Your Pre- 
cious Love." Those tunes and 18 more 
of the two dozen or so recordings she 
made comprise this compilation. While 
not every" song reaches the "Hypno- 
tized" peak, the package is nonetheless 



a worthy testament to Jones' intense, 
gospel-hued vocals that still raise 
goosebumps 30 years after her untime- 
ly death. And still beg the question: 
what if . . . ?— CM 
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RALPH STANLEY 

The Very Best of Ralph Stanley 

PRODUCERS: various 
Audium/Koch 8169 
RELEASE DATE: Nov. 12 

Ralph Stanley has to be among the most 
active septuagenarians in the music busi- 
ness, having released no fewer than nine 
records since 2000. while maintaining a 
virtually non-stop touring schedule. This 
Audium release focuses almost exclusive- 
ly on Stanley's 1970s-era Rebel Records 
output, a time when a potent Stanley was 
finding his footing following the death of 
his brother. Carter, and their act, the 
Stanley Brothers. Prime cuts include 
Carter's mournful "The Fields Have 
Turned Brown," a rollicking "Little Mag- 
gie," and a soaring 1971 take on the now- 
ubiquitous "Man of Constant Sorrow." 
The backing Clinch Mountain Boys kick 
major butt on such cuts as "Hard Times.'' 
a manic "Clinch Mountain Backstep." 
and, with Stanley's unique banjo style, on 
"Pretty Polly." This is strong stuff: pow- 



ered by Stanley's ageless goosebump- 
inducing tenor, "Rank Stranger" flows 
out of the holler like a mountain stream, 
and 1977s "Oh, Death" remains one of 
the most chilling songs ever put down. 
Given Stanley's current high profile and 
the inclusive nature of the material, this 
set has fine potential at retail and well 
represents a remarkable artist. — RW 



LATIN 



► DAVID BISBAL 

Corazon Latino 

PRODUCERS: Santander Productions 
Vale Music/Universal Music Latino 
440066090 

RELEASE DATE: Oct. 15 

Curly-haired cutie David Bisbal is a 
superstar in his native Spain, thanks to 
this debut album — and to his honors in 
the ultra-successful reality-TV show. 
Operacidn Triunfo. Given Bishal's tried 
and tested vocals and star appeal, label 
Vale Music searched for a way to export 
his talents to all Latin audiences, relying 
on the production prowess of hitmaker 
Kike Santander and his Miami-based 
team. The vehicle is a mainstream pop 
album with twinges of flamenco guitar 
that mixes upbeat tracks a la Chayanne 
("Ave Maria," "Corazon Latino") with 
soaring, beautiful ballads ("PorCuanto 
Tiempo"). Bisbal is an excellent vocalist, 
with texture, range and emotion (stand- 
outs include "Di'gale"), but his is a work 
in progress. At times, he sounds like 
Chayanne. at others, he hints of Luis 
Miguel: unless you've experienced the Tri- 
unfo phenomenon, you'd be hard-pressed 
to place the voice or the singer, both of 
which need a personal touch on this 
internationally minded disc. — LC 

★ GRUPO FIESTA 
Grupo Fiesta 

PRODUCER: Dan Griqsby 
Paralso Sonico 2002 
RELEASE DATE: Nov. 12 

This rock crew calls New York its barrio. 
Core members Cecilia Villar (lead gui- 
tar), Cindy Padilla (lead vocals). Jimmy 
Connolly (keyboards), and Brian "Bajo 
Man" Moore (bass) — backed by timbales, 
congas, and drums — work a sound that 
electrifies Latin styles like cha-cha, 
rumba, son, and bolero. "Caliente," 
sounding very much like a potential hit 
single, opens the album and defines the 
Grupo Fiesta groove. Heavily percussive 
and invitingly rhythmic. "Caliente" 
gleans extra punch from Padilla s strong 
vocal and Viltar's soaring guitar solo. 
This is rock/dance music at its best. The 
remaining nine tracks do not disappoint. 
Grupo Fiesta has an auspicious debut 
album in hand and an opportunity to 
garner much-deserved national atten- 
tion from both fans and critics in the 
coming months. Racked by DLN. — PW 



WORLD 



★ BILL LAS WELL 

Sacred System: Book of Exit/Dub 

Chamber 4 

PRODUCER: Bill Laswell 
ROIR 8280 

RELEASE DATE: Oct. 29 

The fourth and most engaging chapter 
in producer/mixmaster/bassist extraor- 
dinaire Bill L&SWeJl's ever-inventive 

(Continued on next page) 
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tions ot works by one or more artists. PICKS (Jr>): New releases predicted to hit the top halt ot the chart in the corresponding formaL CRITICS' CHOICES (#): New releases, regardless of chart potential, highly recommended because of their musical ment. All albums commercially available in the U S. are eligible. Send 
review copies to Michael Paoletta (SnUlKarcf. 770 Broadway. 6th floor. New York. N.Y. 10003) or to the wnteis in the appropriate bureaus. 
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(Continued from page 29) 

ambient-dub series for ROIR has a 
twist in the form of Ethiopian vocalist 
Ejigayehu "GtGi" Shibabaw, who sings 
on three of the six tracks. Laswell pro- 
duced her Palm Pictures debut album 
to many-layered, star-studded effect; 
here, though, simplicity rules and 
ambience is all. CiGi spins her shining, 
often playful vocal poetics over a bed of 
Leviathan bass lines and cavernous 
reverb. Dub cliche may threaten, but 
Laswell's feel for sensuous textures 
and body-heat rhythms carries the day. 
Dub reggae fans, world-music buyers 
hip to GiGi, and the Laswell faithful 
will all find this irresistible: newcom- 
ers to any of those constituencies 
could find far worse places to enter 
than Hook of Exit.—BB 

* VARIOUS ARTISTS 
Rai Superstars 

PRODUCERS: various 

Mondo Melodia 1 86 850 065 

RELEASE DATE: Nov. 26 

Rai music, arguably the most popular 
music style in the Middle East today, 
originated in the Algerian port city of 
Oran. The music is definitely a pop 
style, in the sense that it's extremely 
popular, yet it's also politically charged 
music that deals openly with social and 
sexual issues. Rat is more controversial 
in the Maghreb than gangster rap has 
been in the LIS. Rai draws musical 
inspiration from Arabic melodic pat- 
terns and instrumentation and blends 
these traditional sounds with electroni- 
ca and Western rhythmic ideas. This 
compilation offers an excellent perspec- 
tive on Rai. from the visceral groove of 
Cheika Remitti's "Rani Alia M'Rida" to 
the trance-like flow of Noria's "Ouin 
Rak Tergoud" and the simple arrange 
ment that underpins Cheb Othman's 
powerful vocal on "Kayen Rebbi." Dis- 
tributed by Ark 21.— PW 



REGGAE 



► VARIOUS ARTISTS 

UB40 Presents the Fathers of Reggae 

PRODUCER: UB40 
Virgin 7243 8 12675 2 3 
RELEASE DATE: Nov. 19 

This is not only one of the best reggae 
albums of the yean it's also one of the 
best recording concepts of the year. The 
members of long-lived U.K. reggae outfit 
UB40 decided that they'd like to hear 
their material sung by their heroes: in 
this case, artists like Toots Hibbert, Gre- 
gory Isaacs, and Freddie McGregor. 
What began as wishful thinking has 
resulted in fabulosity. Highlights include 
Test la Vie" (with Hibbert), "You Could 
Meet Somebody" (featuring Mighty Dia- 
monds! and "The Pillow" (John Holt). In 
addition to enlisting a stunning array of 
guest vocalists. UB40 called upon the 
supreme mixology of Sly & Robbie, Fatta 
& Bulby, Steely & Clevie, and Danny 
Brownie to fatten the grooves. — PW 

CLASSICAL 

★ BRITTEN: Turn of the Screw 
loan Rodgers. soprano; Ian Bosuidge. 
tenor; Mahler Chamber Orchestra/ 
Daniel Harding 

PRODUCER: John Fraser 
Virgin/EMI 7243 5 45521 2 0 
RELEASE DATE: Sept. 17 

Even though this new Turn of the 
Screw has to go up against the classic 
Decca recording led by the composer, it 
has many attractive qualities— in par- 



ticular, Ian Bostridge in the role of 
Peter Quint. During the past few years, 
the English tenor has proved to be the 
finest exponent of Benjamin Britten's 
music since the composer's muse, 
Peter Pears. Britten's operatic treat- 
ment of the popular Henry James tale 
evokes a world of imaginative sounds, 
which this cast and conductor from an 
acclaimed Coven t Garden production 
summon to life with style. Considering 
this set together with the recent 
Mozart Idomeneo of Sir Charles Mack- 
erras, it's reassuring to see that a 
major corporation like EMI manages 
to make room for high art in times of 
low expectations. — BB 



NEW AGE 



DAVID CULLEN 
In the Pocket 

PRODUCER: David Cullen 
Solid Air 2033 
RELEASE DATE: Nov. 19 

David Cullen is a ferocious finger- 
style guitarist who has been the gui- 
tar tech and accompanist for Wind- 
ham Hill founder Will Ackerman for 
years. Truth be told, Cullen is a more 
advanced and precise musician than 
Ackerman. He can play the same airy 
melodies, but he also has a jazz side, 
and that's what shows up on In the 
Pocket. It's not easy to get down on 
a nylon string guitar, but Cullen 
does it, swinging from jump jazz to 
jazz funk, with stops at Brazilian 
samba and gospel. "Les McCann" 
nods to the soul jazz keyboardist, 
while "Call & Answer" has an African 
lilt. Cullen occupied the opening 
track of the first Windham Hill Gui- 
tar Sampler, but In the Pocket is 
more for late-night grooves than 
pastoral moods. — JD 

VITAL REISSUES 

LOU REED 
Transformer 

PRODUCERS: David Bowie. Mick Ronson 
RCA/BMG Heritage 07863-65132 
RELEASE DATE: Oct. 22 

LOU REED 

Take No Prisoners 

PRODUCER: Lou Reed 

Arista/BMC Heritage 07822-10609 

RELEASE DATE: Sept. 24 

In the early '70s, Lou Reed was dan- 
gerous, and it wasn't just his depic- 
tions of the nocturnal New York 
underworld that were on the edge; his 
interactions with his audience and 
the press could be volatile, to say the 
least. Witness the still-astonishing 
live album Take No Prisoners, record- 
ed in 1978 at New York's Bottom 
Line. Reed does as much talking as 
singing, and his often X-rated raps 
present a cavalcade of late-'70s urban 
characters, with his targets ranging 
from Barbra Streisand to Village 
Voice critic Robert Christgau. He also 
tussles "good-naturedly" with his New 
York constituency and gives props to 
Andy Warhol and Bruce Springsteen. 
The discursive version of "Sweet 
Jane" sounds better suited to a come- 
dy album, but the "Berlin" here is 
superior to the studio take. 

If Take No Prisoners is strictly for 
hardcore Reed fans. Transformer is 
now a mainstream classic, strangely 
enough, The former Velvet Under- 
ground leader's breakthrough solo LP 
of 1972 — boasting the ever-iconic hit 
single "Walk on the Wild Side" — made 



the media world safe for drag queens, 
gay cruisers, hookers, drug dealers, 
and pimps. The proto-glam production 
by David Bowie and Mick Ronson has 
never sounded better, and alongside 
classics "Vicious." "Perfect Day," and 
"Satellite of Love." the reissue appends 
bonus acoustic demos of "Hangin' 
Around" and "Perfect Day." Both 
albums haw been bracingly re- 
mastered and include extra photos and 
scene-setting new liner notes. These 
reissues join remastered versions of 
Blue Mask and the live Rock n Roll 
Animal in BMG Heritage's Reed series, 
with more to follow. — BB 

BOARDS OF CANADA 
Twoism 

PRODUCERS: Michael Sandlson, Marcus 
Eoin 

Warp 70 

RELEASE DATE: Nov. 26 

Twoism began life as a small, vinyl-only 
independent offering in 1995 on 
Boards of Canada's Music70 label, 
swelling into a sought-after eBay item 
by the end of the decade. When online 
bids for it topped out at nearly $1,200 
in 2001, the Scottish electronic duo 
knew that the nine-song set was proba- 
bly due for a wider release. Sounding 
neither dated nor prey to dying elec- 
tronic genres. Twoism is refreshingly 
untrendy. Even these formative songs 
give an impression of a pair obsessed 
with their studio gear, mirroring the 
natural skill of Warp labelmates like 
Aphex Twin and Autechre and offer- 
ing up soothing, almost pastoral 
sounds ripe for visualization without 
bringing nearly as much menace out 
of the machines. Is it worth more 
than $1,000? Doubtful, but a wel- 
come offering nonetheless. — TP 

HOLIDAY 

THE CYPSY HOMBRES 
Django Bells 

PRODUCER: Peter Hyrka 
Memphis International 0204 

VARIOUS ARTISTS 
A Peaceful Christmas 

PRODUCERS: various 

Time Life Musk M188S8/TCD8S4 

VARIOUS ARTISTS 

The Time-Life Treasury of Christmas 

PRODUCERS: various 

Time Life Music 39839/314583681 

VARIOUS ARTISTS 
Maybe This Christmas 

PRODUCERS: various 
Nettwerk America 30295 

VARIOUS ARTISTS 

Radio Disney Holiday Jams 2 

PRODUCERS: various 
Walt Disney 60988 

VARIOUS ARTISTS 

A Classic Rock Christmas 

PRODUCERS: various 
Sanctuary 84572 
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CHM.T.T.O. Stories (DreamWorks) 



ON DVD 




► AUSTIN POWERS IN 
GOLDMEMBER 

New Une 6078 
RELEASE DATFj Dec. 3 

Details about British spies. 1970s flash, 
and a modernistic Japan are just some 
of the features viewers can access with 
this Infinifilm DVD. While watching 
this third Powers installment, a click of 
the remote 
will give you 
behind-the- 
scenes infor- 
mation about 
that particu- 
lar part of the 
movie. Alter- 
natively, all of 
these extras 
can be found 
in two 

Infinifilm sections — Beyond the Movie 
and All Access Pass. The Beyond the 
Movie section details many of the 
historical aspects of the Mike Myers 
project, from British organization 
MI6 to the genuine Cockney slang 
used in a scene between Myers and 
Michael Caine. In the All Access Pass 
area, 14 deleted scenes and a blooper 
montage can be found, as well as 
information about the film's opening 
stunts, the different vehicles that 
were used, and a detailed "anatomy" 
of three separate scenes. — JK 

★ HERBIE HANCOCK: FUTURE 2 
FUTURE LIVE 
Columbia/Legacy 55193 
RELEASE DATE: Nov. 26 

For lovers of Herbie Hancock's blend of 
funk and jazz, this DVD truly lets you 
get into the groove. While watching 
live concert footage from a show taped 
at Lot Angeles' Knitting Factor)' earlier 
this year, viewers can choose from 
which angle to watch the action using 
the MX multi-angle option with their 
remote, a feature which makes this disc 
stand out The option is available peri- 
odically (about 30 minutes in total) 
throughout the 104-minute event. 
Often, a dual or triple-angle window- 
can be brought up to get even deeper 
into the 
action. DVD 
viewers can 
also access 
1 lancock's 
1982 video 
of'Rockit," 
replete with 
its eerie 
group of 
robotic 
manne- 
quins. Hancock discusses the skills of 
his hand members on a separate inter- 
view feature, and close-up solos from 
each musician are available. A Han- 
cock discography with select audio 
samples and a group of Web links is 
also included. — JK 

► COME TOGETHER: A NIGHT FOR 
JOHN LENNON'S WORDS & MUSK 
Pioneer 11909 

RELEASE DATE: Dec. 3 

Even a year after the events of Sept. 11, 
2001, the feeling of community and 
positrvity captured at this multi-artist 
show, which originally aired in October 
2001. truly takes your breath away. 
Originally planned to honor Lennon, 
an artist remembered for his humanity, 
the program intersperses clips and 





words from Lennon himself: thoughts 
from host Kevin Spacey and partici- 
pants including Ben Stiller. Dustin 
Hoffman, 
and Steve 
Buscemi; 
and per- 
formances 
of 16 
Lennon 
songs, the 
entirety of 
which 
strongly 
immortal- 
izes the intensity of the terrorist 
attacks. The show opener, a version of 
"Imagine* performed by Yolanda 
Adams and Billy Preston, is soulful and 
exuberant while "Across the Universe" 
from Moby, Sean Lennon, and Rufus 
Wainwright is simply fantastic. Craig 
David's "Come Together" is brought 
home to a modem audience. Though 
the DVD lacks any extra features, this 
show itself stands alone. — JK 

► ULO & STITCH 

Buena Vista Home Entertainment 

23989 

RELEASE DATE: Dec. 3 

Stitch, the creation of a mad alien sci- 
entist that escapes to Earth, has become 
Disney's newest animation hit and fran- 
chise-film star. And as the DVD version 
of his first feature, Lilo& Stitch, makes 
clear, he is here to stay. The disc's extras 
include hula lessons and a brief behind- 
the-scenes encounter with Wynonna. 
whose version of Elvis Presley's "Burn- 
ing Love" graces the film (Lilo, the 
lonely I lawaiian girl who adopts Stitch, 
loves the 
King). But 
Stitch steals 
the show in 
a series of 
"Inter- 
Stitch-als," 
interacting 
with Snow 
White and 
the Seven 
Dwarfs and 

other classic Disney characters. There's 
also an interactive game that lets view- 
ers build their own alien. After all. 
Stitch was only "Experiment 626": 
there's more of him. and his feisty 
outer-space brethren, to come. — MB 

KYUE MINOGUE 

KylieFever2002: In Concert— irve In 
Manchester 

Capitol 90102 
RELEASE DATE: Nov. 19 

While Kylie Minogue's Fever album was 
winning over top 40 radio in the U.S. 
earlier this year, the diva was working 
her mojo on tour mroughout Europe 
and Australia. This live DVD captures 
her May 4 gig at the Manchester 
Evening News Arena in the U.K.. where 
she concentrated on hits from her pre- 
vious two albums. Highlights of the lav- 
ish extra\ f aganza include the show-clos- 
er of "Can't Get Blue Monday Out of My 
I lead" (a reworking of her hit single 
mashed together with New Order's clas- 
sic "Blue Monday"), the fab merging of 
"Light Years" with Donna Summer's "I 
Feel Love." and the amazing gymnastic 
skills of acrobat Terry Kvasnik during 
"Confide in Me." The DVT) also features 
a revealing 30-minute documentary on 
the making of the show. — ICC 
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OJ SAMMY The Boys of Summer 

(3:58) 

PRODUCER: D) Sammy 
WRITERS: 0. Henley, M. Campbell 
PUBLISHERS: Wild Gator, ASCAP; Woody 
Creek/Wamer-Tamerlane, BMI 
Robbins 72075 (CO single) 
Can DJ Sammy find a second slice of 
"Heaven"? Following the surprising top 
10 success of the producer's appealing 
high-energy remake of the Bryan 
Adams staple. Don Henley's "The Boys 
of Summer" gets a similar workout, 
complete with frenetic beats, tempo to 
beat the band, and a fairly generic 
female vocal leading the charge. 
There's nothing particularly revolu- 
tionary about the track, but again, it 
makes singing along to an old favorite 
good clean fun while heading down the 
interstate. Remixes abound on the 
commercial CD single. All said. — CT 

R&B 

NEXT Imagine That (3:58) 
PRODUCERS: Kaygee. Darren Lighty, Eddie F. 
WRITERS: K. Cist. D. Lighty, E. Ferrell. 
R. Huggar, K. McCord 

PUBLISHERS: Divine Mlll/Warner-Chappell 
Music/ Sharay's Music/Eddie F. Music/ 
Famous Music/Uh Oh Entertainment/En- 
sign Music, ASCAP; Universal Duchess 
Musid/Perks Music, BMI 
I Records 21206 (CD promo) 
After a two-year hiatus, R.L., Tweety, 
and T-Low reteam as R&B outfit Next — 
and the guys are as in sync with their 
honey-sweet harmonies as ever, "Imag- 
ine That," the lead single to their forth- 
coming J Records debut. The Next 
Episode, is a midtemno love letter to 
women. Sampling Alicia Meyer's "If You 
Play Your Cards Right," the track's light 
and airy feel allows each singer to add 
his own soulful touches. Next's previ- 
ous chart-topping success with "Wifey" 
and "Too Close" should serve it well in 
selling this one to mainstream and 
adult KcsB formats. The song's easy- 
going swagger won't hurt, either. — RH 

COUNTRY 

► RANDY TRAVIS 
Three Wooden Crosses (3:22) 
PRODUCER: Kyle Lehning 
WRITERS: D. Johnson, K. Williams 
PUBLISHERS: Sydney Erin Musk, BMI; 
Sony/ATV Tunes, ASCAP 
Word/Curb 886236 (CD promo) 
Early indication from country radio is 
that Handy Travis may have a hit on his 
hands with this beautifully written tale 
of faith and redemption. The opening 
lines immediately grab the listener and 
draw them into the story: "A farmer 
and a teacher, a hooker, and a preach- 
er-Hiding on a midnight bus bound for 
Mexico/One was headed for vacation, 
one for higher education/And two of 
them were searching for lost souls." 
Written by Doug Johnson and Kim 
Williams, the lyric relates what hap- 
pens in the aftermath of a fatal high- 
way accident, and it contains a power- 
ful message about what really matters 



SPOTLIGHTS 




i 



BONJOVI Misunderstood (3:45) 
PRODUCERS: Luke Ebbin, 
Jon Bon Jovi. Richie Sambora 
WRITERS: J. Bon Jovi. R. Sambora. 
A. Carlsson. D. Child 
PUBLISHER: not listed 
Island 15743 (CD promo) 
It's hard to imagine that after more 
than two dozen top 40 hits and 18 
years on the charts, there could he 
any facet of Bon Jovi that is misun- 
derstood — but Jon and crew make 
their case anyway with this instantly 
gratifying arena pop-rocker, from 
the current platinum-seller Bounce. 
While there are no great surprises 
abounding in this track, it's com- 
forting to count on the solid musi- 
cianship of the band and Jon Bon 
Jovi's unfailing vocal bravado, par- 
ticularly amid the obsessively urban 
airwaves of the day. Island is simul- 
taneously releasing the more guitar- 
intensive "Bounce" to rock radio, 
which convincingly shakes down the 
house with the gritty intensity of 
such '80s mainstays as "Bad Medi- 
cine" and "Livin* on a Prayer." Mis- 
understood, maybe, but these guys 
seldom make a misstep. There's 
something for all ages here, — CT 



NATALIE GRANT I Will Be (3:50) 

PRODUCERS: Phil Symonds, 
Natalie Grant 

WRITERS: N. Grant, B. Helms, P Field 
PUBLISHERS: Nat in the Hat/Banahama/ 
Wrensong/Meadowgreen, ASCAP EMI 
Christian Music 
Curb 510117 (CD promo) 
Contemporary Christian songbird 
Natalie Grant is poised to soar to 
new heights with her forthcoming 
Curb debut. Deeper Life, due Feb. 
1 1 , 2003, which puts her at the cre- 
ative helm of her work, along with a 
number of name-brand collabora- 
tors. Uad single "I Will Be"— which 
she co-wrote and co-produced — is a 
grand example of the stunning vocal 
prowess that this emotive singer pos- 
sesses, guided by a bright, uptempo 
rhythm, appreciable hooks, and a 
message of heavenly devotion. Grant 
is certainly one of the most excep- 
tional talents to come through the 
Christian pipeline in some time: hers 
is truly a God-given talent — and the 
new project is replete with hit poten- 
tial and numerous opportunities for 
AC crossover with its sumptuous mix 
of glossy ballads and optimistic 
tempo. The only way is up. — CT 



in life. Travis has never sounded bet- 
ter, and his warm baritone perfectly 
conveys every nuance in the lyric. 
Culled from his new inspirational 
album. Rise and Shine, this fine sin- 
gle could herald his return to country 
airwaves, with the potential for other 
gems to be mined from this outstand- 
ing collection.— DEP 



SPANISH 



► JON SECADA 

SiNoFueraPorTi (4:20) 
PRODUCERS: Emilio Estefan Jr.. 
Jon Secada, Archie Pena 
WRITER: G. Marco 

PUBLISHER: Estefan Music Publishing 
International. ASCAP 

Crescent Moon Records/Sony (CD promo) 

On his first full-fledged Spanish-lan- 
guage album in seven years. Cuban 
Jon Secada adopts a continental vibe by 
mixing and matching Caribbean and 
Latin rhythms with traditional pop. 
The sound is distinctly South Ameri- 
can in "Si No Fuera Por Ti," a wistful, 
romantic waltz reminiscent of tradi- 
tional Peruvian waltzes (writer Gian 
Marco is Peruvian) but set to cuolro. 
guitar, requin/o. light percussion, and 
the most subtle of string accompani- 
ment. Secada 5 forte, his expressive 
voice, starts off velvety, then soars with 
quite a raw texture — and he pulls it off 



beautifully. The over-production that 
defined much of Secada 's last English- 
language album is nowhere in evidence 
here, to the benefit of both the singer 
and the music. While the Spanish in 
itself marks a return to Secada 's roots, 
he does it musically as well, and it's a 
welcome return. — LC 

CHRISTMAS 

BONJOVI I Wish Everyday Could Be 
Like Christmas (4:27) 
Island 15766 (CD promo) 

BEN GREEN Holiday (3:08) 
American Standards Recording Co. 

(CD promo) 

Contact: 914-739-7566 

THE FLAMING LIPS 

White Christmas (3:28) 

Warner Bros. 101031 (CD promo) 

ADAM SANDLER The Thanksgiving 
Song/The Chanukah Song/The 
Chanukah Song Part II 
Warner Bros. (CD promo) 

KENNY CHESNEY 
Away In a Manger (2:56) 
BNA Nashville (CD track) 

CLAY MARSHALL Frllz Navtdad (2:37) 
Wamer Bros. (CD track) 



IN CONCERT 



BLONDIE 

Roseland Ballroom, New York 
Nov. 23 

After scoring a No. 1 U.K. hit with 
"Maria" from its 1999 comeback No 
Exit, Blondie is revisiting its past 
with what many critics are calling its 
"definitive" Greatest Hits, released 
earlier this year on Chrysalis. In the 
midst of a five-city mini-tour to pro- 
mote the 19-song disc, the legendary 
New York new-wave act returned 
home to a hero's welcome at the 
famed Roseland Ballroom. 

Featuring original members Deb- 
orah Harry (vocals), Chris Stein (gui- 
tar), and Clem Burke (drums) plus 
newer recruits Kevin Topping (key- 
boards). Leigh Foxx (bass), and Paul 
Carbonara (guitar), the band deliv- 
ered a rousing set of almost back-to- 
back hits, as well as new tunes from 
its forthcoming release (expected to 
arrive in early 2003) and a few fun, 
unexpected covers. 

Still girlish at 57. the vampy and 
voluptuous Harry was an eyeful in 
her silver micro-mini, glitter shirt, 
fishnets, and sparkly ankle booties. 
The band launched the set with the 
infectious new power ballad "Dia- 
mond Bridge." then started cooking 
on the groovy ska of "Screaming 
Skin." The near-capacity crowd— 
which ranged in age from 15 to 50 — 
then went wild when they heard 
Burke's unmistakable drum roll 
intro to "Dreaming." perhaps the 
band's definitive power-pop single. 
The night would not have been com- 
plete without a little Ramones, and 
"Havana Affair" was a fun choice. 

Her short, sexy, platinum locks 
blowing, Harry had her Monroe 
moves, Dietrich daring, and own 
unique strut on full display. Indeed, 
the woman who paved the way for 
the Madonnas, Courtneys, and 
Gwens of the music world proved she 
still has stage presence to spare. — CS 

STAYING ALIVE BENEFIT 

Green Point Stadium 
Cape Town, South Africa 
Nov. 23 

A crowd of 30,000 filled Cape 
Town's Green Point Stadium to wit- 
ness the first-ever MTV Presents 
Levi's Jeans Staying Alive Concert, in 
association with YouthAIDS. Headlin- 
ing acts for the event, which started 
at 4 p.m. and lasted until well after 
midnight, were first-time visitors 
Sean "P. Diddy" Combs, Alicia Keys, 
and Usher, joined by domestic stars 
101 (which won South Africa's Pop- 
stars TV show). DJ Ready D. kwaito 
stars Zola and Mandoza. and R&B act 
Danny K. The concert was the biggest 
of its kind ever staged in the city, 
aiming to increase awareness of 
HIV/AJDS and encourage tolerance 
toward those affected. (In South 
Africa, one in nine people is infected.) 

The audience, which braved un- 
seasonably cold weather, responded 
with overwhelming enthusiasm for 
the international artists on the hill. 
R Diddy declared that "if it were not 
for Africa, there would be no music" 
to wild cheers from the crowd. The 
Bad Boy Records chief proved his 
African credibility by spinning a sec- 



tion of Brenda Fassie s massive "80s 
hit. "Weekend Special." 

Keys, backed by an eight-piece 
hand, three hacking singers, a 
dancer, and an MC. was greeted with 
similar enthusiasm. The highlight of 
her set came in a moving rendition 
of Bob Marley's "Redemption Song." 
a hit among Cape Town's reggae-lov- 
ing fans. But the biggest surprise was 
reserved for legendary South African 
singer Miriam Makeba. With Keys at 
the piano, the two singers performed 
a breathtaking "Kum Ba Ya," ably 
assisted by the Swaziland Choir and 
a small group of young children. 

tidier balanced the message of 
safe sex/abstinence with his trade- 
mark sensuality. The young R&B star 
dazzled the crowd with a brand of 
choreography that has not heen seen 
in this country for many years. — DC 

THE OTHER ONES 

Allstate Arena, Rosemont. III. 
Dec. 2 

The Other Ones, comprising the liv- 
ing founding members of the Grateful 
Dead, are obviously floating a trial bal- 
loon. This past summer, the group 
performed a one-off. tightly controlled 
pair of shows in southern Wisconsin. 
Since, it has been greeted by sell-out 
crowds on a fall arena tour, turning in 
some of the highest -grossing U.S. 
shows in recent weeks, despite rela- 
tively low (mostly in the S45-S50 
range) ticket prices. It stands to rea- 
son that if this comes off without a 
hitch, the Other Ones will contem- 
plate a full-blown summer stadium 
tour and the whole Deadhead road- 
show COIlId well be back in full effect. 

Revisiting Chicago— the town 
where the Dead in 1995 played its 
final shows, prior to vocalist/guitarist 
Jerry Garcia's death — the perform- 
ance was attended by a wide range of 
ages and styles, from tie-dye to mink. 
The line-up features founders Phil 
l-csh (bass). Bob Weir (vocals/guitar), 
and Mickey Hart and Bill Kreutzmann 
(percussionists) augmented by gui- 
tarist Jimmy Herring and keyboardist 
Rob Barraco from Ush's band (Phil 
Lesh & Friends) and keyboardist Jeff 
Chimenti of Weir's Ratdog. 

More than two hours long, the 
show was filled with highs, from Weir's 
almost touchingly hesitant take during 
a light and airy version of "Friend of 
the Devil" to the powerfully chanted 
final "anymore" in "Bertha.'' But there 
were also wandering tangents, where 
songs bobbed and weaved. danced 
around a theme, digressed through a 
bridge, and built toward an apparent 
end-point — but then drifted off with- 
out direction. A combination of songs, 
starting with "Friend of the Devil" and 
ending with "Touch of Grey." should 
have had a better fate than ending the 
first set. leading into a set break, fol- 
lowed by 40 minutes of "Jam," and 
"Drums" and "Space." with a couple 
song fragments interspersed. 

As a package, either you love the 
way the sets worked or you hated it. 
Indeed, the Other Ones didn't leave 
much middle ground. But the high- 
lights tended to more than halance 
the lesser parts of the show, which was 
still a truly unique spectacle.— MC 
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Chalice Mixes Luxury, Commercial Services 

LA. Studio Boasts Trendy Neve Console, SSL 9000, 'Decadent Parlor' 



BY CHRISTOPHER WALSH 

In this era of tight production 
budgets (see Studio Monitor, this 
page!, it may come as a surprise 
that there are those brave enough 
to build, equip, and open a new 
facility in the already crowded 
Los Angeles studio market. But a 
tour of Chalice Recording Studio, 
which opened in August on North 
Highland Avenue, reveals a three- 
room studio tailored to suit many 
segments of the music recording 
industry. 

As the professional recording 
industry continues a metamorpho- 
sis, in part, to private, producer- or 
engineer-owned studios and desti- 
nation studios owned by the fabu- 
lously wealthy. Chalice represents 
an emulation, of sorts, of both of 
those paradigms. 

Like most studios occupying the 
high echelon of the commercial 
market. Chalice Recording Stu- 
dio — three years in the making — 
offers extreme luxury in a private 
setting. The 9(i-input Solid State 
Logic 9000 J Series console in Stu- 
dio A is surrounded by a huge arse- 
nal of outboard equipment and 
custom TAD/Augspurger main 
monitors. The ample control room 
is further supplemented bv 25-foot- 
by- 16-foot and 9-foot-by- 15-foot 
overdub booths. 

Studio B. recalling some of the 
"themed" rooms found in other 
LA facilities, is tailored especially 
to the rock clients who typically 



book long-term album projects and 
seek an environment that suits a 
propensity for long nights and lib- 
ertine behavior. Appropriately. Stu- 
dio B is anchored by a Neve 88R 
console, the board favorably com- 



pared to classic Neves that are 
growing in popularity both in the 
L.A. market and around the world. 
Like Studio A. the East Asian- 
themed Studio B is generously 
equipped with outboard gear and 
TAD/Augspurger mains. 

"Imagine a very successful pro- 
ducer with a lot of money who can 
build a studio whatever way he 
wants to." manager Ben Tao says. 
"That's what I wanted it to he like, 
but with the services of a commer- 
cial facility. In other words, you 
don't have to go and fix stuff your- 



self. That's why I tried to provide 
just about everything within the 
studio price: I don't charge for a lot 
of extras and come up with unex- 
pected costs. I wanted people to feel 
that they have unlimited access, as 
it were. That's why there is a Fair- 
child [670 limiter| in each room, 
and stuff like that. That was the 
whole idea behind it. 

"Every little space is different." 
Tao adds. "I wanted it to be beau- 
tiful and tried to load it with 
some symbolic imagery to stimu- 
late the imagination. The concept 
of Studio A is basically to emulate 
a very luxurious private studio 
| but | to provide the services of a 
commercial place. Studio B is 
supposed to be more like a kind 
of decadent parlor." 

The third room at Chalice. Stu- 
dio C, is equipped with a Yamaha 
DM-2000 digital console, a fur- 
ther manifestation of the blurring 
of commercial and private: the 
DM-2000. a powerful mixer in a 
small footprint, is found in a 
number of private producer/mix 
engineer-owned studios. Each 
studio is also equipped with a Pro 
Tools IID3 system. 

Clients to date include artists 
Kelly Price, Tom Jones. Floetry. and 
Rakim. and producer/engineers 
Warren Riker. Wyclef Jean, and 
Dave Schiffman. "I wanted to pro- 
vide two different kinds of worlds." 
Tao says. "Everybody who's tried it 
seems to like it." 
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by Christopher Walsh 



displacement, transference Mo- 
mentous transformation is taking 
place in the audio recording industry. 
This transformation, engendered by a 
double-digit decline in album sales and 
the incessant march of digital tech- 
nology, is causing a tremendous dis- 
placement and subsequent transfer- 
ence of recording hardware, altering 
the industry it serves. 

From his vantage. David Malekpour. 
president of Rockland. Mass.-based 
Professional Audio Design, has a 
unique and intimate view into this 
transformation. Through a compre- 
hensive package of equipment Sides 




and design and technical services. Pro- 
fessional Audio Design is also well- 
positioned to participate in the evolu- 
tion of the recording industry, to 
which the designation "professional" 
is no longer always applicable or even 
a clearly defined description. 

The predominance of such com- 
puter-based digital audio workstations 
(DAWs) as Digidesign's Pro Tools I ID 
or Steinberg's Nuendo platform simul- 
taneously allow professional studios to 
exist in home or personal environ- 
ments, a phenomenon to which pro- 
fessionals and hobbyists alike are flock- 
ing. The need for turnkey solutions is 
a significant part of Professional Audio 
Design's business. Malekpour says: a 
frequent byproduct, the closing of 
long-established commercial facilities, 
is also served by his company. Bears- 
ville Studios, for example, which re- 
cently announced the closing of two of 
its studios {Billboard. Nov. 9). is liqui- 
dating hardware through Professional 
Audio Design. 

"One thing going on in the market." 
Malekpour says, "is that some of the 
older facilities that haven't had a 
chance to upgrade or be at the top of 
the market but are classic' places are 
being challenged. Young people, young 
approaches, and a completely different 
business model are appealing to a dif- 
ferent market and taking away from 
those other facilities. Then there are 



high-end facilities who are putting in 
[Solid State Logic] 9000s and XU and 
really making a separation between 
themselves and the mid' places. 

Then we have a lot of people buying 
HD systems." he continues. "We're 
doing a project with Tim Moseky |aka 
producer Timbaland I for his new facil- 
ity. We've got a couple of really nice 
projects that have been keeping us 
busy, but I don't have a sense of a 
healthy market." 

In conjunction with the large-scale 
embrace of DAWs is a corresponding 
use of software-based processing plug- 
ins in lieu of their hardware-based 
predecessors. Malek- 
pour says demand 
for the latter — a 
central aspect of 
Professional Audio 
Design's offerings 
— has fallen, but 
that too creates 
opportunity. 

"A year ago, a 
[Lexiconl 480Lwas 
$7,500. and we're 
selling them for be- 
tween $4,500 and 
$5,000. A client 
bought one online 
for $2,800. Years ago, if you had a (Uni- 
versal Audio| LA-2A. you'd have 10 peo- 
ple wanting to buy it. Now I've got six 
or eight of them in the shop; someone 
can buy the I.A-2A plug-in for $499. So 
I do think it's hampering hardware 
sales, but prices will come down on 
those quality pieces of equipment, and 
therefore some are on the market at 
really good deals. It's making the hard- 
ware more accessible to people for 
whom it was priced out of range." 

While console sides remain steady. 
Malekpour says, they are typically 48- 
and 56-channel models, as opposed to 
the 80-channel board common in years 
past. "There's still demand." he states. 
"I/you really look at the market today, 
there's way more people involved in 
recording and making music than there 
were 1 0 years ago. The market has just 
changed. It's probably a lot broader at 
the bottom and a lot thinner at the top. 
The cutting-edge facilities with great 
rooms and good services are still going 
to attract lop-end customers, hut there's 
also a lot of guys who want to be cre- 
ative in home environments. It just 
presents opportunity." 

Today's price to entry in the re- 
cording business means far more busi- 
nesses, in short. "Some of the people 
involved today aren't even a business." 
Malekpour says. "They're just artists or 
creative people who used to spend 
money at studios." 
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The New Sound Of Music 

A beleagured music biz hopes a new breed of kkked-up surround sound will be 
the Next Big Audio Savior. Billboard takes a look at (fee burgeoning DVD-Audio, 
SACD and DVD-Video fields and the companies vying for commercial supremacy. 



BY CHRISTOPHER WALSH 

Seated in the center of the cav- 
ernous Studio A at Avatar Studios in 
New York City, a group comprising 
producers, recording engineers and 
representatives from prominent 
music retailers is listening to a sam- 
pling of current and upcoming 
DVD-Audio releases. Following engi- 
neer Elliot Scheiner's captivating 
5.1-channel remix of Queen's 
"Bohemian Rhapsody" — perhaps 
multichannel music's best demon- 
stration for the uninitiated — David 
DelCrosso, VP of marketing at DTS 
Entertainment, the label arm of Dig- 
ital Theatre Systems, Inc. (DTS), 
segues into an over-the-top, outra- 
geously entertaining track, "Maybe" 
by the Insane Clown Posse, before 
seguing to the equally boisterous 
Frank Zappa live track "Dancin' 
Fool," recorded in 1975 at the Pal- 
ladium on Halloween night. 

Each demonstration presents a 
fascinating use of five speakers and 
a subwoofer, producing a richly 
engrossing sonic experience, all at 
24-bit/96kHz fidelity. The power of 
multichannel music for a listener is 
clear: Once experienced, stereo 
seems passive by comparison, tame 
and limited. 

"Like we've been saying for years," 
DelCrosso explains, "anyone who 
actually sits through a demonstra- 
tion says, 'Wow, this is really cool!'" 

For DTS Entertainment, which 
produces and licenses DVD-Audio 
and 5. 1 music discs, the long and ini- 
tially lonely path of preaching the 
superlatives of DVD-Audio is finally 
showing the promise of dividends. 
But. while there are signs pointing 
to multichannel music's continued 
growth, widespread acceptance of a 
new format (or formats) remains on 
the horizon. 

With DVD-Video's unprecedented 
success, the installed base of DVD- 
capable hardware is already sub- 
stantial. Meanwhile, manufacturers 
are offering more and more hard- 
ware at a full spectrum of price 
points and, more importantly, sev- 
eral "universal players" that are able 
to decode and play multichannel 
DVD-Audio, DVD-Video and the 
Sony/Philips-developed Super Audio 
CD (SACD), a separate high-resolu- 
tion format offering surround sound 
on many of the available titles. 

On the SACD side, both hardware 
and software numbers are encour- 
aging; Universal Music Croup's 
plunge into multichannel with the 
late October release of its first SACD 
titles will further seed retailers with 
high-profile content. Concurrently, 



the format is achieving greater pen- 
etration with its forward-compatible 
hybrid SACD/CD, which will play in 
all existing CD players (2-channel 
mixes), as well as SACD players. 

MULTICHANNEL MILESTONES 

While still a young and emerging 
paradigm for music, surround 
sound has enjoyed a number of 
milestones in 2002 that indicate 
widespread adoption, permeating 
not just movies, music and games, 
but automobiles and even airlines. 

This year, the number of DVDs 
replicated in North America passed 
the 1 billion mark, the fastest-ever 
span in which a recording-media 




format went from introduction to 1 
billion units per year, according to 
the International Recording Media 
Association (IRMA). With demand 
so high, content providers are nat- 
urally confident in a breakthrough 
for multichannel audio. "We did a 
chart that looked at the penetration 
of DVD-Audio hardware in its first 
two years against CD, VHS and 
DVD-Video hardware in their first 
two years," says Paul Vidich, execu- 
tive VP, Warner Music Croup, the 
first major to release DVD-Audio 
titles. "At the end of this year, there 
will be an installed base in the U.S. 
of about 1 million DVD-Audio-com- 
patible [units], which is better than 
CD and VHS in the first two years. 
And the projections from the hard- 
ware companies are that it will con- 
tinue to grow very rapidly." 

Vidich confides that DVD-Audio 
sales are running about double the 
rate of 2001, with approximately 
600,000 sales worldwide to date. 
"Given our share of the worldwide 
market," he adds, "we think DVD- 
Audio shipments are over a million 
units, which is sort of a milestone. 
The big push in Q4 has been to get 
kiosks and listening stations. Circuit 



City has been a big supporter of 
that." 

Virgin Entertainment Group has 
also gotten behind surround sound. 
Starting Oct 2, the retailer featured 
DVD-Audio listening stations at Vir- 
gin Megastores in several large 
cities and DVD-Audio and SACD 
titles were offered at sale prices. 
"The campaign has been more suc- 
cessful than we anticipated," states 
Dave Alder, senior VP of product and 
marketing, Virgin Entertainment 
Group, "which is great, because 
we've decided to extend the sale to 
all stores, rather than just focusing 
on the major urban markets. It's 
proved. I think, that there is an 
interest across the country." Virgin, 
says Alder, has taken the surprising 
step of stocking hardware, predict- 
ing an opportunity for impulse sales 
to consumers exposed to surround 
sound at its multichannel listening 
stations. 

I WANT MY DVD 

While theatrical releases on DVD- 
Video continue to dominate sales, 
that success has been supplemented 
in no small part by the ever-growing 
selection of music-specific DVD- 
Videos, including concert films, 
video collections and documen- 
taries. Just as the LP presented pre- 
viously unknown creative possibili- 
ties to artists, DVD — in both its 
video and audio formats — allows 
artists to extend the possibilities of 
their presentation. Increasingly, they 
are taking advantage of these possi- 
bilities, which include remixing 
their music in surround sound. The 
release of Sheila Nicholls' Wake on 
DVD-Audio (DTS Entertainment) 
provides one example. "Not only 
does it have the 'Faith' music video 
in 5.1 for the first time,'' says DTS's 
DelCrosso, "but, when Sheila got 
involved in the mixing process, she 
was so excited with this new tech- 
nology, she gave us the master tapes 
of a remix of her previous single, 
'How Strong,' to mix in 5.1 and add 
to this DVD-Audio." 

These surround mixes, carried on 
the high-resolution DVD-Audio 
format, are further supplemented by 
bonus material, which has also 
become popular. "Record company 
EPKs (electronic press kits] are 
always interesting," says Robin 
Hurley, VP of A&R, Wamer Strategic 
Marketing/Rhino Entertainment. 
"Rarely has the public seen these 
before, and they often provide a 
behind-the-scenes or the-making-of 
type of scenario, which is very com- 
(Contmued on page 36) 



Surround Sound 
Hardware 



BY STEVE TRAIMAN 

With DVD-Video as the driving 
force, home-theater systems with 
surround sound are one of the 
bright spots in the consumer- 
electronics marketplace. Consumers 
are benefiting from the explosion of 
DVD movies and music titles 



indicates that 14% of respondents 
expect to buy home-theater speak- 
ers/systems, up from 12% a year 
ago. 

Sales of HTIB for January-August, 
excluding Wal-Mart and warehouse 
clubs, were up 52% in units, to 
851.000 from 561,000 in 2001, and 
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SONY'S DAV C770 HOME THEATER SYSTEM 




SHELL ACOUSTICS' THX ULTRA2 SPEAKER SYSTEM 



(videos, documentaries and live per- 
formances), a growing number of 
5.1 channel surround DVD-Audio 
titles and Super Audio CDs (SACD) 
and video games with 5.1 surround 
soundtracks. 

According to the Consumer Elec- 
tronics Assn. (CEA), household pen- 
etration of home-theater systems 
was 28%, or about 30 million 
homes, in the U.S. as of first quar- 
ter 2002, up from 24% the previous 
year. One of every three households 
should be equipped by year's end. 

"The affordability of home the- 
ater in a box' [HTIB!, the availabili- 
ty of more DVD software and the 
cocooning effect of the events of 
9/1 1 that has focused families on 
home entertainment are giving 
impetus to the surround-sound 
environment," observes CEA senior 
analyst Sean Wargo. 

At the same time, the Ninth 
Annual Consumer Electronics Hol- 
iday Purchase Survey, conducted for 
CEA by eBrain Market Research, 



up 44% in value, to $398 million 
from $276 million, according to NPD 
Intelect. which tracks sales at retail. 

Sony is the runaway market 
leader, with an estimated 35% share 
of the NPD base, followed by RCA 
(Thomson Consumer Electronics), 
8%; Panasonic and Kenwood, each 
7.5%; Pioneer, 6.5%; and Bose 
(retail only), 6%. 

Dolby Labs' consumer-electronics 
marketing director Craig Eggers 
estimates that about 13.4 million 
U.S. households have a home- 
theater system with Dolby Digital 
(DD) 5.1 surround sound. 

"The number expands rapidly 
when you add in homes with DD 
5.1 set-top cable boxes, Sony 
PlayStation 2 and Xbox consoles 
with the capability of surround play- 
back." Eggers notes. "The integra- 
tion of DVD players into HTIB is the 
biggest factor in making people 
aware of the surround-sound 
experience, propelling a lot of the 
(Continued on page 36) 
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Investing In A Sound Future 

With a plethora of DVD-Audio, DVD-Video and SACD titles in the marketplace, 
retailers say there needs to be more consumer awareness and marketing 
muscle before these new audio formats can really take off. 



Come Away With Me and John 
Coltrane's Blue Drain — representing 
EMI's first North American commit- 
ment to the SACD format. 

Telarc is among the major inde- 
pendent labels releasing selections 
from a rich classical, jazz and blues 
catalog (Ray Brown, the Los Ange- 
les Guitar Quartet) in both multi- 
channel and "regular" SACD. 

New start-up Audio Fidelity, head- 



BY DON WALLER 

"As the record industry undergoes 
its transformation. I believe we'll 
have different audience segments." 
says Warner Strategic Marketing 
honcho John Beug. "There will be 
those who want downloads, those 
who want CDs and those who want 
DVDs that can be played on home- 
entertainment/theater systems with 
added features such as superior 
sound quality. 

"Our best-selling DVD-Audio titles 
so far have been Fleetwood Mac's 
Rumours and Steely Dan's Two 
Against Nature," says Beug. "but 
we're looking forward to the new 
discs from Faith Hill and Disturbed. 
Linkin Park's Reanimation and a 
30th-anniversary edition of Neil 
Young's Harvest We've mixed and 
mastered a 12-13-minute film that 
Neil made back then, and we'll be put- 



ting that on the disc's video stream." 

Noting that the audience for DVD- 
Audio currently consists mainly of 
audiophiles. early adopters and afflu- 
ent consumers in the 35-to-54-year- 
old demo. Kenny Nemes, EMI Catalog 
marketing manager/product develop- 
ment, touts the forthcoming Paul 
McCartney live disc and catalog main- 
stays from Bonnie Raitt [Nick of Time). 
R.E.M. [Document), the Band (Music 
From Big Pink) and. coming in the 
first quarter of 2003. the Beach Boys' 
Pet Sounds. The latter will feature 
video footage mixed into surround 
sound and audio mixed into stereo, 
mono and surround sound. "You've 
got to hear it to believe it." Nemes 
enthuses. "To hear Pet Sounds all 
around you just blows you away." 

Aside from the improved sound. 
5.1 Entertainment chairman/CEO 
John Trickett — whose company 
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encompasses not only several DVD- 
Audio labels (Silverline, Immergent, 
Electromatrix. etc.) but also an 
audirVvideo-services division that has 
produced more than 120 DVD-Audio 
discs for all the major labels and film 
studios — cites as DVD-Audio's 
strengths the possibility of including 
concert footage, videos, artist com- 
ments, photo gallerys, lyrics, "east- 
er eggs" (hidden bonuses) and Web 
links, as well as the ability to involve 
the artist in the process. 

Others, however, are considerably 
more sanguine about the "bells and 
whistles" aspect of DVDs. Sony, for 
example, has decided to put its 
weight behind SACD (Super Audio 
Compact Disc), which was devel- 
oped by the hardware giant's parent 
company and Philips. "We're using 
all the space on the discs for the 
highest quality reproduction of 
music that we can. as opposed to 
the multimedia approach," says 
David Kawakami, director of Sony 
Corp.'s Super Audio Project. "Our 
U.S. catalog currently stands 
at about 510 titles, including 
David Bowie's Heathen, Bruce 
Springsteen's Live at Madison 
Square Garden. Roger Waters' In 
the Flesh and the remastered 
Rolling Stones catalog, and we're 
getting closer to day-and-date 
simultaneous CD and SACD releases." 

Along with the headline-grabbing 
release of the Stones catalog by 
ABKCO. other notable SACD titles 
are the first discs from the Universal 
family of labels, including albums by 
Diana Krall. Ella Fitzgerald and 
Louis Armstrong, Muddy Waters, 
Bon Jovi, Stan Cetz and Joao Gilber- 
to and John Coltrane. And, in early 
January, six Blue Note titles will be 
issued, including Cassandra Wilson's 
New Moon Daughter, Norah Jones' 



ed by Marshall Blonstein, formerly 
of gold-disc reissuers DCC Compact 
Classics, is another indie that's com- 
mitted to the SACD format, intro- 
ducing vintage discs from Mel 



Janet Jackson release Live in 
Hawaii and Marilyn Manson's 
Guns, God And Government World 
Tour. Also for the hard-rock crowd, 
indie Roadrunner weighs in with 
Nickelback's Live at Home and 
Slipknot's Disaster Pieces. 

Describing consumer reaction as 
"steady, considering there hasn't 
been a lot of marketing muscle 
behind it." Joe Pagano, Best Buy's 
senior VP of entertainment, points 
out that sales of new players are 
driving the software, vintage titles 
have a great deal of appeal and the 
closer these new formats come to 
day-and-date release with CDs, the 
more attention they draw. 

"Our biggest challenge is educat- 
ing the consumer," says Pagano. 
"But there has to be a triangulated 
effort from hardware manufactur- 
ers, software manufacturers and 
retailers to push this. Right now, 
DVD-Audio is riding DVD's coattails. 
SACD is a great product, but it 
doesn't have that locomotive." 

Tower Records' VP of product 
& vendor management. George 
Scarlett, agrees that "DVD-Audio 
has been stronger out of the box," 
while noting that sales of hybrid 
SACDs — i.e.. they play on standard 
CD as well as SACD players, such as 
the Stones' catalog — have made 
direct format-to-format compar- 
isons "fuzzy." 



"Our biggest challenge is educating 
the consumer. But there has to be a 
triangulated effort from hardware 
manufacturers, software 
manufacturers and retailers to 
push this. " 

—JOE PAGANO BEST BUY 



Torme, Buddy Rich, Cal Tjader and 
a greatest hits-package from the 
Zombies. 

Meanwhile, Sony Legacy will 
bring some notable titles to market: 
The Bootleg Series Vol. 5: Bob Dylan 
Live 1975— The Rolling Thunder 
Revue, a two-CD set that includes a 
limited-edition DVD-Video of "Tan- 
gled Up in Blue" and "Isis,"' both 
mixed into 5.1: and Future 2 Future 
Live, a 104-minute concert from 
Herbie Hancock and an all-star band 
recorded at the Knitting Factory in 
Los Angeles earlier this year. Per- 
haps the last item's most intriguing 
interactive feature is the viewer's 
ability to watch up to 30 minutes of 
the show from one of the multiple 
camera angles used to shoot the 
original performance (utilizing 
technology developed by MX Enter- 
tainment). 

Eagle Vision, part of Eagle Rock 
Entertainment, also specializes in 
DVD-Video surround-sound titles. 
Its catalog includes the best-selling 



Scarlett similarly views retail's 
role as primarily "educational," 
answering the age-old question of 
"what needs to be done?" with "mar- 
keting, marketing, marketing!" 

"We're big supporters of both 
these new formats," says Dave Alder. 
Virgin Entertainment Group senior 
VP of product and marketing. "We're 
currently doing a month-long, 
chain-wide promotion with end-caps 
on 30 titles. We've included a little 
pamphlet explaining what these 
things are. what hardware they play 
on and why you don't have to start 
your collection all over again. So far, 
reaction has been very positive. 

"We need to demystify and sim- 
plify everything in order to take 
both formats to a wider market." he 
concludes. "We also need more 
titles available, standardization of 
packaging — with individual fea- 
tures clearly delineated on the out- 
side of each title — and, of course, 
more marketing dollars to build 
awareness." 
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A PRO AUDIO EXPANDED SECTION 



Sound of 
Music 

Coatinoed from page 33 

pelling to the fan. We are adding 
EPKs to R.E.M.'s Automatic For the 
People and Donald Fagen's 



Kamakiriad, and I think EPKs will 
feature frequently for albums that 
were made during the '90s." 

SACD VS. DVD-AUDIO 

Given the vast Sony catalog, the 
SACD likewise offers an abundance 
of multichannel options. After an 
initial 2-channel focus on the audio- 
phile market, multichannel remixes 
of both its rock, jazz and classical 
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masters and contemporary pop 
artists are on the rise. Titles by artists 
as diverse as David Bowie, Ginuwine, 
James Taylor, Destiny's Child, 
Johnny Cash and Miles Davis are 
offered on multichannel SACD, as 
the format nears 1,000 titles overall. 

With Universal now backing the 
SACD. the selection of content in 
the format will see a sizable increase. 
"SACD has certainly begun to gain 
quite a bit of momentum in the last 
12 months," says Paul Bishow, VP of 
marketing, new formats, Universal 
Music. "I think in the next 12 
months, you'll see a huge amount of 
momentum towards SACD." 

Like .-1 Night at the Opera, clas- 
sics by artists such as Fleetwood 
Mac, the Grateful Dead and Neil 
Young exist on DVD-Audio, along- 
side new releases by Linkin Park 
i/teanimation) and Faith Hill (Cry). 
With Sony's immense catalog and 
now Universale participation, 
SACD offers a similar roster of cur- 
rent and classic titles. 

But many industry professionals 
feel that more titles of A Night at 
the Opera's near-mythical caliber 
are needed for surround sound's 
mainstream breakthrough. That 
wish will soon come true with the 
arrival of the Band's Music From 
Big Pink and the Beach Boys' Pet 




Sounds, all on DVD-Audio. "Multi- 
channel is starting to take off," says 
Steve Hall of Future Disc Systems 
in Hollywood, who has mastered the 
multichannel mix of albums by 
Deep Purple, Foreigner, Emerson. 
Lake & Palmer, the Grateful Dead 
and Carole King, as well as Pet 
Sounds, Jackson Browne's Run- 
ning on Empty and the Band's The 
Last Waltz. "It seems like they're 
releasing more as time goes on. but 
I'd like to see more and more stuff 
coming out in surround." 

Hall will likely get his wish, since 
the labels that have made a commit- 
ment to multichannel audio are firm 
believers. "Since February, we've been 



producing 10 titles a month," says 
Bob Michaels, president of 5.1 pro- 
duction services, a division of the 5. 1 
Entertainment Group, which houses 
the Silverline label. In February, Sil- 
ver 1 i ne entered into a long-term 
licensing agreement with Sanctuary 
Records, allowing rights for all six- 
channel formats for 140 titles of 
Sanctuary repertoire. 

In addition to introducing the 
first commercially available DVD- 
Audio single, Dishwalla's "Some- 
where in the Middle." Silverline, in 
association with Dolby Laborato- 
ries, announced that all of United 
Airlines' overseas 777 flights in 
November and December would 
feature its DVD-Audio repertoire 
enhanced by Dolby headphone 
technology, which enables the con- 
veyance of surround sound through 
standard stereo headphones. 

"One of the key things is that 
people are starting to understand 
that it's not necessarily the over- 
whelming, substantial change in 
format." Michaels adds, "in that the 
resolution you're listening to is 
invisible, unless you have a little bit 
of sawiness and education about 
the players. I think the key thing 
here is that people are definitely 
experiencing surround sound and 
getting hip to it." 



Hardware 

Continued from page 33 

sales growth." 

At THX, which launched its 
surround-sound technology in the 
mid-'80s with its cinema theater pre- 
sentations, engineering VP Laurie 
Fincham says that the company 
brought similar benefits to the high- 
end home environment with the first 
discrete encoded 5.1 soundtracks on 
laserdiscs in the early '90s. 

"The newest THX certification 
programs are for technology 
licensed to about three dozen high- 
end audio companies who meet key 
sound levels and bandwidth to 
reproduce the original sounds from 
the studio experience into the 
home." Fincham notes. THX Ultra2, 
developed at the same time as Dolby 
Labs, which calls it Surround-EX, is 
the newest spec for larger rooms (20 
by 16 feet), while THX Select was 
developed for smaller listening envi- 
ronments (15 by 10 feet). 

Here's a sampling of the highest 
market share HTIB systems: 

From market leader Sony, there 
are the Sony DAV C770 550-watt 
DVD Dream Home Theater System, 
featuring a five-disc DVD/SACD/CD 
changer with CD and CD-R/RW 
playback, S-master DD/DTS digital 
tuner/receiver, five satellite speakers 
and subwoofer: the DAV C450 500- 
watt DD/DTS surround-sound sys- 
tem, with five-disc DVD/SACD/CD 
changer, subwoofer and five speak- 
ers; and the DD W740 400-watt 



home-theater system, with a digital 
DD/DTS A/V control center and 
remote, 50-watt subwoofer and five 
satellite speakers. 

From Onkyo. there is the HTS650 
650-watt surround-sound system, 
with a DD A/V receiver and 8-inch. 
150-watt subwoofer. 

The RCA (Thomson) RT2350 
home-theater system includes a 
300-watt DD receiver and remote, 
subwoofer and five satellite sur- 
round speakers. 




Panasonic has the SC-HT75 400- 
watt home-theater system with 
DTS/DD and universal remote, 
DVD-R/CD-R/RW/MP3 playback, 
subwoofer and five speakers: and the 
step-up SC-HT95 500-watt system 
with a five-disc DVD/CD changer. 

Kenwood offers the HTB505 600- 
watt system with DD/DTS A/V 
decoding and an upgraded dual- 
driver, six-piece speaker system. 

Pioneer's systems include the 
HTP-220S 600-watt HTIB, which 



features a 100-watt by 5 A/V receiv- 
er, 100-watt subwoofer and five 
satellite speakers: the HTD-520DV 
500-watt system, including a five- 
disc DVD/CD changer with DD 
decoding, subwoofer with 8-inch 
driver and five satellite speakers: and 
the HTD-320DV system, with five- 
disc DVD/CD changer. 

Bose's high-end 3-2-1 Surround 
Sound system includes an all-in-one 
receiver and DVD/CD player, two sur- 
round speakers and Acoustimass 
subwoofer module. There's also the 
Bose BOS AM6II Acoustimass 6 
Series II home-theater speaker 
system, with five shielded cube speak- 
ers and its Acoustimass subwoofer 
module. 

At the high end of surround- 
sound speaker systems. Snell 
Acoustics offers the THX Ultr>2 

series, which includes XA1900 LCR 
towers for front speakers (left, cen- 
ter, right). AMC900 in-wall dipoles 
or SR30 on-wall surrounds and a 
ICS sub 24. a 400-watt 12-inch pow- 
ered subwoofer. 

NAD's T 762 A/V Receiver includes 
Dolby/THX Surround-EX and DTS 
ES, with a built-in 6-channel amp 
that pumps 100 watts per channel 
of continuous power. The Command 
Center has a full suite of inputs/out- 
puts that can be named by the user 
to accommodate all the latest and 
future digital A/V products. Com- 
panion NAD T 562 DVD/CD player 
with advanced progressive scan 
technology for single-frame advance 
is compatible with CD-R/CD-RW 
and MP-3 playback and includes 
HDCD decoding. 
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Voted the World's First 
Surround Artist of the Year 



SURROUND MUSIC AWARDS 




.and be>$f of \\icJpl to ow Svrro\md Mu^io Awards flnali^: 



Queen 

A Night At The Opera: 

Finalist for "Best of Show" 
Finalist for "Best Mix: Non-Orchestral" 
Finalist for "Most Adventurous Mix" 
Finalist for "Best Multichannel Reissue" 
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Graham Nash 

Songs For Survivors: 

Finalist for "Best Menu Design" 
Finalist for "Best Additional Features" 




The Mormon Tabernacle Choir 

Handel's Messiah: 

Finalist for "Best Mix: Orchestral" 




The Fabulous Thunderbirds 
This Night In LA.: 

Finalist for "Best Concert Video" 




Jeff Trott 

Dig Up The Astroturf: 

Finalist for "Best Made-for-Surround Title" 




Steve Lukather 

- Candyman: 



m Finalist for "Best Standard Resolution Title" 
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by Jim Bessman 



HONORING OLA BELLE: Luminaries 
in the local rock scene regularly stage 
tributes to legendary songwriters and 
artists, but last month, top musicians 
in New York's country scene gathered 
at the tiny corner bar 9C in the far-East 
Village, lettered-avenue neighborhood 
of Alphabet City to honor the music of 
the late Ola Belle Reed. 

Situated at the Southeast corner of 
Ninth Street and Avenue C. 9C was 
once the home of the Alphabet City 
Opry. the Monday-night, old-time 
country-music jamboree conducted by 
singer/songwriter Greg Caring. On 
Nov. 12. Elena Skye and Boo Reiners 
of the Demolition String Band fielded 
a number of fellow ragtag Opry 
refugees and relatives of Reed in songs 




OLA BELLE REED &IHE NORTH CAROLINA RIDGE RUNNERS IN 1947 



by the influential National Endowment 
for the Arts National Heritage Award 
winner, who died Aug. 16. 

An old-time and bluegrass music 
pioneer. Reed, who sang and played 
banjo, was bom in the North Carolina 
mountains. She moved to Baltimore 
with her brother Alex during the 
Depression and performed on radio sta- 
tions throughout Maryland. She wrote 
more than 200 songs, including the 
much-covered "High on a Mountain." 

"Everybody from Del McCoury to 
the Blood Oranges to Marty Stuart do 
High on a Mountain.' " says Skye, 
whose "passion," as she puts it. is to 
maintain Belle's legacy. But the knowl- 
edgeable country artist concedes that 
even she had been regretfully unknow- 
ing of Belle's wrongly obscure songs. 

"I'd heard Del McCoury do I've 
Endured' years ago at a bluegrass fes- 
tival and identified it with him." she 
admits. "Something about it always 
touched me deeply, and then I heard 
High on a Mountain' and realized 
both songs were by Ola Belle. We've 
since performed them for years, but I 
could find nothing on her then other 
than Rounder's 25th-anniversary 
boxed set — which had High on a 
Mountain' — and I listened to it over 
and over and over." 

Skye recounts how one night at 9C, 
she was handed a cassette of an out-of- 



print Reed record purchased on eBay. 

"My world exploded open," she 
says. "All these fabulous songs: 'You 
l-ead Me to the Wrong,' Over Yonder 
in the Graveyard,' Only the Leading 
Role Will Do,' Where the Wild, Wild 
Flowers Crow' — song after song so 
deep and beautiful. Then we were in 
Holland, and I did an interview where 
I said we had to do a tribute record, 
since none of the songs were avail- 
able. It was on the Internet, and 
someone put together a care package 
of all her music for me. And then I 
posted something on the Bluegrass 
List and got even more material: All 
this old Ola Belle stuff is being circu- 
lated underground." 
Skye notes that Reed's songs express 
"community-orient- 
ed lvalues.] Her big 
thing was. if you're 
not at peace with 
yourself, you won't 
be at peace with 
your fellow man or 
God or the world — 
but it's beyond a 
religious thing." 
Joining Skye and 
einers at 9C were 
icals Amy Allison. 
Andy Cotton, Karen 
Hudson, Annie Husick, Carta Murray, 
Chal Pivik. Diane Stockwell, Liz 
Tormes, Danny Weiss & Mary Olive 
Smith, and Buddy Woodward, along 
with Reed's nephews Zane, Jeremy, 
Dan. and Hugh Campbell, who came 
up from Maryland and presented Skye 
with still more rare Reed memorabil- 
ia. (Incidentally. Hugh has penned the 
title track to Lynn Morris' new CD. The 
Shape of a Tear.) 

"I feel so connected and touched and 
honored to be part other musical lega- 
cy." says Skye. who is set to record a 
Reed tribute album with Reiners for 
the Demolition String Band's Okra- 
Tone label. 

HARLEM CONTINUES SINGING: Fund- 
ing angels — and strong ticket sales — 
have saved Harlem Song, the joyous 
musical celebration of I larlem written 
and directed by Tony Award winner 
George C. Wolfe (Billboard. Aug. 10). 
The show was in danger of closing early 
at its Apollo Theater home but will now 
run through Dec. 31 as scheduled. 

Producers hope to make the show 
an annual event. Meanwhile. Colum- 
bia/Legacy has just issued the original 
cast recording, which includes music 
from Jimmie Lunceford. Duke Elling- 
ton. Cab Calloway. Lena Horne. and 
Sam Cooke and is the label's first newly 
produced and recorded cast album. 



After 30-Plus Years, Music Is 
Priceless To Carlin's Bienstock 



BY JIM BESSMAN 

NEW YORK— Though now he says it 
would be "almost impossible" to start 
up an independent music publishing 
company given today's market con- 
ditions, venerable Carlin America 
chairman/CEO Freddy Bienstock 
couldn't be much happier with the 
health of the indie company he 
founded in 1966. 

Prominent among dozens of cur- 
rent national commercial licenses 
from the Carlin America holdings are 
"Everybody Loves My Baby" and 
"There'll Be Some Changes Made," 
both in the movie Road to Perdition: 
"Are You Lonesome Tonight." "If I 
Didn't Care," and "What a Wonderful 
World." all in the NBC-TV series 
Crossing Jordan; and, fittingly, "Cool 
Jerk" in a Cool Whip commercial. 

NEW LIFE FOR OLD TUNES 

Meanwhile. Carlin America's Eng- 
lish subsidiary. Carlin Music, has also 
scored noteworthy successes. It 
recently earned the largest synchro- 
nization fee ever in the history of any 
Carlin company for Van Morrison's 
"Gloria." 
which will be 
used in the 
international 
ad campaign 
launching 
Cacharel's 
new Gloria 
perfume. 
Mars Confec- 
tionery's first European campaign is 
using Meat Loaf s "Bat out of Hell" 
as its music signature, while Paul 
Oakenfold's remix of "Everybody's 
Talking" became a top 10 single 
when London's Capital Radio 
licensed it for its TV commercial. 

Additionally. Robbie Williams' duet 
with Jane Horrocks at the Royal 
Albert Hall of Bobby Darin's classic 
"Things" was included in Williams' 
hit CD and DVD releases, and Carlin 
Music tallied 20 out of the 31 tracks 
on the Elvis Presley compilation Ehis 
30 #/ Hits, one of them being the 
international hit single "A Little l-ess 
Conversation." 

Bienstock. of course, has always 
done well in England, having ac- 
quired the Hill and Range U.K. affili- 
ate Belinda Music in 1966. then 
renaming it Carlin Music Corp. after 
his daughter Caroline, now Carlin 
America's COO. He broadened the 
company's catalog by acquiring copy- 
rights associated with such estimable 
British acts as the Animals, the Kinks, 
and Cliff Richard & the Shadows and 
also represented Motown Records' 
publishing arm. Jobete Music. 

Bienstock, who was born in Vien- 
na in 1928. began his publishing 
career in the U.S. as a teenage stock 
boy at Chappell & Co. "for $14 a 




week." he says. He became a valued 
song plugger when his cousins and 
fellow music publishing legends 
Julian and Jean Aberbach brought 
him to their company. Hill and 
Range. There, he became deeply 
involved in supplying songs for Pres- 
ley and worked with such other early 
rock-era luminaries as the songwrit- 
ing team of Jerry Leiber and Mike 
Stoller. with whom he formed the 
Hudson Bay Music Co. upon leaving 




We carry a lot of 
songs that fall into 
the extra 20-year 
period [managed by 

the Sony Bono 
Copyright Extension 
Act]. I'm praying 
that (the Supreme 
Court doesn 'tj 
upset it. ' 

— FREDDY BIENSTOCK. 
CARLIN AMERICA 



Hill and Range in 1969. 

Hudson Bay soon picked up the 
publishing assets of the Charles Kop- 
pelman and Don Rubin music firms, 
including the songs of their produc- 
tion client the Lovin' Spoonful, not 
to mention songs by Darin and Tim 
Hardin. It also acquired the label and 
publishing divisions of the R&B com- 
panies Starday and King Records, as 
well as The New York Times' music 
firms Herald Square Music and Times 
Square Music, which were key Broad- 
way-show music publishers and 
owned scores to Fiddler on the Roof. 
Cabaret, Company, and Follies and 
hits by such songwriters as Peter 
Allen, Marvin Hamlisch, and Carole 
Bayer Sager. 

Parting company with Leiber and 
Stoller in 1980, Bienstock, with the 



estates of Oscar Hammerstein II and 
Richard Rodgers, acquired the now- 
1 08-year-old Edward B. Marks Music 
Co.. publisher of songs associated 
with the varied likes of George M. 
Cohan. Billie Holiday, and Jim 
Steinman. as well as the works of 
such serious music composers as 
Roger Sessions and William Bolcom, 
whose acclaimed new opera, A View 
From the Bridge, had its New York 
Metropolitan Opera debut perform- 
ance Dec 5. 

PRICELESS BUSINESS 

Then in 1983, Bienstock returned 
to Chappell & Co. — this time as its 
largest stockholder and chairman — 
and although he sold it to Warner 
Communications in 1987. he retained 
his Carlin companies. 

"I've had no thought of selling, 
though I've been approached a num- 
ber of times with substantial sums," 
says Bienstock, whose company now 
stars writers and artists ranging from 
Stephen Sondheim to AC/DC and up- 
and-coming country singer Elizabeth 
Cook. "I'm not interested, because 
both my children are in the business 
|son Robert is senior VP with the 
company], and I fully concur with the 
credit card commercial: To be in the 
music business is priceless.' " 

Indeed. Bienstock recalls seeing the 
classic 1935 Fred Astaire/Cinger 
Rogers musical Top Hat and sensing 
"it must be the most fantastic thing 
there is, being in the music business." 
When he made it to Hollywood to 
assist with his first of 33 Presley 
movies, "I said to myself, 'Here I am.' " 

Having resided for many years in 
midtown Manhattan's fabled Brill 
Building music-publishing mecca. 
Carlin America is now situated in two 
buildings on East 38th Street in the 
Murray Hill neighborhood — one of 
which, a former stable converted into 
a studio by famed architects William 
Adams Delano and Chester Holmes 
Aldrich in 1917, was recently profiled 
in The New York Times. (The compa- 
ny also has offices in France and 
Canada, as well as Nashville — home 
of its Sis 'N Bro Music subsidiary — 
and London, where its Carlin Pro- 
duction Music Library is among the 
largest production music libraries in 
the world.) 

Bienstock still comes into the 
office every day at 9:40 a.m. and 
leaves between 2 p.m. and 3:30 p.m. 
to play high-level bridge. On the 
vocational side, his main concern is 
the forthcoming Supreme Court 
decision on the constitutional chal- 
lenge to the Sonny Bono Copyright 
Extension Act of 1998. 

"We carry a lot of songs that fall into 
the extra 20-year period |mandated by 
the act]." Bienstock says. "I'm anx- 
iously praying that they don't upset it" 
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More Album Previews Become Available On Internet 

Realizing That Consumers Who Sample Music Are More Likely To Buy It, Labels Increase Streaming Times, Content 



BY BRIAN GARRITY 

NEWYORK— As record labels increas- 
ingly look to the Internet to build 
awareness of new product hitting 
stores, a growing number of albums are 
being made available for previewing— 
either in their entirety or as 30-second 
clips — at a host of e-commerce and 
music Web sites prior to their release. 

Getting in on the act of album pre- 
viewing — often known as listening 
parties — are entities ranging from 
amazon.com and vh 1 .com to AOL and 
digital-subscription-service operator 
MusicNet. 

The offers mark the latest example 
of an increasingly aggressive promo- 
tional environment for music on the 
Internet. While labels are no strangers 
to hosting free listening parties for 
albums, such previews in the past have 
been offered on a more limited basis in 
favor of individual tracks doled out on 
a piecemeal basis. What's more, they 
have run for shorter periods of time 
than they do now. 

Paul Zullo. president/CEO of 
Muze — a leading supplier of pre- 
street album streams to online retail- 
ers and other sites — notes that labels 
"recognize the significant opportu- 
nity pre-street clips bring to the 
online retail business ... As the 
music industry continues to face eco- 
nomic challenges in this changing 
marketplace, some labels are embrac- 
ing the Internet and using it to their 
advantage." 

"What we're hearing from our retail 
clients and the distribution companies 
is: How can we expose artists and con- 
tent as early as possible to facilitate 
commerce?" adds Michael Kennedy. 
Muze VP of marketing. 

REFLECTING A TREND 

In response, Muze forged alliances 
with such entities as RED Distribution 
and V2 Records to preview material 
from their artisLs' upcoming albums. 

Kennedy says the trend reflects the 
fact that labels are searching for ways 
to help stimulate sales in the face of a 
decline, coupled with the growing 
notion on the part of consumers that 
they can sample music in advance of 
purchasing it. He notes, "Having that 
availability |for song clips) before street 
date is only going to convert more peo- 
ple to buyers as opposed to interested 
browsers." 

What's more, he points out that the 
company's research indicates that 
when sound clips are available, the con- 
version to sale is much higher than 
when they are not 

Further fueling labels' growing 
comfort with Internet previewing are 
advancements in streaming. The 
technology has enjoyed a marked 



increase in quality that makes it a 
more enjoyable experience for the 
average consumer than it has been. 
Plus, streaming is viewed as less 
problematic in the context of album- 
sale cannibalization. 

"There's just more comfort in 
doing secure streaming than there 
was a few years ago," one label new- 
media executive says. "1 think peo- 
ple definitely view it as the equiva- 
lent of an online listening post." 

Meanwhile, sites are getting more 




involved in such efforts in order to cre- 
ate a better relationship with con- 
sumers and, in some cases, to improve 
their profiles. Vhl.com. for example, 
has been using advance listening par- 
ties from a range of artisLs to broaden 
the scope of the site and reposition it 
as an all-music destination rather than 
as an offshoot of the TV channel. 
Vhl.com senior VP/GM of interactive 
Jason Hirschom says the goal is to have 
multiple listening parties each week. 

The site currently features new 
music from Zwan. Dru Hill, Snoop 
Dogg, and Toni Braxton. Other acts 
recently showcased at listening par- 
ties have included Pearl Jam. Fat Joe, 
Jay-Z. Craig David. Erick Sermon, 
Matchbox Twenty, and the Roots. 

"If we continue booking these and 
programming the site that much, it 
does translate into more traffic," 
Hirschorn says. "Users want to come 
back more often to see what's new." 

He points out that such promo- 
tions also benefit the industry as a 
whole. These things are working out 
for the labels, and the reason they 
keep allowing us to do it is because 
it's moving records." 

Hirshorn says that while VIII is 
looking to drive commerce through its 
site, its pre-street promotions help 
retailers across the country. "While we 
say you can listen to this record online, 
most people don't actually buy online. 
They still like to go into a physical store 
and hold that record the minute they 
buy it." he says. "But if they can hear it 
on our site and then go out and pick it 
up, that helps everybody." 



For labels and distributors that are 
looking for alternative exposure out- 
lets for their acts, such opportunities 
are attractive. 

These days, with tighter playlists, 
people need another place to hear your 
music," RED director of new media 
Russell Fink says. "Here's an outlet 
where people can listen to the song." 

Under the terms of the RED-Muze 
alliance, coasumers sample 30-second 
previews of songs from new releases — 
as well as select streams of full tracks 
and albums — ahead of street date. 

STREAMING SUCCESS STORIES 

RED is using the relatioaship as a 
selling point to its label partners — 
making presale-related campaigns one 
less worry for a label. 

RED-distributed acts that have 
experimented with full-album/full- 
song streams include Aimee Mann, 
who offered her latest album, Ijtst in 
Space (SuperEgo). in its entirety a 
month ahead of its Aug. 27 release 
illiltbourd Bulletin. July 15); Jane 
Monheit. who offered the first five 
songs from her album In the Sun 
(Warlock Records/N'Coded Music); and 
Delbert McClinton, who streamed his 
full album Room to Breathe (New 
West) ahead of its Sept. 24 bow. 

Particularly successful was the Mann 



promotion, which helped power first- 
week sales in excess of 50,000 units, 
according to Nielsen SoundScan. 

"She had never sold that many |in 
the| first week before," observes 
Hirschorn, whose site was among 
those previewing the album. "There's 
no way we didn't help that record 
debut high up." 

Other sites are looking to listening 
and pre-street streaming initiatives 
as a way to power pre-order business 
and/or to determine audience ap- 




petite for new acts. V2 new-media 
director Eleanor Blattel says, "Not 
only do pre-street clips help V2 create 
excitement around its new releases, 
[but) they are a great marketing tool 



for pumping up pre-order sales." 

Indeed, some retailers are using 
access to full-album streams to drive 
pre-orders. Coasumers receive access 
after purchasing the album through 
the site. Jeff Somers, group merchan- 
dising manager of amazon. corn's 
music store, points out that the Web 
retailer has done an extensive series of 
such initiatives during the past year. 

But not everyone is convinced of the 
effectiveness of such offers. Vhl.com. 
which ran a number of commerce- 
linked streaming offers one year ago. 
backed away from the practice in 2002 
in favor of free streams. 

"After talking to a lot of the label 
reps, we decided that there are very few 
artists that someone has to have the 
day before or the week before the 
album comes out" Hirschom says. "I 
think it behooves the label, the artist, 
and us to just get |the musicl to as 
many people as possible. It's really 
about making sure people know that 
that new record is out there." 

Meanwhile, the likes of subscription 
service MusicNet are using listening 
parties as an opportunity for taste test- 
ing. MusicNet head of programming 
and content acquisition John Jones 
says, "It gauges the potential reaction 
to an artist and gives feedback on what 
the development opportunities are." 



This Year's Hot Online Gifts: Music, DVD 



BY BRIAN GARRITY 

NEWYORK — The holiday shopping season is off to a prom- 
ising start (see story, page 1), and online retailers expect 
business to remain strong, thanks in part to a shortened 
stretch between Thanksgiving and Christmas. With less 
opportunities to get to the stores, many 
merchants and research firms forecast 
that time-strapped gift givers will turn 
to the Internet — a fact that promises to 
benefit online music and video sales. 

A new e-commerce study commis- 
sioned by America Online finds that music and video rank 
as the leading products that will be bought over the Inter- 
net this holiday season. In a poll of 7.000 consumers aged 
18 and over, 53% responded with "music" or 'Video" when 
asked what products or services they have bought or plan 
to buy online for the holidays. 

Overall. 64% of those polled said 
they plan to buy more goods online this 
year than last year: the average num- 
ber of gifts respondents plan to buy 
online is 10. More than 60% plan to 
shop for children; 48% for friends. Of 
those buying for multiple groups. 39% said they would also 
buy for themselves. 

Among the factors driving interest in music and video 
goods are cost and value. A recent study conducted by Har- 
ris Interactive for amazon.com found that more than one- 
half (51%) of Americans say they are looking for lower 
prices, while one-third (32% I are seeking more value, such 
as free shipping or bonus products, for their purchases. 



amazon.com 



AOLIT1USIC 



DVD titles — competitively priced and often loaded with 
bonus features — are particularly appealing to the con- 
sumer sweet spot, the study found. Five of the 10 best- 
selling items overall at amazon.com since Nov. 1 are DVDs. 
DVDs tied to theatrical releases are proving especially pop- 
ular, with The Uird of the Rings: The 
Fellowship of the Ring (platinum 
extended edition and collector's gift set) 
and Star Wars. Episode II: Attack of the 
Clones (widescreen and full-screen edi- 
tions) among the Web site's 10 best- 
selling items since Nov. 1. Also in the top 10 are hot new 
releases like Spider-Man (widescreen and full-screen edi- 
tions) and Band of Brothers. 

As for consumer electronics goods, DVD players are 
expected to be popular this year. Amazon.com reports that 
unit sales of DVD players have increased 70% year over year 
for the month of November as a result of 
the products' lower price points. (Some 
quality DVD players are now priced at 
less than $100.) 

A recent study by Ipsos-Reid Market- 
ing Research found that DVD players 
ranked among the top of the consumer electronics items 
that consumers said they were likely to buy during the next 
three months, along with cell phones and digital cameras. 
At the bottom of the list are MP3 players. 

Less than 10% of those surveyed by Ipsos-Reid said 
they were likely to purchase an MP3 player in the next 
three months vs. 24% that said they would likelv buv a 
DVD player. 
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Sites + Sounds NEWSLINE... 



A NEW LOOK: As expected, CDnow has 
announced a multi-year outsourcing 
agreement with amazon.com [Hill- 
board. Nov. 23). Under terms of the 
deal. CDnow customers will he able to 
buy CDs, DVDs, and videos through a 
CDnow-branded amazon.com inter- 
face. Amazon.com will provide inven- 
tory, fulfillment, site content, and cus- 
tomer service. 

Customers will also have access to 
such amazon.com features as free 
Super Saver Shipping on orders of 
more than $25. editorial and customer 
reviews, personalization-tool features 
and recommendations, and 1-Click 
ordering. Members of CDnow's pre- 
ferred buyer's club will still have 
access to the Preferred Buyer's Club 
area via cdnowpbc.com. 

CDnow remains a part of Bertels- 
mann's BeMusic, which is also home 
to BMC Music Service and BeMusic's 
other record-club businesses. Ama- 
zon. corn's Web site, including its 
music, video, and DVD stores, will 
continue to operate independently. 

During the past year, amazon 
.com has forged a series of similar 
outsourcing relationships with such 
entities as borders.com and virgin- 
mega.com. 



Taxi" — is expected to be available in 
the next few weeks. Additional artists 
included on the soundtrack have not 
been disclosed. The album will be 
available only on the Pressplay serv- 
ice. Pressplay claims the deal marks 



pressp/ay 




Meanwhile. BeMusic has been 
moving away from online costs to 
focus its efforts on its core record- 
club business in recent months. 
The group laid off 5% of its staff in 
October, and the Myplay digital 
locker service is set to cease opera- 
tions Dec. 13. 

EXCLUSIVE 'NOTICE': Pressplay will be 
the sole distributor of music from the 
upcoming Sandra Bullock/Hugh 
Grant film. 71/vj Weeks Notice (Warn- 
er Bros.), out Dec. 20. Music from the 
movie — including a Counting 
Crows/Vanessa Carlton cover of the 
Joni Mitchell track "Big Yellow 



the first time a music-subscription 
service has offered its members exclu- 
sive access to a new movie soundtrack 
online. Pressplay members will be 
able to stream and download music 
tracks from Two Weeks Notice on an 
unlimited basis, burn them to CDs. 
transfer them to portable devices, or 
keep them on their PCs. 

INDESTRUCTIBLE P2P: A group of 
Microsoft engineers has released a 
research paper suggesting that at- 
tempts by the music and entertain- 
ment industries to hinder peer-to- 
peer (P2P) file sharing and CD and 
DVD copying are destined to fail. 

The report. "The Darknet and the 
Future of Content Distribution," was 
presented in November at a confer- 
ence on computer and com- 
munications security in Washington. 
D.C. It says the proliferation of broad- 
band, coupled with mainstream 
acceptance of P2P services and inex- 
pensive data storage fees, has created 
an unlimited "opportunity for low- 
cost, large-scale file sharing." 

The paper calls such digital-rights 
management efforts as watermarking 
and fingerprinting "entirely ineffec- 
tive by the presence of even a moder- 
ately functional |P2P network]." 

In response to the paper, a Rec- 
ording Industry Assn. of America 
spokesperson says. "There are few 
things more unproductive than 
chronic naysayers all too eager to 
point out problems but never offer 
solutions." 

LIVE SESSIONS: American Express is 
sponsoring the first live concert ver- 
sion of AOL Music's SessionsC" AOL 



ExecutiveTurntable 



DISTRIBUTION: Ingram Entertain- 
ment promotes Donnie Daniel. 

previously CEO/senior VP of 
finance and administration, to 
CFO/executive VP: Jeffrey D. 
Skinner, previously treasurer, to 
treasurer/senior VP of finance and 
administration: and Robert W. 
Webb, previously senior VP of 
purchasing and operations, to 
executive VP of purchasing and 
operations. They are based in La 
Vergne, Tenn. 

The llandleman Co. promotes 
Melissa Wachler, previously proj- 
ect coordinator for field sales, to 
systems training manager for field 



sales operations: Melissa Vecchi. 
previously organizational develop- 
ment coordinator, to merchandise 
planning process improvement 
analyst: Chris Kwant previously 
merchandise planning allocator, to 
music purchasing rebuyer: Shana 
Nardelli. previously merchandise 
planning analyst, to supply chain 
lead for Handleman Entertain- 
ment Resources: Erin Perkins, 
previously online merchandiser, to 
change leadership lead: and John 
Schiller, previously music pur- 
chasing rebuyer, to Detroit region- 
al customer assortment manager. 
They are based in Troy, Mich. 



series. A Craig David Sessions@AOL 
taping — an acoustic set featuring 
songs from his new Wildstar/Atlantic 
album. Slicker Than Your Average — 
will take place Dec. 13 at American 
Express' worldwide headquarters in 
New York and will be open to the 
public on a limited basis. TickeLs are 
required for the free event and will be 
given away through promotions at 
craigdavid.com and )&R Music World 
stores, as well as radio stations WHTZ 
(Z100) and WPU (95.5) starting Dec. 
1 . The concert will also be recorded 
live and made available online on an 
on-demand basis via AOL Music 
starting Dec. 20. 

LYRICS TO CHER-ISH: AOL and musi- 
cians network Tonos Entertainment 
are sponsoring a lyric-writing contest 
in which Cher will record the winning 
entry. The Write a Song for Cher Con- 
test is open to AOL members, who 
can access the entry form and official 
rules on AOL Music at Keyword: 
Musician Central. Tonos, or Cher. 

The grand-prize winner will get 
the chance to co-write a song with 
Cher, producer David Foster, and 
songwriter Carole Bayer Sager. Cher 
will record the song and possibly 
release it as part of an upcoming 
album project. Nine runners-up will 
get a free year-long subscription to 
Tonos' tonosPRO musicians net- 
working service. 



TRA FFIC T ICKER 

Top Music Sites 



Traffic In October 



TOTAL VISITORS |in 000s) 



1. AOL Music 10,778 

2. MusicMatch Jukeboi 7,969 

3. Launch 7,919 

4 VUNet USA sites 5.282 

5. MTV Networks sites 4.148 

6. BMG Music Service 3 4 26 

7. Sony Music sites 3.396 

e CDnow (M 

9. Lsncs.com 2 474 

tO. Warner Hulk Croup sites 2.048 

II RealOnc Jukeboi 1 .841 

12. Netscape Music 1.497 

13. MSN Musk 1,319 

14. Ulyncs.com 1.243 

15. BMG sites 1,1M 

1. Spinner.com 1: 14:04 

2. MusicMatch Jukebo. 59:35 

3. Morpheus-os com 34:14 

4. Rateyourmusk.com 24:44 

5. Launch 22:14 

6. RealOne Jukeboi 22:13 

7. CoheMusic.com 21:51 

S. MSN Music 19:07 

9. Allmusic.com 1 7:52 

IS. AOL Musk 17:49 

11. MTV Networks sites 16:27 

1 2. OetJam Records silts 1 4:13 

13. Tower Records 11:21 

11. BMG Music Service 11:16 

15. CDnow 9cW 



| NielsenV/NetRatings 

Scut*, twites .rMRebngs, October 200? Rarsuvas 
ecOsd by rasTMerd. Data * based on audience meas- 
urement of mere eian 62.000 US 




Of Independents 



NEW FACES AT BAYS I DC As part of 
the massive personnel changes at 
Tower Records, some new people are 
now atop the executive ladder at 
Tower's sister distributor, Bayside 
Entertainment Distribution. 

In mid-October — about a month 
after interim CEO and turnaround 
expert Betsy Burton's arrival — Bay- 
side COO Mark Yiducich exited the 
company, along with some other 
longtime Tower execs, and CFO Erik 
Grotte was installed as CM (Bill- 
board. Oct. 26). About three weeks 
later, an additional layer of manage- 
ment was created with the arrival of 
Bill Baumann, who was elevated to 
senior VP of technology and supply 
chain at Tower and appointed acting 
president/COO of Bayside (Retail 
Track, Billboard. Nov. 23). 

Crotte, a mainstay of Bayside's 
financial department for a decade, 
says of his new role, "We were all 
looking at cost efficiencies and what 
we could do throughout the com- 
pany, and Bayside was a piece of 
that. Betsy still didn't know what 
Bayside did for Tower or anybody 
else, but I knew the most about it as 
an independent distributor and con- 
tinue to know the most about it and 
what we can provide to our cus- 
tomers, and those customers in- 
clude Tower as well." 

Baumann — Tower's chief infor- 
mation officer for the past three 
years, following a stint with NEC 
Corp.'s Packard-Bell unit — adds. I 
think what Betsy was trying to 
accomplish was the vision and the 
strategy and the execution of that 
strategy that I had proved myself 
over at Tower to be able to accom- 
plish. I think that she's looking for 
the vision that the folks over there 
have, the vision that she has, and my 
ability to execute on that strategy 
and growing the vision." 

That vision, as the appointments 
of a systems specialist and a finan- 
cial officer might suggest, is of a 
more efficient company. 

Neither Baumann nor Grotte 
envision any further job cuts as 
part of the picture. (According to 
Grotte. only five of 82 departing 
Tower and Bayside staffers come 
from the distributor.) 

Baumann says, "I don't see laying 
off any more people, but as far as 
driving more efficiencies and con- 
stant optimization — that's me." 

But. he adds, big changes are 
afoot at Bayside's 200-label roster: "I 
know there's been some speculation 
about this, but the speculation is 
absolutely true. We're in the process 
of evaluating the labels and trim- 
ming down that roster ... We derive 
80% of our business from 20% of 



the labels. We need to treat the 
labels wonderfully. We want to be 
their partners, and when you're try- 
ing to manage an exorbitant amount 
of labels, you can't give that type of 
service to the folks that you really 
want to focus on." 

Baumann says that the labels 
have already been evaluated. "Tier- 
one labels — those that we derive 
80% of our business from — they are 
going to be treated like no other 
labels in the industry." he says. "At 
the same time, we've got some tier- 
two labels that we're going to hang 
on to. Our job is to work those guys 
into the tier-one group." 




Tower accounts for between 30% 
and 40% of Bayside's business. 
Grotte and Baumann feel that the 
retailer's recent problems are a 
thing of the past and that Bayside 
can overcome any negative percep- 
tions of the company as a whole. 

"We've gotten our refinancing." 
Grotte says. "Tower's doing what 
they need to do to improve finan- 
cially, and there's other retailers out 
there that are in a lot worse shape 
than Tower is. It may have shifted 
from, 'Oh, Tower's the one,' to one 
or two others that people are wor- 
ried about. The financial part — yeah, 
it has been an issue previously, hut 
I think going forward we plan to 
show our labels and our customers, 
'Look, we can do this, and there's a 
good way to do this and a profitable 
way for everybody.' " 

Baumann says. "I've got Koch out 
there, I've got Ryko out there, and 
they've been able to eat our lunch. 
And you know what? I'm not happy 
about it. It's gonna stop, and I'm 
gonna catch em." 

SITUATION WANTED: Bill Brownlee. 

national sales manager for CMH 
Records, has left the company and is 
looking for other opportunities. 
Brownlee. who previously held sales 
posts at DNA. REP, Rounder, and the 
House, is based in Kansas City. Kan., 
and may be reached at 913-341-8739. 
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EBBTIDE: If a rising tide raises all boats, 
then the strong economy of the late 
'90s fueled the prosperity of many an 
industry. Indeed, rising sales can hide 
and even negate many mistakes that 
otherwise would be apparent internal- 
ly to company operators and external- 
ly to business partners. 

Unfortunately, the music industry 
is not enjoying a rising tide, as we all 
well know. In fact, sales are receding 
so fast that the industry's attention is 
focused on what is perceived by many 
to be the main culprit — CD burning — 
behind the decline. But I am afraid that 
the severe sales decline will inspire des- 
perate measures that may produce 
short-term sales but will result in long- 
term pain for the industry, something 
that has been known to happen even 
in the best of times. If that occurs, 
what will make things worse is that the 
steep sales decline likely would over- 
ride any concerns about the industry's 
long-term health. 

Two things triggered this worry for 
me. First, a couple of weeks back, 
after Jim Caparro was named chair- 
man of UK A Inc. and then John 
Esposito was named president, a sen- 
ior executive at a competing distrib- 
utor groused that their reputation 
was undeserved because their "Poly- 
Gram policies were money-losers." 

You might remember that during 
their tenure at PolyGram Group Dis- 
tribution (PGD), the company won 
the National Assn. of Recording Mer- 
chandisers' distributor of the year 
honor five times. At the time, their 
competition complained that they 
bought those titles. In other words, 
their account policies were so gener- 
ous that they bought the vote of retail- 
ers and wholesalers. 

But I see things differently. In my 
view, the PGD executives embraced a 
philosophy that says that if the account 
base is healthy, the labels will prosper. 
At the time, they were not alone among 
distribution executives in embracing 
that idea. But they were the most suc- 
cessful in fighting corporate to make 
that philosophy a reality. It remains to 
be seen to what degree they can con- 
vince the Warner Music Group execu- 
tives that they too should wholeheart- 
edly adopt such a philosophy. 

ALL PAIN, NO GAIN: Let's move on to 
short-term sales drivers that will result 
in long-term pain for labels. Recently, 
a few labels caved in to the pressure of 
the high-stakes holiday selling season 
by issuing exclusive versions of albums 
to favored accounts: Capitol offered 
Best Buy Paul McCartney Back in the 
US. with a DVD containing a live per- 
formance of "Matchbox," Universal 
Records offered Target IndiaAie's lin- 



age to India with two extra tracks on 
it, and J Records apparently offered its 
best dance accounts (Virgin, Tower, and 
HMV) Deborah Cox's The Morning 
After with extended dance mixes. 

In most instances, such exclusives 
just displace sales, as I noted last issue. 
Occasionally, if the album is part of a 
S30 million advertising campaign, as 
appears to be the case with the 
IndiaAria CD, it could drive incremen- 
tal sales for all accounts. But at the end 
of the day, it results in Target being per- 
ceived as the cooler place to buy music 
and likely hastens the shift away from 
independent record stores and music 
specialty chains to the mass merchants. 
How that could possibly be in the best 
long-term interests of the record 
labels — call me stupid — I fail to see. 

That's why I was pleased to see that 
the Virgin Entertainment Group ulti- 
mately didn't succumb to the tempta- 
tion of the short-term sales driver. The 
company has put out a statement that 
reads: "In reference to |the Billboard 
Bulletin Nov. 26| lead article, Virgin 
Entertainment 
Groupwishesitto 
be known that 
they do not sup- 
port exclusive CD 
packages offered 
to individual re- 
tailers. Over the 
past year, we have 
made a stand on 
behalf of ourselves and the industry as 
a whole against this practice and will 
continue to do so. Whilst the example 
[of the Cox album] cited in |the| arti- 
cle was offered to a number of retailers, 
we have reviewed our position and in 
order to remain consistent with our 
argument have decided to withdraw 
this particular version from sale. Going 
forward, we will only offer the regular 
edition of the album." 
Hats off to Virgin. 

Now, if only the whole industry 
would realize that if it ever gets CD 
burning under control, it will still have 
to sell music through record stores, 
regardless of what happens with online 
sales, and that the healthier the 
account base remains, the better it will 
be for labels. If you don't understand 
that, think back to how healthy the 
industry was when it had multiple for- 
mats to sell, like CDs and cassettes. If 
the music industry is to be healthy 
going forward, online sales and physi- 
cal sales could complement one anoth- 
er, which means that in order for the 
industry to enjoy the prosperity of mul- 
tiple formats once again, it should do 
everything it can to ensure that the 
account base remains healthy, despite 
the short-term pressures executives 
feel with a declining sales base. 




Study Says Consumers Need Backup Copies 



BY BRIAN GARRITY 

NEW YORK— Major-label attempts to 
put restrictions on copies that can be 
made of commercial downloads and 
CDs may create legality issues and con- 
fusion with consumers, a new study by 
Internet research firm GartnerG2 finds. 

While the 1998 Digital Millennium 
Copyright Act (DMCA) makes it illegal 
to circumvent copy-protected works, a 
GamterG2 survey of more than 1,000 
adults aged 18 and older and of more 
than 1,000 teens aged 13 to 17 found 
that 82% of respondents believe it is 
legal to back up prerecorded music 
CDs, digital files, and other software, 
regardless of copy protection. 

GartnerG2 analysts say U.S. copy- 
right laws, specifically the DMCA, must 
be modified to allow consumers to 
make backup copies of their content. 

GartnerG2 argues that as con- 
sumers move to all-digital media 
libraries, the importance of backups 
and archives is essential because no 
physical master copies exist. Master 
digital files are easily damaged or 
destroyed due to viruses or hard-drive 
crashes and need to be restored. 

'The reality is that current laws are 
vague, and content companies are 
pushing for strict control over con- 
sumer copying behavior," GartnerG2 
research director Mike McGuire said in 
a statement. "Until laws are passed 



allowing consumers the right to back 
up files legally, the uncertainty about 
[the| lack of basic archiving and back- 
up capabilities will stunt growth of the 
online media-distribution market for 
the next three to five years." 

If the current situation becomes per- 
manent, the entire industry will suffer. 
McGuire said, "Digital file backups 
should not be thought of by content 
companies and lawmakers as a second 



copy that consumers will distribute 
through peer-to-peer programs but 
rather as an archive that can be 
accessed when the original file is cor- 
rupted or the physical storage mecha- 
nism breaks down." 

He adds. "Amending the DMCA to 
allow consumers to back up all their 
digital content is a reasonable com- 
promise between consumer expecta- 
tion and the reality of copyright law." 




Up Interest. Fleetwood Mac founder and drummer Mick Fleetwood 
stopped by the DMX Music studios in Los Angeles to promote his new DVD, 
The Mick Fleetwood Story: Two Sticks and a Drum. DMX syndicates audio 
programming to non-music retailers, restaurants, airlines, and other business- 
es: it also offers music channels via digital cable to 10 million homes. Fleet- 
wood's performance and interview will air on DMX the week of Dec. 23. Pic- 
tured, from left, are DMX music director Dave Sloan and Fleetwood. 
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Billboard TOP KID VIDEO.. 








SaioxJal.corr.p.ladtov J$ Niel5en 

TITLE 

label Distributing label ft number 


YEAR OF 
RELEASE 


PRICE 








A VERY MERRY POOH YEAR 


2002 


,i. 






— 


HP At ITV AMD THF REACT- THC PMCHAWTFh fUDKTMAC 


20O2 


22 99 






RAPUN2EL 


2002 


1995 


6 












CHRISTMAS! 


2002 


1295 


5 




VEGGIE TALES: STAR OF CHRISTMAS 


2002 


1495 








SEA STORIES 

MCMMONMMUMMMMfT HOMt {WTRTA«M\i m» 


2002 


■ 






SPIDER MAN: THE RETURN OF THE GREEN GOBLIN 


2002 


14 99 




BARNEY'S CHRISTMAS STAR 


2002 


1495 




i; 
i • 




SCOOBYDOO. WINTER WONDERDOG 


2002 


14 95 


DISNEY'S VERY MERRY CHRISTMAS SONGS 

DISKYW5MI INTIRTftJiNM. V flUffiA ViSU HOMt l\r.*lAI>*»lST HIS 


2032 




'g 




FROSTY THE SNOWMAN 


1909 


9 98 


13 




THE WIGGLES: YULE BE WIGGLING 


2001 


14.95 


' 




MOVE TO THE MUSIC 


2002 


1295 






Fl MO'C WOR1 n- HAPPY HAI ir»AVC 


2002 


1295 


■ 


" 




SCOOBYDOO MEETS BATMAN 

MM MRU INTliUIMMI ST HM «0MI WXO tW 


2002 


14 15 


IS 




BARBIE IN THE NUTCRACKER 


2001 


19 98 


HOW THE GRINCH STOLE CHRISTMAS!. 


1966 


1495 


BOB THE BUILDER: BOB'S WHITE CHRISTMAS 


2001 


14 99 


2-1 




A CHARLIE BROWN CHRISTMAS 


1990 


1695 








BABY MOZART 

**llIK?.WYH W. 1 Vi'T'. -.VV'.- . IVA.1STAX** fMl«l*t.lMI\l H V 


2000 


14 39 




1-1 




IT'S JOE TIME 

win xi c* vet o wmmoiiht hom f m nuMtr rag 


2002 


995 




RUGRATS: CHRISTMAS 

v. >• . > '. vexl 'ih--.'." ■ mm r~ynvr m 


2002 


1295 




ROUE POLIE OLIE: JINGLE JANGLE DAY'S EVE 

vewt coev mjw ivtnwvm ems* vista how (ni(rum«w run 


2001 


.,„.. 


- 


BLUE'S CLUES: BLUE'S BIG HOLIDAY 


2X1 
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Sales data compiled bv J£ Nielsen 



PROGRAM SUPPLIER & NUMBER 



NUMBER 1 



WWE DIVAS UNDRESSED 



5T J 4 WvtU Al Num&e' I 



WW! Sim-WIRSlAMiTO 



IH MixiAmouH2aa_ 



.-ii,-...-iw»«iw»i MM 



'iIMlv,. il'iauliMM'; 



WWL GLOBAL Vi'/UUllMCLIOUB 



WWL BUI HWOnO HULK HOGAH 



!!''■■ ',' r, ;!'. T i F V.'i',':'.'^ ^ 



AN01 MLXIAPL VOLUME 5 
WWI VYRESILEMANIAX EIGHT 
JiYtiL KING 01 THE SING 
TONY HAWK CSlPiOOl 



vv fwwwsm 



-iiMuHAiJiMuiiiriji; 



'r**rr*'"i , ""«^'"' 



TONY HAWK TRICK TIPS VOLUI. SECRETS Uf SKATEBOARDING 



TONVHAVVK SKATtOUAHUING THICK TH'S VOL I 
MIL GUI STAJiUY CUP QfflCIA 



\TFWT>i'.»mT rr* 



sa hows rmnm,fc«r»rr mm 




J1SS 

JU 
tUi 
_cia. 

.11SEL 
_li2L 

U 



Billboard HEALTH & FITNESS. 









Sales daU compilad by J»J N^ise,, 
TITLE PROGRAM SUPPLIER & NUMBER 










NUMBER 1 


» tVm.. Al Nc-notf 1 










UAflHIrVS OANCf GROOWS 


.'[\ruRAL\ilW:SUT,0NM14!r> 


■ ■ 








i THE METHOD P1LATFS TARGET St'H'll CS 












LESLIE SANSOHt HIGH CALORIE BURN 


j-.WtifiME'j KA'i muuVK 











LESLIE SANSON! GET UP & GET STARTED 


COCCrAWSHfAUVWOIIDK 










LESLIE SANSONE SUPER FAT BURNING 


C3KJTiMlSNOVlV«pi)LTJ'3 










MNISf AUSTIN HAT WORKOUT BASED ON THE WOW Of JH fl 


IATES i?'i!J.s-?Wh""i'.\n' : ■; 


■ 








THE METHOD PU.ATES PW CISIUN TONINC 












METHOD ALI IN ONE 


;l-<F>V l',%;[Sf !.S» 










PI1ATESF0R DUMMIES 


A/wnfii RAvcViiiAiWi..' iqwi 


3.33 








PILATE S YOGA TWO PACK 












PILATES 9 1 GINNING MAT WORKOUT 




u% 








THE CRUNCH TAf BOXING AOflK 11 UTS 


AV.HH.I PAtLVtUTA WFVi*" 










TOGAEOR BEGINNERS COLLECTION 


t*VrMYt«0-7)p 


iZ,3ti 








LESLIE SANSONE WALK THE WALK 


r.^GHMfSltCVl vIOEO no 










CRUNCH FAT BURNING YOGA 


ASCHOR &Ay tVEBTi UiHi 










PAULA ABDUL S GET UP AND DANCi 


»k:is*s i-.. J ,'t pjiria ■s-ytP. 1 «E i 










BASIC YOGA FOR DUMMIES 


ANCHOR PAVfVEiWSWN- 








SUM DOWN BULYDANCi HTNESS FOR Hf 0INNERS 








TV I 


CRUNCH; PICK YOUR SPOT PltATES 

VOGA .lOURNAl S YOGA I'KAt.TI I E (OH IH(,INN1HS 


ANCMW ^AY LlpEJpAyaytNT ]pU_ 






■ IV :■ 

Unfaithful 1 A True 
Look At Cheating 



6 Questions 



Unfaithful (Fox I gets exposed on 
DVD ($27.98) Dec. 17. Director Adri- 
an I.yne {Fatal Attraction, Indecent 
froposal) discusses the tenacity it 
took to bring his vision of / nfaithful 
to the screen and his contribution 
to the DVD. 

How do you approach doing com- 
mentaries for your DVDs? 

I always do the same thing: Try to 
look at the film like somebody from 
the audience. Things nudge your 
memory, and you remember anec- 
dotes about what was difficult about 
shooting something: for example, how 
Richard |Gere| didn't want to go in the 
bath because he's not in the fighting- 
tit form he used to be 20 years ago. 

You deleted a 
number of scenes 
from the theatrical 
version that appear 
on the DVD. Was it 
difficult to cut any 
particular scene? 

There was one 
scene toward the 
end of the affair that I kept in right till 
the end. But it was just a heat too 
much of suspicion, so I took it out. It's 
kind of tough doing that, because you 
think the scene is good. 

Why did Diane Lane's character 
have to be perfectly happy before en- 
gaging in the affair? 

I thought it was very important to 
make the marriage [with on-screen 
husband Gere| good, because I wanted 
to do a movie about the arbitrary nature 
of infidelity rather than make a movie 
about a gray marriage where you would 
understand her having an affair. I had a 
long debate with the studio, who want- 
ed the marriage to be missing some- 
thing. But I thought the reverse was 
important. They just had to be happy 
together, or where's the drama? 

Why does she cheat on her husband? 

I think when [Olivier Martinez| was 
standing at the top of the stairs with 
the books . . . there's no way she wasn't 
going to go in there with him. 

This movie seems more like a 
thriller than a drama. 

I hope, in a sense. |that| it's excit- 
ing, because it's about breaking points. 
At what point could a nice person be 
pushed into killing someone? So I 
hope there are elements of a thriller. 

And yet it is such a quiet movie. 

Yes. I thought that silences in this par- 
ticular movie were as important as the 
diakigue. It's interesting, you knew, when 
suddenly you lose the sound as you're 
watching television: All of a sudden, you 
watch the image. You watch what's hap- 
pening that much more acutely. 

CATHERINE CELLA 
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Biliboaid TOP MUSIC VIDEOS. 




S«l«f dm compiled bv Nielsen 
SoundScan 

TITLE 

LABEL / DISTRIBUTING LABEL S NUMBER 



Principal 
Performer* 



tI^T NUMBER 1 I= : I Week Al Number I 
BACK IN THE U.S. LIVE 2BB u.na.*mnm Paul McCartney 1998 2498 



COLLECTION OF VIDEO HITS MBKuerMwvuf vnonptt Sfiania Twain 24 95 DVD 



0ISASTERPIECES "uuwLArtw MiuvwivIiCMnejseauiMGUriT ti 



Slipknnl 



LIVE « F0LS0M FIELD BOULDER COLORADO ,r.tc «..- Davt Ma«tir« Band 



James Tayloi 



LIVE (PK MUSC VlDEQ'SGW MUSIC INTtBTAWMEHT MMI 



14.98/1936 
199W496 



VIEUPHORIA-LIVE winciN Muse woto «n 



The Smashing Pumpkins 19 95 DVD 



LIVE IN LAS VEGAS ! ii.tMINitmaiNMIMem! 



Phish 24 99 DVD 



HELL FREEZES OVER a f '.«<M««auWrtttAi music t vtoo wn mm Eagles 24 95/24 99 



JIMMY EAT WORLD EP intwju a» wtkuwuvt Jimmy Eal World 



MTV UNPLUGGED STAIND n n luiamrwemr «n. 



LIVE AND ALONE 



Melissa Elhendgi! 19 98 DVD 



ONE MORE CAR, ONE MORE RIDER v.'.hm- mi 'ir .-niowe Ehc Clapton I995DV0 



IF FREEDOM RING ra y .ut»«wriir «ir>eifJ4eGtaniGaIhFT to TtwHoiKamitT Fiends 29.9IV2I.97 

19.96V24 98 



UVE IJMTII vimon nc» 



Usher 



BILE WILD ANGEL UVE AT THE ISLE OF WIGHT 



Michael W Smith 



A JlUtTdUBAVOEO 10DTI 

UVE IN HAWAII a c»o,tiraimm»rv»Mv«M««»<(v«i,,wiJai>et Jackson 



GUNS. GOO AND GOVERNMENT WORLD TOUR wumm Manlyn Hanson 
BEST OF B0WC veal Muse vote »N| David Bowie 



OTWrfiMjfetA mejewewar mm 91 h jCTC 3al> 'Ttr UKUBM] FTMti 



19 95 DVD 



14 98/19 98 
1998/2498 



IS»24 9« 



34 98 DVD 

29.95/21 97 



UVE SHIT: BINGE ft PURGE * uHwnne. 



SUPERNATURAL LIVE * ' west* wcueos i* ewG viwo isnc 



Metaliica 59 98 DVD 
Santana 19 95/24 97 



PLEASURE AND PAIN «i«-.»wist.Hr)»m 



BenHarper I995'1995 



FtA™uMCOLLEmONM.«,».™s™^ML«inr«oiTi»»i STanaTwain 24 98DVD 



B0NNAR00 MUSIC FESTtV»l2e«2 sj«cTu««>iiMomiDem. Various Artists 19 98/2998 



THE DANCE * wwmh weeoi wng a 



Fleetwood Mac 19 95,74 97 



PHASE ONE CELEBRITY TAKE DOWN .»ks»io«> 



Gonllaz 



UVE FROM LAS VEGAS a' jwtomim.™!..,™ 



Bntney Spears 



ONE NIGHT ONLY a u:>uuscvtKu.imMitMujscivwuoisT«MB Elton John 



THE FREDDIE MERCURY TRIBUTE CONCERT uuro 



UVE AT THE HOUSE OF BLUES ■•■ : ui : t vara*, music 



MORNING WEW SESSIONS • wiAMrteQscwMuscENriTOiiiMfeTMwi Incubus 



24 95 DVD 



199&«98 
1698 24 38 



2495DV0 



■i v, MM 



BESTWmMTHEDIIALS .«v , , . Rrr. ( wi«A«TcoToBu.-. TheCaftedrals 2998-249! 

24 95 DVD 



GREATEST VIDEO HTTS-V0L1 Hrairwcoi recceos musk v«o mi i Queen 



THE VIDE0S-85-9I rMHMMiprrsi '.iw c » 



Depeche Mode 



THE STORY SO FAR MC*Musm:v«o iiseu 



New Found Glory 



1295/29.95 
16 95 DVD 



ELVIS THE GFIEAT PERFORMANCES BOX SET «mnw]MWfOfiMi EMsPresJey 3998 49 95 



LENNY UVE veeetMuscvejEostea Lenny Kravrtl 19.95/19/35 
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Billboard TOP VHS SALES 



; 




Sales data compiled by ... , 

♦\i Nielsen 

Video Scan 












title 

label/distributing label s number 


Princip.l 


ID 
Z 


| PRICE 




S NUMBER 1 m 


1 Week At Number 1 








SPIRIT: STALLION OF THE CIMARRON (PAN & SCAN) 

iMiiiiw I iw imiaii—Hi in 


Animated 


6 


I 1 






STAR WARS: EPISODE ll-ATTACK OF THE CLONES (W1DESCREEN) Ewan McGregor 

hwy«o»b>» Natalie Portman 


PG 


29 98 




REIGN OF fire Matthew McConauohey 

IH4MM mmi vmt ] BuNAvyAHOMr i ','f- i inn Christian Bale 


PG-13 


29 99 


2 




STAR WARS: EPISODE ll-ATTACK OF THE CLONES (PAN & SCAN) 

FOXVOEOOTMIi 


Ewan McGregor 
Natalie Portman 


PG 


29 98 




SPIRIT: STALLION OF THE CIMARRON (WIDESCREEN) 

w— lilw imihimmmni mm 


Animated 


G 


26 95 


3 




THE LORD OF THE RINGS (SPECIAL EDITION-WIDESC RE E N: 

NfW LM HOW ( MlftTMSMI Nt WMMK HOW VIMO IM 


EliiahWood 
lan McKellen 


PG-13 


39 95 


■1 




SPIDER MAN (WIDESCREEN) 

1 III— ■ IWIMIMIIli imiMMlM HI iwii 


Tobey Maguire 
Ki rskn Dunst 


PG-13 


28 95 


5 




SPIDER-MAN (PAN & SCAN) 

CauMBMTWT«MC«0fl«ra*MNT«tB 


Tobey Maguire 
Kirsten Punst 


PG-13 


28 95 


1! 




MONSTERS, INC. 

WWI PISMn KOM( WllHl*ftMfArillJ|l«^A«lMtrSlIBI*ft«NlZBII 


Billy Crystal 
John Goodman 


G 


23 99 


I 




SUM OF ALL FEARS 

ftUMJU ii in HOMi tHtFHA«»*rM 07IJI 


Ben Affleck 
Morgan Freeman 


R 


29 99 


6 




THE LORD OF THE RINGS (COLLECTOR'S GIFT SET) 

Sl*i LIU M Pi'lTfiTAMMFNT.VHMKllMOHEVIXOIUI 


EliiahWood 
Ian McKellen 


PG-13 


79 92 


7 




BAD COMPANY 

'nJOlSTOUHOMIflOBNUBHinroMMinifRUNMBniaB 


Anthony Hopkins 
Chris Rock 


PG-13 


29 95 




JUWANNA MANN (WIDESCREEN) 


Miguel ^ Nunci-Jr 
vivtca a. rox 


PG-13 


26 95 


■3 




BAND OF BROTHERS 

HHOKiMtveroviwMHt now vcio turn 


Ron Livingston 


MR 


11998 


14 




BEAUTY AND THE BEAST (SPECIAL EDITION) Animated 

WUIJWMI III! tWIIIIWMJIIIlUIIII'Wtt'OMlBrrBnMXWIII 


6 


2995 


lfl 




MR. DEEDS (WIDESCREEN) 


Adam Sandler 
Winona Ryder 


PG-13 


27 95 


10 




BEAUTY AND THE BEAST: THE ENCHANTED CHRISTMAS 

ma mm mm wmimmmmMiwmmimm bctbiimmw am 


Animated 


NR 


29.95 


V 




A VERY MERRY POOH YEAR 

WAil W3NI1 HOMI l*(tiaIAM>«N' Bull* VIVA H0M 1 VI HlAfftM 2PM 


Winnie The Pooh 


NR 


2995 


12 




DIVINE SECRETS OF THE YA-YA SISTERHOOD (WIDESCREEN) 

Ml ■ | MM 


Sandra Bullock 
Ellen Btirsfyn 


X13 


a 




MR. DEEDS (FULL SCREEN) Adam Sandler 

COLUMBIA tWSt AD HOME ENtBltAJNMNT HD) 


PG-13 


2796 




E.T. THE EXTRA-TERRESTRIAL (WIDESCREEN) 


Henry Thomas 
Dae Wallace 


PG 


2995 




GLENGARRY GLEN ROSS 

AdldAN HOME IMt tn»«MOfl lUSt 


AlPactno 
Jack Lemmon 


R 


2695 




THE SOUND OF MUSIC 

MMM 


Julie Andrews 
Christopher Plummer 


G 


1996 


27 




HARRY POTTER AND THE SORCERER'S STONE (WIDESCREEN) 

mi—iiMM vno iNt 


Daniel Radclifle 
Emma Watson 


PG 


2699 


21 




W1NDTALKERS 

MGM HOW f NrtBTAJW* M ICWLt* 


Nicolas Cage 
Adam Beach 


R 


2698 


32 




NATIONAL LAMPOON'S CHRISTMAS VACATION 

MMM ''OCi iwi 


Chevy Chase 
Beverly PAngeto 


PG-13 


1998 




DIVINE SECRETS OF THE YA-YA SISTERHOOD (PAN & SCAN) 

MUNnKMvno nut 


Sandra Bullock 
Ellen Burstyn 


PG 13 


2698 




FRIDAY 

miw um mc** imutwmwwmfn ho* veto m» 


Ice Cube 
Chris Tucker 








R 


24 98 


33 




A CHRISTMAS STORY 

nwixurwi nflTm»iwc»r>.«i»<T iiii>Ti i¥n n 


Darren McGavin 
Peter Billingsley 


PG 


1998 


22 




E.T. THE EXTRA-TERRESTRIAL (LIMITED COLLECTOR'S ED.) 

1 MMMUM IM «'.'! MM 


Henry Thomas 
Dee Wallace 


PG 


2195 


M 




SCOOBYDOO (PAN & SCAN) 

mmaiomvmoiim 


Freddie Prinze Jr. 
Sara Michelle Geller 


PG 


2695 


15 




STAR WARS: EPISODE 1 THE PHANTOM MENACE 

|M nil" MB 


Liam Neeson 
Ewan McGregor 


PG 


2998 


M 




ITS A WONDERFUL UFE 

MnUN MOttt vfrwwtamw mod 


James Stewart 
Donna Reed 


NR 


24 98 




SHREK (SPECIAL EDITION) 


Eddie Murphy 


PG 


26.99 




MMM M - M Hp MOT M 1 


2B 




SEA STORIES Spongcbob Squarepants 

WOUUXKO. VIOIOI'ARAMOUHT HIM INIWAIMWNI mn 


NR 


1999 


a 




SCOOBVOOO (WIDESCREEN) 

OTNBI HOW VBOI Mi 


Freddie Prinze Jr. 
Sara Michelle Geller 


PG 


26 95 


31 




HARRY POTTER AND THE SORCERER'S STONE (PAN S SCAN) 

VMNBI HOMt VtKJ) Iim 


Daniel Radclifle 
Emma Watson 


PG 


26 99 


20 




SOUTH PARK: THE COMPLETE FIRST SEASON 

MM MMM 


Animated 


NR 


39 95 


26 




LEFT BEHIND 1 TRIBULATION FORCE 

ctouorEHncruMian} 


Kirk Cameron 


NR 


29 95 




NEXT FRIDAY 


Ice Cube 


R 


24 98 













Sates data compiled by •X* ... . 

*> Nielsen 

HTLfc » iucujl,oi i rrmcipaii 
LABEL DISTRIBUTING LABEL & NUMBER P«fform«rs 


£3 
11 


< 

K 






1 NUMBER 1 I 1 

SPIRIT- STALLION OF THE CIMARRON 

Animated 


2002 


G 


24.99 


■ 


STAR WARS: EPISODE ll-ATTACK OF THE CLONES Ewan McGregor 

H'i .-ot o OTrt t Natalie Portman 


2002 


PG 


24 95 


2 




SPIDER-MAN Tobey Maguire 

cr^BiAiwi«Hawi».i.(iiAi'tw.si»i« Kirsten Ounst 


2002 


PG-13 


24.95 






A VFRY MFRRV POOH YEAR 

AVtHTMtKHTKUUMTtAK WlfWe The POOll 


2O02 


fvR 


2299 






BEAUTY AND THE BEAST: THE ENCHANTED CHRISTMAS 


2002 


NR 


22.99 






MONSTERS, INC. Billy Crystal 

i.,-iWf,T f i!TAif.MfMBi.fv. . i><- Mf(f,T f inA.fiMr\TJMJ Jonn Goodman 


2001 


G 


24.99 






oc ai rrv Akin tuc dc act /CDeriA i ci-mti^imi 

WAJ. t CHSMY MOM ItTJ tfTAMM V %lM M VTSIA MOM IVl«-J»W><S' BIB ™ 


1991 


G 


2495 


iaaj rraKK mm J 
a«n" - •-- Sara Michelle Gellet 


2002 


PG 


24.95 


12 




□ Apt IM7P 1 

AR..W, »CM WIWMMH, IM BS ^ M 


2O02 


NR 


19 95 


9 




THE SANTA CLAUSE r ... 

MS 0»W» HOW mn«TAMMVT«>OTNA MSU MOM 1 STtRTAAMI V M 1 " n Mien 


1994 


PG 


14.95 


10 




E.T. THE EXTRA-TERRESTRIAL Henry Thomas 

Dee Wallace 


1982 


PG 


22.98 






DIVINE SECRETS OF THE YA-YA SISTERHOOD Sandra Bullock 

NMHMH ■ Mow Ellen Burstyn 


2002 


PG-13 


22.98 


1 1 




KAQ Pi F C f~yC »^ jn , c i-^ii-it 

ivik. uttuj HmSI Bel 

coilwrji BMMBMM HMBaNWn Mtmf Winona Ryder 


2002 


PG 13 


22.95 






nULVlrri inc iTtL/-iiiU3tLV nciNUCCn AfltTTialed 


1964 


NR 


9.98 


17 
If 






2002 


NR 


14.98 


CHRISTMAS' 

iKMuem vaa-H+tMouw km i><^iiriMMeiT iw Dora The Explorer 


2002 


NR 


1295 


21 




it c A WDiMnPRFlll l IFP bimoc Chnuwt 
ii jm w \_/i nruL Lire j 1 ir "- 1 u . i 1 

AimSAKKM (WRIAJNMIMI IKI DOTiTla ReCd 


194* 


NR 


1998 


It 




HARRY POTTER AND THE SORCERER'S STONE Daniel Radclifle 

*IMM«WWVC<CmDi ' in.: .'. M 


2001 


PG 


24.99 


1S 




VEGCilE TALES- STAR OF CHRISTMAS 

vcuuic iftn ur- ^i-ikis i rviAi VeggieTales 


2002 


NR 


14.95 


I ■ 




SPA STORIFS 

Su5S!SL^Ho.um»u«,».»« 1 StMrkjetobSauareparts 


2002 


NR 


12.95 


15 




HOW THE GR1NCH STOLE CHRISTMAS j 


2000 


PG 


24.98 


•• 




SPIDER-MAN: THE RETURN OF THE GREEN GOBLIN 


2002 


NR 


14.99 


BARNEY'S CHRISTMAS STAR j,^,,, 


2002 


NR 


14.95 




shrek LUkiMya 

r«>u«,iH...»jMi i,™™sii., Eddie Murpfly 


2001 


PG 


24 99 


If 




POWERPUFFGIRLS-MOVIE The PoworpuII Girls 


2002 


PG 


22.95 



♦ IHMA guid nenriicaUxi to' ■ minimum of IM/JOD una 01 * dolor volume oT Bmribon « ratal tor VieotncAiy rttaoMd piogtormi, ur ul at leait &SXD unru or 
nintflod rouri tv nrMhckitrKol Moo MMA pMnua eonicoDari tw s minimLm sale ot 250000 una a « dolor volume oT til mlion ot rautl lor eMMincoVy lotomd pro- 
girmi jod nl ji kea»l, HO.000 mills »nd B ipiIIioii at u^)g<ftx*il iiur loi oorOieaTUiciil Iifltw X TO02. VNU Buiintii Modao. lie find f**li*n V-dooScon All riojtlU looervod 
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Billboard TOP VIDEO R 










.w i i i n/ ir-wi' | ■ V ■ allBr illH ^■OjP ■ % 






< 




Top Vtdvo Rf null is btiaij on Uantoctionol doll, piovdoit bv 
Vidoo Sdlhwuo Doaloii Aim . Irom moil than 1? 000 vidoo to 
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TITLE 

lABEL/DISTRIBLITING LABEL & NUMBER 


Performers 








: NUMBER 1 


1 Week At Number 1 








REIGN OF FIRE 


Matthew McConaughey 
ChriMtanTialc 


PG-13 


■ 


3 




DIVINE SECRETS OF THE YA-YA SISTERHOOD 


Sandra Bullock 
Ellen Burstyn 


PG 13 




5 




MR. DEEDS 


Adam Sandler 
Winona Ryder 


PG 13 




1 




SPIDER-MAN 


Tobey Maguire 
Kirsten Ounst 


PG-13 




4 




THE SUM OF ALL FEARS 


Ben Affleck 
Mnnian Freeman 


PG-13 




6 




BAD COMPANY 

mUDOTW* HC1UI VOIQUXHAttSM HOMt iHTKIUMMrVT KBMS 


Anthony Hopkins 
C'iris Roc 


PG-13 




2 




STAR WARS: EPISODE ll-ATTACK OF THE CLONES 


Ewan McGregor 
Natalie Portman 


PG 


8 




SPIRIT: STALLION OF THE CIMARRON 

1*1 im\v ii»:i' IMI IV,HU,SMIM pwn 


Animated 


G 


9 


7 




INSOMNIA 


AI Pactno 
Rohm Williams 


R 


10 






JUWANNA MANN 


Miguel A Nune;, Jr 
Vivica A Fox 


PG-13 


11 


8 




ENOUGH 

crauuaiA tofiiw mom IViNNMM oow 


Jennifer Lopez 


PG-13 


12 


- 




WINDTALKERS 


Nicolas Cage 

Adam Beach 


R 


13 


11 




MURDER BY NUMBERS 


Sandra Bullock 
Ben 9f«pie 


R 


14 


10 




SC006YDOO 


Freddie Prirue Jr 
Sara Michelle Geller 


PG 


IS 


12 




PANIC ROOM 

COl JM8W mSMH HOMI INIIHIMHMINTtmi 


Jodie Foster 


R 


16 


13 




CHANGING LANES 


Ben Affleck 
Samuel I J.icksrjn 


R 


17 


15 




MONSTERS, INC. 

IWUI HNO HOW IMIHIAMUI V OUI SAWS'* HOMI IVUHIAJMM Nl IM' 


Billy Crystal 
John Goodrna 1 


G 


It 


14 




EIGHT LEGGED FREAKS 


David Arquetl e 


PG-13 


1» 


17 




HIGH CRIMES 


1 Mq Mutt 
Morgan Freeman 


PG-13 


20 


18 




LIFE OR SOMETHING LIKE IT 


Angelina Jolie 
Edward Burns 


PG-13 
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Billboard VIDEOMONITOR 



THE MOST-PLAYED CLIPS AS MONITORED BY NIELSEN BROADCAST DATA SYSTEMS 
"New Ons" are reported by the networks |not by Nielsen BDS) lor the week ahead 



For week ending 
DECEMBER 1. 2002 
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SNOOP DOW ' ROM IKA CMAAJCH 10 OA WiACl 

Mu hu. : should h 
DMEHiiiSE YOUftstii 

MV-Z.tDBONnhfaUfDf 
BABY rn nut 

jennbeb torn, je whom m bloc* 

BUST* RHYMES Uul IT CLAP 
fl» B P MOOT BUMP BUMP bump 

COMMON, COM! CLOSI TO Mf 
JAHEIM iAfJlAQLTS 
MID MOB .11 ' » -* M 
WHITNEY HOUSTON ONI Of THOSE OATS 
1 MUM. MM T CMANW 
MIISTEUJ0T1.WONr.il 

ERYTIAH BADUL ifJtt Cf W* tiff LAN DOE TO MP HOPi 
. IWtSATlSttCTlON 

JA RULE FEAT BOBBY B. THUG LOW* 
( _ SlfrllEZ* SOUTHSTAA 'Ui MI 

FRCK SERMON . ■ 

m 

Will SMITH. 1JJBOSSES 

J U COW J i 1.'. 1. flr 'II B 

J E1IJJ.Y. A* FOACf OMS 


TW MCCMMt SHE I MY KINO 0* RAIN 

SHAMLA TWAIN MKrvUGfTCHA GOOD' 

fMTMrMXCRY 

DINE CHICKS. lANOSLIDf 

GEOKE STRAIT. SHE u LEAVE YOU WITH A SMILE 

TRAVtS TRTTT. STRONG EWOUGh TO BE TOUR MAN 

TOBY KEITH, iVHC S TOUR OAODY 

BRUCI SPRKNGSTHK .DNFS-TIMF da* 

WITH URBAN SOMUOOt UKE YOU 

CROSS CANADIAN RAGWit" 

HIBM.RJDTS. THE9 DAYS 

CU0UIIJUOO.iT S»f.RI At OA' TO Bl A GUY 

NICKE1 CREEK. THIS SIDE 
1 TERM CLAM. I JJJY AA\NA BE MAD 

JOE NICHOLS. IMOKINHf ART SVIILf 

MARK WILLS ■ ".'i 
1 MMMrTMKFAUNTOME 

■RAO PMSUV. < M GONNA MtSS HIT) 

DIAMOND RIO. t".A 1 ' 1 

T1MMCGAAW, *»> DBHWIIII 

LEANN RBMES, 1JFI GOES ON 

CHAMJE DANIELS BAND . SOUTH RN BOY 
5 KENNY CHESKT. YfjuNG 


BEN7W0 >■!■■■ t-h c/.ht. 
1 MT JK CRUSH tONCHt 
Ul ROMEO. I HUt UNI 
TMNA. I 

NAS.MADI you toot 

1 ■WmULCMrMITrCtKiHT 

ashanu^. 
amuul mm] !0 w 

CKAJG OAVKJ. WHAT s tOUR <IAVA 

j ujiaamtASTSBxaoTi>»ntGw[AMx 

MARIAN CARTE. lH«uo;i» 'mi huh 

M4B0TZ nor i\hs '. 

TBCK OAODT. 1 LUG HUUDAf 
J tMK.it TMf irvE 
1 BRUM MCKNIGHT, . i T Mf LOVE YOU 
J WlXOHtMUA 
J* CLIPS! 1 


JENNIFER HANSON i 

STEVE A2AR WAlTIN ON JOE 

N5» OUwa 4 MM JTKTBR J" <CM'>a > :* NMU 

TOBY KEITH. MY iiST 

MJMJ JMWSON. OfltVt 11 OR DALXHCENEI 
DARRYL WO BUY 1 MISS MY FntW 
KBBVY CHESNEV THE GOOD STUfT 
tOBY KltTH. COURTTSY Of THE RED. WWTF B HUE 
BOK IMOS. LONG TIMt UINE 
' ELIZABETH COOB. PI ir-O T«NGS 

AARON (JNE1 YOU CAN 1 HIDE BEAUT BU 

RASCAL FLATTS. I M M0V1V ON 

TRAVIS TRJTT. MDCERN DAY BONNIE ANO CLYOt 

TRACE AOKINS -bi-w 

GARY ALLAN. THE ONE 

DARBYL WOBUY IAWIH 1BEE 

■ 6 


BUSTA RHYMES; MAW II CLAP iff Ml > i 
'Jfc ASHANTI. BAB* ■ 1 Ml* 1 
H 1LEMWUABL DISCO 

KZWFT V IN > MAJOR 
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LOPEZ rH":M'm filO'i 

nCBMLtAU 
MttlY EIDOTT. WOM II 
KELLY OSBOOBNtSMJTUP 
EM FKHTERK. Ail MY LIFE 
SCAN PAUL, MMMJ THE LIGHT 
SNOOP OOGG IHCM THA CHUUUCH TO OA PALACE 
JAY-i. in BONNB A OYOT 
EMMEM. iUSt fUURSELf 
MAMAH CAREY. THBOUCH THE RAIN 
QUEENS Of TW STOW *. so ry,t *NOYVS 
AUOWSLAVE. COCHISE 

COME CLOSE IQ ME 
MS. DON' 
TAKE IT OK 
PUDDLE Of MUD. SM! HATES Mf 
CUPSE. riHN THE LAST IBM 
IBBOOMHX DIE ANOTHER DA( 
PBBB.FAU1* PORTRAIT 
SUMBI.STIll AAiTING 
O-TOWHl rKSE AM THE DAYS 
VMt S DUTTATHAMMf 
FAT JOt CRUSH TONIGHT 
CHRISTINA AGLBUBA Ft Ml 
HAS. MADE rOU LOOK 
BBVtA DON I MESS WITH MY MAN 
AlOM IBM A* 

IBESTYliS » THE RKM AND MM3US 
THI GAMt Of I0VE 
ADAM SANOLEB 'ME CMANLBAH SONG PART ] 
M MMM ■ 
BWBPDIDDY.UUWP BUMP BUMP 
JOHN B2E2MBL I M 5Ul r«W IMS THEME) 

JOHN MAYER, ti H MOT . t U MM Ml 
RED MOT CHBJ PEPPERS. JtPhY r : vr, 
BUSTA RHYMES. MAKE IT CLAP 
NHJJf, WIT IN HERBf 
IABTV.D0THAT 
(RICK SERMON - 
BRUCE MMmI 



NO DOUBT. JNOEBNEAIH IT AU 

SHAABATWAM I M GONNA GETCHA GOOD! 

tAHTANA, THE GAARE OF I Oft 
I PINK I6MIL' PORTRAIT 
. MADONNA. Cti ANDTHEROAY 

Jf NHrFf R LOPEZ JENNY FROM THE BLOCK 

MATCHBOX TWENTY : i .1 ; .! 

BUWHH CAREY. T>M0UGM THE RAM 

BED HOT CHIU PEPPEBS. MM SONS 

JOHN R/t/NlK. M STHX HEBI UM S THEMEI 

DIXIE CHICKS. IAMBI M 

MM JOVl MISUNDFBSTOOO 

TIC - . ! a. > 
. JOHN MAYER 1DLA1 BODYQAWOHOMAM 

CREED ONE LAST BREAIH 

WHiTNtY HOUSTON. ONE OF THOSE DAYS 

CBEED. DON t STOP DANCMO 

TOM AMOS. A SORTA FAIRYTALE 

DAVE MATTHEWS BAND. tV»l •« ARf t-ju eww 

SHERYl CROW. SOAK UP THE SUN 

BRUCE SPRINGSTEEN, LONESOME DAY 

ADAM SANDLER. M C MANUKA* IONS PART J 
; KELLY ROW LAN 0 STOLE 

RED HOT CHBJ PEPPERS. ■ THE WAY 

FAITH MILL 

PMC. JUST UKE A PILL 
j EJMJWUSf. MM 

WAUHOWEM. WHEN YOU RE ON TOP 

9 BflBAII MM I. nun i n» mu hiii 

UNCLE KRACKER, in A i ini E WHRi 
ROILING STONES. CON T STOP 
JMMY UT WORLD | »l MDOLE 
PUOOU Of MUOO '"I HATES MI 
IB. EUCTNCAl STORM 
SHRRTBA HBJFCTlOS (IAHGOI 
IIMIMIIIMI. nil Mi nil 
JOHN MAYER. HO SUCH TMNG 
AVRIL LAVTGNE. JJMPUCATID 
TOM BRAXTON. HIT THf FMEWM 




THE CLIP LIST 



A SAMPLING OF PLAYLISTS SUBMITTED BY 
NATIONAL 8. LOCAL MUSIC VIDEO OUTLETS 
FOR THE WEEK ENDING DECEMBER 14. 
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■ 1 ME lill', 

■ SAHARA HOTNICprTS. ALMGHT INEVO 

■ FA80L0US 

■ BEN FOLDS '.■ DANCER iLIVll 

■ HEINIE MAN ' ' ' 

■ POWDER 


NEW 

DASHBOARD COHfEUOBAL HIST DECt't ONS 

OURS. LBRM 1 
SMni;isoijT«i»J> ' 


BRTTNf Y St'i ■ , 

TA IU .. . 'if H".- - SHE SAID 
NICK CARTER HHP ME 
I MINI M 

CHRISTINA A GUI I ERA DMRTY 
PiNt i A ■ 


MARK WILEX 11 St 
SHAN 1 A TWAIN 

MOHTQDMCRV OENTRY, MY Tovm 
MM STIMt SNEU LEAVE YDU WTM A SMnl 
DlKIE CHICKS ■ 
TOBY KEITH - 


■ DEAOSYP.tw.uMW LOVE 

■ ZED, SI AMI l(-"T 

■ THE KICKS 

■ VOIUMEN OEM. HOI IYWOQD 


MOBY, IN THIS WOMD 


AVFtll LAVTGNt CDMPUCATtn 
NO 00118' All 
PAULINA BU6I0 TODO Ml AMOR 
JUANES. IS POR Tl 

KORRt THOUBHTlISS 

U? -II ■ .'■"'!'/ 

GENITAltlCA. BORBACHD 
MAMA EftES ■-' RE LI 6 1 UN 


RASCAL FLATTS Ml SI OAYS 
fMMW 8REVE. 1 All INTO Ml 
JAM i i LEE THURSTON ' AuBE GONE 
:.-!-■, 

IMMTM * MAI BBJI Ml 

TERRI CLARK 1 

IRACI ADK>NS CHROME 

JOI NICHOLS : .i .1 


\WA A 


bmF€^t?tM1 


RED HOT CHBJ PEPPEBS THE ZEPHYR SONG 
CDIOPLAY 

A'tEENS m ' 
JUSTIN TIMBERLAKE ■ 
NIRVANA. 

NATAllAlAfOURCADE.iv MX 


TRICK PONY. ON A MISSION 

AARON LINES, YOU CANT HID! BEAUTVUt 

FAITH HBXCRY 

DARRYL WDRLEY V .tJME 

TRAUCS TRITI ■ ■ < , 

SIEVE AZAR. WAIT IN ON JOE 


km IM< P«k 1 MM Kah G*ctth»i 


S£AN I'AI.U ■ If: LIGHT Virt'i 
EMINEM 






■ DIE GIRD SHHW 

■ NEUY. OK1MMA 

■ O.VY OSBOuRN! 

M JENNHER LOPEZ ENNY FROM THE BLOCK 


OUR LADY PEACE, i'iNOCENT 
MISSY MlSDFMtANnR- H1I0TT WDRK IT 
PUDDLE 01 MUDD '.*.( mAIESME 
SWOLLIN MEMBERS : 




■ lASKETCrtUP. ttn tlUHUPSONGtHEYHAHl 

■ JEANETTI 

■ CHRISTINA AGUII i RA 

■ BNOSIS 

■ KAvTERNAlDOO ABStHlID M«Mftj 


KELLY ROWLAND ' 
PMK. FAAMY POK'KAIT 
FOO FIGHTERS. MLKIfl 
SUM 41 ■ .'.a ■ 
SHAWN DESMAN hi ! READi 


URBAN K PRfSSIONS 

MO Mw k pyimSS* pa mu 


ISNMIMMY 

IBZ2T E tMi St OMkM CASMB) 


■ AVM LAVICiNI ■ 


JENNIFER LOPEZ f '. ■ >i- '.' 
JUSTIN TIMBERLAKE. :i»E HOVE lOU 

THEORY 04 A DE ADMAN. NOTHING COULD 
COM BETWEEN US 

OWENS OF THE STONE AGE ■. v, 


MISSY lnMSOEMEANOR* ELUOTT. WORK IT 
I MM lAVTD •■■11 bf.avi ■ 

ERICK SERMON MACT 
ASHANTI. BABY 
BENZINO 


TIT 

: , 

MISSY MISDEMEANOR ELUOTT ,v i 
ASHANTI. BABY 
MBMM.IOSI YOURS! Lf 




RASCAL2 mi:. 
AUDIOSlAYE 

NELLY. Li in MM a 

TIC. GIRL TALK 

WMrE. THATS HOW FEELS 


fAVXAN BADAI LM 0* Mf LlFI LAN DOE TOMPHOPI 
BRIAN MCKNIGHT ME lOVt YOU 
nas - • - ■ LM 

MS JAOI ' 

DEBORAH COX. > RDOWN'M AOUTl 

■ ! .'.'-:n:-. 


Jf NNIFFR LOPEZ 1NNY FBOM INI BtOCX 
JAY Z ID RONNIE A Cl'Oi 
NELLY mlMMA 
JARUlf ■ 

SANTANA M BAM OF LOVE 
MARIAH CARE Y 1AIP, 
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NEYIA ri ' Ml MY MAN 

PINK IAUI1T PORTRAIT 
KELLY ROWLAND 

M DOUBT. UNDERNEATH It Alt 




Showbiz 



DIXIE CHICKS UNPIJJGGED: Even with 
the millions of albums that Dixie 
Chicks have sold, lead singer Natalie 
Maines says the group was still hesitant 
about doing its first TV concert special 
in two years (Music & Showbiz. Bill- 
board, Dec. 7). /In Evening With the 
Dixie Chicks — a one-hour show pre- 
miering at 8 p.m. ET7PT Tuesday (10) 
on NBC — will be an acoustic set by the 




country trio. Maines confesses. "We 
didn't know if people wanted to see 
something so calm or something like 
arena rock. It all lies in the treatment." 

Dixie Chicks' previous concert spe- 
cial was Dixie Chicks: On the Fly. 
which premiered in November 2000 
on NBC. According to the network, the 
show earned the highest 18- to 49- 
year-old demographic rating (4.9. or 
about 5 million households) for a con- 
cert special that season. 

/In Evening With the Dixie Chicks is 
culled from concerts held Aug. 15 and 
Aug. 16 at the Kodak Theatre in Los 
Angeles. Adding to the pressure of a tel - 
evised concert, Dixie Chicks performed 
new songs from their current album. 
Home (Open Wide/Sony Nashville), 
before the album was released 

"We did the whole album in its entire- 
ty." the singer notes. "It was one of the 
first times we performed the songs live. 
We weren't expecting the audience to 



have such an amazing reaction: They 
went crazy. In the year-and-a-half we 
hadn't been on tour, we had forgotten 
what it felt like to get that from an audi- 
ence. In the beginning, it was an ego 
boost to get that kind of | fan adoration | , 
but now I just feel appreciation for it" 

Maines says that the special will pri- 
marily focus on songs from Home, but 
the band's older songs will also be fea- 
tured: "We really wanted to do some- 
thing different. Even with the old 
songs, we wanted to revamp them." 

Dixie Chicks recently won the 
vocal group of the year prize at the 
Country Music Assn. (CMA) Awards, 
but they did not attend the Nov. 6 
ceremony {billboard, Nov. 16). 
Maines says the trio's absence had to 
do with the pregnancy of group 
member Emily Rohison who had 
been due to give birth. (On Nov. 11, 
Kobison had a son. Charles. ) 

Maines admits that although she was 
thrilled that the group won the CMA 
award, she was less than pleased with 
how its absence was handled by the 
show's producers: "We honestly didn't 
expect to win, but when we asked if we 
could have someone accept on our 
behalf if we won, they said, 'No. we don't 
do that' (Awards-show presenterl Clint 
Black wasn't told we weren't there, and 
it kind of made us look bad. I think we'll 
handle things differently next time." 

Rumors have been swirling that 
Dixie Chicks will perform "The Star- 
Spangled Banner" at the 2003 Super 
Bowl. Maines confirms that the 
group is under consideration for this 
high-profile TV appearance. She adds. 
"For three years, we've been asking 
to perform The Star-Spangled Ban- 
ner' at the Super Bowl. We hope it's 
going to happen." 

Maines is sure that there will be 
another TV special in the Dixie Chicks' 
future. But she cautions against expect- 
ing it to be anything like the others: 
"We just don't like to repeat ourselves." 



NEWSLWE. 



MS 



CHUM Ltd.. the Toronto-based parent of MuchMusic. has promoted Jim 
Waters from executive VP/CHUM Radio president to chairman of CHUM 
Ltd. and has upped Jay Switzer from CHUM Television president to 
CHUM Ltd. president/CEO. Waters and Switzer succeed CHUM Ltd. 
chairman/president Allan Waters, who has resigned but will remain a 
company consultant . . . John Martin has exited as VP/CM of Clear Chan- 
nel Radio Interactive to start Converge Media, a Chicago-based multi- 
media firm for radio stations and their online services . . . KKSS Albu- 
querque. N.M., has switched from mainstream top 40 to rhythmic top 40. 
Compiled by Carta Hay. 
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EMI Moving On In Europe 

French Appointment Maria End Of Restructuring 



BY EMMANUEL LEGRAND 

PARIS— EMI Recorded Music Conti- 
nental Europe chairman/CEO Em- 
manuel de Buretel says the ap- 
pointment of a new head of the 
major's French affiliate is the final key 
stage in a 12-month-long restructur- 
ing of its European activities. 

"It's been a tough year," de Buretel 
says, "probably the toughest in my pro- 
fessional life, but we are |now| ready to 
move on." The executive 
insists that despite ad- 
verse market conditions, 
the European company 
performed well during 
the period. "While we 
were going through this 
drastic restructuring in 
22 |European| countries, 
we never stopped work- 
ing on our music. That's 
what matters, and it says 
a lot about our team. We 
have great music com- 
ing, and we now have in place top man- 
agement in all our companies." 

EMI's latest addition is Eric Tong 
Cuong. who becomes president of EMI 
Recorded Music France Feb. 1, 2003. 
His appointment ends an 18-month 
period during which de Buretel over- 
saw the French company in addition 
to his European duties. Reporting to 
Tong Cuong will be the presidents of 
Capitol — Alain Artaud — and Virgin 
France — Laurent Chapeau — as well as 
EMI's sales and distribution organiza- 
tion. EMI currently ranks as France's 
third-largest record company; it had a 
market share of21.5% in 2001. 

Tong Cuong is currently president of 
BETC Euro RSCG, one of France's lead- 




ing advertising agencies, which he 
founded in 1994 with media conglom- 
erate the Havas Group. BETC Euro 
RSCG clients include Virgin Megastores, 
Orange. Evian, and Air France. Tong 
Cuong is not however, completely new 
to the music industry — he holds a stake 
in French independent music company 
Naive, which he co-founded some five 
years ago in partnership with former 
Virgin France chairman Patrick Zelnik 
(Moan/, SepL 20, 1997). 

De Buretel says Tong 
Cuong was "the best can- 
didate for the job — he has 
a passion for music and he 
has been highly successful 
in his sector. Besides, he 
comes from outside the 
industry'- 1 wanted some- 
one who could bring in 
new blood to the company 
and to the industry. He's 
also one who has shown, 
with Naive, that he could 
take risks in the music field." 

Tong Cuong. who could not be 
reached for comment at press time, says 
in a statement "With Patrick Zelnik and 
the team at Naive, I have learned a lot 
about the music industry. Together, we 
did it. I will be joining another great team 
of very talented people at EMI and its 
labels. And these are labels and artists for 
people who love music, music thai 
makes history. It is a wonderful mission." 

Zelnik comments: "I am glad to see 
at the helm of EMI France a man who 
shares the same values and vision as 
independents." Tong Cuong is expect- 
ed to sell his shares in Naive: he is 
understood to still own around 10% 
of the French indie. 



JRP Group Is The New Owner Of 
Portugal's Oldest Record Retail Chain 



BY CHRIS GRAEME 

LISBON — Portuguese entertain- 
ment and multimedia group JRP has 
come to the aid of Portugal's oldest 
and largest independent record- 
store chain. 

Lisbon-based JRP Group has 
bought a 60% stake for 3 million 
euros ($2.98 million) in troubled 
music retailer Valentim de Carval- 
ho, which has 22 shops nationwide. 
The remaining 40% is owned by par- 
ent holding company Group Valen- 
tim de Carvalho (GVC), which also 
owns profitable recording and TV 
studios and has some domestic 
music interests. JRP plans to raise 
its equity in the music-retail busi- 
ness — which employs 100 full-time 
and 65 part-time staffers — bv a fur- 
ther 1 million euros ($993,000) be- 
tween now and December 2003. 

GVC recently injected more than 7 
million euros ($6.95 million) into the 
Valentim de Carvalho chain to help 
pay off its debts: a further 8 million 
euros ($7.95 million) of debt was also 
cleared by selling off such non-oper- 
ating GVC assets as land and property. 
GVC CEO Francisco Vasconcelos says. 
"The group has considerable real- 
estate interests. Our plan was — and 
still is — to dispose of it to pay off our 
remaining debts." But he adds that the 
chain, founded 75 years ago, "will not 
receive any money directly from the 
JRP transaction. The capital injection 
is tied to the needs of the company 
and will happen over several short- 
term installments." 

JRP has a large portfolio of com- 
panies within Portugal, including 




Castelo Lopes Cinemas, in which it 
has a 60% stake; LNK Video and Film 
distributors, which it owns outright: 
and DVD mastering and production 
company Digital K. in which it has a 
99% stake. JRP also owns a number 
of real-estate companies. 

Valentim de Carvalho had been 
seeking a partner with which to enter 
into a strategic alliance since 2001. 
after getting into credit problems — 
particularly with Universal and 
BMC — which resulted in it sourcing 
product from wholesalers rather than 
directly from the record companies. 
The company had been in talks with 
a number of players. 

JRP CEO Joao Paulo Abreu tells 
Billboard, "Up until now, Valentim 
de Carvalho's music-retail shops pri- 
marily dealt with music, and we 
want to change the concept into 
entertainment stores, broadening 
our gambit to videos, computer 
games. DVDs, and home entertain- 



ment. We are committed to intro- 
ducing new entertainment cate- 
gories and opening up our range." 

Abreu and JRP's operations execu- 
tive Tiago Matias have recently been 
making frequent trips to other Euro- 
pean territories, particularly the U.K.. 
on fact-finding missions. "We've been 
looking at the ways entertainment 
groups, such as Tower Records. HMV. 
and Virgin, do things in the U.K.," 
Abreu says. They offer SO much more 
than just music and manage to pur- 
sue an aggressive pricing policy." 

JRP is looking to reach a consen- 
sus with its retail concept, between 
the bright, youth-oriented approach 
offered in the U.K. and the dryer, 
more sober styles offered by such 
Continental giants as French-owned 
FNAC. But that may prove to be no 
easy task, given the aggressive ex- 
pansion policy and tough competition 
that FNAC has successfully pursued 
in Portugal. Spanish department 
store El Corte Ingles is another major 
player in music retail, with exnaasion 
plans for 2003. 

JRP is planning to close some loss- 
making stores, but in the medium 
term through 2004. the company 
says it could open a further 20 
shops — bringing the total to around 
40 — with possible new outlets at 
shopping malls in such large popu- 
lation centers as Lisbon. Oporto, 
Braga. Cascais. and Coimbra. 

"Our approach will be different to 
FNAC's," Abreu says. "We'll be mixing 
new retail concepts with entertain- 
ment and gastronomy, offering [in- 
store] food bars with fusion foods." 



New Digital Licensing Scheme Offered To European Indie Labels 



BY JULIANA KORANTENG 

LONDON — European independent labels' trade 
body IMPALA has launched a pilot initiative 
aimed at providing the region's independents 
with a one-stop shop for licensing their reper- 
toire to online-music service providers. 

The project, IMPALA Inter- 
active, will be managed by 
London-headquartered 
Musicindie — the new-media 
and commercial arm of AIM, 
the U.K. independent labels' 
association — and co-chaired by Paris-based 
Patrick Zelnik, president of French indie 
Naive, and Amsterdam-based Hein van der 
Ree, managing director of Epitaph Europe. 

The goal is to offer digital-music opera- 
tors — including legitimate peer-to-peer file- 
sharing services — a centralized Pan-Euro- 
pean licensing service. Simultaneously, 



IMLAO 
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independent labels in Europe will gain an 
agent for negotiating with the thousands of 
Internet music services seeking repertoire. 

IMPALA will aggregate repertoire by con- 
sulting other local national organizations, 
including France's SPPF, Germany's VUT, 
Norway's Fono, and SOM in 
Sweden, to ensure their mem- 
bers' music is available for the 
interactive licensing. Al- 
though starting off on a trial 
basis, the initiative is likely to 
continue indefinitely. Musicindie has already 
accumulated significant experience negotiat- 
ing with online ventures since its 1999 
launch, notably with Napster in June 2001. 

According to Musicindie, IMPALA Interactive 
is needed to help independents benefit from the 
861 million euros ($867 million) that Jupiter 
Research predicts the music industry will earn 



from legitimate digital sales in Western Europe 
by 2007. Jupiter claims that if more labels do 
not license their music for digital downloading 
and illegal services fill the resulting gap, sales 
would be limited to 258 million euros ($260 mil- 
lion) during that period. 

Philippe Kern, IMPALA's Brus- 
sels-based general secretary, says, 
"We're constantly getting re- 
quests from potential licensees, 
so we see this as an important 
market opportunity." 

AIM's London-based director of 
business affairs Helen Smith says, 
"From the independents' perspec- 
tive, it helps to make all the content accessi- 
ble from a single point, because it's very hard 
to get on the radar of Internet companies 
unless you're reasonably well-known in your 
own territory. Also, it'd cost each label a for- 




tune to negotiate with every online service." 

IMPALA Interactive could prove an impor- 
tant resource for independent record compa- 
nies at a time when the multinationals are 
already cross-licensing their catalogs for their 
own digital-music subscription 
services Pressplay (owned by Sony 
and Universal) and MusicNet 
(owned by EMI, Warner, BMG, 
and Realnetworks). During the 
past year, the individual labels that 
own those services have been 
licensing catalog to each other. 

Martin Mills, London-based 
chairman of indie Beggars Group, 
says, "Given the step by Pressplay and Music- 
Net to complete their cross-licenses for the 
majors' repertoire, it is essential that the inde- 
pendents' repertoire is available on as many 
different consumer platforms as possible." 
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FRENCH NOISE: It has been quite a year 
for French chanson artist Renaud 
Sechan. aka Renaud, whose current 
album, Boucan D'Enfer (Infernal 
Noise) — released in May on Virgin 
France — finishes 2002 with more than 
1.3 million units sold, achieving dia- 
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mond status in France. Ikmcan D'En- 
fer spent five weeks at No. 1 in France 
and has also gone triple-gold in Bel- 
gium (78.000 units) and platinum in 
Switzerland (more than 45,000 units). 
Healthy sales are also reported in 
French-speaking Canada and in Ger- 
many. Austria, and Portugal. Renaud's 
duo with Belgian singer .Wilt Red. 
"Manhattan Kaboul" — which was 
written after SepL 11, 2001— reached 
No. 1 on both French and Swiss radio. 
Virgin international marketing man- 
ager Thierry Jacquet says. "It shows 
that there is still an enormous place 
for French music — even outside of 
Francophone territories." At age 50 
and after a seven-year hiatus. Renaud 
was recently voted the sixth-most-pop- 
ular figure in France in a poll for 
French weekly Le Journal du 
Dimanche. He is currently touring 
France through May 2003 and writing 
his memoirs. MILLANF. KANC 

HAVING YOUR CAKE: Amid the neo-folk 
singers flooding the Dublin music 
scene, the Jimmy Cake's brand of non- 
linear experimental post-rock is a 
breath of fresh air. Owing more to 
cerebral American bands like Slint or 
Scotland's MogwaL the band is a nine- 
piece Irish collective that specializes in 
muscular instrumental passages that 
feature banjos, accordions, clarinets, 
glockenspiels, and trumpets alongside 
standard rock tools like guitars, bass, 
and drums. The band has a fondness 
for such enigmatic song titles as 
"Quartz Cat Waltz" and "Death Fall 
Priest" two tracks that feature on its 
second set, Dublin Gone. Everybody 
Dead, released in Ireland on the inde- 
pendent Pilatus Records label. The 
band concludes a tour of Ireland in Kil- 
lamey this month. NICK KEUY 

TOP OF THE POLES: First lady of Pol- 
ish pop music Maryla Rodowicz is 

back after a four-year hiatus with 
Zycie Ladna Rzecz (Life's a Nice 



Thing). Released Nov. 1 1 on Univer- 
sal, the album is her 29th and fea- 
tures 14 new songs, including cur- 
rent hit single "Marusia." "So far, I've 
relied mostly on guitars." Rodowicz 
says, "but this album is full of 
scratches and electronic sounds, 
courtesy of some of the best young 
Polish producers. I'm very happy 
with the new sound." During 30 
years in the business. Rodowicz has 
sold more than 14 million albums in 
Eastern Europe and performed at 
venues ranging from Red Square. 
Moscow, to Havana. Next year she 
undertakes a 25-date tour of Poland 
to promote the current album. 

ROMEK ROGOWIECKI 

SHE'S STILL THE ONE: An afternoon 
watching videos on TV convinced gui- 
tarist Tim Henwood of one thing: that 
current female popsters Natalie 
Imbruglia. Pink, and Kylie Minogue 
were fine, but Madonna still looked 
the classiesL In 40 minutes he wrote 
"Do It With Madonna" about his day- 
dreams. The infectious single, issued 
through his new band the Androids 
(Festival Mushroom Records), proved 
to be the most-played track on Aus- 
tralian radio for three weeks and 
debuted in the top 10 on the Aus- 
tralian Record Industry Assn. chart. 
Henwood quit Warner Music plat- 
inum act the Superjesus in April after 
three years. "What we play is smartass 
rock." admits Henwood. who started 
playing in bands at 13. "There was a 
certain era in rock in the early 1980s 
that was magic— Cheap TYick. the 
Knack, Joan Jett and I Love Rock \ 
Roll' — which was as much about atti- 
tude as it was radio songs you could 
sing along to." CHRISTIE EUEZER 

BOSNIAN PEARL They are calling 
Sarajevo-based rock singer Irina 
Kapetanovic. 21. "the Bosnian .tin is 
Joplin." She recently released her 
debut album. Kn< Mi Vri (Blood Is 
Boiling), under the name Irina & VI 
(lrina & Us). The eight-track CD 
includes a powerful English-lang- 
uage performance of the Joplin clas- 
sic "Mercedes Benz." "The song was 
cut to attract international interest 
in this incredible talent," manager 
Goran Prsic admits. Formerly with 
Druge Stanje. Kapetanovic appeared 
in Sweden and Germany with the 
group before leaving to focus on a 
solo career. Her first solo single is 
epic rock ballad "Mrazevi," which is 
enjoying heavy rotation on radio and 
TV stations across the former 
Yogoslavian states. The album is 
released by Song Velex in Bosnia. D 
Moll in Slovenia, and Memphis in 
Croatia and distributed in Western 
Europe by NP Music. Kapetanovic 
says, "Rock music has always been 
regarded with suspicion here. But 
now. we seem to be on the edge of a 
breakthrough." tayfun KESCIN 
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Canadian Indies Hesitate On 
Digital Music-Subscription Deals 



BY LARRY LeBLANC 

TORONTO— Digital music-sub- 
scription services are yet to launch 
in Canada, but there are already 
rumblings within the independent 
music sector over fears that it will 
become marginalized. 

What has set those tremors off is 
that the Canadian Recording Industry 
Assn.. on behalf of its members (the 
Canadian affiliates of the five major 
labels, plus the majority of Canadian 
independent labels), is presently bro- 
kering an On-line Licensing Agree- 
ment here for competing U.S.-based 
digital-music services Pressplay and 
Musicnet, alongside the songwriters 
and publishers represented by the 
Canadian Music Reproduction Rights 
Agency (CMRRA). 

A deal would allow for the launch- 
ing of the two digital subscription 
services in Canada, possibly by 
spring 2003. Ann Garrett, spokes- 
woman for Musicnet in Los Angeles, 
says, "Canada is the next logical step 
for us expanding the service." 

Pressplay's Los Angeles-based VP 
of corporate communications Seth 
Oster says, "We have been working 
with partners in Canada to pave the 
way for a launch there. We contin- 
ue to face publishing issues, which 
we are working to resolve." 

Among the issues to be hammered 
out are a compatible royalty struc- 
ture, under which labels will pay pub- 
lishers for use of their works in these 
digital services. "We're reasonably far 
along ( in negotiations]." CMRRA 
president David Basskin says. "We're 
down to discussing the deal points." 

Following a year of negotiations to 
expand their major-label repertoire 
offerings. Pressplay and Musicnet are 
now fully cross-licensed to feature 
songs from all five multinationals in 
the U.S. (Billboard, Nov. 23). Those 
deals enable U.S. consumers to pur- 
chase permanent downloads from all 
five majors and numerous U.S. inde- 
pendents that can be burned to CDs 



and transferred to portable devices. 

Toronto music lawyer Jordan 
Jacobs warns that Canadian inde- 
pendent labels should make their 
presence felt in digital music in short 
order or risk being left behind. "Many 
independents are taking a wait-and- 
see attitude." he says. "They want to 
see what the majors do and then fig- 
ure out what to do. However, if they 
don't get involved, they will have to 
follow the model set for them." 




Canadian Independent Record 
Production Assn. president Brian 
Chater says, "To be blunt, the issue 
hasn't been discussed much here. I 
keep telling members, 'Guys, you 
have to discuss this, because it's 
going to happen.' " 

Montreal-based Jim West, presi- 
dent of Distribution Fusion III and 
of Justin Time Records, says, "Every- 
body feels, 'What the hell can we do 
right now, anyway?' Going to the 
table with the majors, you are not 
going to win being an independent. 
They have always set the agenda." 

Indeed, potential monopolistic prac- 
tices by the major-label services is an 
oft-echoed concern. Geoff Kulawick. 
president/CEO of Linus Entertainment 
in Toronto, says, "Obviously, there's a 
benefit of these two distribution points 
being able to get everything to com- 
pete with online piracy, but the fact is 
they are owned by our competitors. A 
traditional retailer doesn't care who 
owns the product; they sell the hits. 



Shareholders of Pressplay and Music- 
net are going to care who owns the 
product. They will want to make sure 
that the music they own gets the 
most attention." 

EMI Music Publishing Canada 
president Michael McCarty admits. 
"It could be difficult for indies to get 
'real estate' on (the services'] pro- 
motional pieces." 

BMG Music Publishing Canada 
GM Robert Ott says ongoing com- 
petition between the digital-music 
services benefits indies, because the 
services need indies to build sub- 
scriber bases large enough to reach 
profitability. "The services need con- 
tent," he says. "The struggle for the 
independent artists will be what it 
has always been to have quality 
music and to be known." 

Sony Music Canada VP of legal 
and business affairs Ian MacKay 
says, "These Internet services pro- 
vide a great opportunity for inde- 
pendents and lesser-known artists 
who may have albums deleted or not 
distributed in other countries. These 
services would work very well for 
more obscure stuff and catalog 
[that] people may not he able to find 
at [traditional music] retail." 

One potential roadblock in Cana- 
dian clearances for digital distribu- 
tion within the indie sector here is 
skepticism on the part of labels as to 
just how much financial benefit 
there is in having content included 
in digital subscription services. 

"[Digital distribution] is on our 
radar screen, but it isn't a priority 
yet," says Earl Rosen, president of the 
Toronto-based Marquis label. "We are 
investing in our database, marketing, 
and building up our Web site. Online 
sales [of physical product] give us a 
faster return and a higher margin." 

Ric Arboit. president of Vancouver- 
based Nettwerk Productions, says, 
"We're getting approached, and I've 
been saying no. I don't feel comfortable 
that the business model is done yet." 




Winning With Women. The t '.K. music industry's annual Women of the Year dinner took place Nov. 28 at London's Inter- 
continental Hotel, organized by and in aid of the Nordoff Robbins Music Therapy and Brit Trust charities and sponsored by 
mobile-telecommunications company 02. Three winners are selected by an all-female committee representing the music 
industry and related media: the special achievement award is voted on by readers of U.K. trade magazine Music Hivk. 
Sharon Osbourne, manager of husband Ozzy Osbourne. was named woman of the year. Her award was collected by her 
U.K. representative. Lyn Saeger. The other winners were artist manager/partner in the Rough Trade label Jeanette I-ee 
(lifetime achievement award). Capital Radio/London deputy controller Annie O'Neill (Accolade Award), and director of pub- 
lic-relations agency Hector's House and member of the 19 Management team Charlotte Hickson (special achievement 
award). Pictured, from left, are Saeger: O'Neill: S/BMG artist Will Young, who presented Hickson's award: Hickson: Lee; 
and Island Universal act Pulp's frontman Jarvis Cocker, who presented Lee's award. (Photo: jmenternational.com) 




NEWSLINE... 



The Geneva-based W orld Economic Forum (WET) 

has chosen Universal Music Southeast Asia 
president Harry Hui as one of its "global lead- 
ers for tomorrow" (GLT). The GLT program, 
launched in 1993. selects a "class" of 100 indi- 
viduals each year who. according to the WEF. 
represent the new generation of global leaders 
from business, government, politics, and civil 
society. The WEF is an independent organiza- 
tion funded by the contributions of 1,000 glob- 
al corporations and claims to act "in the spirit 
of entrepreneurship in the global public inter- 
est to further economic growth and social 
progress." The first gathering of the class of 
2003 is scheduled for Jan. 26-28 during the next annual meeting of 
the WEF in Davos, Switzerland. Hui says, "I consider this a great honor, 
because Asia is — and will remain — one of the truly dynamic regions 
in the world. The music and culture of Asia continues to grow in world- 
wide prominence. I would like to continue to help build this bridge 
between the East and the West." Hui has been Universal Music South- 
east Asia president since February. Prior to joining Universal, the U.S.- 
educated Hui was executive VP/managing director of MTV North Asia. 

STEVE McCLURE 

U.K. venue operator McKenzie Group Limited (MKG) has acquired a for- 
mer cinema in Scotland's largest city, Clasgow, which it plans to reopen 
as the Glasgow Academy in March 2003. The group already owns three 
other Academy-branded venues, in London, Birmingham, and Bristol, 
in addition to the Shepherd's Bush Empire in London. It plans a £3 mil- 
lion ($4.7 million) refurbishment program to create the new Glasgow 
Academy in the former New Bedford Cinema, which has been closed for 
the past 10 years. It will have a maximum capacity of 2.500, with the 
option of converting to a shorter hall format for events requiring a small- 
er, 1,100 capacity. At the new venue. MKG managing director John 
Northcote says the group "will he working closely with leading Scottish 
promoters DF Concerts, who have an excellent local knowledge." Formed 
in 1998, privately owned MKG's shareholders include U.K. promoters 
SJM Concerts and Metropolis Music. TOM FERGUSON 

Warner Music International (WMI1 has forged a partnership with digital- 
music service MP3.com Europe to promote content from the company's 
frontline artists across London-based MP3.com's six localized music 
sites. Under the pact, which mirrors Warner Music Group's alliance with 
MP3.com in the U.S., WM1 will provide material by Missy Elliott. Craig 
David, and Holly Valance, among others, to MP3.com sites in the U.K., 
Germany, France, Spain, Italy, and the Netherlands. MP3.com Europe 
will also promote the music to its database of 3 million active registered 
users via e-mail and consumer newsletters; the company now claims to 
have legitimate access to more than 1.3 million songs. LARS BRANDLE 

Sydney's biggest Indie music retailer . Fish Records, has gone into volun- 
tary administration after rapid expansion during 18 months incurred 
debts of $5.5 million Australian ($3.1 million). Fish has maintained 
strong sales in its six inner-city stores, but a move into suburban cen- 
ters by opening a total of 16 outlets caused a cash-flow problem. Fish 
founder and GM Paul Nemeth admits the expansion should have stopped 
at three stores. Fish is expected to trade out of its situation and close 
some stores. Christie euezer 



music choice (•) 



A survey conducted on behalf of Lon- 
don-based digital-music channel 
Music Choice Europe claims that 
MP3 is now the second-most-popular 
format for people consuming new music in the U.K., behind CD. 
According to Music Choice. 15% of people aged 40-plus in the U.K. 
download at least one MP3 file per week. Music Choice says that the 
survey, based on a sample of 10,000 people, is "the most in-depth" of 
its kind yet; it shows that the average Briton spends more than three 
hours each day listening to music at home. Music Choice music and 
marketing director Simon Bell says. "Parts of the music industry will 
be concerned at the rapid spread of MP3 revealed by this first home- 
music census.' But at least the results also reveal an appetite on the 
part of most people to have their music in new formats." Ten thou- 
sand people completed the Music Choice Home-Music "Census" online 
between July and October. TOM Ferguson 
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Conroy Sets Out For Adventure 

Former Virgin Records U.K. President Forms New Enterprise With His Wife 



BY PAUL SEXTON 

LONDON— U.K. industry veteran 
Paul Conroy is happily embarking 
on three new Adventures. 

The former president of Virgin 
Records U.K. has formed the three- 
tier Adventures in Music with his 
wife. ex-EMI director of interna- 
tional promotions Katie Conroy. The 
start-up. based in Chiswick, West 
London, consists of a trio of com- 
pact, self-explanatory divisions 
encompassing the couple's broad 
span of industry experience: Adven- 
ture Records. Adventures in Music 
Management, and Adventures in 
Music Publishing. 



EMI Recorded Music chairman/CEO Chris Rea on his new-year U.K. tour. 




Early signs are that Conroy s dur- 
able enthusiasm for the music busi- 
ness has only been enhanced by the 
new departure, an observation con- 
firmed by one of his first signings to 
the label. Chris Difford. The initial 
Adventure Records roster, with U.K. 
distribution via Pinnacle, consists of 
the former Squeeze member, whose 
widely acclaimed solo debut, / Didn't 
Get When I Am. was released Nov. 4. 
and Danish rock band Nu, whose first 
album is expected next June. 

"He's taken on the air of excitement 
of a 16-year-old," says Difford. who first 
met Conroy during Squeeze's early 
days, when Conroy was at pioneering 
U.K. indie label Stiff Records. "When- 
ever I get a phone call from him about 
what's going on. it's thrilling. This is a 
new beginning and the way the indus- 
try ultimately has to go." 

Conroy claims the challenges facing 
him and his wife in running a small, 
new company are liberating, even in an 
uncertain business climate. "What both 
of as are enjoying at the moment is the 
ability to work on a few projecLs rather 
than get bogged down," he says. "I just 
couldn't let it go, and when the Nu 
demos came in . . . those things don't 
come along too often. 

"Then Chris gave us the other bal- 
ance, and that's what I'd like to do: to 
have some more grown-up acts who 
have something to say for themselves. 
I'd like to be a nice mainstream-ish sort 
of label, but I'm a child of the '60s; my 
musical taste is right across the board.'' 

Conroy left Virgin, after running the 
U.K. company for 10 years, in January 
[liilltxxird. Feb. 21 at an early stage of 



Alain Levy's restructuring process. "1 
made money every year over the 1 0 
years I was there," he says, "and at the 
time I was upset, because I could see 
what we were going to do to my whole 
team. People explained it to me as like 
a [governmental! cabinet change." 

Adventure Records will look for 
international partners for its label 
signings. including Nu (the Danish 
word for "new"), which is managed 
by fellow Dane Tommas Arnby, for- 
merly drummer with mid-1990s 
Echo signing Subcircus. Describing 
it as "Blondie meets the Stranglers." 
Conroy says Nu was "a must-have 
band. We're going to be in a really 
good position with them by the end 
of the year." After a recent single. 
"Disco Hurts'V'Factory Girl." and 
some U.K. support dates, the band is 
now recording at Difford's studios in 
Rye, East Sussex. 

Adventures in Music Publishing will 
become fully formed next year, but 
meanwhile. Adventures in Music Man- 
agement already has two clients. Con- 
roy says of 15-year-old schoolgirl 
singer Francesca Bailey: "I must admit, 
the last thing I was thinking of taking 
on was a strictly pop act, but she's 
more |like| Anita Baker. This is a girl 
with a really big voice." 

Classically trained violinists Duel, the 
Manchester duo of Greg Barwick and 
Craig Owen, were brought to Adven- 
ture's attention by longtime hit pro- 
ducer Pete Waterman. Their "light clas- 
sical" style is showcased on a version of 
the Christmas carol "In the Bleak Mid- 
winter," which the management duo 
will be "getting around to various peo- 
ple before Christmas." Conroy jokes, 
"The violin is the new guitar." 

Difford, who recently toured with 
Elvis Costello and former Squeeze 
bandmate Jools I lolland, will open for 



Shortly before its commercial release 
on Adventure. / Didn t Get Where I 
Am — co-produced by Francis Dun- 
nery — was released online via Dun- 
nery's aquariannation.com label site. 

"That has an interesting concept," 
Difford says of Aquarian Nation. "Basi- 
cally, it's empowering the musician 
rather than the record label. Francis 
has been really beneficial in giving me 
huge support to stand on my own two 
feet. But they didn't want to haw to sell 
to HMV or Virgin or any of those peo- 
ple, which is where a lot of my buyers. 
Squeeze fans, will go. It just dovetailed 
into meeting Paul again after many 




years, and he said: 'Why don't I license 
your album and put it in the shops for 
you?' These days you can have a record 
company without a building; you just 
have people you know and trust and 
you ask them to help you do things." 

Conroy. also warming to the "do it 
yourself ' approach, says wryly: "Katie's 
nearly walked out on me a couple of 
times, because I've been used to bark- 
ing things at people and getting them 
done. When you start doing that with 
the old lady, it's slightly different." 



N.Z.'s Sounds Inks Pact 
With TV Production House 



BY JOHN FERGUSON 

AUCKLAND, New Zealand— New 
Zealand's biggest independent music 
production company and the coun- 
try's largest specialist mu- 
sic chain have announced 
plans to cooperate on a 
string of joint initiatives. 

The tie-up between 
Auckland-based multime- 
dia entertainment compa- 
ny Satellite Media Group 
(SMC.) and nationwide music retail- 
er Sounds Music has already seen the 
latter — which has 57 stores in New 
Zealand — close its monthly in-store 
music magazine, Selector. Launched 
in 2000. Selector was in direct com- 
petition with SMG's Rip It Up. which 
publishes every two months. Rip It 
lip has been published for 25 years, 
making it New Zealand's longest-sur- 
viving indie music publication. No 
money has changed 
hands to set up the 
alliance, but SMG 
and Sounds have 
pledged to work to- 
gether to source new 
business opportunities across the 
music-media spectrum. 

Under the terms of the new ccxiper- 
ation plans. Sounds will now play 
SMG's music shows in-store, and vari- 
ous tie-ins are planned for when, for 
example, Sounds arranges in-store 
appearances from acts. Sounds man- 
aging director Sean Coleman says, "Ini- 
tially, it's going to be about Sounds hav- 
ing a greater presence in Rip It Up. but 
I think there's huge potential for other 
tie-ins. It's the perfect marriage in 
terms of both business' customers." 

Formed in 1998, SMG produces 
more than 20 hours of music and 
youth programming a week, prima- 
rilv for national state broadcaster 





TV2. Its programs include m2, a six- 
hour music show that screens Thurs- 
days to Saturdays between 12 a.m. 
and 6 a.m.. which celebrated its first 
anniversary in October. Its 
half-hour, all-New Zealand 
music show. Squeeze, 
runs 30 weeks a year; 
youth show Space recent- 
ly celebrated its 100th epi- 
sode. All three shows air 
onTV2. SMG has also pro- 
duced one-off specials, such as the 
New Zealand Music Awards. 

SMG GM Nikki Streater says the 
company is looking at extending m2 
from its Thursday-Saturday slot. 
While its existing late-night slot 
means it is "not a ratings-driven 
show," Streater says that 13,000 peo- 
ple on the m2 database regularly take 
part in chat rooms and forums on the 
associated Web site. music2.tv. 

With slots devoted 
to specialist music 
genres and a local- 
music content of 
35% — which is much 
higher than most ra- 
dio networks — record companies view 
m2 as an important promotional tool 
for local acLs. Bernie Griffen. manag- 
ing director of independent music dis- 
tributor Global Routes, says m2 has 
been instrumental in raising the pro- 
file of Auckland indie rock band 8 Foot 
Sativa (Intergalactic Recordsl. The 
group has sold more than 2,000 copies 
of its debut album here, despite little 
traditional media coverage. 

"8 Foot Sativa is one of the most- 
requested [acts] on m2." Griffen says. 
"It's an important show for indie 
labels. They are very keen on New 
Zealand music and play things like 
dance clips, which you rarely see on a 
mainstream music show." 



Best Year Yet' For U.K. 's Chrysalis Group 



BY ION HEASMAN 
and LARS BRANDLE 

LONDON — Music and media group Chrysalis has 
returned to profitability in what chairman Chris 
Wright describes as "the most successful |year| 
in the company's history." 

London-based Chrysalis Group's preliminary 
results for the year ending Aug. 31 showed a £5.8 
million ($9 million) pretax profit, compared with 
a pretax loss of £16.8 million (S26.1 million) in 
2001. which had been largely caused by heavy 
investmenLs in unsuccessful new-media ventures. 

Driving the good performance was Chrysalis 
Radio, where operating profits increased by -41% 
to £9.4 million ($14.6 million) on revenue up 25% 
to £241 million ($375 million), despite a difficult 
advertising environment in the U.K. Revenue from 
airtime sales was up by 9.4%, compared with an 
industry-wide decline of 2% in the same period. 
The increased revenue was largely a product of 
increased audiences, mainly achieved by Chrysalis 
Radio's two Heart -branded AC stations in London 



and Birmingham, which both chalked up record 
audience highs during the past year. The radio divi- 
sion is expected to be less profitable next year, how- 
ever, following the company's recent acquisition of 
loss-making l-ondon News Radio. 

Chrysalis Group's music division, incorporating 
its record label and publishing divisions, increased 
revenue and profit in 
2002. with the former 
up 8% to £63.8 million 
($99.2 million). Operat- 
ing profit rose 47% to 
£1.8 million ($2.8 mil- 
lion). Publishing arm 
Chrysalis Music's world- 
wide net publishers' share was up 5% to £8.5 mil- 
lion ($13.2 million), in a year that saw the final 
pieces of its European infrastructure put in place, 
with wholly owned companies now operating in 
Scandinavia, Germany, and Italy alongside joint- 
venture companies in France. Spain, and the 
Benelax region. 




l.osses have been stemmed at the company's 
Echo record label — whose roster includes rock act 
Feeder and dance duo Moloko — and the situation 
is expected to improve further following the adop- 
tion of what Chrysalis describes as a "more focused 
strategy" last year. 

Looking forward. Wright says that Chry salis is 
strategically placed to take advantage of the forth- 
coming relaxation of U.K. radio-ownership rules 
Uiillhourd. Sept. 28). A new Communications Bill 
currently being debated by the U.K. parliament pro- 
poses significant deregulation of cross-media own- 
ership restrictions and abolishing national limits 
on the number of licenses that a single company 
can hold. According to Wright. "The group's cur- 
rent performance puts us in the strongest possible 
position going into 201 )3. with all the changes that 
may come about as a result of the forthcoming 
Ci >mmunicatioas act. This new legislation is expect- 
ed to alter the U.K. media landscape, and we wel- 
come the opportunities that are likely to result from 
the increased liberalization proposed." 
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most extensive listings available 

For Free catalog call (609) 890-6000 
Fax (609) 890-02 4 7 or write 



P.O.Box A Trenton, N J. OMtl-0020 
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Looking for a 
record deal ?? 

Gelling signed is very hard to do But we will 
get the record deal you are look-ng to* Guar- 
anteed Service Call now to receive your 

FREE nloimation 



Talent 2000 
800 493 6396 



WANTED TO BUY 



46 PRODUCTIONS 

25 1 1Mb. - $45.00 / SO CDRi - {88.00 
100 CDRa - $150.00 / 200 CDRa • $290.00 
ASK ABOUT OUR DISCOUNT 
FOR ASCAP MEMBERS! 

From CD or CDR muster 
Includes CDR jewel box 
w/text printing on CD label 
Add $36 for other digital master, 
$55 for analog master 
CW6V5 must be popart Slipping not indudea 

42 W 557 Hawk Circle, St Charles. IL 60175 
Tel (800) 850-5423 Email: info.i4fip.com 

Viut our Web Pag* at hup:. .'www.4Sp.r-o rti 
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NEED CDs? 

the choice is 



ence for over 30 years. 



880-0073 

www.crystalclearais.com 

DOTAL MASTBWG • ART 0E9GN • PWiTWG * M0CMMB 



Looking for the perfect job? 
BILLBOARD CLASSIFIED 




MICKfTflOe 

FASHION 

Worldwide Distributors of Licensed: 
ROCK & NOVELTY T-SHIRTS, 
STICKERS, PATCHES, FLAGS & MORE! 

C heck out our website catalog: 

www. backstage-fashion, com 

or call for a free price list/flyer (dealers only): 

800-644-ROCK 

(outside the U.S. - $20-443-0100) 



TOP $ PAID 

For: Cd's. Lp's Casstles. 
Video's & DVD's 
Call (201) 986-0909 
Fax (201) 986-7755 



RECORDING STUDIOS 



Recording Studio 

S.F. Bay area, world class facility 
equipped for everything from live rock lo 
surround mixing, favorable lease and 
terms - 1.5 mil. Call John Arthur 

415-380-4340 



Take an up close look at the 

yearinmusic 




recording, broadcast & touring 



The most anticipated issue of the year. 

• The Year in Business- a comprehensive recap 
•Top Tours of 2002 

• The Year Concert Boxscores 

• The Music & Touring year in Europe, Japan and Asia 

• The year in music including rock, R&B, rap. Lath, 
country, world, reggae, new age, blues and more 

Plus... 

• Biggest consumer issue of the year 

• On newstands for 2 weeks 

• Ahvays a keepsake issue & year round reference tool 



Billboard 

Pay tribute to your artists, promote new releases and 
your accornpfishments in this special double is 



issue Date: December 28 
Ad Close: December 13 

contact: Jeff Sonrette 646.654.4697 
jsecretteSfaHsoanLconi 
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MASTERING 



HELP WANTED 



Have Your Projects Mastered With Digital 
"BlueLine Pro-Sonic 1.8" sm 

(dBpst 8) Also Available Dolby ProLogic Compatible Surround Encoding 



FREE Mastering Sample from one of your tracks 



60 Minute Turn around for single song 24 Hours for 1 0 Song album 
Guaranteed Satisfaction Our senior engineer has Gold & Platinum experience 
does yours? Discount tor Taxi Members Prices Starting at $25 per song 
1-866-SONIC16 BlueLine Mastering Studios 
"P.S...Now you know, where they go.". 



PUBLICATIONS 



The Ultimate Resource for 
Touring Bands & Musicians 



BILLBOARD'S 18TH EDITION OF THE ^fVf^, 

Musician's Guide to^jpP 
Touring and Promotion 



Includes: 

• City by city club directory 

• Tape/disc services 

• A&R directory 

• Music services directory 

• Music industry websites 

• Road nightmares of the stars 

• PLUS-Exclusive: What every 
artist must know about A&R! 

• And much more 

~| Only $15.95 - $18.95 overseas, 
(includes shipping) 

Order by phone 800-407-6874 or on our website 
www.musiciansguide.com 

Mention code TGBB when ordering! 
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RECORDING STUDIOS 




FREE Guide to 
Master Tape Preparation 
Saves You Time and Money! 

1-800-468-9353 

www.discmaNers.com/bb 
info3discmakers.com 
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EQUIPMENT FOR 
SALE 



NY RECORDING STUDIO 

FOR SALE OR LEASE 
Legendary 3-room studio 
located in 
Midtown Manhattan - Call Doug 
212-736-7774 1 23 



HELP WANTED 



Independent record label, in Los Angeles. 

seeks experienced salesperson and 
experienced A&R person. No phone calls, 

please. Ptease send resumes to: 
HumanResources@CMHRecords.com' 
Fix: 323-669-1470/ 
P.O. Box 39439 
Los Angeles, CA. 90039-0439 




Manager Wanted 

taMpMdM music distribute* seeks quilited indtvidiul 
lor Manager VrdeovNon- Traditional Sales (based in 
erlher NYC or LA) Previous video and/or non-traditional 
sates experience a must! 

Send resume/salaryrequirements to 
human resource music(5"'holmail. com. 
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Indie label seeks: 

Independent record label m Los Angeles, seeks 
person to create Latin label No phone calls 
please Please send resumes to 

HuinanResources@CMHReconls.coni 
Fa.: UMM-MMM tm 39439 
Los Ungates, Ci 90039-0439 



Screenwriters 
Wanted 

Ocean Drive, South Beach - 33139 
SAMUELMESSINGERMS AOL 



REAL ESTATE 



Avid or Protools 
Studios for Rent 

With plenty ottice & storage space. 
20 minutes from Mid-town in No. NJ 
201-489-9180 201-981-0499 



COMPUTER/ 
SOFTWARE 



RecordTrak 



Inventory Management 
For Record Stores 



-» 800-942-3008 



I CAN HE1P 

YOU... 

LOOKING TO HIRE THAT IDEAL 
CANDIDATE TO FILL A RECENTLY 
OPENED POSITION.. 
I CAN HELP YOU 



ARE YOU TRYING TO GENERATE 
NEW BUSINESS FOR THE 

COMPANY... 
I CAN HELP YOU 

LET ME HELP YOU... CALL 
JEFF SERRETTE TOLL FREE 
I -800-223-7524 1 .646-6544697 
FAX: 1-6466544798/99 

iserrette@billboard.com 



REACH FORTHE STARS! 
MOVING? RELOCATING? 

BE SURE TO READ 

THE ADS IN 
THE REAL ESTATE 

TO THE STARS 
CLASSIFIED SECTION 
EVERY WEEK IN 
BILLBOARD MAGAZINE. 



BILLBOARD 
CLASSIFIEDS 

www.billboard.com 

for mora Info cauls a 00-223 -752 1 
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'Happy' Goodman Dies 



BY DEBORAH EVANS PRICE 

NASHVILLE — The Southern gospel 
music community is saddened by the 
loss of one of its legendary performers. 
Howard "Happy" Goodman, 81, of the 
Happy Goodman Family, 
died Nov. 30 in Nashville. 
According to a spokesman 
for the Goodman family, 
the veteran singer/ song- 
writer had been hospital- 
ized for seven months as a 
result of complications fol- 
lowing knee surgery. He 
developed pneumonia one 
week before his death. 

"Howard was c<x>l before 
gospel was cool," Bill Gaither says of 
Goodman, who was regularly featured 
in Gaither's popular Homecoming 
series of Southern gospel videos. "We're 
all going to miss him." 

Born Nov. 7, 1921. Goodman began 
singing gospel music in 1938 with his 
sisters. In 1949, he married Vestal 
freeman, and the two began perform- 
ing together. With Goodman's broth- 
ers Sam and Rusty, the group became 
known as the Happy Goodman Fami- 
ly. During their 53 years of marriage, 
the couple fronted one of the most 




acclaimed acts in Southern gospel 
music. The group won three Grammy 
Awards and was inducted into the 
Gospel Music Hall of Fame in 1998. 
Goodman penned such well-known 
tunes as "Give Up" and "I 
Don't Regret a Mile." 
which was featured on 
the 1999 release A 50th 
.Anniversary Celebration 
CDA'ideo commemorat- 
ing the couple's golden 
wedding anniversary. 

"Howard Goodman 
was a true patriarch of a 
great family and a pioneer 
in gospel music." Gospel 
Music Assn. president Frank Breeden 
says. "He was an exemplary artist, busi- 
nessman, father, husband, and Christ- 
ian leader who inspired millions. While 
most of his musical attributions were 
made in the Southern gospel genre, he 
and his wife Vestal were true ambassa- 
dors for the gospel music industry. Their 
influence and iaspiration has permeat- 
ed all musical genres." 

In addition to his wife. Goodman is 
survived by his son. Rick: his daugh- 
ter. Vicki Meadows: four grandchil- 
dren: and three great-grandchildren. 



Tragic End For Cuban Star 



BY LEILA COBO 

MIAMI — Polo Montanez, a Cuban 
peasant who in his late 40s landed a 
record deal and rose to become Cuba's 
leading commercial artist of the past 
15 months, died Nov. 25 in Cuba of 
injuries sustained in a car crash. He 
was 47 years old. 

Montanez. whose real name was 
Fernando Borrego. enjoyed a mete- 
oric and unusual rise to fame. Like 
many of Cuba's recent musical 
exports, he never harbored any seri- 
ous notions of recording an album. A 
coalman by trade, Montanez had 
never studied music and composed 
while working in the fields. But in 
1994, he began working as a profes- 
sional musician and was eventually 
heard by a French record executive, 
who signed him to a record deal with 
indie French label Lusafrica. 

"I always made music with my fam- 
ily." Montanez told Billboard earlier 
this year. "And then this man from a 



French label came and liked what I did 
and hired me." 

Montanez's debut. Guajiro Natur- 
al, (Natural Guajiro) was phenome- 
nally successful, particularly in Cuba, 
where the single "I n Monton de 
Estrellas" (A Bunch of Stars) topped 
Cuban radio airplay lists in the second 
half of 2001. Montanez also garnered 
great success in Colombia. Venezuela, 
and in parts of Europe. His album was 
picked up for distribution in the U.S. 
by Lideres. "Un Monton de Estrellas" 
was recently recorded by Puerto Rican 
star Gilberto Santa Rosa and is cur- 
rently No. 1 1 on the Billboard Tropi- 
cal Airplay chart. A second album on 
Lusafrica. Guitarra Mia (My Guitar), 
was released last May. 

A man of few words who described his 
old-fashioned brand of music as a mix 
of bolero, bachata. and Cuban rhythms. 
Montanez was just getting used to his 
newfound fame. During his Billboard 
interview, he said simply. "I'm happy." 



Jules "Buddy" Leonard Kaye. 84, 

cause of death not given, Nov. 21 
in Rancho Mirage, Calif. A lyricist 
with more than 400 published 
songs, Kaye's tunes were recorded 
by such artists as Perry Como, 
Frank Sinatra, Sarah Vaughan. 
Dinah Washington, Barry Manilow, 
and Dusty Springfield. Along with 
producing and directing the 1975 
Grammy Award-winning musical 
adaptation of Antoine de Saint- 
Exupery's The Little Prince, Kaye 
co-wrote the theme to the TV show 
/ Dream of Jeannie. He is survived 
by his wife, three children, and 
three grandchildren. 



Jim Ringwood. age 67, of cancer. 
Nov. 21 in Fairfield. N.J. Ringwood 
had a long career with the Interna- 
tional Recording Media Assn. He was 
first elected to the board of directors 
in 1981, becoming president in 1995 
and chairman of the board in 1997. 
Ringwood was serving as chairman 
emeritus at the time of his death. I le 
is survived by his wife, two children, 
and three grandchildren. Memorial 
contributions can be made to the 
James J. Ringwood Jr. Juvenile 
Rheumatoid Arthritis Foundation, 
c/o McCarthy. Fingar et al„ Atten- 
tion: John R. Parker, 1 1 Martine Ave., 
White Plains, N.Y. 10606. 
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Holiday 
Hip-Hops To 
A Fast Start 

Continued from page 1 



Indies Try To Counter Mass-Merchants' Deep Discounts 



BY BRIAN CARRITY 

NEW YORK — Surrounded by deep-discounting 
mass merchants, the nation's independent stores 
are responding this holiday season with mar- 
keting strategies of their own. 

Some are holding the line on pricing, while oth- 
ers are trying to keep pace with the big-box chains, 
which have been loss-leadering music for as little 
as $8.99. Some indie-store owners express resig- 
nation that music has been permanently reduced 
to loss-leader status for all music retailers. 

The Record Exchange, based in Charlotte, 
N.C., is one of many retailers that have refused 
to bow to price pressure. The nine-unit chain 
was offering new titles from $14.95 to $16.95 
during the Thanksgiving weekend. A customer- 
rewards program provides $2 off new releases. 

Likewise, members of the Coalition of Inde- 
pendent Music Stores (CIMS) avoided discounts 
in favor of more effective messaging and in-store 
events to lure customers, CIMS president Don 
VanCleave says. Indeed, the best independent 
stores rely on service, specialization, and street- 
smart marketing to survive {Billboard, Dec. 7). 

MUSIC NO LONGER PROFITABLE 

But citing a lack of profitability in selling 
music in recent years. Record Exchange presi- 
dent Don Rosenberg says his chain no longer 
views itself as a music-specialty operation. The 
majority of the Record Exchange's profits come 
from used goods and DVD. 

"I'm not in the music business anymore. I'm 
in entertainment," he says. "I'm into used DVDs. 
DVD rentals, and accessories and videogames. 
We are buying and selling used goods. And the 
new music is merely a loss leader, like it is for 
everyone else." 

Similarly, retailers like Gallery of Sound (an 
11-unit chain based in Wilkes Barre, Pa.) and 
Bull Moose Music (a nine-store chain based in 
Portland. Maine) are choosing to compete with 



mass merchants on pricing and are looking to 
alternate business lines like DVD and video- 
games to compensate for music losses. 

"We're diversified; we sell other products. We 
always have, but now it's more of an issue," 
Gallery of Sound VP Joe Nardone Jr. says. "We've 
got whatever hot merchandise is out there, 
because we need to keep the traffic in our stores." 

Nardone says his chain was "pretty much" 
using music as a loss leader over the holiday, with 
new titles priced around $10 on the Friday after 
Thanksgiving, which is known as Black Friday. 

"If that's the game that's on, then that's the 
game that's on," he says. "You have to decide if 
you're going to play lagainst the mass mer- 







NARDONE 



chants] or not. And it's sad to say, but I think the 
guys who decided not to play are hurting 
more — unless your mix is so diversified that you 
don't rely on the hits." 

Bull Moose was selling the bulk of its new 
titles for $8.99 on Black Friday. President 
Brett Wickard says that while he "doesn't get 
a lot of joy" from selling music at a loss, 
that's business. 

"Loss leading isn't new to our industry. Our 
job as retailers is to make a profit off the whole 
package," he says. "That's the American mar- 



ketplace. We're not given some government- 
granted right to sell music. We have to out-com- 
pete other people and prove the value of having 
a music-specialty store." 

CREATING A SPLASH 

Wickard adds that retailers have to look at the 
customer in the bigger picture when engaged in 
competitive pricing. 

"You look to create a splash in the market- 
place," he says. "You're pretty much throwing 
away a day or two to get the word out among 
customers that you're aggressive and you want 
their business over the holiday season. And 
hopefully that customer then goes and tells a 
bunch of their friends." 

Nardone says retailers are learning to live in 
such an environment — like it or not. 

"You take the heat in the first week, you get a 
more comfortable sale price the next week, and 
you go with it," he says. "You still have a store 
full of CDs to sell." 

But VanCleave wonders if there's a greater 
price to be paid for loss leadering, especially 
when it comes to the perceived value of the CD. 

"When is the industry going to look at the dam- 
age that is being done?" he says. "The customer is 
definitely going to think the CD is worth $9, and 
the labels are going to have to lower the price to 
get it there if everyone else is going to survive." 

Rosenberg adds, "The problem is when your 
entire industry is a loss leader for somebody else, 
it doesn't bode well." 

But retailers like Nardone argue that the value 
debate is history. 

"The argument about the value of music, it's 
over. CDs are a $10 item. The industry needs to 
get real and change the structure," he says. 
"Those $18 CDs, which is the list price of some 
catalog, look real bad in the rack. You're look- 
ing really stupid at $18. Because at $18 you're 
saying, 'Go away. Go buy something else.' " 



The uptick in music and video 
mirrors a general rise in post- 
Thanksgiving retail spending com- 
pared with the same weekend one 
year ago. Estimates from retail 
tracking and consulting firm Shop- 
perTrak RCT suggest that Ameri- 
cans overall spent more than S7.4 
billion at retail during the Friday 
after Thanksgiving — a gain of 
12.3% from one year ago — and $5.2 
billion on Saturday, a gain of 9%. 
Retail giant Wal-Mart reports 
domestic sales of $1.43 billion on 
Friday — a gain of 14%. 

Trans World reports "strong traf- 
fic" in both its mall and free-stand- 
ing stores during the holiday week- 
end. Top-selling titles included 
2Pac's Better Dayz (Amaru/Tha 
Row/Interscope). IheSMile sound- 
track IShady/Interscope), Jennifer 
Lopez's ThislsMe . . . Then (Epic), 
and Jay-Z's The Blueprint 2: The 
Gift and the Curse (Rock-a-Fella/ 
Def Jam). 

In its free-standing stores. Trans 
World offered mail-in rebates of $6, 
bringing some titles to as low as 
$7.99; mall stores had similar pro- 
motions that brought the prices of 
key titles to $11.99. 

2Pac was also a big seller at Tor- 
rance, Calif.-based Wherehouse 
Entertainment. Executive VP Lew 
Garrett says the 407-store chain had 
"a pretty good weekend" and that 
Better Dayz was "far and away our 
No. 1 record." Also selling well was 
Snoop Dogg's Paid Tha Cost to Be 
Da Boss (Priority). 

Likewise. Tower Records says it is 
cautiously optimistic about holiday 



sales following "trending up" resulLs 
for the Thanksgiving weekend. Top 
music sellers for the 172-store chain 
were 2Pac, Lopez. Paul McCartney's 
Back in the LIS. (Capitol), System of 
a Down's Steal This Album! (Amer- 
ican/Columbia), and Barbra Strei- 
sand's Duets (Columbia). 

The West Sacramento. Calif.- 
based retailer offered 50 catalog 
titles for $5 each during a five-hour 
sales window on Thanksgiving after- 
noon and the following Friday 
morning. Select titles were also sell- 
ing for $9.99. Meanwhile, tower.com 
offered $10 off purchases of $50 or 
more Thanksgiving Day. 

At the Tower in Sherman Oaks. 
Calif., the No. 1 album over a "pret- 
ty darn good weekend" was Sum 
41s Does This Look Infected/ (Is- 
land), according to store manager 
Anita Bond. She says the set was 
boosted by an in-store performance 
the day before Thanksgiving. 

MASS MERCHANTS SLASH PRICES 

As expected, mass merchants 
boosted their holiday business with 
low-price promotions. 

Best Buy. the 477-unit electron- 
ics giant based in Eden Prairie. 
Minn., says that up to 1.000 cus- 
tomers lined up outside various 
stores to take advantage of early 
Friday discounts — limited to a five- 
hour window — including top 
music titles on sale for as low as 



$8.99. Big sellers included 2Pac, 
Lopez, Elvis Presely's Elvis 30 til 
Hits (RCA), Avril Lavigne's Let Go 
(Arista), and Shania Twain's Up! 
(Mercury/IDJ). 

Rackjobber Handleman. which 
services such chains as Wal-Mart 
and Kmart, reports "a big lift" in 
business throughout the Thanks- 
giving weekend, with unit sales up 
more than 50%. Handleman spokes- 
man Greg Mize says. "Shania Twain 
continues to be a big driver of the 
whole mass-merchant industry." 

He notes that in the previous 
week, 80% of Twain's sales were 
through mass merchants. Troy. 
Mich.-based Handleman says mass 
merchants are also doing strong 
business with the multi-label Now! 
II compilation. Tim McGraw's Tim 
McGraw and the Dancehall Doctors 
(Curb), and the Lopez album. 

Many independent retailers also 
reported positive Thanksgiving 
results — even in the face of mass- 
merchant discounting. 

"If you weren't snowed in or you 
weren't in a college town, you gen- 
erally were really, really pleased 
[with business]. " says Don Van- 
Cleave. president of the Coalition of 
Independent Music Stores (CIMS). 

VanCleave says CIMS stores on 
average enjoyed double-digit gains 
in sales without engaging in ag- 
gressive promotional pricing. 

So what drove the sales boost? 



VanCleave says that there is no one 
answer, but he points to indicators 
of an improving economy as a pos- 
sible factor. 

"I still say that part of the prob- 
lems in this industry have to be tied 
to the weak economy." VanCleave 
says. "I guess people are starting to 
feel good about spending money." 

Independent, mass merchant, and 
specialty retailers also reported 
strong DVD business. 

Trans World's FYF, stores offered 
a $5 mail-in rebate on select DVDs 
that resulted in prices as low as 
$14.99. Mass merchants and such 
chains as Best Buy were also dis- 
counting DVDs. 

Consensus top-sellers included 
Ice Age, Men in Black II, Star Wars 
Episode 2: Attack of the Clones, 
Ijirdof the Rings: The Fellowship of 
the Ring, and Spider-Man. 

Retailers were also looking to cap- 
italize on consumer interest in DVD 
hardware. Trans World ran a Satur- 
dav-only promotion in which a Kobi 
DVD player was offered for $29.99 
after a $50 mail-in rebate. 

Videogame systems and titles 
also performed well. Trans World 
reports "very strong" videogame 
business, led in part by a Thanks- 
giving promotion that offered a 
Microsoft Xbox system bundled 
with four free games. 

With music sales in a funk, re- 
tailers by and large are happy to 



take the replacement business. 
Overall, the mood of the selling sea- 
son is upbeat, even with a short- 
ened gift-giving period. Consumers 
have six fewer days to complete 
their holiday shopping than last 
year, as the 2002 holiday shopping 
season (Thanksgiving to Christmas) 
lasts only 26 days, compared with 
32 days in 2001. 

VanCleave notes that a shorter sell- 
ing season "always hurts, but hope- 
fully they'll do the same volume." 

GOOD NEWS FOR WEB SALES 

The shorter season may benefit 
Internet sales (see story, page 391. 
Web sales are off to a favorable start, 
according to e-commerce tracking 
firm CommScore Networks. 

CommScore says that overall 
online consumer sales for the week 
ending Friday. Nov. 29. totaled 
$1.5 billion, up 41% from the 
same week one year ago. Further, 
online sales maintained momen- 
tum into the Monday following 
Thanksgiving, with overall e-com- 
merce sales totaling $380 million 
on Dec. 2. 

In its preliminary estimates. 
America Online reports that 4 mil- 
lion of its members made a purchase 
online during the week of Thanks- 
giving. Books, movies, and music 
ranked as the second-most-popular 
shopping category for the week, 
trailing only the apparel category. 



FOR THE RECORD 

Due to Thanksgiving-week 
deadlines, two corrections to The 
Billboard 200 in the Dec. 7 is- 
sue — which Nielsen SoundScan 
processed Nov. 27 — occurred 
after Billboard went to press. But 
the chart was correct when it was 
issued that day on Billboard 
Information Network and was 
correct the following day on bill- 
board.com. 

In the published chart, the 
Greatest Gainer should have been 
Kenny G's Wishes — which moved 
48-31 with an 81.5% increase— 
and Kid Rock's Cocky should 
have moved 74-69. The "last 
week" ranks on this issue's chart 
reflect the corrected positions 
from No. 69 through No. 200. 
Also, the Greatest Gainer on last 
issue's Top Country' Albums chart 
should have been Alan Jackson's 
Let It Be Christmas, which 
moved 9-6 with a 67% increase. 
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A LOOK BEHIND THIS WEEK'S CHART ACTION 




Counter 



STUFFING, BUT NO CRAW: As hoped. Thanks- 
giving-weekend traffic and a hearty serving of 
new superstar releases delivered a zesty boost 
to music stores' traffic. Yet despite career-best 
Nielsen SoundScan totals for Tim McGraw, 
Jennifer Lopez, and Paul McCartney and ban- 
quet-sized weeks for 2F*ac, Faith Hill, Elvis 
Presley, and chart-topper Shania Twain, album 
sales for the frame are still shy of those scored 
during last year's Thanksgiving feast 

The calendar shift mentioned in last issue's 
column gives the optical illusion of a gain 
over the business rung a year ago, but that 
only happens because Thanksgiving came a 
week later this time around (see Market 
Watch, page 6). Thus, in the same-week com- 
parison, this year's holiday stanza stands next 
to a non-holiday week. 

Industry-wide album sales piled up to a 
whopping 21.3 million units, up 41% over the 
prior week but down compared to the Thanks- 
giving weeks 
of 2001 and 
2000. The hol- 
iday buffet 
served up 22.2 
million last 
year— 4.3% 
more than 
this year's hol- 
iday spread. In 
2000, Thanks- 
giving week 
delivered 23.4 

million album units, but this year's holiday 
bash is larger than that of 1999, when the week 
saw 20.25 million sold. 

COUNTRY COMFORT: Shania Twain easily holds 
her lead on The Billboard 200 (625,500 units, 
down 28.4% ) , as Tim McGraw parlays an NBC 
special for his first entry in the half-million- 
plus club (601,500 units) — which yields the 
unusual sight of country artists occupying the 
top two rungs of The Billboard 200. Two titles 
from Top Country Albums did lord over the big 
chart as recently as the Oct. 12 issue of Bill- 
board — when Elvis Presley's archival Elvis 30 
#/ Hits displaced Dixie Chicks' Home — but 
the chart has not seen two active Nashville-ros- 
ter acts lead the pack since the issue dated May 
21, 1994, when McGraw's Not a Moment Too 
Soon and Reba McEntire's Read My Mind held 
those two slots. 

McGraw smashes his previous high, scored 
when Greatest Hits rolled 429,000 during 
Christmas week 2000. and easily outpaces his 
last outing, which opened at No. 2 last year on 
The Billboard 200. The showings staged by 
McGraw and Twain — who was also featured on 
an NBC special during the holiday week — help 
show why country stands as a rare bright spot 




Am 



in this year's album landscape, as the genre is 
8.7% ahead of its unit pace at this point of 2001 . 
Country's revival also shows why mass mer- 
chants have 
not lost as 
much ground 
as music 
stores in the 
face of this 
year's album 
downturn. 

In fact, with 
lots of titles at 
loss-leader 
prices at Wal- 
Mart, Kmart, and Target, racked stores showed 
a 3% gain over Thanksgiving 2001. Scanning 
the top 10. mass merchants account for 79% of 
the 1.5 million units that Twain's Up! has sold 
in its two weeks, 82% of McGraw's opening 
sum and 57% of the bow by Jennifer Lopez 
(No. 6, 314,000 units), 77% of sales to date by 
the multi-act Now! II (No. 4. 375,500 units, 
up 19%), and a majority of the sales rung so 
far by Faith Hill, Avril Lavigne. and Christina 
Aguilera (at Nos. 7, 9, and 10, respectively). 

GROOVE TUBE: As much as turkey dinners and 
football, network music specials have become 
a Thanksgiving-week staple in recent years. 
Along with the aforementioned Tim McGraw 
telecast, NBC also aired shows featuring 
McGraw's wife. Faith Hill, and Elvis Presley, 
while ABC delivered a Paul McCartney concert 
(see story, page 7). Each of those TV events 
drove album sales. McGraw and Hill each vis- 
ited The Tbnight Show With Jay Lena, too. 

Hill's Cry musters a 155% gain, good for 
The Billboard 200's Greatest Gainer (15-7, up 
140,000 units). Aside from the week when 
Eminem's The Eminem Show had an accel- 
erated release during the Memorial Day week- 
end, Hill's increase is the largest of any Great- 
est Gainer since Grammy Award glory 
rendered a 151,000-unit jolt to the O Brother, 
Where Art Thou? soundtrack in the March 16 
issue. Presley's Elvis 30 til Hits snags me Pace- 
setter, the biggest percentage hike of any Pace- 
setter winner since another Presley compila- 
tion, Elvis: The Very Best of Love ticked a 
176% boost in the Aug. 31 issue, with those 
sales lifted by attention accorded the 25th 
anniversary of the King's death. 

McCartney's two-disc Back hi the U.S. Live 
2002 rallies first-week sales of 224,000 (No. 8), 
his largest week for anything other than a Bea- 
tles title since Nielsen SoundScan signed on in 
1991. Last year, Wingspan: Hits and History 
opened with 220,500 units, while the solo 
album Flaming Pie started with 121,000 in 
June 1997: each of those titles peaked at No. 2 
(see Chart Beat, page 4). 
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BUMP SHAKER: B2K earns its first top 10 on 
the Hot R&B/Hip-Hop Singles & Tracks chart 
with "Bump, Bump, Bump," which moves 18- 
10. P. Diddy collaborates on the track and earns 
his 13th top 10 on that chart. "Bump" is fueled 
by increases in airplay, where it posts a 24% gain 
with a total audience of 32.2 million. Addition- 
ally, with its 
retail launch, 
"Bump" 
jumps to No. 
11 on the Hot 
R&B/Hip-Hop 
Singles Sales 
chart from No. 
65, where it 
debuted last 
issue because 
of street-date 
violations. 
On The Bill- 
board I lot 100, "Bump" climbs 42-22 and is the 
Greatest Gainer/Airplay, with an overall audi- 
ence of 45.2 million (up 11.5 million). Al- 
though the bulk of I lot 100 airplay for "Bump" 
comes from R&B/Hip-Hop stations, the biggest 
gains for the title were posted at rhythmic top 
40 stations. This explains how the title was able 
to garner Greatest Gainer/Airplay honors on 
the Hot 100 but cannot beat "Paradise" by LL 
Cool J Featuring Amerie for that distinction 
on R&B/l lip-Hop Singles & Tracks. 

Elsewhere on the R&B/Hip-Hop Singles 
chart, "Fabulous," me first single from Jaheim's 
sophomore set 5/(7/ Ghetto, becomes his third 
top 10, as it moves 11-9. Jaheim's last chart hit, 
"Anything." which featured Next, spent a 2002 
high of 44 weeks on the chart, peaking at No. 6. 

ZWAN SONG: Billy Organ's new band. Zwan. 
makes its inaugural bow on Modern Rock 
Tracks, entering at No. 24 wiUi "Honestly." As 
a member of Smashing Pumpkins. Corgan 
charted a total of 18 songs on the Modern 
chart, beginning with 1991s "Rhinoceros." 
Those songs, including their only No. 1 , "1979," 
amassed a total of 321 chart weeks, placing the 
Pumpkins third in line for the most total chart 
weeks of any act. behind U2 (352 weeks) and 
Pearl Jam (331 weeks). 

CHRISTMAS TIME DOWN SOUTH: Alan Jack- 
son places the first holiday ornament of the 
season on Hot Country Singles & Tracks, as 
"Let It Be Christmas" opeas with the Hot Shot 
Debut nod at No. 53. This is Jackson's fifth 
Christmas single. The lanky Georgian's first 
and highest-charting holiday song, "I Only 
Want You for Christmas," rose to No. 41 dur- 
ing the 1991 yuletide season and appeared on 
his Honky Tonk Christmas, which re-enters 
at No. 14 on Top Country Catalog Albums. 



"Let It Be Christmas" is the title track from 
Jackson's new holiday set. which bullets at No. 
8 on Top Country Albums. 

As is typical during the Thanksgiving track- 
ing week. Hot Country Singles & Tracks is dot- 
ted with modest airplay gains and fewer bullets 
than normal. That's due largely to special hol- 
iday programming and three monitored sta- 
tions that shelve all non-seasonal music in 
favor of Christmas fare. WYUU Tampa. Fla.; 
KWJJ Portland. Ore.; and KXXY Oklahoma City 
have announced plans to program only Christ- 
mas music through Dec. 25. 

Although it's a fairly common practice in the 
Adult Contemporary format, country stations 
don't usually make such a complete commit- 
ment to holiday music this early in the season. 
Thus, we are prompted to temporarily amend 
our recurrent rule for Hot Country Singles & 
Tracks. Because of the impact that holiday 
songs are having on the airplay that stations 
accord to current tracks, any bulleted song on 
Hot Country Singles & Tracks this issue will 
be allowed to remain on the chart through the 
holiday period (up to and including the Jan. 1 1. 
2003, issue) after accumulating more than 20 
chart weeks, 
regardless of 
the weekly air- 
play increase 
or decrease 
that may oc- 
cur in the in- 
terim. Our 
standard chart 
rules will re- 
turn the fol- 
lowing week. 

SELLING POINTS: Two versions of Sean Paul's 

"Gimme the Light" grace both Hot 100 Sin- 
gles Sales (Nos. 12 & 17) and Hot R&B/Hip- 
Hop Singles Sales (Nos. 5 & 20). The "remix- 
es" version is an Atlantic release featuring 
Busta Rhymes. VP released the original ver- 
sion prior to signing a distribution deal with 
Atlantic; WEA is not taking VP returns, so 
the two versions cannot be combined by 
Nielsen SoundScan. 

The "remixes" release makes the biggest 
gain on the R&B-Hip/Hop Singles Sales chart 
and grabs Greatest Gainer/Sales honors on 
Hot R&B/Hip-llop Singles & Tracks. Total 
units scanned by both versions count toward 
the title's overall point tally on the latter chart 
and the Hot 100. 

Kelly Clarkson's "A Moment Like This" 
earns the Hot 100 s Greatest Gainer/Sales hon- 
ors even as it slips 11 places (No. 36). 
"Moment" improves her sales tally by 1.500 
units, nowhere near enough to offset the 8.5 
million drop in radio audience. 
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DAVI MATTHEWS BAND 
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Live At Folsom Field Boulder Colorado 
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Wonder What's Next 
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AUSON KRAUSS 4 UNION STATION 
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Live 
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MARTINA MCBRIDE ▲ 


Greatest Hits 
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SOUNDTRACK A' 
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0 Brother. Where Art Thou? 
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LEANN RIMES • 


Twisted Aagel 
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SYSTEM OF A DOWN A 
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Toxicity 
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JAMES TAYLOR A 

GOLUMIAntHCHe III ■ ft u » 


Octobet Road 
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BROOKS & DUNN 
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It Wor t Be Christmas Without You 
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JACK JOHNSON A 
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Brushfire Fairytales 


34 




1 


71 




NEW FOUND GLORY • 


Sticks and Stones 
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AARON CARTER 


Another Earthquake 
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SOUNDTRACK 


Harry Potter And The Chamber 01 Secrets 
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QUEENS OF THE STONE AGE 
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Songs For The Deal 
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NICK CARTER 
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Now Or Never 
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VARIOUS ARTISTS 
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iWorship: A Total Worship Experience 
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GEORGE STRAIT • 

MCA .1 


The Road Less Traveled 
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SYLEENA JOHNSON 
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Chapter 2: The Voice 
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Almost There 
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STEVIE WONDER 

M0T0WKVTV WHAUME l If « COI 


The Definitive Collection 
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THE VINES • 
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STONE SOUR 
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Stone Sour 
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Thug World Order 
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Spider-Man 
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All The Time In The World 
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Billboard TOP BLUES ALBUMS 



Sales data compiled by as • 

i» Nielsen 

Sound Scan 

ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL 



NUMBER 1 



SUSAN TEDESCHI 

BL 



? Weeks At Numbat I 
Walt Fut Me 



DELBERT MCCLINTON 



Room To Breathe 



STEVIE »»Y VAUGHAN AND DOUBLE TROUBLE The EssMul Slcvie Rat Vauarisn Ant Ooutjle Triable 

Talking To Strangers 



SHEMEKIA COPELAND 



Love Songs 



ROY ROGERS 



Slideways 



TYRONE DAVIS 
JEFF PITCHELL 



Heavy Hitter 



DELBERT MCCLINTON 



Nothing Personal 



JOE BONAMASSA 



So It s Like That 



ETTA JAMES & THE ROOTS BAND 



Bumin' Down The House 



TAB BENOIT 8 JIMMY THACKERY 

JOHN MAYALL AND THE BLUESBREAKERS 



Whiskey Store 
Stories 



LITTLE MILTON 



GuiKii M:tn 



JOHN LEE HOOKER & MUDDY WATERS 



Winning Combinations 
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SCAN PAUL Dutty Rock 
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SHAGGY Lucky Day 


VARIOUS ARTISTS Reggae Gold 2002 






BEENIE MAN Tropical Sloim 








VARIOUS ARTISTS Strictly The Bcsl: Vol 29 








VARIOUS ARTISTS Strictly The Best Vol 30 
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SIZZLA Da Real Thing 






KYA PI MeUWBnt 


1 
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BOB MARLEY AND THE WAILERS Legend IDaluxa Ed.lionl 


VARIOUS ARTISTS Ragga Dancehall Anthenn 2002 




PETER TOSH Suult Hilb 
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VARIOUS ARTISTS Reggae Pulse: The HeartbeatOf Jamaica 
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SHAGGY Mr. Lovajr lawn (The Best 01 Shaggy Part 1) 




VARIOUS ARTISTS Oiwali: Greensleeves Rhythm Album *27 
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ELEPHANT MAN Higher Level 
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2 Weeks A, Numbei 1 

SOUNDTRACK Frida 








BAHA MEN Greatest Movie Hits 


2 




THE CHIEFTAINS Down The Old Plank Road/The Nashville Sessions 
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SINEAD O'CONNOR Sean-Nos Nua 
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BAHA MEN Move It Like This 
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VARIOUS ARTISTS Red Hot . Hint Music s Spirit 




JOHN MCDERMOTT: ANTHONY KEARNSJR0NAN TYNAN The Very Best 01 The Insk linen 
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SOUNDTRACK Monsoon Wedding 
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SOUNDTRACK Amclic 




VARIOUS ARTISTS Celtic Chnstmas 
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CESARIA EVORA The Very Best OT Cesaria Evora 
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CIRQUE DU SOLEIL V.itek.ii 






PILAR MONTENEGRO Ocsahogo 
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WOW Christmas 



WOW Hits 2003 
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MICHAEL W. SMITH 
VARIOUS ARTISTS 
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MICHAEL W. S MITH * n .inh.-*. iii:;-.vni.:.- 

JUMPS i>AMO« ■mCr'OttW 
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MERCYME 
PO D. 4 



Worship Ay;un 
iWorshijrA Tota l Worship Experience 



Almost There 



Workup 



JOHN TESH r,woiMriT. >wv.rmr uhb 

STEVEN CURTIS CHAPMAN • • -. w .-. ■ ■■ m 
NEWSBOYS • •. .... •• 
MARY MARY 
NICHOLE NORDEMAN 
KIRK FRANKLIN 



All The Time l» The World 
Stanley Climblall 

Spoken For 

Satellite 
Christmas Worship 

Declaration 

Thrive 



. ."; wi m n 



Incredible 
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NICOLE C. MULLEN ..- |m| 

JUMPS vuimw*o«m»c 

FRED HAMMOND 
VARIOUS ARTISTS 
SELAH 



Wovan & Spun 

The Rebirth 01 Kirk Franklin 
Christmas In Black And While 
All The Joy hi The World 
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VARIOUS ARTISTS t u -i ■ ... •„ 



JOHN P. KEE & NEW L IFE vfn.TTtnMPRiJvw.inil 
TOBYMAC \n\ 



Speak Those Things: P01 Chapter 3 
Songs 4 Worship Shout To The Lord 
Rose 01 Bethlehem 
City On A Hill It's Christmas Time 
Blessed By Association 
Monte nl urn 



POINT OF GRACE 
PLU5 ONE 



twos ■awwuMP gjHH 



Girls 01 Grace 



1 THIRD DAY • , ...v 'L '*tt=--i;> ay - 
AMY GRANT ,vmwi 
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Christmas 
Come Togeiher 
L egacy. Hy mns & F a ith 
Lite 



VARIOUS ARTISTS 
ZOEGIRL spumrn*. 
RANDY TRAVIS .-. 
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Bishop TO Jakes Presents God's Leading Ladies 



-OMfKUMI W0S- WBaVWOHO CUM 



Rise And Shine 



MOTOM WWg___j_ 



REBECCA ST. JAMES 
RELIENT K urn accnowmir ff fl 

YOLANDA AD AMS • >■■■■_ 

SIXPENCE NONE THE RICHER 
NEWSBOYS 



SMJMOMI OHrrtnOMUM 



S UPERCHICK ■ |H| 



01 The Tongue In Check 

Believe 

Divine Discontent 
Newsboys R emixed 



La sl One Picked 



JOY WILLIAMS 
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10 Weeks At Number 1 
Incredible 



The Rebirth 01 Kirk Franklin 
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Speak Those Things POL Chapter 3 
Blessed By Association 



Bishop T D Jakes Presents: God's Leading Ladies 



YOLANDA ADAMS, i 



Believe 



HEZEKIAH WALKER & THE LOVE FELLOWSHIP CRUSADE CHOIR ihi 



Family AHair II Live Al Radio City Music Hall 



m HUD 



TRIN- I TEE 5:7 nwniawi 
GEORGIA MASS CHOIR 
VARIOUS ARTISTS • 
KAREN CLARK SHEARD 
DORINDA CLARK COLE 
THE BLIN D BOYS OF A LABAM A 
SMOKIE NORFUL rui eosm nw |N| 



The Kiss 



I Owe You The Praise 



WOW Gospel 2002 



(MBit It ■ ■ 1 MB* |l 



Dor.nda Clark-Cole 



Higher Ground 



SHEKINAH GLORY MINISTRY 
DOTTIE PEOPLES . m 



■ed Von Now 
Praise Is What I Do 
Churchm Willi Dottie 



DONALD LAWRENCE & THE TRI-CITY SINGER S cmtfeMSijMwwicosm |H| 
NORMAN HUTCHINS ■ ia3 W 

JEFF MAJORS >mi,w2>uuskow 



Go Get Your Lite Sack 
Nobody Bui You 
Sacred 4 You 



JUANITA BYNUM 



Behind The Veil Morning Glory 2 



MICHEL LE WILLIAMS 
LUTHER BARNES 



■t: i.Tini[it:ri:iWhLa wi,- n:. 



h»wmii,u itin 



MARVIN SAPP 
JOE PACE 



DEITRICK HADDON rYscor<v<nn ijiui—> 



DOUG & MELVIN WILLIAMS r»r.KMBH. iratiMiMO 



Hwwt To Yuun 

Conic Fly Willi Ml- 

I Buttw 

Shako The Foundation 
Lost And Found 
Duets 



MAURETTE BROWN CLARK 
CECEWINANS ,vmspfliw.oos 
GOSPEL GANGSTAZ . 



His Grace 



MrtASPAHBrv. 



CeCe Winans 



Exodus 



ISRAEL AND NEW BREED 
BISHOP T.D. JAKES 
KIRK WHALUM 



Real 



Woman Thou Art loosed Worship 
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THE BLIND BOYS OF ALABAMA 
PASTOR KEITH SMITH ■-< 



DR. CHARLES G. HAYES & THE COSMOPOLITAN WARRIORS 

THE SHEPHERDS < 

VARIOUS ARTISTS 



2002 Run To The Water The River Within 
The Guspel According lu Jdzi Chapter tl 

Spirit 01 The Century 

Old Time Churchin'. Lei's Have Church 
Rise & Smq I- or ever 



Trilogy Live In Augusta GA 



THE CANTON SPIRITUALS ■ m - , [h] 
YOLANDA ADAMS 
THE WINANS 



luitm* wmio 



Gospel's Top 20 Songs 01 The Century 
Walking By Faith 
The Experience 



The Very Best 01 
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Is (Mum Platmol 'Asterisk indicates IP is 



it Gaxivr shows chart's largest unit increase hfeatseeter lm(wici shows albums twntnwt Uom Heaueekers this tveek [H]«i 
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1 / GREATEST GAINER « " 1 

UADirtllC ADTICTC »■ KU.., Tk,. . Ulkn 1 Till rk.^.„n.l 

VAHiuUi AKI llli A NOW 1 nat s Wfint 1 call l_hristm,ss ! 

I— una— * iiiannwaaiiiiiai aisiimiais mibiiii 












-•• 1 Weal At Number 1 

KELLY OSBOURNE Shut Up 

iritatan nassiOOM 






MANNHEIM STEAMROLLER A Christmas Extraordinaire 










SYLEENA JOHNSON 


Chapter 2: The Voice 




KENNY G • Wishes 






3 


2 




THE USED 

Kfmtmm/mmtumis ittsscu 


The Used 






ALAN JACKSON Let It Be Christmas 

ahi^aiasayiiii sta/Air. usahai 




4 


2 


3 




HILARY DUFF 

autHA VtSIA SIMS llAAT WSr«n I17SSCOI 


Santa Clause Lane 




S 


VARIOUS ARTISTS WOW Christmds 

■• n«ji anravAutAfR anas uisacDi 










RICARDO ARJONA 


Santo Pecado 




• 


VARIOUS ARTISTS The Tim* -H.' Treasury Of Christmas: mo dr. Memories 






10 


10 




NICHOLE NORDEMAN 


Woven & Spun 




7 


BARRY MANILOW A Christmas Gift Of Love 

oowcoanrniia— « muff as mm ta ig ssi 




11 


12 




SIMPLE PLAN No Pads. No Helmets.. Just Basis 






TRANS-SIBERIAN ORCHESTRA A Chtistmas Evo And Other Stories 






•i 


13 




NICOLE C. MULLEN Christmas In Black And White 

SYOBU ClAUHaiVSVAHMABHOS ll'SICCI 






KIDZ BOP KIDS Kidz Bop Christmas 

naiTIasssatsaVaual 




6 


■'. 




JOE NICHOLS 


Man With A Memory 




|( 


CELINE DION A These Are Special Times 










ROYCE DA 5 9 

l",AMI -IS HA l-A 1 N 1 •III. in W..II 


Rock City 






BARBRA STREISAND A Christmas Memories 




11 


5 


6 




SELAH 

tvaaiirs nisi an 


Rose Of Bethlehem 






HARRY CONNICK. JR. A When My Heart Finds Christmas 

- 




12 


4 


1 




JOHN P KEE & NEW LIFE Blessed By Association 






HOT SHOT DEBIT 

AVALON Joy: A Christmas Collection 




13 


' 


9 




OK GO 


OK Go 
















S GREATEST GAINER $ 




II 


VARIOUS ARTISTS Happy Holidays 






47 


38 




TOBYMAC 

HlAfiSAlNT &1SS HISS CD) 


Momentum 






UNHID AlAl.riloaBTII ■ CHI 














18 


KENNY 0 A 1 Faith: A Holiday Album 

Aiusr»isaaeiiissra» 




© 


15 


8 




SUGARCULT 

LALI SUlUMSlUrSAHHUlS 1] Si : 


Start Static 




13 


BROOKS & DUNN It Won't Be Christmas Without You 

MtnnwAiieeiiiintaisiiiiaifs 




16 


8 


7 




THE DONNAS 

aiiani«c fdSAi* At. in err 


Spend The Night 






BING CROSBY White Christmas 

MM Iffl HI llallllll 1 1 iiiiiiii iiipjuw 




o 


3A 


.15 




ZOEGIRL 

SAAAR0V. HATS IS SI CDi 


Ufe 




15 


CHARLOTTE CHURCH A Dream A Dream 




CD 


18 


• 




ZOEGIRL 

S'-AMHL-rt A1A IS ■ CU) 


Mix Of Life 




- 


MARIAH CAREY a Merry Christmas 




1* 


:-l 


15 




50 CENT 

ruu clip hot maai 


Guest Who's Back? 




I. 1 


VARIOUS ARTISTS The Time Life Treasury Of Christmas 

iimi i m iwnmwcoi 




© 






VICENTE FERNANDEZ 35 Aniversark>...Lo Meior De Ura 

sow discos anas m aafacoi 




21 


MARTINA MCBRIDE • White Christmas 

ArAwttMinBtwejusiewiB 




21 


■: : 


■ 1 




JUANES 

sueconiimijaiMasJULAfiaiO IKSBCOI 


Un Dia Normal 




33 


TRANS SIBERIAN ORCHESTRA • The Christmas Attic 




© 


25 


35 




RELIENT K The An.itomy Of The Tongin- In ChrT-k 




. n / 


ELVIS PRESLEY White Christmas 




23 


19 


!■: 




BWB 

WiHI.H -II" Al i ;i.*cri 


Groovin' 




11 


VINCE GUARALDI A A Charlie Brown Christmas 




24 


28 


50 




CLEDUS T. JUDD 

MONCAAINT H'SA'SCn 'VASW1UI HISS 


Cledus Navidad 

QCDI 




2a 


BURL IVES Rudolph The Red-Nosed Reindeer 

uca shoal mount rnmjsjuis as cni 




25 


20 






LIMITE 

USMASAl lATIMdAjn IA AH. 13 SAt 


Soy Am 






JOHNNY MATH IS The Christmas Album 

CtauaaSuasaiaiAL 7i nmci, 




26 


31 


36 




SUPERCHICK 


Last One Picked 




; i 


FRANK SINATRA DEAN MARTIN 1 SAMMY DAVIS JR Christmas With The Rat Pack 




27 


21 


40 




STEVE TYRELL 


This Time Of The Year 


28 


26 


ANNE MURRAY What A Wonderful Christmas 




© 






NO SECRETS 


No Secrets 




"" 


JOHNNY MATH1S • The Christmas Music Of Johnny Mithil, A Personal Collection 

,! m:i u . USA » ii ssiQAsn 




29 


13 


20 




BREAKING BENJAMIN 


Saturate 


30 


25 


VARIOUS ARTISTS A Windham Hill Christmas 

rtftriAAMM.il INBIASMHCTOHIUSICOI 




30 


30 


24 




JOY WILLIAMS 

attfiBON isassroMsa msaco 


by surprise 


CD 




LEE ANN WOMACK The Season For Romance 




31 


A J 


33 




DASHBOARD CONFESSIONAL The Places You Have Coma To faar The Most 


32 


30 


VARIOUS ARTISTS A Peaceful Christmas 




32 


22 


25 




<2U- >U8 1 •< IM >L.*v<f XSU X« Fas^abtlaiAtUlCaTlailtKB' 


33 


M 


B?K Santa Hooked Me Up (EP) 




33 


23 


.17 




SMILEZ 81 SOUTHSTAR 


Crash The Party 




















34 


1 7 


JOHN TE5H Christmas Worship 

euKHanimmnmvlmlHBilMilmmuii 








?? 




EMERSON DRIVE Emerson Drive 

DAf AlftVOHKS IAASAVII 11 1 SSBIF1 IA1| ASTOAI ilASI'Stl 


35 


35 


VARIOUS ARTISTS All-Time Greatest Christmas Records 

rime msi it ssi sr. 










GRITS 

cam ran nasacm 


The Art Of Translation 


o 


36 


MANNHEIM STEAMROLLER A A Fresh Aire Christmas 

ASAAKAAoAASMAHr*,! ISSSIISMCOl 






24 


18 




THE HAPPY BOYS Dance Party (Like It's 2003) 

risbrais ism itasacoi 




39 


NAT KING COLE • Christmas Favorites 

IMS CAMtoi s« ciai uahm ■ s srrrw ass w 










CHRIS TOMLIN 

SAAAADViaMl IMSRCOl 


Not To Us 




-n 


THE CARPENTERS A Christmas Portrait 

ASM mi 1\JNIVl*SAi |I3 SSIS »S 




38 


49 


37 




12 STONES 

AIMl HP IXWI III Hill) 


12 Stones 






JO DEE MESSINA A Joyful Noise 

oaasrsissriasacoi 




39 


17 


5 




BADLY DRAWN BOY 

apmilnAK'uiae- risaCDi 


Have You Fed The Fish? 




19 


CARRERAS-OOMINGO PAVAROTTI (MERCURIOI The Three Tenors Christmas 




40 


18 






OLGA TANON 

■saaeata lAiiMasecan nssacoi 


Sobrevlvir 






MANNHEIM STEAMROLLER A The Christmas Angei 

AMFWICAS OMUAAMONI tieilDSHSMi 






• 






EDNITA NAZARIO 


Acustico Vol. 2 






















10 


DESTINY'S CHILD • 8 Days Of Christmas 

... ; in a imncajueuaatsKBriiiissiaiisii 




• 


-:: 


2'. 




SOMETHING CORPORATE 


Leaving Through The Window 




23 


HILARY DUFF Santa Clause Lane 




43 


34 






DELIRIOUS? 


Touch 




48 


MANNHEIM STEAMROLLER A Christmas 

... -tyAPH IM IW II 






29 


21 




THIEVERY CORPORATION 


The Richest Man In Babylon 

■-. j?i::. 




44 


VARIOUS ARTISTS Disney's Christmas Collection 

WAlIDOMYBSMIMaVTSe 






46 


32 




THE HAPPY BOYS 


Trance Party (Volume Two) 






KENNY G A* Miracles - The Holiday Album 










FINCH n)ta 


What Is It To Burn 




-17 


BING CROSBY White Christmas 










BEBO NORMAN 

'.- A 'it..' ' VII' 1 ' II 


Myseff When I Am Real 






NEWSONG The Christmas Shoes 

mi. *<' i\ ■aSSHMBAHl avusai 










INDUSTRIA DEL AMOR 


30 Inolvidables 






JIMMY BUFFETT A Christmas Island 

MAMtaaitwut 1 1 UaVMCA Q SSI St) 










TAKING BACK SUNDAY 


Tell All Your Friends 






VARIOUS ARTISTS Children Sing For Children: 25 Christmas Songs 

i :-i .: >»' -. i v- i - v. . i < sa r; 










NICOLE C. MULLEN 


Talk About It 
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JM JOHNSTON lYcatdrVissllireEflrt. 

saiac* r.mw aui/tocH oisacor 






2 


2 




LIL JON 8, THE EAST SIDE BOYZ Kings Of Crunk 

BseaA/vivT msasirsn 


■ 


3 


3 




INSANE CLOWN POSSE 

AsstiaDaaoMMMOSMarsneiu. tutsan 


The Wraith: Shangri-La 


■ 


b 


5 




LOUIE DEVITO N.Y.C. Underground Party 5 




4 






SUSAN TEDESCHI 

TIM . ir. i-HA.-.H:,!.. 11.1 [S«| 


Wart For Me 










S GREATEST GAINER S 




S 


7 




NICKEL CREEK 

SiAiAAHiu mi riiar.ni 


This Side 




■- 


■'. 




LOS TIGP.ES DEL NORTE 


La Reina Del Sur 




V 


9 




VARIOUS ARTISTS Children Sing For Children: 25 Christmas Songs 

tasmo AutMO MsairuwttD aattriMrDu is as call 










* HOT SHOT Di 










ROYCE DA 5*9" Rock City 
ml 




7 


6 




BOSTON 

■V'l'.' " 1 ' 1 '■ '' '■- 


Corporate America 


CD 


16 


1? 




SUGARCULT 

U11IMAT IJM QMT3rMWM!S tUIICOI(M| 


Start Static 


12 


11 


10 




EVA CASSIDY 


Imagine 


CD 


U 


14 




DEFAULT • 

lVTUiarl.SiCOirNl 


The Fallout 


© 


15 


IS 




50 CENT 

IU1 DIP 7003* llfcttCCI(M) 


Guess Who's Back? 


15 


10 


15 




DELBERT MCCLINTON 


Room To Breathe 


<D 






KOOLGRAP 

MJ(WIB.«I IW W.INI MJH.IICH HI f rt 


The Giancana Story 


17 


14 


11 




DA HE ADBUSSAZ 


Dat's How It Happen To'm 




31 


28 




DASHBOARD CONFESSIONAL The IW Yoo Haw Come To Fear The Most 

VAi.MNJJW KKCDIIH] 


1? 


n 


•7 




TRANSPLANTS 


Transplants 


20 


r> 


8 




PRETENDERS 


Loose Screw 


21 


20 


16 




KHIA FEATURING DSD • 

nitir*ntiwN *iu2/ar,,mi<, nrjicu.iwi 


Thug Misses 


22 


IB 


13 




DOLLY PARTON 


Halos & Horns 


23 


17 


22 




AIMEE MANN 

imraiiooe-\jwi(nwii%>:L»s',r, .ij»rr 


Lost In Space 


GD 


50 






LOS TEMERARIOS 


Una Lagrima No Basta 


25 


?4 


21 




THIEVERY CORPORATION 


The Richest Man In Babylon 

'U.WUHIMI 


26 


.'3 


20 




VARIOUS ARTISTS 


Reggae Gold 2002 


® 


45 


42 




TAKING BACK SUNDAY 

VXTKHTriJuiJ-KtLMlMI 


Tell All Your Friends 


28 


.-, 






VARIOUS ARTISTS Fat Mtiiic \ 


otun* VI: Uncontrollable Fatulence 


29 


28 


24 




CONJUNTO PRtMAVERA 

l!l».0YlSJ»lt.?lf mii-mi 


Perdoname Mi Amor 


30 


27 


26 




INTERPOL 

MATAIWF S4i" ilMO) |M| 


Turn On The Bright Lights 


31 


.14 


27 




YING .YANG TWINS _ A»*y: The Return Of The Yiog Yang Twins 


© 






GEORGIA MASS CHOIR 


1 Owe You The Praise 




49 






THE HIT CREW 

TijwtijriMMiisir.iw imcni 


Kid's Christmas Party 


€3 






VARIOUS ARTISTS 


20 Holiday Favorite 


35 


25 


25 




SINEAD O'CONNOR 

wimwsc.b*« nrn.\AW,i\u>ci iuh tii. 


Sean-Nos Nua 


36 


36 


30 




STEVE EARLE 

i ;i,..AHt ."i'ii »Ji|M.', ■,' ■ .. 


Jerusalem 


€8 






VARIOUS ARTISTS 

OtWCi SOUWt SWCIA1 Pftotxii: 1 5 1 1 m le 


Christmas Memories 


38 


44 


32 




DISTILLERS 

Hflir.AI BMir.'fPHAHl imnHI 


Sing Sing Death House 


o 






THURSDAY 

VICTLWY1B' HV»ti;i|«| 


Full Collapse 


40 


30 






DEAD PREZ 


Turn Off The Radio 




35 


3.3 




ani D1FRANCO So Much Shouting/So Much Laughter 


42 


3V 


35 




VARIOUS ARTISTS TV Guide: 50 All-Time Favorite TV Theme* 


CD 






VARIOUS ARTISTS Vans Warped Tour 2002 Compilation 

■' r:F v.i ".I v.-, ■ 


© 






VARIOUS ARTISTS 


Slow Jams Volume 1 & 2 


45 


22 






CANIBUS 

wsrnitfi 'in tinwiiw 


Mic Club-Curriculum 








FLOGGING MOLLY 

m m 1 .■-=11- [hi 


Drunken Lullabies 




46 


36 




VARIOUS ARTISTS 


Uftra.Trance:1 








KEPLYN 

■KiUwcsitii iimcoi 


Animus Diaries 




43 
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DAVID CROSS M| Shut Up, You Fucking Baby! 








THE OAK RIDGE BOYS 


An Inconvenient Christmas 
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1 LAST WEEK 




MFIRNT4 FaUMBEfcDtSTMU/TING LABEL 






*tJ' NUMBER 1 ; fl" 1 Wee* At Number 1 
PAUL MCCARTNEY i Back In The US Live 200? 
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1 




1 NUMBER 1 I 

S MILE A 


,', ■ ■■ 
SttAOV HOOF INTEMCOK 








BOB DYLAN j .- The Bootleg Senes Volume h Bob Dylan Lwe 1975 The Rolling Thunder Revue 

HAH BHA bIHbliANU UlieiS 
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PAID IN FULL 
UZZ1E MCGUIRE 


flOC A FE11A/DET JAW fB&BTAOJMG 

buena vista mamima oismt 




1 




DMAFMIA 1 YVAIN UIHI.lwi (HASMVftlil 11DH Up! 






4 


3 




AMERICAN IDOL: GREATEST MOMENTS* 


mm ami 




22 




TONY BENNETT & K.D. LANG m-^x .mmiMmTMKm A Wonderful World 


— — 
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WORLD WRESTLING ENTERTAINMENT PRESENTS: WWE ANTHOLOGY {JIM JOHNSTON) 




4 




NORAH JONES A 1 mut nwiuwwuo, |h] Come Aw.iy With Ml- 


26 
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O BROTHER, WHERE ART THOU? A" 


LOST lilGHWAt.'MfRCURT XlWmtXMM 






TIM MCGRAW Tim McGraw And The Dancehall Doctors 


2 
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5 




HARRY POTTER AND THE CHAMBER OF SECRETS 


At LAN tit CE74VA6 








GEORGE HARRISON mi* housc tmrwiot Brainwashed 
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7 




BROWN SUGAR 


FOXITJ03B-/HCA 








ROD STEWART A Jinn H Had To Be Yoo The Great American Songbook 


31 




9 


9 




SPIDER-MAN A 


'.i,i-,i:t..: :•■ : 




■ < 




DIXIE CHICKS A' uuMjMNicMUMUMw.tK. Home 


17 




G> 


10 




DIE ANOTHER DAY MUM MtaM 




•i 




THE ROLLING STONES A ah- a aimv s Forty Licks 


30 






1? 




SHREK A 


MOUyrWOBKS <«030VIN1 1 RSC0?t 




7 




SOUNDTRACK A 1 smaby »wtviNii*JCfjw 8 Mile 


■ 






16 




DISNEY'S LILO & STITCH* 


WAlt 0ISl\{» WJfM 




1 J 




ELVIS PRESLEY A* «u«n> Elvis 30*1 Hits 


11 






14 


SPIRIT: STALLION OF THE CIMARRON 


ASM <«35L 1ft ■ i HSCOVf 








JOSH GROBAN A , ,n ^ .> .vtMiiin:, [hi Josh Groban 


27 










FRIDAY AFTER NEXT 


mi i',-, km m 
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ELTON JOHN Greatest Hits 1970-2007 
SANTANA A Shaman 


- — . - 
18 






l : 
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SWEET HOME ALABAMA 
A WALK TO REMEMBER* 


- !■ 1*,'. : i.' '•.'.>.J 

tPIC B531I 




20 




AVRIl LAVIGNE a' musiaumb Let Go 


- 






1?, 




MOULIN ROUGE A 


iNURSCDPtCDBB 








FRANK SINATRA, DEAN MARTIN & SAMMY DAVIS JR Christmas With The flat Pack 


1 ■ -: 






23 




EIGHT CRAZY NIGHTS 


en Ha i amae 




15 

IV 




ANDREA BOCELU n i n Sentimenlo 
FAITH HILL A .'.asms ihk (WHviiiftWMiMM Cry 


41 

7 




20 


,8 

17 




GREASE A 
SCOOBYDOO 


pwt»dr,vnivusal mm/uum 
urn *■ mm s^MiAL 
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U2 imam) mao ii. iM&iMiinsaw The Best 011990 2000 & B Sides 


62 




21 


19 




COYOTE UGLY A 


curb wta 


? 




MATCHBOX TWENTY mi .r.ii/A.Miwicfnii'/AG More Than You Think You Arc 


23 




22 


20 




YU-GI-OHI: MUSIC TO DUEL BY 


D« AMVVtWKS rWW&WtBSCOPt 






JENNIFER LOPEZ ncma TWs Is Me . Then 


6 










THE LORD OF THE RINGS: THE FELLOWSHIP OF THE RING • 


REPRISE U l KIWAHNEH BROS 






DIANA KRALL *waw>wm Lm In Paris 


96 










FRIDA 


0ECCA »)*! Ml/UN rvTflSAL CUSSICS CROUP 




kr 


JAMES TAYLOR A October Road 
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Chart Codes: 
-ALBUMS — 

the Billboard too IBjoo) 
Biuegttm (BOi 
Hues Hi- 



'(CI) eiettronk (EA) Intemtt(W) tatf Ht^onolUtuiasiSIMJ KtB>*v Hopiaioto,} \*8C> Hot \oo Airplay (HA) Country Sn>cjtft*t Solti ICiSI (M:ffivowflWAui]ii(nrSJ 

Chmkttl Cnnwft fOO Gtnptl(CA) )ai/Uf) tatm : tn(Mat5olv>(T$A) KtQaor(Rt) Hot too Sinelrt Sales (HSSI Dame X tub Ptay (DC) Ij^mfAWkStitpSS 

("onrrmpivory Om*m (((/ Heatieeken <HS) Contemporary tarr (CI) New Age (NA) Wotid Muw (WUI Adult Contemporary (AC) Dame.'Sales (OS) R&B Hip Hop (RBH) 

Country(CA) Holiday (HOI) latin Albums (IA) Pop Catalog (PCA) -SINGLES- Aduft top 40 (A40) Hot latin Ttotki (It) R&B Hip Hop Airplay MJ 

( ountry Catalog (CCA) Independent (WD) Latin: latin Pop (I PA) RBBJHip Hop IRBAI Hot 100 (Hiooi Country (CS) latin: latin Pop UPS) **J «c*v Srtflln Sam ,»Si 



Rap trotks (RPI Rankings from biweekly 

htamstieam Roik (RO) cnorts a „ lnte d m Hal- 
Modem Rot k (MO) & durt00 „ chart's 
unpublished meek- 



Top 40 frocks (I40) 



12 Stones: HS 58 
3003: NA 10 

aPac: Bloo •,; RBA 1; RBC <y. 6. 11. 10; Hioo )«; HA 32; RA 

IS; RBH 17; RPo 
3 Doors Down: B20o 37; A40 28; Hioo 52; HA 50; MO ttj 

■01 

3LW: B200 179: RBA 72 

3rd Storw.RBA^i 

50* Boyt RA 75; RBH 73 

y> Cent: HS 19; IND 14; RBA 67; Hioo 78: HA 71; HSS 74; 
RA26; RBH 29; RP 15; RS 38 

— A— 

Aaliyah: RBA 66; RBC as. Hioo 31. so; HA 26, 46; RA 13, 

14; RBH 14, 15 
Abba: PCA 49. SO 
LosAio5tt:LA43; RMA 19 
VoUnda Adams: CC 36; GA6, 39; RBA 77; RBC 20 
TrjKfAdkirts: CA43.CS 25 
Aer osjnrth B200 162 
Pepe AguHar: LA61 

Christina AfuHera: Bjoo vk Hioo H, 68; HA 13, 74; T40 6. 

JO 

A): HSS 18; RBH 9s; RS 4 
Alabama: CCA 2$ 
Alberto Y Roberta II 39 

ALL Hioo 7; HA 7: RA {j RBH 8; RP 6; T40 ai 
ADv* DC 8 

Gary Allan: CA 34! CS 21 
Karri n Allyson: .</■., 
H*rt>Alp»?ft: 0 is 
Amber: tX 16 

Amerie: B200 Ifj) RBA 49: Hioo 66, 8-,. HA 62; RA 19, ju, 

RBH 19, 32; RP24;RS26 
Tori Amos: B200 100; A40 16 
John Anderson: CA 74 
less k a Andrews: CS s& 

Los Angeles Oe Charty: LA 42; RMA 18: RMS 23 
Awiy:DC28 

Man Anthony: TSAiuDSiS; TSS 6, 2$ 

Area 305; LPS 17: IT 7; TSS 3 

RKirdo Arfona: MS s: LA 4; LPA 3; LPS 1; LT \. TSS s 

Aroma: LT 42; RMS 14 

Daniel Ash DC 37 

Ashantl: fiaoo 64; RBA 37; Hioo 39; HA 40; RA 20: RBH 

20; RS64 
RodntyAIkms: CS 36 
Audio Adrenalin* CC 33 

AudiosiavK B200 33; Hioo 73; HA 72. MO 10; RO 3 

Audiovent: RO 29 

Authority Zero-. MO jo 

AuioriLigk; DC 10 

Avalon: HOL1MPCA9 

Aventura: TSA is 

Ramon AyaU: LA $7 

Ramon AyaU Y Sus Bravos Del Norte: LA 7a; RMS 34 
Steve Azar: CA 64; CS 29 

-B- 

BaK: B200 176: HOI 33. RBA ft?, 81; Hioo 22; MA 20. HSS 

3S. 42; RA 10; RBH 10, 79; RS 11 
Baby: B200 34; RBA 4; Hioo s'l HA p) HSS 48: RA 2S; 

RBH |n RP 12; RS 27 
Bacilos: LPS tt| LT 18; TSS If 
Badly Drawn Soy: HS 39 

Erykah Badu: Hioo 12; HA U) HSS 7i; RA 2; RBH 2; RS 41 
Beha Mm: W m 2. 6 

Anita Baker RBA 8s 



Bob Baldwin: ( I Ju 

Banda El Limon: RMS 38 

Banda El Recodo: LA 64: IT 27; RMS 6, a? 

Banda Machos: RMS 20 

Banda Tterra Hanca: RMS 40 

Patricia Barber: U 19 

Banm.DC 30 

Luther Bames: GA 22 

Pancho Barraza: LA S3 

Cecil, a Bartoliiu - 

Nikle Batey: HSS 44: RS 48 

BBM.IH: HSS 60 

Beanie Siget: RA <y2. RBH 47: RS 31 
The Beatles.' PCA 14 
The Beat nuts: RS S7 
Bedu B200 163 

Oanwt BedinpriWd: Hioo 4s; HA 48; T40 as 

Beenie Man: RE 4; HSS v? , RS S9 

Betmda: LA a 4. 2s; LPA 14: RMA 10; LPS 36: TSS is 

Tony Bennetl: Bzoo r ,S. INT ■„ /Zi, 10 

Tab BenoM: Bt 12 

Beruino: Hioo 87: RA 34; RBH 28; RP 20; RS 6s 
Beto Y Sus Canartos: RMS 21 
Sophie Ellis MeftDC 31 
B-l- RS 3S 

Big-C": HSS is; RBH 98; RS6 

Big Tymerk: RBA 93; Hioo 90; RA S3; RBH S3 

Bilal : RBH 8s 

David Blsbal: LPS 39 

BjorkEAs 

BLACKslreet: RA s«. RBH s« 

Ruben Blades: LA 4B; TSA S 

Mary L Blige: LA 23; RBC 31; RA 49. RBH 49: RS S$ 

The Blind Boys Of Alabama: GA 13, 33 

BlindsWe: RO37 

Boards Of Canada: EA 16 

Andre* Becalll: B200 41: Ct 1; CX 4; INT 19 

}oe Bonamassa : BL 10 

Bond: CX 2.9 

Bon Jovi: B300 104 

Bone Thugvll Harmony: 8300 134; RBA 46 

Boo: Hioo 90; RA S3; RBH S3 

tiuovje. RS 70 

Boomkat: LXai 

Pat Boon* HSS 3S 

Bom Prvdason: RS sa 

Boston: IND 10 

OwtoBetfrC/ij 

Michelle Branch: B20083; A40 i. 19, AC 4; Hioo s, 88; HA 

6;HSS4O-.T40 5; TSS 22 
Brandy: DS 7: RS S3 

tonl Braxton: Baoo 46; RBA 14; DC 36; Hioo 86; HSS 73; 

RA 33; RBH 33; RS 37 
The Braxton Brothers: C7 24 

UHS29-.MO31 



KIZ17 
KM1J1JIC7 
»:C(8,U 

s A Dunn: B200 Ufj CA 17, U: CCA jo. HOI 16; CS 
12; Hioo 7S 
Garth Brooks: CA 69; CCA 19 

Bobby Brown: Hioo 48; HA 47. HSS 33; RA 16: RBH 16: RP 

Norman Brown: i'/h 
joe Budden: RBH 96 
jimmy Buffett: HOL 49 
Los Bukis: LA 68 

s; 8200 43, RBA 12; Hioo |H HA 70, HSS 17, 



B RA 23; RBH 22, 94; RP 17; RS s. 24, 47 
bwb:04;HS23 
JuanKa Bynum: GA 20 
Tracy ByrtJ: CA6a;CS44 

-c- 

ChrisCagle:CS 3B 

The Calling: A40 m HSS 6z 

The Cambridge Singers: a 11 

CamYon: Hioo K HA 14: HSS S7; RA41; RBH 41; RP 14: 

RS 34,6l;T409 
Canibos: IND4S: RBA 98 
The Canton Spirttuatt: GA 38 
Blu Carrtrell: DC 26; RBH 89 
Cardenales De Nuevo Leon: RMS 37 
Mariah Carey: HOL 19: PCA 16: RBC 8; AC ai; HSS S7: RS 

34 

Vanessa Carlton: B200 90; A40 9, 3s: AC 3; Hioo 9s 
The Carpenters: HOL 38; PCA 37 

|r>-.rf..rrri.T- i , . HOL 40; PCA 38 

Aaron Carter: B200 118 
Deana Carter: CS 31 
Nick Carter: B200 121 

Brandon Casey: Hioo 9: HA 10; HSS 3; RA 31: RBH aj] RS 
2;T40 7 

Brian Casey: Hioo 9. HA 10. HSS 3; RA31; RBH as; RS 2; 
T407 

Johnny Cash: B200 177; CA 20; CCA is 
Eva Cassldy: IND 12 
Casajw&DC 3 

Rkardo CastlUon: LPS 26; LT 43; TSS 40 
CmmkOC 27 
OianUdeer. CI 10 

Steven Curtis Chapman: 8200 199; CC 12 
Tracy Chapman: B200 194 
Oiayanne: LA 30; LPA 16; LPS 13; LT 16 
Cher DS 10, 13 

Kenny Chesney: B200 1,8, CA 9; CCA 9; PCA 31 ; CS io; 
Hioo s8; HA SS 
«bCS48 
le: B200 10a; Hioo 77: MO 5; RO 8 

KLA54 
wftains:CA47;WM3 
K RBH 90 

Chariotte Church: B200 93; CJf 1. 6; HOL 18; PCA is 

Cinder RO 28 

Cirque Du Sotei. WM 13 

Eric Clapton: B200 193 

Maurette Brown Clark: GA 27 

Terrl Clark: CS 11; Hioo 63; HA 61 

Dorinoa aark<oW: GA 12 

Karen GanV Sheard ; GA U 

KeUy Oarkson: AC m Hioo 36; HA 58; HSS 2 

Olpse: Baoo 129; RBA so; Hioo 20-. HA 19; HSS 49. 6s. 

68; RA 11; RBH H, /■>. RP 7-, RS 29. w. 43; T40 40 
Rosemary Ooooey/Z 14 
Tammy Cochran: CA 57 
Kellie Coffey: CA 63; AC 18; CS 23 
Coldptay: Baoo 80, A40 36; MO as 
Natalie Cole: iZy. RBA 83 
Nat King Cole: HOL 37; PCA 34; RBC 16 
PM CoUinsi Baoo 83; A40 39; AC 3 

fc/Z6, 30 

H Hioo 12: HA U; HSS 72; RA 3. 49; RBH 3, 49; RS 
41.55 

>tmavera: IND 39; LA 3o; RMA 7; LT 8; RMS 3 
Lonjurv Utw. DC 39 
Harry Con nick, Jl: HOC 12; J7 7. 13; PCA 8 



Control: LT so; RMS tS 
Cooler Kids: DC 38 
Shemekla Copeland: BL 4 
Ferry Corsten: DC 3s 
Counting Crows: A40 34 

Deborah Cox: Baoo i',b. RBA 30-. DC t; RA 72: RBH 74, 99 
El Coyote Y So Banda Tlerm Santa: LT 44; RMS 15 
Crazy Town: MO 26: RO 24 

Creed: Baoo 72; PCA 28; A40 6, 31; Hioo iB: HA 17; HSS 

n;MO33;R0i4;T4o8 
Elvis Crespo: TSA 16; TSS 32 
Cristian: LA 34; LPA 17; LPS 2; LT 2; TSS 8 
Blng Crosby: HOL 17, 47; PCA 12 
David Cross: IND 49 

Sheryt Crow: Baoo m] A40 21. AC 6: CS 47; CSS u DC 29-, 

H100S7; HSS 4 
Cella Cruz: TSA 17. ao; LT 34; TSS 2 
Cuisillos Oe Arturo Macias: RMS 32 



Da Fam: RBA 99 

Da Headbussaz: IND 17; RBA 69 

Dan The Automaton DS 17 

Dashboard Confessional: HS 31; IND 18 

Craig David: B200 69; RBA 39 

Miles Davis: J/12; RBC 24 

Sammy Davis |r. B200 154. HOI 27; INT 18 

Tyrone Davis: Bl 7 

Dead Prez: IND 40 

Default: IND 1 3; A40 37; RO 31 

Delirious?: HS43 

Kevin Ornr'ry ' , 

lohn Denver CCA 18 

Destinys Child: HOL 42: PCA «,□. RBC 13 

Louie DeVRtK B200 187; EA 1; IND 4 

Diamond Rio: CA 32. CS is. J<>: Hum S9: NA $b 

Dido: DS 13 

Anl Di Franco: IND 41 

DmoraYUIirventud: RMS 31 

Celine Dion: Baoo 88, HOL 10; PCA 5; AC 15, 20; HSS 67 

The Dirty South Divas: IND 21; HSS 13; RS 19 

Dirty Vegas: EA8 

Distillers: IND 38 

Disturbed: Baoo 71: PCA 45; Hioo 76; HA 68; M0 7; RO 6 
Dixie Chkk*4 Baoo 17; CA s; CCA 4, 8; INT 10; PCA a 1, 29; 

A40 n; AC 9; CS 4. 57! C5S 2; Hioo 13; HA 12; HSS 

3a;T40 33 
D) Quilt RBA 65 

D| Sammy: EA6, IS; AC 29; DS 14 
Df Shadow: EA 34; DS 9 
Dot AC 39; DS 14 
Doke:DC6 

PLacida Domingo: a 4. 7; HOL 40; PCA 38 
The Donnas: HS 16 
WM Downing: U 9 

Dm Ml. Baoo ai; RBA a; HiOO 62; HA 60; RA 18; RBH 18 

tXieio. RMS 32 

Hilary Duff: HOL 43; HS4 

Rocio Du real: LA S9 

Bob Dylan: B200 56; INT 2 

Dyshon A SouabWe- HSS 14: RBH 97; RS 9 

— E— 
Sieve Urte:CA 61; IND 36 
Steve Edwards: DC 3 

" u RE 15 

iy -Misdemeanor- Elltott: B300 20; RBA X: Hioo 3: 
MA a. M5S }/, RA 1, RBH i.RPi.RS 14.I404 



ChrisEmerson:AC28 

Emerson DmnK CA 53; HS 34; CSS; Hioo S4: HA 49 
Eminem: Baoo 14; PCA 13. 3s: RBA is; RBC 2, 9; Hioo 1, 

92; HA 1; HSS ss; MO 16; RA 6, 56, 68; RBH 6. 57. 

7l;RP2;RS30;T40l 
e-n: DC 27 
BUI Eftgvatl:CA6o 
Enya: HA 6; PGA 48; HSS 19 
Faith Evans: HSS 6s; RBH 70; RS 32 
Eve: B200 139; RBA si; Hioo 60. HA s/; HSS 7: RA 39. 51; 

RBH 24, 46; RP 13. 25; RS 3; T40 39 
Cesaria Evora: WM 12 
The Exies: MO 36; RO 22 

e-ff- 

Fabolous: Hioo 100; RBH 80; RS 40 
Ralph Falcon: DC s: DS 33 
D) Mark Farina: EA 20 

Fat Joe: Baoo 138; RBA 40; RA 71; RBH 68; RS 36 

Cheo Mklano: LI 34; TSS 2 

Alejandro Fernandez: LA 21. RMA 9 

Vicente Fernandez: HS ao, LA 7, 44: RMA 2, 20 

Field Mob: RBA 48; Hioo 96: RA 35; RBH 35; RS 62 

ran*: HS 46 

Five For Fighting: AC 8 

Fleetwood Mac: Baoo 94 

Renee Fleming: CI 3 

Fleet ry: RBA 3s; RBH 100 

Flogging Molly: IND 44 

Nko (lores Y Su Banda Pure Mazatlan: LT 41; RMS 13 
loseph Fonseca: LA 73: TSA 8 
Luis Fonsl: LPS 37; LT 45 

Foo Fighters: Bsoo 74; Hioo 46: HA 43; MO r. RO 7 

julia Fordham: DC 17 

Radney Foster: CS 60 

Fburplay:Cfs 

Mario Frangoulh^CXs 

Kirk Franklin: CC 16; GA 3; RBA 71 

Freekey Zekey: Hioo IS; HA 14; RA 41; RBH 41; RP 14; RS 

HlTajBie) 
Freeway: RA S3; RBH 47; RS 31 
Mannie Fresh: RBH 84 

Nelly Furtado: HSS 46: RA 67: RBH 60; RS 39 

-G- 

Kanny G: Baoo 34. 148; Q 2. 3; HOL j. is, 46; PCA 11; RBA 

47: RBC 13, 23; HSS 6; RS69 
Warren G: RA 66; RBH 67 
Gang Starr HSS 64; RBH 92; RS ;H 
Georgia Mass Choir GA 9: IND 32 
Geto Boys: RBA 83 
Ghoslface KJltah: HSS 56; RS 63 
Vtnce GUI: CS 27 

K Hioo 80; RA 21, 71; RBN 26, 68; RS 36; T40 35 
H LA 62; LPS 8; LT 20; TSS 12 
Pti«ip Glass: a 12 
Dana Glover: A40 2s 
BrUnGold:RSs4 
Tony Gold: RS U 
Good Bad Ligty: RS 73 

Good Charlotte: B200 4S; Hioo 61: HA 64: MO 14 

Gospel Gangstaz: GA 29 

Gotti: Hioo 90; RA S3; RBH S3 

Glenn Gould a 2 

Govt Mule: RO 38 

Amy Grant: CC 28 

David Gray: 8200 98 

AI Green: RBC 18 
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Vhrlan Gram: RBA M RA 46; RBH 48 
Lee GfHirwood: CSS 4 
AnoyGcigjfcCSsB 
Girt VMS 35 

fosh Groban: Bjoo J7; INI 14; AC 13. 16 
Grape NUnla: TSA 14; TSS 3; 
Grupo Mojado: RMS 26 

CIS: DC 30 

Vlnce Guaratdk HOC 14; PCA 25 
GusGuS; LX44 

— H— 

Deitrkk Haddon GA 25 
Charlie Haden://i; 
Sam my Hagar RO 36 
Hilary Hahn:G ij 
□aryl Hall |ohn Ml AC 14 

Anthony Kan it I on: Htoo 44; HA43; RA 40; RBH 40; RP 

18; T4034 
Fred Hammond: CC 19: GA 3; RBA 79 
Jennifer Hanson; CS 26; CSS 3; HSS 63 
The Happy Boy*: EA 7. 10; HS 36, 45 
Hard Attack: DC 42 
George Harrison: B200 \;. INT 8 
Dr. Charles G. Hayes ft The Cosmopolitan Waniora: GA 3S 
Heather Headier B200 169; RBA 43: DC 19: RA 44: RBH 

42 

Hector » Tito: [A-.-, LPA13 

Faith Hill: B200 7. CA 3; CCA to; INT 20: PCA 41: A40 24: 

AC 1. CS is, 4ti CSS 7; H100 Si 
The Hit Crew: IND 31 
Pat Hodges: DC 22 
Dave Holland Big Band: IZ 14 
Dave HoilWer: Bjoo 189. RBA 38; RBH 91 
Steve Hory: CS 28 
Hoobastank A40 38; MO 23: RO 3s 
|ohn Lee Hooker: BL 15 

Whitney Houston: H100 94: HSS •><>. RA 3 3; RBH 34: RS 

Rebecca Lynn Howard: CA 33 
Los Huracancs Del Norte: RMS 28 
Norman Kutchlns: GA 18 



Enrique Iglesles: 6200 17b LA 6: If* 5; AC 10: LPS % 33: 

LTiuTSS 28 
Bo:DS24 
llegaies: TSS 39 
IM»: RBH Bi 

India: LA 19; TSA 1; LT 49; TSS 4 

tadtaJtrifc B200 73; RBA 26; Hioo 99; RA 37; RBH 36 

Industrie Dei Amor: HS48; LA 17: RMA 6 

Infamous 2.0: RA 39: RBH 39; RP 21; RS 68 

Pedro Infante: LA 57 

Insane Down Posse: B200 147: IND 3 

Intacto: RMS 29 

Interpol: IND 30 

IntrxaUe: LA 70; LT 3: RMS t 

Israel And New Breed: GA 30 

toys* RBA 64; H 100 82; HSS 16: RBH 78; RS 28 

Burl Ives: CCA 6; HOt 2$: PCA 26 

-J- 

The Jackson 5: RBC 15 

Alan Jackson: B200 36. 51; CAB, 10; CCA 14. 16; HOL 4: CS 

20, S3; Htoo 93 
Janet Jackson: HSS $9; RS $9 
IackyL-R0 39 

Jadakhs: Htoo 3. HA 3: HSS 16, 29; RA 27; RBH 23; RS 16, 

28, 40; T40 2 
Jagged Edge: Htoo 100 
Jaguares: LA 18; LPA 12; LPS 39 

Jaherm: B200 47: RBA 13. 86; H100 37; HA 35; RA9; RBH 
9 

Bishop T.D. lakes: GA 31 
Bob James: t7 15 
Boney fames: Cf 11 
Etta James: BL 11 
|an*:DS2i 
Tim Janfs: NA is 
Al|erteeu:0(> 

Ja Ruse: B200 13; RBA 7: Htoo 48; HA 47: HSS 33: RA 16: 

RBH 16; RPn;RSis 
JayZ: B200 16: RBA g Htoo 6: HA 5; HSS 36. 4U RA 7. 52; 

RBH s. 47, 82: RP 3; RS 18, 21. 31; T40 15 
lauePha: RBH 84 
Jewet: OC 40; DS 12 
Jose Alfredo Jimenez: LA 66, 71 
Jimmy Eat World: B200 185; A40 13; MO 20 
Joe:RA6s; RBH 66. RS 46 
Elton John: B200 42: INT is 
Carolyn Dawn Johnson: CA 75 
Jack Johnson: Bjoo 116; A40 331 MO 39 
Syieena Johnson: B200 126: HS 2; RBA 23: RA 48: RBH 

■A, Jje); RS 47 
Jim Johnston: B200 87; IND 1; STX 5 
Sabrina Johnston: DC 47 
DonHI Jones: RBA 80 

Morah Jones: B 200 26: G t; INT 6; A40 10-. AC 23; Hioo 55; 

HA $4: T40 26 
Sir Charles Jones: RBA 94 
Jordl: LPS 20: LT 32 

Juanes: HS 21; LAS; LPA 6; LPS 3, 16; LT 4, 19 
Ciedus T. |udd CA 49. 59: HS 24 
Jumps: B200 144; CC 7. 18 
Jurassic £ B200 196: RBA 96 

— H— 
Israel Kamakawiwo'Ote: WW 5 

K Ci & J0J0: Bzoo 61: RBA 18 

Anthony KearnscWM 8 

John P. Kee: CC 23: GA k| HS 12: R8A 73 

toby Keith: B200 29. 197: CA 6, 23; CCA * PCA 47-. CS 2. 

H100 24; HA 21 
Halls: RBH 83: RS 67 

R. Kelly: Him 5 1. HA 59: HSS 5; RA 17. 64: RBH 13, 65: RS 
Htpeyna IND 48; RBA 88 

Las Ketchup: B200 164; LA 1; LPA 1; LPS 7; LT 5; TSS 30 
Alicia Keys: HSS 7. RA 51: R6H 46; RP 2s; RS 3; T40 39 
KM*: IND 21 

KM Rock: B200 79; A40 21: CS 47; CSS 1: Htoo 57; HSS 4 
Kid/ Bop Kids: B200 84. 89; HOL 9 
Killer Mike: RS 60 
Krwi Dreams: (X 42 
D.D. Klein: DC 8 

Beyonce Knowles: H100 6: HA £ HSS 36; RA 7; RBH 5; RP 

$ftSl8;T40i5 
tool G Rap: IND 16; RBA 61 
Kom: B200 132: MO 34; RO 19. 26 
Jane KrakowsW: AC 7 
Diana Kratl: Bjoo 96: INT 24; Hi. 4 
Alison K/auss: BG 4; CA40 

Alison Krauss + Union Station; B200 108; BG 1; CA 13 

Krayiie &one: RA61; RBH 64 

Krazy-.RBHSS 



Krumb Snatcha: RS 70 

Kumbia Kings: EA 7: LA S: LPA 4: RMS 36 

Kya-Pt: RE 8 

Kyjuan: H100 7: HA 7; RA 5: RBH 8; RP 6. T40 21 

— L— 

Lady Saw: A40 2; H100 4: HA 4: T40 3 
Rachaei Lam pa: EA 14 
Mark Lane: HSS 43; RS33 
kd, Lang: 8200 55) INT U i 
Lasga DS 11: H100 67; HA 69: T40 27 
The Latin Alt-Stars: LA 46 

Avril Lavigne: B200 9; INT 17. A40 7, 22. 30; AC 17: H100 
26. 32, 3S: HA 29, 34, 36; T40 13, 18. 20 

Donald Lawrence 8 The Trf-Gty Singers: GA 17 

Layo 8 BushwackaJ: DC so 

Leclrotuv: DC 47 

Led Zeppelin: B200 200 

laimie Lee: HSS iB. RBH 9s: RS 4 

Murphy Lee: H100 7; HA 7; RA s: RBH 8: RP6; T40 21 

Gerald I evert: B200 136: RBA 28; RA 43: RBH 44 

UbtrarJon: LA 21; RMAB 

Ufehouse: B200 149: CC 8; A40 18: H100 84 

Ul" Flip: B200 142: RBA 34: RA 73: RBH 76 

Lit Jon ft The East Side Boyz: B200 97: IND 2; RBA 20: RA 
61. 62-.R&H 62.64 

Ul' Mo: HlOO 41; HA 44; T40 23 

Umk2i:T5Si4 

Limit e: HS ffi LA 12; RMA 3; LT 28: RMS 8 

Lorkt line; '<■,:.;., 

Aaron Une$:CSl8 

Unkin Park: B200 106: PCA 18 

lohannes Linsttad: NA 13 

Little Milton: BL 14 

German liiarrags: LT 76: RMS s 

Li Cool J: B200 77; RBA 22; Htoo 10, 8s: HA 9; RA 3, 30. 

74. RBH 3, 32, 77; RP4, 24; RS 26. si: T40 36 
London Syrrrphony Orchestra: CX 7 
Lonestar: CA 41; CS 22 

Loon: DC 36; Htoo 86: HSS J% RA 32; RBH 33: RS 37; T40 
35 

Angel Lopez: LPS 32; TSS 31 

Jennifer Lopez: B200 6; INT 23: RBA 9: DS 3: H100 3: HA 
3; HSS 29. 37; RA 27. 74; RBH 23. 77; *» 16. 66; T40 

2 

Lord Of The Drunu: DC 48 

Los Hermanos Rosario: TSS 33 

Lost Witness: DC 41 

Patty Loveless: BG s. 9: CA 44 

Ludacris: RA 39, S7: RBH 39. 56; RP 21; RS 68. 72 

Luis ft Moon: LA 60: TSA 6 

Lynyrd Skynyrd: PCA 42 

— M— 

Y0-Y0M*: Cly.CXio 

Madonna: A40 77; DC 2: DS 1, 20. Hum 16; HA 27; HSS U 

T4011 
Raven MaLie: DC 49 
|etl Mafors: GA 19 

Mana: LA W LPA 9; LPS 21. 30; LT 30 
Barry Manila*: Bjoo 78; HOL 7; AC 30 
Aimee Marin: IND 23 

Mannheim Steamroller: HOL 2. 36, 41. 44; PCA 2. 33. 39. 
44 

Victor Marwelie: LA 33: TSA 3: LPS 38: LT 2S: TSS 1 

Mario Bjoo 159; RBA 56; RA 60; RBH 61 

BobMarteyrRBCH: RE 9 

Dean Martin: B200 Igft] HOL 27; INT 18 

Angie Martinez: H100 41; HA 44: RBH 83; RS 67: T40 23 

Mary Mary: CC 14: GA i; RBA 84: RBC 17 

M.isque: : I . : 

Master P: RBH 88. 90 

matchbox twenty: B200 23; INT 22: A40 5; Htoo 29: HA 
30; T40 17 

Johnny Mathrs: B200 153; HOL 26. 29: PCA 30 
Keiko Matsui: CI 7 

Dave Matthews Band: B200 99. 141; A40 8. 26; MO 37 

John Mayalt and the 81 Lies breakers: BL 1 j 

John Mayer: B200 44: A40 3. 14; AC 27; H100 23; HA 24; 

T40 12 
MayseOi; 

Martina McBride: B200 109; CA 14; CCA 3; HOt M] PCA 

20; CS 33, 37; Htoo 1)7 
Paul McCartney: B200 8; INT 1 
Detbert McClirrton: BL 2. 9; CA 48: IND ts 
Nicole J. McCtoud: DC 34 
Donnie McOurkln: RBC 10 
Neat McCoy: CSS 9 
John McDermott: WM8 
Rata MclntJre: CA 72 

Tim McGraw: 8200 2. 100; CA 2. 21: CCA 1, 13; INT 7; PCA 

6:CS6.S4. S5: H100 40: HA 38 
Brian Mcknight: BOS 198: RBA ss 
Brad MeMdafti 

Steven Mercurlo: HOL 40: PCA 38 

Mer cyMe: B200 127, 1S5; CC S. 9 

Jo Dee Messina: CA 24: HOL 39 

Luis Miguel: LA 9; U* T. LW 17; IT 24: TSS 29 

KyLie Mirtogue: DC 24: Htoo 98 

Ismaet Miranda: LT 34: TSS 2 

Moby: LA n 

Monchy ft Alexandra: LA 75: TSA 9. TSS 17 

Jane Monheft: jLrTS 

Alejandro Montaner: LPS 31 

Rkardo Montaner: LPS 6; LT 13; TSS 18 

Pilar Montenegro: WM 14: RMS 34 

John Michael Morrtgomery: CA 71; CS 19 

Montgomery Gentry: B200 192; CA22;CS 17: H100B3 

Allison Moorer: A40 21; CS 47: CSS i: Htoo S7: HSS 4 

Jessie Morales: Et Original De La Sierra: LA 40: RMA 17: 

RMS 3S 
Craig Morgan: CS 46 
MtBf 

Brandy M«*t-Scott: HSS }o : RS 12 
Mr. Ball: RA ss. RBH SS 
Mr. Cheeks: HSS ft$| RS42 

Ms. Jade: RBA 74; HSS 46: RA 63. 67: RBH 60. 63: RS 39 

Mudvayne: B200 66: RO t8 

Nicole C Mullen: CC 17: HS 8. SO 

The Mullet Men: DC 4S 

The Muopets: CCA tS 

Murk DC n 

Anne Murray: CA 29: CCA 7. 21; HOL 28; PCA 27 
Musiq: B200 pjij RBA 36: Htoo to; HA tB; RA 4. 69: RBH 
4.69 

Anne-Sophie Mutter: a IS 

Mystlkal: RA 39. 61; RBH 39. 64: RP 21: RS 68 

— N— 

Nappy Roots: B200 14S: RBA 63; H100 44; HA 43; RA 40; 

RBH 40: RP 18: T40 34 
Mara*: HSS 28: RS 8 

Has: RBA 76; DS 3; HSS 37: RA 24. RBH 10. RP 19; RS 66 
Mashom; DC 10 

NMt0**XiHtoo89;RA42.66: RBH 43. 67; RP22 
Ednrta Narario: HS 41: LA is. 63: LPA it 



Netty: B200 22: RBA 19: RBC 22: Htoo 7. 17: HA 7, 16: HSS 
26, 6l; RA S. 22: RBH 8. 21: RP 6. 10: RS 13: T40 19, 
21 

Wlltie Nelson: CA 36. 73; CCA 23 
New found Glory: Bjoo 117; MO 29, 38 
Newsboys: CC 13, 38 
NewSong: HOL 48 
Next: RA 70; RBH 72 
Joe Nkhots: CA 3s: HS 9: CS 30: CSS 8 
Nickel back B200 146; RO 12 
Nickel Creek BG 3; CA 25: CCA 22: IND 6 
Tito Nleves: TSA 19; LT 34; TSS 2 
Nirvana: Bjoo 2s; H100 47: HA 4$: MO 2, RO 2 
The Nitty Gritty Dirt Band: BG 6; CA51 
Nlvea: H1009: HA in, HSS 3, 47; RA 31; RBH t% RS 2. fH 
T407 

No Doubt: B200 68: A40 2: Hi 00 4; HA 4; T40 3 

Nlchole Nordeman: CC is: HS 6 

M.0.RX:RA4S:RBH4S 

Smokle Norful: GA 14 

Be bo Norman: HS 47 

No Secrets: HS 28; HSS 66 

The Notorious Bit, RS 71. 74 

'N Sync: HSS 61 

HuevatLra:TSS9 

-o- 

Paul Oaken(old:CA4;0C2S 
The Oak Ridge Soys: CA 70: IND so 
Sinead O'Connor: IND is; WM 4: IX 4. 39 
OK Go: HS 13; MO 22 

La Onda: LA 29; RMA 13; LPS 34. LT 21; RMS 7: TSS 26 

Ono-.DC 32 

Oobte: RA b2, RBH 63 

Los Orfglnales De San Juan: LA so 

Kelly Osbourne: B200 101; HS 1; HSS 20 

Oscar G:OCs: DS 22 

O- Town: B200 103; H100 64; HA JR] T40 28 

Our Lady Peace: B200 181; A40 23: Htoo 6s; HA 6 j; T40 

29 

-P- 

Petey Pablo: RBH 87 

Joe Pace: GA 24 

P*rJft*r:R0 33 

Brad Paisley: CA 27; CS 16 

Palomo: LA 27. RMA 12; LT 31: RMS 9 

Lasrio Panaflea: DC 13 

Dotty Partem: BG r. CA » IND 22 

Pastor Troy: RBA 7S: RA 63: RBH 63 

Sean Paul: B200 75; RBA 24: RE 1; H1008; HA 8: HSS B, 

17: RA 8; RBH 7; RP |) RS ft, 2a T40 22 
Laura Pausinl: DC iB: DS B 
Luciano Pavarotti: Ct 4: HOL 40: PCA 38 
P. Diddy: H100 22. $6. 100; HA 20. 52: HSS 35. 48: RA 10, 

2S: RBH io, 27; RP 12; RS H, 27; T40 3s 
Pearl Jam: B200 67; HSS 31: MO 28: RO is 
Jennifer Pen*: LA 31; RMA 14: LPS 19: LT 9; RMS 12 
Dottie Peoples: GA 16 

Tom Petty And The Heartbreakers: Bjoo 174: RO 32 
Pieces Of A Dream: Q 10 

Pink: 8200 40; A40 29: OS 6: Htoo 30; HA 33; HSS 7S: 

T4014.31 
Pinmonkey: CS S© 
left Prtchetl: BL 8 
Play: B700 1071 HSS S3 
Plus One: CC 26 
P.O.D.: B200 :6s. CC 10 
El Poder Del Norte: RMS 33 
Point Of Grace CC 25 
Stephane Pompougnac: EA 22 
Poww Bros.: RS so 

Elvis Presley: 8200 11; CA 4; HOL 23: INT 13; PCA 4. 23 
Pretenders: IND 20 

Puddle Of Mudd: Bjoo 54; H 100 14; HA 15: MO 4. RO 5: 
T40 24 

— Q— 

Q-BerbDS 17 
Queen: PCA 36 

Queens Of The Stone Age: Bjoo 120: MO 8: RO 17 

Domingo Quinones: TSS 34 

A.B. Quintanilla Y Los KumbU Kings: LA s« 

— R— 

RA: RO ?o 
Rabanes: 1SS 20 
Racket CRy: RS 25 
Rae ft Christujn: DC 46 
Rampage: RBH 94; RS47 

Rascal Flatts: B200 3S: CA 7: CCA s: PCA 24: CS 1: Htoo 

2$: HA 22 
Los Rams: LA so, 52. 69 

Red Hot Chili Peppers: B200 9S; A40 17; Htoo S3: HA S3; 
MO 12; RO 21 

Redman: Htoo 38,68: HA 37. 74; HSS 34; RA 17; RBH U| 

RP8; RS 22; T40 30 
loshua Redman: 12 is 
ReoentK . HS 22 
Los Rieleros Del Norte: LT 46: RMS 17 
Andre Rleu. Of 11 

LeAnn Rimes: 8200 112: CA 16. 66: AC 11; CSS $, 6 
LeeRltenour:(/i6 

lerry Rivera: TSA 13: LPS 18: LT is: TSS 10 
Luplllo Rhrera: LA 37; RMA 15; IT 33; RMS to 
Bob Rivers: CA ss 

Lourdes RoMes: LPS 22; LT 36: TSS 24 

Rrxkell: DS 23 

Daniel Rodrlguei: ( X x\ 

Roy Rogers: BL 6 

The Rolling Stones: Bjoo 30-. INT 11: RO 34 
Linda Ronstadt : CA 54 
The Roots.- B200 28: RBA 11; RA69; RBH 69 
Tono RowrlK TSS 98 

Kelly Rowland: 8200 so; RBA 29; H100 17. 28. HA 16, 28; 

HSS 26; RA 22; RBH 21. 75; RP 10; R$ )3; T40 16. 19 
Royte Da s'9": HS 10. IND 9: RBA 52 
Royksopp: EA 18; DC 7 
Ro/elly: RBA 99 

Paulina Rubkr: LPS 4: LT 6; TSS 21 
Tammy Rugged: T40 35 
Run-DMC: RBA 78 
John R/emik A40 12: T40 38 

-S- 

Sacario: Hioo4i;HA44; T4023 
SatHrrDS 16 

Ryuichi Sakamoto: CX 14 

Saliva; Bjoo 81; Htoo 70-. HA 66: MO 3: RO 9 

Joe Sample: Q 18 

Adan Chalino Sanche2: RMS 39 

Sandman: HSS 38;RSi3 

Santana: B200 18; INT 16; A40 1: AC 4: Htoo s; HA 6: HSS 

40; T4oS;TSS22 
lueLr Santana: Htoo is; HA 14; RA 41; RBH 41; RP 14; RS 

6l; T40 9 



Gilberto Santa Rosa: LA 35: TSA 4; LPS 37. 40. LT 3*. 38; 

TSS 2, ti, 16 
Marvin Sapp:GA 23 
Scarface: RBA 58, 87 
LaTocha Scott: RA so: RBH 52 
Marvin Sease: RBA 90 
loan Sebastian: LA 61; LPS 35 
Jon Secada: LPS 10; LT 10; TSS 7 
5ecret Garden: NA 12 
Seether:M09;ROi3 
Seilh: CC 21; HS11 
Selena: LA 10; LPA 8 

Crick Sermon: B200 133: RBA 27: H100 38; HA 37; HSS 

34;RAi2; R6Ht2;RP8; RS22 
Saw: HSS 39 

Shade Sheist; RA 66; RBH 67 

Snaggy: B200 105; RBA 44: RE 2. 13; RS 54 

Shakka: B200 140. 172. 195; LA 2: LPA 2: LPS 15; LT 23; 

tss as 

Sham: RBH 94: RS 47 

SheDaisy:CA67 

Shekinah Glory Ministry: GA ts 

Blake Shetton: CA 4S: CS 14; Htoo 69: HA 6s 

The Shepherds: GA 36 

Shifty Shetlshock DC 25 

The Sicilians: OS 2: HSS 21 

The Silk Road Ensemble: CX 10 

Paul Simon: AC 26 

Simple Plan: HS 7 

Frank Sinatra: B700 IS4: HOL 27; INT tB 

Sin Bandera: LA 4 U LPA 20; LPS 9. 28; LT 14. 48; TSS 27 

Daryte Si ngletary CS 49 

Sixpence None The Richer: CC 37; A40 20 

Sbntrire: CS 59 

Siz/la . RE 7 

Smiez ft Southstar: HS 33: RBA 68: RA S9; RBH S9 
Anthony SmKh: CS 42 
Keety Smith: IZ 23 

Michael W. Smith: Btoo 60. 143; CC 3,6 
Pastor Keith Srnrth: GA 34 

Snoop Dogg: B200 12; RBA 3: Htoo 79; HA 73: HSS 58; RA 

28; RBH 3 1; RP16; RS45 
Sociatburn: MO 40; RO 23 
Socios Del Rrlmo RMS 19 
Marco Antonio Sous: LA 36: LPA 18; LPS 24; LT 37 
Shauna Solomon: DC 12 
Soluna:HSS70 
Something Corporate: HS 42 
Son De Call. TSS 36 
Spacefunk DC 23 
Spanish Hariem Orchestra: TSA 18 
Britney Spears: B200 186 

SoUlf Star: H100 71; HA 70; HSS 51; RA 23; RBH 22, 94; RP 

17; RS 24.47 
Bruce Springsteen: B200 97; HSS 69 
SR-71: MO 18 
Static (brverrger: DC 45 
Terry Steele: HSS 23; RS 17 
Tommy Shane Sterner: CS 51 
Stereo Fuse: A40 32 
Rod Stewart: Bjoo 31: INT 9: AC If 
Rebecca St James: CC 34 
Angie Stone: RBA 92; RA 6s: RBH 66 
Stone Sour: B200 131; H100 72: HA67; MO 6; RO 4 
George Strait: Bjoo 124: CA 18. 28; CCA 17: CS 3; H100 

27; HA 25 

Barbra Streisand: Bjoo 38; HOL Uj INT 3; PCA 7 

Styles: H100 3: HA 3: HSS 29; RA 27-. RBH 23; RS 16; T40 2 

Sugarcutt:HStS;INDu 

Swn 41: B200 32; MO 13 

SuperchickCC39: HS26 

Superchumbo: DC 9 

Sweet Inspirations: DC 22 

System Of A Down: Bjoo 15. 113; Htoo 91: MO 17; RO 10, 

16 

— T— 

Taking Back Sunday: HS 49: IND 27 

Talib Kweib Bjoo 70: RBA 21: RBH 85 

Tank B200 152: RBA 32. RBH 84 

Olga Tanon: HS 40; LA 14; LPA 10; LPS 23; LT 29; TSS 13 

Taproot: Bjoo 122; MO 15; RO u 

Tateeie: Hi 00 90. RA 53: RBH 53 

lATULiHSSS 

James Taylor: Bjoo 114; INT 2$; PCA 43; AC 24 
Susan Tedeschi: BLi;1NDs 
Telepopmuslk EA 13; OS 25 

Los Temerarios: IND 24; LA 13, m RMA 4: LT 35: RMS 11 

The Temptations: RBA 89; RBC 1. 7 

John Tesh: B200 182; CC 11: HOL 34; NA 11; AC 19. 22 

TG*:HSS9: RS 10 

Jimmy Thackery: BL 12 

Thalia: LA 28; LPA is: LPS 14; LT 17: TSS 23 

Tha Rayne: Hioo 37; HA 3s; RA 9; RBH 9 

Theory CM A De adman: RO 30 

Thick Dick DC 21 

Thkke: HSS to 

Thievery Corporation-. EA 9; HS 44; IND 25 
Third Day: CC 27 
Thunderpuss: DC 30 
Thursday: IND 39 

LosTtgres Del Norte: IND 7. LA 3: RMA t: LT 124 RMS 2 

Timbaland: HSS 46; RA67: RBH 60; RS 39 

Justin Timberlake: 8200 19: RBA 17: DC ts: DS 4: Hioo 21: 

HA j 3; HSS 52; RBH 86: RS 49; T40 10, 37 
Aaron Tipptn: CSS 10 

UC: B200 39; RBA 16: Hioo 49; HA si; RA 38; RBH 37; RS 
44 

tobyMac: CC 24; HS 14 
Chris Tomlin: HS 37 
Too Short: RBA 60 
Peter Tosh: RE 11 

Ibya: Hioo ts: HA 14: RA41: RBH 41: RPi4;RS6t;T409 
Transplants: IND 19; MO 32 
Trans-Siberian Orchestra: HOL 8, 22; PCA 3. 22 
Trapt: RO 2s 

Randy Travis: CA 39; CC 32; CS 5* 
Faith Trent: DC 14 

Trick Daddy: RBA S4; RA so; RBH S2 
Trick Pony: CA 26, 56; CS 24 
Trina: RBA 62: RA ffl RBH s6: RS 72 
Trin-Hee 57: GA 8; RBA 100 
Travis TritLCA 31; CS 13 
TRUSTcompany: MO 27; RO 27 

Los Tucanes DeTBsia**: LA 39. 65; RMA 16: LT 22, RMS 4 
Tanya Tucker: CS 34 

Shaala Twain: Bjoo i;CA t, 50; CCA 2; INT 4; PCA 17; AC 

12; CS 9. S>; HtOO 43; HA 41 
Ronan Tynan: WM8 
Steve Tyrell:HS 27:^5.11 
Tyrese: RA47; RBH so 

-u- 

112: B 200 44.62. INT ji 

Uncle Kracker: A40 4; Hioo 74: T40 32 

Underworld: EA js. DC 33 



Union Station: BG 4; CA 40 

Keith Urban: 8200 91: CA Hi CS S. 43: Hioo 33: HA 31 
Ado) to Urias Y Su Lobe N often©: LT 47; RMS 16 
Polo Urias Y Su Maooina Nortena: RMS 30 
The Used: HS 3: MO 19 
Usher: DS 5: HSS 71 

-V- 

luther Vandross: RBC 4 
Vanessa-Mae: a 9 
Phil Vassal: CA 68 

Stevie Ray Vaughan And Double Trouble: BL 3 
ChuyVega: RMS 25 
Angelo Venuto: DS 7: HSS 21 
The Vines: Bjoo 130; MO 21 
CariosVhres:LA67;TSA7 

-w- 

nMNnWOCn 

The Waiters: RBC u;RE9 
Clay Walker: CA 65 

Hezekiah Walker ft The Love Fellowship Crusade Choir: 

GA 7: HS32 
The Wallflowers: Bjoo 184: A40 40 
Dinah Washington: DC 46 
Kim Waters: Q 12 
L atanca Waters; CX j; 
Muddy Waters: BL is 
Russell Watson: CX 3, 15 

WO 6700 137; RBA 2s; Hioo 89; RA 42: RBH 43: RP 22 

Weebie: RBH 88 

KirkWhalum:C/23:GA32 

Karyn White: DC 20 

The White Stripes: Bjoo 166; MO 35 

Wide(ife:DSi9 

Doug Williams: GA 26 

|ohn Williams: CX 7 

Joy Williams: CC 40; HS 30 

Mr-twin Williams: GA 26 

MkhelleWHli*mS:GAji 

Mark Wills: CA 30; CS 7; Hioo 42; HA 39 

Cassandra WHson:^ir. 

Bridgette Wilson- Sampras: CS si 

The Winans: GA 40 

CeCe Winans: GA 28 

Mario Winans: T40 35 

George Winston: NA 4 

Lee Ann Womack Bjoo 173; CA 19. 42; HOL 31; CS 40 
Stevie Wonder: Bjoo 128; RBA 53 
Wayne Wonder RA 36; RBH 38; RP23 
Oarryl Worley: CA 46; CS 32 

-X- 

Xiibft: Bjoo 175: RBA 59: RA S4: R8H S4 

-Y- 

Y*lr*:LPS2S:lT40 

Yanou: AC 29; DS 14 

Y^smeerrHSS s6;RS63 

Yeah Yeah Yeans: HSS 54 

Trish* Yearwood: CCA 24 

Ying Yang Twins: IND 31; RA S5; RBH ss 

YolaTengO: HSS 24 

Young Blaze: HSS 18; RBH 95: RS 4 

YoungflloodZ: RBH 93 

Young MX.: HSS 22; RS 7 

-2- 

Zero 7: LA 19 

Zoegirt: CC 29. 31: U 3; HS 17. 18 
2w*n:M0 74; RO40 



— SOUNDTRACKS — 

B Mile: 8200 3; INT 12; RBA6; STX 1 
AmeUe: WM 10 

American idol: Greatest Moments: B200 86; STX 4 
Brown Sugar: B200 12s; RBA 31; STX S 
ElCton: LA 49 

Coyote Ugly: CCA 12; STX 21 

Die Another Day: BJOO 158; STX 10 

Disney's Lllo ft Stitch: B200 161: STX 12 

Down From The Mountain: BG 10 

Eight Crazy Nights: STX 18 

Finding Forrester: IZ 18 

Fridl: STX 24; WM 1 

Friday After Next: Bjoo 183; RBA 33; STX 14 
GnktaeiSTX 19 

Harry Potter And The Chamber Of Secrets: B200 119; 
5TX7 

Lizzie McGukr. Bjoo 85: STX 3 

The Lord Of The Rings: The Fellowship Of The Ring: 

STX 23 
Monsoon Wedding: WM 9 
Moulin Rouge: STX 17 
My Big Fat Greek Wedding; WM is 
0 Brother. Where Art Thou?: Bjoo 1 to: BG 2: CA 15; 

STX 6 

Paid In Full: Bjoo S3; RBA 10; STX 2 

Scooby-Doo: STX 20 

Shrek B200 160; STX 11 

Spider-Man: B200 135; STX9 

Spirit: Stallion Of The Cimarron. Bjoo 170; STX 13 

Sweet Home Alabama: B200 191; SIX 15 

A Walk To Remember: STX 16 

XXX: STX 25 

Yu-Gi-Oht: Music To Duel By: STX )2 

—VARIOUS ARTISTS— 

on TKe tOftfcoawal 200 
Cash Money Records Platinum Hits Volume One: 167 
DisneynanLa: Superstar Artists Sing Disney -Their 

W*yf:iso 
irv Gotti Presents The Remixes: tso 
iVrorship: A Total Worship Experience: 123 
Now gft 63 
Now 11:4 

A Peaceful Christ mas: 176 

Radio Dtsney lams: Vol. y 188 

The Time- Life Treasury Of Christmas: Holiday 

Memories: 6 s 
Totally Country Vol. 2: S9 
Totally Hits 2002: More Platinum Hits: 76 
A Windham Hill Christmas: 168 
WOW Christmas: 52 
WOW Hits 2003: SB 
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A;»play monitored by . 

Nielsen 
OroadCNM D«a 






3 




TITLE imwwIiWWMOHOn label 




Artist 








ALL MY UF€ wmi,<u 




t Weeks At %.imliei 1 

Foo Fighters v 




;' 




YOU KNOW YOU'RE RIGHT 




Nirvana w 








always Saliva .. 


4 






SHE HATES ME II null mil ai— 




I'LiUO-.: Of Mudi.: . 


o 






THE RED 




Chevelle v 


6 






BOTHER 




Stone Sou . 


7 


j 




PRAYER *fw! 






a 


! 




NO ONE KNOWS 




:j, i.l The Stone Ag< . 


9 






FINE AGAIN wm * 




Seettiei 


10 


■ 




COCHISE 




Hwi Ravi . 


GJ 






WHEN I'M GONE 


•MM 


3 Doors Down v 


12 


-11. 




THE ZEPHYR SONG 




Red Hoi Chili Peppers 


UJ 






STILL WAITING 




Sum 41 v 


1 .i 






LIFESTYLES OF THE RICH AND FAMOUS 


Good Charlotte 


GJ 






POEM .i ,1'MMMiwr ■*.*.- 




Taprool v 


16 






LOSE YOURSELF vk. 




Eminem *j 


SB 






INNE HV SION 


-M URPOWERR* 


System Of A Down 


O 






TOMORROW 




SR-71 v 


cu 


■ 




THE TASTE OF INK 




The Used v 








A PRAISE CMORLI j 




Jimmy EalWorM v 


at 


-■ 1 




OUTTATHAWAY 




The V; '- :: . . 




22 




GET OVER IT 




i K 1, , 


23 


?3 




REMEMBER ME 




H ■ :: .-.ii ■ i- 






HONESTLY 




Zwran 


e» 


2v 




CLOCKS camo 




CoMplay v 


GJ 


2H 




DROWNING 




L'r.l,-. Fh'.M 


G» 






RUNNING FROM ME 


nvun 


TRUSTcompany .. 


G> 

a 
e» 

€3 






1 AM MINE 




Pearl Jam 


32 
31 
■:4 




HEAD ON COLLISION 
ONE MORE MINUTE 
POLYAMOROUS 




New Found Liloiy v 
Authority ?<;. , 
Breaking Benjamin v 




DIAMONDS AND GUNS 




Transplants 


GJ 


ft 




WEATHERED 




Creed 


34 






ALONE 1 BREAK 




Kom 9 




:3 




DEAD LEAVES AND THE DIR 


TY GROUND 


The White Stripes . 


€3 

3ft 






MY GODDESS 




Th.'Fin-. . 


l-: . 


GREY STREET 

MY FRIENDS OVER YOU 


E TXOVCA 


Dave Matthews Band v 
New Found Glory ... 
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Airplay momlDted by 

*> Nielsen 

Broaden 


DM 


h 






TITLE i MPWi NT /PROMO "ON IAKI 


Artist 








NUMBER 








CRY 


Faith Htll « 






CAN'T STOP LOVING YOU 


Phil Collins 








A THOUSAND MILES 


Vanessa Cartton V 




5 




THE GAME OF LOVE 


Santana Featuring Michelle Branch v 








A MOMENT UKE THIS ro 


Kelly Clarkson « 


1 






SOAK UP THE SUN NMM 


Sheryl Crow v 


1 


12 




YOU «wMMwiM»ncTTH Jim 


Btickman Featuring Jane Krakowski 


• 


7 




SUPERMAN (IT'S NOT EASY) 


Five For Fighting v 




! 1 




LANDSLIDE 


Dixie Chicks v 


«, 


1 




HERO 


Enrique Igtesias v 


1 






LIFE GOES ON 


LeAnn Rimes s 


1 


18 




I'M GONNA GETCHA GOOD! 


Shanla Twain v 




13 




TO WHERE YOU ARE 


JoshGroban v 




IS 




FOREVER FOR YOU 


OarytHall JohnOates 




10 




A NEW DAY HAS COME 


Celine Dion v 






O HOLY NIGHT .iwr* 


Josh Groban 


57 


20 




COMPLICATED 


Awll Lavigne v 


ts 


17 




WHEN YOU LIE NEXT TO ME bm 


Kelhe Coftey v 


€Q 




IT WOULDN'T BE CHRISTMAS {WITHOUT YOU) jm* J 1 ' ton 


10 


21 




1 M ALIVE 


i>. Cm ii 


!\ 


19 




THROUGH THE RAIN INPH1M III III 


Marian Carey v 


€3 




THI5 IS YOUR GIFT unman 


Jut:". tori 


23 


77 




DON'T KNOW WHY 


Norah Jones v 


.'4 






WHENEVER YOU'RE READY c&uubia 


James Taylor 


25 


24 




THESE FOOLISH THINGS 


Rod Stewart 


26 






FATHER AND DAUGHTER 


Paut Simon v 


€3 






YOUR BODY IS A WONDERLAND 


John Mayi 1 1 


28 






ALL BECAUSE OF YOU MM 


Chris Emerson 


29 






HEAVEN (rows 


DJ Sammy & Yanou Featuring Do v 


• 




RIVER 


Barry Manilow 
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Airplay monrtOf«rJ t>¥ Ik? . 

■jpRMM 






3 




TITLE iMMWJI.WOMOTION LAUl 


Artiit 








WHEN I'M GONE -t>\six/MM!iULUiH 
YOU KNOW YOU'RE RIGHT 


3 Wwkt Al NMMhH ' 
3 Doors Down v 








COCHISE 


Nirvana 
Aurj ivi 


* 






BOTHER «u^uhMn'U.M 


S!'.iri. S. 


s 






SHE HATES ME 
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SOMETHING 
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SOMEWHERE OUT THERE 
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03 BONNIE ft CLYDE (Carter Boys. ASCAP/Ye World. 
ASXAPmnrversal. ASCAP/ Controversy, ASCAP/WB, 
ASCAP/Suge, ASCAP/Songs Of Universal. BMI /Joshuas 
Dream. BMI/EMI April. ASCAP), HL/WBM, Hioo 6; RBH •, 

19 SOMETHW (EMI April. ASCAP.'Sea Gayle. 
ASCAP/ Careers BMG. BMI), HL CS 7: Hioo 43 

8 MILE (Eight Mtle Style. BMI) RBH 71 

-A- 

AERIALS (Sony/ATV Tune*. ASCAP/Ddevit, ASCAP), 
HL, Hioo 91 

AIR FORCE ONES [BMG Songs, ASCAP Jackie Fros!. 
ASCAP/Unrversal. ASCAP/ Da Bess, ASCAP/D2 Pro, 
ASCAP /Young Dude. ASCAP/' Sam Swap. ASCAP/Tatpo, 
ASCAP), Hi; WBM. Hioo 7; RBH 8 

ALL I HAVE (Nuyorkan. BMI. EMI Blackwood. 
BMI lattice Combs, BMI . Adorable, BMI /Eagle Note, 
BMI Axiom, BMI /Ron G. BMI/islh Floor, ASCAP/ Jeflia. 
ASCAP), HL. RBH 77 

ALL MY LIFE (M.J. Twelve. BMI/ EMI Virgin Songs, 
BMI 'Living Under A Rock. ASCAP/Ftying Fingers. ASCAP /I 
Love The Punk Rock Music BMI /Universal, ASCAP). HL, 
Hioo 46 

ALMOST HOME (Triple Shoes. BMI , 1 Mask Mustang. 
BMI/Sufferin' Succotash. ASCAP) CS 46 

ALWAYS (Five Superstars. ASCAP/Rondor, 
ASCAP,' 1 Universal. ASCAP/ Black Lava. ASCAP) Hioo 70 

EL AMOR NO TIENE EDAD (Aipa, BMI) LT 44 

ARE WE CUTTIN* (Pastor Troy. BMI Virginia Beach. 
ASCAP/WB. ASCAP 1 WhosetseitgonB. ASCAP), WBM. RBH 
63 

ASEREJE (Sony/ATV Discos. ASCAP) LT 21 

ASEREJE (Sony/ATV Latin. BMI /Shake! own, BMI) LT s 

ASI ES LA VI DA (Manben. ASCAP /Sony/ATV Discos. 

ASCAP) LT 19 

AT THE END Of THE DAY (WB. ASCAP/ Kelodies. 

ASCAP/Sony/ATV Cross Keys, ASCAP/ Onary. ASCAP), 

HL/WBM, CS 23 

AY! PAPACITO (UY! DADDY) (Iron Tigga, BMI/Warner 

Tamerlane. BMI) LT 28 

-B- 

BABY iPookietoots, ASCAP/ Soldier/ Touch. ASCAP/D) 
Irv. BMI/NThe Water. ASCAP/ Still N The Water. 
BMI/Ba*2a, ASCAP, 'Universal. ASCAP). HI. Hioo 39; RBH 
20 

THE BABY (Coburn, BMI 'Zomba, ASCAP/ Eye On The 
Ball. ASCAP /Bigger Picture, ASCAP). WBM. CS 14; Hioo 
69 

BABY DO THOSE THINGS (Big Bed, BMI/ Songs CM 
Windswept Pacific. BMI/E.D. Dili-It, BMI / RoyiSon. 
BMI/GregCham. BMI/Broken English. BMI/ Prodigal Son. 
BMI; Dram's, BMI/Unrversal-Poh/Gram International 
ASCAP/Oh! God, ASCAP) RBH 91 

BEAUTIFUL (Stuck In The Throat. ASCAP/ Famous, 
ASCAP), HL HlO0 11 

BEAUTIFUL GOODBYE (Sony/ATV Acuff Rose. 
BMI/ Sony/ATV Tunes. ASCAP/Sony/ATV Cross Keys. 
ASCAP/ Drivers Ed. ASCAP/ Wortey World. ASCAP), HL, CS 
26 

BEAUTIFUL MESS (Songs CM API. BMI/ Monkey C. 
BMI Songs Or Nashville DreamWorks. BMI, 'Affiliated, 
BMI/ChrysalK, ASCAP/ Creative Artist Agency, ASCAP/ EMI 
Blackwood, BMI: Shane Minor. BMI). HL/WBM, C5 15; 
Hioo 59 

BEAUTIFUL (YOU ARE) lArmacien, BMI.'Onty Real 
Mu/k. BMI/ EMI Blackwood. BMI/E One. BMI) RBH 81 

BLOW YOUR WHISTLE {Zomba, ASCAP/ Kumbaya. 
ASCAP, Money Mack. BMI). WBM. RBH 87 

BOTHER (EMI Apr it. ASCAP / Music That Music, 
ASCAP). HL Hioo 72 

BRAID MY HAIR (Nyrraw, ASCAP/ EMI April. 
ASCAP: Uncle Bobby. BMI EMI Blackwood. BMI), HL RBH 
61 

BREAK YOU OFF (Grand Negai. BMI/Careers-BMG. 
BMI/KilLah Stealth. BM l/ONE CRC. BMI/Benfamin Kenney. 
ASCAP/SoutthikJ. ASCAP/Unrversal. ASCAP/ Baby Blues. 
ASCAP). HL RBH 69 

BREATHE (God's Cryin'. ASCAP/Sony/ATV Tunes, 
ASCAP/Ghetto Fabulous. ASCAP/VOCO. BMl/City Hous- 
ing. BMl/Hard Workin Black Folks. ASCAP/WB, 
ASCAP/ Me Ivin Bradlord, ASCAP, Famous. ASCAP/Hen 
nessy For Everyone. ASCAP /Eight Mile Style. BMI /Edi- 
tions Breton. SALE Ml. HL/WBM. RBH 89 

BROKE NHEARTSV1LU (House 01 Hubbell. 
ASCAP/Sony/ATV Acuff Rose. BMI/ BLakebird, ASCAP). HL 
CS30 

B R RIGHT (First N'Goid. BMI/Ms. Tr.na. BMI/Bgates 
Muzrk, ASCAP/Luxlacns, ASCAP/EMI April. ASCAP), HL 
RBH 56 

BUMP. BUMP, BUMP (Zomba. BMI/R.KeHy. BMI), 
WBM. Hioo 22. RBH 10 

BY MYSELF (toliiPark. BMI, Da Crippler, BMI/EWC. 
BMI) RBH SS 

-C- 

CADILLAC P1MPIN' (Drugstore. ASCAP .'Swole. ASCAP) 
RBH 93 

CAPRKHO MALDiTO lAipa. BMI) LT 46 

C ARAL UNA (Warner- Tamertarte. BMI) LT 18 

CHING. CHING (Nelslar. SOCAN/Mawga Oawg. 
SOCAN/ Sony/ATV Canada. SOCAN Worldwide West. 
SCX>N /Virginia Beach. ASCAP/WB. ASCAP/ whodahHlel ■ 
seilsgonB. ASCAP/ 757. ASCAP). HL/WBM. RBH 60 

CHOPPA STYLE I LP Boy/. BMI) RBH 90 

CHROME (Songs Of Windswept Pacific. BMI /Yellow 
Desert. BMI /My Life's Work. BMI/Almo, ASCAP). 
HI /WBM, CS 25 

CLEANIN'OUT MY CLOSET (Ensign. BMI/ Eight Mile 
Style, BMI 1, HL Hioo 92: RBH S7 

COCHISE (Disappearing One. ASCAP LBV Songs. 
BMI .'Simmering T. BMI/ Me 3, BMI) Hioo 73 

COME CLOSE TO ME (Songs Of Universal. BMI/ Sense- 
less, BMI/Ttve Waters Of Nazareth. BMI/EMI Blackwood. 
BMI). HL. RBH 49 

COME INTO MY WORLD (19. PRS EMI April. ASCAP). 
HLHWO98 

COMER A BESOS (AUG. SESAC) LT 35 

COMPLICATED (Warner Tamerlane. BMl/Hollytodge. 
BMI Rainbow Fish. BMI /Mr. Spock, BMI/WB. ASCAP/Tlx. 
ASCAP/ Ferry Hill. ASCAP/Avtil Lavlgne. ASCAP/ Alma, 
ASCAP). HL/WBM. Hioo 32 

CONCRETE ANGEL (Universal Songs Of PolyGram 
International. BMI/ HopeC best, BMI/Glitterfish. BMI). 
WBM.CS 37 

C0RA20N CHIQUrTD (El/a/. BMIJ LT 47 

CRUSH TONIGHT (Joseph Cartagena. ASCAP/NHlyS 
Jams. ASCAP/Shellys House. SESAC/GoU Daddy. 
ASCAP/EMI April. ASCAP / Marvelous Things Of Musk. 
ASCAP/Po Folk. BMI/Hand In My Pocket. ASCAP /Music Of 
Windswept. ASCAP/ Black Fountain. ASCAP), HL/WBM, 
RBH 68 

CRY I Warner Tamerlane. BMI. Polly Mouth, BMI/EMI 
Blackwood. BMI). WBM. CS 41: Hioo 81 

CHAN DO ME MIRAS ASI (EMI April. ASCAP) LT 2 



— D— 

DANCE WITH ME (Bullet, BMI/Just Gantt. ASCAP) RBH 

95 

DEEP (Deta Bob, SESAC/Zomba. SESAC / lllthoughu, 
SESAC/Churthboy. SESAC /DreamWorks Songs. ASCAP). 
WBM. RBH sS 

DC UNO Y DE TO DOS LOS MODOS (Vandet. ASCAP) LT 

3» 

DIE ANOTHER DAY (WB. ASCAP/Webo GH 
ASCAP 1000 Lights. BMI /Warner-Tamerlane. BMI). WBM. 
Hioo 16 

DILEMMA (Warner- Tamerlane. BMI I BMG Songs, 
ASCAP/ |ac be Frost. ASCAP/Suga Shack. ASCAP/Phal 
Nasty, ASCAP/EMI April ASCAP). HL/WBM, Hioo 17: RBH 
21 

A DOS Li PI DO (Peermusx III. BMI/Camakran. BMI) 

a 19 

DIRRTY (Xtina. BMI/Daynas Day. BMI /Warner- Tamer- 
lane. BMI/Funky Noble. ASCAP/WB. ASCAP/ Jahqae 
loints. SESAC/Unrversal. SESAC/Ostaf. BM I, f Jasper 
Cameron, BMI). WBM. Hioo 68 

DISEASE (EMI Blackwood. BMI/Bldnrs. BMI.' lagged 
Edge. BMI). HL Hioo 29 

EL DOLOR DE TU PRESENCJA (Rubet. ASCAP'Unrver 
sal Musica.ASCAP)LT9 

DON DE ESTARA Ml PR IMA VERA (Crisma, SESAC) LT 

17 

DONDE VAYAS IValmen. BMI) LT 26 

DON TC HANG E (FMI April. ASCAP Tour hed By lull. 
ASCAP/ Nlvrac Tyke. ASCAP /Universal, ASCAP/ Soulc Mid. 
ASCAP; Tetra Gram mat on. ASCAP/Jesse Jaye. ASCAP). 
HL/WBM, Hioo 19: RBH 4 

DON'T KNOW WHY I Hearty, BMI Sony/ATV Songs, 
BMI), HL, Hioo ss 

DON'T MESS WITH MY MAN (Babyboys Lftlle. 
SL3AC/ Noontime South. SESAC/EMI April. ASCAP/ Them 
Damn Twins. ASCAP/Air Control. ASCAP/ WBM, SESAC). 
HL/WBM, Hioo 9; RBH 25 

DO THAT- (Money Mack.BMI/Bubo.A5CAP/That's 
Whats Up. ASCAP/ Bubba Gee. BMI /Noontime South. 
SESAC /W.B.M., ASCAP) Hioo 56; RBH 27 

-E- 

EMOTIONAL ROLLERCOASTER IEMI April, 
ASCAP/Bloe Erro Soul. ASCAP/Yoruba Peoples Musk. 
ASCAP), HL RBH 48 

EN NOMBRE DE LOS DOS (EMOA. ASCAP) LT 25 

ENTRAEN Ml VI DA (Sony/ATV Discos, ASCAP/Peer- 
musiclll.BMDLTu 

ERES Ml RELIGION Oulum, ASCAP/EMI April. ASCAP) 
LT30 

ESCLAVO DE TU P1ELHers.ll. BMI/Nn I imitations, 
BMl/Unrversal-Musica Unica. BMI/Fonomusic, BMI) LT43 

ESPORTI (Peermusic III. BMI/Carnaleoo. BMI) LT4 

EVERYDAY ANGEL (Universal PotyGrarn International, 
ASCAP/St . Julien. ASCAP). WBM, CS 60 

EVERY RIVER (Mighty Nice. BMI/ Wait No More. 
BMI/Bluewater. BMI/Ur»rversaLPoryGram International, 
ASCAP /Green Wagon. ASCAP/Unrversal Songs Of Pofy 
Gram International. BMI Door Number One. BMI). 
HL/WBM. CS 12: Hioo 75 

-F- 

FABULOUS (Drvine Mill. ASCAP; WB. ASCAP/Finga* 
Goal, ASCAP/lahqae loints, SESAC .'Universal. 
SESAC/Mrss Marys, BMI /Warner- lamer lane. BMI/EMI 
April, ASC API. HI WBM, Hioo V, RBH 9 

FALL INTO ME lUnrversal -MCA. A5CAP/Hathana, 
ASCAP/WB. ASCAP..' Platinum Plow. ASCAP), WBM. CS B; 
H100S4 

FAMILY PORTRAIT l Pink Panther. ASCAP/ EMI April. 
ASCAP Scott Store h. ASCAP/ TVT, ASCAP). HL Hioo 30 

FAMILY TREE (Chuck Wagon Gourmet, 
ASCAP/ Famous. ASCAP), HL/WBM. CS 3? 

FLOCTK (Jewel. ASCAP/ Wells ASCAP/ Universal, 
ASCAP/Jalcat. ASCAP/EMI April. ASCAP /Touched By |a«. 
ASCAP/J«y-Qut. ASCAP/ No Gravity. ASCAP). HL. RBH 100 

FOCUS (Copyright Control) RBH 96 

FOREVER EVERYDAY (Sony/ATV Cross Keys. 
ASCAP. Orvers Ed. ASCAP /Wortey World. ASCAP Devon's 
Farm. ASCAP), HL/WBM. CS 40 

FROM THA CHUUUCH TO DA PALACE (My Own Chit. 
BMI/ EMI Blackwood, BMI/ The Waters Of Na/areth. 
BMI/ChaseChad. ASCAP/EMI April. ASCAP/Zomba. 
BMI; R.Kelly. BMI). HL/WBM. Hioo 79; RBH 31 

FUNNY (divided, BMI / Universal. BMI/Smoobre. 
ASCAP/Leurnelf. ASCAP) RBH 44 

-G- 

THE GAME OF LOVE IKeemn' 11 Real How 'Bout You. 
BMI /Warner- Tamerlane. BMI/ Future Furniture, 
ASCAP/EMI April. ASCAP), HL/WBM. Hioo 5 

GANGSTA LOW (Takin' Care Of Business. BMI) RBH 

4« 

GIMME THE LIGHT (Outty Rock. ASCAP/Black Shad 
ow. BMI/TWR. BMI/EMI April, ASCAP). HL Hioo 8; RBH 7 

GIRL TALK (Bultermans Land. BMI/GuctuTn, 
ASCAP/Unrversal. ASCAP/tUndacy, ASCAP/Air Control. 
ASCAP;EMI April. ASCAP/U.N.L ASCAP /'Max-Hill. 
ASCAP/SmoothC.BMI/Sortgs Of Windswept Pacific. 
BMI/Grunge Girl. ASCAP). HL 'WBM. Hioo 49: RBH 37 

GOODBYE TO YOU (I m With The Band, ASCAP/WB, 
ASC API. WBM. Hioo 88 

GOTTA GET THRU THIS (Reverb. BMI/ Universal. BMI) 
H1004S 

GUESS WHAT tZomba. BMI/R.Ketly. BMI). WBM. RBH 

-H— 

HASTA QUE VUELVAS (Peer Intl. BMI) IT 24 
HE tS (Spklers & Rice. ASCAP/Jam Carver. ASCAP) 
RBH 4> 

HEY MA IKilla Cam, BMI . 'Next Level Groove. 
ASCAP/Jobete, ASCAP/EMI April. ASCAP/Llbren, ASCAP). 
HLH100 1$: RBH 41 

HIT THE FREEWAY (The Waters Of Na/areth. BMI/EMI 
Blackwood. BMI / Donceno, ASCAP). HL Hioo 86; RBH 33 

HOVI BABY (EMI April. ASCAP 'Carter Boys, 
ASCAP/F.O.B.. ASCAP/ECAF, BMI/Sony/ATV Songs. BMIJ. 
HL RBH 82 

HOW YOU GONNA ACT UKE THAT (Zovektion. 
ASCAP; BMG Songs. ASCAP /First Avenue, ASCAP/ Demis 
Hot Songs, ASCAP E Two, ASCAP/EMI April, ASCAP/LD. 
Du/ lt. BMI), HL RBH so 

I BELIEVE (Sony/ATV Acuff Rose. BMI/Write On 
Music, BMI). HL CS 39 

I CARE 4 U (Virginia Beach. ASCAP. Mass Confusion, 
ASCAP/WB. ASCAP. Irving. BMI). HL/WBM, Hioo so: RBH 
UJ 

I'D LOVE TO LAY YOU DOWN (Music Crly Music. 
ASCAP/EMI April. ASCAP), HL CS 49 

I DON'T GIVE A <M*% (TVT, ASCAP/ Swole. 
ASCAP/Zomba. ASCAP /The Braids. ASCAP/WB, 



ASCAP/ B4. ASCAP), WBM. RBH 64 

I DROVE ALL NIGHT (Sony/ATV Tunes. ASCAP). HL CS 

S« 

IF I COULD GO! (Angle Martinez. ASCAP 'Mo Loving. 
ASCAP/ Cyphercleff. ASCAP/EMI April, ASCAP/ LO 
Masieds, BMI). HL. Hioo 41 

IGNITION (Zomba, BMI; R.Kelly, BMI), WBM, Hioo si: 
RBH 13 

I JUST WANNA BE MAO (EMI April. ASCAP/D.dn't Have 
To Be. ASCAP/Mosatc, BMI /Hold Jack. BMI). HLCS 11: 
Hioo 63 

IMAGINE THAT fUh Oh. BMI/Divine Mill. ASCAP/WB. 
ASCAP ,'S hfl r.iy's, ASCAP/ Eddie F., ASCAP; Famous. 
ASCAP/Ensign, BMI/Unrvr>rsal-Duchess. BMI; Perk's. 
BMI), HL ,'WBM. RBH 72 

I'M GONNA GETCHA GOOD! (Universal- Songs Of Poly- 
Gram International, BMI Loon Echo. BMI/Out 01 Pocket, 
ASCAP, Zomba. ASCAP). WBM. CS 9; Hioo 43 

I'M NOT BREAKIN (CDB. BMI/Wooley Swamp. 
BMI/Careers-BMG. BMI/Lingle. BMI). HLCS 28 

CM WITH YOU (Almo. ASCAP/Avril LavHgne, 
ASCAP/ Warner Tamerlane, BMI/Hollylodge. BMI Ram 
bow Fish. BMI; Mr. Spock. BMI/WB. ASCAP Tin. 
ASCAP/ Ferry Hill. ASCAP). HL/WBM, Hioo 35 

IN A LITTLE WHILE (Gaje. BMI Warner Tamerlane. 
BMI/Chunky Style. ASCAP/ Seven Peaks. ASC API. 
HL/WBM. Hioo 74 

IN THE NAME OF LOVE (Zomba. BMI/R.Ketly. BMI). 
WBM. RBH 6s 

I SHOULD BE... (ADS Musk Writers. ASCAP) Hioo 6i: 
RBH 18 

IT'LL GO AWAY (March Family. BMI/Maleah. BMI/EMI 
April. ASCAP/Sea Gayle. ASCAP). HLCS 4S 

I WANT MY BABY BACK (Sony/ ATV Tree, BMl; Gold 
WalcKBMI/Wenonga.BMI/N£7, BMI). HI. CS 48 

I WISH YOU'D STAY (EMI April. ASr AP/S>a Gayle. 
ASCAP). HLCS 16 

-J- 

JENNY FROM THE BLOCK (Chocolate Faclory, 
ASCAP /Tunesmtth, BMI /jaedon Christopher. 
ASCAP/Sony/ATV Tunes. ASCAP / Ni/yorkan, 
BMI/Sorty/ATV Songs. BMI/ BMG Songs, ASCAP /Zomba. 
ASCAP/EMI Unart. BMI/ EMI April. ASCAP,' Justin Combs. 
ASCAP/lae'wons. ASCAP/ Panlros, ASCAP). HL/WBM. 
Hioo 3; RBH 23 

JOHN |. BLANCHARD (Almo, ASCAP/Musk Of 
Windswept, ASCAP /Songs Of Bud Dog. ASCAP). 
HL/WBM, CS 42 

— L— 

LACHICASFJlYinamingo. BMI) LT/2 

LANDSLIDE (Welsh Witch. BMI/Sony/ATV Tree, BMI). 
HLCS 4: Hioo 13 

LA REINA DEL SUR (TN Edkiones. BMI) IT 12 

LA SALSA VIVE (Pitoto. ASCAP/ Universal Musrca. 
ASCAP/Sir George. ASCAP/WB. ASCAP) LT 34 

LAS VI AS DEL AMOR [LGA. BMI) LT 27 

LATELY (BEEN DREAMIN' 'BOUT BABIES) (Oesigner. 
SE SAC / Brentwood • Benson. SESAC /Songs Of Lehsem. 
SESAC / Regie Hamm. SESAC). HL CS 44 

LET IT BE CHRISTMAS (EMI April. ASCAP / Tri - angels, 
ASCAP). HL. CS 53 

LET ME LIVE (Tank ii76,ASCAP/Money Mack. 
BMl; Bubba Gee. BMI. 'Noontime Tunes. BMI/Warne> 
Tamerlane, BMI/ Black Fountain, ASCAP/EMI April. 
ASCAP), HL/WBM. RBH B4 

LIFESTYLES OF THE RICH AND FAMOUS IEMI April. 
ASCAP 2 m. ASCAP}, HL Hioo 61 

UKE I LOVE YOU (Termman Tunes, ASCAP /Zomba, 
ASCAP/EMI April. ASCAP/Chase Chad. ASCAP/ The 
Waters Of Na/areth. BMI/EMI Blackwood, BMI). 
HL/WBM. Hioo 21; RBH 86 

LITTLE THINGS [Universal -MCA. ASCAP/Unrversal. 
ASCAP/ Big Elk. ASCAP/ Don Williams, BMI,' Gold A Iran. 
ASCAP /Warner. Tamerlane. BMI/Wang Out. 
BMI/Sony/ATV Songs. BMI /Key 2 My Heart. BMI/WB. 
ASCAP). HL/WBM. Hioo 99; RBH 30 

LOSE YOURSELF lEiRhl Mile 5tyte. BMI/Ensign. BMI). 
HLHiOOl; RBH 6 

A LOT OF THINGS DIFFERENT (Sony , ATV Tree. 
BMI Mr. Bubba, BMI/Sony/ATV Acuff Rose. BMI). HL CS 
10; Hioo s8 

LOVE OF MY LIFE (AN OOC TO HIP HOP) (Ugmoe, 
ASCAP/ l>nrveisal- PotyGrarn Internal tonal. ASCAP, BMG 
Songs, ASCAP/Drvine Pimp, ASC AP/Tribes Of Kedai. 
ASCAP .'Jake & The Phatman. ASCAP/ Universal, 
ASCAP/Jajapo, ASCAP/ Songs Of Universal. BMI/Sense- 
less. BMI /Fox Mm. BMI/TCF, ASCAP). HL/WBM. Hioo 12; 
RBH 2 

LUV U BETTER (LL Cool J. ASCAP/Sony/ ATV Tunes, 
ASCAP/Chase Chad. ASCAP/EMI April, ASCAP/The 
Waters Of Na/areth. BMI/EMI Blackwood. BMI), HL Hioo 
10; RBH 3 

— M— 

MADE YOU LOOK (III Will. ASCAP 'Zomba. ASCAP/ EMI 
April. ASCAP/ Salaam Remi. ASCAP). HL/WBM. RBH 30 

MA. I DONT LOVE HER (The Waters 01 Na/areth. 
BMI EMI Blackwood. BMI. Chase Chad. ASCAP/EMI April. 
ASCAP). HL RBH 70 

MAKE IT CLAP (T Ziahs. BMI/ Dotty Nigga. 
ASCAP/ Cyphered, ASCAP/EMI April, ASCAP), HL Hioo 
TU RBH 22 

MAN TO MAN (Sony/ATV Tree. BMI / Mag* Knee. 
BMI). HL, CS 21 

MARC HATE (World Deep. BMI/Sony/ATV Latin. BMI) 
LT20 

A MEMORY UKE I'M GONNA BE (Cousin Mike. 
BMI Murrah, BMI). WBM, CS 34 

MISS YOU (Naked Under My Clothes, 
ASCAP/ Chrysalis, ASCAP, October Eighth. BMI /Noontime 
Tunes, BMI /Warner- Tamerlane. BMI). WBM. Hioo 31: RBH 
>S 

A MOMENT LIKE THIS (BMG Scandinavia. 
SUM / Sony ,' ATV Timber. SESAC /Sony /ATV Tree. BMIJ. HL 
Hioo 36 

MORE THAN A WOMAN (Eddie F, ASCAP /Sharays, 
ASCAP/WB. ASCAP / 1 Want My Daddy's Records. 
ASCAP/lahqae Joints, SESAC /Southern Boy, ASCAP). 
WBM. RBH 66 

THE MORNING AFTER (Deborah Cox, BMI/EMI April. 
ASCAP / Nyria w. ASCAP/ Naked Under My Clothes, 
ASCAP/Csunn. ASCAP/Black Soul Connection, BMI/f than 
Country Farmer. ASCAP), HL. RBH 74 

MOVE B*"H (Ludacris, ASCAP/EMI April. 
ASCAP/ Block Off Broad. BMI /The Braids. ASCAP /Zomba. 
ASCAP/Copyright Control). HI ,'WBM, RBH 39 

MULTIPLY (Hennessey For Everyone. BMI/VOCO. 
BMI/Alexra. BMI/EMI Blackwood. BMI/EMI April. 
ASCAP). HL RBH S4 

MY OLD MAN (Mike Curb. BM I/Diamond Storm. 
BMI/Curb, ASCAP). WBM. CS 36 

MY TOWN (Single Track. BMI/Gottahavtable. 
BMI ; Songs Of Windswept Pacific. BMI). WBM. CS tfl 
Hioo 83 



— N— 

NEXT BIG THING (Vnnre Mae. BMI Chad Jensen, 
BMl/Stairway To Bitners, BMl .'Songs Of Windswept Pacif 
k. BMI little Blue Box. ASCAP). WBM, CS 27 

NOCHES E TERRAS (Not Listed) LT41 

NO LETTING GO (Greerrsleeves. PRS) RBH 38 

NO ME EMSE HASTE (WorkJ Deep. BMI/Sony/ATV 
Latin. BMI 'BluepLatirum. ASCAP/Sony/ATV Discos. 
ASCAP) LT 17 

NO QUE NO (Rodall. BMI) LT so 

NOTHIN' (Off Da YeLrabulb, BMI /The Waters Of 
Na/areth. BMI/EMI Blackwood, BMI /Chase Chad, 
ASCAP/EMI April. ASCAP .'Squish Moth. BMI/Wamer- 
Tamerlane. BMI). Hl.WBM. RBH 4s 

NOTHINS FREE (TVT. ASCAP) RBH 62 

-O- 

OH YEAH! (Money Mack. BMI) Hioo 90; RBH S3 

ON A MISSION IW8. ASCAP/ Beecht ree, ASCAP/Old 
Desperados. ASCAP/ N 2D, ASCAP). WBM. CS 24 

ONE LAST BREATH iTremonti. BMI/Stapp. 
BMI/Dwight Frye. BMI) Hioo 18 

ONE Of THOSE DAYS (Shek'em Down, BMI ,'Hiico 
South, ASCAP/ Buttaphry 2Phty Mu/icc. ASCAP, Classic 
Musk South, ASCAP/Music Of Windswept. ASCAP; DAS.. 
ASCAP; Ground Breaking. ASCAP/Sony/ATV Tunes, 
ASCAP/Bovina, ASCAP/EMI April. ASCAP). Hl/WBM. 
Htoo94; RBH 34 

ORDINARY DAY (Songs Of Universal. BMI/Rosasharn, 
BMI). WBM, Hioo 9S 

-P- 

PARADISE (LL Cool L ASCAP/ Sony ,' ATV Tunes, 
ASCAP/ENOT, ASCAP/EKOP, BMI/Sony/ATV Songs, 
BMI /Mi Suk. ASCAP, 1 Third Palm. BMI/Jobur. EMI/Top 
Bound. BMI). HL Hioo 85; RBH 32 

PE RDONAME Ml AMOR (Seg Son, BMI) LT 8 

PICTURE (Thirty Two Mile. BMI /Warner -Tamerlane, 
BMI). WBM. CS 47; Hioo 57 

PCT FOLKS (Nappy Roots. BMI /Tarpo. ASCAP) Hioo 
44; RBH 40 

POR MASQUE INTENTO IKike Santander. BMI) LT 38 
PRACTICE LIFE (Sony/ATV Tree, BMI Mo Fuzzy Dice. 

ASCAP 'famous, ASCAP, Almo. BMI). HL CS 33 

PRAYER (Mother Culture, ASCAP/WB. ASCAP). WBM. 

Hioo 76 

El PROBLEMA (Sony/ATV Discos, ASCAP/Anona 
Musical. ASCAP) LT 1 

— Q— 

QUE DIOS SE API AD E DE Ml (Piloto. ASCAP/Unrversal 
Muska. ASCAP) LT 36 

QUE ME QUEDE5 TU (Aniwi. BMI/Sony/ATV Latin. 
BMI/F.I.P.P-. BMI 'Sonido Amlado. BMI) LT 23 

QUERIDO LAD RON (Not Listed) LT 42 

QULZAS If Mi Apr.l, ASCAP.'f miqoe Iglesias, 
ASCAP / Apo I linai re, BMI/EMI Blackwood, BMI) IT n 

— R— 

RAINING ON SUNDAY (Almo. ASCAP /Original Bliss. 
ASCAP/Unrversal- PolyGram International. ASCAP/St. 
Julien. ASCAP), HL/WBM, CS 43 

REACT (Erkk Sermon, ASCAP/ Zomba. ASCAP/ Funky 
Noble. ASCAP/WB, ASCAP/F.O.B., ASCAP). WBM. Hioo 
38; RBH 12 

THE RED (Loeffler. ASCAPJ Hioo 77 

REO RAG TOP (Sony/ ATV Acuff Rose. BMI/Sorty/ATV 
Songs. BMI). HL CS 6; Hioo 40 

ROCK IT lOne Up, BMIJ RBH 88 

ROCK THE PARTY (Big T Rock. BMI/Marsky. BMI; Jan 
ke Combs, BMI/EMI Blackwood, BMI/EMI April, 
ASCAP/Jusun Combs, ASCAP /Hot Heat. ASCAP), H L Hioo 
87; RBH 28 

-S- 

SATISFACTION (WB. ASCAP, 'Ain't Nuthin'Goin'On But 
Funking. ASCAP /Universal. ASCAP; Blond ie Rockwell. 
ASCAPJ. WBM. Hioo 60; RBH 24 

SEDUCEME (Salimatu.BMl/Racy, BMI/ Soul A/ul. 
BMI/Tnbe Rhythm. BMI) LT 49 

SHADY (McMurmyS. ASCAP) RBH 98 

SHE HATES ME (WB, ASCAP Puddle Of Musk. 
ASCAP/Stereo Supersonic. ASCAP). WBM. Hioo 14 

SHE'LL LEAVE YOU WITH A SMILE (Cal TV. 
ASCAP ,'Larga Vista. ASCAP/Sony/ATV Tree. BMI /Big YeL 
low Dog. BMI), HL CS * Hioo 27 

SHE'S MY KIND OF RAIN (Still Working For The Man. 
BMI /Tommy Lee James. BMI/ KG. ASCAP / Massabiel le. 
BMOCSss 

SICK Of BEING LONELY (Kuntry Slim. BMI, 'Two Four 
Fifteen, BMI 'Bubba Gee. BMI Noontime Tunes, 
BMI Pride And |oy, BMI / Black Toney MontanaV 
BMI , Warner Tamerlane. BMI), WBM. Hioo 96; RBH )s 

SINGLE FOR THE REST OF MY LIFE (Slate Of Mind 
Murik. ASCAP/Hltco South. ASCAP/Musk Of Windswept. 
ASCAP/Kandaty. ASCAP/ Air ConltuL, ASCAP/EMI April, 
ASCAP/I- Boyd. ASCAP /C.Stlis, ASCAP). HL/WBM. Hioo 
82: RBH 78 

SI NO ESTA5 (Rubet, ASCAP/Unrversal Mirsica. 
ASCAP/2000 Amor. ASCAP/ Universal- PofyGra m Latin. 
ASCAP) LT 7 

SI NO FUERA POR Tl (Estelan. ASCAP) LT to 

SIRENA (WB. ASCAP/ Peermusic III. BMI) IT 48 

SI TUVIERA QUE ELEGIR (Hecho A Mano. ASCAP/EMI 
April, ASCAP Songs Of Castillo, BMI/Unrversal-Muska 
Unica. BMI) LT 13 

SKBER BOI (Almo. ASCAP/Avril Lavigne. 
ASCAP /Warner Tamerlane, BMI /Holly lodge. BMI, Rain- 
bow Fish, BMI/ Mr. Spot k. BMI/WB, ASCAP /TU. 
ASCAP/Ferry Hill. ASCAP). HL/WBM. Hioo 26 

SKILLS (HI Kid, ASCAP/EMI April, ASCAP,' Gifted Pearl. 
ASCAP). HL RBH 92 

SOMEBODY UKE YOU (Coburn. BMI/ Ten Ten. 
BMI/WB. ASCAP/Dytan Jackson, ASCAP), WBM, CS 
Hioo 33 

SOMETHING IEMI Blackwood. BMI), HL H10067 
SOMEWHERE OUT THERE (Under Zenith, 

SOCAN ; Sony /ATV Canada, SOCAN). HL Hioo 6$ 
SPIN (G-CFmIIs, BMI/Songs Of DreamWorks. 

BMI/Aniello. BMI/EMI Blackwood. BMI), CLM.'Hl. Hioo 

84 

STINGY (W.8.M. Musk . SE SAC /Babyboys Utile. 
SESAC /Noontime South. SESAC/Black Baby, 
SESAC/|ason\ lyrics, SESAC /Chrysalis. ASCAP/Naked 
Under My Clothes. ASCAPj. WBM, Hioo Bo; RBH 26 

STOLE (BMG Songs. ASCAP/ little Engine. ASCAP/Big 
Caboose. ASCAP/EMI April, ASCAP/Sonic Graffiti. ASCAP). 
HL Hioo 28; RBH 75 

THE STREETS (Base Pipe. ASCAP, Scott StOfth. 
ASCAP; TVT. ASCAP/Nate Dogg. BMI) Hioo 89; RBH 43 

STRONG ENOUGH TO BE YOUR MAN I Post Oak, BMIJ 
CS13 

SUENA (Ser-Ca. BMI) LT 3 

-T- 

TAKE YOU HOME (Media Nrx he. ASCAP/LH MasreHs. 
BMI/Oade Co. Protect Musk. BMI/fssy & Nemo Tunes, 
ASCAP/EMI April ASCAP). HL RBH 83 

TALK! N' TO ME (Damrkh, BMI/EMI Blackwood. BMIJ, 
HL Hioo 66; RBH 19 



TE AMO TANTO (Lrderes. ASCAP) LT 40 

TELL ME (WHAT "S GOIN* ON) Ijust Anotha Smash. 
ASCAP/ Mitchell Bay ASCAP / Warner ■ Tamerlane. BMI). 
WBM. RBH S9 

TE SOLTE LA RIEHDA (BMG. BMI) LT 33 

TE VAS (Rubet. ASCAP/Unrversal Muska. 
ASCAP/2000 Amor, ASCAP/Unrversal PotyGrarn Latin. 
ASCAP) II 4S 

THERE'S MORE TO ME THAN YOU (lesvca Andrews. 
ASCAP/Warner Tamerlane. BMI/Green Ivy. BMl/Chaggy 
Buss. ASCAP) , WBM. CS sB 

THERE'S NO LIMIT (Deanalmg. ASCAP/PBI. 
ASCAP/ Warner. Tamerlane. BMI). WBM.CS 31 

THESE ARE THE DAYS (Son* Graffiti. ASCAP/EMI 
April. ASCAP/Muso. ASCAP/Griff Griff. ASCAP/ Untversal- 
PotyGram International, ASCAP). HL Hioo 64 

THESE DAYS (GottahaveaWe, BMI/Songs Of 
Windswept Pacific. BMI/Sony/ATV Tree. BMI/Songs Of 
Terecel. BMI / Rondor. PRS/lrvrrig. BMI). HL/WBM. CS 1; 

HlOO 

THIS IS MY PARTY (Desert Storm, BMI) RBH 80 
THREE WOODEN CROSSES (Sydney Erin. 

BMI/Sony/ATV Cross Keys. ASCAP). HL CS 56 
THUG HOLIDAY (First N* Gold, BMI/Trick N" Rkk. 

BMI/FNG 75. BMI/Who Wrote That Musk. BMI/Juky 

Tyme. ASCAP/EMI April. ASCAP/Air Control. ASCAP). HL, 

RBH 52 

THUG LADY (Romeo, BMI) RBH 97 

THUG LOVIN' (Slavery, BMI/Songs Of Universal. 

BMr 0| Irv, BMI/Soldrerz Touch. ASCAP/Black Bull. 

ASCAP/Jobete. ASCAP/EMI April. ASCAP), HL/ WBM. Hioo 

48; RBH 16 

THUG7 MANSION lUnrversal, ASCAP/Black HipsanK, 
ASCAP/ BMG Songs, ASCAP/ AureLius, ASCAP/Tappy 
Whytes, BMI), HL, Hioo 34: RBH 17 

TIGHT WHIPS (LP Boy/. BMI) RBH 73 

-TIL NOTHING COMES BETWEEN US (Curb Congrega 
lion. SESAC / Monkkts, SESAC/Lil-Stratton, SESAC. /Hope- 
M-Caf, BMl/Rebecca Marshall. ASCAP). HLCS 19 

TINY DANCER (Universal Songs Of PotyGrarn Interna- 
tional. BMI). WBM. CS S4 

TO DO Ml AMOR [THE ONE YOU LOVE] (Songs Of Uni 
versal. BMI/Macadoo. BMI/Sony/ATV Songs, BMI/Songs 
Of Terecel. BMI) LT 6 

TONIGHT I'M GONNA LET GO (Zomba. 
ASCAP/Nikeeya. ASCAP/Dunn Ruff Mu/ique, 
ASCAP/Sony/ATV Acuff Rose, BMI 'Warner-Tamerlane. 
BMI/TTiahs, BMI /Ramp, BMI/KlUa 4. ASCAP/Dutty 
Nigga. ASCAP). HL RBH 94 

TRADE IT ALL (EMI ApriL ASCAP /Them Damn Twins. 
ASCAP/O. Brasco, ASCAP/Desert Storm, BMI /Mr. Manal- 
ti. BMI/EMI Blackwood. BMI/Duro. BMI/Air Control. 
ASCAP), HL Hioo 100 

TRAVEll N' SOLDIER fTittawhirt, BMI/ Bruce Pobison. 
SMI). HLCS 57 

TU FORMA DE 5ER (EMI April. AVAPJ LT 39 

TU NO SOSPECHAS (Ventura. ASCAP) LT 32 

-U- 

UNDERNEATH IT ALL (World Of The Dolphin. 
ASCAP/UniversaL ASCAP /Eligible, ASCAP/ BMG Songs, 
ASCAP). Hl/WBM, Hioo 4 

UNUSUALLY UNUSUAL (WB. ASCAP). WBM. CS 22 

UP! (Universal Songs CH PotyGrarn IntemationaL 
BMI. 'Loon Echo. BMI/Out Of Pocket. ASCAP/ Zomba. 
ASCAP). WBM. CS 52 

UP t. DOWN (IN & OUT) (Deborah Cox. BMI/EMI 
Blackwood, BMI/EMI April. ASCAP/Fhrte Tyme, 
ASCAP/ Minneapolis Guys. ASCAP/ J i Branda. ASCAP /Who 
Knows. BMI), HL, RBH 99 

-V- 

VUELAMUYALTO (World Deep, BMI/Sony/ATV Latin. 
BMI) LT is 

-W- 

WAIT1N- FOR THE Df (Pen Skills. BMI; lawmen, 
BMI/WamerTamertane.BMI/Houdah. BMI/Zomba. BMI). 
WBM, RBH 8s 

WAITTN'ONjOE IMAS Venture, BMI/Misleissipcx, 
BMBCS29 

WAKE UP (Divine Mill. ASCAP/WB, ASC AP/Fingav 
Goal. ASCAP/ Nate Dogg. BMI I E.balastin. ASCAP/EMI 
April, ASCAP /Warren G, ASCAP /National league. 
ASCAP 'Stone City. ASCAP/Mtume. BMI Universal, BMI). 
HL/WBM. RBH 67 

WAN KSTA (221, ASCAP/ Hidden Scrolls, ASCAP/so 
Cent. ASCAP) Hioo 78; RBH 29 

WAY TOO DEEP IChilds Eyes, ASCAP; Songs Of Bud 
Dog. ASCAP/Musk Of Windswept. ASCAP/Big One Three. 
SESAC /WBM. SESAC). WBM. CS =,m 

THE WAY WE BALL (Lucky, BMI) RBH 76 

WHAT A BEAUTIFUL DAY (Mark Hybner. ASCAP/ Uni- 
versal, ASCAP/lanark village Tunes, ASCAP). WBM, CS 38 

WHAT WE DO (Efartooee. ASCAP/ F.O.B.. 
ASCAP/Carter Boys, ASCAP/Shakur Al Din, ASCAP/HKco 
South. ASC AP/Un>c happHI. BMl/AWscar. BMI I Ml April 
ASCAP). HL. RBH 47 

WHAT WE'RE GONNA DO ABOUT IT (Mosaic. BMI/EMI 
April, ASCAP/Sea Gayle. ASCAP). HL CS si 

WHEN I'M GONE lEscatawpa. BMI 'Songs Of Univei 
sal, BMI), WBM, Hioo s? 

WHEN THE LAST TIME (Terradome. ASCAP /GenMarc, 
ASCAP/The Waters Of Na/areth, BMI/EMI Blackwood. 
BMl/Chase Chad, ASCAP/EMI April. ASCAP). HL Hioo 20. 
RBH 11 

WHEN THE LIGHTS GO DOWN (Songs Of Windswept 
Pacific BMI/Gonahaveabte. BMI/ BMG Songs. 
ASCAP/ Mrs Lumpkins Poodle. ASCAP/Unrversal, 
ASCAP.' Memphisto. ASCAP). HL/WBM.CS 3S 

WHERE WOULD YOU BE (Castle Street. ASCAP Mr 
Noise, BMI .'We Make Musk. BMI 'Warner Tamerlane. 
BMIJ.WBM.H10097 

WHO'S YOUR DADDY? (Tokeco Tunes. BMI), HL CS 2; 

WHY 1 LOVE YOU (Kharatroy, ASCAP/Nine Houses, 
ASCAP/ Strange Motel. ASCAP 'David McPhersongs. BMI). 
HL RBH 79 

WORKIN PROGRESS (EMl April ASCAP/ Tri angels, 
ASCAP). HL. CS 20; H1O093 

WORK IT (Mass Contusion. ASCAP/Virgin.a Beach. 
ASCAP/WB. ASCAP). WBM, Hioo 2: RBH 1 

-Y- 

YOU CANT HIDE BEAUTIFUL (Lights Of Denver, 
ASCAP/Famous. ASCAP/Musk 01 Windswept. 
ASCAP, Songs Of Bud Dog. ASCAP), HL/WBM, CS 18 

YOU KNOW YOU'RE RIGHT (End Of Musk. BMI/EMI 
Virgin Songs. BMI). HL H10047 

YOUR BODY IS A WONDERLAND 1 Specific Harm. 
ASCAP), CLM, HlOO 23 

Y TU TE VAS (WB. ASCAP) LT 16 

-Z- 

THE ZEPHYR SONG (Moebetoblame. BMI/Wamer- 
Tameriane. BMI). Hl/WBM. Hioo S3 
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HOUSTON'S HISTORY OF HITS 



Album Title 



Release 
Year 



U.S. Sales 
To Dale 



Top R&B Albums '. Billboard 200 
Peak Position Peak Position 
(Weeks At No. 1) (Weeks At No. 1) 



Whitney Houston 
Whitney 

I'm Your Baby Tonight 
The Bodyguard 
The Preacher s Wile 
My Love Is Your Love 
Whitney: The Greatest Hits 



1985 
1987 
1990 
1992 
19% 
1998 
2000 



13k Platinum 
9x Platinum 
4x Platinum 
117 million 
2.4 million 
2 7 million 
1.3 million 



1(6) 
2 

1(8) 
1(8) 
1(2) 

" w 

3 



1(14) 
1(11) 
3 

1(20) 
3 
13 
5 



Source: Nielsen SoundScan. Figures tor albums released prior to May 1991 are shipments 
as reported by the Recording Industry Assn. ol America. 



Arista Aims 
New Houston 
Album At 'Core 
Urban' Fans 

Continued from page 1 

rhythmic, and pop radio. Utilizing 
the melody from the Isley Brothers' 
top-five 1983 R&B hit "Between the 
Sheets." the midtempo, Kevin 
"She'kspere" Briggs-produced tune 
is No. 35 on the Hot R&B/Hip-Hop 
Singles & Tracks chart and No. 94 
on The Billboard Hot 100. 

The new album marks several mile- 
stones for Houston. In addition to it 
being her first studio album in four 
years and the first under a renewed 
contract, Just Whitney ... is Hous- 
ton's first album without mentor Clive 
Davis. It is also a reunion with Reid. 
with whom she worked briefly on the 
1995 Waiting to Exhale soundtrack 
and extensively on the 1990 R&B- 
oriented I'm Your liaby Tonight. Key 
in crafting the new album was how 
the two worked together on overall 
direction and song selection. 

"This was a very loose process," 
I louston says. "With Clive, I was used 




RIDENOUR 



to getting the song and knowing what 
I was going to do on a day-to-day basis. 
This time 1 walked into the studios 
and listened to tracks. LA would rec- 
ommend people and say, 'If you like it. 
I'll hook you up.' I really enjoyed the 
process, because I got some really 
great creative material that 1 probably 
wouldn't have gotten otherwise." 

Reid says, "I asked her to go in and 
experiment with different producers, 
which is something she hadn't done 
in the past." 

In addition to Briggs and Reid, 
Houston worked with such produc- 
er/songwriters as Missy Elliott (who 
contributed to Houston's My Love Is 
Your Love), Teddy Bishop. Cordon 
Chambers, Rob Fusari, Troy Taylor, 
and longtime collaborator Kenneth 
"Babyface" Edmonds. Guest artists 
include husband Bobby Brown (on the 
duet "My Love." their first since the 
1992 song "Something in Common") 
and the Cold Mind/Elektra artist 
Tweet, who does background vocals 
with Houston on "Things You Say." 

Aside from those two pairings, 
there are no major artist couplings a 
la Houston's collaborations with 



Kelly Price and Faith Evans on 
"Heartbreak I lotel" (from My Imiv Is 
Your Love) or Deborah Cox on "Same 
Script, Different Cast" {Whitney: The 
Greatest Hits). 

"We had ideas like that." Reid says. 
"However. I tend to shy away from too 
many duets and guests with artists, 
because I like to make sure when they 
make a record, they can support it 
when they go out and not be at the 
mercy of guest artists who can't be 
there to promote it." 

There are a number of non-album 
projects that will pair Houston with 
other hot artists. Reid is working on a 
"One of Those Days" remix with Nelly, 
while Houston is recording a song 
with Brandy. Neither track is slated to 
be on the new album, although Reid 
says of the Brandy pairing. "When it's 
finished, I'll find a home for it." 

Reid is also considering using 
Santana on a single version of 
another album track, the rock- 
tinged "Tell Me No." 

Like "Tell Me No," another song 
that seemingly belies the album's 
R&B direction is a remake of Debby 
Boone's 1977 hit, "You Light Up My 
Life." Given a gospel feel here by 
Babyface, the song was chosen for its 
appeal to Reid and I louston. "1 know 
it goes against everything I'm say- 
ing," Reid says. "But this was just for 
the love of the song." 

ASSERTIVE THEMES 

Although Houston describes all of 
her albums as "very personal: whatev- 
er song I put my voice on is with a full- 
heartedness that I give to every al- 
bum," it is difficult to ignore the 
assertiveness that runs through near- 
ly half of the album on such tracks as 
'Tell Me No," "Try It on My Own," "My 
Love," and "Unashamed." 

Then there is the Brown- and 
Muhammad 2G-produced "Whatchu- 
lookinat." Given a lukewarm reception 
by radio this summer, the song — 
which Houston co-wrote — chastises 
the media for its preoccupation with 
her private life and personal travails. 

"We didn't go the distance with that 
song the way we are with One of 
Those Days' in terms of a full throttle 
at radio and a video [which was only 
released overseas]." Reid says. "We 
abandoned it early on, because public 
reception wasn't great." 

For her part, Houston says the reac- 
tion is "what I wanted it to get. It's 
sassy and elegant and says what I've 
been asking for a long time. I mean, 
come on now. Enough is enough." 

Beyond "Whatchulookinat." it is no 
secret that Just Whitney . . . has 
encountered other obstacles before 
reaching the starting gate. The pro- 
ject's release date has been delayed 
several times, and word recently came 
that the album, recorded in Atlanta, 
Miami, l^os Angeles, and New Jersey, 
had been leaked to the Internet. But 
unlike his decision to retool Usher's 
latest album because of Internet leaks. 
Reid opted to press ahead. 

"While I'm not happy with boot- 
legging or pirating, I don't think it 
will hurt sales for this album," Reid 
says. "I'm hoping people will listen 
and want to buy the album. I also just 
felt it was time to move forward. 
Whitney's timing is good, and she's 
in great voice and spirits right now. 



The album has been done for quite 
some time, and I'd delayed it several 
times already." 

The daughter of gospel/R&B singer 
Cissy Houston, Houston began hon- 
ing her award-winning vocals in 
church. In addition to accompanying 
her mother in concert, she provided 
backup for such artists as Lou Rawls 
and Chaka Khan. A guest stint on 
Teddy Pendergrass' 1984 top five R&B 
hit "Hold Me" was followed a year later 
by her first No. 1 R&B/No. 3 pop sin- 
gle, "You Give Good Love." 

Under the tutelage of then-Arista 
chief Davis — who signed her to the 
label — Houston went on to score 1 1 
No. 1 pop hits, six Crammy Awards, 
and enviable album sales for her stu- 
dio and soundtrack efforts. Debut 
album Whitney Houston, released in 
1985, stands at 13-times platinum, 
according to the Recording Industry 
Assn. of America, followed by Whitney 
(1987) and I'm Your Baby Tonight 
(1990) at nine-times platinum and 
four-times platinum, respectively. The 
Bodyguard soundtrack (1992) has 
sold 1 1.7 million units, according to 
Nielsen SoundScan. But since that tri- 
umph, Houston's album sales have 
declined, with My Love Is Your Love 
coming in at 2.7 million units and 
Whitney: The Greatest Hits clocking 
in at 1.3 million. 

MORE MARATHON THAN SPRINT 

While he wants to maximize sales 
in the competitive and crowded fourth 
quarter, Reid says he believes the new 
album will "perform more like a 



marathon than a sprint and be suc- 
cessful in the long term. This album 
isn't any contrived attempt to make 
an over-the-top pop record or try to 
live up to the past, in which she's had 
incredible success. It was about doing 
a record that reflects how she feels 
musically today and using songs she 
feels good about singing." 

Whether all ears will be tuned to 
the album remains to be seen. But the 
label is hoping that many people will 
be focused on the music after tuning 
in to the Dec. 4 edition of ABC's 
Primetime Live, which featured a 
Diane Sawyer-hosted segment with 
Houston during which she attempts 
to set the record straight on many of 
her personal issues. 

"We wanted to have major televi- 
sion exposure for the project," Arista 
executive VP Lionel Ridenour says. 
"After looking at all the options, this 
was the one she felt most comfort- 
able with." 

"There are so many fans around the 
world who love Whitney and have 
questions and concerns." Reid adds. 
"The only way to deal with it is to deal 
with it. You can't skate the issues. You 
must be upfront and real. We thought 
it was necessary for her and her fans. 
She needs to get on with her career, 
and she couldn't do that unless she 
had that conversation with someone." 

The TV appearance helped kick off 
a series of consumer-oriented mar- 
keting events. Arista held listening 
and viewing parties across the coun- 
try built around the Sawyer special, 
with host sites ranging from hair and 



nail salons to restaurants. 

In another effort to generate 
awareness of the new album, radio sta- 
tions across the country will be auc- 
tioning for charity 1 louston's design- 
er duds from her My Love Is Your Love 
tour. Additionally, Arista is partnering 
with various trade organizations like 
the National Assn. of Automobile 
Dealerships to provide album sam- 
plers at various dealerships. 

The label just announced a Sunday 
(8) free outdcxir performance by Hous- 
ton in the plaza at New York's Lincoln 
Center. The 3 p.m. ET mini-concert — 
during which she will sing three songs 
from the album — airs Tuesday ( 10) on 
ABC's Good Morning America. 

Arista is also negotiating appear- 
ances on MTVs Tbtal Request IJve and 
BET's 106 & Park, as well as online 
chats and other appearances into 
2003. While Ridenour says tour plans 
are down the road. Arista is organiz- 
ing a "couple of major listening events 
that Whitney will participate in to help 
promote the projecL" Those markets 
will be announced shortly. 

Just Whitney . . . was released inter- 
nationally Nov. 25 to capitalize on 
Houston's Nov. 14 performance at the 
MTV Europe Awards in Barcelona. 
Additional marketing plans, including 
overseas engagements by Houston, 
are being discussed. 

In the meantime, a limited-edition 
CD/DVD in a limited run of 132,000 
units arrives in the U.S. the same day 
as the album. Priced at $22, it fea- 
tures two videos — for "Whatchu- 
lookinat" and "One of Those Days" — 
plus special artwork and a mega-mix 
of Houston's hit videos that also con- 
tains behind-the-scenes footage from 
the making of the "Whatchulooki- 
nat" videoclip. 

SEEKING THE DEFINITIVE ALBUM 

With the Kevin Bray-directed video 
for "One of Those Days" in heavy rota- 
tion at BET, domestic reaction to the 
forthcoming album is mixed yet 
hopeful. "Retailers and consumers are 
still looking for that great, definitive 
new Whitney project: the project that 
will take us back to the superstar sta- 
tus that she has deservedly attained," 
says Dedry Jones, liaison for the Inde- 
pendent Music Group, a collective of 
38 urban retailers. "There's hope that 
this new project will bring us back to 
the Whitney who is singing great 
songs. The first single put a lot of con- 
sumers off, but the second single 
gives people hope." 

Noting that Internet leaks "haven't 
radically affected sales" on other 
albums at his chain, Virgin Enter- 
tainment Group senior VP of product 
and marketing Dave Alder says, "We 
think she's still got a core fan base who 
will come out and buy the record. It 
remains to be seen how much it will 
cross over to the mainstream." 

Prognostications aside. Houston 
and Reid are looking ahead to more 
projects together. Calling herself a 
"gospel girl." Houston says she would 
like to do a gospel album at some 
point and more songwriting. Musi- 
cally, for her it is — and always will 
be — about "carefully chosen and 
carefully felt songs. I have to feel it 
love it. and live it. Music isn't sup- 
posed to bring you down; it's sup- 
posed to bring you up." 
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DECEMBER 

Dec. 9. 13th Annual Billboard Mu- 
sic Awards, televised live on Fox TV. 
MGM Crand Hotel. Las Vegas. 646- 
654-4660. 

Dec. 1 1 . N.Y. Heroes Awards, pre- 
sented by the New York chapter of 
NARAS. Roosevelt Hotel. New York. 
212-245-5440. 

Dec. 12-14. 2002 Aspen Artist 
Development Conference, St. Regis 
Hotel. Aspen. Colo. 970-544-8292. 

Dec. 13-14, Surround Conference, 
Beverly Hilton Hotel, Los Angeles. 
212-378-0491. 

JANUARY 

Jan. 5-7, Future of Music Policy 
Summit, Georgetown University, 
Washington. D.C. 202-331-2958. 

Jan. 8-11. 30th Annual Interna- 
tional Assn. for Jazz Education Con- 
ference. Fairmont Royal York. Shera- 
ton Centre. Crowne Plaza Centre, and 
Metro Toronto Convention Centre. 
Toronto. 610-667-0501. 

Jan. 9-1 1 , Noorderslag Music Sem- 
inar, De Oosterpoort. Groningen. 
Netherlands, noorderslag.nl. 

Jan. 11, Stellar Gospel Music 
Awards Taping. Atlanta Civic Center. 
800-858-3207. 

Jan. 13. American Music Awards, 
Shrine Auditorium, Los Angeles. 323- 
931-8200. 

Jan. 16 19. 102nd Annual NAMM 









Lines 



BIRTHS 

Boy. Baylee Thomas Wylee, to 
Leighanne and Brian Littrell. Nov. 
26 in Atlanta. Father is a member of 
pop group Backstreet Boys. 

Girl, Sidra Rosemary, to Joyce and 
John Moyik. Nov. 1 7 in New York. 
Mother is director of new technolo- 
gies sales and marketing for Sony 
Music Distribution. 

MARRIAGES 

Iris DeMent to Greg Brown, Nov. 21 
in Kansas City, Mo. Bride and groom 
are singer/songwriters. 



Winter Trade Show. Anaheim Con- 
vention Center. Anaheim, Calif. 323- 
965-1990. 

Jan. 17. 2003 NAMM Concert Hon- 
oring Sir Elton John: A Benefit for 
Music Education, Arrowhead Pond, 
Anaheim. Calif. 323-965-1990. 

Jan. 19-23, MIDEM 2003. Palais 
des Festivals, Cannes. 212-370-7470. 

Jan. 28- Feb. 2. Country in the Hock- 
ies, presented by the T.J. Martell Foun- 
dation. Club Med. Crested Butte, Colo. 
615-401-2808. 

FEBRUARY 

Feb. 4-6. Digital Content Delivery 
Expo (DCD Expo). San Jose Con- 
vention Center. San Jose. Calif. 978- 
474-1900. 

Feb. 6-8. Ninth Annual Billboard/ 
Airplay Monitor Radio Seminar & 
Awards. Eden Roc Resort. Miami 
Beach. 646-654-4660. 

Feb. 7-8, 15th Annual Frank 
Sinatra Celebrity Golf Tournament, 
presented by the Barbara Sinatra 
Children's Center, Renaissance Es- 
meralda Resort. Indian Wells. Calif. 
760-674-8447. 

Feb. 17-20. EventPro Forum 2003. 
Green Valley Ranch Resort & Spa, Las 
Vegas. 860-738-3801. 

Feb. 19-21, 34th Annual Country 
Radio Seminar & Trade Show. 
Nashville Convention Center. 615- 
329-2615. 

Feb. 20, Brit Awards. F.arls Court. 
lx>ndon. 44-207-385-1200. 

Feb. 20. Rhythm & Blues Founda- 
tion's 2003 Pioneer Awards, Grand 
Ballroom, Manhattan Center. New 
York. 202-588-5566. 

Feb. 23. 45th Annual Grammy 
Awards, Madison Square Garden, New 
York. 310-392-3777. 

MARCH 

March 1-2. Global Entertainment 
and Media Summit. I.e Bar Bat. New 
York. 973-228-4450. 

March 6-8. 2003 Million Dollar Col- 
lege Radio & Music Conference. 
Radisson Hotel Atlanta South. Atlanta. 
404-761-4000. 

March 7-9. Intercollegiate Broad- 
casting System National College Radio 
Convention. Hotel Pennsylvania, New 
York. 845-565-0003. 

March 10, 18th Annual Rock & 
Roll Hall of Fame Induction Ceremo- 
ny. Waldorf Astoria Hotel, New York. 
216-781-7625. 

March 10. Fourth Annual Best Cel- 
lars Wine Dinner, presented by the T.J. 
Martell Foundation. Loews Vanderbilt 
Hotel, Nashville. 615-256-2002. 



March 12-16. South by Southwest 
(SXSW) 2003 Music Conference and 
Exhibition. Austin Convention Center, 
Austin. 512-467-7979. 

March 16-19. 2003 NAHM Annual 
Convention and Trade Show. Orlando 
World Center Marriott. Orlando. Fla. 
856-596-2221. 

March 18-22. Winter Music Con- 
ference 2003, Radisson Deauville 
Resort. Miami Beach. 954-563-4444. 

March 19. Washington, D.C, 
Heroes Awards, presented by the 
Washington. D.C. chapter of NARAS, 
Willard Inter-Continental, Washing- 
ton. D.C. 202-662-1341. 

March 20, 18th Annual Interna- 
tional Dance Music Awards, presented 
by the Winter Music Conference, Jack- 
ie Gleason Theater. Miami Beach. 954- 
563-4444. 

March 22-23. KLOS Mark and 
Brian Celebrity Golf Tournament, 
sponsored by the T.J. Martell Founda- 
tion. Coyote Hills Golf Club. Los Ange- 
les. 615-256-2002. 

March 26-29. 33rd Annual Recording 
Media Forum, l/iews Ventana Canyon 
Resort. Tucson. Ariz. 609-279-1700. 

APRIL 

April 6, 2003 Juno Awards. Corel 
Centre, Ottawa. 416-485-3135. 

April 5-10, Gospel Music Assn. 
Convention, Nashville Convention 
Center & Renaissance Hotel. 615- 
242-0303. 

April 5-10. National Assn. of 
Broadcasters (NAB) 2003 Conven- 
tion. Las Vegas Convention Center. 
202-429-5479. 

April 10. Dove Awards, sponsored 
by the Gospel Music Assn.. Gaylord 
Entertainment Center. Nashville. 615- 
242-0303. 

Submit items for Lifelines, 
Good Works, and Events Calendar 
to Margo Whitmire at Billboard. 
5055 Wilshire Blvd., Los Angeles, 
Calif. 90036 or at mwhitmire® 
billboard.com. 
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Billboard Music Croup events & happenings 

Monitor Poblicotioos 
Merge Into One Magazine 

The four editions of Airplay Monitor-lop 40, Country, R&B, and Rock- 
are combining into a single, comprehensive publication effective with the 
issue dated Jan. 10, 2003. The merger will result in a multi-formatted 
Airplay Monitor that will better reflect the way radio and the music indus- 
try have changed in recent years. 



■ M AIRPLAY It 

Mailt* 



Airplay Monitor was launched as a single Top 40 publication in January 
1993 and revolutionized radio coverage with its use of monitored airplay 
information from Broadcast Data Systems. With its relaunch, the new 
Airplay Monitor will offer more 
airplay and programming infor- 
mation than ever before. 
Monitor readers will be kept 
apprised of the entire spectrum 
of airplay activity across all of the formats currently covered in the four 
editions. This will make Airplay Monitor even more effective in providing 
the definitive weekly picture of all that is happening in U.S. music radio. 

A subscription to any of the Airplay Monitor publications will continue 
uninterrupted, converting to a subscription to the new Airplay Monitor, 
effective Jan, 10. For other subscription options, email customer service 
at topa@kable.com or call 800-745-8922. For group subscriptions, email 
kducheine@billboard.com or call 646-654-5861. 




international 
BUYER'S GUIDE 



DIRECTORY 

of the week 
INTERNATIONAL BUYER'S GUIDE 

The 44th edition of the International Buyer's 
Guide has just been released by Billboard 
This annual directory has the most complete 
and reliable contact information for compa- 
nies in the music and video/DVD industries. It's the ultimate deal-making tool for 
anyone doing business with music or video professionals worldwide. 

The International Buyer's Guide has more than 13,000 listings from the U.S. and 
50 countries worldwide, including record labels, vkieo/DvD companies, whole- 
salers, music publishers, accessory manufacturers, packaging and labelling sup- 
pliers, replicators and duplicators, manufacturing plants and services, industry 
associations, entertainment attorneys, and more. Each listing provides contact 
information, including key personnel, mailing addresses, telephone and fax num- 
bers, e-mail addresses, and Web sites. 

The 2003 International Buyer's Guide's available for $179 for print only and $295 
for print and online combined. To order, call 800-7453922. For information on the 
print and online combination, visit www.billboard.com/ibgpromo. 

iipcimiic urns 



BILLBOARD/AIRPLAY MONITOR RADIO SEMINAR 5 AWARDS 

Feb. 6-8 • the Eden Roc Resort • Miami Beach 

BILLBOARD MUSIC S MONEY SYMPOSIUM 

March 6 • The SL Regis Hotel • New York City 

BILLBOARD LATIN MUSIC CONFERENCE i AWARDS 

May 5-8 • Eden Roc Resort • Miami Beach 

toi mote information: 646.654.4860 • 6Deventsebillboard.com 
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All In The Family 

A recent benefit held by Families o( Freedom 2 for those affect- 
ed by the events of Sept. 11 , 2001 . drew the likes of Natalie 
Cole, Phoebe Snow, Robert Klein, the Beu Sisters, and. 
pictured here. Paula Cole with her new baby, alongside Jos- 
selyne Herman, a partner in REVE Entertainment Croup. 
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Good Save 



VHl Save the Music's Songwriters in the Round at NewYork's 
Bottom Line venue raised enough money to restore musk edu- 
cation for 1,000 New York schoolchildren. Participants includ- 
ed, from left. Save the Music executive director Bob Morri- 
son, Jimmy Jam. co-chair Michael Uppman. Jewel. PharreJI 
Williams of the Neptunes, Rob Thomas. Bernie Taupln, 
and Chad Hugo of the Neptunes. 





King For A Day 

The Grove at Anaheim, Calif., recently played host to the leg- 
endary B.B. King, center. He is flanked by Michelle Zim- 
merman, publicity manager at the Grove, and Adam Millar, 
GM of the Grove. 




On Board With Howie Dorough 




The Dorough famiry: from left. Howie, sister Rtfyarma. mom ftuk. and brother John 



Ie won't swab the deck, but 
there's little else Backstreet Boy 
Howie Dorough won't do on the 
Dec. 15-22 Cruise for Lupus, the 
third annual sail conducted by the 
Dorough Lupus Foundation (DLF). 

"I do karaoke contests. I'm lay- 
ing out on the pool deck. I'm drink- 
ing my Virgin Pina Coladas," Dor- 
ough says with a laugh. "I go into 
town and go dancing." 

The charity was formed in 1999. 
one year after Dorough's sister, Car- 
oline, died of the autoimmune dis- 
ease that affects 1.4 million Ameri- 
cans. There is no cure. 

Dorough will be joined on the 
cruise by his family, 
including sister Pollyan- 
na and mother Paula, as 
the ship sets sail from 
Miami for the Eastern 
Caribbean. Stops in- 
clude San Juan, St. 
Maarten, and St. Thom- 
as. "It's like a big vaca- 
tion for our family," 
Dorough says. "We real- 
ly look forward to it." 

So do other families, he adds. 
He's noticed that some have made 
the cruise an annual destination. 
"People come up to us at different 
events and ask where we're cruis- 
ing the next year. That's their little 
family vacation too," he says. "They 
come out with their kids." 

It may resemble a family outing 
more than the Love Boat, but fans 
have been known to lavish a little 
love on their favorite Backstreet 
Boy. "I'll have 30 pictures taken the 
same day with the same fan," Dor- 
ough says. "They know I'm cool 
with thaL" 
The idea for the cruises was 




spawned when the owner of Planit 
Travel, a cruise travel agency, con- 
tacted Dorough's sister Angie. who 
is the foundation's executive direc- 
tor. "He'd had a family member pass 
away from Lupus, and he ap- 
proached Angie about working to- 
gether," Dorough says. "We are 
always looking for new things to do. 
We thought it was a great idea." 

DLF books passage — between 
100 and 200 cabins— with Carnival 
Cruise Lines, Dorough says. The 
cruise line gives DLF a portion of 
its proceeds. Additionally. Planit 
Travel donates its commission. 
Aside from all the cruise amenities, 
those who book for the 
Lupus Cruise can also take 
part in several events 
planned just for them, 
including a celebrity auc- 
tion. Among the prizes is 
a private tour of one of the 
ports with Dorough. 

In addition to the win- 
ter event, DLF holds an 
annual summer event in 
Dorough's hometown of Orlando. 
Fla.. that usually features a benefit 
concert featuring Dorough and 
other famous friends. 

In its three years, the DLF has 
raised more than $600,000 for 
Lupus research, education, and 
assisting people with Lupus. 

Ultimately, of course. Dorough 
says. "I would love to make millions 
of dollars for the foundation to 
throw into research and find a cure." 

That's something even Captain 
Steubing would smile about. 

For information on the cruise or 
DLF. go to www.doroughlu.pus- 
foundation.org. 

MELINDA NEWMAN 
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'ASIAN TOIJU' byMattGaffney 



Across 

1 The Misfits' 
"_ Zombies" 

8 Linton Parti's "Cure 

for the ' 

10 Mozart's " 

Kleme Nachtmusik' 

14 Country in the 
lyrics to Elton 
John's "Daniel" 

15 PIN number, 
(or example 

16 They trail L 

17 John Lennon hit 
on which Clapton 
played guitar 

19 Meat Loafs " 

Anything lor Love" 

20 First name in the 
Bush administration 

21 "Come child- 
hood heroes!" 
(Jethro Tull line) 

22 " Got a Gun" 

241961hrt-_Butter" 
26 Sickly feeling 
26 "All By Myself" 

singer Carmen 
30 Rocker bom 

Stuart Goddard 
33 Broadway musical 

"Hedwig and the 

Angry " 

36 Hardy's partner 

36 Speedwagon 

30 Like some amazing- 

i: I. vil ;., ii 

41 Boy band thai had a 
hit with "Girl on TV 

42 Denny of Wings 

44 "Here Comes the 
Hotstepper" smger 
Kamoze 

45 Throw (miss 

the wide receiver) 



46 Phonograph part 
51 Neighborhood men- 
tioned in "Were- 
wolves of London'' 
53 Sees eye to eye 
55 Anyone's game? 
50 James who hit No 
t with "I Don't 
Have the Heart" 
61 Where many buy 
used CDs 

63 Future members of 
the species 

64 Pale de gras 

65 1984 hit for Alpha- 
vilie in Europe 

66 it's not his 

69 Like heavy metal 
concerts 

70 Standing upright 

71 Wings of buildings 

72 out i living 

73 "Billboard" piece. 

perhaps 

Down 

1 Songwriter's org 

2 It may be asexual 

3 Shire of 

"The Godfather" 

4 Free (of) 

5 Like Bruce Spring- 
steen, currently 

6 Burt Bacharach 
tune " Alone" 

7 Bus coin 
6 B-F links 

9 it spent nine weeks 
at No. 1 in 1968 

10 "8 Mile" subject 

11 Her debut album 
was "Acoustic Sou!" 



12 Central point 

13 Poetry passed 
down orally 

18 Gm Blossoms tune 

" I Fall Away " 

23 get -out 

(Wee crazy) 
25 Radar O-fledysdnnk 
27 Neville and Carter 
29BiondietuneatNo 
1 for six weeks 

31 Her biggest hit 
began "Hast flu 
etwas Zeit fuer men" 

32 Thfy mgfit be tapped 
(o keep rhythm 

33 "Down " (Nine 

Inch Nails song) 

34 Taboo ad 

35 David Bowie s 
follow-up hit (o 
"Let's Dance" 

37 Alien holder 
40 Wedding headwetr 
43 Lots and lots 
48 React to watching 

the Thriller* video, 

■■ ytn. 
47 Eurythmics tune 

"I've Anger 

50 Way out 
52 Hendnx classic 
54 Musical transition 
58"Yup" opposjies 

57 Trumped socialite? 

58 'Grease' ballad 

59 Journey's " 

Breaks Your Heart" 

80 Gallagher ol Oasis 
82 Uses 61 -across 

66 'Am r 

67 Question's coun- 
terpart abbr 



The solution to this week s puzzle can be found on ptqt 65 



by Mark Parisi 
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Get access to the complete current issue online with NO PAY PER VIEW 
CHARGES for the price of your Billboard print subscription. And that's 
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CHOOSE THE SUBSCRIPTION PLAN THAT WORKS FOR YOU! 



Member Services 


CURRENT 




CHARTS 




• ■- 

• . 




• 





IS. 



Archives 



Billboard MS 



Premium Basic Service 

• Billboard's weekly print magazine - the leading international 
news publication for music and home entertainment 

• Billboard.com - password protected internet access to current 
issue and charts one day early, plus access to unpublished 
charts with no pay per view charges! 
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and charts dating back to 1 984 with no pay per view charges! 



Premium Ultra Service 

Same as Premium Plus Services 

• PLUS BillboardBulletin.com - The international music business 
news report with fully searchable archives from Bulletin dating 
back to 1 997 with no pay per view charges! 



Billiard 



Optimized to deliver all the music news, reviews and charts you need. 

To start your subscription today, go to www.billboard.com/subscriptions 

fc ; mMlM ' " '>' ' : 



ited material 



THE BEST-SELLING NEW MALE ARTIST OF THE YEAF 




NOW AVAILABLE • • MSS^ 

JOSH GROBAN in concert ff'f 

DVD+CD PAOKAGE^ ^ ^ 

DVD includes live PBS special u Josh Groban In Concert" 
and exclusive footage not seen on TV. 

CD features unreleased music and a bonus Christmas selection 
of u 0 Holy Night." 
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Web Is A Windfall 
For Touring Biz 



BY SUSANNE AULT 

I.OS ANGELES — While 
the Internet has bedev- 
iled the music business, 
it is turning out to he a 
godsend for the concert 
community, which is 
benefiting from boom- 
ing online ticket sales, 
highly targeted presale 
promotions, and im- 
proved communication 
with loyal fans. 

Promoters, venue 
managers, agents, and 
artists— virtually all the 
spokes in the live-enter- 
tainment wheel — agree 
the Internet has been a 
boon for business. Tick- 
etmaster reports that 
40% of its tickets are 
now bought over the 




Internet, ahead of both 
phone and box-office 
sales. The growth is 
fueled in part by artist 
and venue Web sites 
that offer fans such 
value-added options as 
the ability to purchase 
tickets before they be- 
come available to the 
general public. 

"Bands love Iticket 
presalesl. promoters 
love it. we love it." Tic- 
ketmaster co-chair 
Terry Barnes says. "It's 
value-added — it's a 
much better consumer 
experience." 

At the same time, 
tour organizers have 
saved tens of thousands 
(Continued on page 7k 
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Big Winners, Big Tributes 
Light Up Billboard Awards 



BY GAIL MITCHELL 

LAS VEGAS — The electrifying all- 
star tribute to Run-D.M.C. that cli- 
maxed the 2002 Billboard Music 
Awards is the kind of special audi- 
ence moment that 
anyone mounting 
such an extravaganza 
would relish. 

"When you get the 
audience pumping, 
you know you did 
something right." said 
supervising producer 
Greg Sills, who has 
supervised the Bill- 
board Music Awards 
show since its incep- 
tion 13 years ago. "The 
Run-D.M.C. tribute 
was an exciting mo- 
ment: we had people 
standing during the entire 10- to 12- 
minute segment." 

Once again telecast live by Fox 
from the MGM Grand Hotel's Grand 




Garden Arena here Dec. 9. the 13th 
annual Billboard Music Awards saw 
Universal Music Group artists 
Ashanti and Nelly take home the 
highest number of awards — eight 
and six. respectively. 
Tying at four awards 
apiece were Nickel- 
back. Puddle of Mudd. 
and Creed. 

Some retailers are 
already seeing an in- 
crease in sales as a 
result of the show. 
"The Billboard Music 
Awards. MTV Awards, 
and the Grammys seem 
to see sales boosts for 
the performers and 
winners." says Mike 
Fuller, rock buyer for 
Amarillo, Texas-based 
Hastings Entertainment. 

Howard Krumholtz. buyer for 
Tower Records' I.os Angeles outlet. 

(Continued on page 68) 



BMG Boss Looks 
Beyond The Hits 



BY WOLFGANG SPAHR 

HAMBURG — Having 
steered the major 
back toward profits. 
BMG chairman/CEO 
Rolf Schmidt-Holtz is 
now intent on grow- 
ing market share and 
introducing a more 
business-oriented ap- 
proach to the music 
industry. 

BMG says internal fig- 
ures indicate that its 
operating profit will 
reach a record level this 
year, while the group's 
worldwide market share 
should top 10%, com- 
pared with 8.2% for 
2001. BMG is expected to 
report worldwide rev- 




enue of $2.6 billion this 
year, and Schmidt-Holtz 
must now face the chal- 
lenge of maintaining 
BMG's momentum while 
integrating the sprawling 
Zomba Music Group, for 
(Continued on page 54) 



Are New Rockers 
Earning The Buzz? 

BY CHRIS MORRIS 

LOS ANGELES — Press pundits have dubbed 2002 
"the year of rock," but there remains some question 
about whether a small but highly lauded group of 
new-l<x)k bands is on a genuine commercial roll. 

During the course of the year, a massive crest of 
consumer-press coverage has helped bring about 
modern-rock radio play and TV exposure for a hand- 
ful of developing rock'n'roll acts — the Strokes from 
New York, the White Stripes from Detroit, the Hives 
(Continued on page 67) 
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WEA Relocates HQ To New York 



BY ED CHRISTMAN 

NEW YORK— The Warner Music Croup is 
apparently using a headquarters shift to New 
York as a vehicle to dramatically reconfig- 
ure the WEA Corp. distribution company. 

As part of the restructuring implement- 
ed by WEA Inc. CEO Jim Caparro. WEA 
will be staffed with 50 corporate positions 
in New York, while closing six of its 10 field 
sales offices, as well as the Burbank. Calif., 
headquarters. The remaining four region- 
al sales offices will be in New York, Atlanta. 



wea 



Los Angeles, and Minneapolis. Staffers will 
remain in the markets where offices will 
be closed — Boston. Philadelphia. Dallas. 
San Francisco. Chicago, and Detroit — hut 
will work from their homes. 

About 40 of the company's 300 positions 
are expected to be eliminated. One execu- 
tive departure has been confirmed. 
Sources say that WEA Inc. executive VP 
Michael White has been informed that he 
does not fit into WEA's future. 

In some of the markets where employ- 
ees will be working from their homes, it is 
unclear if the labels' radio staffers that were 
housed at the WEA branch office will also 



he required to do the same or if a small 
satellite office would be opened for them. 

Company executives decline to comment 
on the changes, but in a statement. Caparro 
says, "When WEA was formed in 1971, it was 
a paradigm for all music-distribution com- 
panies, based on its unique structure and its 
approach to distributing music. However, 
significant 
changes in 
the industry 
require us to 
reposition 
tile organiza- 
tion to take 
advantage of 
the rapidly 
evolving 
market and 
approach the 
business of 
distributing 
and market- 
ing music 
and related 
product with 

fresh eyes. While the restructuring neces- 
sitates some painful changes, these are cru- 
cial in strengthening the organization and 
enabling us to continue to uphold WEA's 
longstanding tradition of excellence." 

The move will result in a downsizing of 
the company, with fewer staffers both in 




Albertini Makes A&R, Japan 
Priorities In New WMI Post 



BY CORDON MASSON 
and EMMANUEL LEGRAND 

LONDON — Warner Music International 
(WMI) president Paul-Rene Albertini will 
make strengthening the company's A&R 
divisions one of his chief priorities in the 
forthcoming months. 

The Frenchman, who inherited the 
responsibilities of WMI chairman/CEO 
Stephen Shrimplon when he retired Dec. 5, 
tells Billboard that he is in the process of 
enticing new A&R executives to WMI affili- 
ates, but he declines to elaborate. 

Shrimpton's departure, al- 
though not entirely unexpected, 
came only three months after 
Albertini was promoted from 
president of Warner Music Eur- 
ope to WMI president. Albertini 
says, "He is a terrific person to 
work with, and I would have 
been happy to continue that 
working relationship for a long 
time." He notes that Shrimpton 
will take on an active consultan- 
cy role for WMI beginning in 
early 2003. 

Albertini adds that Shrimpton "is a won- 
derful boss. From day one, he has always 
been very supportive. He is a real gentle- 
man, and he has an amazing experience of 
this business. In addition, he has an ethic 
and does things with elegance. I've learned 
a lot with him." 

Albertini now reports directly to Warner 
Music Group (WMG) chairman/CEO Roger 
Ames, with whom he worked at PolyGram 
in the '90s. Albertini says, "The working 
relationship that we had built — Shrimp- 
ton, Ames, and mvself — will continue with 



Ames being more present. Roger has dedi- 
cated a lot of his time in the U.S. during 
the last two years. Now that he has reor- 
ganized his American operations, he will 
he able to spend more time with me to deal 
with international issues of strategic 
importance for the company." 

The areas to which Albertini wants to 
devote more focus include WMI's Japanese 
operations, as well as ramping up A&R activ- 
ities in such key European territories as the 
U.K. Sources at WMI suggest that S56— the 
joint venture established between 
the major and former Warner 
Sweden chief Sanji Tandan — 
could be a template for similar 
ventures elsewhere. 

Albertini comments that his 
plans are contingent on "the 
right people being available." 
adding that he is looking for the 
best opportunity to appoint 
another senior player in the WMI 
management team. 

In a statemenL Shrimpton said: 
"I am confident that Paul-Rene 
Albertini and his team of skilled 
executives will continue to drive the company 
forward and further enhance its standing as 
part of [WMG | and as one of the world's lead- 
ing international music companies." 

Shrimpton, who was managing director 
of Paul McCartney's MPL Communications 
from 1979 to 1986. has served as WMI chair- 
man/CEO since January 2000. Prior to that, 
he worked in different WMI capacities under 
the chairmanships of Ramon Lopez and 
Nesuhi Ertegun. In a statement, Ames 
praised Shrimpton as "a most dedicated, 
effective, and inspiring executive." 



the headquarters and in the field, sources 
suggest, as well as an apparent shift to a 
lower salary structure, with sales repre- 
sentatives being cut to make room for 
more field marketing staffers and the cre- 
ation of a lifestyle sales staff. The latter 
group will address the nontraditional cus- 
tomer base, as well as handle nontradi- 
tional product at music specialty retailers, 
according to a company press release. 

In an internal letter to employees that 
HiilbiHirJ obtained. Caparro noted that the 
"revitalized WEA will become the indus- 
try's most aggressive distributor to non- 
traditional outlets." With music retailers 
diversifying their product lines and cutting 
down on their music offerings, the majors 
are hoping to squeeze more sales by plac- 
ing carefully selected one-off albums in 
retail stores where it might make sense, 
such as Universal Music & Video Distribu- 
tion's placement of Shania Twain's Up! at 
the Limited chain. 

Also. WEA says it will place a greater 
emphasis on new media to better position 
the company as a distributor of music in 
both the digital and "physical" form. 

In remaking the company, management 
is trying to position WEA Corp. to be in 
step with the reality of today's music busi- 
ness but to retain the flexibility to accom- 
modate future industry changes. 

The current restructuring is the second 
in as many years for WEA. In March 2001. 
the company laid off about 40 people, while 
allowing another 40 staffers to opt for early 
retirement. At the time, it brought the field 
staff to a total head count of about 220. 

In other company news, it was an- 
nounced that Rick Wietsma. executive VP 
of Warner Media Manufacturing and Dis- 
tribution — WEA Corp.'s sister company — 
has decided to leave the company. 



Secret Service, 

Rl A A Raid 
N.Y. Pirate Ring 

BY CAROLYN H0RW1TZ 

NEW YORK— The U.S. Secret Service, 
assisted by the Recording Industry Assn. 
of America (RIAAI. conducted a raid on a 
music-piracy facility Dec. 9 in New York, 
culminating in what the trade group 
describes as the largest ever seizure in 
the U.S. of CD-burning equipment. 

The raid — which followed a two- 
month investigation into the operation 
on 37th Street in Queens — uncovered 
35.000 finished CD-Rs. 10,000 DVDs. 
421 CD-R burners, a high-end color 
copier, and other equipment. Three 
individuals were arrested and face 
charges of trafficking in counterfeit 
labels, criminal copyright infringement, 
and trademark counterfeiting. 

The Queens operation was the largest 
supplier of pirated music to individual 
vendors, retail locations, and distribu- 
tion centers on Canal Street in Man- 
hattan, according to the RIAA. The 
trade group says the facility had an 
estimated annual capacity of 6 million 
discs and the potential to cost the legit- 
imate music industry $90 million per 
year. Approximately 25% of the product 
seized was Latin music. 
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6 Cutis N' Roses tour falls apart 
after no-show in Philadelphia. 

7 Executive Turntable: Carson 
Foos is named president/CM of 
Retropolis Entertainment in L.A. 
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9 The Beat: Christmas brings a 
stellar cache of festive releases 
this year. 
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two years, recording the off-the- 
cuff Round Room for Elektra. 

10 Soundtracks: The compan- 
ion album to the PBS series 
Freedom: The History of Us fea- 
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American freedom. 
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story of pianist/composer Wlady- 
slaw Szpilman makes its way to 
the silver screen. 

13 Touring: Germany's eighth 
Night of the Proms tour marries 
pop with classical music. 

14 Boxscore: Shakira grosses 
more than $6 million for 10 
North American shows. 
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tries to stem the epidemic. 

46 Hits of the World: Eminem's 
"Lose Yourself tops three inter- 
national singles charts. 

47 Global Music Pulse: Rox- 




ette may have released a 15- 
track retrospective, but the 
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CAREY ON: Marian Carey returns tt> her winning ways with Charm- 
bracelet, the first album released on her own Monarc imprint. The 
CI) earns Hot Shot Debut honors as it enters The Billboard 200 at No. 
3. Carey's first nine albums all peaked in the top four of the album 
chart: only the previous two releases failed to do so. 

Only four of Carey's 12 chart entries have debuted higher than 
Charmbracelet. In 1993, Music Hue opened at No. 2. In 1995. Day- 
dream debuted at No. 1 , and two years later, liutterfly did the same. 
In 1999, Rainbow was a new entry at No. 2. 

Charmbracelet is Carey's highest-charting album since Ramboa: 
which hit its peak the week it debuted. Nov. 20. 1999. Carey's first 
album of the new millennium was the soundtrack to Glitter. Buoyed 
by the single "Ij iverboy," the album peaked at No. 7 the week of SepL 
29, 2001. Three months after Glitter debuted. Carey's former label, 
Columbia, issued a greatest-hits package. Coming only three years 
after her ttls set, the 2001 CD debuted and peaked at No. 52. 

Using peak position and length of stay in peak position. Carey's 
most successful album to date is her first eponymous set, which spent 
1 1 weeks in pole position in the spring of 1991. Her longest-running 
album is Music Hox. which remained on the chart for 128 weeks. 
This is Carey's 622nd cumulative week on the chart (counting over- 
lapping weeks for a number of albums) — not a bad total, consider- 
ing she first appeared on The Billboard 200 some 614 weeks ago. 

Over on Top R&B/Hip-Hop .Albums. Charmbracelet is new at No. 



2. The only albums with higher R&B debuts are Musk Box, Day- 
dream, and Rainbow. Just as on The Billboard 200, Carey's new 
album is her highest-ranking record since Rainbow peaked at No. 2. 

TAKE THAT TO THE BANK: Jay-Z and Beyonce Knowles break into 
the top five of The Billboard 1 lot 100 with " 03 Bonnie & Clyde'' (Roc- 
a-l'ella/Def Jam). That marks the highest ranking for the legendary 
bank robbers, who previously peaked at No. 7. thanks to Ceorgie 
Fame's 1968 single. The Ballad of Bonnie and Clyde." 

- 8 MILE' HIGH: The song heard over the closing credits of 8 Mile is 
still No. 1 on the Hot 100. Eminem racks Lip a seventh week with 
"Lose Yourself (Shady/lnterscopel. That puis the single into a tie 
with Nelly's "Hot in Herre" as the second -longest-running chart- 
topper of 2002. Tied lor first place are "Dilemma" by Nelly and Kelly 
Rowland and "Foolish" by Ashanti. both with 10 weeks. 

•DIE' ANOTHER WEEK: The remixes of Madonna's "Die Another Day" 
(Warner Bros.) head the Hot Dance Music/Maxi-Singles Sales chart 
for a seventh week. That equals the reign of "Angel "/"Into the Groove" 
in 1985. The only Madonna single to have a longer run at No. 1 was 
'"Music" which ruled the Club Play chart for 1 1 weeks in fall 2000. 

More Fred Bronson each week at www.billboard.com. 
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BDSCertifled Spin Awards November 2002 Reclpler 

700,000 SPINS 

Hanging By A Moment/ Lifehouse /DREAMWORKS 

600,000 SPINS 

Drops Of Jupiter/ Train /COLUMBIA 

400,000 SPINS 



My Sacrifice/ 



'WIND-UP 



BROADCAST DATA SYSTEMS 
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AWARDS 




300,000 SPINS 

Hot In Herre/ Nelly /UNIVERSAL 

200,000 SPINS 

Can't Get You Out Of My Head/ Kylie Mlnogue /CAPITOL 
U Don't Have To Coll/ Usher /ARISTA 

Gangsta LovinV Ive Feat. Alicia Keys /INTERSCOPE/RUFF RYDERS 
Hello Good/ No Doubt /INTERSCOPE 
Bring On The Rain/ Jo Dee Messina /CURB 

100,000 SPINS 

Lose Yourself/ Eminem /INTERSCOPE 
Hey Ma/ Cam Ron Feat. Juelz Santana /ROC-A-FELLA 
Work It/ Missy Elliot /ELEKTRA 
If I Could Go/ Angie Martinez /ELEKTRA 
Sk8er Boi/ Avril Lavigne /ARISTA 
Somebody Like You/ Keith Urban /CAPITOL 
Move 6"'H/ Ludacrls /DEF JAM 
Aerials/ System Of A Down /COLUMBIA 

The Game Of Love/ Santana Feat. Michelle Branch /ARISTA 
I Stand Alone/ Godsmock /REPUBLIC/UNIVERSAL 
Flake/ Jack Johnson /ENJOY/UNIVERSAL 
She Hates Me/ Puddle Of Mudd /FLAWLESS/GEFFEN 
Pass The Courvoisier Part 11/ Busta Rhymes /J RECORDS 
With Me/ Lonestar /BNA 
Courtesy of the Red, White & Blue(The Angry American)/ Toby Keith /DREAMWORKS 
Toxicity/ SystemOf A Down /COLUMBIA 



50,000 SPINS 



Jenny From The Block/ Jennifer Lopez /EPIC 
Landslide/ Dixie Chicks /MONUMENT 
Gimme The Light/ Sean Paul /VP/ATLANTIC 
Your Body Is A Wonderland/ John Mayer /COLUMBIA 
Don't Mess With My Man/ Nivea Feat. Brian & Brandon Casey /JIVE 
Die Another Day/ Madonna /WARNER BROS 
In A Little While/ Uncle Kracker /LAVA 

Bather/ Stone Sour Feat. Corey Taylor /ROADRUNNER/IDJMG 
Who's Your Daddy/ Toby Keith /DREAMWORKS 

Don't Change/ Musiq /DEF JAM 

She'll Leave You With A Smile/ George Strait /MCA 
All My Life/ Foo Fighters /RCA 
Forgive/ Rebecca Lynn Howard /MCA 
Zephyr Song/ Red Hot Chill Peppers /WARNER BROS. 
Stole/ Kelly Rowland /COLUMBIA 
The Red/ Chevelle /EPIC 
Disease/ Matchbox Twenty /ATLANTIC 
Oh Yeoh/ Big Tymers /UNIVERSAL 
You Know You're Right/ Nirvana /GEFFEN 
In Da Wind/ Trick Daddy /SLIP N SLIDE/ATLANTIC 
Objection/Te Aviso, Te Anuncio (Tango)/ Shakira /EPIC 
Big Machine/ Goo Goo Dolls /WARNER BROS. 
Spin/ Lifehouse /DREAMWORKS 
Starry Eyed Surprise/ Paul Oakenfold /MAVERICK 
The Rising/ Bruce Springsteen /COLUMBIA 
I'm Gonna Getcho Good/ Shanla Twain /MERCURY 
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Guns AT Roses Tour Canceled 
After Philadelphia Debacle 



BY RAY WADDELL 

NASHVILLE — Guns N" Roses' (GN'R) 
first tour in nine years started off bad 
and ended worse, doing serious damage 
to the band's reputation in the process. 

And in a chess game with ongoing 
financial and possibly legal implica- 
tions, neither band, primary promoter 
Clear Channel Entertainment (CCE). 
nor management company Sanctuary 
wanted to take the blame for pulling 
the plug, although a spokesperson at 
Interscope. the band's label, stressed 
that CCE was the canceling party for at 
least one show. CCE issued a statement 



In The News 

• Vivendi Universal (VU) says 
investigators from the Paris 
public prosecutor's office — 
which is examining financial 
disclosures the company made 
under former chairman/CEO 
Jean-Marie Messier — are "car- 
rying out inquiries" at VU's 
Paris headquarters. Published 
reports say Messier's home also 
has been visited. VU says it will 
cooperate fully. 

• Liquid Audio's board of direc- 
tors has approved pursuing a 
dissolution of the digital-music 
firm and is granting a $2.50 
per-share cash distribution to 
stockholders. Liquid will con- 
tinue to operate while it con- 
siders such options as selling 
technology assets or merging 
with another firm, and share- 
holders will maintain their 
stake in the company. Based 
on 22.8 million outstanding 
shares, it will total $57 million. 
Liquid had $81.4 million in 
cash as of Sept. 30. 

• The World Action Campaign to 
Stop AIDS will launch a series of 
events next year with a May 5 
concert at New York's Radio City 
Music Hall. UN Secretary Gen- 
eral Kofi Annan, presidents Bill 
Clinton and Nelson Mandela, 
and Whoopi Goldberg will reach 
out to performers to take part in 
the show, which is set to be 
broadcast on TV and radio. 

• After an all-night meeting 
Dec. 8 in New York, represen- 
tatives from the American Fed- 
eration of Television and Radio 
Artists (AFTRAI and U.S. record 
companies were unable to 
come to a settlement for the 
new Sound Recording Code. 
Most labels operate under the 
code, which ended June 30 but 
has been extended. Negotia- 
tions are expected to continue 
after the holidays. 



late Dec. 1 1 that the tour was canceled. 

Whatever the case, in the latest 
chapter of the infamous CN R lega- 
cy, the Chinese Democracy tour is 
history. Set up as a 34-date arena trek 
that was to begin Nov. 7 at the CM 
Place in Vancouver, the tour — named 
for a long-touted but yet-to-be-real- 
ized album release — staggered out of 
the gate when the opening date was 
canceled because lead singer Axl 
Rose, the lone original CN R mem- 
ber, never left Los Angeles. 

Several shows did come off, albeit to 
mixed critical and commercial recep- 
tion. Nine shows reported to Billboard 
Boxscores grossed $3.22831 1 and sold 
70.086 tickets out of a possible 1 1 8,61 1 
capacity, topped by $733,525 from 
13.639 at Allstate Arena near Chicago. 
But the tour seriously derailed when a 
Dec. 6 date at the First Union Center 
in Philadelphia ended in chaos when 
the show was can- 
celed after 11 p.m.. 
the band apparent- 
ly unable to make 
the short jump 
from a Dec. 5 
show at Madison 
Square Garden in 
New York. 

According to 
Philadelphia news 
stations, the open- 
ing act at the First 
Union Center date 
performed for two 
hours before the 
show was called off. 
Described in some 
media reports as a 
"riot," it appears 
the reality of the 
Philadelphia situa- 
tion was something less than that, with 
no arrests or major injuries reported. 
Still, the arena suffered damage and a 
major hassle in getting ready to open 
for a 1 p.m. hockey game the next day. 

"We were informed around 8 p.m. 
or so [Friday night] that Axl Rose was 
still in Manhattan and a helicopter 
was being sent to get him." explains 
Peter Luukko. president of Comcast- 
Spectacor Ventures and chairman of 
Global Spectrum, management com- 
pany for the First Union Center. 
"Basically we were in touch with band 
management as to what the progress 
was. and at 10:45 we were informed 
|Rose| wasn't coming. 

"At that point a decision was made 
to make an announcement at 11:15. 
giving us a half-hour to get security in 
place and police backup from the city of 
Philadelphia." Luukko says. "We did 
have some chairs thrown and some 
damage in the building, but all in all. 
considering the difficulty of the situa- 
tion, we were able to get people out 
With no major injuries." 

Following that debacle, a second 
Philly show at the adjacent First 
Union Spectrum (Dec. 8) was also 




jerked, along with a scheduled show 
at the MCI Center in Washington. D.C. 
(Dec. 9). Next was the Bi-Lo Center in 
Greenville. S.C.. where arena officials 
received firm word their Dec. 1 1 show 
was lost less than 24 hours before 
load-in. Bi-Lo Center executive direc- 
tor Ed Rubinstein says about 6,000 
tickets had been sold for the concert — 
less than half the house. 

The Compaq Center in Houston re- 
ceived word from promoter Stone City 
Attractions Dec. 1 1 that its Dec. 17 date 
was off. "I would be reluctant to enter 
into negotiations with this artist again," 
says Jerry MacDonald, senior VP/GM of 
the arena. After the Compaq cancela- 
tion. CCE issued a briefly worded state- 
ment that the entire tour was finished. 

Eleven other shows were losL They 
were the St. Pete Times Forum in 
Tampa. Fla. (Dec. 13). the Coral Sky 
Amphitheatre in West Palm Beach, Fla. 

(14). Mississippi 
Coast Coliseum in 
Biloxi.Miss. (16). 
American Air- 
lines Center in 
Dallas (19). Tin- 
gley Coliseum in 
Albuquerque, 
N.M. (21), Ameri- 
ca West Arena in 
. Phoenix (22). the 
I San Diego Sports 
■ Arena (27). Man- 
dalay Events Cen- 
I ter in Las Vegas 
(28),ArcoArenain 
Sacramento, Calif. 
(30), a New Year's 
Eve date at HP 
Pavilion in San 
Jose, Calif., and a 
Jan. 3, 2003. show 
at the Forum in Inglewood, Calif. 

The vagueness of the tour's status 
left arena managers and others in a 
quandary as to how to handle the 
release of information locally. "Until 
we hear official word, we have a 
signed contract for the promoter to 
use our building on |Dec. 13]," Rob 
Franklin, GM of the St. Pete Times 
Forum, said just before the press 
release was issued. Less than 6,000 
tickets had been sold for that show. 

Sources close to the situation 
point the finger at Rose for the loss 
of the Philadelphia show — and per- 
haps the tour. Rose's appetite for self- 
destruction dates back to the band's 
tours in its heyday, often noted as 
much for terminally late start times 
and early endings as high grosses 
and powerful performances. 

Ultimately, whomever accepts res- 
ponsibility for lost shows may well have 
to pick up the tab for any costs incurred 
therein. Contacts at tour promoter CCE 
declined to comment, and booking 
agency Creative Mists .Agency referred 
calls to the band's label. Interscope, 
which in turn named CCE as the party 
that canceled the Greenville show. 



A LOOK AHEAD 



R&B A waits Big Week On Billboard 200 



BY GEOFF MAYF1ELD 

LOS ANCELES-Three R&B albums 
—from sirens .Aaliyah and Whitney 
Houston and youth-driven act 
B2K — will lead new entries on next 
week's Billboard 2(H). 

Based on first-day sales from key 
music merchants, the first posthu- 
mous collection from Aaliyah will 
be the best-seller among new titles. 
/ Care for You (Blackground/Uni- 
versall. consisting mostly of hits, 
will tally 280.000-285.000. one rival 
label estimates. 

If the album hits that range, it will 
top the artist's best start— 187,000 
units — set last summer by her third 
album. Uliualr It might also dis- 
place Shania Twain's Mercury title 
I p.', which leads the chart for a third 
week, this time with 317,000 units. 



I louslon and B2K are also on track 
li ir their best -ever Nielsen SoundScan 
starts, in the range of 200.000-250.(100 
units. That wc mid be 1 1( mston's largest 
SoundScan week for anything other 
than a soundtrack. Her best opener 
since SoundScan started in 1991 was 
177,000, for tile multi-act H'ailma to 
Exhale soundtrack in 1995, Her best 
wvek for a solo album is 166.000. for 
My Lore Is Your Love in 1999. B2K's 
best week was 109.000 units, set in 
March when its first of three charting 
sets bowed at No. 2. 

Nas' Cod's Son (Columbia) is a 
wild card, with a mid-week release 
Dec. 13 making predictions for first- 
week sales difficult. 

Next week's sales charts will also 
test the sales oomph of Fox's Dec. 9 
liillboarj Music Awards. 
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Slater Sells Metropolitan To Clear Channel Entertainment 



BY RAY WADDELL 

Mitch Slater's sale of New York/ 
New Jersey-based concert-promotion 
firm Metropolitan Entertainment 
Group (MEG) to Clear Channel 
Entertainment (CCE) is the latest 
twist in the ongoing MEG saga. Slater 
sold MEG to CCE in a deal that is 
believed to be in the $10 million-$12 
million range, after purchasing the 
company March 15 from Covanta 
Energy in a deal that sources say was 
worth about $3.5 million plus debt 
assumption (Billboard, March 30). 

Along with MEG's regional promot- 



er presence, CCE gets exclusive ar- 
rangements with New York's 3,600- 
capacity Hammerstein Ballroom; the 
21,000-seat Darien Lake Performing 
Arts Center in Darien Center, N.Y.; the 
4,800-capacity Pier 6 in Baltimore, and 
other venues. Sources say a five-year 
non-compete clause for Slater was 
instituted as part of the acquisition. 

CCE executive VP/spokesperson 
Howard Schacter says, "This acquisi- 
tion adds a top-quality amphitheater 
and a strong New York City club to 
our overall venue network, enabling 
us to potentially increase our pro- 



moting activity in the New York met- 
ropolitan area." 

While the move may seem calcu- 
lated to swiftly turn a profit, Slater 
insists that flipping MEG was not part 
of his initial plan. "I've been very 
well-schooled in my business life to 
never buy a business to sell it," he 
says. "You buy a business to operate 
it — if necessary, forever." 

Still, it appears MEG was a hot 
property, drawing interest not only 
from CCE but from corporate pro- 
moters AEG and House of Blues Con- 
certs as well. "Certain companies have 



EMI Finalizes Its Stateside Executive Team 



BY MATTHEW BENZ 

NEW YORK— As EMI Group cemented its North Amer- 
ican executive team, talk swirled about its role in poten- 
tial music-industry consolidation. 

EMI Recorded Music North America named 
Ivan Gavin to the newly created post of COO. 
Gavin, who was executive VP at Zomba Record 
Group, will report to David Munns, vice 
chairman of EMI Recorded Music/CEO of EMI 
Recorded Music North America. Based in New 
York, he will oversee day-to-day operations of 
EMI labels in the U.S. and Canada, including 
business affairs, shared services, and distri- 
bution activities. Label heads continue to 
report to Munns. 

EMI Group chairman Eric Nicoli tells Bill- 
board that Gavin's appointment "completes the 
North American management structure." In 
October, Colin Finkelstein — a longtime friend 
of Gavin and a fellow South African — was named CFO of 
EMI Recorded Music North America. 

Meanwhile, speaking in separate sessions at investment 
bank UBS Warburg's Media Week Conference Dec. 10 in 



New York, AOL Time Wamer CEO Richard Parsons and 
Nicoli each expressed a desire to see consolidation in music. 

Parsons said music is an area "where some sort of hori- 
zontal consolidation is inevitable, once the regulators wake 
up to that fact" Warner Music Group and EMI 
ended a proposed merger in late 2000 in the 
face of European Commission resistance. 

Nicoli, for his part, said, "Everyone knows 
there's enormous value to be created" by com- 
bining similar companies in the same industry, 
though he declined to directly address specula- 
tion that EMI may again seek a merger partner. 

In related news, recent reports have sug- 
gested that WEA Corp. and EMI have discussed 
some sort of consolidation of distribution 
operations. But sources say any possible talks 
have been put on the back burner, pending the 
outcome of WEA's restructuring (see story, 
page 3). Of the reports, Nicoli says, "There's 
nothing to say. There's nothing going on." 

Additional reporting by Carolyn Horwitz and Ed Christ- 
man in New York. 




Mexico Could Prosecute Piracy As Organized Crime 



BY LEILA COBO 

The Mexican Senate is expected to 
ratify this week reforms to the coun- 
try's Law Against Organized Crime 
approved by Mexico's House of Repre- 
sentatives, by which piracy will be con- 
sidered organized crime and prosecut- 
ed accordingly. 

If the reforms pass, Mexico will be- 
come the first country in the Americ- 
as to treat piracy as organized crime — 
as serious as drug trafficking and 
kidnapping. 

The move indicates just how serious 
piracy has become in Mexico. The lat- 
est official numbers indicate that some 
100 million pirated CDs and cassette 
tapes (approximately 60% of the mar- 
ket) are sold annually, translating to 
roughly $300 million-$500 million in 
losses. Although the new laws cover all 
kinds of piracy (including software, 
video, and film) the reforms were spear- 
headed and largely pushed by the 
record industry through Mexico's Assn. 
of Record and Video Producers (Am- 
profdn), which has lobbied for the past 
six months with representatives from 
Mexico's leading political parties. 

Amprofon general director Fernan- 
do Hernandez says, 'We made them see 
that for this business to function at such 



a large scale as it does in Mexico, it's be- 
cause organized crime [is] involved." 

Veteran Recording Industry Assn. of 
America official Neil Turkewitz, who 
has aided Amprofon in the endeavor 
and who traveled to Mexico many times 
to meet with officials, says of the over- 
whelming vote in the House (422-2) to 
toughen laws, "We've spent more than 
a decade trying to get the Mexican gov- 
ernment— both the current adminis- 
tration and the two previous adminis- 
trations — to realize how problematic 
the issue of piracy is and how it affects 
not just commerce but Mexican cul- 
ture and Mexican music creators." 

Piracy is also linked to other crimes, 
Amprofon legal council Arturo Diaz 
says. "The first requisite for it to be con- 
sidered organized crime is that it in- 
volves three or more people working in 
an organized fashion. So, it's not seen 
independently but as it relates to mon- 
ey laundering and contraband and 
other crimes." 

Although the reformed laws are 
groundbreaking for Mexico and the 
region, implementing them will be a 
challenge. An article Mexico's leading 
daily newspaper, Reforma, noted that 
there are only 50 agents working in the 



Organized Crime Special Unit, which 
investigates all organized criminal ac- 
tivity in the country. But according to 
Hernandez, the state attorney's office 
is working to establish a specialized 
unit that will only deal with industrial 
and intellectual property crimes. 

Under the reformed laws, those con- 
victed of manufacturing or distributing 
pirated CDs would still be charged with 
copyright infringement, which carries 
up to 12 years in jail. But they could also 
be charged for organized crime, with 
sentences of 10-40 years in prison and 
hefty fines. Further, with its new organ- 
ized status, piracy would be fought by a 
special unit that only focuses on organ- 
ized crime and that could use such 
resources as witness protection and 
phone taps for arrests and prosecution. 

The new laws will not affect such 
individual, smaller-scale operators as 
street vendors. Their peddling of pirat- 
ed goods is so pervasive and open that 
last month, Mexico's Supreme Court 
moved some of its operations to a dif- 
ferent part of the city because the music 
from pirate-CD vendors was too loud. 

Additional reporting by Bill Holland 
in Washington, D.C. 




a capital situation that automatically 
makes these (independent] business- 
es better, for consumers and artists," 
Slater says. "It's tough as an inde- 
pendent. You need sizable capital to 
be a player, and no one's feeling sorry 
for you if you don't do well on a show. 
I'm happy to have made sure these 
[MEG] assets are well taken care of." 

For CCE, acquiring MEG is strate- 
gic in the Northeast but a relatively 
minor play in the grand scheme of 
things. Schacter says MEG will be 
merged into CCE's New York/North- 
east music division, overseen by New 
York Music COO Jim Clancey. 

Schacter adds that the placement 
of MEG staffers is still being deter- 
mined. "Several Metropolitan em- 
ployees will move into similar posi- 
tions within our music division, but, 
as is the case with any acquisition, 
because of redundancies we will not 
be able to offer positions to everyone." 

Sources say only a few MEG staffers 
were offered positions at CCE, includ- 



ing Debra Rathwell (senior VP), Mark 
Shulman (talent buyer), Wayne Gold- 
berg (operations), and Peter O'Don- 
nell (Darian Lake CM). 

MEG has generated solid numbers 
under Slater's watch, promoting such 
national tours as Top Ten American 
Idols and part of the Down From the 
Mountain tour and also maintaining 
a growing presence as a regional pro- 
moter. The company reported gross 
revenue of slightly less than $50 mil- 
lion to Billboard Boxscores for the 
year, down from $52 million in 2001. 

Slater's purchase of MEG in the first 
place was the culmination of a quirky 
turn of events. As a principal in re- 
gional Northeast promoter Delsener- 
Slater Presents in the '80s and '90s, 
Slater competed with MEG for years. 
After SFX Entertainment acquired 
Delsener-Slater in 1997, Slater 
became a key player in the Robert 
Sillerman-orchestrated buildup that 
later became CCE. 

CCE had been interested in pur- 
chasing MEG as far back as when John 
Scher ran the company. Ironically, 
Scher-^who founded MEG in 1971 — 
turned down offers to sell the compa- 
ny to SFX/CCE, was ousted as MEG's 
head last year, and has pending litiga- 
tion against MEG and Covanta Energy. 
Sources also say Scher's non-compete 
agreement with MEG is now invalid. 

For his part, Slater maintains his 
association with Sillerman in the 
latter's still-undefined FXM venture. 
Slater says, "We're engaging in a 
new business plan that we're very 
excited about." 





RECORD COMPANIES: Canon Foos 

is named president/GM of Retropo- 
1 is Entertainment in Los Angeles. He 
was senior VP of marketing for 
Rhino Records. 

Laura Del Greco is named VP of 
corporate integrated marketing for 
Warner Music Group in Burbank, 
Calif. She was director of corporate 
marketing and worldwide promotion 
for Wamer Bros. Studio. 

Shinti Das is named VP of East 
Coast urban marketing for Colum- 
bia Records in New York. She was 
senior director of marketing for 
Arista Records. 

Anne-Marie Stripling is promoted 
to senior director of video promotion 



for Epic Records in New York. She 
was director of video promotion. 

Gregory Peck is named senior 
national director of R&B promo- 
tion for Arista Records in New 
York. He was GM of Nontradition- 
al Revenue (NTR). 

Michelle Duffie is named director 
of marketing for Light Records in 
Nashville. She was and continues to 
be VP and co-owner of Millennium 
Entertainment Group. 

Six Degrees Records promotes 
Kathy Barons to national sales direc- 
tor and Louisa Spier to director of 
publicity in San Francisco. They were, 
respectively, national sales manager 
and national publicity manager. 
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Billboard's MIDEM I spotlight provides a preview of the 
2003 MIDEM conference with a look at US indie record 
companies attending the conference, the strength of indie 
partnerships in this declining music sales era and an 
at-a-glance guide to key label executives from 
around the world attending MIDEM. 
Bonus distribution at MIDEM! 



Join Blboard as we celebrate the 70th anniversary 
of independent Italian publisher Sugar. We take a look 
at Sugar's history, current success and feature 
capsules of Sugar's writers and artists Including 
Andrea Bocefs remarkable career. 
Pay tribute to Sugar by participating in this special tribute! 
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Billboard's MIDEM II spotlight features William H. Roedy. the 
"Midem person of me Year.'' a profile of MIDEM's new 
executive. Paul 21k. and an interview with Xavier Roy. Plus 
we provide a guide to key global publishing company exec- 
utives and profile top executives, and business priorities for 
this year's event Bonus distribution at MIDEM! 
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SHOCK RECORDS 15TH ANNIU 



In our exclusive coverage, we explore Shock's history, its 
current broad-based operation that embraces recording, publish- 
ing, exporting DVDs online music and more. We talk to Shock's 
co-founders, feature a timeline of significant milestones and 
provide capsules of current key artists and writers. 

Be a part of the celebration 1 
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HAPPY HOLIDAYS: Christmas is my 
favorite time of the year, so I'm a little 
bummed out that the calendar sees fit 
to make it a very short holiday season 
(seeing as it's tacky, sacrilegious, and 
just plain wrong to play Christmas 
music before Thanksgiving.) Howev- 
er, my sadness is remedied by a stellar 
cache of Christmas releases out this 
year. Here's a random sampling of the 
ones hitting my CD player. 

Carry Simon, Christmas Is Almost 
Here (Rhino). The liner notes reveal 
this album was recorded in Room 
139 at the Peninsula Hotel in Los 
Angeles almost on a whim. But what 
shines through is Simon's love for 
holiday music. Although there are 
some new tunes on here — including 
the title track written by her former 
brother-in-law, Liv- 
ingston Taylor — 
the real highlights 
are her renditions of 
the classics, whether 
they be religious 
("Silent Night" and "0 
Come, All Ye Faithful") or 
secular ("I'll Be Home for 
Christmas"). From a voice 
that is all too absent on the 
contemporary scene. 

Chris Botti . December (Colum- 
bia). A lovely album by trumpeter 
Botti mainly comprises standards 
that are perfect for relaxing by the fire 
and looking at the Christmas tree. The 
tunes are played at a leisurely, lovely 
pace sure to ease frayed nerves after 
battling everyone at the mall. Top 
tunes include a languid version of 
Leonard Cohen's "Hallelujah" and a 
spare rendition of "Silent Night." Botti 
tries his hand at singing on "Perfect 
Day," written by Richard Marx and 
Cynthia Rhodes Marx, and "Have 
Yourself a Merry Little Christmas." His 
voice is fine, but it breaks the mood. 

Lee Ann Womack. The Season for 
Romance (MCA Nashville). For all the 
lovers out there, here's a holiday album 
that ties in the spirit of Christmas and 
romance. The title cut is a new, lovely 
track about a couple who meet cute 
under the mistletoe. It's followed by a 
kittenish take on "Baby It's Cold Out- 
side," a duet with Harry Connkk Jr. 
But then Womack pretty much aban- 
dons the romance theme and turns to 
holiday standards. She's tastefully 
accompanied by an orchestra through- 
out, to best effect on a warm "Have 
Yourself a Merry Little Christmas.'' 

Johnny Mathis. The Christmas Al- 
bum (Columbia). Not many people do 
Christmas as well as Mathis. 1 le's been 
making holiday albums since 1958. so 



he's got most other artists beat on 
longevity alone, but the simple fact is 
Mathis' smooth voice is just tailor- 
made for singing the songs of the sea- 
soa The set opens with a majestic ver- 
sion of "Joy to the World," but shifts 
easily between traditionals and newer 
"standards" like "Frosty the Snow- 
man," "Have a Holly Jolly Christmas," 
and "Christmas Time is Here" (from/1 
Charlie Brown Christmas). For those 
who like their Christmas albums 
straight up, no chaser, this is for you. 
No gimmicks (except for some cheesy 
backing vocals on "Frosty"), just great 
tunes and an even greater voice. 

The Gypsy Hombres, Django Bells 
(Memphis International Records): 
This appropriately titled disc channels 
the ghost of guitarist Django Rein- 
hardt through Justin 
Thompson's sharp play- 
ing. Peter Hyrka is clear- 
ly a Stephane Grappelli 
fan, as evidenced by his vio- 
lin work on "God Rest Ye 
Merry Gentlemen," which 
also features a nimble 
touch by the trio's third 
member, bassist David 
Spicher. Other top cuts 
pKUk on this instrumental set 
', -'^K are the playful medley of 
Jf' "Blue Christmas/Let It 
Mm Snow," a spry interpreta- 
tion of "Dance of the Sugar 
Plum Fairy," and a spirited "Sleigh 
Ride" that features such lovely pick- 
ing it would make Cbet Atkins smile. 

The Brian Setzer Orchestra, Boogie 
Woogie Christmas (Surfdog Records). 
Fans of Setzer will love this souped-up 
collection of holiday tunes. The best of 
these is a sly, suggestive "Santa Claus 
is Back in Town," and "Baby It's Cold 
Outside" with Ann-Margret (although 
we would have liked a more sultry 
take). The album is a little too manic 
for sitting with a loved one by the fire, 
but it's perfect to get your Christmas 
party going, especially if someone's al- 
ready spiked the eggnog. 

Barry Manilow, A Christmas Gift of 
Love (Columbia). Manilow throws 
everything he's got into this collection 
that includes such classics as "Santa 
Claus is Coming to Town" and "Winter 
Wonderland." The real strength here 
that he takes songs that may mention 
the holidays or winter but don't usual- 
ly appear on Christmas albums and 
makes them fit in beautifully. He does 
a surprisingly strong version of Joni 
Mitchell's "River," and his cover of Tve 
Got My Love to Keep Me Warm" has a 
great big-band arrangement It's clear 
he's having the time of his life. 
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Unusually Off-The-Cuff Studio Set Sparks Band's Reunion After Nearly Two-Year Hiatus 
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BY JONATHAN COHEN 

The potency of the creative part- 
nership enjoyed by the four mem- 
bers of Phish is well-documented via 
the group's nine Elektra studio 
albums and improvisation-heavy live 
shows. But when the eclectic Ver- 
mont combo regrouped in Septem- 
ber after a nearly two-year hiatus, 
the idea of quickly recording a stu- 
dio album of entirely new material 
was by no means a certainty. 

So after working up 22 fresh 
songs in just shy of two weeks of 
rehearsal at vocalist/guitarist Trey 
Anastasio's Vermont 
studio, the group opted 
to record the material 
right then and make a 
decision about its fu- 
ture at a later date. 

That later date 
wound up being only a 
matter of days. At first, 
a variety of ideas were 
considered, including 
releasing select cuts on 
the Internet after the 
new year. But with its 
members so enthused 
with the results, Phish 
selected 12 of its favo- 
rites for Round Room, 
which Elektra released Dec. 10. This 
off-the-cuff approach stands in 
marked contrast to the group's usual 
modus operandi in the studio, which 
normally involves months of pro- 
longed recording and has often 
failed to capture Phish's trademark 
onstage magic. 

"In a bunch of cases, these are 
first takes," bassist Mike Gordon 
admits. "In other cases we may have 
done a song two or three times, but 
we didn't really think we were put- 
ting these out, so we didn't get too 
exhaustive." 

MORE SOUL, MORE JAMMING 

Round Room is quite unlike any 
prior Phish studio offering, accord- 
ing to keyboardist Page McConnell. 
"It's probably the longest single 
album we have ever made," he says. 
"Yes, there is more soulfulness, but 
there is also way more jamming 
than on any other Phish album. I 
think it runs the gamut and is kind 
of like when you see us in concert. 
We don't just play one long jam 
after another." 

The set opens with "Pebbles and 
Marbles," the first of three songs 
that push the 10-minute barrier. 
Elsewhere, the band dabbles in more 
traditional fare with the jazzy "Any- 
thing but Me" and "All of These 
Dreams." Phish's humor also shines 
on "Mexican Cousin" and "Mock 



Song," the latter of which retaining 
lyrical flubs Gordon made at the 
microphone during recording. 

Elektra VP of marketing Dane 
Venable admits the sudden comple- 
tion of Round Room presented some 
logistical issues on the promotion 
side, but he anticipates the set will 
serve as an excellent setup for 
Phish's long-awaited comeback con- 
certs, including a Dec. 31 show at 
New York's Madison Square Garden. 

"When is there a normal setup 
for a Phish album? That's an oxy- 
moron," Venable jokes. The label. 
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'In a bunch of cases, 
these are first takes. 
In other cases, we 
may have done a song 
two or three times, 
but we didn t really 
think we were putting 
these out, so we didn 't 
get too exhaustive. ' 

— MIKE GORDON, PHISH 



in tandem with Phish manager 
John Paluska, nevertheless man- 
aged to score short-notice bookings 
on Saturday Night Live (Saturday 
[141) and Late Show With David 
Letterman (Thursday |19|), as well 
as the band's first Rolling Stone 
cover story. Paluska notes, "These 
big things make the fairly tight 
time window seem less of an issue 
because we got what we wanted." 

Venable says the fact that Phish 
remained visible during its hiatus 
with an ongoing series of live con- 
cert releases, as well as various side 
projects (Oysterhead. Vida Blue. 
Pork Tornado), bodes well for the 
new album's fortune. "We're cog- 



nizant that we want the core, faith- 
ful Phish fan to be back in business 
with us immediately. They are our 
bread and butter for sure." 

Fans got their first taste of Round 
Room Nov. 23 when "Walls of the 
Cave" went up for streaming via 
America Online's "First Listen" ini- 
tiative. In a separate promotion with 
Launch and Target, 1 million con- 
sumers in Target's database were e- 
mailed a secure download of album 
cut "46 Days" and a clip from the 
Phish Live in Vegas DVD. "This is a 
whole new area for us," Venable says 
of dealing with main- 
stream rack retailers. 
"Target has increased 
its order significantly 
for this run." 

Independent retail 
and media outlets, 
which have tradition- 
ally been crucial 
Phish supporters, 
were targeted Dec. 11- 
12 with full-page ads 
"in about a dozen 
national alternative 
weeklies" touting the 
new album and the 
Saturday (14) ticket 
on-sales for the band's 
February 2003 U.S. tour. That 12- 
date trek, booked by Chip Hooper 
at Monterey Peninsula Artists, 
kicks off Feb. 14 in Los Angeles. 
Phish's 2000 tour grossed $36 mil- 
lion over 54 shows. 

A SUMMER TOUR, AND BEYOND 

Looking ahead, Paluska says 
Phish plans to be active through- 
out 2003 but that the group is tak- 
ing one step at a time. "We're most 
certainly going to be performing 
this summer, mostly on the 
amphitheater circuit all over the 
country," he says. "There is a pos- 
sibility of doing one of our big spe- 
cial events Isuch as the blowout 
millennium concert in Big Cy- 
press, Fla.|. It is likely we'll tour 
more in the fall, but we don't have 
anything definitive. And if any- 
thing happens between March 1 
and the summer tour, it won't be 
of any significant duration." 

For McConnell, it's all about 
continuing to reconnect with the 
intuitive interplay he shares with 
Anastasio, Gordon, and drummer 
Jon Fishman. "When we hit the 
record button, turned the lights 
off, shut our eyes, and all of the 
sudden were playing again, that 
was incredibly special," he says. 
"We caught this album on tape at 
a time when the material was so 
fresh we hardly knew it." 
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Joseph Arthur Shining From Under The Radar 



BY WES ORSHOSKI 

For those who know Joseph Ar- 
thur's music well, it can sometimes be 
baffling how his work — like that of so 
many acclaimed singer/songwriters — 
seems to hover just under the radar. 

But for Arthur himself, it's not real- 
ly a big deal. "It has bothered me in 
the past," he says, "but I don't know: 
I like my life. It's kind of nice being 
under the radar. There's advantages 



to it, there's less distractions, and you 
remain human." He notes with a 
chuckle. "It's more people outside of 
me who complain about it for me and 
go, 'Why? Why? Why?' " 

With the new Redemption 's Son, his 
admirers have even more reason to 
wonder why the Akron, Ohio-raised. 
New York-based artist isn't a more 
known commodity. Issued earlier this 
year in Europe on RealWorld and deliv- 
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ered Nov. 26 in the U.S. on Enjoy/Uni- 
versal (via a licensing deal with Real- 
Worldl, the set is arguably his finest; it 
melds some of his most optimistic 
lyrics ("You've Been Loved") with some 
of his prettiest, most enveloping sound- 
scapes ( "Honey and the Moon"). 

"It's kind of a big record, and it's 
lush in away," Arthur. 31. says, noting 
that Redemption s Son is a reaction of 
sorts to his widely acclaimed 2000 set 
Come to Where I'm From, his second 
full-length in the U.S. That album "was 
a bit more raw. maybe. And that's why 
1 went where I went with Redemption s 
Son. But now. I think I'm probably 
reacting against that — I'm really into 
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rock'n'roll lately." In fact. Arthur, 
whose music is relatively sedate, has 
begun to delve into heavier music with 
the raw. stripped-down rock practiced 
by his new band. I lolding the Void. 

It was actually Arthur's desire to 
find a home for the band's finished, 
eponymous debut that brought him 
to Enjoy, where he reunited with his 
former RealWorld/Virgin A&R man. 
Enjoy co-founder Andy Factor. 

Redemption s Son had long been 
finished, and its U.S. release was at the 
time in limbo, as Virgin's U.S. opera- 
tions were downsizing. So. instead of 
biting on Holding the Void — for 
which Arthur, managed by Rob Shore 
at New York-based Sanctuary, is still 
seeking a label — Factor scooped up 
Redemption s Son, thus achieving a re- 
union he had hoped to realize since 
founding Enjoy last year with Ben 
Harper producer/manager J. P. Plunier. 

On his first day on the job as Arthur's 
A&R man, Factor — then vaguely aware 
of the artist — recalls visiting the singer 
and producer T-Bone Burnett in the 
studio during the recording of Come to 
Where I'm From. "I was just over- 
whelmed." he recalls. "Listening to 
what he was writing about — on that 
personal level — and the way he was per- 
forming it and the sound of his voice, I 
was just getting chills." 

Europe has seen the release of four 
Arthur EPs this year. Junkyard Hearts 
volumes 1 -4. a few tracks from which 
replaced album cuts on the U.S. ver- 
sion of Redemption s Son. Though the 
album has great potential. Arthur says 
he's not holding his breath in hopes it 
will become a crossover hit: "As long 
as I can keep making records and have 
a bed to sleep in and food in my stom- 
ach, that's a pretty good deal." 
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LEGACY Of 'FREEDOM': Given the vast 
timespan of American history, it was a 
"daunting task" to choose the music 
that best represents American free- 
dom, says Legacy Recordings senior 
VP of A&R Steve Berkowftz. 

However, with Freedom: The His- 
tory of Us — a three-CD boxed set and 
a single CD released Dec. 10 — Colum- 
bia/legacy aims to represent the broad 
influence of American music in the 
context of freedom themes. 

The boxed set and single CD releas- 
es are companion recordings to the 
PBS primetime miniseries Freedom: 
The History of Us, which begins air- 
ing in January 2003. (Air times vary: 
check local listings.) The eight-hour 
program celebrates American history 
and the nation's triumphs and strug- 
gles for freedom. 

The recordings on the Freedom col- 
lection are a virtual history lesson in 
American music. Songs on both the CD 
and boxed set include Woody & Arlo 
Guthrie's "This Land Is Your Land." 
Bruce Springsteen's " Chimes of Free- 
dom" (live). Mahalia Jackson's "We Shall 
Overcome," Pete Seeger's "If I Had a 
I Iammer," Bob Dylan's "The Times 
They Are A-Changin ," Sly & the Fam- 
ily Stone's "Stand!." the Impressions' 
"People Get Ready," James Taylor's 
"Hard Times." Nina Simone's "I Wish I 
Knew 1 low It Would Feel to He Free," 
and a live rendition of "The Star-Span- 
gled Banner" by Duke Ellington & his 
Orchestra. The single CD has 18 songs, 
while the boxed set offers 67 tracks. 

Titles on the boxed set that are not 
on the single CD include Gene 
Auby's "I lome on the Range,"' Martha 
& the Vandellas' "Dancing in the 
Street," the Carter Family's "Can the 
Circle Be Unbroken," Billie Holiday's 
"Strange Fruit." Kate Smith's "God 
Bless America," and Billy Joel's 
"Goodnight Saigon." 

Although many of the tracks are 
from artists affiliated with Columbia/ 
Legacy parent Sony Music. Berkowitz 
says. "We were blessed to have a rich 
musical legacy at Sony, but there are 
several other artists on the set who 
aren't with Sony. There wasn't one 
artist we approached who said no to 
being on this compilation." 

News veteran Katie Couric. the host 
of the miniseries. says Freedom: A His- 
tory ofUs is "more than a series about 
our country. It's the engaging and 
moving story about the people and 
events that have shaped freedom in 
America. It's important for every one 
of us to understand what freedom has 
meant to this country. I'm delighted to 
be a part of it." 

The Freedom miniseries is a cre- 
ation of Kunhardt Productions and 
WNET-TV New York. Joining host 



Couric with contributions to the minis- 
eries is a slew of other celebrities and 
notable figures, including President 
George W. Bush, Tom Hanks. Julia 
Roberts. Paul Newman. Whoopi Gold- 
berg, Sean Connery, Brad Pitt. Billy 
Crystal. Martin Sheen. Kevin Spacey. 
Morgan Freeman, Harry Connick Jr.. 
Robert Bedford. Kristi Yamaguchi. 
Angela Bassett, Robin Williams. 
Samuel L Jackson, and Meryl Streep. 

According to Legacy senior VP Jeff 
Jones, the celebrity involvement with 
the miniseries should spark viewer 
interest, which the record label hopes 
in turn will translate into reo >rd sales. 

"Music in so many ways has been 
important to the struggles in this coun- 
try," Jones says. "The Freedom (record 




releases! represent that journey." 

Berkowitz adds, "We had thousands 
of songs to choose from, and one of the 
hardest to find was Louise Massey & 
the Westerners' New River Train." 
because there were so many versions 
of the songs done already. 

"There are a lot of other patriotic 
boxed sets out there but they're usual- 
ly about war," Berkowitz continues. 
"Freedom is the first comprehensive 
boxed set that really is only about the 
freedom theme." 

Jones says that the TV program will 
be the main marketing tool for the rec- 
ordings. The label also plans to service 
samplers from the boxed set to radio 
stations with specialty programs and 
talk shows. Retail will have point-of- 
purchase materials for the Freedom 
collection, and the Internet will be uti- 
lized to publicize the album on the 
PBS and Legacy Web sites. 

In addition. Keb' Mo' — who appears 
on the CD and boxed set with his ver- 
sion of "America the Beautiful" — will 
perform the song on NBC's Today 
show at a date to be announced. 

Berkowitz says that the timing of 
the Freedom project is fitting: "We find 
ourselves in an incredibly American- 
centric and patriotic time, post-9/11. 
People will find the TV series and col- 
lection very inspiring." 
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Online Leaks Force System Of A Down's Hand 

Planned To Eventually See Release, Unused Cuts Issued To Combat Piracy 



BY TODD MARTENS 

System of a Down had not planned 
on releasing an album this winter. As 
far as the group is concerned, there 
is only one reason for the release of 
Steal This Album. 

"If these songs were never leaked 
on the Web, 1 never would have agreed 
to release them," guitarist Daron 
Malakian says. I .ast spring, the bulk of 
what comprises Steal This Album 
(which streeted Nov. 26) found its way 
to peer-to-peer networks. Altematiiv 
Press magazine went as far as to 
review the pirated tunes, all of which 
were unfinished and unmixed (and 
were remastered for this release). 

"Early on, I wasn't excited about 
this album," says Malakian of the 
band's third release for American/ 
Columbia. "The turning point for me 
was when I sat down and listened to 
what the kids were hearing. My 
(backing] vocals weren't on the 
songs, and at least 10 guitar tracks 
were missing. It was as if you had 
covered your ears and listened to an 
early mix. It didn't piss me off, but 
these songs deserved to be heard 
with all the colors, and they weren't." 

While Steal this Album is not the 
artistic breakthrough that was 
2001's Toxicity, it showcases a still- 
growing band that is not afraid to 
experiment sonically or lyrically. 
Highlighting the group's blistering 
mix of metal guitars, Eastern 
melodicism, and gloomy har- 
monies, Steal This Album drips 
with anti-war sentiment ("A.D.D.," 
"Boom!"), explores classic-rock ten- 
dencies ("Ego Brain," "Highway 
Song"), and establishes the group's 
acoustic side ("Roulette"). 

"What's so impressive about Steal 
This Album is that most of these 
tracks and all of Toxicity came from 
one inspired period of time," Colum- 
bia Records chairman Don Ienner 
says. "How many other current 
bands have demonstrated this kind 



of creative depth? I think when peo- 
ple hear this companion album, 
they'll realize that System of a Down 
are one of the world's most impor- 
tant rock bands." 

NOT B-SIDES, NOT OUTTAKES 

Vocalist Serj Tankian says the band, 
published by Sony/ATV, recorded more 
than 30 songs for Toxicity, which de- 
buted at No. 1 on The Billboard 200 in 
September 2001 and has sold 2.7 mil- 



lenge. The label is quick to say this is 
not the follow-up to Toxicity, but it 
is also working to avoid the impres- 
sion that Steal This Record was re- 
leased to cash in on the hype that 
surrounded the pirated songs. 

"This album is not getting the 
hard record-company sell," says 
Larry Jenkins, Columbia senior VP 
of marketing and media. "The roll- 
out for this album is an awareness 
campaign — just letting fans know 




SYSTEM OF A DOWN 



lion units in the U.S., according to 
Nielsen SoundScan. Most of the 16 
tracks on Steal This Album were con- 
sidered for Toxicity, and Malakian says 
the group intended to eventually 
release the songs. 

"We had planned to hold them for 
soundtracks or our next album," he 
says, "but with the Internet, you 
can't hold things anymore." 

Tankian adds, "We didn't want our 
sophomore effort to be a double- 
album. I think that's pretentious, but 
we wanted to release these songs at 
some point. They're not B-sides, and 
they're not outtakes." 

Steal This Album, produced by the 
Toxicity team of Malakian and Rick 
Rubin and mixed by Andy Wallace, 
has presented Columbia with a chal- 




Appliance On Earth. U.K. trio Appliance will release its critically hailed Are You 
Earthed? March 25 in the U.S. on Mute. It shows the electronic/DJ-driven 
group moving toward a more organic sound. "It has greater color." group mem- 
ber James Brooks says. "We've liked electronic music, but one of Appliance's 
strengths is that we weren't ever that. We write songs with samples but with 
guitars, too. That's what makes it more interesting for us." Pictured, from left, 
are the group's David Ireland, Brooks, and Michael Parker. 



the album is coming out. Our TV 
commercial is a 15-second teaser let- 
ting fans know the name of the 
album and the date it's released and 
leaving it at that. We want fans to do 
their own investigating." 

RELYING ON WORD -OF-MOUTH 

System of a Down's manager, David 
Benenviste, who owns management 
firm Velvet Hammer, does not expect 
Steal This Album to storm the charts 
in the same manner as Toxicity. 
While "Innervision" has been sent to 
radio and is performing well (accu- 
mulating a total of 2,130 detections 
for the week ended Nov. 20), there 
isn't an accompanying video, and the 
band, booked by Don Muller at the 
Creative Artists Agency, is not plan- 
ing to tour in 2003. 

"We want this to be carried by 
word-of-mouth and permeate for the 
next year or two," Benenviste says. 
"If it ends up selling a million, great." 

Retailers are not worried that 
some fans have alternate takes of the 
songs. "We need to embrace what the 
Web can do for us," says Mike Cama- 
cho, CM of Chicago's Tower outlet 
on Clark Street. 

"The more we use the Web to hype 
a record and let fans know it's out," 
he adds, "the more people will come 
to the store and buy iL" 

Yet Tankian and Malakian know 
that as soon as Steal This Album is 
shipped, the tracks will be available 
online. In this age of rampant Inter- 
net piracy, the title, a nod to Abbie 
Hoffman's Steal This Book, may be 
less ironic than the band intends. 

"If people take the title at face 
value," Tankian says, "then we have 
far more problems in this world than 
Internet downloading." 




REVOLUTIONARY ETUDE: Polish 

pianist/composer Wladyslaw Szpilman 

was performing Chopin's spare, haunt- 
ing Nocturne in C-sharp minor in the 
studios of Polish Radio when the world 
as he knew it suddenly ended. That 
day— Sept. 23, 1939— the Nazis invad- 
ed Poland. The radio station itself was 
struck by the German bombardment, 
forcing Szpilman to end his perform- 
ance prematurely. The event was the 
beginning of the six years of unfath- 
omable terror, hardship, loss, and 
courage recounted by Szpilman — a 
gifted musician who studied piano 
with Art u r Schnabel and composition 
with Franz Schreker — in his 1946 
memoir, Death of a City, republished 
in 1998 with a new title: The Pianist. 

This year. Szpilman's riveting re- 
membrance makes the transition to 
the silver screen in The Pianist, filmed 
by veteran director Roman I'olanski. 
who had escaped the Cracow Ghetto 
himself at the age of 7. Polanski clear- 
ly felt an affinity for his fellow sur- 
vivor's tale; the sense of time, place, 
and atmosphere is palpable in every 
frame of the film. (Polanski met with 
Szpilman several times to discuss the 
project; the composer died in July 
2000, shortly before filming com- 
menced.) Wildly acclaimed at this 
year's Cannes International Film Fes- 
tival — where it snared the coveted 
Palme d'Or for best picture (see Words 
& Music, page 50 and Billboard, Nov. 
23)— The Pianist opens Dec 27 in New 
York and Los Angeles and nationwide 
in January 2003. Sony Classical issued 
the soundtrack Nov. 26. 

In the film, Szpilman is portrayed 
by actor Adrien Brody, known for his 
work in such films as Summer of Sam 
and The Thin Red Line. Brody went to 
remarkable extremes in his outstand- 
ing portrayal of Szpilman. starting by 
losing 30 pounds to reflect the depri- 
vation that the composer endured as 
he hid in the abandoned Warsaw 
Ghetto. The actor also applied un- 
common diligence to his musical por- 
trayal: An amateur musician, Brody 
immersed himself in rigorous piano 
lessons so that he could perform the 
works convincingly on film. 

"Before we began shooting, I was 
practicing every day here in New 
York," Brody says. "I went to Europe 
early and had about seven weeks of 
piano lessons, which would be an 
hour-and-a-half to two hours long, 
then I would practice for another hour 
or two. During shooting. I also had a 
keyboard in my trailer with weighted 
keys, so I was practicing all day — par- 
tially because I needed to, and partial- 
ly because it was a wonderful distrac- 
tion from the isolation and hunger." 

Brody offers a completely convinc- 



by Steve Smith 



ing performance — particularly in a 
climactic scene near the end, when a 
German officer. Capt. Wilm Hosen- 
feld, discovers the shivering, emaciat- 
ed Szpilman hiding in the bombed- 
out German army field headquarters 
and commands a performance of 
Chopin's Ballade No. L "Roman loved 
how you could see the condensation 
on my breath," Brody recalls. "He was 
furious when one of the PAs brought 
in a heater. He immediately yanked 
out the plug and opened every door 
and every window — it was snowing 



outside, and we were shooting in an 
abandoned building." The Nazi officer 
showed his appreciation by smuggling 
food to Szpilman, likely saving his life. 

While Brody's performances in the 
film are genuine, the actual playing 
heard is that of leading Polish soloist 
Janus Olejniczak Sony's soundtrack 
CD features Olejniczak's poetic per- 
formances of the Chopin works heard 
in the film and several others. Also 
included are a haunting, klezmer- 
soaked selection from composer Woj - 
riech Kilar's original score and a 1948 
recording of Szpilman himself play- 
ing a Chopin mazurka. Though the 
sound of the latter is murky, Szpil- 
man's artistry comes through. 

In anticipation of the curiosity that 
The Pianist is bound to stir, a ground- 
swell of activity surrounding Szpil- 
man's own compositions has already 
begun. Canadian pop singer Wendy 
Lands treats a dozen of Szpilman's en- 
gaging popular songs to new English 
lyrics and slick adult-contemporary 
arrangements on Wendy Lands Sings 
the Music of The Pianist Wladyslaw 
Szpilman. issued Nov. 26 by Universal 
imprint Hip-O. Meanwhile, publisher 
Boosey & Hawkes has just announced 
an agreement to publish Szpilman's 
compositions, beginning with the 
songs on Lands' album but eventual- 
ly to include more ambitious works 
such as the Concertino, a short Gersh- 
win-esque showpiece that would be at 
home on any light classical or pops 
concert program. 
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Pop Meets Classical On Starry German 'Night' 

The Eighth Night Of The Proms 'Takes The Fear Out Of Classical Music, ' Attracts A Wide Demographic 



BY ELL1E WEINERT 

MUNICH— In its eighth year in Ger- 
many, the Night of the Proms pop- 
meets-classical tour is breaking all 
attendance records. 

This year's unique lineup includes 
Simple Minds, Foreigner, the Point- 
er Sisters, Cutting Crew, Alphaville, 
John Miles, and violin virtuoso 
David Garrett; they present their pop 
hits accompanied by 72-piece 
orchestra II Novecento, under the 
direction of Robert Groslot, plus the 
50-member choir of Fine Fleur. 

The tour opened in Belgium, 
where the Antwerpen Arena sold out 
23 times, amounting to a total audi- 
ence of 350,000 fans. In Holland, the 
show sold out the Rotterdam Arena — 
which seats 12,000—14 times. 

The German leg of the tour be- 
gan in Frankfurt and visits major 
venues with capacities from 
10,000 to 17,000 in 14 key cities. 
Munich's Olympic Hall sold out 
for four shows, the Cologne Arena 
sold out two shows, and Dort- 
mund Westphalia Hall had two 
sellout shows. The leg winds up 
Dec. 22 in Hamburg at the brand- 
new, 18,000-seat Color Line 
Arena. This amounts to a total of 
52 shows within 59 days for an 
audience of 630,000 Proms fans. 

REACHING THE SLEEPERS 

German promoter Dirk Hoh- 
meyer of P.S.E. Germany explains 
the event's popularity: "We present 
a congenial mixture of popular pop 
songs and classical melodies, which 
in those days were also the hits of 
the time, and are bringing them 
closer to home. With this show we 
have taken the fear out of classical 
music, broken down barriers, and 
the people love it. By doing so, we 
reach that 60% target group that the 
music industry terms 'sleepers': 
They're the music buyers that don't 
set foot in record shops; however, 
they attend our concerts and pur- 
chase our CDs [distributed by BMC 
Classics] either directly at the con- 
certs or via amazon.de." 

Hohmeyer says the age demo- 
graphic for Proms ranges from the 
early 20s to late 40s and beyond. 
"Over the years the Proms have 
become a family event by word-of- 
mouth, and we have found that 
there definitely is a demand for clas- 
sical music." 

Since 1994, the Proms tours have 
presented such acts as Chris de 
Burgh. Meat Loaf, Lisa Stansfield, 
Joe Cocker, Debbie Harry, Bryan 
Ferry, Zucchero, Wet Wet Wet, Sta- 
tus Quo, UB40, Coolio, Chrissie 
Hynde. Toto, Howard Jones, Roger 
Hodgson, Alan Parsons, Adiemus, 
Martin Fry. and Nathalie Choquette, 
as well as such German stars as 
Nena (who had a No. 1 U.S. hit with 



"99 Luftballoons"), Laith Al-Deen, 
and Munchener Freiheit (who had a 
U.K. No. 2 hit with "Keeping the 
Dream Alive"). 

Also, Italian tenor Andrea Boc- 
celli was first presented to a larg- 
er audience at the Night of the 
Proms. This year, Hohmeyer looks 




HOHMEYER 



forward to establishing Garrett, a 
21-year-old violinist from New 
York who is signed to Deutsche 
Grammophon/Universal. Hohmey- 
er says, "Since the crowds are 
going wild over this young, charis- 



BY DEBORAH EVANS PRICE 

NASHVILLE— With a successful 
fall run under their belts, Michael 
W. Smith and Third Day will team 
again next spring for another 12 
dates, continuing the Come To- 
gether and Worship tour with 
author/speaker Max Lucado. The 
2003 tour will hit the West Coast, 
with Los Angeles, Las Vegas, Den- 
ver, Phoenix, and Boise, Idaho, 
among the markets being targeted. 

The outing proved a big draw 
this fall, selling out 10 of its 16 
dates with a total audience of more 
than 180,000. "It was great," says 
John Huie, Smith's booking agent 
at Creative Artists Agency. "We 
averaged 12,000 a night. You put 
the two biggest artists in Christian 
music together with one of the 
greatest speaker/authors land] 
charge a reasonable ticket, and 
people are going to come out." 

The tour played to sold-out 
crowds in Atlanta; Lexington, Ky.; 
Memphis; Winston-Salem, N.C.; 
Hershey, Pa.; Fairfax, Va.; West 
Point, N.Y.; Mobile, Ala.; and Madi- 
son, Wis., and concluded in front 
of a crowd of more than 17,0000 
at the Palace of Auburn Hills in 
Auburn Hills, Mich. 

"In Madison, we sold out in 
advance. We'd never been to Madi- 
son," Huie says. "There were a 
couple cities that were new and 
not typical markets we normally 
tour in. Memphis was a surprise. 



matic guy, we even have to supply 
him with bodyguards." 

This year, a radio- and TV-adver- 
tised "best-of" CD on BMG Clas- 
sics — which includes highlights 
from previous shows — is on the 
market, as well as the current CD 
presenting live recordings of this 
year's program, Night of the Proms 
2002, which was released Dec. 2. 
The entire 75-minute show, taped by 
P.S.E. Germany, will be broadcast by 
regional Bavarian Television as well 
as nationwide via West German TV 
on New Year's Eve at 6 p.m. The 
print campaign includes ads in 
mass-media newspaper Bild and the 
Horzu TV-guide magazine. 

NOT ALWAYS EASY 

Getting the show off the ground 
has not always been easy. "Due to 
the size of the production, it took 
two years to break even, and we 
started making a profit in the 
fourth year," Hohmeyer says. 
"Meanwhile, the show has become 
so popular that advance tickets are 
already being purchased for 2003. 
Also, this year, Night of the Proms 



Memphis is usually a light market, 
but we did 10,000 people." 

Third Day's Tai Anderson says 
the tour was a great experience. 
"When you look out and see a 
sold-out arena full of people of dif- 
ferent races and ages and across 
every denomination line in the 
city come together and worship, 
that's a powerful thing," he says. 
"I can't think of anything more 
positive than that." 




Tour sponsorship was provided 
by Chevrolet and two humanitari- 
an relief organizations, World 
Vision and Compassion Interna- 
tional. At the venues where the tour 
made its stops, concert attendees 
could sign up to sponsor a child in 
a foreign country. More than 5,000 
children were sponsored through 
presentations that were made at the 



experienced a major setback, since 
the original headliner, Roxette, 
canceled due to [vocalist) Marie 
Frediksson's sudden brain-tumor 
operation. We all wish Marie all the 
best for a speedy recovery and hope 
to have the duo perform with us 
next year." 




Luckily, Jim Kerr and Simple 
Minds were able to fill in. "Per- 
forming at the Proms in 1997 was 
undoubtedly one of the most pleas- 
urable experiences in our 25-year 
career," Kerr says. "An invitation to 
return five years later, albeit in 
these exceptional circumstances, 
provides us with the perfect oppor- 
tunity to further create the magic 



concerts during the tour. 

However, controversy erupted 
over Chevrolet's involvement. 
Rabbi James Rudin, spokesman for 
the American Jewish Committee 
in New York, spoke out against the 
tour, commenting: "The majority 
of Americans are not evangelical 
Christians, and it would be very, 
very bad business for Chevrolet to 
put the idea into people's minds 
that they're the evangelical brand." 

Chevrolet Motor Corp. director 
of communications Tom Wilkin- 
son issued a statement on behalf 
of the automaker that said the 
title sponsorship of the tour came 
from Chevrolet's Southeast re- 
gional office and "recognizes the 
growing importance of contempo- 
rary Christian music to millions 
of Americans, especially in the 
Southeastern United States. It is a 
logical extension of Chevrolet's 
sponsorship of other music events 
and tours featuring rock and roll, 
jazz, country, and gospel music." 

Huie does not feel the contro- 
versy hurt the tour. "There's no 
such thing as bad press," he says. 
"As long as they're talking about 
you, you're doing OK. 1 don't 
think it affected sales, but the 
extra marketing of the show that 
we got in those markets from 
Chevy helped sell the tickets." 

"I'm perfectly fine with it," 
Smith says of the corporate in- 
volvement. "Chevrolet has seen 



synonymous with the Proms." 

On a critical note, Hohmeyer 
says, "One thing that always sur- 
prises me is that we have quite a lot 
of major superstars and great 
entertainers in our lineup that do 
not even have a record deal; e.g., 
Meat Loaf, Pointer Sisters, For- 
eigner, John Miles, Cutting Crew, 
etc. Also, the record companies are 
so inflexible in recognizing the 
potential of this event (that they 
don't] even sell their back catalog 
of these fine artists. 

"Meanwhile, we have learned that 
there is a great demand for classical 
music nowadays," he continues. 
"Our artists feel totally at home, and 
since we reach a broad fan [base], 
our sponsor Nokia has stuck with us 
since 1996, and such is not always 
the case. We sell up to 1.000 CDs per 
concert, as well via amazon.de. Last 
year we were listed in the top five 
presale charts at Amazon. Also, the 
Internet is a useful tool where we 
have a chat forum and a question- 
naire, which ascertained that 95% 
of all Proms-goers repurchase tick- 
ets and CDs." 



great results from it." 

David Huffman— COO of Cre- 
ative Trust, which manages Third 
Day — adds, "Chevrolet received 
over 40,000 positive e-mails about 
the sponsorship relationship. It 
struck a chord with a lot of Chris- 
tian consumers out there who lit- 
erally have written e-mails that 
say, 'I've been a Ford person all my 
life, but now I strongly am con- 
sidering Chevrolet as my next 
vehicle to purchase simply be- 
cause you have sponsored an event 
that will affect our culture posi- 
tively.' 

"I believe that this will pave the 
way for other relationships of a 
similar nature, and we are really 
excited about that," Huffman con- 
tinues. "Christian music decided 
to be commercial a long time ago. 
I think this will only help us reach 
more people." 

Anderson says Chevrolet is not 
the only company in corporate 
America supporting Christian 
music. "Wal-Mart has been doing a 
huge promotion with our music," 
he says, "and we've been working 
with Habitat for Humanity, which 
is a mainstream thing, but that 
wasn't really an endorsement. We 
were giving them money. When 
you break it down, whether some- 
one is a Christian or not, all of us 
are people going through life. We 
listen to music and drive cars and 
wear sneakers." 



Smith, Third Day, Lucado To 'Come Together 9 Again 
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CONCERT GROSSES 



aittistisi 


VENUE/ 


GHOSS/ 

TICKET P»>Ct;S 


arrtNoAiwcf/ 

CAPACITY 


PROMOTER 


VICENTE & ALEJANDRO 
FERNANDEZ 


Universal Amphitheatre. 
Universal City. Calif. 

Nov. 8-10, 16 


J2JU835 

S2S6/SI40/SII5/S95 


19.409 

22,832 foul shows 


House of Blues Concerts. 
Hauser CIE 


ELTON JOHN AND ROYAL 
ACADEMY OF MUSIC ORCHESTRA 


Royal Opera House. 
London 

Dec 1 


S1.u71.JWIC682.7t5) 

S1.57LVS63 


2.139 

sellout 


Twenty F list Ail, sis 


SHAKIRA. PAY THE GIRL 


Don Haskins Center. 
El Paso. Texas 

Nov. 15-16 


S1JX3S.10S 

$75/545 


16.392 

Two sellouts 


Clear Channel 
Entertainment 


SHAKIRA. PAY THE GIRL 


Madison Square Garden. 

New York 

Nov. 20 


$1,024,460 

$95/545 


14.249 

sellout 


Clear Channel 
Entertainment 


SHAKIRA. PAY THE GIRL 


AmericenAirlines Arena 
Miami 

Dec. 2 


50 


13351 

sellout 


Cleai Channel 
Entertainment 


STAR 100.7 JINGLE BALL: JOHN 
MAYER, DEF LEPPARD, GOO GOO 
DOLLS, LEANN RIMES, JEWEL 


Cox Arena. 
San Diego 

Dec. 6 


$113,177 

SI 09. $49 


sellout 


House of Blues Concerts 


THE OTHER ONES, 
ROBERT HUNTER 


Madison Square Garden. 
New York 

Nov. 26 


$790,288 

S42.50 


18.673 

sellout 


Cleer Chennel 
Entertainment 


THE OTHER ONES, 
ROBERT HUNTER 


All stale Arena 
RosomonL III. 

Du:: 2 


S693450 

S45 


15.410 

sellout 


Jam Prods. 


SHAKIRA, PAY THE GIRL 


FleelCentet 
Boston 

Nov 30 


$578,540 

565*35 


12.555 

sellout 


Clear Channel 
Entertainment 


CHER, CYNCH LAUPER 


Laredo Entertainment 
Center. Laredo. Texas 

Nov. 23 


$867,965 

$95:555 


8 846 

sellout 


Clear Channel 
Entertainmant 


CHER, CYNDI LAUPER 


SBC Center, 
San Antonio 

Nov 25 


$656 866 

S797VS34 75 


10259 

14.948 


Clear Channel 
Entertainment 


SHAKIRA. PAY THE GIRL 


San Diego Sports Arena. 
San Diego 

Nov 8 


MM 


11.7(4 

sellout 


Clear Channel 
Entertainment 


NEIL DIAMOND 


United Spirit Arena. 
Lubbock. Texas 

Dec. 3 


$653,340 

S67 50/S37.50 


10.770 

sellout 


Concerts West. Sal 
Bonafede. Apregnn 
Entertainment Group 


ELTON JOHN 


Odyssey Arena. 
Bellas!. Northern Ireland 

Dec. 5 


$549.92! ID50.206I 
S64 3S7S58.10 


IS70 

selloul 


Aiken Promotions, 
Twenty-First Artists 


AEROSMITH, ANDREW W.K. 


The Pyramid. 
Memphis 

Dec. 4 


$540,592 

S74/S49.50/S39.50 


10287 

13.000 


Beaver Prods. 


NEIL DIAMOND 


Tmgley Coliseum. 
Albuquerque. N.M. 

Dec 5 


$517,843 

S57.5IVS37.50 


10.662 

sellout 


Concerts West Sel 
Bonafede. Apregsn 
Entertainment Group 


NEIL DIAMOND 


Sell and Arena. 
Fresno Calif. 

Dec. 8 


$471,413 

$57 50/537 50 


10 036 

sellout 


Concerts West. Sal 

Bonafede. Apregan 
Entertainment Group 


SHAKIRA, PAY THE GIRL 


Bell Centre. 
Montreel 

Nov. 27 


$466,243 

IS734.426 CanadianI 
$50 47/528.57 


11.140 

sellout 


Clear Channel 

Entertainment Gillett 

Entertainment Group 


SHAKIRA. PAY THE GIRL 


Nassau Veterans Memorial 
Coliseum. Uniondele, N.Y. 

Nov 25 


$459,487 

$85/537 50 


9,131 

11.854 


Clear Channel 
Entertainment 


SHAKIRA, PAY THE GIRL 


First Union Center. 
Philadelphia 

Nov. 24 


S450.560 

S65/S35 


9,842 

10.549 


Cleer Channel 
Entertainment 


NEIL DIAMOND 


Pan American Center. 
Las Cruces. N.M. 

Dec. 6 


$432,140 

557.50/537,50 


10.516 

sellout 


Concern West. Sal 
Bonafede, Apregan 
Entertainment Group 


NO DOUBT. NEW FOUND GLORY, 
THE DISTILLERS 


Arrowheed Pond. 
Anaheim. Calif 

Nov 30 


$431,060 

$35 


13.027 

13.293 


Nederlender 

Orgeniietion. 
Goldenvoice 


SHAKIRA, PAY THE GIRL 


Air Canada Centre. 
Toronto 

Nov 28 


$429,860 

IS675.870 Canadianl 
S54 0&S2B 62 


10,432 

11,155 


Cleer Channel 
Entertainment 


THE OTHER ONES, 
ROBERT HUNTER 


Mellon Arena. 
Pittsburgh 

Nov. 29 


S424.3M 

$42 50 


1(274 

16.363 


Cleer Channel 
Entertainment 


THE OTHER ONES, 
ROBERT HUNTER 


Palace of Auburn Hills. 
Auburn Hills. Mich. 

Nov 30 


$409,455 

545 


9,309 

15.064 


Clear Channel 
Entertainment. Palace 

Sports & Entertainment 


CREED, SHINEDOWN. 
STEREO FUSE 


St. Pete Times Forum. 
Tampa. Fla. 

Nov 25 


$384.9(0 

$45/S35 


9,804 

13.864 


Clear Channel 
Entertainment in-house 


AEROSMITH, ANDREW W.K. 


Allen County War Memorial 

Colisaum. Fort Wayne. Ind. 

Dec 2 


$377220 

S65/S55/S35 


7,775 

9.490 


Jack Utsick Presents 


THE OTHER ONES, 
ROBERT HUNTER 


Gund Arena. 
Cleveland 

Nov. 27 


$365,075 

$42.50 


(.791 

10,691 


Cleer Chennel 
Entertainment 


TOBY KEITH, RASCAL FLATTS 


Rupp Arena. 
Lexington. Ky. 

Nov 23 


$339,157 

S34.75/$27.75 


10.539 

15.017 


Cleer Channel 
Entertainment 


JOHN MAYER. MAROON5 


Liacouras Center, 
Philadelphia 

Nov 27 


Off'" 0 


10.471 

sellout 


Cleer Channel 
Entertainment 


GUNS N' ROSES, CKY, 
MIXMASTER MIKE 


Pepsi Arena 
Albany. N.Y. 

Nov. 27 


$296,413 

555*45 


5.687 

12.312 


Clear Channel 
Entertainment 


JAMES TAYLOR 


Lloyd Noble Center, 
Norman. Okie. 

Dec. 6 


$284,884 

$45/535 


tm 

sellout 


Beever Prods. 


JAMES TAYLOR 


Tulsa Convention Center. 
Tulsa Okla. 

Dec 7 


$278,630 

545:535 


6,519 

sellout 


Beaver Prods. 


NELLY, NAPPY ROOTS 


Nationwide Arena. 
Columbus. Ohio 

Nov. 23 


5273.580 

$4750/528.50 


8.660 

13236 


Clear Channel 
Entertainment 


TORI AMOS, HOWIE DAY 


Chicago Theatre, 
Chicago 

Nov 27 2a 


$261,920 

540/530 


6.794 

two sellouts 






Views 



DYNAMIC DUO: The behemoth Billy 
Joel/Elton John co-headlining 
package shows no signs of slowing 
down. On Dec. 7, shows scheduled 
for 2003 for the HSBC Arena in 
Buffalo, N.Y. (March 9), Mellon 
Arena in Pittsburgh (March 7). and 
American Airlines Arena in Dallas 
(Feb. 28) went on sale and all went 
clean in less than one hour, accord- 
ing to Dennis Arfa. responsible 
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agent for Joel at Artists Group 
International. The pair grossed 
more than $126 million from a 
mere 65 shows the past two years 
and look to end up near the top of 
the year-end chart again in 2003. 
Arfa understates, "We continue to 
be very excited." 

HOW TO PICK UP CHICKS: The 
Dixie Chicks have signed with 
Creative Artists Agency for book- 
ings. Music division head Rob 
Light in Los Angeles is their re- 
sponsible agent. Plans are under 
way for a late spring/early summer 
tour, although it has not yet been 
determined whether the Chicks 
will play arenas or amphitheaters. 
Previously booked by Paul Lohr at 
Buddy Lee Attractions, the trio's 
first major headlining tour in 2000 
grossed $44.4 million. 

CHANGING CHANNELS: Houston- 
based Beckye Levin has been pro- 
moted to executive VP of the Clear 
Channel Entertainment (CCE) 
music division, with responsibili- 
ties to include booking, ticketing, 
legal, sales, operations, finance, 
and marketing. Levin, who was VP 
of booking, began her career in the 
entertainment industry nearly 15 
years ago with Houston-based 
PACE Concerts, which CCE (then 
SFX) acquired in 1998. Levin will 
report to CCE Music's co-CEOs 
Don Law and Dave Lucas. 

In other CCE news. Shane Bour- 
bonnais has been named senior VP 



of the Canadian music division. 
The former VP of Canadian opera- 
tions will now oversee Canadian 
music operations and booking, as 
well as negotiating all contracts 
and venue agreements. Based in 
Vancouver. Bourbonnais will report 
to Lucas and CCE VP of operations 
Dominic Roncace. 

CHAQUICO TO TKA: Ted Kurland 
Associates has signed former Jef- 
ferson Starship guitarist Craig 
Chaquico for exclusive worldwide 
representation. TKA has already 
started booking the artist on a 
domestic and international basis. 

PEAKIN' AT THE BEACON: The All- 
man Brothers Band has just an- 
nounced eight 2003 concerts at 
the Beacon Theatre in New York, 
March 13. 14, 15, 17, 18. 20. 21, 
and 22. The Brothers' annual ap- 
pearances at the Beacon have be- 
come a rite of spring. 

DEAD AUVE: The Other Ones, fea- 
turing four original members of the 
Grateful Dead, returned to one of 
their most successful rooms on 
their fall run, the Firit Union 
Spectrum in Philadelphia. The 
Dead own the record for the most 
performances at the Spectrum (53). 
They also now own a record for 
highest food and beverage per caps 
at a show — $8.78. Philadelphia is 
one of only two stops on the tour 
where the Other Ones played two 
shows that drew 33,622 people. 

POUR ME ONE: Kenny Chesney 

kicks off his Margaritas 'n' Sefiori- 
tas tour Jan. 16, 2003, in Tupelo, 
Miss. Montgomery Gentry and Kel- 
lie Coffey open the first leg, which 
plays arenas. A shed tour begins 
later in the year. 

BIG IN EVERETT: Global Spectrum, 

a subsidiary of Philadelphia-based 
sports and entertainment firm 
Comcast-Spectacor, has been 
awarded the management contract 
for the new Everett Regional Spe- 
cial Events Center, scheduled to 
open in September 2003 in down- 
town Everett, Wash. The center 
will be the home of new Western 
Hockey League franchise the 
Everett Silvertips and will also host 
concerts, family shows, ice shows, 
trade shows, and special events. 
The $71.5 million multi-purpose 
complex, which is currently under 
construction, will feature an 8,200- 
seat arena that will configure up to 
10,000 seats for concerts. 
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Best Known As A Breeding Ground for Boy 
Bands, The Gitv Has Plenty More Ta ent To Offer 



Ten years ago, two things tempt- 
ed promoter Johnny Wright 
to relocate to Orlando alter 
establishing a successful career in 
Boston with pop sensation New 
Kids on the Block. 
"New Kids had decided 
to take a break and 
come to do things with 
Oisney." Wright re- 
members. "It was 80 
degrees in Florida, and 
back in Boston, it was 
snowy and cold. I said. 
'Next year, I'll be in 
Orlando, where it's 
sunny.' Plus, everybody 
was talking about 
Orlando as the new Hollywood 
East. If there was a big push 
moviewise, I thought if I were at 
the forefront in music at the lime 
it bloomed, 1 would be a player 
there." 

A decade later, the weather is 
still lovely, though Orlando's 
Hollywood dreams never became 
reality. Instead, powerbrokers 
such as Wright, Jell Hanson and 
Trans Continental Records' Lou 
Pcarlman transformed the mar- 
ket into an internationally known 
pop-music center. 

On a typical weekend afternoon, 
it's not unusual to see carloads of 
suburban kids and vacationing 
(amities circling the parking lot of 
Trans Continental Studios, which 
is in a nondescript industrial park 




muj until 



BY JIM ABBOTT 

not far from Orlando's Interna- 
tional Drive tourist strip. In addi- 
tion to 'N Sync and the Backstreet 
Boys, the studio keeps busy with a 
variety of rock acts with Orlando 
connections, ranging 
from Creed to Seven- 
dust 

The weather and 
availahiliu <>l u <>i Id- 
class family diversions 
attract musicians to 
record at Trans Con 
and other state-of-the- 
art facilities, 

i n c I u ding 
Pare Studios 
(Backstreet 
Boys, Britney Spears 
and Mariah Carey) and 
Wright's Wire studio. 
The prospect of star- 
dom also attracts a pool 
of potential hi tm alters 
interested in tasting the 
Making the Hnntl life- 
style. 

Yet, before thai reality show 
intensified the spotlight on 
Orlando, the city had already 
spawned its share of national acts. 
In the early '90s. Orlando rock 
band Seven Mary 'Three was the 
product of grassroots support 
from the Clty'l heritage-rock 
radio station 101.1 KM (WJRR). 
'The band refined its music in the 
same clubs thai liosietl future hit- 
maker matchbox twenty. 




In PurfHi 



The WJRR program director 
who broke Seven Mary Three. 
Steve Robertson, is now an 
Atlantic Records A&R rep based 
in Orlando. His other discoveries 
include V'irgos (formerly Virgos 
Meiiot), w hich opened lor Creed 
on its current lour. Virgos' bassist, 
Brett Hestla, plays w ith Creed on 
the road and frequently collabo- 
rates in the studio with promis- 
ing hometown bands. 

"1 think that the major-label tal- 
ent pool might be drying up a bit 

because a lot of bands 

have been signed," 
Robertson says. Still, he 
adtls, the club scene is 
vibrant, with a stream 
of all-ages shows at 
established venues such 
as the Social or Will's 
Pub teaming local 
hands with regional or 
national acts. "It's defi- 
nitely not a secret any- 
more, as far as labels 
and A&R people looking lo 
Orlando," he says. "It was an 

under-scouted state. Now there's 

a lot ofltuffi whether it's New 
Found Glory in South Florida or 
Creed in Orlando, from one end 
of the stale to the other, it seems 
like there's always something 
going on. Il has lieen thriving for 
a long time." 

One of ilu- hands ihai Robertson 

(Anitmiml on l»iti- Ih 



Touring 

Around Town 

Ray Waddell Focuses On Some Of The Area's 
Leading Venues And Asks How Business Is Doing 




Willi its huge tourism draw, 
lack of an amphitheater and cen- 
tral location, Orlando remains a 
complex touring market, albeit 
one capable of generating im- 
pressive box office. 

"Orlando is a very complex 
market, and one reason lor lhat is 
there are a lot of transient people 
passing through," says independ- 
ent promoter Jon Stoll, 
president of Florida- 
based Fantasma Pro- 
ductions. "It's also a 
very service-oriented 
market. The employ- 
ment opportunities for 
the kids, the ones thai 
go to contemporary 
shows, is heavily tilled Jll Still 

toward the service in- 
dustry, and that business has been 
very flat until recently." 

Stoll is very active in the mar- 
ket, promoting shows at the 
House of Blues. Bob Carr Audi- 
torium. T.T). Walerhouse Arena 
and L'CF Arena, along with 
Maxwell King Performing Arts 
Center in Melbourne and the 
Ocean Center in Daytona Beach. 
" Thai's what I consider the 
Orlando market," says Stoll. "It's 
a very competitive marketplace." 

CENTRALLY LOCATED 

Bill Becker, director of the 
Orlando Centroplex. says 2002 
has been a "decent vcar" in terms 



of concerts and events. 'The 
Centroplex includes the 17.000- 
seat T.D. Walerhouse Arena, the 
70,000-seai Citrus Bowl .Stadium, 
the 2.500-seat Bob Carr Per- 
forming Arts Center and a 
lOO.OOO-square-liioi exhibit hall. 

"We're the only show in town," 
says Becker, referring mostly to 
the arena. " The closest competi- 
tion we have is Tampa, 
but there is no shed in 
this market." 

Ilie lack of an amphi- 
theater in this market is 
a double-edged sword. 

Becker notes. "'The 
problem is, there is 
only one shed in Flori- 
da, so they don't route 
the shed lours down 
here as much," he says. "Even so. 
our summer concert business is 
fairlv good." 

Becker says the primary pro- 
motel's he works with, in addition 

to Stoll. are Clear Channel Enter- 
tainment's Randy McKlrod and 
Wilson Howard. 'The stadium 
hasn't hosted a concert since the 
Geoi-gc Strait Country Music Fes- 
tival in 1900. but the arena stays 
relatively busy. Becker says. "We 
didn't get the Stones," he says. 
"We've still got to convince some 
people thai you tan play both 
"Tampa and here." 

Still, there have been some 

(milittuftl tin jjiipr 20 
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Buzz Band Downstem Is Preparing For Its Mainstream Debut 



With its crunching guitars and 
intense vocals, Downstem 
represents the next wave in 
the modern-rock assault that bal- 
ances Orlando's teen pop. "We 
would like to lind a bass player that 
looks like l.ou Pearltnan." jokes 
drummer J.I). Charlton. Though 
the hand is without a permanent 
bassist, things are still bright 
enough to justify Charlton's levity. 

The latest buzz band to emerge 
from Orlando's Jell' Hanson Man- 
agement & Promotions, the com- 
pany behind Creed, has just 
signed a deal with Epic Records. It 
is also building a hometown radio 
buzz with "Unopened Door," the 
simmering single from its epony- 
mously produced demo. Singer- 
songwriter Dave (ilenn, a veteran 
of the Orlando scene, calls Down- 
stem's sound "heavy rock with 
soul." It's flavored with the no- 
nonsense style of musicians who 
have made the rounds in other 
bands. Charlton is an alumnus of 
Virgos, an Orlando band that 
recently opened lor Creed. Gui- 
tarist Mike Lynchard once played 
with Skr«i|x\ a local band signed to 
RCA. 




" This band has crossover poten- 
tial (hat some of our other bands 
didn't have, and that's what radio 
sees," says Glenn, who also praises 
Jeff Hanson for his creative vision. 
"Hanson has really helped us out 
by giving us some positive direc- 
tion and letting us do what we do." 

Equally important, Hanson 
passed a copy of the band's demo to 
Pal Lynch, program director at 
Orlando's heritage-rock station 
101.1 KM (WJRR). Lynch, a long- 
time advocate of local music, was 
blown away by "Unopened Door." 
"First, it sounded fantastic on the 
air," Lynch says. "Plus, because of 
the Virgos connection, there had 
1>ccn a bit of history in the market 
audience. Interest was piqued and 
we went with it in lull-time rotation." 

Although the album relies on a 



heavy guitar sound, Lynch says the 
style transcends uu-metal trends. 
"They have more of a straight- 
ahead mainstream feel to them." he 
says, "but they definitely can rock it 
out. I here's a w ide mix. Unopened 
Door' is a midlempo tune with a 
tremendous h<x)k; that's incredibly 
important for radio." 

The band is marketing the disc 
on its Web site (downstem.com) 
and on bandrags.com while 
awaiting its major-label release. 
Downstem lias played only a few 
live shows, focusing instead on 
preparing for its studio debut. 

The album will likely include 
several songs from the demo, 
whic h features bass and produc- 
tion touches by Virgos' Brett Hestla, 
the touring bassist for Creed. In 
Orlando, Hestla is well-known for 
his compatibility with other musi- 
cians. He also produced tracks 
for a disc by Orlando's Vonray 
that led to that band's major-label 
deal with Llektra. "It's all about 
the songs," says Lynchard, who 
respects Orlando's homegrown 
rock scene. "You have a better 
chance here than in middle 
America." — J A. 



MORE TO OFFER 

(Mtttiti uM (mm fitigr I ' 

considers worth watching is 
Downstem, an emerging act from 
Orlando's Jeff Hanson Manage- 
ment & Promotions. The band is 
discussing a deal with Epic 
Records and getting a btxist from 
generous airplay of its "Unopened 
Door* single on WJRR. 

Anodier Orlando band, Vonray, 
will release- its major-label debut on 
Elektra Records this spring. The 
band's melodic sound also will be 
featured on "Inside Out," the fu st 
single from the Smalhillr sound- 
track due in February. WJRR pro- 
gram director and morning DJ Pat 
Lynch, who has worked in the 
market since 1 988, chafes at the 
notion that Orlando is labeled a 
teen-pop town, saying, "Ever since 
I can remember, the local scene 
has been f antastic. The number of 
bands that come out of the area is 
a natural extension and proof of 
what's always been a great rock 
town in general, Tliere's great sup- 
port for national and local talent. 
It's a wonderful thing." 

Not dial die pop-music machine 

has been dismantled; both Wright 
and Pearltnan have multiple high- 
profile projects in the works. That 
activity fuels a growing number of 
other companies catering to the 



industry and area talent pool. 

Hard Rock Academy, alliliated 
with Orlando's Hard Rock Cafe, 
operates intensive one-week boot 
camps for aspirins pop stars in (heir 
teens and early 20s. The course 
mi hides uk .i and dance insuiK t i« >i i 
and an introduction to the music 
business and the recording process. 

Across tow n, promoter and tal- 
ent scout Donna Wright runs 
Wright Stuff Entertainment 
Complex, which houses a record- 
ing studio, production area, 
rehearsal space and an artist- 
development department to assist 
aspiring stars. 

BUILDING A BUZZ 

"There's more people flocking 
to Orlando because of what we've 
done to open the market," says 
Pearlman, who put the city in the 
spotlight for MTV's Making the 
Hand. The sequel. Making the Hand 
2, will return to the city for shows 
at Trans Continental Studios. 

Pearlman recently merged 
Trans Continental Entertainment 
with another talent agency to cre- 
ate what is being described as the 
world's largest Internet-based tal- 
ent-scouting company. With 900 
employees, it would rank among 
Central Florida's 80 largest com- 
panies. Pearlman also has talked 

(jmlmtted im ptige IS 




OPENS DECEMBER 2002! 





Orlando's Ultimate Concert Venue! 

Universal CityWalk 
407-351-LIVE (5483) 

HARDR0CKLIVE.COM 



ORLANDO 
Hands an Rack n 1 Rail 

An interactive multi-sensory 
memorabilia experience. 



8437 International Dr., Orlando, FL 32819 
407-599-ROCK (7625) 

hard rack, cam 
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LOOK AT WHAT WE'VE DOME 



SINCE 1331 ! 




Since 1391, Trans Continental Companies has 
helped develop the burgeoning Orlando music industry. 
Lou Pearlman and Trans Continental Records have 
guided such acts as the Backstreet Boys, *NSYNC, 
□-Town, Natural, Smilez & Southstar, and LFO to 
sales of over 1 "75 million CCs worldwide to date. 

Look for Natural, whose 1st album "Keep it 
Natural" recently debuted at #2 in Germany and top 
1 C in most markets. Their first single in the U.S. 
reached top ten in Billboard's singles sales chart and 
was certified Gold by the RIAA. Natural will be 
expanding into other world markets in 2003 and will 
appear in May at the Forbidden City concert in China. 

...and this is only the beginning! 



TRANS CONTINENTAL MANAGEMENT 



TRANS CONTINENTAL RECORDS 



TRANS CONTINENTAL STUDIOS 



TRANS CONTINENTAL TALENT 



TRANS CONTINENTAL COMPANIES 



73BD SAND LAKE R □ , SUITE 35Q 



ORLANDO, FL 3 2 B 1 9 



PH:407-345-0004 



FX:40'7-3<45-0BBB 



WWW.T-CON.COM 
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VITALSTATISTICS 

II Gu.de Ti Sue Of Tic local Music Retailers, Ratio StaOiis Kit Recarf in Stilus 



I ATuumc sums 

(138 W International Speedway BrvrJ . 
Daytona Beach) 

It's worth the drive to visit this cluttered 
beacftsxle landmark that specializes in 
1 used CDs and vmyl 



EAST WIST COMPACT DISCS & TAPES 

(4895 S. Orange Ave ) 

Used CDs and current releases sold by a knowledge- 
able staff 



NIK AIM MinCl KB 

(528 S Park Ave.. Winter Park) 
One ol the area's leading tndie record stores. Park 
Avenue otters current releases, classical, jazz, used 
CDs and vinyl 



(59 N BumbyAve.) 

This tiny store is jammed with used CDs. vinyl and 
Beatles ctHectaWes 



centsopleK 

TD Waterhouse Centre 
Bob Can* Performing Arts Centre 
Expo Centre • Tinker Field • Citrus Bowl 

Central Florida's Home tor the 
VcRy Best Sports & Entertainment 




4O7-849-2OOO 



600 West Amelia Street, Orlando, FL 32801 
Fax: 407-849-2329 

www. orlandocentroplex. com 



City of Orjlando 



ticketmaster 



ticketmaster.com 



I HEAVEN 

(1814 N. Orange Ave.) 

Thts Orlando landmark is recognizable for its neon 
window sign Inside, the walls are tied with col- 
lectibles to set the mood lor rooting through stacks 
of vmyl and CDs 

iron awnniNN music 

(108-A S. Woodland BrvrJ . DeLand) 
Located in a quant downtown district, thus store aug- 
ments rts inventory of used CDs and vinyl with weekly 
free concerts by local bands 



H MEfiUTW 

(Downtown Disney West Side. Lake Buena Vista) 
It's a long drive to Virgin, but worth the trek — 
especially for the vast assortment of classical music 



RADIO 



WJHM|1fl19FM] 

The city's acknowledged source for rap and 

Hp-hop. 

wjm nail nq 

This heritage-rock station has been instru- 
mental m breaking acts like Seven Mary Three and 
Creed 

manasjFM) 

A vnrant rock station that aggressively breaks new 
music. 

Thts station operating at Rolling College in Winter Park 
is known lor its eclectic musical taste 

VYPYfl[3a.3fM] 

Top-4a cofitemporary hits with a dance and Hispanic 
flavor 

WKHL [1DG.7 FM] 

The market's most estabfcshed top-40 station was a 
major force behind teen pop 
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Mini 

One of America's first audio-engineering 
schools is also one of Orlando's top pro- 
duction studios 



A Pro Tools-based facility 



FULL SAIL REAL WORLD EDKAT1DH 

A popular educational facility offering degrees in 
recording arts, computer animation, digital media, 
film, game design and development and show pro- 
duction and tour 'ng 

GENESIS lECHDMGSTIDII 

Services include recording, transfers and tape 
restoration 



Services include recording, mastenng, duplication, 
voice-over demos and video sweetening. 

NtXT LEVEl STVttOS 

A Pro Tools-based facility offering recording, 
rehearsal, remixing and artist development. 



Specializing it recording , digital editing. MIDI pro- 
gramming sound design, songwnting and music and 
sound effects for vtdeo. 



PARC Is a Walters -Sloryk Design Group facility featur- 
ing a Solid State Logic 6056 console and Pro Tools 
MfXplus system 

NAT PLANET RECORDING STUDIOS 

An API Legacy-equipped facility offenng both analog 
and digital recording formats 



an 

Provider of original music, custom audio creation and 
perlormance services to advertising and convention 
agencies, themed restaurants and parks and publish- 
ing houses 



Renn Musk Productions (RMP) is owned by hit- 
making producer Viet Renn. who has produced tracks 
lor N Sync and the Backstreet Boys. 

TRANS CONTINENTAL XTMU 

One of the largest recording facilities in the Southeast. 
Trans Continental features three recording rooms and 
a remote recording truck Clients include AJicia Keys, 
the Backstreet Boys. Britney Spears. Creed, DMX. Eve 
and Jay-Z 



This Amek Scorpion-equipped facility speciakzes m 
fup-hop and rap ■ 



MORE TO OFFER 
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about creating a recording studio 
entertainment complex in the 
vacant Church Street Station in 
downtown Orlando. 

"The Micbt'\ Mouse Club was a 
big source for a lot of big things, 
and we're going to help keep cul- 
tivating talent," i'earlntan says. 
" There's a lot of talent out there. 
A lot of people who want to be 
singers but can't without the right 
help." 

Nowadays, I'earltnan is focus- 
ing his energy on Natural, a boy 
baud with members w ho play 
instruments. The group is build- 
ing a fan base in Germany with 
hopes of using that momentum 
to explode in the United Slates. 
It's the same strategy that worked 
for "N Sync and the Backstreet 
Boys. "Germany always has been 
the best testing ground for us. so 
if it ain't broke, don't fix it." says 
Pearlman. w ho reports that Nat- 
ural is making bigger waves in 
Europe than either 'N Sync or 
BSB. "The other night, thou- 
sands of girls came to the concert. 
It was unbelievable*' 1 

Wright, meanwhile, is pro- 
moting a trio of new pop acts 
aimed at the 'tween" market of 

H- to 13-year-olds on bis Wire 



Records. Jer-Z is a 13-year-old 
singer [hat Wright likens to a 
young Janet Jackson; Stevie 
Brock. 1 2, is a pop singer now 
recording his debut album with 
help from former Color Me 
Badd singer Gary Carolla; and 
Triple Image is a pop trio of 
teenage sisters promoting (heir 
Celebrate debut. 

Wright, w ho records all the acts 
at his Wire Studio, is building bu« 
outside MTV, focusing on kid- 
friendly Nickelcxleon, ABC Fami- 
ly Channel and Radio Disney. He 
also is working on a new album 
with Boy/ II Men in Orlando and 
another project with Sarah Bright- 
man. "You don't necessarily have 
to have MTV to promote an act. 
Aaron Carter is a perfec t example. 
He has never gotten one spin on 
MTV or national radio, but he 
sells between I million and 1.S 
million w hen he puts an album 
out." he says. 

I'earlman, w ho likes to say that 
boy bands will be popular until 
"God stops making little girls," is 
bullish on the future of Orlando- 
based pop music. "Orlando will 
always have its own little niche. 
Nothing competes with New 
York, and L.A. is a version of New 
York better-know 11 for actors and 
movies. [Orlando] bangs out pop 
music, and it's here to Slav." B 



PH AT PLANET 

M REiORDINC ifUDIOt 




Orlando, Florida 



Your final destination for the greatest sound in the galaxy! 

407.195.7170 



1 





•All Discrete API Legacy Console 
- 'Loads of Tube Mies I Vintage Sear! - ; 
. 'Studer. Neve, Ampex, Pro -Tools/ Apogee 
•fireat rotes for labels i Indie Artists 
•Artist-Resident packages for projects 
includes housing, car rental.etc. 
-Record your next Hit Record at PHjtT' " J 
PUNET without breoking your bank occountt 

ft™ 

Www.phatplanetstudios.coni 



"Uncompromising 
sound quality, great 
atmosphere, with 
attractive rates in\ •'• 
the Sunshine State!*. 
Phat Planet is an . 
Incredible value! . • 
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Natural Has All The Makings Of The Newest Pop Sensation 



Veil the guvs in Nat- 
I ural thai bands 
I arc dead and thcv'll 
say thai doesn't apply 
to them. *' People think 
we're a boy band, 
but we don't always 
dance," says Patrick 
King, 22, on a cell 
phone during sound 
check for a conceit in 
Germany. "We're not 
a boy band that plays 
instruments, but a 
band thai can dance. If we had to 
do one tiling or die other, it would 
be playing." 




Proficient on gui- 
tar, keyboards, violin, 
cello and French 
horn. King is more 
than another fresh- 
Faced doo-WOp singer. 
Vet he's just 20*7? of 
the instrumental! v 
inclined Natural, 
which also includes 
drummer Michael 
Johnson, 20. pianist; 
trumpeter Josh "J" 
Horn, 23, bassist, 
saxophonist Ben Bledsoe, 20. and 
guitarist/pianist/saxophonisi Marc 
Terenzi, 24. Though the band's 



instrumental skills separate them 
from N Sync and the Backstreet 
Boys, the group is establishing ils 
career with the same proven Strat- 
egy thai launched ils internation- 
ally known predecessors in pop 
impresario Lou Pearlman's stable. 

Natural is making waves in 
Germany to build a bu// that 
Peaiiman is confident will follow 
them back to the States. "Natural 
has blown up faster than any 
other group I've had," Peaiiman 
says. "They dance on only two of 
the 12 songs they perforin, and 
they do it holding their instru- 
ments. The dancing will be some- 



Attn: A&R, PD's, Producers & Agents.. 



Meet 




Adult Music, 
Made Modern. 






FREE COMPREHENSIVE DEMO PACKAGES AVAILAS 
PROGRAM DIRECTORS, ASR, CLUB VENUES S PRODUCERS! 

• R.O.I - Our focus is to generate a significant return to out label, sponsors and management team. 

• Great Radio-Friendly Songs (with a positive lyrical message) and excellent "album-cuts". 

• Phenomenal Work Ethic - Tour ready with realistic goals and objectives. 

• Crossover Categories - Marketable music for Modern/Mainstream Pock. 

rVji>\ AduJt Contemporary and Adult Top 4C Categories. 

"I \ exi eeds expectations set by Inns fur local entertainment... " 

- Jamie Anderson. The Orlando Sentinel 

"(ireut dynamics with unexpected time i hmtges " 
■ Lenoir McHugli. The Lost <* Found Nightclub < l-ongwood f L| 

"CimiI nuy\ Kith <in awesome \hme. thanks for all vuur help." 

- KM I ynch & Taco HoK WJRK Orlando's Real Rock 101. 1 




thing girls want to sic, .intl I think 
the instruments show the indus- 
try that they are serious and arc a 
force to be reckoned with. Not 
many bands can do it all." 

The band's U.S. invasion is 
already starting, with an inter- 
\ lew segment on N IK 's lhda\ 
show and a performance spot on 
NBC's coverage of the Macy's 
Thanksgiving Day parade. 
"Thing) have been going amaz- 
ing," says Bledsoe. "The lirst dav 
in Germany, we bad no idea what 
to expect: we weren't expecting 
that many people there. Then 
there's a huge line with fans 
screaming and holding signs." 

The band also loured as an 
opening act for the Monkees, but 
Natural's origins are more organ- 
ic than Pcarlinan's other pop 



groups. After meeting on the 
local club scene, the five aspiring 
musicians were already rehears- 
ing together at Orlando's Trans 
Continental Studios when Pearl- 
man poked his head in the door, 
"lie asked if we could sing a 
capella," says King, one of two 
Natural members who has pro- 
vided singing voices for Simpsons 
characters. "Thai's how we got 
slatted." 

Musically. Natural uses instru- 
ments to expand ils pop sensibil- 
ities on its Keep II Natural debut. 
"( hit influences bring us to a dif- 
ferent place." Bledsoe says. "We 
do some songs that are Beatles- 
csquc. Some songs are more 
rock. T here's kind of an alterna- 
tive song on the album. It's basi- 
cally all that." — }A. 



TOURING & VENUES 

C.milmurti fnm Itagr 1 5 

recent winners. "No Doubi set a 
record for lx*cr and wine sales, and 
we experienced no problems," says 
Becker. "Cher is sold out, and 
Bruce Springsteen is too." 

Becker says Orlando's centra] 
location in the state creates a 
much larger market than some 
might believe. "Fori Lauderdale 
and Tampa have water on three 
sides, but they're considered big- 
ger markets, and their per capita 
income is higher," he says. 

Becker admits that competition 
for ihe entertainment dollar in 
Orlando is very high. " There is so 
much else to do here," he says. 
"The locals get all kinds of deals 
at the attractions, and they can 
always go to the beach. We pro- 
vide opportunities, it's up to the 
public as to what they want to do." 

STRONG ATTENDANCE 

Since it o pen ed in 1990 at Uni- 
versal Citywalk in Orlando, the 
3,000-capacily Hard Rot k Live has 
established itself as a first-class 
venue of its si/e. The venue hosts 
three to lour nights of local, region- 
al and national talent per week, 
promoting both in-house and 
along with mainstream promoters 
like ( leal ( Channel I ntei tainmenl 
and Fantasma. Recent concerts 
included Santana, Jewel, the Goo 
Goo Dolls and the Moody Blues. 

Bookings are strong of late, 
according to Chris Iomasso. VP of 
worldwide marketing for ihe 
Hard Rock Cafe. "In the past six 
clays, we had Klvis Costello. Joe 
Cocker and the Indigo Girls," he 
says. "We had a great first quarter; 
the summer was slow, and then 
things picked up again in (he tall." 

Attendance is strong, says 
Tomasso: "We're pretty selective 
about (he talent we put in there. 
We don't have shows every night 
and we focus on booking quality 
acts that will draw people." 

"Iomasso describes Hard Rock 



Live as "a small venue built with 
an arena mindset. We have three 
loading bays, whereas most ven- 
ues our si/e have one. We defi- 
nitely took into account the guest 
experience, hut we also focused 
on back-of-housc. as well." 

With live-star dressing rooms 
and full broadcast capabilities, (ap- 
ings and recordings at the venue 
are liiirly commonplace. "We have 
camera patches throughout the 
building and light trusses suitable 
for television," says Iomasso. "It's 
definitely a plug-in scenario for 
bn >adcast." 

At Silver Springs theme park in 
Ocala, near Orlando, musical 
entertainment helps bring in 
guests as an added attraction. The 
park brings in 18 to 20 acts per 
year to its Twin Oaks Mansion 
venue, starting in mid-january 
and running through April. The 
outdoor area can accommodate as 
many as 15,000 people. 

" This year we have had an 
excellent series," says talent buyer 
Randy Jackson. Acts ranged from 
Vegas-styled artists like Wayne 
Newton and Anne Murray to 
classic and contemporary coun- 
try and pop. Next year's lineup 
includes Randy Travis, Crystal 
Gayle and Loretta Lynn, the 
Righteous Brothers, the Gallins, 
the Beach Boys, Frankie Avalon, 
Lou Rawls, Brenda Lee and 
Tracy Byrd with Asleep at the 
Wheel. Also scheduled to per- 
forin: Louis Mandrel). Paul Ajika, 
the Temptations, the Rockin' 
Roadhouse tour featuring Tracy 
Lawrence. Joe DiUie and Mark 
Chcsnutt, the Guy Lombardo 
Tribute Orchestra and Lynn 
Anderson with Jerry Reed. 

"Our ballpark budget is 
S800.000 for talent and produc- 
tion," says Parker, who adds that 
concerts are included in the price 
ol admission and with season 
passes. "We market the conceits 
as a stand-alone attraction, but 
they are also considered added 
value for that particular day." B 
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Recharges Common's Career 

MCA Artist Building On The Gold Success Of 'Like Water For Chocolate' 



BY RASHAUN HALL 

Success can be fickle, especially for 
an artist who thrives on artistic 
integrity. Common hopes to balance 
recent commercial success with his 
evolving artistry on his latest MCA set. 
Electric Circus (Dec. 10). 

His MCA debut, 2000's Like Wat- 
er (or Chocolate, scanned more 
than 700,000 units, according to 
Nielsen SoundScan. The album was 
also Common's first gold set and 
earned him a Grammy Award nom- 
ination. But Common's goal is not 
to best his previous efforts com- 
mercially, but artistically. 

"I wanted to try to do something 
fresh — to not repeat what I had done 
before," says Common, who publish- 
es through Senseless Music (BMI). "I 
wanted to expand upon what 1 had 
already done. I don't feel the pressures 
of success but rather the pressure of 
trying to top creatively what I've 
already done. I also wanted to create 
something that would transport peo- 
ple to another place than what they're 
used to getting in hip-hop." 

In an effort to create something 
fresh, Common collaborated with a 
host of artists and producers, includ- 
ing rock group P.O.D., Jill Scott, 



producer Jay Dee, and Erykah Badu, 
among others. 

"I love to work with people I really 
admire and get inspired by," Common 
says. "The artists I chose are people 
who not only inspire me, but they 
mean something to the world. From 
the Neptunes changing the face of 
modern music to Cee-Lo bringing the 
message, to Stereolab bringing free 




music that is unrestricted to Prince, 
who has been both a genius and a rev- 
olutionary at what he's done. All those 
people are people I honor and respect. 
They're all touching this Earth with 
something special. 
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"They are some of the best produc- 
ers and musicians in this day and age." 
he adds of his work with the Neptunes. 
"I knew people probably wouldn't 
expect me to work with them, but I 
expected it because they're fresh. I 
don't stay away from people because 
they're popular. It has to be something 
that touches me for me to work with 
them, whether [they are| popular or 
just starting out. There has to be some- 
thing I can connect with. I knew they 
could create something for me that 
would fit me perfectly." 

The fruits of that union are already 
paying dividends in lead single "Come 
Close to Me" featuring Mary J. Blige. "I 
had a 50-something-year-old man come 
up to me in the grocery store yesterday 
and say, That new song you got out is 
good,' " Common says about the single 
that is currently No. 40 on the Hot 
R&BTHip-Hop Singles & Tracks chart. 
"One of my friend's daughters, who is 
almost 2. gets up every morning want- 
ing to play Come Close.' The response 
has been beautiful. The video has also 
been getting a lot of love. This is the 
most people have ever approached me 
about a video, saying they dug it It's also 
given me more exposure." 

Building on the success of Like 
Water for Chocolate, MCA firmly 
believes Electric Circus will do as well 
as, if not better than, the former album. 

"The artist's vision for this album 
was to push the creative envelope," 
MCA Records VP of marketing Tim 
Reid says. "He pushed the creative 
envelope a little further than he did 
with Like Water for Chocolate. With 
the lead single 'Come Close' really start- 
ing to take off at radio and video |out- 
lets|, we're expecting big things." 

Booked by Cara Lewis for the 
William Morris Agency in New York, 
Common is slated to begin a week 
of spot dates Dec. 14. He will return 
to the road with the Roots in late 
January 2003. 

In addition to touring. MCA hopes 
to broaden the MC's exposure via other 
platforms. According to Reid, Com- 
mon will be featured as a spokesper- 
son for Coca-Cola's 2003 global adver- 
tising campaign. He will also make a 
guest appearance on the UPN sitcom 
Girlfriends. "As the single is nearing a 
peak, with the television appearances 
and the video rotation — which cap- 
tures the magic of the song — you'll 
definitely see him." 

Managed by Derek Dudley of At- 
lanta-based Artistic Control Manage- 
ment Group, Common has his own 
expectations for Electric Circus. But 
he hopes, first and foremost, that fans 
enjoy and appreciate the music. 

"I want people to say that this album 
makes them feel good," Common says. 
"I want them to feel like this is some- 
thing fresh. Secondly, of course, I want 
multi-platinum success, if possible. I'm 
reaching for the sky like that, because I 
believe it can happen with this album." 



and The Blues 



RETURN OF THE DRU: It's been four 
years since the group's previous al- 
bum, the multiplatinum Enter the 
Dru. But it's business as usual for 
Dni Hill. "Real singers never go out 
of style," says member Sisqo. "and 
we can sing. As long as an act's tal- 
ent stays intact, it can come back as 
many times as it likes. When people 
see us, they get us." 

Thus the group is currently on 
an extensive, grassroots promo- 
tional tour, hitting radio stations 
across the country on behalf of 
new Def Soul album Dru World 
Order. The Nov. 26 release entered 
the Billboard Top R&B/Hip-Hop 
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Albums chart at No. 2 and The 
Billboard 200 at 21. Viewers got a 
taste of the revitalized Dru Hill, 
which now includes fifth member 
and longtime collaborator Scola, 
when the fivesome (including 
Nokio, Jazz, and Woody) per- 
formed at Stevie Wonder's recent 
induction ceremony for BET's 
Walk of Fame. 

Nokio, who produced most of the 
album, says the most important 
thing about going back into the stu- 
dio as a group was "keeping our 
sound intact. Hanging out and writ- 
ing songs together gave us the 
chance to get that camaraderie 
back." Woody concurs, "This album 
is reflective of what each person in 
the group is good at; we have brand- 
new respect for each other." 

In addition to working with 
Case, TQ, and Noreaga, the group 
chose as its first single the mid- 
tempo "I Should Be," written by 
newcomers and fellow Baltimore- 
ans Everyday. 

Soon to join Sisqo and Woody in 
the solo-album arena is Jazz, 
whose as-yet-untitled debut ("It's 
done, hot, and ready," he says) is 
slated for a 2003 release. Despite 
past problems and the relatively 
long gap between albums, Dru Hill 
doesn't feel it needs to play catch- 
up and promises its next album 
won't take another four years. 



"We're just at peace right now and 
don't feel we're behind the times. 
People have to catch up to us," 
Sisqo says with a laugh. 

SOLO STAR: Solange. the newest 
singer/songwriter from the Music 
World Music/Columbia stable, bows 
her debut album. Solo Star, Jan. 21 . 
2003. The lead single is "Feelin' You, 
Part 1 & 2" featuring N.O.R.E. The 
16-year-old, who contributed three 
songs to Kelly Rowland's album, co- 
wrote more than half of Solo Star 
and says she's been "writing since I 
was 7." She goes on to note that the 
new album is "way different from 
the Destiny's Child 
sound, mixing 
R&B and reggae." 
Also collaborating 
with her on the al- 
bum were Timba- 
land. Rockwilder. 
the omnipresent 
Neptunes, and big sis 
Beyonce Knowies. 

Solange is also 
joining Destiny's 
Child on about 
half of the trio's 
current 12-city ra- 
dio Christmas tour, which kicked off 
in hometown Houston at KRBE. 
Beyonce's solo set is now due in late 
March/early April 2003. Music 
World Music chief Mathew Knowies 
plans to release a total of 12 albums 
next year. 

2003 IMAGES: India.Arie heads 
the list of recording-artist nomi- 
nees for the 34th annual NAACP 
Image Awards, with five nomina- 
tions including outstanding fe- 
male artist and outstanding album 
{Voyage to India). Close behind 
with four nominations is Erykah 
Badu. with Mary J. Blige and Kirk 
Franklin earning three nods each. 
The annual ceremony, which also 
recognizes achievements in TV, 
film, and literature, will be taped 
March 8, 2003, at Los Angeles' 
Universal Amphitheatre and air 
March 13 on Fox. 

SEASON'S GREETINGS: Past holiday 
performances by Babyface. Luther 
Vandross & Chaka Khan, Mary J. 
Blige. and Patti LaBelle will pro- 
vide the centerpiece for the fifth 
annual Sears Soul Train Christmas 
StarFest. Hosted by Arsenio Hall, 
the syndicated Tribune Entertain- 
ment special (airing between Dec. 
14-22) will also include cameos by 
Aretha Franklin, Beyonce Knowies, 
and others. 
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SERMON 'REACTS': After 16 years in 
the game. Erick Sermon remains as 
vital as ever. The Bayshore, N.Y.. nat- 
ive offered his fourth solo set. React 
(J), Nov. 19; the album debuted at 
No. 13 on the Top R&B/Hip-Hop 
Albums chart. 

The lead single and title track, fea- 
turing Redman, is already gaining 
attention at radio and video outlets. 
The song is currently No. 9 on the 
Hot Rap Tracks chart. Not bad for a 
tune that was never meant to see the 
light of day. 




"The beat was made two years ago 
for Redman, and I was in the studio 
rocking it," Sermon says of the Just 
Blaze-produced single. "I was play- 
ing an old DAT when 1 came across 
it. I just started wilding on it, be- 
cause I was never really trying to 
make it a real record. 

"The same thing happened with 
'Music'; that was something I found at 
my house," he adds. "I did it in my base- 
ment It took me an hou r-and -a-hal f . It 
was something that I did for myself." 

It looks like Sermon's musings 
continue to pay dividends. His debut 
J set, 200 l's Music, peaked at No. 8 
on Top R&B/Hip-Hop Albums. Ser- 
mon scored his biggest chart suc- 
cess as a solo artist with the album's 
title track: "Music" peaked at No. 22 
on The Billboard Hot 100 and at No. 
2 on the Hot R&B/Hip-Hop Singles 
& Tracks chart. 

In addition to party tracks like 
"React," Sermon gets serious on the 
message-driven "Love Iz." That "is 
an important record because of 2Pac 
and Biggie ISmalls]. and 1 know 
people talk about them all the time. 
But to me, some people don't even 
know what murder is and what loss 
is like," he says. "We're in a culture 
where it was supposed to be fun. 
Music was supposed to be some- 
thing that was made for your listen- 
ing pleasure. 1 just wanted to remind 
people of that: Love is music. Love 



is looking out for your people." 

Although React is fresh on the 
racks, Sermon is already working on 
future projects. While he doesn't 
rule out a future album by EPMD 
(the rap duo he and Parrish Smith 
created in 1987), Sermon says it 
won't be in the near future. "Right 
now, we're concentrating on Red- 
man's and Keith Murray's projects. 
Then we'll have a Def Squad album 
after that. If EPMD is going to hap- 
pen next year, it will be late 2003." 

MIX MASTERS HONORED: New 

York's hip-hop community came out 
recently to honor mix-tape and mix- 
show DJs nationwide at the seventh 
annual MixTape Awards, held at the 
Manhattan Center. But the ceremo- 
ny was cut short because of a back- 
stage dispute among participants. 

The show, produced by Justo Fai- 
son's Just Entertainment, was host- 
ed by Red Alert and scheduled per- 
formances included ones from Big 
Mike, 54th Platoon. Johnny Blan- 
co, and Lady Luck. Busta Rhymes. 
Redman, Kid Capri. Gangstarr, 
Melle Mel, Kool Here, Cold Crush 
Brothers, MTVs Sway, and FUBU's 
Carl Brown and Keith Perrin were 
among those in attendance. 

The final list of winners, which was 
released after the cancellation, 
included Kay Slay (best mixtape DJ, 
best mixtape duo [with Whoo Kid] i. 
Mister Cee (best club mixtape DJ), 50 
Cent (best artist on a mixtape), DJ 
Enuff (best radio mixtape DJ), and 
Beverly Bond (best female mixtape 
DJ). The entire list of winners can be 
found at billboard.com/awards. 

BEATS, RHYMES & BOXING: The 

worlds of boxing and hip-hop went 
toe to toe recently at Thunderbox's 
Fistful of Dollars. Held at the Trump 
Taj Mahal in Atlantic City, N J., eight 
heavyweight contenders fought in a 
winner-take-all, one-night tourna- 
ment, with the champion taking 
home a $100,000 grand prize. 

Hosted by comedian Griff, the 
Cedric Kushner Promotions/Street 
Alien Production event was Thun- 
derbox's first pay-per-view and fea- 
tured performances by 54th Platoon, 
Krumb Snatcha, Xzibit, and Eve. 

Congratulations to Newark, NJ.'s 
Maurice Harris, who took home the 
$100,000 cash prize. Other fighters 
included Tim Witherspoon. Jeremy 
Williams, Paolo Vidoz, Derrick Jef- 
ferson, Ray Austin, Gerald Nobles, 
and Anthony Thompson. 

Fistful of Dollars is slated to be a 
quarterly event for Thunderbox, 
with the next tournament scheduled 
for April 2003. 
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WORTHTHE EFFORT? When it comes 
to Latin music piracy, the battle has 
traditionally been fought on the streets 
and through the courts. The efficacy 
of awareness campaigns, especially 
those featuring stars, is less clear. After 
all, how sympathetic can someone 
earning minimum wage be when a 
star with a publicly lavish lifestyle 
urges them not to buy pirated CDs? 

And yet the benefits of star appeal, 
coupled with a more populist and 
philosophical view of the effects of pira- 
cy, are the thrust of a new awareness 
campaign aimed at the Latin public. It 
was launched in the U.S. by the Re- 
cording Industry Assn. of America 
(RIAA) and in the Latin region by the 
International Federation of the Phono- 
graphic Industry (IFPI). 

Titled "Mi Sueno Vale (My Dream 
Is Worth It)," the public service an- 
nouncement (PSA) campaign follows 
a similar RIAA campaign launched 
earlier this year aimed at fighting ille- 
gal downloads in the mainstream 
market. It features such established 
Latin stars as Shakira Nana. Marc 
Anthony, and La Ley. 

"The heart of the campaign is to 
impress upon the public that piracy is 
killing the development of future 
artists," IFPI Latin America regional 
director Raul Vazquez says. "We always 
talk about piracy, piracy, piracy; we talk 
about the consequences, but this cam- 
paign says, 'We have to protect the 
development of future artists, and the 
way to do it is [by] fighting piracy.' " 

The official launch of Mi Sueno Vale 
was a Dec. 5 event at Los Angeles' 
South Gate High School during which 
Disa artist Humberto Herrera and RIAA 
and IFPI executives spoke with some 
800 students. The event culminated 
with students destroying hundreds of 
pirated CDs. Similar events are planned 
in high schools around the nation at 
the same time that the PSAs should 
begin running in key Latin markets, 
including Los Angeles, Houston, Dal- 
las, New York, and South Florida. 

IFPI Latin America is planning 
events in various high schools and 
colleges throughout Latin America 
and is also developing a different 
series of spots that should air by the 
end of next quarter; commitments 
from various networks are already in 
place in Mexico and Brazil. The PSAs 
will follow a Christmas media cam- 
paign that features one established 
and one up-and-coming artist relat- 
ing their experiences of trying to 
make it in the music world. 

"The topic isn't piracy per se, nor do 
the artists say, 'Don't buy stolen music,' 
nor do they ever speak down to the 



kids." IFPI communications director 
Ignarin Meyer says. "They say. 'It's hard 
to make your dream come true.' " 

The argument, Meyer says, is that 
kids who want to pursue musical 
careers may not have the same op- 
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portunities as, for example, kids 
who want to become lawyers, be- 
cause of piracy. 

As with all educational campaigns, 
it will be hard to judge its success 
immediately. But Mi Sueno Vale cost 
very little to develop, according to RIAA 
VP of Latin music Rafael Fernandez. 

"If it looks like we're getting the 
reaction we hope to get, perhaps we 
can fund it much better," Fernandez 
says. "In order to have an overall suc- 
cessful campaign, you need to have an 
educational campaign, as well." 

RrTMO INCENTIVES: In an effort to spur 
holiday sales and fight the allure of 
lower-priced pirated CDs, retailer 
Ritmo Latino is offering a series of 
incentives to buyers, ranging from a 
DVD (with a purchase of Los Tigres del 
Norte's Im Reina del Sur) to a wrist- 
watch (with Shakira's Grandes Exi- 
tas). According to head buyer Alberto 
Uribe. for the past six months, each 
major release has been accompanied 
by a premium for the buyer. 

IN BRIEF: Recovering after emergency 
surgery, salsa icon Celia Cruz called 
upon the press to respect her privacy 
and refused to disclose details of her ail- 
ment. In an open letter to the press, 
Cruz gave thanks for the outpouring of 
support and concern she has received, 
then emphasized her wish to recover 
in peace . . . Two singles by up-and- 
coming Warner trio Bacilos have been 
tapped for commercial campaigns. "Mi 
Primer Million" (My First Million) will 
be used in a national TV campaign for 
Corvette from Sunday ( 15). while Bud- 
weiserwill use current single "Caralu- 
na" (Moonface) for a national radio 
campaign starting in January 2003. 



BY HOWELL LLEWELLYN 

Many of the world's leading 
Latin jazz artists gathered in 
Havana this month for one of the 
most eagerly awaited events on 
the calendar: the 20th Havana 
Jazz Festival Dec. 11-15. 

Latin jazz received a massive 
boost two years ago with the re- 
lease of Academy Award-winning 
film director Fernando Trueba's 
documentary tribute to the musi- 
cal form, Calle 54 (54th Street); 
on that occasion, several of the 
artists featured in the movie were 
booked for the festival. 

The biennial event usually fea- 
tures musicians from the U.S., and 
this year is no exception. Blues 
maestro Taj Mahal; saxophonist 
Joe Lovano; pianist Kenny Barron: 
double-bassist Charlie Haden; 
trumpeter Roy Hargrove; Arturo 
O'Farrill. son of the recently de- 
ceased Chico O'Farrill; flutist Dave 
Valentin; and Puerto Rican per- 
cussionist Bobby Sanabria are all 
scheduled to take part. 

The highlight of the festival is 
to be the Sunday (15) presenta- 
tion of the third SGAE Latin Jazz 
Award, offered by Spanish au- 
thors' and publishers' society 
SGAE. A jury comprising Cuban 
Grammy Award-winning pianist/ 
composers Chucho Valdes and 
Gonzalo Rubalcaba and Spanish 
flutist/saxophonist Jorge Pardo 
selected eight finalists from 
scores submitted by 112 candi- 
dates from 13 countries. 



Latin 
Jazz Acts 
Gather For 
Havana 
Festival 




"The SGAE is deeply committed 
to this event, which we consider 



to be among the most important 
of its genre," SCAE events organ- 
izer Pablo Sanz says. "A measure 
of the festival's prestige is the 
number of non-Cubans who at- 
tend, especially those from the 
U.S. Latin jazz is no longer just 
another sub-form of jazz but now 
has its own identity." 

The winner — announced after a 
concert by the Gonzalo Rubalcaba 
Trio performing tracks from its 
new album. Supernova — received 
11,000 euros ($11,000), with 5,500 
euros ($5,500) and 3,000 euros 
($3,000) going to second- and 
third-place composers. 

The eight selected scores were 
to be performed a day earlier by 
Cuba's renowned pioneering jazz 
band Irakere. The finalists include 
two scores each from Cuba, Spain, 
and Brazil and one each from 
Colombia and Peru. Other entries 
came from Argentina, Costa Rica, 
Ecuador, Mexico, Portugal, Puer- 
to Rico, Uruguay, and Venezuela. 

Other SGAE activities included 
a concert by Galician pianist Abe 
Rabade, who won the best new 
pianist award at the SGAE-organ- 
ized 2001 Tete Montoliii Jazz fes- 
tival. SGAE was also planning to 
present new albums by Cuban 
percussionist/drummer Ciraldo 
Piloto and Cuban pianist Ramon 
Valle, as well as a roundtable on 
Latin jazz featuring Rubalcaba, 
Pardo. and flautist Jose Luis 
Cortes, leader of timba/silsa band 
NG La Banda. 




Uncaged Tlores. Riding high on the crest of the success of their latest album. La Reina del Sur (currently No. 4 on the 
Billboard Top Latin Albums chart and No. 1 on the Top Regional Mexican Albums chart). Los Tigres del Norte visited 
Miami for Columbia House's Club Musica Latina Awards, at which they collected the artist of the decade award. Pic- 
tured, from left, are band members Heman Hernandez and Jorge Hernandez, Club Musica Latina senior director 
Chiqui Cartagena, awards-show hostess Sissi. and band members Eduardo Hernandez. Luis Hernandez, and Oscar Lara. 
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[mi latin mma»iiw 


ATodaDada 






37 


26 




LUPILLO RIVERA 

SONY OISCOS B7W im. - |M| 


Amorcito Coraion 






33 


24 




VICTOR MANUELLE 
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I SIN BANDERA 0 

| SON. DISCOS Mi M4 « tQ CD' |H1 


Sin Bandera 


12 




46 


53 




THE LATIN ALL-STARS 


Exilos Latinos: Latin Hits 


44 




57 






PEDRO INFANTE/RAMON AYALA Dm 

FRE0C iWEAME X ltB\ WARNER LATINA 11} IB CO 1 


Voces Unidas Por Primera ver 


45 




52 


34 




LOS RAZOS 

KAmmmmumttmrnmi 
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o 






SUENA 
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PERDONAME Ml AMOR 
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FQNOVISA 


3 
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UUMS1MMK2 IE KLISUSIWWQE 
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LA REINA DEL SUR 
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18 


I 3 


10 
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Brazilian Icons Form New 'Tribe' 



BY TOM GOMES 

SAO PAULO. Brazil— Three of the 
greatest icons of contemporary 
Brazilian pop music — Marisa Monte, 
Arnaldo Antunes, and Carlinhos 
Brown — last month released a joint 
album on EMI Brazil. Tribalistas 
(Tribalistsl includes 13 new songs 
reminiscent of Doces Barbaros, the 
quartet created by Caetano Veloso. 
Cilberto Gil. Maria Bethania. and Gal 
Costa in the 70s as part of the Tropi- 
calia movement that Gil and Veloso 
spearheaded and which was known as 
much for its music (which introduced 
electric guitars and instruments to 
popular Brazilian music) as its so- 
cially charged lyrical content. 

In joining forces, the three artists — 
whose paths have crossed many times 
during their careers — manage to 
sound unlike anything else in Brazil- 
ian pop; in fact, they don't sound like 
themselves as soloists, either. 

Mixing nylon and steel-stringed 
acoustic guitars with plain percussion, 
the album was recorded in 15 days. 




The repertoire was worked on more 
than one year before, when Monte 
went to Salvador. Bahia. to record a 
special appearance on Antunes' al- 
bum, which Brown produced. 

"We stayed together for one week, 
and as usually happens when we are 
together, we wrote a lot of songs." 
Monte says. By the end of that week, 
more than 20 songs were almost fin- 
ished. One year later, the three 
artists met at Monte's house in Rio 
de Janeiro, Brazil, and recorded the 



album, which also features Bahian 
singer Margareth Menezes on "Passe 
em Casa." 

EMI will also release a DVD about 
the making of the album. Cameras 
installed in the studio filmed every 
aspect of the two-week recording 
process, allowing fans to view the day- 
to-day album production, including 
rehearsals, creation of the arrange- 
ments, and discussion of lyrics. 

High expectations surround the 
project, which currently occupies the 
No. 2 spot (for the second consecutive 
week! on Brazil's sales charts. But 
none of the three artists plans to pro- 
mote the album or tour around it — a 
position that matches the philosophy 
of the disc. 

"1 believe that the lyrics of the [tide] 
track speak of very simple facts: trad- 
ing absolutes, dogmas, the establish- 
ment, and God for the joy of living 
every day as a community." Arnaldo 
says. That's where the idea of the tribe 
comes from: no absolutes, no judg- 
ments, no religion — nothing." 



Sony Strengthens Regional Mexican With Titan 



BY LEILA COBO 

Sony Discos has signed a licens- 
ing deal with California-based indie 
Titan Records, which specializes in 
regional Mexican product. 

Under the new accord — which was 
inked by Titan Records president 
Rigoberto Garcia. Sony Discos chair- 
man/CEO Oscar Llord, and Sony Dis- 
cos VP of the regional Mexican divi- 
sion Ruben Espinosa — Sony will 
manufacture, distribute, and pro- 
mote Titan's releases for the next 48 
months. Espinosa says a major impe- 
tus of the deal was Titin's roster, 
which includes El As de la Sierra and 
El Halcon de la Sierra. 

Espinosa says. "It's been a blessing for 
the label and myself to make this deal, 
because these kids are very, very well- 
known in the entire American territory', 
and they've sold many, many albums." 

.As part of the deal. Sony will release 
1 1 new albums from El As de la Sierra 




FROM LEFT: ESPINOSA, LLORD. AND C 



and El Halcon de la Sierra and will 
gradually incorporate other Titan 
artists into its roster. Titan, which pre- 
viously distributed its own product, will 
continue to sign and develop its own 
artists with support from Sony and will 
have the option to release projects that 
Sony chooses not to take on. 

Espinosa says. "Small companies 
have a problem. Alone, they can only 



get to a certain level. If they come 
together with a company like ours, 
they have that channel of sales, dis- 
tribution, and promotion." 

Sony's deal with Titan is part of the 
label's efforts to expand its reach in 
the regional Mexican market. Sony 
also distributes product put out by 
Cintas Acuario. the label that carries 
star Lupillo Rivera. 



AmericaLatina... 



InMcdco: Alejandro Fernandez released his first DVT) 
Nov. 19. a compilation titled Im Trayecloria (The Path). 
It includes 17 videos culled from his albums Que Seas 
Muy Feliz (I Hope You're Very Happy), Muy Dentro de 
Mi Corazdn (Inside My Heart), Me Fsloy Fnamoran- 
do (I'm Falling in Love), Mi Yerdad (My Truthl. and 
his latest. Origenes (Origins). The 97-minute DVD also 
includes a photo gallery and an interview. 

TERESA ACUILERA 

In Argentina: Sony Music Argentina has moved 
from its traditional building near the National 
Congress to the hip neighborhood dubbed Paler- 
mo Hollywood to share offices with Sony Elec- 



tronics. The new address is Nicaragua 5410. tele- 
phone: (011-54-11)4779-7900. 

MARCELO FERNANDEZ BITAR 

In Brazil: Brazilian Music & Arts (BMA) will host the 
MIDEM 2003 opening-night party Jan. 19 in Cannes. 
The event will feature a series of young Brazilian 
artists, in keeping with that country's tradition of 
participation in the annual trade fair. BMA, a non- 
profit venture for Brazilian music, performing arts, 
independent producers, distributors, and promoters, 
launched a Brazilian group stand at MIDEM 2002 
representing several labels that will return this year. 

LEILA COBO 




STRICTLY SPEAKING: With Strictly 
Rhythm Records now history (Bill- 
board. Oct. 12). three of its princi- 
pal players — Mark Finkelstein 
(CEO). Mark Bluzer (CFO), and 
Ban Gossman (VP of promotion) — 
have partnered with booking agent 
Diane Cheadle of By Association to 
form the Caroline-distributed Blue 
Chip Records in New York. Finkel- 
stein and Bluzer will hold the same 
titles at the new label: Gossman and 
Cheadle are, respectively, president 
and director of A&R. Jimmy Smith, 
who oversaw Strictly Rhythm's 
retail and press departments, is 
operations manager. 

According to Gossman. Blue 
Chip will focus on artist develop- 
ment. DJ Drastik. Andrew Spade. 
DJ Louis Osbourne (son of Ozzy). 
and the Warp Brothers are the 
label's initial signings. With the 
exception of Osbourne (who will 
issue a DJ mix in April 2003), each 
will release full-lengths of original 
material, with the Warp Brothers' 
Warp Factor streeting first (March 
11. 2003). This disc will be pre- 
ceded by the single "Cokaine." fea- 
turing remixes by Robbie Rivera 
and Drastik. 

At the same time. Gossman has 
become a partner in By Association, 
which has added a U.S. artist- 
management/merchandising arm 
(Drive East Entertainment) to its 
operation. And Finkelstein has 
opened the doors to Think Fink, a 
company designed to shop original 
material by Blue Chip artists — and 
others — overseas. 

"These are very much separate 
entities yet also very interactive." 
Gossman notes. "There will defi- 
nitely be some overlap." She points 
out that the Warp Brothers and 
Osbourne are booked and managed 
through By Association and Drive 
East Entertainment, respectively. 
Call it the Blue Chip Records Al- 
liance, if you will. 

"2002 was the year when all the 
rules changed." Gossman adds. 
"New business models are now 
needed in order to survive. Today, 
especially in dance/electronic, you 
must earn money from different 
sectors. It's no longer simply about 
putting out 12-inch singles and 
hoping that one of them sticks." 

Finkelstein adds. "[This alliance] 
brings together seasoned veterans 
to provide all career representation 
and services to the dance-music 
industry. During these difficult 
times, it will take a fully coordinat- 
ed assault via every avenue of pro- 
motion and marketing available to 
achieve success within the dance- 



music industry. I am overjoyed at 
being part of the team which rede- 
fines the business model for the 
dance music industry." Blue Chip 
may be reached at 914-709-9221. 

A LABEL TO CALL HOME: When 
Strictly Rhythm shuttered two 
months ago. numerous artists 
were left without a label to call 
home. For an artist like Relna. 
whose just-issued single "No One's 
Gonna Change You" was ascending 
the Billboard Hot Dance Music/- 
Club Play chart at the time, the 
label's closing couldn't have come 
at a worse time. 




In the weeks since, the singer's 
managers; — Norma Jean Wright and 
Renee Goldstein — have taken meet- 
ings with several labels interested in 
signing Reina. We're happy to report 
that she signed on the dotted line 
with Robbins Entertainment, which 
will reissue "No One's Gonna Change 
You" in late January/early February 
2003. Additionally. Robbins has 
obtained Reina's back catalog from 
Strictly Rhythm. 

"Things are. once again, looking 
up." Reina says. "I'm incredibly 
excited about working with [label 
founder] Cory Robbins and his 
team, who have had much success 
with artists like Lasgo. DJ Sammy. 
Ian Van Dahl. and Rockell. 

With Robbins' success at the 
radio level, our fingers are crossed 
that Reina will soon be embraced by 
a national cadre of music directors 
and PDs. Such a talent deserves 
nothing less. 

In the meantime. Reina will con- 
tinue laying down the foundation 
for her debut album, which we're 
told will be primarily dance but 
with a few surprises. "I'm currently 
in the studio with a variety of pro- 
ducers." she says. "I want to make 
sure my first album is a clear indi- 
cation of who I am." Perhaps that 
explaias why she's handling some of 
the songwriting herself. 
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Autumn Setup Crucial To Sales 
Of Country Christinas CDs 




HY NOTE: Veteran publicist Mike 
Hyland will retire from the music 
industry after 34 years and close his 
5-year-old firm. Full Court Press, 
effective Dec. 31. 

During his long career, which in- 
cluded 24 years in Nashville, Hyland 
worked for Capricorn Records, Elek- 
tra/Asylum Records. Monument Rec- 
ords, and Opryland USA, in addition 
to several public-relations firms. His 
recent clients included Audium Rec- 
ords, Madacy Entertainment, and the 
Bluebird Cafe in Nashville. 

Among the acts he's worked with 
over the years are the Allman 
Brothers Band, the Rascals. Sonny 
& Cher. Cat Stevens. Traffic Hum- 
ble Pie. Minnie Pearl. Hank Wil- 
liams Jr.. Keith Whitley, and Way- 
Ion Jennings. 
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Hyland, who also worked briefly as 
a reporter for Billboard in the 1970s, 
began thinking about leaving the 
business during his long recovery 
from a heart attack he suffered at the 
Atlanta airport in January. "I was real- 
ly anxious to get back to work and be 
whole again." he says, "but once I did. 
the glamour and excitement was not 
there. It wasn't good for my clients, 
and it certainly wasn't good for me." 

Before then, however. Hyland had 
a career filled with many highlights, 
including hearing the Allman Broth- 
ers for the first time while working in 
New York and liking what he heard so 
much that he moved to Macon. Ga.. 
to work with the hand. 

But his nine years with that group 
were not trouble-free. "The Allman 
Brothers could be trouble." he says 
with a laugh. "They really didn't like 
doing interviews." 

After then-journalist Cameron 
Crowe did an interview with Greg All- 
man for a Rolling Stone story. Hyland 
recalls that Allman. apparently un- 
happy with the interview, called 
Crowe at 3 a.m. and said. "Come 
down here and give me the [inter- 
view! tapes." Crowe complied. 



Hyland also recalls trying to set up 
a photo shoot for the Allman Broth- 
ers, who once used the same publici- 
ty photo for three years because, as 
Hyland puts it. "trying to get them all 
in the same room at the same time 
was a chore . . . The Allman Brothers 
never figured out [that publicity! was 
part of the job." 

At this particular shoot, everyone 
showed up but Dickey Berts, who even- 
tually wandered in with what Hyland 
describes as "a smile on his face and a 
big black eye. He had gotten into a 
fight." The shoot went on as planned. 

After 34 years in the business, 
Hyland says one thing that got easi- 
er was communication, thanks to 
faxes, e-mail, and other innovations 
that helped work get done more 
quickly. What got harder, he says, is 
the corporatization of the music 
business and the loss of so many 
independent labels. 

Overall, however, Hyland says he 
has no regrets about his career. "I've 
had some of the best times of my 
life doing this stuff. I've had incred- 
ible experiences meeting some in- 
credible people." 

ON THE ROW: Mindy McCready has 

parted ways with Capitol Records 
after only one album. She previous- 
ly recorded for BNA. 

Pam Russell has been promoted 
to VP of national sales for Mercury 
Records and MCA Nashville. She pre- 
viously was VP of national sales for 
MCA Nashville. In her new role, she 
will oversee national sales initiatives 
for both labels. 

Members of the Americana Music 
Assn. (AMA) have elected a new 
board of directors for 2003-2004. All 
directors will serve two-year terms. 
Newly elected to the board are 
Duane Jarvis (in the songwriter 
categoryl. Cary Baker of Baker- 
Northrop (publicity). John Timmons 
of Ear X-Tacy (retail). BMI's Mark 
Mason (performing rights). Al Moss 
of Al Moss Promotions (promotion). 
Dualtone's Dan Herrington I label). 
Merlefest's Claire Armbruster (pre- 
senter), and attorney Steven Glad- 
stone (business/finance). Three at- 
large directors were also elected: A r o 
Depression magazine's Kyla Fair- 
child, Sugar Hill's Steve Gardner, 
and XM Satellite Radio s Jessie 
Scott. They join eight other board 
members who are serving the final 
year of their terms. 

In related news, the fourth annu- 
al AMA conference has been set for 
Sept. 18-20. 2003. at Nashville's 
Renaissance Hotel. 



BY DEBORAH EVANS PRICE 
and PHYLLIS STARK 

NASHVILLE — How do you market a 
product that only has a shelf life of 
about three months per year or less 
but has the potential to keep selling 
seasonally year after year? 

That is the challenge facing labels 
that release Christmas albums, 
including those responsible for an 
abundance of new ones in the coun- 
try genre this year. Seasonal releas- 
es represent unique marketing chal- 
lenges for record labels but can also 
reap big benefits. 

With holiday albums, "you're 
drowning in obstacles." says Sony 
Music Nashville executive VP/GM 
Mike Kraski. who cites the short shelf 
life and a reduced window for media 
exposure among those hurdles. "So 
you're out there without the best bul- 
lets in your gun. It's a hard thing to 
sell a Christmas record." 

Nevertheless, among the acts that 
have released new Christmas albums 
this year are Alan Jackson, Brooks & 
Dunn. Jo Dee Messina. Lee Ann 
Womack, Patty Loveless. Clay Walk- 
er, the Tractors, Patti Page, the Oak 
Ridge Boys, the Charlie Daniels 
Band, the Bellamy Brothers, and Cle- 
dus T. Judd. 

"The accounts seem to really 
enjoy Christmas albums." RCA 
Label Group (RLC) executive VP 
Butch Waugh says. "They do really 
well, especially [those albums] by 
established stars." 

While labels often begin releasing 
holiday albums as early as September, 
marketing executives say there is real- 
ly a three- to four-week selling season 
that runs from the Thanksgiving hol- 
iday in the U.S. until Christmas. 

Kraski says holiday releases that 
come out in September languish: 
"The Christmas selling season starts 
after Thanksgiving. The only reason 
to get them out there earlier is 
because there are retailers who pre- 
package Christmas product, so you 
want to be in the pre-pack." 

"We've seen sales as early as the 
first week of September, but you don't 
really see the huge sales until right 
around Thanksgiving, and that con- 
tinues until the end of the year," 
Waugh says. "I like to have my Christ- 
mas product into the accounts no 
later than the last week of October, 
but that's not always possible. So as 
long as you are there before Thanks- 
giving, you are still going to see huge 
sales, as long as it's something the 
consumer is interested in." 

Displaying Christmas product 
has "gotten earlier and earlier over 
the last couple of years." says Brian 
Smith, VP of store operations for 
Marietta, Ga.-based retailer Value 
Music Concepts. "We put our stuff 



out around Halloween. The labels 
start marketing to our buyers 
around August as far as getting 
them the new-release books and 
starting to solicit the stuff." 

THE FIRST, SECOND. & THIRD NOEL 

Many older holiday projects dom- 
inate the Billboard Top Country' Cat- 
alog Albums chart every year at this 
time. On last issue's 25-position cat- 
alog albums chart, 10 of the albums 
were holiday releases from previous 
years. But Kraski says sales of Christ- 
mas albums "typically fall in half 
from the first year they are on the 
market to the second. 




MESSINA 



At RLG. Waugh says they go back 
to the accounts and secure visibility 
for catalog Christmas albums each 
year. "With Handleman. Target, and 
Anderson, we've gotten huge support 
with all of our Christmas projects. 
They want to be part of these, and 
they've had a lot of success. We 
bought some positioning, but also 
we've gotten a lot of out-of-depart- 
ment positioning because they've 
seen how powerful and how hot the 
product is." 

For Christmas albums that arc- 
hitting the shelves for the second 
year or more. Waugh says engaging 
radio also helps draw fresh attention 
to them. "We make sure we give 
country' radio what they need." he 
says. "We create samplers. We create 
excitement within the radio com- 
munity, and then in turn they play 
the music on the station and it hits 
the consumer." 

Smith says labels also typically 
"reduce the price and go to midline 
series" for catalog albums, many of 
which are selling at his chain for 
$5.99. "When you have price points 
like that, people will buy two or three 
or four vs. the one at full price." he 
says. "People want to buy multiples, 
but they aren't going to buy multi- 
ples at $17 |each)." 

HERE COMES SANTA CLAUS 

One of the best-selling catalog 
Christmas discs this year is Martina 
McBride's White Christmas. Waugh 



says the driving force behind those 
sales is McBride's The Joy of Christ- 
mas tour, which is hitting 15 mar- 
kets. "There's advertising in the tour 
markets, and we're working with the 
accounts to let everybody know Mar- 
tina is coming to town and what 
she'll be performing. There's a lot of 
micro-marketing as far as the mar- 
kets she's hitting." 

Messina, who released her first hol- 
iday collection — A Joyful Noise — Oct 
29 on Curb Records, is supporting the 
album with a holiday tour, which fea- 
tures local high-school choirs back- 
ing her on every' date. It is the kind of 
tour she says she has "always wanted 
to do. but it didn't make sense. This 
year. I had the Christmas album to go 
out and support" 

Messina is also promoting her 
album on her Web site, which she 
says gets 3.5 million hits a month. 
She put snippets of early mixes of the 
songs and shots from the album's 
photo shoot up on the site well 
before the release date. To further 
promote it. she is doing acoustic per- 
formances for a handful of radio sta- 
tions that have requested them and 
is plugging the album in her fan 
newsletter and Christmas card by 
enclosing sheet music of her ar- 
rangements of the songs. Messina is 
also selling autographed copies of 
the albums at her shows along with 
special holiday merchandise, includ- 
ing an ornament depicting the 
album cover art and a ski cap with 
her logo on it. 

Messina says the tour is "not a 
huge moneymaker." but she consid- 
ers it an investment in her career, as 
well as a benefit for the Toys for Tots 
charity. She is asking fans at every 
show to bring a toy donation. 

SILVER (REGISTER) BELLS 

So are Christmas albums a good 
investment for labels overall? 

"You've got to look at a three- 
year window." Waugh says. "We've 
been lucky. We seem to have re- 
leased albums by artists [that] peo- 
ple really want to share their 
Christmas with. [Consumers] want 
to have their favorite artists' Christ- 
mas music." 

According to Kraski. the albums 
"don't pay for themselves in the 
short run unless you're talking 
about [artists who sell| big unit 
numbers." He says there is a fi- 
nancial return "only if you're deal- 
ing with an artist of a great- 
enough stature in terms of sales 
level and current momentum. 
[Fori a platinum-plus act. they 
can be successful and profitable 
very' quickly. If you are less than a 
gold act. you're setting yourself up 
for a disappointment." 
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LOVE LIKE THERE'S NO TOMORROW Aaron Tippin Featuring Thea Tippin 

A '»P1Na WATS3N M BRAOLI' >A T1Pt>tS TTlPPINi ITTOC STREET ALBUM CUT 


55 




27 






NEXT BIG THING 

V6IU. IV 6IILA AlttEMOH J MOBBSl 




V.nceGill 

MCA NASMVTLU ALBUM CUT 


26 






52 




THREE WOODEN CROSSES Randy Travis 
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POP 



► AALIYAH 
ICareAU 

PRODUCERS: various 
Blackground/Universal 0082 
RELEASE DATE: Dec. 10 

Greatest-hits sets and retrospectives 
are usually reserved for artists who 
have sustained careers over decades. 
Although Aaliyah's life and career 
were tragically cut short, the young 
singer had amassed an impressive 
track record in her seven-year career. 
/ Care 4 U is a tribute collection that 
features tracks from her three previ- 
ous albums — Age Ain 't Nothing but a 
Number. One in a Million, Aaliyah . 
Opening with "Back and Forth," her 
first single, and featuring hits like 
"Are You That Somebody?" and "Al 
Your Best." / Care 4 0 shows Aaliyah's 
growth as an artist. Her unrealized 
potential is particularly evident on 
such recent tracks as "More Than a 
Woman" and the title track. The set 
also features such previously unre- 
leased tracks as the lush current sin- 
gle "Miss You." Like the singer herself. 
/ Care 4 V is sweet, soft-spoken, and 
beautiful through and through. — RH 

R&B/HIP HOP 

► COMMON 
Electric Circus 

PRODUCERS: various 
MCA 088 113 114 

RELEASE DATE: Dec. 10 

The rapper formerly known as Com- 
mon Sense snaps, crackles, and pops 
the perceived boundaries of hip-hop on 
his fifth (second for MCA) album. Fans 
of his conscious, intelligent 1992 de- 
but. Can I Borrow a Dollar?, and new- 
comers mesmerized by "The Light" on 
the 2000 soulyhip-hop manifesto Like 
Water for Chocolate, are treated, this 
time, to a free-wheeling, energetic mix 
that reflects Common's penchant for 
experimentation. Rock is the pervading 
influence here, with the rapper show- 
ing appreciation for such acts as Pink 
Floyd. Traffic, and Jimi Hendrix — the 
last of which on "Jimi Was a Rock 
Star" with a singing Common pairing 
with Erykah Badu. Not as easy, over- 
all, to quickly embrace as Common's 
radio-friendly stints with Badu on 
"Love of My Life" or Mary J. Blige on 
his current, Neptunes-produced 
sparkler "Come Close," Electric Circus 
is ultimately a rewarding experience 
for those who take the time to fully 
immerse themselves. — CM 

TONY TOUCH 

The Last of the Pro Rluns 

PRODUCER: Tony Touch 
Sequence 8010 
RELEASE DATE: Nov. 26 

Tony Touch joins Babu. Slum Village, and 
Dan the Automator as the latest rap artist 
to take part in Sequence's mix -tape ses- 
sions. A veteran of the mix-tape format. 
Touch is a legend in his own time. There- 
fore. The Ijxst of the Pro Ricans, his con- 
tribution to the series, is jam-packed with 



SPOTLIGHTS 



PRINCE & THE NEW POWER 

GENERATION 

Oik Nile Alone . . . Live! 

PRODUCER: Prince 
NPC Records 70702 
RELEASE DATE: Dec. 10 

Having divorced himself from the cor- 
porate music industry structure. 
Prince Rogers Nelson remains one of 
contemporary pop music's most in- 
triguing, elusive, and enigmatic fig- 
ures. His seemingly endless repertoire 
continues to delight and confound 
audiences worldwide. Throughout his 
chameleon-like, 20-plus-year career. 
Prince has maintained his reputation 
as the consummate live performer. 
With this sprawling, three-disc live 
set — the artist's first live recording — 
Prince & the New Power Generation 
emerge spiritually reinvigorated and 
musically revitalized. Culled from the 
group's spring 2002 tour (and 
impromptu post-concert gigs), the 
stripped -down, jazz-tinged collection 
spotlights unreleased material 
{"Xenophobia," "Avalanche") and clas- 
sic treasures ("Do Me Baby," "When 
You Were Mine"). Also included is a 
bonus disc, the acoustic-fueled One 
Nite Alone studio recording. — CI? 



ALAN1S MORISSETTE 
Feast on Scraps 
PRODUCER: Alanis Morissette 
Maverick 43409 
RELEASE DATE: Dec. 10 
As easy as it might be to write off the 
nine-song Scraps as a money-grubbing 
collection of also-rans from the sessions 
for the rock diva's recent irider Rug 
Swept, it's actually a substantial piece of 
work that could (and should) stand 
solidly on its own creative merits. In 
fact, songs like the forlorn "Sorry for 
Myself and the introspective "Offer" 
are more complex than the more pop- 
minded fare that comprised this set's 



goo; 



Blanismotissettek. 'iel 


■ ■) 


r 


Wis*. 





predecessor. Taken as a whole, both al- 
bums solidly accomplish Morissette's 
ultimate goal — to establish herself as a 
formidable singular force, as both an 
artist and producer. Scraps doesn't 
merely sate the appetites of diehards; it 
leaves everyone anticipating her next 
creative move. Adding to the project's 
commercial viability is a DVD comple- 
ment offering a visual scrapbook of 
Morissette's recent musical journey, in- 
cluding live performances and inter- 
view footage. A feast, indeed.— *V 



NAS 

God's Son 

PRODUCERS: various 
Columbia 6930 
RELEASE DATE: Dec 13 

Following the release of a soon-to-be 
classic album like The Lost Tapes, most 
artists would feel comfortable enough 
to take a break. Not Nas. The Queens, 
N.Y., MC returns less than three months 
later with a set of all-new material. 
Cod's Son, easily one of the most antic- 
ipated rap albums of the year, meets 
expectations on every level. Tracks like 
lead single "Made You Look" and "Get 
Down" showcase the relentless lyrical 
fire that have many labeling Nas one of 
the greatest MCs of his time. Both 
tracks, produced by Salaam Remi, bal- 
ance Nas' timeless lyrical narrative 
with tracks that are reminiscent of 
classic hip-hop breakbeats. Through- 
out the set, Nas pays homage to his 
mother, who recently passed. The pain 
in his voice is particularly evident and 
fuels solemn tracks like "Heaven" and 
his version of "Thugz Mansion," which 
also appears on 2Pac's Better Dayz. 
Thought-provoking and masterful. 
God's Son finds Nas finally realizing his 
full potential as an MC— RH 



tracks from artists that Touch has be- 
friended during his many years in the 
business. The Beatnuts, Fat Joe, Nature, 
and Cormega all make appearances on 
the album. A mix tape in the truest sense. 
Touch blends one track fluidly into 
another without missing a beat. Where 
his last Tommy Boy release. 77?? Piece 
Maker, was more of a radio- ready affair. 
The Last of the Pro Ricans is clearly dedi- 
cated to loyal Touch fans. — RH 

DANCE/ELECTRONIC 

★ RICHIE HAWTIN & SVEN V ATH 
The Sound of the Third Season 

PRODUCERS: various 
Novamute 3073 
RELEASE DATE: Nov. 26 

Relative elder statesmen in a youthful 
techno scene, Hawtin and Vath have 
individually released mixed CDs and 
original productions since the late- 
'80s. Their first official collaboration 
captures one of their summertime DJ 
sets at Ibiza's Cocoon Club. Using 
interludes and crowd noise to break 
up the procession of darkly insistent 
dance tracks (from respected col- 
leagues like Slam. Swayzak, Reinhard 
Voigt, and Ricardo Villalobos), they 
provide further context and flavor. 
Thus, we become a fly on the wall to 



their pre-club steak dinner and hear 
their reflections on the night once it's 
finished. It's a creative way to frame 
what is otherwise a technically solid 
effort, setting it apart from the over- 
abundance of mixed compilations on 
the market.— TP 

PROJECTIONS 
Between Here and Now 

PRODUCERS: Simon James, Dan Hastie 
Guidance Recordings 608 
RELEASE DATE: Dec. 3 

Metro Area's recent European success 
served as a global warning of new and 
emerging American talent ready to 
credibly hit the international electron- 
ic music stage — a notoriously tough 
crowd. With the door cracked open a 
little wider, Los Angeles duo Projec- 
tions may have a shot at shining 
through with their promising debut. 
Rather than the pitfalls of sample, loop, 
and repeat. Projections have an obvi- 
ous musicianship, honed in local funk 
and ska bands, as well as on the road 
with hip-hop outfits Pharcyde and 
Styles of Beyond. And like Metro Area, 
this pair has a tendency to lovingly 
wear their influences on their sleeves, 
imprinting Curtis Mayfield and Stevie 
Wonder ("Inner City Sides" and 
"Kingsburg") as readily as they refer- 
ence house music. — TP 



VARIOUS ARTISTS 
Bossa Mundo 2 

PRODUCERS: various 

Yellow Productions/Wave Music 50110 

RELEASE DATE: Dec. 3 

Like its predecessor, Bossa Mundo 2 is 
a fine collaboration between two musi- 
cally sawy labels (New York's Wave 
Music and Paris-based Yellow Produc- 
tions). Wave founder Francois K. and 
Yellow co-founder Alain Ho seem to 
share a similar vision, in that both 
individuals seem to seek out beats and 
rhythms that stand outside the tradi- 
tional four-to-the-floor mentality of 
most dancefloors. Bossa Mundo 2 finds 
the pair on its neverending search for 
the perfect Brazilian-flavored beat. 
Tastefully sweet, the set is home to 
such fluid tracks as Gotan Project's 
"Triptico," Tom & Joyce's "Sem Voce," 
and Francois K. featuring Barbara 
Mendes' "Awakening." Just lovely. — MP 



LATIN 



★ ARMANDO MANZANERO 

Duet Qs 2 

PRODUCERS: various 
Warner Music Latins 49425 
RELEASE DATE: Nov. 26 

The second batch of duets from Ar- 
mando Manzanero (following last 



year's Duetos), featuring the singer/ 
songwriter/pianist performing his 
songs with an eclectic array of artists 
is possibly more intriguing than the 
already excellent first collection. In 
Duetos 2, Manzanero centers mostly 
on Mexico and Spain for talent, pair- 
ing with Cristian, Ana Torroja. Ro- 
sario. and Alex Lora (from Ft Tri), 
among others, and tailoring each of 
the 10 tracks to their specific styles. 
Nevertheless, the overall feel of the 
album is subdued but intense, and 
moreover, tasteful, mixing jazz 
("Por Debajo de la Mesa" with Car- 
men Pan's), pop ("Nada Personal" 
with Ana Torroja), ambient 
("Todavia" with Benny), and even 
flamenco ("Me Vuelves Loco" with 
Rosario). These are the kind of cov- 
ers we long to hear. — LC 

★ ALEJANDRO FERNANDEZ 
Bellas Artes en Vivo 

PRODUCERS: Alejandro Fernandez, 
Isaias G. Asbun 

Sony Discos L2K 84953/2-505812 
RELEASE DATE: Nov. 19 

The Fernandez's family penchant for 
giving lengthy performances is evi- 
denced in this double-disc perform- 
ance — nearly two hours of music — at 
Mexico City's venerable Palacio de 
Bellas Artes. One disc features Fer- 
nandez singing with orchestral ac- 
companiment, while the other focus- 
es on mariachi. What counts here, 
however, is not the length but the 
substance. Fernandez's vocal 
strength, which often gets short- 
changed in fluffier pop material, is 
fully showcased in this homage to 
Mexican popular music, which has 
him emulating the likes of Placido 
Domingo on one end. and his father, 
Vicente, on the other. Ultimately, 
what emerges is a very impressive, 
distinctive singer with a superlative 
sense of interpretation, equally con- 
vincing on his very subtle, almost 
introspective readings of standards 
like "Jurame" or on "macho" tracks 
like "Serenata Huasteca." — LC 



WORLD 



RAGHEB A LAMA 
Tab Left 

PRODUCER: Mohsen Gaber 
Mondo Metodla 186 850 069 

RELEASE DATE: Dec. 10 

Ragheb Alama is one of the most popu- 
lar musicians in the Middle East. Born 
in Lebanon, he's been a presence on 
the pop charts since the late 1980s. He 
isn't a rat singer. Rather, his music has 
a groove most Westerners would iden- 
tify as rock/pop. though Alama's sound 
is strongly influenced by the poly- 
rhythmic soul of the Maghreb. West- 
erners will also recognize the slick 
production techniques that underpin 
the tracks on Tab Leh. There isn't any- 
thing rustic or unsophisticated about 
the work that went into creating this 
record. Elect runica and traditional 
North African instrumentation meet in 
a very ear-catching fashion here. Spe- 
cial tracks include the sizzling buzz of 
"Sed El Ghatyeen," the lilting strains 
of "Ahebik,"and "Laialena El Kade- 
ma." a dance hit in waiting. Distrib- 
uted by Ark21.— PW 

(Continued on next page) 
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CLASSICAL 



★ SOUNDTRACK 

The Pianist: Music From the Motion 
Picture 

PRODUCERS: Marcus Herzog. Stanlslaw 
Dybowski, JohnTimperly 
Sony Classical 87739 
Release Date: Nov. 26 

Roman Polanski's hauntingly realistic 
film The Pianist tells the true story of 
Wladyslaw Szpilman. a pianist for Pol- 
ish Radio who survived the Warsaw 
Ghetto during World War II through 
incredible luck, personal strength, and 
the bravery of people who helped hide 
him — including a German army offi- 
cer. Opening Dec. 27 in New York and 
Los Angeles and in January 2003 else- 
where. The Pianist stars Adrien Brody 
as Szpilman: the soundtrack features 
contemporary Polish pianist Janusz 
Olejniczak, a strong, authentic inter- 
preter of Szpilman s specialty. Chopin. 
As a bonus, the disc features a 1948 
Szpilman performance of a Chopin 
mazurka. A Hip-0/l!niversal album of 
Szpilman 's own songs is also just out, 
as is an historical collection of his 
piano performances via Sony in Europe 
and BCI Eclipse in the U.S. — BB 

PHILIP CLASS 

The Hours: Musk From the Morion Picture 

PRODUCERS: Kurt Munkacsl, Michael fSesman 
Nonesuch 79693 
RELEASE DATE: Dec. S 

As the Kronos Quartet disc oiDracula 
and other examples prove, a Philip 
Glass film score can often be a power- 
ful experience without the cinematic 
images. Other times — as with his 
piano, string quartet, and orchestra 
settings for Stephen Daldry's film The 
Hours — what works strikingly well in 
complement to strong imagery can be 
pretty thin tea on its own. Those who 
have not tired of Glass' repetitive mini- 
malist arpeggios and who fall for the 
movie with Meryl Streep. Julianne 
Moore, and Nicole Kidman may find 
this disc wanly attractive: others may 
hear it only as pleasant background or, 
worse, as a composer churning out too 
much music these days for his own, or 
our, good. Typical of Nonesuch, 
though, the recording, annotation, and 
packaging are top-class.— BB 



JAZZ 



★ KENNY BARRON 
Carta Bras 1 1 

PRODUCER: Karen Kennedy 
Sunnyside 3005 
RELEASE DATE: Oct. 29 

Jazz piano wiz Kenny Barron has 
joined forces with the New York- 
based Brazilian group Trio da Paz. as 
well as selected other guests, to jour- 
ney into the rhythmic heart of 
Brazilian jazz. Canta Brasil opens 
with the Barron composition 
"Zumbi." The song has an insistent 
pulse that provides an ideal play- 
ground for Barron's angular solos, as 
well as the comments of flutist Anne 
Drummond and acoustic guitarist 
Romero Lubambo. The tune high- 
lights Barron's keen ear for rhythmic 
interplay and his versatility as a 
composer. "Zumbi" sets sail by virtue 
of powerful, insightful ensemble 
playing, and this synergy between 
musicians is one of the album s most 
appealing attributes. Barron's cre- 
ative output in the past five years has 



been amazing, and Canta Brasil con- 
tinues this brilliant run. — PW 

PLUNKY & ONENESS 
Got to Move Something 

PRODUCER: J. Plunky Branch 
N.A.M.E. Brand Records 2051 
RELEASE DATE: Dec. 10 

Like smooth jazz? How about funk? 
R&B? World music, reggae, neo-soul? 
If so, jazz-funk vet J. "Plunky*" 
Branch and his band Oneness deliver 
a double-CD set — one studio disc, 
one live — that's a veritable tossed 
salad of musical influences dominat- 
ed by great jazz chops and beatific 
funk grooves. In all. there's 33 tracks 
of ultra-tight fusion and tasty 
improvs. Of special note: Branch's 
exultant sax playing and rich mocha 
voice and the stunning vocals of 
Tonya Lazen by- Jackson. Some trite 
lyrics aside, this is music for the soul 
from a guy who really knows the ter- 
rain of the human spirit.— AZ 

VITAL REISSUES 

THE SUPREMES 
The 70s Anthology 

COMPILATION PRODUCERS: Harry Weinger. 
Andrew Skurow, Mary Wilson 
ORIGINAL PRODUCERS: various 
Motown/UMG 440 064 127 
RELEASE DATE: Oct. 29 
The Supremes had quite the winning 
streak in the '60s. with numerous No. 1 
hits, including "Where Did Our Love Go." 
"You Keep Me Hangin' On," and "I Hear a 
Symphony." For a good part of the popu- 
lation, the Supremes ended when Diana 
Ross launched her solo career in late 
1969. Of course, hardcore fans knew oth- 
erwise. With a revamped lineup (original 
Supreme Mary Wilson, Jean Terrell, and 
Cindy Birdsong). the Supremes re-intro- 
duced themselves with the 1970 set Right 
On. which spawned the Top 10 hit "Up 
the Ladder to the Roof." By 1976, the 
trio — in various reincarnations Wilson 
was the one mainstay through the 
years) — would release 10 more Motown 
studio albums, the bulk of which are rep- 
resented on this essential two-disc offer- 
ing. In addition to "Up the Ladder." the 
collection includes other top 10s like 
"Stoned Love," "Floy Joy." and "Nathan 
Jones." Also included are alternate takes 
("Automatically Sunshine"! and previous- 
ly unreleased gems (like the extended mix 
of "He's My Man" from The Supremes 
and the disco-splashed "Bend a Little"). In 
1976, Wilson, Scheme Payne (Freda's sis- 
ter), and Susaye Green delivered the trio's 
glorious swan song, Mary. Scheme & 
Susaye. which was home to disco classics 
"You're My Driving Wheel." "Let Yourself 
Go." and "Love I Never Knew You Could 
Feel So Good," all of which are included 
here. While the music certainly delivers, 
fans will delight in such bonuses as Wil- 
son's liner notes and the festive photos 
adorning the CD's 24-page booklet— MP 

ELVIS C0STEU.0 & THE ATTRACTIONS 
Armed Forces 

REISSUE PRODUCERS: Gary Stewart, 
Val Jennings 

ORIGINAL PRODUCER: Nick Lowe 
Rhino R2 78190 

Release Date: Nov. 19 

In 1979. Elvis Costello wasn't yet "24 
and thought he knew it all," as he ad- 
mits in his frank, witty liner notes to 
this Rhino reissue of his aggressively 
brainy Armed Forces album. Far more 
than the 1993 Demon/Rykodisc single- 
disc reissue (from the Radar/Columbia 
original), this two-CD set is the defini- 
tive product, with vastly improved 



sound and a full bonus disc featuring 
both non-LP tracks and a 1978 live set 
from Hollywood High. Album highlights 
include the classic single "Accidents Will 
Happen." while the bonus disc boasts 
an intense cover of "My Funny Valen- 
tine" and a raucous live "Mystery 
Dance." As with Imperial Bedroom and 
Mighty Like a Rose — the other new 
must-have installments in Rhino's ide- 
ally produced Costello series — the 
package includes many rare photos and 
vintage promo artwork. — BB 

WAYNE SHORTER 

The Classic Blue Note Recordings 

REISSUE PRODUCER: Michael Cuscuna 
ORIGINAL PRODUCER: Alfred Uon 
Blue Note 7243 5 40856 
Release Date: Oct. 22 

Wayne Snorter's 2002 Verve album, 
Footprints Live!, will rank high on 
many jazz critics' year-end top- 10 
lists, but the contents of this handy 
two-disc anthology shouldn't be for- 
gotten as the bedrock upon which his 
art rests. Before the saxophonist/ 
composer joined the Miles Davis 
Quintet of the mid-'60s or co-found- 
ed 70s fusion sensation Weather 
Report, he made a bushel of classic 
sides for Blue Note as leader, side- 
man, and key member of Art Blakey's 
Jazz Messengers. This set's opening 
disc showcases gems from Snorters 
early solo career ("Speak No Evil," 
"Footprints"), while the second disc 
spotlights his contributions as a cat- 
alyst for others ("The Chess Play- 
ers"). His tenor sax is both supreme- 
ly virile and sensitive, and his 
compositions — some of the greatest 
in jazz — combine intelligence with 
sensual grace. — 00 

BRUCE COCKBURN 

Dancing In the Dragon's Jaws — 

Deluxe Edition 

PRODUCER: Eugene Martynec 
Rounder 11661-3209 
RELEASE DATE: Oct. 29 
Originally released in 1979 on Toronto- 
based True North, the magnificent 
Dancing in the Dragon s Jaws conclud- 
ed a trio of acoustic-oriented albums 
by the justly celebrated Canadian 
singer/songwriter and particularly- 
showcased Cockbum's sparkling guitar 
work. It also featured the gently reg- 
gae-hued top 40 hit "Wondering Where 
the Lions Are," which reflected the 
duality so central to Cockbum's work: 
spirituality within the context of deep 
worldly concern. This new "deluxe edi- 
tion" includes a pair of bonus tracks, 
"Dawn Music" and "Bye Bye Idi." the 
latter penned after the overthrow of 
Ugandan dictator Idi Amin. In addition 
to Dancing in the Dragon s Jaws, 
Rounder has reissued digitally remas- 
tered "deluxe edition" versions of 
Cockbum's In the Falling Dark, Fur- 
ther Adventures Of, Inner City Front, 
The Trouble With Normal, and Live. 
Cockbum's entire 26-atbum True 
North catalog will eventually be simi- 
larly reissued. — SB 
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Also reviewed online this week: 

• Joseph Arthur. Redemption 's Son 
(Enjoy/Universal I 

• Owen. A'o Cood tor No One Now 

(Polyvinyl) 

• Creeper 1-agoon, Remember the 
Future (Arena Rockl 



ON DVD 



THE PRODUCERS 
MGM 2632 

RELEASE DATE: Nov. 26 

Ever wonder if Gene Wilder was the 
original choice for the role of Leo 
Bloom, or how Lee Meredith perfected 
her Swedish accent to play the dance- 
aholic assistant Ulla? The documentary 
features on this special edition disc 
answers these questions — Peter Sellers 
was thought of first, Meredith studied 
a library book — and more, giving view- 
ers a fascinating look into how writer/ 
director Mel 

Brooks 




(who played the womanizing theater 
product Max Bialystock) first met 
Wilder, the actor planted a kiss on the 
younger man to ease his anxiety, and 
actor Kenneth Mars (who played play- 
wright Franz I.iebkind) slept in his 
costume to help him get into charac- 
ter, for example. A detailed look at the 
creation of the "Springtime for Hitler" 
production number takes viewers into 
Brooks' world, as does a deleted play- 
house scene, various set sketches, and 
a photo gallery. — JK 

BACK TO THE FUTURE TRILOGY 
universal 22131 (Full Frame); 22121 
(Wtoescreen) 
RELEASE DATE: Dec 17 

The story of Marty McFly and Doc 
Brown's DeLorean time machine are 
finally available on DVD in this must- 
have three-disc set The trilogy that 
ruled the late 1980s looks better than 
ever, and viewers can access numerous 
special features — such as in-depth dis- 
cussions with Michael J. Fox about 
particular scenes and a detailed fact 
feature called 




trilogy. Viewers will find out that 
writer/director Robert Zemeckis 
boarded a plane daily for a period of 
weeks while shooting Back to the 
Future Part III in order to edit the sec- 
ond film; that Fox actually played the 
guitar in the "Johnny B. Good" sequence: 
that Crispin Glover's character conve- 
niently "died" because the actor was 
not available after the first film; and 
many other interesting tidbits. Deleted 
scenes, outtakes, production design 
archives, and commentary' are also on 
each disc. — Jflf 

GORILLAZ 

Phase One: Celebrity Take Down 
Virgin 901300 
RELEASE DATE: Nov. 26 

Having already left a mark on the 
worlds of music and new media, Goril- 
laz take their wacky antics to the DVD 




format with Phase One: Celebrity Take 
Down. The animated pop-punk quar- 
tet of Noodle. Russel, Murdoc. and 2- 
D pop off the screen in this virtual 
tour of Kong Studios — the band's 
digital home base. Entering each of 
the bandmates' rooms, viewers gain 
access to storyboards and animatics 
for their videos, as well as the videos 
themselves, and 5 Gorilla Bites — ani- 
mated shorts featuring the group. 
Gorillaz creators Damon Albam and 
Jaime Hewlett turn up in "Charts of 
Darkness," a tongue-in-cheek docu- 
mentary that examines the creation 
and evolution of the band. Humorous 
and quirky throughout, the fittingly 
madcapped Phase One, which also 
features an enhanced CD, is primed 
for hardcore fans. — RH 

THE MILES DAVIS STORY 
Columbia Musk Vision /Legacy 54040 
Release Date: Nov. 26 

Drawn from a two-hour. Mike Dibb- 
directed British TV portrait. The Miles 
Davis Story DVD-Video compellingly 
surveys the many stages of the pro- 
tean jazz trumpeter's Picasso-like 
career. Sounds, images, and personal- 
ities across four decades are mustered 
to illustrate it 
all, from his 
teenage years 
in St Louis, 
bebop tutelage 
under Charlie 
Parker, and 
early European 
experiences to 
his iconic revo- 
lutions in 
modal, cool, 
orchestral, electric, and pop jazz. The 
film also touches upon the hurdles to 
Davis' success — racism, drug abuse, 
and the darker side of his character. 
Mentors (Clark Terry), band members 
(Herbie Hancock), and producers 
(George Avakian) contribute as com- 
mentators, along with spouses, chil- 
dren, and the man himself. The DVD 
extras are relatively weak, with the 
discography merely listing highlights 
of his Columbia catalog, which is just 
part of the story. — 00 

ELVIS PRESLEY 
Elvis 30 #1 Hits 
RCA 07863 65053-9 
RELEASE DATE: Dec. 10 

BMG jumps into the DVD-Audio for- 
mat with one of this year's more suc- 
cessful releases, bringing Oie King into 
uie realm of surround sound. After an 
exhaustive remix and remastering 
process for the CD release, allowing 
presentation of Presley's RCA-era hits 
with never-before-heard fidelity, origi- 
nal multitracks were again remixed in 
5.1-channel surround; mono masters 
were also re-purposed for the format. 
As the latter recordings — Presley's 
post-Army career forward — were 
recorded to multitrack tape and there- 
fore allowed discrete 5.1 mixes. Elvis 
30 ttl Hits is presented in reverse order 
of the CD release, beginning with the 
JXL radio edit remix of "A Little Less 
Conversation." Bonus material fea- 
tures A/B comparisons of original mas- 
ters to the remixed/remastered 2-chan- 
nel versions, vividly demonstrating the 
superiority of this restoration. Also 
included are three never-heard studio 
outtakes, also in stereo. — CW 
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SINGLES 

Edited by Chuck Taylor 

POP 



★ USA LOEB Underdog (3:02) 
PRODUCERS: Lisa Loeb. Dweezil Zappa, 
Peter Collins 

WRITERS: L. Loeb. D. Zappa 
PUBLISHERS: Furious Room/ 
Eighty Bitey, BMI 
Artemis 751151 (CD track) 

It's been eight long years since Lisa Loeb 
made girls with glasses coo] via her 
quirky chart-topper "Stay (1 Missed 
You)." While she has not since burned 
up the charts with equal intensity, welt- 
wishers have enjoyed a steady', consis- 
tently bright output through a series of 
high-quality, albeit under-the- radar proj- 
ects. Her latest. Hello Lisa, on Artemis, 
delivers "Underdog." a highly melodic 
ode to loneliness. Written with Dweezil 
Zappa. Loeb muses. "Freezing, boring, 
wondering where I'll be on my birth- 
day/1 am the underdog, 1 am the last in 
line." Add acoustic guitars, some strings, 
organic percussion, and a wink, and 
you've got a wonderfully effective 
pop/rocker pawing playfully for adult top 
40 consideration. Utterly delightful. — CT 

SUSAN GREEN BAUM Spin Uke a Top 

(3:55) 

PRODUCER: John Morand 
WRITER: S. Greenbaum 
PUBLISHERS: Susan Green ba urn/Green 
Tree Songs, ASCAP 
Greenbaum 22 (CD track) 
Richmond, Va.-based Susan Greenbaum 
sends her folk-rock roots to the corner 
long enough to open new set Hey, Hey, 
Hey! with airwaves tonic "Spin Like a 
Top." a throbbing, psychedelic pop-rock- 
er that rounds up the singer/songwriter's 
greatest strengths: hooks that drill into 
your brain: smart, organic production: 
and enough lyrical substance to make 
the music an interactive experience. In 
this case, Greenbaum offers a candid spin 
on the wounds that gang violence inflict 
upon our nation's neighborhoods, via the 
fast-talking tale of Manny and Rod. who 
make a living "lyin", killin', stealin'. 
cheatin'." Hers is a voice with something 
to say, embraced by strong-willed musi- 
cality ready and willing to go the dis- 
tance at adult top 40. Don't waste a 
minute: susangreenbaum.com. — CT 

R&B 

BRIAN McKNICHT Let Me Love You 

(3:26) 

PRODUCER: Brian McKnight 
WRITER: B. McKnight 
PUBLISHERS: Cancelled Lunch/Universal- 
PolyCram International, ASCAP 
Motown 20864 (CD promo) 
Brian McKnight's From There to Here 
hits package is filled with his trademark 
epic tales of love and romance, in a 
sense tagging the singer/songwriter as 
the Jim Steinman of adult R&B. The 
new "Let Me Low You" packs an awful 
lot of words into its 3 , '2-minute dura- 
tion, all to say, "Hey, you know, we've 
got it good." It's almost more than the 
brain can process, but fortunately, the 
crooner's smooth, comforting tones let 
the moonlight shine through and the 
drapes blow ever slightly, with piano. 



SPOTLIGHTS 
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T0N1 BRAXTON A Better Man (4:02) 
PRODUCERS: Ivan Matias, Andrea Mar- 
tin. Gerrard C. Baker 
WRITERS: 1. Matias, A. Martin, 
G. Baker 

PUBLISHERS: Ghetto Fabulous/God's 
Cryin'/Sony/ATV Tunes, ASCAP; Sep- 
tember 7th, BMI 
Arista 5231 (CD promo) 

The second single from Toni Brax- 
ton's hot More Than a Woman 
scoots away from the ubiquitous 
Neptunes-produced hip-hop inflec- 
tions of the previous "Hit the Free- 
way" for a smoother, hip-swaying 
R&B groove. Miss Toni sings her 
heart out in fine, fine form as she 
searches for the strength to send her 
missing-in-action man packing. Pro- 
duction on this number is particu- 
larly novel, with cascading bells, 
bleeps, and tones eerily punctuating 
her mood of solitary confinement. It 
puts a unique signature on a hitwor- 
thy track that is notably well-script- 
ed ("Hello, it's me again you're still 
not home/Cause if you were, it's after 
4 a.m.. I wouldn't be alone") and 
delivered in sensual style by one of 
the most affecting vocalists of the 
day. A definite reaction record- 



THE ROOTS FEATURING MUSIQ 
Break You Off (3:36) 
PRODUCERS: the Roots 
WRITERS: Trotter, Thompson, Hub- 
bard, Gray, Jones, Kenney, Jenkins, 
Musiq, Scott 
PUBLISHER: not listed 
MCA 25869 (CD promo) 
Coming off a 1999 Grammy Award 
win for "You Got Me," a collabora- 
tion with Erykah Badu, the Roots 
mine appreciably familiar territory 
on "Break You Off," the lead single to 
their new Phrenology set. Teaming 
with fellow Philadelphia artist Musiq, 
the six-man hip-hop band ably 
blends pure musicianship and astute 
lyricism to craft a track that is equal 
parts R&B and hip-hop. Lyrically. 
"Break You Off is fresh territory for 
Black Thought, the group's MC, who 
plays "the other man" over a densely 
funky track. Like the acclaimed "You 
Got Me," "Break You Off is already 
receiving attention at radio — no 
small feat for a band that is often 
grossly — and inexplicably — ignored 
by mainstream R&B radio. For a lit- 
tle change of pace, fans should also 
check out the extended LP version 
on Phrenology. — JW 



strings, and a leisurely pace contribut- 
ing to the romantic vibe. "Love" may be 
a bit too deliberately paced for all day- 
parts, but it sure has the right touch for 
quiet-storm programming.— CT 



COUNTRY 



★ TEBEY We Shook Hands (Man 
to Man) (3:59) 
PRODUCER: Bob Rock 
WRITERS: S. Seskln, A. Pessis 
PUBLISHERS: Larga Vista/Scarlet Rain 
Music Endless Frogs/Bob-a-Lew, ASCAP 
BNA Records 69178 (CD promo) 
Tebey (pronounced TAY-bay) is a new- 
comer who hails from Burlington, 
Ontario, and makes his bow with this 
solid single about a father/son relation- 
ship and its inherent ups and downs. 
Written by Steve Seskin and Andre Pes- 
sis. the lyrics paint a poignant picture 
of the interaction between generations. 
As a vocalist. Tebey is impressive. 
There's a wonderful texture to his voice 
that adds emotional weight to the well- 
crafted words, while the production 
suits today's country radio perfectly. It's 
contemporary, but there's just enough 
fiddle and steel guitar to give it a good 
country foundation. Over the years, the 
country format has been lacking when 
it comes to black artists — with Charley 
Pride being the only one to ever achieve 



major star status. This newcomer has 
the talent to break down barriers that 
never should have existed. — DEP 

CHRISTMAS 

BROOKS & DUNN Hangln' Around 
the Mistletoe (2:40) 
Arista Nashville (CD track) 

TERRY STEELE Everyday Christmas 

(4:01) 

JTS Records (CD promo) 

Contact: 323-467-6967 

ALAN JACKSON Let H Be Christmas 

(4:10) 

Arista Nashville (CO track) 

MARTINA McBRIDE 0 Holy Night 

(3:44) 

RCA Nashville (CD track) 

SHEOAISY What Child Is This (4:19) 
Lyric Street Records (CD track) 

RATTY LOVELESS Bluegrass. White 

Snow (3:21) 

Sony Nashville (CD promo) 

LEE ANN WO MACK The Man With 

the Bag (2:30) 

Shine Time Records (CD track) 

Contact: 888-807-4463 
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STAGE 



ALISON MOYET 

Old Vic Theatre, London 
Dec. 1 

The 184-year-old. 1,100-seatOld Vic 
Theatre is known as an "actor's theater," 
with many of Britain's greatest perform- 
ers of the past century' having graced its 
stage. On the evening of World Aids 
Day, pop chanteuse Alison Moyet took 
to the stage to play a one-off, sold-out 
date for Crusaid. the U.K. s HIV and 
AIDS fundraising organization. 

Throughout the 90-minute set. 
Moyet kept audience members en- 
thralled. At times, there were notice- 
able tears and audible gasps from fans: 
at other points, the sound of laughter 
permeated the theater. In signature 
Moyet fashion, it was an evening of 
mixed emotions, with the hlue-tinged 
kind prevailing. "It starts dark, gets 
darker, then gets cheery." Moyet jok- 
ingly warned early on in the show. 

During the course of 19 songs, 
Moyet touched on various points of her 
two-decades-strong career, giving 
ample attention to her new Hometime 
(Sanctuary). Gems like "Should I Feel 
That It's Over," "Yesterday's Flame," 
and "You Don't Have to Go" were deliv- 
ered with heart-wrenching beauty. Of 
course, Moyet s blues-streaked voice 
only enhances such major bouts of 
melancholia. Midway through the glo- 
riously uptempo "Love Resurrection," 
Moyet stopped singing and told her 
band — guitarists Angelo Bruschini and 
Julian Pransky Poole, drummer 
Damon Reece, bassist Joe Allen, and 
keyboardist John Garden — to follow 
suit. "I don't feel this song tonight." she 
said. "Let's hope for the next one" — 
which turned out to be "Situation." fol- 
lowed by "Don't Go." two synth-pop 
dance jams from the singer's Yazoo 
days that, sadly, sounded out of place. 
More successful were Yazoo classics 
"Winter Kills" and "Only You." 

Moyet surprised quite a few fans 
with a jaw-dropping cover of 
Melanie's "Momma Momma." Intro- 
ducing the song, Moyet said. "When I 
was 16 or 17, this song meant the 
world to me." The crowd also reveled 
in her choice of show tunes, which 
included "The Man That Got Away." 
Leaving the Old Vic pining for more, 
we couldn't help but wonder when — 
or even if — Moyet will bring this 
breathtaking show to the U.S.— MP 

THE ROOTS 

House of Blues, Chicago 
Dec. 4 

They've been called the best live 
hip-hop band in the world, their new 
MCA album Phrenology is acclaimed 
as one of the finest rap records of the 
year, and Dec. 4 at Chicago's House of 
Blues, the Roots wasted no time in 
backing up both arguments. 

This was a mind-blowing meld of 
Philly street hip-hop. R&B, dub, jazz, 
and pure rock'n'roll, augmented by 
raucous, progressive rhymes and a 
potent palette of sheer musicianship. 
Throughout the two-hour set. sim- 
mering soul jams rolled, crested, and 
paused before erupting into full-blown 
hip-hop joints. Often, the spotlight fell 
upon group member Scratch, who 
calls himself the group's DJ. though he 
operates without benefit of turntables. 



But it's lead vocalist Black Thought 
who holds matters down the most. 
Always a preternatural ly gifted writer, 
he's evolved into an equal force on- 
stage: he's an authoritative bandleader 
as well, capable of giving off instant 
power and gravity like his obvious in- 
fluences KRS-One and Chuck D. In 
fact, with their protagonist/foil vibe on 
stage. Thought and Scratch could be 
seen as direct descendants in the line 
of Chuck and Flavor Flav.— JV 

KROQ'S ACOUSTIC CHRISTMAS 

Universal Amphitheater, 
Universal City, Calif. 
Dec. 7-8 

Among the least impressive mo- 
ments of KROQ's annual Acoustic 
Christmas came from the bands whose 
names were in the brightest lights. Dis- 
turbed lead singer David Draiman 
looked and moved liked a Chippendales 
reject and spent much of his set blandly 
defending Disturbed's "place in metal." 
Unlike its generic industrial grind, co- 
headliner P.O.D. at least has the ability 
to shift tempo and vary a rhythm, but 
the limited range of vocalist Sonny San- 
doval quickly deadened the set 

Likewise. Australia's the Vines 
proved unable to live up to their hype. 
The "new-garage" band may have an 
energetic single in "Get Free," but 
frontman Craig Nicholls acts as if he 
just graduated from a Rock Star 101 
class. The band should also note that 
destroying its instruments on a 
revolving stage at a corporate show 
doesn't really have much of an impact. 

Coldplay, however, was just the op- 
posite, performing a set that more 
than lived up to the praise lavished on 
the band. On record, the Jeff Buckley- 
influenced songs can grow weary', but 
live. Coldplay transforms into a spirit- 
ed and passionate unit. With its gold- 
en, minor-chord leads, songs such as 
"Politik." "Yellow." and "In My Place" 
stretched for a U2-like grandeur. Addi- 
tionally, vocalist Chris Martin showed 
a welcome sense of humor, mixing in 
some Shania Twain with the diva- 
worthy "Trouble." 

When it comes to partying, no 
band throws a better bash than the 
Flaming Lips. Performing with Beck, 
who sadly played it safe by cluttering 
his short set with popular fare like 
"Loser," "Where It's At," and "Devil's 
Haircut" rather than his more ambi- 
tious newer material, the Lips were 
unjustly relegated to a backing band. 
Collaborations between artists of this 
caliber don't happen often, and Beck 
and the Flaming Lips blew it by failing 
to rearrange or dress Beck's material 
any differently than it is on record. 

Yet when the Lips took control of 
the set for "Do They Know It's Christ- 
mas?" the show briefly transcended 
into something spectacular. Joined by 
Dashboard Confessional's Chris Carrab- 
ba. Coldplay 's Martin. Jack Johnson, 
actress Juliette Lewis, and about two 
dozen people in furry animal costumes, 
the Lips showered the crowd with con- 
fetti and united them in pure excessive 
silliness. The group had to ride Beck's 
coattails to get on this bill, but in a 
three-minute Christmas tune. Wayne 
Coyne's band outshone anything cor- 
porate radio could offer. — 7M 
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For Producer Leventhal, Each Album Is 
A Chance At Exploring Music's Mystery 



BY CHRISTOPHER WALSH 

NEW YORK— Seated between racks 
of recording gear that nearly reach 
the ceiling, producer/instrumen- 
talist John Leventhal is in the midst 
of several projects, including a 
long-distance collaboration with 
Marc Cohn. This month. Leventhal 
is also midway between the release 
of two recent, outstanding projects: 
Joan Osborne's How Sweet It Is, 
featuring interpretations of 12 soul/ 
R&B classics, and wife Roseanne 
Cash's upcoming Rules of Travel, 
scheduled for a March 2003 release. 

Despite unique circumstances. 
Leventhal brings a complementary 
musical sensibility — and wealth of 
sonic variety — to both projects, 
reinforcing his emphasis on sensi- 
bility over technology, intuitive 
artistry over formal training. Befit- 
ting this approach, a microscopic 
analysis and cataloging of equip- 
ment is anathema to this producer. 

"When I was a kid. music totally 
transported me." Leventhal says. "I 
would play a song like [the Beatles'l 
'I'll Be Back' over and over — I 
couldn't go to school without hear- 
ing it. I wasn't listening with criti- 
cal ears; it was one big ball of mys- 
tery, which, in one way or another. 
I've always tried to find." 

To that end, Leventhal draws upon 
a wealth of stringed and percussive 
instruments, including Farfisa or- 
gan, Wurlitzer electric piano, har- 
monium, tamboura, and tablas. as 



well as acoustic and electric guitars, 
drums, and shakers. The variety of 
textures created by this collection is 
evident on both Osborne and Cash's 
recordings. "Everything is put to 
use." Leventhal says. "7720/5; the stuff 
that's really fun for me. That's more 
seductive to me than gear." 

How Sweet It Is was recorded by 
Leventhal and co-producer Rick 
Depofi at the latter's New York Noise, 
a private Manhattan facility. "Rick is 
also very musical." Leventhal says. 
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"Although neither of us are trained 
engineers, we managed to engineer 
the record. We did it all in a com- 
puter from start to finish, which is 
the first time I'd ever done a record 
like that; Rick has Cubase [softwarel 
with Apogee converters." 

Recorded in the aftermath of 
Sept. 11. 2001. Osborne's renditions 



of '60s and '70s soul music, includ- 
ing Aretha Franklin's "Think" and 
Sly & the Family Stone's "Every- 
body Is a Star." showcase both the 
artist's innate soulfulness and Lev- 
enthal's aforementioned sensibility 
and the textures of the instruments 
he employs. "I love those Sly rec- 
ords a lot," Leventhal enthuses, "for 
the same reason I like the Beatles' 
records — their strange quirkiness, 
and the nontraditional way he 
approaches arranging." 

Similarly, Cash's album uses tech- 
nology only to the extent that it 
faithfully captures the essence of the 
participants, which include Sheryl 
Crow; the artist's father, Johnny 
Cash; and Steve Earle. Leventhal 
and engineer Tom Schick recorded 
tracks at Sear Sound in New York. 
"Then we dumped it into Pro Tools 
using good converters." Leventhal 
says. "That was our basic compiling 
medium. Then I spit it out to ADATs 
and worked on whatever I had to 
work on, then dumped it back into 
Pro Tools and mixed." 

Equipment aside, Leventhal is 
pleased with the results of both proj- 
ects, though unlike the specifica- 
tions of said equipment, it's not easy 
to articulate why. "I'm really happy 
with the way Roseanne's record 
sounds. I worked hard on getting 
something that sounded very direct, 
without being over-compressed. I 
want it to sound traditional and 
modern — I can't explain it." 
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by Christopher Walsh 



A LITTLE GOOD NEWS: The Interna- 
tional Recording Media Assn.'s (1RMA) 
Annual Marketing Summit, held Dec. 
4 in New York {Billboard. Dec. 14). 
offered evidence of a bright future for 
replicators. DVD is obviously the most 
positive phenomenon in an industry 
faced with many challenges. Its 
impact, and the impact forecast by 
encouraging projections for its coun- 
terpart — DVD-Audio — and the high- 
resolution, multichannel Super Audio 
CD (SACD) format, is very good news 
for audio professionals. 

Is a new era. characterized by an 
explosion in audio production and 
disc authoring, on the horizon, sus- 
taining the livelihoods of recording, 
mixing, and mastering engineers? 
Judging from the surplus of charts 
and graphs presented at the IRMA 
summit, the answer is yes. 




"Total DVD replication recently 
passed the 1 billion mark," stated 
IRMA president Charles Van Horn, 
"fueled mostly by DVD-Video. Next 
year, we see 1.2 billion DVD-Video 
units being replicated. 1 wouldn't he 
surprised if next year, at this time, 
we've revised that number upward." 
Further, though Van Horn accurate- 
ly characterized DVD-Audio and 
SACD as an "underground hit" for 
the past three years, he added that 
"that may be about to change." 

True, the entire music and repli- 
cation industries are rightly con- 
cerned about illegal downloading 
and CD copying — indeed, the Re- 
cording Industry Assn. of America's 
executive VP/director of anti-piracy, 
Frank Creighton. addressed the 
subject at length — but as Brian Wil- 
son, president/COO of Denon Digi- 
tal LLC noted, the prospective in- 
crease in use of DVD as a music and 
multimedia carrier should counter- 
act the current frenzy of piracy. 
"The notion of putting music onto 
DVD — I think you may see a lot 
more of it." Wilson predicted. "Not 



necessarily high-definition music, 
but music onto DVD-Audio, where 
Icontent providers] can add multi- 
media, make the discs more attrac- 
tive, and make them less easy to 
copy or to file-share. This fall, as a 
matter of fact, you saw labels like 
Jive, RCA, and Universal come out 
with two-disc sets where they deliv- 
ered both a CD and a DVD to cus- 
tomers. That's probably a precursor 
to something like this increasingly 
happening in the industry." 

Jeff Dean, senior VP of sales and 
marketing for 5.1 Entertainment, 
detailed the efforts made to stimu- 
late DVD-Audio's penetration. 
Through 5.1 Entertainment's Sil- 
verline and immergent labels, he 
said, the company is promoting 
simultaneous DVD-Audio/CD re- 
leases. The proliferation of DVD- 
Audio kiosks in retail stores. Dean 
added, are also important, given 
the compelling experience the for- 
mat presents. Further, hardware 
and software companies are work- 
ing closely together to promote 
DVD-Audio, evidenced by the 14- 
song sampler bundled with "home 
theater in a box" products from 
Toshiba, JVC, Pioneer, and Pana- 
sonic. "This is going on currently 
and into the first quarter of 2003," 
said Dean, "to get across the mes- 
sage of the variety of repertoire 
available: [from] all-new Missy 
Elliott to Mannheim Steamroller, 
the Grateful Dead. Eric Clapton, 
and Queen." 

David Kawakami. director of Sony 
Corp. of America's Super Audio Pro- 
ject, attributed the rush to increase 
hybrid disc production to the suc- 
cess of the Rolling Stones Remas- 
tered series. The success of that pro- 
gram — according to Kawakami. more 
than 1 million copies of the 22 titles 
have been sold since their Aug. 27 
release — has also triggered propos- 
als for more classic catalog record- 
ings to be revisited for SACD 
release, which, not incidentally, 
provides strong protection against 
piracy and unauthorized copying. 

Given the abundance of formats — 
which are slow to die. several IRMA 
speakers noted: 40 million vinyl LPs 
were pressed in 2001 — the overall 
market for physical media, and, by 
extension, content, will continue to 
grow. The challenge for audio pro- 
fessionals is to adapt to a rapidly 
changing landscape, to acquire the 
skills needed to serve new formats. 
Increasingly, those skills will include 
multichannel mixing for DVD-Audio 
and SACD. 
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Sterling's Reputation: 
Pushing The Sonic Envelope For 33 1/3 Years 

From its beginnings as a one-studio, two-man operation, the company has 
always prided itself on leadership, a commitment to sound quality and 
a pioneering role in shaping the mastering industry. 



Cut this bloody thing as hot as you can." Those 
were the instructions Jimmy Page gave to his 
engineer, Eddie Kramer, in 1969, as Kramer 
was preparing to bring Led Zeppelin II to a 
new mastering facility in New York called 
Sterling Sound. Kramer conveyed the message to 
Sterling's engineer, who was happy to oblige. At the 
end of the day, Kramer walked away with an explosive- 
sounding album that would eventually sell 12 million 
copies and spawn one timeless hit after another: 
"Whole Lotla Love," "What Is and What Should Never Be," 
"Heartbreaker," "Living Loving 
Maid" and "Ramble On." 

There was only one prob- 
lem: When the daughter of 
Atlantic Records producer 
(and Billboard alumnus) Jerry 
Wexlcr played an early press- 
ing o[ Zeppelin II at her school, 
the record skipped. Wexler 
became irate and shared his 
anger with his boss, Atlantic 
founder Ahmet Ertegun. 
Kramer recalls, "I was in Flori- 
da, working at Criteria Stu- 
dios, and Ahmet called me on 
the carpet. He said, 'We've got 
a big problem with this record: 
The level is too hot," So I said, 
'But Mr. Ertegun, Jimmy Page 
told me to cut it hot.' And he 
said, 'I don't care what Jimmy 
Page said. I'm going to have to 
scrap 200,000 copies!" 

Ertegun had the album remastered at Atlantic at a 
lower level and with the bass rolled off. He may have 
solved the skipping problem, but fans complained that 
the new version didn't sound as good as the original. To 
this day, the Sterling-mastered vinyl pressings of Led Zep- 
pelin II (which bear the inscription "Sterling-RL" in the 
lead-out area) are highly prized as collectors' items. It 
was the first lime — but by no means the last — that Ster- 
ling Sound would push the sonic envelope. In fact, from 
its humble beginnings as a one-studio, two-man opera- 
tion. Sterling has always prided itself on its leadership, its 
commitment to sound quality, and its pioneering role in 
shaping the mastering industry. 

UPGRADING THE PROCESS 

Today, we take for granted that a commercial master- 
ing studio is equipped with state-of-the-art gear and 
stalled by a skilled, experienced engineer. But, in the late 
'60s — when two upstarts named Lee Hulko and Joe 
Paschek founded Sterling Sound — the concept was rev- 
olutionary. "Up until that point, the mastering process 
was pretty much neglected," says Hulko, a lifelong audio 
enthusiast who grew up in Thunder Bay, Ontario. "It 
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BY PAUL VERNA 

was done in a factory or in the back room of a recording 
studio, with little attention paid to the equipment or the 
acoustics." Hulko had fallen in love with recording when 
his parents, who were amateur puppeteers, brought 
home a 78-rpm disc-cutting machine to use for their 
troupes. 

"Ever since I can remember," says Hulko, "I had this 
desire to start my own business, and, with my love for 
cutting records, I thought it would be natural to spe- 
cialize in mastering and treat it right." Hulko and 
Paschek had little experience and no friends in the 
recording industry, but between them they 
possessed an unstoppable combination of 
technical skill, creative talent and business 
savvy. "I was there during the day cutting 
records, and Joe would come in at night to 
do the books," recalls Hulko. "We didn't 
have any contacts, so it took a lot of leg work 
to get the word out. We made a lot of phone 
calls and sent out a lot of press releases, and 
we were doing it all ourselves." 

Determined to leap ahead of their com- 
petitors — who were skittish about investing 
in new equipment — Hulko and Paschek 
.h quired a Neumann SX-68 cutter head and 
the first solid-state cutting system from the 
Neumann factory, which instantly put Ster- 
ling on lop, technology- 

wise. Word spread quick- 
ly, and. by early 1969, the 
studio had become so 
busy that Hulko had to 
hire a second engineer. 
He was fortunate to land Bob Ludwig, 
who had been working in the master- 
ing department at Phil Ramonc's leg- 
endary A&R Studios. 

At first. Hulko and Ludwig shared 
Sterling's lone mastering room. Then, 
in 1970, they moved to larger premis- 
es at 110 W. 57th St., where each engi- 
neer worked in his own suite. Within a 
couple of years, they had logged major 
credits for such stars as Jimi Hendrix. 
the Doors, Janis Joplin, Dionne War- 
wick, Neil Young, Cat Stevens, the 
Band, Todd Rundgren, Linda Ron- 
stadl, Chicago, Joan Baez, Judy Gar- 
land and the James Gang. 

"Sterling got the most out of the masters we brought to 
them," says Chris Blackwell, founder of Island Records 
and an early Sterling client who brought material by Traf- 
fic, Stevens and Bob Marley to the studio. " They got the 
largest and cleanest sound that would track, and. when 
they expanded, they got the best master engineers, who 
slaved there for ages." 
When Chris Slone, owner of the Record Plant record- 
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ing studio, witnessed Sterling's resounding success, a 
lightbulb went offin his head. "Alter our clients were fin- 
ished recording and mixing their albums, we kept send- 
ing them to Sterling Sound, so we thought, 'Why don't 
we vertically integrate and open our own mastering divi- 
sion?'" recalls Stone. "Sterling was the sole reason we got 
into mastering." (Others in Los Angeles, Nashville and 
London did the same.) 

Sure enough, the Record Plant launched the Master 
Cutting Room in 1970 and modeled it after what Stone 
calls "the Sterling concept: that each room stands alone, 
and the engineer has to equip that room with whatever 
will make him comfortable. It's like a carpenter with his 
tools. You don't tell him what hammer to buy; you send 
him to the store and say, 'Get whatever you need.'" 
Stone's "carpenter" was George Marino, a young engi- 
neer who had begun his career at Capitol's disc-cutting 
department. 

MARINO'S MAGIC 

At the Master Cutting Room, Marino enjoyed 
overnight success, working on records by Don McLean 
(his classic /IwifnWw Pie), Patti LaBelle, Stevie Wonder 
and Southern-rock icons the Allman Brothers and the 
Marshall Tucker Band. Hulko took note of Marino's suc- 
cess and offered him a job at Sterling. At first, Marino 
was reluctant to leave Master Cutting Room, bul, when 
Slone moved to Los Angeles to 
open a West Coast outpost of the 
Record Plant. Marino inherited 
management duties, which he felt 
distracted him from the mastering 
task. He wanted out, and Sterling 
was the logical place to go. "Ster- 
ling was the premier place in 
town," recalls Marino. "When I was 
at Capitol, sometimes we'd get 
tapes from Sterling to do fiat copies 
for production purposes, and I was 
always impressed with the way the 
tapes were prepared. They used 
high-quality Agfa tape, the reels 
were always clearly labeled, and 
they had fancy colored leaders. 
'There was a green leader in front 
of the tones, then the tones, then a 
white-striped leader before the 
music, and a red one at the end of 
the side. So, not only did the Ster- 
ling tapes sound the best of anything we got, bul they 
were alwavs properly documented and neatly present- 
ed." 

Marino started at Sterling in 1973 in a new room that 
was built for him. With his arrival. Sterling became a 
three-man powerhouse that accounted for 35% of the 
Billboard Top 100, according to Hulko. That triumvirate 

Ctmtmitetl on page S-12 
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SS Mastering Engineers Have lo Be Both 
Specialists And Generalists 

From Lennon and Springsteen to Spears and Ja Rule, they've done it all with keen ears and expertise. 

BY DEBBIE GALANTE BLOCK 



The titles speak for themselves: from 
John Lennon's Walls and Bridges to 
"Britney Spears' "Oops! I Did It Again," 
Sterling Sound has been on top of the 
mastering game for the last S3 1/3 
years. And, that, of course, has to do 
with the mastering engineers, several 
of which have been working for Ster- 
ling for more than 25 years. Perhaps 
what sets this mastering house apart 
from others is that three of the four 

eartners are engineers — Ted Jensen, 
reg Calbi and Tom Coyne (the fourth 
partner and president is Murat Aktar). 
What is a triumph or problem for one 
engineer can be appreciated by the 
other. Here's a taste of what those engi- 
neers have to offer. 



GEORGE MARINO , senior 

mastering engineer 

George Marino is the most senior 
member or the stall, with almost 30 
years under his bell. Although he 
started with Capitol Records' New- 
York studios in the late 1960s, it was 
really at the Record Plant Recording 
Studios that Marino made his repu- 
tation, along with another well-known 
engineer, Bob Ludwig. 

One of the In st records Marino 
mastered at the Record Plant's Call- 
ting R<x)tu was Hon McLean's Ameri- 
ran Pie. Although Marino says he was 
comfortable in his job, he look the 
opportunity to join Sterling in 1973. Ted Jensen 
"Sterling is a great place to work," he 
explains. "Vintage gear is important, but you have to have 
the contemporary equipment to complement it. The rest of 

our success has to do with attitude and 

work ethics and keeping standards high." 
Some recent titles (hat Marino has mas- 
tered include Nickelback's Silver Suir Up 
and ( ioldplay's A Rush ofBhod to the I lead. 
Recently, Marino, working closely with 
Sterling's chief technical engineer, Chris 
Muth. developed a six-channel analog 
mastering console. "I still don't know how 
Surround will catch on, hut it's fun work- 
ing from a different perspective, wilh a 
different concept," he says. This sur- 
round setup allows Marino to use the 
same analog processing that is such an 
important element of his sound. Using 
five Energy Veritas full-range loudspeak- 
ers, a true 5.1 referencing monitoring 
environment has been created in Mari- Crrg Calbi 
no's studio. 



TED JENSEN , chief mastering 
engineer 

led Jensen has been working wilh 
Sterling lor 26 years, having started 
when he was just 2 1 . Although he want- 
ed to he a mix engineer, he jumped at 
the opportunity to run tape copies at 
Sterling, "I thought mastering might he 
a good way to break into and learn the 
business. From there, I'd move on to a 
'real' job in the business. I'm still look- 
ing for that teal job!," he jokes. "But I 
really love this job." Some of |ensen's big 
mastering jobs: Billy Joel's The Stranger 
and the Kaglcs' Hotel Oilifomia. And, in 
the new millennium, he has outdone 
himself w ith Norah Jones' Come Away 
Wilh Me and Creed's Human Clay. 

Until recently, when Marino perfected his own room, 
Jensen was the only engineer at Sterling working in Sur- 
round Sound. "5. 1 is still brewing," says Jensen. "Kacb year, 
there seems to be metre activity, especially with new releas- 
es." However, Jensen has also done extrapolation — defined 
as taking a stereo mix and making a 5.1 mix out of it. "It 
doesn't always work out; and at other limes it's 
pretty convincing.'' he observes. "It's a more- 
credible a p proach to Surround than the chang- 
ing of mono to stereo in those early days. 
Kxlrapolalion is much more natural. Several 
things we've done that have come out very well, 
such as tracks from Ben 
Harper, Creed and P.O.D." 





Chris Athens 



GREG CALDI . senior 
mastering engineer 

Jensen, Marino and Greg 
Calbi have been working 
together since 1975. Calbi left 
the company lor lour years 
along the way but returned in 
1 WIS as a partner. While jazz is 
one of Calbi's specialties, he has 
probably mastered between 
5,000 and o,(MM> albums in his career. Any- 
one listening lo any genre can open up the 

liner notes of their records 

and likely find Calbi's name 
attached. His credits include 
Lennon's Walls and Hndges, 
Lenny Kravilz's Are You (hnrui do My Way, 
Medeski Martin & Wood's Comhustkathn 
and Bruce Springsteen's Horn to Run. 

Calbi says engineers can't rest on past 
performance. While "new generations of 
engineers and producers are still coining 
to us," he says, "we are always auditioning. 
We've got to perform. When artists come 
in, they have an expectation of wanting us 
to transform what they do into something 
better. Music has changed, but whal we've 
done for the last 30 years has not." 

One way that Calbi says new artists and 
engineers can benefit from Sterling will 
come from a new After Hours program he 




will be supervising that began earlier this 
mouth. Since the studio is completely 
empty on weekends, "W r e'll open it up lo 
younger engineers and emerging artists 
wiio would really like to enhance whal 
they're doing but don't have the budget 
and feel they probably can't use Sterling 
Sound. Basically, (he equipment will be 
shared. You ran use Sterling even if you are 
not at the lop level of the business." 

TOM COYNE , senior mastering engineer 

"I was already a jaded mastering engineer 
before I hit Sterling in 1994," jokes Tom 
Coyne, who worked at Frankfurt Wayne and 
the Hit Factory. He knew he wanted lo work 
at Sterling, says Cone, "because they've 
always had the history and the equipment 
and experience of the old, yet they were always at the fore- 
front of new technology." While many engineers swear by 
only certain lypes of equipment, Coyne says he judges each 
project separately. And bis projects run the gamut. No one 
at Sterling Sound did R&B/hip-hop/urban music until 
Coyne, and now the firm is a huge mastering presence in 
this genre. Some of his titles include Maxwell's Urban Hang 
Suite, the Roots' Things Fall Ajxtrt and |a Rule's Irani, Vetti, 
Vein. However, he's also done major pop titles, like The 
I lib-Chapter One from the Backstreet Boys. 

What's new and exciting for Cpyne? K-mastering, he 
answers: "I'm doinga lot of projects out of France, Italy and 
Brazil. It's exciting to download some- 
one's music in Italy, EQ it and, then 
while he's ( )K'ing the KQ, I'm finishing 
up work I've gotten from Brazil. We can 
travel 5,000 miles and gel the album 
together in one day!" 

CHRIS ATHENS , senior mastering 
engineer 

When Chris Athens was about 27 
years old, he decided he was going to 
try and get a job as a mix engineer. 
"After harassing Sony Studios for quite 
a while, they gave me a job in the 
library," he recalls. "I became friends 
with the engineers and discovered mas- 
tering. I was fortunate enough to have 
some very good friends and mentors 
there who taught me how to engineer." 
He worked at Sony until a job as Coyne's assistant came up 
at Sterling. Within six months, he was way too busy to be 
Coyne's assistant. "I ended up sharing his room for a year 
and a half , w hile they built a room lor me. Working direct- 
ly with Tom was the final piece of my education," he says. 
"My career exploded from there. 1 couldn't imagine a bet- 
ter job." 

Athens' work also stretches over different genres. "Being 
in New York," he explains, "I fell into hip-hop and R&B, 
which has been gocxl for my career because so much of 
thai music is made in New York. But I also do rock and 
jazz records." Most recently, he worked on the new 
India.Arie CD. He mastered Arottstir Soitl, as well, and even 
did the work for the American Idol single-compilation CD. 
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TRANSCO 



CONGRATULATIONS 

TO OUR FRIENDS AT 

STERLING SOUND 

WE ARE PROUD TO HAVE BEEN WITH YOU 
FROM THE VERY BEGINNING 

TRANSCO PRODUCTS CORPORATION 



WORLD'S LARGEST MANUFACTURER OF 
MASTER RECORDING BLANKS AND 
RECORDING STYLI SINCE 1947 

609 W. ELIZABETH AVENUE 
LINDEN, NJ 07036 

TELEPHONE: 800-876-0039 
908-862-0030 
FAX: 908-862-0035 

VISIT US ON OUR WEBSITE 

@ 

WWW.TRANSCOUSA.COM 
EMAIL: INFO@TRANSCOUSA.COM 




Artists 1 Perspective: 

Before their work goes oot ioto Hie world, superior mastering applies the 
crucial final touches. "That's when it all counts." 



BY CHRISTOPHER WALSH 



A 



mong the music-buying masses, mastering is prob- 
ably the least-understood aspect of the process 
between inspiration and replication. Even within 
the recording industry. 



mastering engineers — practition- 
er! of the esoteric an of render- 
ing the definitive, ultimate refine- 
ment man audio recording — ate 
a small comm. unit) ol specialists 
whose unique skills arc highl) 
sought l)\ producers, mix engi- 
neers and artists alike. 

Kor the artists, putting their 
creation into the hands ol a mas- 
tering engineer is sometimes 
likened to entrusting thai person 
with (heir children. It's not sur- 
prising, then, dial once a suitable 
mastering engineer is found, the 
relationship is like!) to endure. 
Not is ii surprising thai a vast 
percentage ol artists and audio 
professionals consistently and 




ird's ummmntr: Pal Mrthrm 



confidently place that trust with the engineers at Sterling 
Sound. 

For guitarist Pat Metheny, taking his music to Sterling 
engineer Ted |ensen is almost as important 
as ilu- album release itself. "rverylhing is 
leading up to that moment,"' says Metheny. 
"Vhi'vc worked hard to gel this thing going, 
and also you have no idea what it really 
sounds like at lli.it point, because you 
haven't slept for months, you're completers 
blearv-eved and have prohabh been up .ill 
night (he night before (oik fling up (he mix. 
Suddenly, you go in there, and il's all new 
again. When I start a project, I'm always 
thinking. ' 1 here's going to 1h- a point in (he 
next lew months where we're going t<> wind 
up in Ted's room.' That's when it all counts." 

"Greg Calbi is really a master at what he 
does." adds musician, producer Steve Jor- 
dan of another longtime Sterling engineer. 

"A lot of people take mastering loi granted, 

hut, really, it's like remixing, ft (inly is a 
remix, because you can ruin a record in 



mastering, and you can make a record better in m.istei mo. 
We might feel really good about a record, but then we know 
that Gleg is going to help us get to where we really want to 
go. so that it translates. A lot of stuff sounds good in the stu- 
dio, but sometimes it doesn't translate everywhere. You want 
it to translate in every format, on any type of sound system 
that it's played on." 

Iggy Pop first went to (lalbi for the mastering of the hard- 
rocking /jW /or life. "In the mastering nxxii at Sterling," he 
remembers, "they had these humungous, seven-foot-high 
speaker stacks w ith every thing ranging f rom subwoofers to 
tiny, tiny tweeters, so that every frequency of the music just 
comes pouring nut over you with (he detail of a Persian rug. 
And it sounds great! 

"During mastering," Pop continues, "you're applying 
some verv powerful but very limited equipment: equipment 
whose brain only knows how to emphasize certain fre- 
quencies within the music. Through his choice of frequen- 
cies, the mastering engineer will emphasize certain parts ol 
the music. Ii the \<h alisl has a screaming, adenoidal voice, 
and you < hoose frequencies whit h lavoi the highs, the y oral, 
in a mastered take, will leap out seemingly twit e as loud as 
what you heard going into the session. It will ailed all (he 
other sounds loo and maybe even make (lie whole (lung 
sound faster, whereas il you emphasize bass frequencies, 
(he bass drum and the bo Horn strings on a guitar part may 
come jumping out. and the (lung may sound more lethar- 
gic. There's a wide range of choices." 

Beyond such creative options, skillful mastering gives a 
collec tion of recordings I lie cohesion essential to then pres- 
entation M components of a larger musical statement; 
through mastering, (he whole becomes greater than the 
sum of its parts. This was particularly important to Lisa 
Loeb lor her recent release. Hello I ami. "What led [Jensen] 
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How does Sterling Sound , 

master faster? rv 



DMOD workspace 



"DMOD is a tremendous time-saving tool, 
's easy to use and far more secure than FTP." 



Murat Aktar 

President, Sterling Sound 



w W 




One of the industry's most renowned mastering facilities, 
Sterling Sound is recognized for pioneering advances in the 
delivery of music on every format from LP to CD to DVD. 

Today, DMOD is helping Sterling Sound break new ground yet again. 
Through it's unique eMastering™ Service, powered by DMOD, Sterling clients can now access 
the facility's legendary mastering engineers faster than ever— from anywhere in the world. 



It's simple. It's secure. It's transforming the global music industry. 



Record labels, studios, pressing plants, and distribution services are all discovering the DMOD advantage: 
lower project costs, faster distribution and turnarounds, and greater control over digital assets. 

Isn't it time for you to call DMOD? 




Try DMOD 



■ next project. 

www.dmod.com/freetrial 
USES 877-918-7711 




Inquire about our FREE TRIAL offer 

Or ca 



no overnight deliveries • no couriers • less travel • less cost 

total control 




L 



www. dmod. com 
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DAVID BENDETH, SR VP A&R, RCA RECORDS Sterling Sound: U)Kit CAn Anyone SAy Aioout tKe best 
MAstering fAcility iiJ tKe toorld? If jou uJAnt jour Music MAstered lay A teAM of professionA/s second to none tKen go to Sterling. 
If jou iuAnt tKe best snAcks And !&AgeJs, go to Sterling, If jou uJAnt jour records to sound like todAj And toMorrotJ tKen £IW 
to Sterling. If jou iJAnt personAl AttejOtion to rej.1 musiilaI detAil tKen. jou guessed it Sterling. I? DIDD V Os)(_V GKris Atkeos 
CAn MAster mj records... Me. kn©,js our Sac* Boj sound. PHARRELL WILLIAMS, THE NEPTUNES Sterling's 
ne_iJ Joint is dope fAcility" 1 A very coMfortAb/e. !jork environMent... FRANK FILIPET I TtJe.fJtjjjje.Ars Ago I recorded And 
Mixed My very first a/Ioum, TKe Brecker Brothers' "StrApKAngin." I solicited Advice. froM tKe usua/ suspects About u>Ko MigKt 
MAster My virgin vojAge, And tKey suggested Ted Jensen At Sterling Sound. It uJAS MusicAl love. At first Audition. I've. never 
forgotten tKose MAn-sized KAndMAde speAkers, And I've. never looked l&Ack. Ted And Kis coijorkers At Sterling Sound /-Ave. laeen 
friends, colleAgues And Most of a/I An inspirAtion for Me. tKese pAst t«uo decAdes. Besides, inKere else CAn jou MAster A record 
nKi/e looking out Across tKe Mudson At tKe SUtue of Liberty. MIKE ODOM it, "THE CLIPSE," SOUL 

PROVIDER MGMT. aw AtKens is tKe purest engineer I've, ever Met. Me ever-so ligKtly AirlwrusKed tKe. CJipse 1st 
single "(Srindin" into tke MegA-Kit it Kas laecoMe. CoMpleMenting tKe nJorks integrity, Ke never coMproMised tKe. song's originAl 
force.. Me truly understAnds tJ\At jour Music is first... PASTOR TROY Va a/Ibum Ain't reAdy to drop 'till jou drop ky 
Sterling Sound KoMey. STEVE JORDAN Sterling Kas a/iuajs KAd tKe Most professionA/ And courteous stAff in tKe 
business...And everyone knouts Koiu greAt Ted Jensen is...but My Z fAVorite inords About Sterling Sound Are 6reg CjUki. I cAn't 
fwisK A recordiiJg ijitKout kiM...Z greAt eArs a<j«A I loig KeArt. MONTE CONNER, SENIOR VP A&R, 
ROADRUNNER RECORDS Besides tKe ol&vious - *Jorld re»JoiJ»Jed MAsteriiJg eiJgioeers for a/1 geiJres of Music - 
Sterling 5ou>jd Are o«J tKe cuttiiOg edge of a// tKe lAtest tecKiOo/ogy, go Above Aud IftejoiJd for tKeir c/ieiJts, totK big tod sma/I, 
A»jd We tKe Ki^pest offices W tKe Music loir. It is A<J Absolute p/eASure uiorkiiJg uJrtK everjoioe tKere. RANDY STAUB To 
Seorge MArioo A«Jd a// tKe stAff At Ster/iiJg. TKA»Jk jou for jour dedicAtio«J to exce/leiOce over tKe jeArs. Vou MAke us a/1 sou«jd 
good - A^ld tKAt's >Jot eAsy! CHRIS LIGHT Y &. DAVID LIGHTY Tom C^iy«Je is A<J exceJ/ejJt MAsteriog e«Jgi.Jeer. Me 
puts tKe fi^iAi toucKes o«J a/1 of our projects MAki>Jg tKe Music JuMp out tKe speakers, givi>Jg it tKAt crisp souijd. It's a/uJAjs a 
p/eAsure uJorkiog uJitK KiM. (jOe ^ould^'t Uve it otKer ^Ay. DERIC "D-DOT" ANGELETTIE, CRAZY CAT 
uOKeiJ it coMes Z sou«Jd ijuAiity 4 booM, 1J0 ooe does it bettA! CKris AtKe*Js Kas tJorked o<J At leAst l/Z of My CrAzy C>.t 4 &Ad 
Boy projects. Me recognizes tKe iMportAiJce of MAsteriiJg AtJd i»)orks uiitK Kis clieiJts 2. give tKeM tKAt fiiJisKin' toucK o<J tKe so<Jgs 
Z put it ova' tKe top. SKeer Senius. TKa~x CKris. JAMES POYSER Tom's a pleAsure to ijork ijitK A«jd is very 
JoJOfcj/edgeAb/e About Kis crAft. Me A/uJAys briiJgs out tKe best >JuA<Jces i>o tKe Mixes, iJever destroying tKe integrity of tKe song. TKe 
MIX ejJ5ine.e.r I iJork ujitK swilts uKe.n I saj Tom's MAstering tKeir songs. JACK JOSEPH PUIG BotK Ted And 
George's pASsion for iuKAt tKej do And bring to My records MAke Me proud to KAVe tKeir nAMe next to Mine!!! DAVE 
FRIDMANN i KAVe recoMMended (Sreg CAibi And Sterling Sound over And over And I KAVe a/uJAjs been g/Ad tKAt I did. I 
knotJ tKAt everyone involved u)il/ l»e KAppj njitK tKe results, eveiry tiMe. TRACKMASTERS & ANTON 
MARCHAND, INTERSCOPE RECORDS dKris AtKens is Wj ffcr, in our opinion, tKe best MAstering engineer in 

(JVC, not only on Ke enkAnte greAt Mixes, Kis e<j_ MAkes IoacA Mixes sound greAt, Ke is aIso very eAsy to inork i»>itK. MANNIE 
FRESH, CASH MONEY RECORDS It's soMetKing About Sterling Sound's style of MAstering tKAt tAkes My 
production froM its best (evei to An even better level. DINO DELVAILLE, VP A&R, UNIVERSAL 

RECORDS Sterling Sound is one of tKe best studios in fveiu Vork. TKe professionA/isM of tKeir stAff, tKe <juA/ity 
of tKeir y-ooms And e^uipMent And tKeir coMfortAWe environMent is unMAtcKed. TKejy KAve kno<u/edgeAb/e And dependAtle 
engineers sucK as CKris AtKens And C-Kris (SeKringer iuKo MAke tKe recording process extreMely enjojAkle. 



RDIDDY & HARVE PIERRE, BAD BOY RECORDS (jOKetKer in A c/ulo or An ArenA, uJe cAn depend on EAy 
Ja»Jos to MAke tKe u>ax sound Kot. BABY A.K.A. THE BIRDMAN TKey Are. hottest in tKe g*Me!!! IRVAND 
CHRIS GOTTI, MURDER INC I on, tKj.nks for kce.pi.Jg us s0u.Jeli.J3 pKAt! MIKE FRASER Sterling Kas loeen A 
greAt p/Ace to top off A project. I've. a/iJAjs felt /ike., And Iseen treAted /ike. fAMily. TKAnks Seorge. Merc's Koping for MAny More. 
jeArs of continued success! SERBAN GHENEA Sterling Sou^Jei Kas a coo/, coMfortAlo/e viloe uJitK greAt engineers /ike., 
CKris SeKringer And Tom Coyne, iuKo AlinAys MA*JAge. to tAke our projects to tKe next level. NOKIO *'THE N""TITY, W 
DRU HILL Your professionAlisM, expertise., larutAi Konesty, And tiMe/y Advice MAke Sterling Sound My top choice for 
MAstering. You've MAstered aII tKree ^Tiru Klil/ a/Ioums And Just Al&out every record I Kavc produced. TKAnk jou Civris SeKringer 
And the. rest of Sterling's creiJ. You're the. MAn. Period! JAMES FARBER Sreg (UIWi Us MAstered over ZOO records 
tkt>t I've engineered in the. pAst Z'S jeArs. I'm looking foriuArd to tKe next one ... And tKe one After tKvAt. "TKAnk _you Sreg. 

Avid tKAnk jou Sterling Sound. TOM LORD-ALGE ?lu»J And siMple, My Mix isn't done until Ted toucKes it. JOHN 
AGNELLO I've laeen MAstering luitK tKe MAster, (Sreg (L/J\u, for IS jeArS And I don't p/An on SiuitcKing AnytiMe sooij! JOE 
FERLA TKe neiu Sterling is l>y fAr the. Most coMfortAk-le MAstering fAci/ity I've ever been in. Tke rooMS Are extreMeiy 
AccurAte. U)KAt jou KeAr iiJ tKese rooMS is truly i*>KAt's on tApe. vOorking ujitK Sreg C-Allsi is A coMplete Joy. STEVE LUNT, 
VP A&R, JIVE RECORDS As u>ej/ as the. upcoMing fJick Carter solo a/Ioum, I've MAstered every ftritney SpeArs And 
&Ackstreet Boys aII&um u>itK Tom Coyne. I A/uJAys Ask KiM, "lOKAt did jou do to get it to souijd tKAt good?" Lie. SAys," I Just 
MAde it louder!" tOKi/e Anybody tKAt Kas ever uJorked u>itK Tom Coyne k«Jo«JS tKAt tKere is tJAy More to it tKAn tKAt, it is true 
tK*t tuKen Ke's finisKed iuitK Kis MAgic, the. Music Just JuMps out At jou. It's as if tKe originA/ Mix is w mo»Jo A^id Tom's 

MAstered version is w stereo JOHN DAVID KALODNER, SRVPA&R, COLUMBIA RECORDS 

I t^.i»Jk of Sterli^Jg Sou^id I tW»jk of Seorge MAriNto. Aje is the. greAtest MAsteri^g e>Jgi«Jeer ever lived. lOketJNer u)orki»Jg uJvth 

A legejjd like JiMMy PAge or A .JeiucoMer, Ke gives it Kis aII. Aje Kas the. pAtie*Jce of A sAi^>t A*Jd tKe c^ArM of A superstAr. Ale 
Kas survived tejJs of tKousAods of AAArllsoro Keds, tKousA^ids of tAke out mcaIs, A^)d ku»jdreds of receptionists A^id eve»J a Move 
froM the. Ise/oved fl^O SroAdu)Ay. I first used Seorge AAArioo i»J l^<» Afjd I'm sure I uiill use kiM i»J ZOOU. TkAiJks for aII tKe 
greAt Music And especiA//y for putti^ig up tjitK Me ijke>J I KJeededJust one More tking to be -one. KEVIN "CAVEMAN" 
SHIRLEY Sterling Sound. A nAMe synonyMous iuitK tKe greAtest records, And I'm Konored to Kavc KAd so MAny I've inorked 
on, KAnd/ed lay tKe likes of Seorge And Ted - rejj cAring Audio surgeons. -FroM the. loiJ-laudget SilvercKAir del»ut a/Ioum, ijKicK 
eArned Multi-p/AtinuM AWArds for tkree gAng/y Aussie 14- jeAr-olds, to tKe MAMMotK fortAcoMing Led Z^ppeliiJ Multi-disc ^t>Vli> 
And Ct> set, the. SAMe dedicAtion to egJA/ity And perfection is AltJAys evident. And as they've MAstered over fifty records I've 
ertAer produced or Mixed, I guess tKey feel thejj l\Ad to invite Me Along! C^sngrAtu/Ations on 33 1/3 jeArs of unsurpAssed 
excellence. Alope to see jou At 4s too. DAVID THOENER Kavc MAstered iSrth Seorge AWino At Sterling Sound for 
over 20 jeArs. Aje Kas AliJAys MAde My Mixes sound tKe >JAy I tKougKt tKey sounded iuKen I Mixed tKeM, but didn't! TKAnk Sod 
for Seorge MArino! A/so, tKe st*ff Kas A/tJAys treAted Me greAt And tKey've loent over laAck*JArds to Kelp Me out ijKen I'm in A 
pincK. I'm vcrj cjrt.te.Cul Cor tkit. I ujisK tKeM a/I a /-lAf»fj 331/3 AnniverSAry! RMICHAEL BRAUER Sreg CaIIoI MAstered »| 
very first record IoacJc ijKen iue lootK KAd reAlly nice curly dArk K>Air...tKe KAir Ain't u)KAt it used to l»e laut Ke's still My fAVorite 
MAstering engineer. CongrAtulAtions Sterling Sound, keep up tKe greAt iJork And tKe free food for MAny jeArs to coMe! HUGH 
GOLDSMITH, PRESIDENT, INNOCENT RECORDS UK Sterling Sound to Me a perfect Uend of ^TM 
KospitAlity And results in MAstering tKAt Kavc tKAt cuorld loeAting killer edge. 



A Sterling Sound Timeline 



ARTISTS' PERSPECTIVE 
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Hid, which was especially cool on this album, was take a lot 
of different tracks thai were recorded over a period of yean 
in completely different studios and completely different 
setups, and really help make them sound like they're all on 
one record," says Lneb. "It gave me confidence: I wanted 
to work with a lot ol diUcrcnt people on this record, and I 
think the linal finishing touches of the mastering guaranteed 
that it would all sound like one record, |l)tit| there's still a 
lot of variety from track to H ack, w hich is really important 
to me." 

Mastering can also salvage recordings that might other- 
wise he unusable. When (iov't Mule released its Iwo-CI) 
live... With a Utile Help hum Our hieitth, the relentlessly tout - 
ing band's fervent following demanded even more of the 
New Veal 's Eve 1 998 concert at the Roxv Theatre in Atlanta, 
prompting a limited-edition four-( :l) boxed set. As with all 
of the band's releases, Gov't Mule turned to Sterling and 
Oilbi. " There w ere a couple of songs that didn't go to mul- 
titrack tape," savs Mule guitarist/vocalist Warren llaynes. 
"so the only mixes we had were the live mixes that went 
down, and they were not always perfect. We were able, 
through mastering, to match them up and make them 
sound pretty close to the rest of the record. If you'd have 
heard the original versions, they were way different." Ster- 
ling Sound's beautiful new studios in the Chelsea neigh- 
borhood ol Manhattan make the mastering expel ieni e even 
more pleasurable for clients. 

"I've gone there just to go there!'' Metheny confesses. 
"Sometimes, I'll just go up there to say hi. Now, with this 
perfect listening environment in this great spot, it rcalh is 
an almost festive occasion, at the end of an enormous amount 
of work, to gel to go there. It's a very happy time." ■ 



October 1968: Audio engineer Lee Hulko and part- 
ner Joe Paschek open Sterling Sound. They pick 
the name from a list of 10 candidates. The studio is 
located at 56 W 45th St. in Manhattan. 

1969: A&R Studios engineer Bob Ludwig joins Ster- 
ling. He and Hulko share the mastering suite, work- 
ing around each other's schedules. 

1970: Sterling moves to new, larger premises at the 
Screen Actors Guild building at 110 West 57 St.; the 
new facility houses two mastering suites. 

1972: Master Cutting Room engineer George Marino 
joins Sterling. 

1975: Ludwig leaves to join competitor Masterdisk. 

1975: Greg Calbi of the Master Cutting Room is hired 
to replace Ludwig. 

1975: Ted Jensen, an employee of audio pioneer 
Mark Levinson's MLAC, joins Sterling. 

1976: Hulko devotes increasing amounts of time to 
technical and management duties at Sterling and 
turns over the bulk of his mastering work to 
Jensen. 

1977: Sterling moves to a new facility at 1790 
Broadway. The studio features five isolated rooms 
and state-of-the-art equipment and acoustics. 

1977: Jose Rodriguez hired as mastering engineer. 

1980: Marino masters John Lennon & Yoko Ono's 
final album. Double Fantasy. 



1980s: Sterling embraces the digital era. 

1990: Original partner Joe Paschek sells his interest 

in Sterling to Hulko and leaves the business. 
1994: Calbi leaves to join Masterdisk. Hit Factory 

Mastering engineer Tom Coyne replaces Calbi. 
1995: PolyGram Studios engineer Joe Palmaccio 

joins Sterling's mastering staff. 
1996: Rodriguez dies. 

1998: Jensen. Calbi, Coyne and Absolute Audio 
principal Murat Aktar — in partnership with London's 
Metropolis Studio — purchase Sterling from Hulko, 
who retires. Marino stays with Sterling; 
Palmaccio leaves. With the management buyout, 
Sterling announces plans to build a new facility in 
the Chelsea district of Manhattan. 

February 1999: Sterling begins gradual move to 
Chelsea studio, with Jensen relocating to his new 
room. Hit Factory Mastering engineer Chris 
Gehringer joins Sterling, occupying Jensen's Broad- 
way studio. 

March 1999: Calbi moves to new downtown studio; 
Sterling assistant Chris Athens is promoted to mas- 
tering engineer and takes over Calbi's old suite. 

January 2002: Sterling completes move to Chelsea 
and shuts down Broadway studio. 

-RV. 



FRANCIS 
MANZELLA 



Design 
Limited 



Acoustic Consulting 
and Studio Design 



Francis Manzella and Chris Bowman would like to express our 

thanks to "The Masters" at Sterling Sound. The design and 
construction of your new facility was both an inspiring challenge 
and a rewarding achievement. We wish you many more 

successful years!! 



CHBO 



INC 



URBAN RENOVATION 

ACOUSTIC DESIGN & CONSTRUCTION 
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Congratulations to Sterling Sound on 30 years of success 




Maselec Series Analog 
Processors 



Prism Sound and Sterling Sound have been working 
together for 1 5 years. In that time Sterling Sound have 
come to trust and rely on the performance and reliabili- 
ty of the Prism Sound product range. 

Today Sterling Sound are moving into a new 
era with their investment in a new facility at 
Greenwich Village. Sterling Sound's 
involvement with Prism Sound contin- 
ues with the purchase of the new 
ADA-8 multi channel converter for 
surround mastering applications. 
This joins their inventory of other 
Prism Sound equipment that can 
be found throughout the facili- 
ty. 



Prism Sound, are proud to be 
associated with Sterling Sound 
and hope that the next 30 
years are os successful as the 
first 30. 



worlds leading mastering studios need the 
worlds leading mastering tools" 




ADA-8 Multi-channel 
Converter I 



Prism Media Products Limited 
William James House, 
Cowley Road, Cambridge. 
CB4 OWX. UK. 

Tel: +44 (0)1223 424988 
Fax: +44 (0)1223 425023 

sales « prismsound.com 



Prism Media Products Inc. 
21 Pine Street, 
Rockaway, NJ. 
07866. USA. 

Tel: 1-973 983 9577 
Fax: 1-973 983 9588 

www.prismsound.com 




"Sterling Sound was already a legend in the master- 
ing business when I first (ame across them in 1984 
while working on the Neve Digital Transfer Console. 

is a matter of great pride for me, my partner Ian Dennis 
and all of the staff at Prism Sound that our products are 
used by Sterling Sound ond we look forward to many 
more years of mulual success." 



Graham Boswell, 
Sales Director. Prism Sound 



www.prismsound.com 
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STERLING'S REPUTATION 

C.tmtimwd (mm fxtgrS~3 

would bv short-lived, however. In 1975, Ludwig depart- 
ed to join Masterdisk. leaving a void at Sterling thai was 
filled by two new engineers: Greg Calbi and Ted Jensen. 
CsJbi, like Marino, had cut his teeth at the Master Cutting 
Room, where he had worked with sut h icons as John 
Lennon. Jensen was an audiophile who had worked lor 
Mark I.evinson's Ml, AS company. With his new engi- 
neering stail in place, Hulko devoted increasing amounts 
of time to the technical and managerial aspects ofSter- 







CELEBRATING 33 1/3 TEARS 



ling Sound. He also focused 1ns energy on designing and 
building a new I'aeilily would accommodate Sterling's 
inevitable growth. "Our 57th Street studio was an office 
space that we modified to work as a studio," explains 
Hulko. "On the other hand, the studio we built at 1790 
Broadway w r as designed from the ground up as a mas- 
tering facility, with a lot of attention paid attention to iso- 
lation, acoustics, wiring and grounding." The move lo 
Broadway coincided with the late-'70s disco boom. 
Accordingly, Sterling augmented its stall' with disco spe- 
cialist Jose Rodriguez. 



STERLING SOUND 



WE ARE PROUD TO BE INVOLVED 



Abelow Connors Sherman Architects 

138 West 25th Street 
New York, NY 10001 



www.acsarch.com 



voice: (212) 627-8866 



fax; (212)675-6199 



Congratulations to 

Sterling Sound 

From your friends at 
tsanu Katsky Korins & 
Slyer, UP 



A Glimmer 
Twin and a 
Working Class 
Hero 



Always ;t magnet lot musical talent. Sterling 
Sound has hosted its share ol rock slat s in its 
X'i I \i-vear history. Hulko and Marino share their 
favorite anecdotes, w hich involve onetime Sterling 
clients Mick Jagger and John Lennon. 

Hulko recalls, "It was 197"). and we were still on 
37th Slltet The Rolling Stones came in to master 
Bhck if Bhli with me. Mid was involved in the 
session, and we were working late into the evening. 
All ol a sudden, there was one tunc he didn't like 
—1 forget which one— and he said. 'Let's remix it!' 
I said. 'Mick. I'm not a remix engineer. I can't 
remix it' 1 le Said, 'C'mon, let's do it.' So we walked 
down .')7lh Street to Atlantic Studios, and ( lene 
Raul remixed the track I didn't get involved in the 
remixing, hill I was at the session the whole lime. I 
remember thinking. Here I am. a kid from Cana- 
da, and I'm walking down the street with Mick lag- 
get.' It was awesome, lite lunm ihing is. they 
ended up using the original mix ol dial song." 

Marino reflects on working with |ohn Lennon 
and YokoOno on Dimble Ihnlm, the last allium 
Lennon recorded before his death in Decembei 
1980. I'roducet Jac k Douglas also attended the ses- 
sions. Marino sa\s. 'John Lennon didn't deal with 
things in a technical way as much as in an emotion- 
al way. lie might give you a description ol some- 
thing he wattled, so you turned a lew knobs— he 
didn't care which knobs— and when il sounded 
good to him. he lei urn know. II he wasn't happv 
with how something sounded, he was verv honest 
and direct. I le didn't liploe around. "The second 
day that we'd done work on the Ihuhlr Ruttttt 
album, maybe he couldn't sleep the night before, 
and when 1 arrived at lire studio at 9:30 or 10:00. 1 
found him sitting out b\ the elevator lobby, on the 
flixir. 

"'Ib his credit, someone like him probably had a 
((instant Iximhardmcni ol' phone calls and people 
around him. Knt when he (ante to work at Ster- 
ling, he must have laid the groundwork that, while 
he's working on this, he didn't want any interrup- 
tions. There was no hoopla. Ii was. 'OK, I'm here 
now, I'm one ol the guvs, [f] need a cup ol collee, 
I'll go get il myself; I don't need a caterer' I le was 
delighllttl to be around. \et v upbeat. I le had a lot 
ol enthusiasm, a lot of energy and always Some- 
thing fonny to say." — P.V. 
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DIZZYING CREDITS 

For the nexl several years. Sterling solidified ils role as 
the world's top independent mastering studio. It weathered 
the disco crash and the recession of 1981 and racked up a 
dizzying list ol credits dial included the Rolling Stones, John 
I .anion, I he Kaglcs, Aerosmith, the Police, 
Bob Marley, lggy Pop, the Ratnones, l ! 2. 
Paul Simon, Steve Winwood and hundreds 
more. It embraced the digital era, despite 
Hulko's and his stall 's reservations about 
the sound of some of the early digital 
recorders. And it continued to invest in 
equipment and nurture its stalT. 

In 1990, Paschek sold his share of Ster- 
ling to Hulko and exited the business. (He 
died shortly afterward.) Hulko appointed 
a manager, David Anderson, to oversee 
day-to-day operations and took a hark seat 
from the business. Without a significant 
stall change in a decade and a hall. Ster- 
ling was jolted in 1994 when Calbi 
resigned to join Mastcrdisk. linn Coyne, 
a veteran of the Hit Factory and Frank- 
ford Wayne, took Calbi's place and 
brought a strong hip-hop and K&B ori- 
entation to Sterling at a time when those genres became 
commercial juggernauts. 'I"he following year, Rodriguez 
left, and PolyGram Studios engineer Joe Palmaccio 
stepped ill (Rodriguez died in 1996). 

In 1998, Coyne, Jensen, Calbi and Absolute Audio co- 
Ibundcr Murat Aktar joined lories with London's Metrop- 
olis Studios and acquired Sterling from Hulko. who no 
longer had an active management role at the studio and 
was ready to retire. Concurrent with the management buy- 
out, the new Sterling team unveiled plans for a massive 




Cttrgt Marino 



complex in Manhattan's Chelsea district. The new facility 
would house six full-service mastering rooms, each with a 
dedicated lounge and production suite. 

Jensen's and Calbi's old rooms were taken over, respec- 
tively, by Chris Cehringer — who joined Sterling from Hit 
Factory Mastering — and Chris Athens, 
an assistant who was promoted lo lull- 
Hedged engineer. 

TEAM SPIRIT 

In January '2002, Sterling completed 
its move downtown. Its six rooms are 
now staffed by Jensen, who serves as 
chief mastering engineer, and senior 
mastering engineers ( lalbi, ( x»yne, Mari- 
no. Cehringer and Athens. In addition. 
Sterling employs four mastering engi- 
neers: Steve Fallone, Dominick Maita, 
UK Nastaseand Michael Orexlcr. 

Although each of Sterling's senior 
engineers is a star in his own right, the 
studio has always cultivated a team spir- 
it that sets it apart from its competitors. 
"For me, it was always about Sterling." 
says Hulko. "1 wasn't led by my ego. I 
used to get goosebunips thinking we were cutting masters 
and shipping them to Japan or Germany, and that people 
all over the world were listening to the the work that we'tl 
done." Kramer, a lifelong Sterling client tx'sl known for his 
work with Hendrix, Led Zeppelin and Kiss, says, "There 
has always lx*cn a Sterling Sound attitude and a Sterling 
Sound way of doing things, which Lee and |oe started and 
which has permeated the studio throughout its history. 
There is a team philosophy there, which is very good — and 
very rare in the mastering industry." B 



ENGINEERS 

( '.tintmiwd f 'rmn fxige S--f 

CHRIS EENRINGER 

senior mastering 
engineer 

With 18 years experi- 
ence, Chris Cehringer 
has been with Sterling 
lor almosi three years. 
Me was Coyne's assistant 
at Fra n k fu rt Wayne 
Mastering in 1986, but, 
alter a short tenure 
there, went to the Hit 
Factory lor 1 I years; lor 
six of those, he worked 
with Coyne. Cehringer 
has focused a lot ol ener- 
gy on hip-hop and K&B: Chris (.ehrmger 
Stillmatir by Nas, LL 

CoolJ's 10 and Mustqs J itdisrn. However, Latin music is 
another strong area for (iehringer, with successes like 
Paulina Rubino's Border (ihl and Chayanne's Simplemnite . 
C Iehringer is also known lor Ins song remixing and his 
love of analog gear. However, he stays clear of digital 
processing, "F.verybody with digital studios comes to me," 
he says, "and I convert the music to analog and recapture 
it. F.ach piece has its own color and character in analog 
and changes the way a mix feels and sounds. Today's 
mastering is dif ferent, because, years ago, you just did 
F.Q, compress and sequence. And today you do a lot 
more editing. Sometimes, it's almost like you're remix- 
ing the track." H 



Want to make it in the music biz? 
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Surround yourself with masters! 

Our DVDs aren't done until Sterling masters the surround sound. 



Thanks Sterling 

for helping us make the best-sounding DVDs in the biz! 



88 Tenth Avenue 

6TH FL West Penthouse 

New York NY 10011 



www.metropolisdvd.com 

1212.675.7300 
(212.765.9336 
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eMastering: 
Sterling's new Web-based technology allows 1 glimpse into the Mure" 

Clients send and receive uncompressed, fidl-resolution digital audio over 
a secure sewer. Is remote mastering next? 



BYPAULVERNA 



9:30 a.m.. Eastern Standard Time. An engi- 
neer in Miami completes a remix of a single by 
a hot new artist and uploads it to a secure serv- 
er at New York's Sterling Sound. Within half 
an hour, the track is decry pted and verified by 
a Sterling engineer and the mastering session 
begins. At noon, the process is complete, and 
the EQ'd track Is encry pted and uploaded to 
the Sterling serv er. '1 lie track is securely dis- 
tributed to the producer in San Francisco, the 
A&R executive in Los Angeles, the remix engi- 
neer in Miami and the artist in London. By '> 
p.m., all interested parties have approved the 
track, but the A&R executive requests an edit. 
An hour later, the edit is done and sent back to 
the A&R executive for final approval. The 
executive OKs the track and orders the mas- 
ters. Ai 5 p.m., the finished master is transmit- 
ted from Sterling to manufacturing plants in 
Los Angeles and Munich. 

If the above scenario seems a tad futuristic, it is now 
possible, with Sterling's new eMastering technology, an 




Studio with a view 



Internet-based service that allows clients to send and 
receive uncompressed, full-resolution digital audio over a 
secure server. "eMastering is a glimpse into the future of 



how we're going to be working," says Sterling president 
Mm. ii Aktar. "Ii can ofl'ei .in acccssiblitN that has unci 
existed in the past." For clients in Asia, for example, 
eMastering can virtually eliminate the lag time that results 
from shipping masters across international boundaries 
and time zones. "You could be looking at two to three 
days to send tapes, with customs clearance, and the same 
on the return," says Aktar. Not that Sterling is discourag- 
ing its clients from attending mastering sessions at its lux- 
urious studios in Manhattan's Chelsea Market. 

"We're always very happy to see people," says Aktar. 
"When our clients travel from Asia, Australia, Europe or 
other parts of the U.S., we're delighted to host 
them. But there are many things that can 
OCCUr in the course of a project. Maybe the 
client is present at the initial mastering session 
but, on reflection, decides to use an alternate 
mix of a certain track. Or maybe there's a 
laliel whose artist is fxxiked on an awards 
show, and it could be a commercial windfall if 
they get a single out in time. For those situa- 
lions. eMastering is the perfect application." 

SECURITY CONCERNS 

The service was launched this year in 
response to clients' inquiries about upload- 
ing uncompressed masters to Sterling. 
"Increasingly, our more computer-savvy 
clients have been sending and receiving 
audio tiles via our FTP [ftle-transfer-proto- 
col] server, but, for a broad-based service like 
eMastering, the FTP user interface is too 
cumbersome," explains Aktar. "Additionally, we've been 
very concerned about the lack of security with FTP; it's 
really just password-protected. We've been looking for 
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quite a while for a better solution." 

After examining several alternatives. Sterling settled on 
a customized version of DMOD Workspace, a software 
application designed for secure digital distribution. "Our 
biggest concerns with electronic transmission have always 
been sound quality and security, and DMOD delivered on 
both counts," says Aktar. "One of the things we like about 
Workspace is it doesn't use any file compression. That was 
the first litmus test. It also has sophisticated checks that 
ensure that the file received is bil-foi -bit-identical to the 
one that was sent. Also, Workspace features an integrated 
player and a simple, intuitive user interface." 

UPLOAD, DOWNLOAD, TRANSMIT 

One of Sterling's first uses of eMastering and DMOD 
Workspace involved two singles from the TV hit Ameri- 
ca* Idol. The tracks were uploaded to Sterling from stu- 
dios in London, l.os Angeles and Miami. Once they 
were on the eMastering server, engineer Chris Athens 
downloaded them, mastered and delivered them to vari- 
ous parties for approval. The finished tracks were trans- 
mitted to Broadcast Data Systems (BDS) in Kansas City; 
DG Systems, a radio-distribution firm in Dallas; and 
Sonopress, a CD plant in Weaverville. N.C., that manu- 
factured the singles. 

"It was the first time we sent production masters via the 
Internet," says Aktar. "It's amazing to think that, less than 
10 years ago, rale sheets from top mastering studios quot- 
ed six to eight weeks for delivery of masters." 

With eMastering already a reality at Sterling, could 
real-time, remote mastering sessions be far oil' in the 
future? "As connection speeds increase over time, it will all 
become possible," says Aktar. "Five years from now we will 
look back at this article antl laugh. The high-speed con- 
nection of today will be the 14K dial-up of tomorrow." I 
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Soundtracks A Strong Promotion For The WB Network 

Readying A Compilation For Its Hit Series 'SmalMlle, ' The Company Hopes To 'Evolve Its Brand Into Music 9 



BY SUSANNE AULT 

LOS ANGELES — At a time when soundtracks 
are an overall suffering segment of the album 
business, they continue to be music to the WB 
TV network's ears. 

The network has strong expectations for the 
February 2003 release of the soundtrack to its 
Superman series, Smallville, 
which represents its first 
major attempt at creative 
involvement on an album. 

With such past sound- 
tracks as those for Dawson 's 
Creek, Felicity, and Cilmore I 
Girls, the WB left the deci- 1 
sion-making regarding final 
song choices and market- 
ing/promotional plans pri- 
marily up to the labels — in 
those cases, Sony, Universal, 
and Rhino, respectively. Yet 
in its first co-distribution 
partnership with a record 
company on Smallville, 
where both the network and Elektra will share 
equally in the album's revenue, the WB is now 
toying with the idea of launching a separate 
soundtrack unit 

REASON TO BE BULLISH 

WB co-president of marketing Lewis Gold- 
stein explains, "The goal is to somehow evolve 
our brand into music. That is the heart and 
soul of our existence. At this point, we are still 
just in the television business, but our brand 
will help bring us a good housekeeping seal 
to the record itself." 

The main reason why the WB continues to 
be bullish on soundtracks in this current envi- 
ronment, he says, is that the network has a 
history of treating music almost like another 
actor on its shows. For instance, title songs 
to Dawson's Creek (Paula Cole's "I Don't Want 
to Wait") and Smallville (Remy Zero's "Save 
Me") have taken on a life of their own away 
from their TV existence. 

Another piece of proof for singing music's 
praises is that several years ago, the WB was one 
of the first TV networks to introduce the now- 
ubiquitous sound cards (where a promotional 
graphic of the music integrated into an episode 
is displayed onscreen at the end of an episode). 

"Soundtracks aren't doing great right now," 
Arista executive David Landau admits, pointing 
out that the blockbuster status of film XXX did 
not help its soundtrack move more than 
400,000 units. "But where music is really used 
as a vital ingredient essential to the production 
values of the show, that will give you an advan- 
tage to sell. The audience may then have a 
yearning to relive that show." 

While Landau does not want to enter the 
soundtrack business anytime soon, he does 
regularly license music for use in WB 
shows — the Santana/Michelle Branch collab- 
oration on Arista of "The Game of Love" for 
Smallville is one such example. 

WB shows like Smallville "call out for 
music," Landau says. "So the next logical 



thing is. Let's do a soundtrack.' " He adds that 
Arista might step into the soundtrack arena 
for something as music-intensive as the HBO 
upcoming project on hip-hop culture that is 
being produced by Tracey Edmonds. 

PRIMARILY A PROMOTIONAL TOOL 

The WB does not have a 
spotless record with the 
soundtracks released so far 
from its shows. The first 
album for Dawson's Creek 
peaked at No. 7 on The Bill- 
board 200 and sold 704,000 
' copies, according to Nielsen 
SoundScan, but both the 
show's second installment 
and the soundtracks iorFelic- 
r j ity performed below expecta- 
V U tions: According to Nielsen 
^^k^ S' mndScan. Dawson's ( 'reek 
WOW 2 sold 206,000 copies. Felici- 
ty sold 147,000, and Felicity: 
Senior Year sold 38,000. 
But instead of looking at albums as money- 
making entities, the WB sees its investment 
in soundtracks primarily as a publicity tool 
for its shows. 

Goldstein says, "I'd be lying to say that I 
don't want them to be successful, but money 
isn't what's driving this. It's about extending 
our brand. We want to create more awareness 
for our shows." 
WB VP of music Leonard Richardson con- 




cedes. "We're not making a lot of money on 
these albums. But CDs are important, because 
they are intrinsic to the shows." 

Yet signs do point to Smallville bucking the 
current soundtrack slump. Several of the 
tracks are already hits, including Five for 
Fighting's "Superman (It's Not Easy)" and 
Weezer's "Island in the 
Sun." And as for including 
work from baby bands, such 
as VonRay's "Inside Out" 
(the first single), the WB has 
broken acts before through 
its shows, most notably 
Remy Zero, whose "Save 
Me" will also appear on the 
Smallville album. 

Moreover, the show has 
burgeoned into a bona fide 
ratings success this season — 
the 9.4 million that watched 
the series Nov. 5 (according 
to Nielsen Media Research) 
was the largest Tuesday- 
night audience ever for an episode on the WB. 
The time, then. Elektra VP of A&R/soundtracks 
John Kirkpatrick says, is perfect to release an 
accompanying soundtrack. 

"It's the water-cooler [series] right now." 
Kirkpatrick says, "For me, Smallville is a run- 
away show to do a soundtrack at the moment. 
The show should be peaking by the time we 
release it" 

In general, the WB has a knack for building 




cult followings for its shows. The high number 
of serialized efforts on the network, including 
Gilmore Girls and Smallville, tends to call out 
for people to tune in week after week. Intense- 
ly connected fans. Kirkpatrick adds, are more 
likely than fair-weather TV watchers to pick up 
items relating to their object of affection. 

"Shows on the WB tend to 
hit a cultural nerve. They get 
into people's consciousness," 
he explains, noting that 
would help to sell the sound- 
track to consumers. 

Although upbeat about 
Smallvitle's prospects, 
Elektra and the WB are 
nevertheless aiming to put 
together a powerful adver- 
tising campaign for the 
album. One idea that has 
not yet been finalized is to 
launch a promotion simi- 
lar to one featured in the 
film Willy Wonka and the 
Chocolate Factory, whereby people win a 
prize if they buy a copy of the album that has 
a green-colored CD ( a la the color of Super- 
man's weakness, kryptonite) inside. 

As far as soundtracks go, Richardson reit- 
erates, "We are proactive because of how the 
music blends so well with our shows on a reg- 
ular basis. We're trying to connect artists [to 
viewers] — hit someone in the gut. It becomes 
a larger experience." 



Strength Of Holiday Sales Still Up In The Air 



BY MATTHEW BENZ 

NEW YORK— Though a fairly strong Thanks- 
giving weekend led some U.S. music and video 
retailers to express guarded optimism about 
the critical holiday selling season (Billboard, 
Dec. 14), additional reports from assorted 
retailers and Internet merchants paint more 
of a mixed picture for holiday music sales. 

When Trans World Entertainment reported 
results for its fiscal third quarter ended Nov. 
2 (Billboard, Nov. 30), Coldman Sachs retail 
analysts said that Trans World's forecast for 
fourth-quarter earnings per share of 65 cents- 
70 cents — compared with 82 cents one year 
ago — suggested that it will "only marginally 
capitalize on a promising" fourth-quarter 
release lineup and that Trans World's problem 
is that, like other primarily mall-based music 
retailers, it has to compete with the dis- 
counting of new releases by lower-overhead 
mass merchants. 

Indeed. Best Buy says that sales in its 
mostly malNbased Musicland division in the 
fiscal third quarter, which ended Nov. 30 
(the Saturday of Thanksgiving weekend), 
were $370 million, down from $420 million 
in the same period last year. Comparable- 
store sales fell 10.7%. The retailer again 
cites soft music sales, partially offset by the 
growth in sales of DVDs and videogames. 



However, the growth rates in the last two 
categories were slower than last year, when 
DVD and videogame product lines were ex- 
panded at Sam Goody stores. 

Within Best Buy stores, the company said 
that "double-digit gains in sales of DVD 
movies and higher sales of videogaming more 
than offset continued declines in sales of pre- 
recorded music." 

Overall, Best Buy posted quarterly sales of 
$5.5 billion, up 16% from last year due to the 
addition of new stores. Comparable-store sales 
were down 0.3%. because there was one less 
week in the latest quarter compared with last 
year. Best Buy vice chairman/CEO Brad 
Anderson says. "Comparable-store sales on 
Thanksgiving weekend were strong." thanks 
to the sale of digital products. 

W. Alan McCollough, chairman/president/ 
CEO of rival Circuit City Stores, says his 
company showed strong sales growth in 
"traffic-driving entertainment-software 
products" in its fiscal third quarter, which 
ended Nov. 30. The Richmond, Va.-based 
chain did not elaborate, except to note that 
the entertainment-software category con- 
stituted 12% of Circuit City's total sales in 
the three-month period. 

Meanwhile, there is speculation that a 
shorter holiday season this year vs. last year 



could drive shoppers online to such retailers 
as amazon.com and harnesandnoble.com. 
Neither has released any holiday numbers, but 
a rival. 3-year-old overstock.com, says it is 
encouraged by sales since Thanksgiving. 

During the Thanksgiving holiday weekend, 
the Salt l^ake City-based firm, which sells a 
range of closeout merchandise at discounted 
prices, recorded gross merchandise sales of 
$2.5 million, a 150% increase over the same 
three-day period last year. 

Overstock. corn's media department — 
which includes books, music, and video — fea- 
tures close to 14.000 CD titles; overstock.com 
plans to expand that figure to 80,000 next 
year. It is currently selling about 12.000 CDs 
per day, and the media department now 
accounts for about 10% of overstock.com's 
total sales. Yet CEO Patrick Byrne cautions 
against reading trends in those numbers: "It's 
kind of hard to distinguish between how 
much of that is because of Christmas and how 
much of that is because we just launched [the 
media department in October]." 

Overstock.com had overall gross sales in 
the third quarter of $38.3 million, recording 
revenue of $23.8 million. Overstock.com re- 
cords a commission on many of its sales; as a 
result, the actual revenue it records is gener- 
ally about 60% of gross sales. 



BILLBOARD DECEMBER 2 1 , 2002 



www.blllboard.com 



39 



m«m',Mii:hii: 



Gateway PCs To Include Pressplay 

Co-Branded Software Will Include Up To 2,000 Tracks From Multiple Genres 



BY BRIAN CARRITY 

NEW YORK— Up to 2,000 tracks 
from digital-subscription service 
Pressplay will come pre-loaded on 
Gateway personal computers as part 
of a distribution agreement between 
the two companies that was an- 
nounced Dec. 6. 

All Gateway consumer desktop 
PCs will ship with co-branded Press- 
play software, known as the Gateway 
Music Vault by Pressplay. Users will 
have the option of signing up for a 
90-day free subscription to the 
Pressplay service, which includes 
the 2,000 songs from multiple gen- 
res pre-loaded onto the computer as 
tethered downloads, plus credit for 
20 free permanent downloads that 
can be burned to CDs or transferred 
to a device. Alternatively, they can 
opt for a 30-day free subscription to 
the service, including 150 pre- 
loaded songs from one of seven gen- 
res of the consumer's choice, and 
credit for 10 free portable down- 
loads. All pre-loaded tracks are avail- 
able for purchase as permanent 
downloads on an a la carte basis. 
Beyond the credits in the promo- 
tion. Pressplay is offering download 
packs, ranging from $5.95 for five 
portable downloads to $18.95 for 20. 



Gateway plans to feature its Press- 
play offering in its national TV 
advertising, as well as in Web, cata- 
log, and e-mail marketing cam- 
paigns. On the Gateway Web site, 
consumers will be able to choose a 
Pressplay music pre-load option 




when configuring a new Gateway 
PC. The offer will also be promoted 
in Gateway's 272 stores. 

Pressplay president/CEO Michael 
Bebel says a key point of the deal is 
that it enables dial-up Web users — 
the largest segment of the online 
consumer base — to experience dig- 
ital music without a broadband con- 



iBillbocrd | DIRECTORIES | 



nection. He says. "For the dial-up 
user, this is really a big leap, because 
it gives them an instant music col- 
lection on their PC that they can 
then add to on an incremental basis 
from the overall catalog we make 
available." 

The companies estimate that for 
an average PC user with a constant 
56-Kbps dial-up connection, it 
would take more than 60 days to 
build a collection of 2,000 song 
downloads. 

In a statement. Gateway chair- 
man/CEO Ted Waitt called the deal 
"a great example of the technology 
and recording industries working 
together to drive innovation and 
ultimately serve consumer demand 
for legitimate digital music." 

The deal marks Gateway's second 
music-subscription pact. It recently 
forged a deal with listen.com to 
carry Rhapsody software on a pre- 
installed basis (Billboard Bulletin, 
Nov. 19). No music comes pre- 
loaded in that arrangement. 

Wherehouse 7V 
Spots Push Its 
CD, DVD Offers 

BY BRIAN GARRITY 

NEW YORK— Wherehouse Enter- 
tainment is running a series of 
holiday-themed TV commercials 
through Dec. 29 in the Los Ange- 
les, San Francisco. San Diego, and 
Dallas markets. 

The campaign, created by ad 
firm Colby & Partners, is titled 
"The Elves Gone Wild Sale" and 
feature mischievous elves invading 
people's houses. 

The spots are geared primarily 
toward the retailer's 18- to 34-year- 
old male target audience and will air 
on network and cable TV channels. 

"The new holiday commercials 
really play up the great CD and DVD 
promotions we've put in place for 
the holidays," Wherehouse VP of 
marketing Susan Heine said in a 
statement. "Colby & Partners found 
a fun way to deliver our sales mes- 
sage and stand out during the busy 
holiday season." 

The ads promote Wherehouse 
special offers of a free CD with the 
purchase of any three CDs every 
Friday. Saturday, and Sunday this 
month, as well as the offer of buy 
any three DVDs, get a fourth one 
free every Friday, Saturday, and 
Sunday in December. 

In the CD spot, a young man dis- 
covers a ceramic elf on his chest and 
hundreds more filling his room. The 
elf says, "Free CD." In the DVD spot, 
a woman screams when she sees 
hundreds of elves in her yard. One of 
the elves says, "Free DVD." 




by Chris Morris 



Of Independents. 



RYKO GETS PLEXI-BLE: In June 
2001, Ryko Distribution suddenly 
found itself out of the DVD distribu- 
tion business, when parent company 
Rykodisc split with Chris Black- 
well's Palm Pictures. Palm brought 
a lot of DVD product to the table, 
from Japanese anime to original 
music-oriented programming. 

But Ryko has re-entered the video 
distribution side, with a new exclu- 
sive U.S. pact with Brooklyn. N.Y.- 
based Plexifilm. The firm has also 
established a music line. Pleximusic, 
that Ryko will also handle. 

The 15-month-old company is 
headed by CEO Gary Hustwit. whose 
name may be familiar to readers of 
this column. Before his move to 
Brooklyn four years ago. Hustwit 
was a mover and shaker on the San 
Diego music scene: He managed 
local acts, organized the city's Inde- 
pendent Music Seminar, and pub- 
lished several books about releasing 
independent records. 

He says of his new company, "It 
really is like an independent record 
label, but for films. And most of the 
people who work here — we have a 
staff of nine — have independent 
music backgrounds." 

Plexifilm started as a production 
house for DVD; its activities have 
ranged from producing Matador's 




two-disc Pavement set Slow Centu- 
ry to creating the extras for 20th 
Century Fox's Ice Age DVD. 

The company issued its first 
DVD title through Ryko in Novem- 
ber: Ciao! Manhattan. John Palm- 
er and David Weisman's dark 1972 
documentary about Edie Sedg- 
wick, one of the most notorious of 
Andy Warhol's '60s "superstars." 
The film had been unavailable on 
video for 15 years. 

Several of the firm's upcoming 
releases have strong music hooks. 
In late March or early April 2003, 
Plexifilm will drop I Am Trying to 
Break Your Heart, director Sam 
Jones' revealing documentary' about 
the making of Wilco's Yankee Hotel 



Foxtrot. Plexifilm produced the 
highly praised feature, which is now 
ending its national theatrical run. 

"There are a lot of additional 
songs on the DVD." notes Hustwit. 
who says the extras will include a 
wealth of demos, unreleased Wilco 
studio material, and live recordings. 
Tracks by Wilco's precursor Uncle 
Tupelo will appear, as will unheard 
material cut at a Wilco gig at the 
Fillmore in San Francisco. Rolling 
Stone writer David Fricke. who 
appears in the film, is writing notes 
for the package. 

On Jan. 21. 2003. Plexifilm will 
issue Benjamin Smoke, a docu- 
mentary by Jem Cohen and Peter 
Sillen, whose previous work in- 
cludes films about Fugazi and Vic 
Chesnutt. The new feature, co-pro- 
duced by Michael Stipe's produc- 
tion company C100. focuses on an 
eccentric Atlanta musician. Hust- 
wit says. "He's an outsider charac- 
ter, but he's had an influence on 
other artists." Extras will include 
unreleased performances by Ches- 
nutt and Cat Power. 

Due in April are Dutch Harbor, 
a documentary about the Aleutian 
Islands fishing industry that 
sports a soundtrack by Boxhead 
Ensemble — a collective of Chica- 
go heavyweights that includes 
Doug McCombs, Jim O'Rourke. 
Jeff Tweedy, and Ken Vander- 
mark — and Style Wars, the long- 
unseen 1983 documentary about 
early hip-hop and graffiti artists. 
Pleximusic will release the sound- 
track to the feature Human Na- 
ture April 23. 

Both Ryko and Plexifilm see their 
new relationship as a natural. Ryko 
Distribution president Jim Cuomo 
says, "Plexifilm has the exact same 
philosophy about how product is 
managed that we do." Hustwit says. 
"What we're doing in video and what 
Ryko is doing in music were defi- 
nitely compatible." 

YEE-HAW: Springfield. Mo.-based 
New Era Productions, which rep- 
resents the catalog of the terrific 
'70s country-rock band the Ozark 
Mountain Daredevils, has signed a 
distribution pact with Burnside 
Distribution in Portland. Ore. New 
Era was previously handled by 
Midwest Artists Distribution in 
Rolling Meadows. 111. New Era has 
forged a licensing agreement with 
Universal Music Group and is 
releasing the Daredevils' old titles, 
originally issued on A&M. This 
summer, the company reissued 
The Car Over the Lake Album; in 
November. New Era rereleased 
Men From Earth. 
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Macrovision Forms Music Tech Division 



Track 



AD-INC THINGS UP: I have been on 
vacation for the past two weeks, and 
when I returned to the office Monday, 
Dec. 9, 1 found that Universal Music & 
Video Distribution (UMVD) had been 
busy in my absence. First off. it made a 
round of phone calls to retail accounts, 
telling them in effect that it is time to 
question the allocation of cooperative 
advertising funds. Secondly, it sent a 
letter to the one-stop community, 
which in effect demands that the 
wholesalers become more proficient in 
promoting UMVD's product and pro- 
grams and ensuring that they pass 
UMVD's rebates and privileges on to 
retail accounts. 

Let's tackle the co-op issue. This is a 
sticky one, because there has been 
much finger-pointing from label and 
distribution executives. Their com- 
plaint is that retail's advertising pro- 
grams 
keep get- 
ting more 
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UNIVERSAL MUSIC 6 
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expensive 
and yet of- 
ten supply 
little in 
the way of 
consumer 

advertising to drive sales. What makes 
matters worse from the supplier point 
of view is that sales are down 1 1% so 
far this year, but there has not been a 
commensurate drop in the cost of retail 
advertising programs. 

Apparently, a mandate has come 
down from Universal Music corporate 
to rein in cooperative advertising funds. 
As a result, sources suggest UMVD 
executives have been calling accounts 
and asking them to look at their adver- 
tising programs to see which ones 
make sense. The feeling is that in light 
of the existing sales base, some pro- 
grams no longer make economic sense 
and should be readjusted accordingly. 

Some merchants are unhappy with 
the request One says, "In general, the 
wrong approach to any business is to 
reduce ad expenditures when business 
is declining." But other merchants say 
they already recognized the reality of 
the marketplace and have unilaterally 
and significantly scaled back the cost 
of their programs and feel that they will 
benefit if their competitors are forced 
to do the same. 

Needless to say, the other four major 
distributors are watching this closely, 
and some privately admit that they are 
having or are preparing to have the 
same conversation with merchants. 

NO LOVE LETTER: Moving over to 
wholesalers, UMVD sent one-stops a 
letter dated Dec. 3 saying that one- 
stops have until Feb. 22. 2003, to 
agree to the provisions in the letter. 



by Ed Christman 



which become effective March 4. 
2003. UMVD will terminate the one- 
stops that do not sign the letter. The 
letter requires one-stops to appoint a 
qualified individual to be dedicated 
sales and marketing manager of 
UMVD's product, taking responsibili- 
ty for ensuring stock availability and 
making the wholesaler's sales staff and 
retail accounts aware of UMVD prior- 
ities and promotional campaigns. 

It also requires wholesalers to main- 
tain a 90% fill rate of ordered UMVD 
product. In other words, it doesn't re- 
quire one-stops that specialize in 
urban product to take in all UMVD 
titles, like classical and country. But 
anything they order they should main- 
tain enough inventory to meet at least 
90% of demand. 

Moreover, the letter tightens cred- 
it by requiring one-stops to provide 
collateral either in the form of a letter 
of credit or by agreeing to give UMVD 
a first-position security lien on UMVD 
inventory. It also requires one-stops 
to pass UMVD rebates and breached 
product credits on to stores, calls on 
wholesalers to run midline and budg- 
et programs at least four times a year, 
and insists on compliance with all 
UMVD policies, including adhering to 
street dates. 

Some one-stops are unhappy with 
these directives. "I think they are try- 
ing to cut down on the one-stops that 
they sell to." one longtime wholesaler 
says. Another observes. "I think it's a 
marvelous letter; they have every right 
to do what they are doing, and that's 
one way to get rid of us. They are 
doing this for the independents. They 
didn't say what they will do for the 
one-stops. That must be coming in a 
follow-up letter." 

While a UMVD executive concedes 
that the letter could result in some one- 
stops being cut off from buying the 
company's product, they say it is a 
good-news letter if a business is a one- 
stop in proper standing, because those 
one-stops will gain business from the 
ones who are cut off because they didn't 
conduct their businesses properly: "It's 
a harsh letter, but the world has 
changed. The one-stops need to change 
with it. We think the one-stops are a 
valuable and critical part of the distri- 
bution chain, and as such, they have 
certain responsibilities that they have 
been lax toward" 

But not everyone is unhappy. "We 
applaud and we support the letter 
100%." says George Baiicky. VP of mar- 
keting at Galaxy One-Stop in Pitts- 
burgh. "One-stops are an extension of 
the majors, and it's about time that 
somebody did something that forces 
one-stops to adhere to the policies 
coming down from them." 



BY BRIAN GARRtTY 

NEW YORK — Macrovision — a spe- 
cialist in digital-rights manage- 
ment and CD copy-protection tech- 
nologies — says it has formed a 
dedicated music technology divi- 
sion. The move comes in connec- 
tion with the closing of a previous- 
ly announced acquisition deal for 
the assets of copy-protection rival 
Midbar Technologies. 

Macrovision has tapped Mark 
Belinsky as senior VP/GM of the 
new music business unit. Belinsky, 
previously senior VP of corporate 
strategy, will work out of the com- 
pany's headquarters in San Fran- 
cisco and report to president/CEO 
Bill Krepick. 

In forming the group. Macrovi- 
sion has also named former Mid- 
bar president/CEO Rani Alcalay as 
VP of worldwide sales for music 
technology. Macrovision executive 
Adam Sexton as VP of marketing, 
former Midbar engineering VP 
Eyal Shavit as senior director of 
technology strategy, and Macrovi- 
sion audio product manager Steve 
Phillippo as director of product 
management 

Alcalay and Phillippo are based 
in London, while Sexton and Shav- 
it will work out of San Francisco. 




All four report to Belinsky. 

Macrovision says the new divi- 
sion signals its commitment to the 
audio space. 

Krepick says that the combined 
entities will shorten the develop- 
ment time required to offer a com- 
plete solution to the industry. 

"Digital-rights management 
and copy-protection solutions for 
the worldwide music industry rep- 
resent one of Macrovision 's most 
important growth opportunities," 
Krepick said in a statement. "By 
forming this new division under 
Mark Belinsky, we are poised to 



turn the combined strengths of 
the Macrovision and Midbar prod- 
ucts and organizations into solu- 
tions that address the evolving 
needs of music labels, artists, and 
consumers." 

Belinsky calls 2003 "a critical 
year" for the music business. He 
said in a statement, "Our cus- 
tomers and partners in the music 
industry are working overtime to 
deliver new value to their cus- 
tomers while, at the same time, 
working to ensure content cre- 
ators are paid fairly for their cre- 
ative works and substantial in- 
vestments in sales, marketing, 
and distribution." 

The combined research and de- 
velopment teams — using their col- 
lective resources, along with assets 
acquired from copy-protection 
company TTR Technologies for $5 
million in a separate transaction — 
will work on projects aimed at 
facilitating controlled CD burning 
and export of music files to con- 
sumer electronic devices. 

Launch of the company's new 
"best of breed" technology is set 
for second-quarter 2003. The 
company hopes to have it in com- 
mercial distribution in the U.S. by 
Christmas 2003. 
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DMOD GETS DOLLARS: Boston-based 
DMOD Inc., a manufacturer of private 
networking technology that allows for 
online sharing and review of music 
and other media 
content while it 
is in the produc- 
tion phase, has 
received S5 mil- 
lion in venture 
financing. 

Participants 
in the funding 
round, DMOD's 
third, include 
venture-capital 
firms Greylock 
and Pilot House Ventures Group. 

Funds will be used to accelerate 
marketing and sales of the company's 
software, which is used by such enti- 
ties as Atlantic Records, RCA Rec- 
ords, Virgin Records America, and 
Sterling Sound. 

DMOD president/CEO Mark Over- 
ington said in a statement, "This addi- 
tional funding will allow us to expe- 
dite initiatives aimed at developing 
new solutions and growing revenue." 

RHAPSODY GIVES OCCLUSIVES: Rhap- 
sody, the subscription service from 
listen.com. is offering its users a remix 
of the Justin Timberlake track "Like 1 
Love You" by U.K. DJ act Basement 
Jaxx, as well as an exclusive interview 
with Timberlake. 



The offer is being promoted through 
Rhapsody distribution partner Lycos at 
music.lycos.com. 

Rhapsody, w+iich offers subscription 
material on a streaming-only basis, re- 
cently has begun offering its users con- 
tent exclusives in which original inter- 
views are packaged into special album 
bundles. Those streaming a special 
version of Timberlake'sJiiS//7?<«/IJivel 
will receive interview segments inter- 
spersed between songs. 

In other Rhapsody news, the sub- 
scription service has quietly bowed a 
new content-premiere initiative known 
as Rhapsody Premiere in which tracks 
are unveiled on Rhapsody ahead of 
other online outlets. Participants thus 
far have included Art Garfunkel and 
Bruce Hornshy 

NEW SONICBLUE PLAYERS: Son- 
icblue has launched a new line of 
thin CD/MP3 players— the RioVolt 
SP350 and the RioVolt SP150. The 
products retail for $179.99 and 
$99.99, respectively. 

DISPUTE OVER MP3 MONEY: A Ten- 
nessee songwriter and a music 
publisher have filed a class-action 
lawsuit against the Harry Fox 
Agency (HFA) regarding the $30 
million settlement of the licensing 
body's copyright-infringement suit 
against mp3.com. 

The suit was filed in Los Angeles 



Superior Court by Robert Morrison 

and Scarlet Moon Music. It alleges 
that an undisclosed number of artists 
and publishers who were not party 
to the mp3.com settlement — but 
whose copyrights were co-owned by 
others who were — are entitled to a 
percentage of the settlement. In 
addition, the suit says the settlement 
"did not constitute fair value for the 
rights granted." 

In the 2000 case, mp3.com paid 
UFA S15 million for retroactive 
licenses and $15 million as an 
"advance payment" for future licenses. 
The class action claims that the $30 
million award amounted to about $50 
per work infringed, but based on 
"minimum statutory damages," the 
figure should have been $750. The suit 
seeks unspecified damages. 

HFA declined to comment. 

OOPS: In what was described by a 
Tower Records spokesperson as a 
"technical error," the company's Web 
site exposed a database Dec. 4 that con- 
tained private customer information, 
including names, e-mail addresses, 
and shipping history. 

"We were fairly horrified when we 
found |the problem|, and we fixed it 
in a matter of hours," the spokesper- 
son says, adding that no credit card 
numbers were exposed. The company 
does not believe any third parties 
viewed the information. 



Kmart To Sell Thalia-Branded Apparel 



BY BRIAN CARRITY 

NEW YORK — Kmart has entered into a long-term market- 
ing pact with EMI Latin artist Thalia, in which the discount 
retailer will offer a collection of branded apparel, accessories, 
footwear, and lingerie designed and inspired by the 
singer/actress starting next year. The deal builds upon a pre- 
viously announced strategy by Kmart to attract more African- 
American and Hispanic shoppers {Billboard, April 6). 
Kmart chairman/CEO James Adamson said in a state- 
ment, "As the store of the 
neighborhood, Kmart is com- 
mitted to reflecting the local 
culture. We're thrilled to wel- 
come Thalia to our family and 
are especially excited to intro- 
duce a new, exclusive brand 
designed to appeal to the His- 
panic community." 

The deal also reflects the bur- 
geoning trend of labels and 
artists looking to nontraditional 
promotional outlets to build 
their brands. Thalia, for instance, 
was featured in a Dr Pepper campaign earlier this year. 

The Thalia Collection will be available in Kmart stores in 
the summer of 2003. At launch, it will include apparel for 
women and girls, as well as footwear, accessories, and lin- 
gerie, with plans to expand the line into such additional cat- 
egories as cosmetics, fragrances, and jewelry. 

Thalia said in a statement, "Kmart is incredibly support- 
ive of the Hispanic community and is therefore an ideal part- 
ner for my exclusive collection." 

Kmart says that Hispanic customers contribute more 
than 17% of its total sales. It is looking to build further 
inroads with the fastest-growing segment of the U.S. popu- 
lation, one that represents an estimated total buying power 
of more than $500 billion. The company says its Thalia line 




is well -positioned to help woo Spanish-speaking customers. 
The retailer reports that Thalia — the wife of Sony Music 
Entertainment chairman/CEO Tommy Mottola — has 62% 
"total awareness and universal appeal" among Hispanics. 

Kmart recently increased its offerings to its Hispanic shop- 
pers by producing a Spanish version of its weekly advertising 
circular and by launching "La Vida," an entertainment and 
lifestyle supplement that wraps around the Spanish circular. 
The supplement — containing features and articles aimed at 
the heritage and cultural nu- 
ances of tile Hispanic commu- 
nity — featured Thalia on the 
cover of its October issue. 

The Troy, Mich.-based mass 
merchant — which filed for 
bankruptcy earlier this year — 
is attempting to use its rela- 
tionship with minority con- 
sumers as a strategic point of 
differentiation as it competes 
against such rivals as Target 
Stores and Wal-Mart. Back in 
the spring. Kmart began air- 
ing a series of TV and radio commercials featuring Chaka 
Khan, BeBe Winans, and Jose' Feliciano on networks and 
cable outlets directly targeting African-American and His- 
panic consumers. 

Some retail watchers say an attempt by the chain to be 
more friendly to minorities could open the door to improved 
future sales in music genres like Latin, rap. and R&B. 

Kmart rackjobber I landleman has gone on record endors- 
ing efforts to better serve diverse consumer segments. In 
the keynote at last year's National Assn. of Recording Mer- 
chandisers convention, Handleman president/COO Peter 
Cline cited a lack of attention to specific consumer markets 
as one reason that music-industry sales are in their current 
slump {Billboard. March 23). 
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XXX'S COMPLETE EXTRAS: XXX direc- 
tor Rob Cohen {Daylight, The Fast and 
the Furious) believes that "DVD equals 
immortality." Hence, as producer of the 
film's upcoming DVD ($27.96)— set for 
a Dec. 31 release by Columbia TriStar 
Home Entertainment — he sought to 
include as many insights into the film- 
making process as possible on the spe- 
cial-edition project. 




"I feel, in a sense, that this format 
allows a director to put the whole 
experience in accessible form to the 
audience and not only documents 
how complex it was and how much 
fun or pain it was but also brings the 
audience what I consider visual liter- 
acy," Cohen says. "If I can be a 
teacher as much as an entertainer, 
that would make me really happy. I 
think this DVD, to my own standards, 
achieves that." 

Cohen feels that the "Anatomy of a 
Film" documentary — which tracks the 
film's 82-day shoot with actors Vin 
Diesel. Asia Argento, and Samuel L. 
Jackson: writer Rich Wilkes: produc- 
tion designer Gavin Bocquet: special- 
effects supervisor John Frazier: and 
other cast and crew — and separate 
commentaries by cinematographer 
Dean Semler and stunt coordinator 
Lance Gilbert particularly broaden the 
DVD experience. 

"I think that the documentary is 
going to be impressive to a lot of peo- 
ple in terms of being open and honest 
and not your traditional, studio-man- 
ufactured product of 'Didn't we all love 
working with each other,' " he says. "I 
also think it's important to get a wider, 
more multi-dimensional perspective 
by the different department heads." 

The XXX DVD. available in both 
widescreen and full-screen versions, 
also contains several deleted scenes 
that Cohen says will further expose the 
filmmaking process to viewers. He 
explains, "There are deleted scenes in 
there that were perfectly good scenes, 
but for tonal reasons, character-build- 



ing reasons, and so on, they weren't 
constructive for the final picture. 
That's part of what I wanted to say to 
the viewer: 'Look at the process. It's 
more complex and delicate than per- 
haps you think. It's not so binary, like 
it works or doesn't work.' " 

In 2003, Cohen hopes to be working 
on the Sony project Warrior, which he 
describes as having a Top Gun-meets- 
The Matrix premise. The memory of 
filmingXW, however, is still strong. "I 
look at the film now, and it's a miracle 
that I got through the drug-farm 
sequence alive. It's a funny thing, 
because I can still feel the cold [on loca- 
tion in Prague |. and the feeling of 
explosions heating me up. Every time 
we blew up a building I was happy, 
because I got warm for a few minutes." 

MGM'S CATALOG COUP: MGM Home 
Entertainment has signed a five-year 
agreement with Buena Vista Television 
to distribute 66 Buena Vista theatrical 
titles and eight movie-of-the-week 
properties on DVD in the U.S. and 
Canada. The titles slated for fourth- 
quarter 2003 release are Prizzi's Honor, 
Duel in the Sun. Straw Dogs. The Dag 
After. Junior Bonner, The Killing of 
Sister George. Song of Norway, Too 
Late the Hero, and Zachariah. The 
majority of the titles, which were pre- 
viously distributed by Anchor Bay 
Entertainment and include the classics 
Rebecca and Notorious and the more 
modern projects Silkwood and The 
Flamingo Kid. will be released in 2004. 

MGM home entertainment division 
president/COO David Bishop says. 
"These titles are valuable to us because 
they link very well to our library. The 
market is still in a dynamic growth 
phase, so we'll be reintroducing these 
titles to a whole new audience." He 
says the DVDs will be updated with 
extra features and packaging, though 
each project's additions will vary 
depending on the material available. 

DVD AT THE MOVIES: Eagle Vision, cre- 
ator of music home-video program- 
ming, will go to the movies for its 
promotion plans next year. Company 
president Steve Sterling says that as a 
result of positive feedback from a 
screening of the Usher: Live — 8701 
Evolution Tour DVD ($24.98) at a New 
York movie theater the day before the 
project's Nov. 19street date (it debuted 
at No. 7 on the Billboard Top Music 
Videos chart), Eagle Vision hopes to 
stage four to six theatrical screenings 
of DVD concert titles in 2003 at loca- 
tions nationwide and possibly with var- 
ious screening times six to eight weeks 
before street date. 



RED Learns That Selling Audio 
Differs From Marketing Video 



BY ANNE SHERBER 

Independent record distributor 
RED, the fifth-largest distributor of 
music videos and the leading inde- 
pendent distributor in that category 
according to the Billboard 2001 year- 
end charts, has learned a few lessons 
about the music-video industry. 

Though many industry executives 
reasoned in the early days of the video- 
cassette that musical ads that sold mil- 
lions of copies of a new album could 
count on fans to purchase their video 
efforts as well, even extremely success- 
ful music videos never sold through at 
the level of a successful new recording 
New life has been breathed into the cat- 
egory overall with the advent of DVT), 
but RED has particularly flourished 
because of its recognition that music- 
video concerts are preferred over clip 
compilations and that marketing to an 
older demographic can be vital. 

RED's recent successes have includ- 
ed Marilyn Manson's Guns, God and 




Government World Tour (Oct. 29), 
which debuted at No. 1 on the Top 
Music Videos chart and has sold approx- 
imately 20,000 units to date, the com- 
pany says, and Usher's IJve — 8701 Evo- 
lution Tour (see Picture This, this page). 

The Up in Smoke Tour VHS/DVD 
(May 31. 2001) also spent 10 weeks at 
No. 1 on the Billboard Top Music 
Videos chart and has sold more than 
600,000 units, according to the com- 
pany. Other recent titles include N 
Sync's The Reel NSync (Oct. 22) and 
Los Temerarios' En Concierto Desde 
ElAzteca (Nov. 12). 

RED president Ken Antonelli says 
RED's accomplishment with music 
videos is part of an industry-wide 
sales boom the DVD format brought 
about. He notes, "In the music DVD 
configuration, the growth has been 
explosive over the last couple of years. 
The quality, the sound, the behind- 
the-scenes footage, land] the addi- 
tional information all draw consumer 
attention. Sometimes these things 
are also interactive." RED's music 
DVDs routinely offer 20-30 minutes 
of additional bonus features. 

RED'S AUDIO ROOTS 

The company's foray into distribut- 
ing music videos stemmed from its 



history as an audio distributor. Found- 
ed in 1979 as Important Record Dis- 
tributors. RED initially focused on 
heavy-metal recording artists. It 
launched in quick succession the Rel- 
ativity, Combat, and Effect labels, 
which provided homes for domestic 
and overseas heavy-metal artists. 

At the same time, the distribution 
arm coalesced into Relativity Enter- 
tainment Distribution, or RED. to sell 
product from its own and outside 
labels. The company now distributes a 
wide range of audio projects from such 
acts as multi-platinum-selling bands 
Slipknot, Nickelback, and Train; Three 
6 Mafia; Aimee Mann; Baha Men: Jane 
Monheit: Dishwalla; Delbert McClin- 
ton; Mark McGuinn; Josh Joplin 
Group; Steve Earle; and Kittie. 

RED's video distribution is not lim- 
ited to music titles. It recently signed 
an exclusive deal with video-produc- 
tion/management company J&N 
Media to release Jackass personality 
Steve-O's The Steve-0 Video Vol. 2: 
The Tour Video (Dec. 10). Other /acr- 
oss-related titles are expected in 2003. 
The company also distributes such 
action and extreme-sports titles as 
Tricks & Tips projects from pro-skate- 
boarder Tony Hawk, biker Dave Mirra, 
and snowboarder Todd Richards. 

RED's video business currently 
includes about 400 video titles, a 
graving sector of which is the music- 
video category. 

STRENGTH OF CONCERT TITLES 

Antonelli attributes the increasing 
sales of RED's music-video titles today 
to some hard-won wisdom gleaned 
from its audio dealings and its will- 
ingness to research what appeals to 
consumers. 

He says that record labels interest- 
ed in growing their video-music busi- 
ness have to take an everything-you- 
know-is-wrong" approach to music- 
video sales. For instance, the compa- 
ny realized that clip compilations or 
scrapbooks of video singles that a band 
has created for play on music TV hold 
very little consumer appeal. Conse- 
quently, RED's labels no longer give a 
separate video release to every clip 
made for rotation on MTV. 

"There's not much consumer 
demand for that style of music video," 
notes John Thrasher, VP of video for the 
West Sacramento, Calif.-based Tower 
Records chain. "Efforts are much more 
focused now on concert footage." 

Antonelli says that such longform 
videos as concerts, documentaries, or 
extended concept pieces are much 
more marketable, because fans are 
interested in seeing footage of their 
favorite artists in performance set- 
tings. The Up in Smoke Tour, for 
example, documents the critically 
acclaimed and controversial tour fea- 
turing Dr. Dre, Snoop Dogg, Ice Cube, 



and Eminem. Behind-the-scenes 
footage offers fans a rare glimpse into 
the day-to-day life of the kings of West 
Coast hip-hop. 

The uproar surrounding the tour's 
content actually gave video sales a 
boost. Antonelli adds. "It wasn't a very 
long tour, and the show itself had some 
ratings issues. A lot of people didn't get 
to see that show. They were motivated 
to buy the DVD." 

Additionally, the music from The Up 
m Smoke tour is only available on the 
video; there is no companion CD. 

Even though The Up in Smoke 
Tour mainly appeals to a young 
demographic. Antonelli believes that 
music videos are not just for teen- 
agers anymore and that companies 
that ignore baby boomers when 
drawing up their music-video re- 
lease schedules do so at their own 
risk. He says that there are a variety 
of ways in which record companies 




and retailers can reach those non- 
traditional music-video consumers. 

Older-skewing titles, such as RED's 
Bee Gees project This Is Where I Came 
In (June 19, 2001). give a consumer 
who does not necessarily want to go to 
that show an opportunity to see his or 
her favorite artist in concert. Recent 
music videos that RED VP of sales Dean 
Tabaac says skew older and have been 
successful for the company include 
Genesis: The Genesis Songbook (Jan. 
1 , 2001 ), which features the band play- 
ing its favorite catalog songs, and Tina 
Turner's One List Time: Live m Con- 
cert (Feb. 6, 2001). which documents 
her final stadium tour. 

"We're not marketing [music vid- 
eos| well enough to get to that person 
in the upper demographics, both in 
age and income," Antonelli says. "We 
should be advertising in the AARP 
magazine. That audience is perfect." 

Thrasher agrees, saying that the 
affordability of home-theater systems 
during the past several years is also 
keeping more people in this demo- 
graphic at home. He says. "If you have 
surround sound and a decent monitor, 
it can feel like you're at a concert for 
20 bucks as opposed to shelling out 
$300 for Rolling Stones tickets." 
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Asian Music: The U.K.'s Lost Market? 

As The British Music Industry Grapples With The Enormity Of The Issue, Pirates Steal 40% Of Multimillion Pound Sales 



BY ADAM HOWORTH 

LONDON — Each year, sales of music 
from the Indian sub-continent rack up 
an estimated £20 million ($31.34 mil- 
lion) at retail in the U.K. Yet a stag- 
gering 40% of that— £8 million 
($12.54 million) — is being lost to pira- 
cy in a battle the British record indus- 
try as yet shows no sign of winning. 

Those figures — from labels body 
the British Phonographic Industry 
(BPI) — are corroborated by the Indi- 
an Music Industry. Both organiza- 
tions place the blame squarely on 
India's northern neighbor. Pakistan, 
and the eight unregulated CD man- 
ufacturing plants operating there, 
which have a manufacturing capaci- 
ty of 150 million units per year, 
according to the International Fed- 
eration of the Phonographic Indus- 
try (IFPI). Legitimate CD-album sales 
in Pakistan, based on the IFPI's ship- 
ment figures, totaled 300,000 units 
in 2001; the recorded-music markets 
in India and Pakistan are both huge- 
ly dominated by cassette sales. 

"It is a massive problem, and it's 
linked with organized crime," London- 
based BPI director of anti-piracy David 
Martin explains. "Certain Asian mafia' 
gangs in Pakistan. India, and the U.K.. 
who are involved in such crimes as 
drugs, are now pirating music because 
it's perceived to be a high-profit/low- 
risk crime. The worrying factor is its 
association with protection rackets and 
'turf wars' in London and Manchester 
I England |. which is why the police are 
becoming more involved." 

The police are acting in conjunc- 
tion with the BPI, local government 



Trading Standards officers, and the 
U.K.'s Customs & Excise service, 
which together face the uphill task of 
intercepting counterfeit product and 
shutting down illegal vendors. "At the 
BPI, we are registered with Customs 
& Excise on behalf of our members 
as intellectual-property-rights hold- 
ers," Martin continues. "Shipments 
come in from Pakistan, and there ve 
been a number of successes prevent- 
ing stuff from hitting the streets. We 
want to wipe the middle men out — 
the distributors and importers — 
rather than hitting the | liquor stores] 
with maybe 10 counterfeit CDs be- 
hind the counter: You can't hit every 
little shop in the U.K. 

"We've knocked some importers 
and distributors out." Martin adds, 
"but somebody always comes along 
and takes their place." 

THEFT AND THREATS 

Pravin Gohil is managing director of 
the Nuff Music label in Southall, West 
London — the heart of the capital's 
Asian community — which licenses 
Indian music in the U.K. from Univer- 
sal Music India. "The piracy level is get- 
ting toward 50%." he claims. "You can 
buy a CD [from pirate manufacturers! 
for 24 rupees [$0.50|. It's finishing the 
industry. They make 50,000 of each 
title and flood the U.K. markeL" 

Gohil says he has assisted the BPI 
in seizing more than 300.000 coun- 
terfeit CDs this year. To try and com- 
pete with pirated CDs that can offer 
a 300% profit at a selling price of 
only £1 ($1.57), Gohil has been 
forced to sell his licensed CDs to 




Robbie Doubles Up. KM I Taiwan made its mark on the s! reels of Taipei to cel- 
ebrate the local bunch oi Robbie Williams' new album. Etcapologf, thanks 
to the efforts of a siring of Williams look-alikes. f : ndcr the banner "The Ego 
Mas Landed," KM1 organized some 150 fans to walk through the capital's 
busiest shopping streets wearing specially created masks of Williams' face. 
The event generated newspaper, radio, and IV coverage, and according to 
EMI Taiwan international division marketing director Roya Tseng, illustrates 
the company's regional approach of turning "marketing programs into news- 
worthy media events." 
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genuine retailers for £2 ($3.14). 

But it's no longer only counterfeit 
CDs that are saturating the Asian 
market here; the pirates have now 
turned to DVDs, which they sell to 
retailers for between £0.50 and £1 
($0.79-$1.57). And it's not only Bol- 
lywood-type Indian feature films that 
are affected. "You can come to 
Southall and buy any English title on 
DVD." Gohil says. "The new James 
Bond movie. Die Another Day, you 



can pick up for £5 ) $7.85] here." A 
legitimate top-of-the-line movie on 
DVD retails at around £15.99 ($25) 
in the U.K. "In Europe — Holland. 
Germany — it's a similar situation." 
Gohil says. "Somebody has to stop it. 
It's ruining the industry." 

Gohil suggests that local U.K. 
police forces are unwilling to devote 
the necessary time and resources to 
arresting street traders dealing in 
pirate product. "There are so many 
traders, the police get fed up [if a 
complaint is made) and say. You are 
calling us everyday.' " says Gohil. who 
has personally been threatened by a 
gang at his Southall warehouse. He 
declines to have his photograph pub- 
lished in Billboard for fear of reprisals. 

POLITICAL ISSUES 

The BPI has succeeded. Martin 
claims, in reducing the piracy level for 
Western international material in the 
U.K. to 5% but has only recently real- 
ized the extent of the problem facing 
Asian repertoire. "We've been doing 
anti-piracy since 1972. but it was only 
in the last four or five years that we 
became aware there was such a mas- 
sive problem," he admits. To help com- 
bat the pirates, the BPI recruited an 
Asian investigator in 2001 on a "loan" 
basis from Birmingham City Trading 



Standards. Martin says he is "doing a 
terrific job. but a great deal more work 
needs to be done." That need is even 
more pressing, he adds, as the Asian 
pirates have begun manufacturing 
Western international product. 

"Anywhere there are Asian shops, 
pirated product is endemic," Martin 
continues. "It's also affecting India, 
where their music industry is in dis- 
array, but it's difficult for India to say 
to Pakistan. Please clean up your 
[act I' — after all. the countries were 
nearly at war recently." 

The solution, then, would seem to 
lie at government level. "IFPI has 
taken up the cause, but the U.K. gov- 
ernment is not on board yet." Martin 
says. Pakistan has no effective legisla- 
tion on copyright or on the regulation 
of optical-disc manufacturing. "It's a 
very serious situation." he adds, " and 
it's also affecting the film industry, 
games, and business software. The 
government of Pakistan needs to sign 
the |World Intellectual Property Orga- 
nization] treaty — without legislation, 
it's very difficult to do anything about 
it. Maybe [Pakistan president] Gener- 
al Musharraf should be contacted by 
the Americans, who seem to have sway 
with him. and say there'll be no trade 
deals — as was done with China. Maybe 
we need economic sanctions." 



HMVAdds In-Store Radio Down Under 



BY CHRISTIE EUEZER 

SYDNEY — HMV has launched its in-store radio opera- 
tion in Australia, coinciding with the chain opening two 
new stores Down Under to bring its total to 32. 

The two new stores are at the Westfield Shopping Cen- 
tre in Miranda. New South Wales, and Surfers Paradise on 
Queensland's Gold Coast: they opened Dec. 2 and Dec. 15. 
respectively. Thev each stock 15.000 titles 
split 60%/40% between CD and DVD: HMV 
Australia GM Stuart Eraser estimates they 
will increase the chain's total annual sales by 
some 2%. HMV claims a 9% market share of 
music retail sales here. According to Eraser, 
in the first half of 2002. the chain registered 
double-digit sales growth in a music market 
where industry estimates suggest overall 
sales were down by around 8% compared 
with the first half of 2001. 

The opening of the Westfield Shopping 
Centre outlet marked the official intro- 
duction of HMV Radio, broadcasting music 
and in-store live performances to all the 
chain's Australian stores from Sydney. Pro- 
gramming is provided by Tokyo-based FM America, 
which launched a similar service in HMV's Hong Kong 
stores in May 1997. Before taking his current role head- 
ing up HMV Australia in May this year. Fraser was the 
music merchant's Hong Kong-based commercial direc- 
tor for the Greater China and Southeast Asia region. By 
launching the Australian radio station this month, HMV 
was able to get ahead of its market-leading rival here. 




Sanity Music, which has plans to introduce its own in- 
store system in early 2003. 

Suppliers are taking a positive view of HMV Radio's 
launch, saying that it reinforces the chain's reputation for 
supporting local and new artists. BMG Australia manag- 
ing director Ed St. John says, "There's no doubt they're 
utterly committed to breaking new music. What sets 
them apart is their commitment and pas- 
sion for the music. We have the utmost 
respect and admiration for them." St. 
John points out that HMV continues to 
promote The Evolution of Inrin Thomas 
(Gotham/BMC)— the debut album by 
local band Irwin Thomas — in-store, 
despite its lack of major airplay since its 
Australian release in September. 
Sony Music Entertainment Australia 
■ GM of marketing and promotions John 
Parker adds. "|HMV| comes to you with 
ideas for partnerships, which is rare in 
retail, and they deliver whal they promise." 
I Parker crediLs HMV with generating large 
sales for current platinum releases by Sony 
Australia signings Something for Kate (an alternative- 
rock trio) and male R<£B singer Selwyn and for Californ- 
ian singer/songwriter John Mayer. 

Suppliers say that since Fraser's arrival, the chain now 
stocks more varied musical genres and has become more 
appealing to female shoppers and baby boomers. "The 
generation gap doesn't exist." Fraser says. "The people 
buying Linkin Park are also buying Andrea Bocelli." 
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GERMANY 



FRANCE 




DING-DONG/GLIDER 

tendo inkiversal 

IT TAKES TWO 

CHEMISTRY DEF5TAR 

RING 

kenhhuu lestH 
MAKE MY DAY 

MAIKUPJUO CLZASTUOIO 

MORAINAKI 

vOHrrrno COLUMBIA 

BLUE BE -BOP 

PJPSLVME WARNER MUSIC JAPAN 

TAISETSUNAMONO 

ROAD Of MAJOR AVTJTRAA 

MIKANSEI NO MELODY 

HITOMI YAJOA TOSHBBAAMI 

HOSHIKUZU NO MACHI 

THE GOSPELLERS KVOON 

JYUNIGATSU NO LOVE SONG 



MINIHAMUZU NO KEKKOSONG 
MIRrHaMIKU ZETWA 

CHRISTMASNATE DAIKIRAII 
KlHWIHAI SUBSTAMCE 
MY FArTH 

OAT AFTER TOMORROW AVE" TRAX 

T.T.T./CHRISTMAS SONG 
MRVM VICTOR 

Al NO NURSECARNIVAL 

BON BON BLANCO COLUMBIA 



LOSE YOURSELF 
EMMEM BVTEASCOPE 

THE CHEEKY SONG (TOUCH MY BUM) 
THE CHEERY GIRLS MLRT1PLV 

IF YOU'RE NOT THE ONE 

OANIEL BEDINGf IELD POLYDOR 

FEEL 



IE WILLIAMS CHRYSALIS 



THE LAST GOODBYE/BE WITH YOU 
ATOMIC KITE EN INNOCENT iVIRG IN 

WE'VE GOT TONIGHT 
ROMAN KEATING B LULU PCRTDOR 

ASEREJE/THE KETCHUP SONG 

LAS KETCHUP COLUMBIA 

DILEMMA 

NELLY FEATURING KELLY ROWLAND UNIVERSAL 



•u 
5 
6 
^2 
2 
7 



IT'S A RAINBOW 
RAINBOW BBC 

20 NU FLOW 

MIMVA2 EPIC 

PUT HIM OUT 

MS DYNAMITE POLYDOR 

GIRL TALK 

TIC ARISTA 
U SHINE ON 




MATT OAREY IEATUAING MARCELLA WOODS MCEN1TVE 



DER STEUERSONG (LAS KANZLERN) 

ME GERO SHOW WARNER STRATEGIC MARKETING 

LOSE YOURSELF 

EMMEM NlTERSCOPE 

DILEMMA 

NELLY FEATURING KELLY ROWLAND UNFVERSAl 

FEEL 

ROBBIE WILLIAMS CHRYSALIS 

SKIN ON SKIN 
SARAH CONNOR EPIC 



DREAMER/GETS ME THROUGH 

OiZY OSBOLtRNf EPIC 

JENNY FROM THE BLOCK 

JENNIFER LDPE2 EPK 

MUNDIAN TO BACH KE 

PANJABIMC OCFJAM 

ROCK MY LIFE 

JEANETTE POIY00R 



LONELINESS 

DJ TOMCRAET DEE JAM 

IDIOT 

MICHELLE B MATTHIAS REIM EMI 
MENSCH 

HERBERT GRDNEMEYER EMI 

THE LAST GOODBYE 




ASEREJE/THE KETCHUP SONG 

LAS KETCHUP COLUMBIA 

PLUS HAUT 

WHAT 4 LMVERSAl 

MARIE 

JOHNNY HALLYDAY MERCURY 

DES MOTS QUI RESONNENT 



MUSIQUE 

STAR ACADEMY 1 MERCURY 

DILEMMA 

NELLY FEATURING KELLY ROWLAND UNIVERSAL 

PLANTATION 
KANA PAMA 

PREMIER GAOU 

MAGIC SYSTEM NEAT 



THROUGH THE RAIN 

MARIAN CAREY ISLAND 

OBJECTION (TANGO) 

SHAKIRA EPIC 

PETIT PAPA NOEL 

TRYO ROSSI L ROSSI PRODUCT 

ELLE S'ENNUIE 

GERAID 0E PALMAS POtVOOH 





ALBUMS 




ALBUMS 




ALBUMS 




ALBUMS 


1 1 


KE1SUKE KUWATA 

TWWIMPOK VICTOR 




i 


ROBBIE WILLIAMS 

ESDIP0L0GT CKPTYSALI5 




2 


HERBERT GRONEMEYER 

MENSCH EM 


2 


STAR ACADEMY 

STAR ACADf MY CHAIVTf US TUBES ANNUS N MfRCURY 




THE GOSPELLERS 
acapiua wxm 




2 


BLUE 

ONE LOVE INjNOCEOTfVIIKW 




1 


ROBBIE WILLIAMS 

ESCAPOE0GY CHRYSALIS 


1 


JOHNNY HALLYDAY 

A LA /If A LA MORT 1 MERCURY 




TOSHINOBU KUBOTA 
tw tAOOtsT iii torn 




3 


WESTL1FE 

UNBRLMABLE^TWHttATEJT rRTSVOL 1 RCA 




3 


PHIL COLLINS 

TESTIFY WtA 




3 


STAR ACADEMY 

LIS ANNE E 5 BERGEN MEBCURY 




MARIAH CAREY 

awBHucarr island 


4 


ELTON JOHN 

THE GREATtST HITS UH-JB1 ROCKET 


4 


□ 


DIE GERD SHOW 

OER KAN71ER SMGtET WARNER STRATEGIC MARRETMG 




5 


LORIE 

ItNDflfMEMT EfiP 




THE BRILLIANT GREEN 

Trtf WiKTTR ALBUM CEFSTAR 




6 


PINK 

MISSUN0AZT0O0 ARISTA 




6 


DIE ARZTE 

BOQCIf D0EL BEALSCHEUE - UNPLUGGED HOT ACT1OFLM0T0R 




15 


PHIL COLLINS 

TESTIFY WTA 




AK1NA N AKAMOHI 
UMkHUtAmm tlTAHIMEDD UWVfKAl 




DARIUS 

DIVC IN MERCURY 




15 


NENA 

EYJJAHRE NENAFEAT NENA WARNER STRATEGIC MARKETING 




7 


PATRICK BRUEL 

ENTTBt DEtn RCA 


1 7 


GLOBE 

1 YIAAS MJUWY CLASS* MOMENTS AVtX TRAJI 




10 


AVRIL LAVIGNE 

LET GO ARISTA 




4 


JENNIFER LOPEZ 

THIS IS Mi THEN EPIC 




10 


GERALD DE PALMAS 
lfvehb? mxwui 




CHAGH ft ASKA 
CTAyMb* UWVtftSAL 




7 


DAVID GRAY 

A NEW OAY AT MIDNIGHT EAST WEST 




S 


DIE TOTEN HOSEN 

RTUCH B SECY R ORE FCTTEJAHRE JBCPAUITWEST 




6 


URBAN PEACE 

UVE BAR HAY 


1 4 


YUMI MATSUTOYA 

WINCl Of WINTER SHADES Of SUWMER TOSHISAtMl 




13 


ATOMIC KITTEN 

FEUS SO 8000 IttNOCEItf, VIRGIN 




89 


NO ANGELS 

WHEN THE ANGELS SWING POETTJOR 




6 


BILLY CRAWFORD 
m vz 


1 5 


ZONE 

o torn 




11 


ELVIS PRESLEY 

HYlSMrlHUS tCA 




19 


WOLFGANG PETRY 
ALLESI NA KLAA'iDMG 




9 


CARLA BRUNI 

QUELQU'UM M A DtT NAM 



CANADA 



:.;%'ii'3'iH 



SPAIN 




AUSTRALIA 



ITALY 



DIE ANOTHER DAY 

MADONNA WARNER 

ASEREJE/THE KETCHUP SONG 

LAS KETCHUP C01UMBIAS0NV 

JENNY FROM THE BLOCK 

JENNIFER LOPEZ FJNC/SONV 

I'M GONNA GETCHA GOOD! 

SHANIA TWAIN MERCURY 'UNIVERSAL 



ELECTRICAL STORM (IMPORT) 

10 ISLANOUNIVERSAl 

HEY SEXY LADY 

SHAGGY IEATUNNG BRIAN A TONY C0ID 8KI yAPOMCAAMIVIRSAL 





LANDSLIDE 

DD0E CMCMS MONUMENT C0LUM8IAS0NY 

THE SCIENTIST 

COLO PLAY EMI 

PEACE ON EARTH/LITTLE DRUMMER BOY 

DAVID BOWIE B BMG CROSBY RCAASMG 

LOVE TO SEE YOU CRY 

ENRIQUE IGLESIAS KVTERSCOPE.SINFVERSAL 

I WONT BE HOME FOR CHRISTMAS 

- K-1RT MCAAJNTVERSAL 



; 1DBS/0ANSE PLUS HO SONY 

SOUNDTRACK 

l MIL! SHADY RNTERSCOPtAJNIVERSAL 

VARIOUS ARTISTS 
BIG SHINY TUNES I UNIVERSAL 

AVRIL LAVIGNE 

LET GO NETTWERA AFUSTAETMG 

ELVIS PRESLEY 

ELYTS »*1 HITS RCA'BMG 

THE ROLLING STONES 

FORTY UCRS ABKC0.BICCAMRGIN.LMI 

JENNIFER LOPEZ 

THIS IS ME THTN EPIC/SONY 

JEAN LELOUP 

IA VALUE 0ES REPVTATHTNS AUDI OGHAM'S! LLC T 

JOSH GROBAN 

JOSH GR0BAN 1 EIRE PRISE, WARNER 
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EUROCHART 



Eurocharts are compiled by Music 
& Media from the national singles 
and album sales charts of 18 Euro- 
pean countries. 



LOSE YOURSELF 

IMINIM INIERSCOPE 

FEEL 

ROBBIE WILLIAMS CHRYSALIS 

JENNY FROM THE BLOCK 

.INNlllH IOPEE EPIC 

DIRRTY 

IHHIStlNL ,\L; .1 Ht I : VI . ', . 



DESSTEOEBSONGiLASKAVLEBN, 

on gird snow warrehstrhtegcuirheting 

PLUS HAUT 

WHAT! « NECOROS.1SIAN0 

MARIE 

JOHNNY HALLVOAV MERCURY 



IE CHEEKY SONG . , 

THE CHEEKY GIRLS MULTIPLY 

DES MOTS QUI RESONNENT 

JENIIIH MERCURY 

OBJECTION [TANGO 

SHAKTAA SMC 

SKIN ON SKIN 

SARAH CONNOR X CEU.SPIC 

HOLDING ON FOR YOU 



tiRfur 



a 







r 






SINGLES 




1 


DILEMMA 

Ni 11' FE ATUKMK KI ILY KCWLANO UMVER&Al 




2 


DIRRTY 

CHRlSIINAAGUItlR«>EATUIUI<)r.lUOMAN RCA 




3 


ASEREJE/THE KETCHUP SONG 

IAS KETCHUP COLUMBIA 




5 
4 


JENNY FROM THE BLOCK 

JtNNIFERlOPf? IPIC 

HEY SEXY LADY 

SHAlitil MATUHIW1BH1AN4 lUNtllOID MCA 


ALBUMS 




2 


ROBBIEWILUAMS 




1 


ACDA EN DE MUNNIK 

GHMfTEN UIT H€T MAAJYELD SML 




S 


PHIL COLUNS 

TE5T1TY W1A 




4 


U2 

the bist umbo noa island 






NORAH JONES 

COMf AWAY WITH ME BLUE NOTE 






SWEDEN WM 


si 


§1 


IGLf 1 I10S1S 


SINGLES 


1 


t 


ASEREJE/THE KETCHUP SONG 

LAS KETCHUP COLUMBU 


2 


2 


ALL THE THINGS SHE SAID 

TAT u WTERSCaPI 


3 


3 


FF/V1NTT£RNOU2 

KEKT RCA 


4 


4 


DILEMMA 

NE LLY FEATURING UtlV ROWIAND UNIVERSAL 


5 


17 


LATIN 

POPSTAFLS CMUMBIA 




ALBUMS 


1 


3 


PETER JOBACK 

JAG HOMME R HEM KIN TILL JUL COLUMBIA 


2 


1 


ROBBIE WILLIAMS 
ESCAPOLOGY CHRYSALIS 


3 


2 


WESTLIFE 

IWIUIEAAABlf— THE GREATEST NETS VOL 1 RCA 


4 


10 


PHIL COLUNS 

TTIT1FY VHA 




6 


ELVIS PRESLEY 

EIV1S 3D (1 HITS RCA 



IRELAND 



ROBBIE WILLIAMS 

ESCAPOLOGY CHRYSALIS 

PHIL COLLINS 

TESTIFY lACIVAIULTASTWESTWA 

U2 

THE Hf SI 0* T9E0 HO) ISLAND 
JENNIFER LOPEZ 
TMtlnlM THEN LPK 

WESTLIFE 

UNBREAKABLE THE GRIATIST HITS VOL 1 SACA 

SHANIA TWAIN 

ii i.-ii, i. 



ELTON JOHN 



ELVIS PRESLEY 




ALL THE THINGS SHE SAID 

TATU INTEASCOPE 

DILEMMA 

NELLY FIATTMING KELLY ROWLAND UNIVERSAL 

ASEREJE/THE KETCHUP SONG 

LAS KETCHUP COLUMBIA 

JENNY FROM THE BLOCK 

L0PE2 EMC 



WILLIAMS 

EEKAPOLOSV CHRYSALIS 
SHANIA TWAIN 
UP MERCURY 

JENNIFER LOPEZ 

THIS IS Ml THEN EPIC 

PHIL COUINS 
nsTrr wea 

U2 

THE BEST Of IMAABD ISLAND 



COMMON CURRENCY 



A weekly scorecard of albums simultaneously attaining top 10 chart status 
in three or more leading world markets 



Rop€tloir« ovvnof B BMG. E EM! 



t U ilr.ivprv.il w Winner 



ARTIST 


USA 


JPN 


UK 


GEH 


fRA 


CAN 


SPN 


AUS 


TO 


NTH 


PHIL COLLINS 

TeoitylWl 








3 


5 










3 


AVRILLAVIGNE 


: 




7 






s 




1 






JENNIFER LOPEZ 

Thais Me ThmlSI 








7 




8 








7 


ELVIS PRESLEY 

Elvis 30 •! Hits IBI 






10 






6 




9 






SOUNDTRACK 

SMilelUI 


s 










3 




4 






SHANIA TWAIN 

Upl IUI 


1 










1 




7 




10 


U2 
















3 


4 


4 


ROBBIE WILLIAMS 

Escapology (E) 






1 


a 








S 


S 


1 



Hii 


(KTIAACHART TRACK) IVTQKB 


SINGLES 






LOSE YOURSELF 
EMINEM •VTERSCOPI 




1 


DIRRTY 

CMW1WA AGUILEJIA FEATURING REDMAN RCA 




2 


ASEREJE/THE KETCHUP SONG 

LAS KETCHUP COLUMBIA 

FEEL 

ROBBIE WILLIAMS CHRYSALIS 




6 


THE LAST GOODBYE/BE WITH YOU 

ATOMIC KITTIN INNOCENTAMGIN 


ALBUMS 






ROBBIE WILLIAMS 

ESCAPOLOGY CHRYSALIS 




2 


WESTUFE 

UNOREAAADII THE GREAIIST HITS VOI 1 RCA 




3 


U2 

THE BEST OF MMTM ISLAND 




4 


COLDPLAY 

A HUSH 01 BLOOD TO THE HEAD PARLOPH0NI 




6 


PINK 

MiSSUNDAZTOOO ARISTA 








AUSTRIA H| 


H 


[ALIS7m^rlPlAL/STRlAT0P«i|' IOTJ3 


SINGLES 


1 


1 


ASEREJE/THE KETCHUP SONG 

LASUTCHUP COLUMBIA 


2 


3 


DER STEUERSONG (LAS KANZLERN) 

WE OMD SWH WARM* STRATEGIC MMUTME 


3 


2 


DILEMMA 

NIUY FEATUMNG KELLY MWIAMO UNWEHSA1 


4 


5 


DREAMER/GETS ME THROUGH 

QZZYOS80UMIE EPIC 


5 


7 


SKJN ON SKIN 

SARAH COHAJOR EPIC 






ALBUMS 


' 


1 


KIDDY CONTEST FiNAUSTEN 

K1O0Y CONTEST VOL 1 AfllOLA 


2 


2 


ROBBIE WILLIAMS 
ESCAPCtOGY CHRYSALIS 


3 


3 


HERBERT G RONE MEYER 

MENS CM EMI 


4 


12 


SCHLAMPFE 

WIRSWGENWYHO'VOL It EMI 




4 


U2 

THE BEST OnmiSOO ISLAM0 



I 
I 

Music Pulse 



1 1 


H 


IPNOMETvTlllEltRB 


SINGLES 




1 


DILEMMA 

NELLY FEATURING KELLY ROWLAND UNIVERSAL 




2 


ASEREJE/THE KETCHUP SONG 

LAS KETCHUP COLUMBIA 




3 


HEY SEXY LADY 

SHAGGY FEATURING BRIAN A TON! GDLD MCA 




4 


ALL THE THINGS SHE SAID 

TATU INTER5C0PI 




S 


DIRRTY 

CMRiSIINA .LI. il ii HA 1 1 AlUHlNi, HI OMAN Ri:A 


ALBUMS 




1 


ROBBIE WILLIAMS 

ESCAPOLOGY CHRYSALIS 




2 


U2 

THE BEST OIIWOEOTO ISLAND 




3 


DANA WINNER 

UNIORGITTABU TOO IMF 




4 


AXELLE RED 

lACEAfACSI VIRGIN 




16 


HELMUT LOTTI 

UY TMBUTE TO THE KINC PtT HOE LINUMYE REAL 



ARGENTINA 



(CAPIFiH 1*02 



1 



ALBUMS 


■ 


2 


MAMBRU 
MAMBRU BMG 






JOAQUIN SABINA 

OIMQO EN LA CALLS BMG 




w 


U2 

THE REST Of 1S8O20B0 ISLAND 




3 


JOAN MANUEL SERRAT 

VERSOS EN LA BOCA BMC 


■ 


4 


DIEGO TORRES 

UN MUNDO DlftEHENII RCA 




6 


RITA LEE 

B0SSA N BEATLES UDERES 




1 


LOS NOCHEROS 

105 N0CHEB0S EN VIVO EN EL TEATR0 COLOR EMI 


■ 15 

m 


ELVIS PRESLEY 

ELVTSEtPIHETS RCA 

SHAKIRA 

GUANOES EATTOS EPIC 




SKAY BEIUNSON 

A TRAVIS OEl MAR 0EI0SSARGADOS 0BN 



THE BALLAD OF ROXETTE: Last 
month. Roxette released The Ballad 
Hits — a 15-track retrospective — 
worldwide, excluding English-speak- 
ing territories. It comes on the heels 
of the October release of a newly 
recorded single, "A Thing About You." 



r 




which went top 10 in a number of 
European territories. On Dec. 1. 
Stc^kholm-based Premium Publish- 
ing released Robert Thorselius' The 
Look for Roxette, a 600-page discog- 
raphy that includes a four-track bonus 
EP featuring previously unreleased 
material. "A few people have said, 'Oh, 
is this the end of the band now, 
because you are releasing your histo- 
ry?' " the band's Per Gessle says. The 
illness of singer Marie Frcdrikssun has 
added to that speculation. But Gessle 
adds. "Those thoughts have never 
crossed our minds. There will defi- 
nitely be more Roxette records and 
more Roxette tours, as long as Marie 
is OK with it." The Ballad Hits is set to 
be released in the U.K.. Australia, 
and — pending the closing of a deal 
with Capitol — the U.S., to coincide 
with Valentine's Day. JEFFREY DE hart 

SYNDKAUSM: During the reign of Slo- 
bodan Milosevic, rock musicians in 
Serbia led an oppositional stance. After 
the regime change, most musicians 
turned away from politics, with relief. 
But this stance has been shattered by 
Belgrade Syndicate. The rap collective 
consists of some 15 students, who 
made their debut with the album Bssst 
. . . Tismcina (Automatik. 2001). The 
Syndicate independently released 
"Govedina" — which talked about the 
weakness of the new government, cor- 
ruption, state-sponsored contraband, 
and the connection between politics 
and the Mafia — as a CD-single in 
advance of the Serbian presidential 
elections in September. The record 
divided public opinion, and many TV 
stations avoided the video. Yet judging 
by the band's recent sellout gig at the 
Belgrade SKC, its ardent teenage fan 
base is strongly drawn to such radi- 
calism. The CD is selling well, and 
offers for gigs are coming in from all 
major cities in Serbia, making the 
band one of the most sought-after acts 
in the country. petar ianamtovic 



LESLIE'S MATES: It comes as no sur- 
prise that musician/producer Leslie 
Mandoki has gathered a lineup of 
luminaries for his current album. 
After all, he has worked with the best, 
producing Phil Collins. Lionel Richie, 
and the massively successful German 
Pop idol stars. No Angels. Soulmates. 
released on Mandoki's own Paroli 
label (distributed by Sony Musicl is 
his latest project in collaboration with 
such legends as Ian Anderson. Jack 
Bruce. David Clayton Thomas. Al Di 
Meola. the Brecker Brothers, and 
German rock star Peter Maffay. Pro- 
duced by Mandoki and partner Lasz- 
lo Bencker at his own Park Studios in 
Tutzing near Munich, the album was 
recorded strictly in analog and is also 
available on vinyl. ELUE VVEINERT 

BACK TO THE FUTURE: Electronic 
music is not strong in Spain, but in 
producer/remix master Carlos Jean, 
it has a guru whose music is utterly 
international. Jean burst onto the 
scene in 1998 with No Blood, record- 
ed with singer/actress Najwa Nimri as 
the duo Nadwajean Now he has writ- 
ten and produced Back to the Earth 
(EMI Hispavox). Jean sings and plays 
guitar on the record, which he des- 
cribes as a collection of " 1 0 songs and 
all of them singles." EMI in the U.K., 
Germany. Italy, the Netherlands, and 
Mexico will release the album in 2003. 
It is a delightful cluster of samba, hip- 
hop, and Latin beats, with contribu- 
tions from some of the most interest- 
ing Litin artists in Europe, including 
Paris-based Cuban band Orishas. 
Am paranoia. Macaco. Pastora Soler. 
and Malabar, as well as Jean's DJ 
brother. Robert, and his Haitian father. 
Daddy Jean. HOWELL LLEWELLYN 

NOT SO SILENT: Russia's biggest 
post-Soviet superstar. Zemfira. looks 
likely to have the best-selling album 
of the year there, with 14 Nedel 
Tishiny (14 Weeks of Silence). 
According to her record company. 
Real Records. Zemfira's third album 
has sold more than 1 million copies 
in Russia, plus more than 500.000 
in the neighboring Ukraine since its 
April release. The album was the 
first installment in the local branch 
of the International Federation of 
the Phonographic Industry's anti- 
piracy program that tracks sales and 
the legitimacy of product through 
special stickering. but the estimat- 
ed piracy level is still 65%. suggest- 
ing an even greater level of popu- 
larity for the pop singer. Zemfira. 26, 
roared to success with her debut 
1999 AIDS-themed single and 
eponymous album, and her extrava- 
gant personality and complex lyrics 
have kept her in the media spotlight 
ever since. The new album has also 
produced the chart-topping singles 
"Traffic." "Infinity," and "Macho." 

ALEKSEY KRUZIN 
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Wilkinson Returns To Pop/Soul Roots 

Dublin- Born Musicals Star Releases 'Some Of My Best Friends Are Songs' 



BY LARRY LeBLANC 

TORONTO— Few would have ex- 
pected Dublin-born tenor Colm 
Wilkinson to record mostly classic 
soul and pop for his new album. 
Some of My Best friends Are Songs. 

After all, Toronto-based Wilkinson 
is internationally celebrated for such 
music-theater roles as Jean Valjean in 
Les Miserables in London and on 
Broadway. Judas Iscariot in Jesus 
Christ Superstar in Dublin and Lon- 
don, and the lead in Toronto's pro- 
duction of The Phantom of the Opera. 

But in the 70s. Wilkinson per- 
formed around Ireland with one of 
the best Irish soul bands of the era. 
the Action, as well as with the jazz- 
styled Jim Doherty Quartet and 
such showbands as the Chris Lambe 
Showband and the Witnesses. 

"People will probably be surprised, 
but I wanted to do something of this 
ilk." the performer says. "With the 
showbands, we were human juke- 
boxes, imitating Elvis Presley and 
whatever was a hit at the time. With 
the Action, I did James Brown. Mose 
Allison, and a lot of blues." 

Available since Nov. 7 in select 
music-retail stores in New York and 
Toronto and via his Web site, the self- 
financed album, released through his 
own DC Jass Music Croup, is Wilkin- 
son's first solo set since Stage Heroes 
(RCA) in 1989. He is now negotiating 
to have it more widely distributed. 

The record includes Wilkinson's 
take on such standards as "Red Sails 
in the Sunset," "Funny How Time 
Slips Away," and "A Song for You," 
plus three superb originals and a 
song penned by his singer/songwriter 
son. Aaron. The combination of 
Wilkinson's perceptive vocals and the 
production of Danny Creenspoon 
sets the recording apart, but the 
album also features brilliantly con- 
ceived covers of Cat Stevens' "Father 
and Son." Clifford T. Ward's "Home 
Thoughts From Abroad." and U2's 
"MLK'VI Still Haven't Found What 
I'm Looking For." 

The cover art features a photo of 
Wilkinson outside his parent's house 



in Dublin at age 13. and the record- 
ing is dedicated to his parents. "They 
were the catalyst for the album," 
Wilkinson says. "My dad was playing 
Red Sails in the Sunset' on the 
piano when he met my mom. Aaron 
and I used to perform 'Father and 
Son' [at] concerts." 



Wilkinson says tackling U2 reper- 
toire was daunting. "I had two ideas 
for the track, so 1 went to see Bono. 
I said. This is the way I'm going to 
do it. and this is another, gospel, ver- 
sion. What do you think?' He sug- 
gested that I do it the slow way: that 
really brings out the lyrics." 

Music has been part of Wilkin- 
son's life since growing up in Dublin 
in a household of 10 children. "I 
used to steal my father's banjo and 
play it," he recalls. When Wilkinson 
joined the Witnesses in 1968, he 
began working abroad: he met Pres- 
ley in 1969 while playing the lounge 
at the Paradise Island Hotel in Nas- 
sau. "Elvis sat four tables from the 
stage." he recalls. "1 did I'll Take You 
Home Again. Kathleen.' and I could 
hear him saying. Oh yeah, man.' He 
recorded the song later |on the 1973 
RCA album Elvis]." 

In 1972, Wilkinson took on the 
role of Iscariot in the Dublin pro- 
duction of Jesus Christ Superstar. 
After six months, he took the same 
part in the London production, 
staying for two years. "My mother 



ExecutiveTurntable 



RECORD COMPANIES: Fergal Cara is 

promoted to European regional VP 
of anti-piracy for EMI Recorded 
Music in London. He was new-media 
director for Capitol in London. 

Marcus Seal is promoted to 
director of marketing at BMC Aus- 
tralia, based in Sydney. He was 
marketing manager. 

Cate Smith is promoted to direc- 
tor of international and creative 
management for BMC Australia. 
She was marketing manager. 

Danny van Emden is named 



new-media director of EMI Re- 
corded Music U.K. & Ireland in 
London. She was new-media direc- 
tor of Virgin U.K. 

Lindsay Brown has been ap- 
pointed director of international 
sales and marketing for London- 
based Eagle Vision. He retains his 
role as managing director of Eagle 
Records Worldwide. 

Lia Mansola is named creative 
consultant for Athens-based inde- 
pendent label Heaven Music. She 
was CM at BMG Greece. 



wouldn't talk to me for six months 
after 1 took the part." he recalls. 
"She said. Do you not realize what 
that man did to our Lord?" She 
eventually came to see the show 
and loved it." 

For the next decade. Wilkinson 
worked in musical theater in Lon- 
don and Dublin. Notably, he co- 
starred with U.S. singer/songwriter 
Dory Previn in Children of Coinci- 
dence in Dublin and performed the 
role of Che on the 1978 U.K. cast 
recording of Evita (MCA). 

Evita co-writer (with Andrew 
Lloyd Webber) Tim Rice says. "We 
were so impressed with him in the 
London production of Superstar, we 
thought. "We must give him a go." 
He has a sensational voice." 

During this time, Wilkinson also 
played cabaret/pub dates through- 
out Ireland, billed as 'Colm C.T. 
Wilkinson." He recalls that Les Mis- 
erables co-director Trevor Nunn 
once asked him where he learned to 
project his voice. "I said. Trevor. I'm 
used to working pubs in Ireland 
with guys with five pints wrapped 
around themselves, screaming at 
the top of their lungs.' " 

In 1977. Wilkinson had several 
Irish pop hits, including "There Was 
a Dream" and "First of May," both on 
the Release label. He issued the 
album Colm C.T. Wilkinson on the 
Solo label in Ireland. A year later, he 
represented his home country in the 
Eurovision Song Contest. 

It was Rice who, in 1985, suggest- 
ed Wilkinson be brought in to play 
Valjean in the London production of 
Les Miserables. Rice recalls. "They 
were having trouble finding some- 
one, and I said, Surely you've tried 
Colm Wilkinson?' They hadn't. He 
got the role, and the rest is history." 
Wilkinson went on to debut the role 
on Broadway in 1987 and performed 
it last summer in Shanghai. 

In 1989, Wilkinson came to Tor- 
onto to take on the lead role in The 
Phantom of the Opera. Initially con- 
tracted for six months, he stayed in 
the wildly successful production for 
five years and then moved to the 
city. "We brought 22 suitcases with 
us," he recalls. "I liked Toronto very 
much. It's a hard city to replace, be- 
cause it has so much going for it." 
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The U.K. government's Department of Culture, Media and Sport (DCMS) tu- 
rned a statement urging consumers to be aware of the difference between 
legitimate and illegal product during the peak Christmas sales period. In the 
statement, culture minister Kim Howells says, "The general public lias a key 
role to play at this time of the year. They should ensure they don't get cap 
tured by the pirates this Christmas." Howells plans to meet with music -indus- 
try leaders early in the new year for talks on driving out piracy. Counterfeit- 
ing of intellectual property cost the U.K. an estimated C8."> billion ($13.39 
billion) in 2001. according to the Alliance Against Counterfeiting and Piracy. 

LARS BRANDLE 

The second MTV Asia Awards, scheduled to take plat . Ian. 24, 2003 at th( 
Singapore Indoor Stadium, will be co-hosted by Shaggy and I long Kong- 
born Mandarin pop singer CoCo Lee. The event will feature guest per- 
formances from British pop groups Atomic Kitten and Blue, I( ic I lahn and 
Mike Shinoda from U.S. rock band Linkin Park. British alternative rock act 
Suede. Avril Lavigne, Missy Elliott, and Nick Carter. A total of 19 awards — 
decided by public votes — will be presented during the event The inaugu- 
ral MTV Asia Awards were hosted by Ronan Keating and Mandy Moore at 
the same venue in February. CLARENCE TSUI 

Swedish independent Music Network Records Croup (MNW) h - reported a pit- 
tax loss of 5.6 million kronor ($622,000), an operating loss of 4.2 million 
kronor ($466,000). and sales of 113 million kronor IS12.5 million) for the 
first nine months of 2002. 2001 figures for the same period showed a pre- 
tax loss of 15.6 million kronor ($1.73 million), :m operating loss of 13,6 mil- 
lion kronor ($1.5 million), and sales of 1 13 million kronor. MNW forecasts 
positive results for fourth-quarter 2002. ieffrey de hart 

Bon Jovi's "Everyday" (Universal Music K.K.) was chosen as record of the year 
at the annual Japan Radio Popular Disks Awards Dec. 9 in Tokyo. The cere 
mony, which honors non-Japanese acts, was sponsored by the Japan Radio 
Hit Research Committee, which represents 34 private AM radio stations in 
Japan. Station representatives decided the winners. Eminem was named best 
male vocalist for the second consecutive year. Honors for best female vocalist 
were shared by Britney Spears and Sheryl Crow. Red I lot Chili Peppers won 
best vocal duo or group honors. For the third consecutive year. Universal 
Music K.K. was awarded the best promotion prize, for its promotional cam- 
paigns on behalf of foreign music during 2002. STEVE McCLURE 

Copenhagen-based A&R/production/publishing firm Capella Music has signed 
a five-year "cooperation'' pact with Oslo-based indie Tribe Records. Capella 
owner and president Kjeld Wennick says the deal will help prepare for the 
release of Tribe products outside Norway. "I'm keen about several Tribe acts, 
including rock'n'roll boy band Loco and dance act 2PM." Wennick says. 
"We're in the process of doing a number of tracks and expect to have sever- 
al releases out in the first half of next year." Capella inked a worldwide pub- 
lishing deal with Universal Music Publishing Gn nip in June [Millboard fiul- 
letin, June 26). CHARLES FERRO 

Eurpr^n indie PJAS Cjoup has restructured its German affiliate following 
the exit of Peter Cadera. co-director of the I lamhurg-hased c om pany. Brus- 
sels-based PIAS co-president Kenny Gates will now remain as sole director 
of the German affiliate. Cadera joined PIAS in early 1997, after the German 
affiliate of record/video company Castle Communications — where he was 
managing director — shuttered. Juergen Sauer has been upped from head of 
label management to CM of the German affiliate: Hans Seelenmayer con- 
tinues as head of sales. Both report to Gates. LARS brandle 



Fewer Japanese Releases Hit The 1 -Million Mark In 2002 



BY STEVE McCLURE 

TOKYO — Reflecting the depressed state of the world's 
second-largest music market, only one single- 
female vocalist Ayumi Ilamasaki's "H" (Avex) — 
shipped more than 1 million copies in the period 
between Feb. 1 and Nov. 30, according to the Record- 
ing Industry Assn. of Japan (RIAJ). 

In the corresponding period last year, there were five 
I million-shipping singles in Japan, the RIAJ noted in a 
statement released Dec. 9. Similarly. 1 1 albums — all by 
domestic artists — shipped more than 1 million copies 
each during the February-November period, compared 



with 21 last year. They included Utada Hikaru's Deep 
River (Toshiba-EMII. Kazumasa Oda's/%0 Btst I BMG 
Funhousel. and RIP Slyme's Tokyo Classic (Warner 
Music Japan I. 

Two artists — male vocalist Keisuke Kuwata (Victor 
Entertainment I and female singer Misia (BMG Fun- 
house/Avex) — each shipped 2 million units of their cur- 
rent albums. 

Japanese labels are hoping that strong year-end sales 
and several releases by major acts early in the new year 
will boost their results before March 31. 2003, the end 
of the business year for most record companies here. 
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NZ Music To Benefit From 
World Series Exposure 



BY JOHN FERGUSON 

AUCKLAND, New Zealand— The 
bases are loaded with talent — but 
can New Zealand music take the 
next step up to the 
major league? That 
was the key question 
posed by a unique 
industry initiative, 
the World Series, for 
which the New Zea- 
land government 
spent $400,000 New 
Zealand ($201,000) 
to fly in internation- 
al music-industry 
executives for show- 
cases by 30 Kiwi acts 
during one week in 
November. 

The World Series 
(Nov. 18-23) was a joint project 
organized by the Australasian Per- 
forming Rights Assn., the New 
Zealand Music Industry Commis- 
sion, the Recording Industry Assn., 
and New Zealand On Air and fund- 
ed by the government's investment 
and trade departments. 

The response from many of the 
16 international attendees was that 
New Zealand music is, 
indeed, ready to move 
onto a world stage, and 
several projects have 
been proposed as a 
direct result of the 
World Series initiative. 
Donald Tarlton, chair- 
man/CEO of Montreal- 
based Le Croupe DKD 
— which includes the Aquarius 
Records and Tacca Musique labels 
— has begun collaborating with fel- 
low World Series attendees David 
Kines (VP/GM of Canadian music 
TV channel Much Music) and Sav- 
age Garden mentor John Woodruff 
(CEO of the JWM label/publisher 
of Rough Cut Music). The trio is 
compiling an album featuring up- 
and-coming acts from New Zea- 
land, Australia, and Canada; the 
package will be released in all 
three territories. 

Another attendee. 
Rick Arnstein — senior 
VP at Milwaukee- 
based GMR Market- 
ing — has proposed 
organizing an Aus- 
tralasian-acts concert 
in New York next 
summer. Jay Ziskrout, 
CEO of the College 
Music Journal (CMJ) 
Network, floated the 
idea of organizing a 
battle-of-the-bands- 
style promotion in 
New Zealand, with 
winning acts getting 
involved in CMJ's activities in the U.S. 

Other overseas visitors included 
London-based Emma Banks, man- 
aging director of European booking 





agency Helter Skelter, and Bill Scull, 
president of Cincinnati-based radio 
promotion company Tri State Pro- 
motions & Marketing. 

Warner Music New 
Zealand managing di- 
rector James South- 
gate tells Billboard. 1 
am sure we will see 
activity and commit- 
ment from a number of 
individuals [as a result 
of the initiative], espe- 
cially those from Cana- 
da." Southgate reports 
a strong response to 
showcase performanc- 
es during the World 
Series by Warner alter- 
native rock acts the 
Feelers and Evermore. 
The showcases, organized by New 
Zealand promoter Brent Eccles, saw 
six bands play on each of the five 
nights. They ranged from local 
chart-toppers Che Fu and Nessian 
Mystik to indie artists the Brunettes, 
Pine, sjd, and Goldenhorse. 

U.S.-based music-business lawyer 
Nick Ferrara, who represents Creed 
and the Corrs in the U.S., sees the 
World Series as an 
effective way to open 
international doors. He 
says, "If you bring the 
bands to the U.S. to 
showcase, there's no 
guarantee that people 
will come. By having 
people like us coming 
down here, you have 
people who want to be here." 

Arnold Frolows, music director at 
Australian government-run youth- 
radio network Triple J, points out: 
"Having the government behind it 
is what drew all these heavyweights 
from around the world. When you 
get a letter from the New Zealand 
prime minister inviting you to come 
over, you take it seriously. 

"I didn't hear the total smash hit that 
is going to change the world," Frolows 
admits. "But I think New Zealand is 
about to be besieged by talent scouts 
coming down, saying, 
'I'm going to find some- 
thing no one else has.'" 
Ben Howe, head of 
Auckland-based indie 
label Arch Hill (and 
member of Arch Hill 
act Fang), says. "The 
big positive spin-off 
will be that it will help 
destroy the myth that 
New Zealand is some 
sort of cultural back- 
water. It's shown there 
is a whole lot of talent 
here which hasn't 
ever been mined be- 
fore, and that's very exciting." 

Initial indications from govern- 
ment circles suggest that the World 
Series will be held again. 
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IFPI Awards For Williams, Twain 

November Platinum Europe Recognition Focuses On Quality, Not Quantity 



BY PAUL SEXTON 

LONDON — The message from November's International 
Federation of the Phonographic Industry (IFPI) Platinum 
Europe certifications was: "Never mind the quantity — feel 
the [musical and geographical] width." 

The IFPI recognized eight albums at 
month's end for European shipments of 1 
million or more. That's a far cry from the cor- 
responding periods of the past two years, 
when 22 titles were certified in November 
2000 and 23 were certified one year later. But 
half of the new awards were for multi-plat- 
inum sellers, and the eight artists represent 
no fewer than six countries: France, the U.S., 
England. Canada. Germany, and Ireland. 

Several albums have positively sped toward 
platinum status, including Robbie Williams' 
ICscupology (EMI: Chrysalis), which hit 2 mil- 
lion European shipments within two weeks of 
release. U.K. sales in that period totaled 
451.000: the album has also topped the 
charts in Germany. Norway. Switzerland. 
Austria. Ireland, and Sweden. 

Mensch (Person), by his EMI sta- 
blemate, German rock staple Herbert 
Gronemeyer, and U2's The Best of 
1990-3000 (Universal-Island) have also reached double- 
platinum in double-quick time. Other new releases arriv- 
ing at their first European 1 million were Nirvana's epony- 
mous. 14-track retrospective iGeffen/Polydor) and Shania 
Twain's Up! (Mercury), which had an initial shipment 
across the region of 950.000. 

"I 'p.' is an album of great depth, with lots of strong sin- 
gles," Mercury U.K. senior product manager Duncan Scott 
says, "so Christmas 2002 is just the start of a very long- 





term campaign." "I'm Not in the Mood (To Say Noll" is 
the second single from Up!, due in the new war. 

Twain claims that after shattering records with 34 mil- 
lion shipments of her 1997 release Come On Otvr, her 
goals now are largely noncommercial. "I haven't left 
myself much to achieve as far as music 
career goals, but musically there's always 
something new to discover," she says. "I still 
don't feel like I've written a classic yet. but 
1 feel like I'm becoming a better writer, so in 
that sense the grals will never end." 

In France, local legend Johnny Hallyday 
is proving that age cannot wither his 
extraordinary durability. At 59. some 42 
years since he debuted on Vogue with Imls- 
sez Les Filles (Give the Girls a Break). Hal- 
lyday's.4 La I ie, A La Mart! ( Here's to Life, 
Here's to Death!) on Mercury registered 
the highest initial shipments figure — 
800.000 units in three days— in 
French industry history. 

Finally, two U.K. veterans with cur- 
rent albums see their catalogs work- 
ing hard on their behalf. Rod Stew- 
art's 2001 compilation The Story So 
Far — The Very Best Of (Warner 
Brothers) reaches its first 1 million shipments, and Phil 
Collins' 1998 set Hits, on Virgin in the U.K. and Warner 
Music International (WMTj elsewhere, hits 3 million. 

At WML which has all of Collins' solo catalog for the 
world excluding the U.K.. senior \P of marketing Jay Dur- 
gan says the company is currently engaging Collins and 
manager Tony Smith in discussions about releasing 
"most or all" of that catalog on the DVD-Audio format. 
Further Platinum Europe data can be seen at ifpi.org. 



BMG's Regional Approach Fires Foos' Success 



BY CHRISTIE ELIEZER 

SYDNEY — Early groundwork and a 
regional — rather than a territory-by- 
territory — approach to launching 
the latest Foo Fighters album has 
paid off for BMG Asia Pacific, with 
the success of the U.S. rock act's One 
by One (RCA) hailed as a milestone 
by local label chiefs. 

In the week following its Oct. 21 
release in the 
region, One 
by One de- 
buted at No. 
1 in Japan 
and Australia. 
The album 
has shipped 
gold (100,000 
units) in Jap- 
an and has 
already pas- 
sed the plat- 
inum mark 
(70,000) in 
Australia. 

Both markets were strong for the band's 
1999 album, There's Nothing Left to 
Lose, which to date has shipped more 
than 100,000 units in each. But the 
new release has easily outstripped its 
predecessor's performance by ship- 
ping gold in Singapore (more than 
7,500 units), Indonesia (more than 
25,000 units), and Thailand (more 
than 25,000): the figures for There's 




Nothing Left to Lose in those regions 
varied between 3,000 and 10,000. 

"This album is a turning point in 
this region for the Foo Fighters," says 
BMC Asia-Pacific Regional Office 
(APRO) senior VP Tim Prescott, who 
expects the album to shift 1 million 
units across the Asia-Pacific. 

Sydney-based Prescott says the 
success of the album proves the valid- 
ity of BMG's current tactic of 
attempting to break albums by inter- 
national acts across the region, 
instead of targeting individual terri- 
tories. He explains, "We tie together 
successful campaigns and promo 
tours to give real impact and get bet- 
ter value for our marketing dollar." 

Rock bands face two problems in 
the region, APRO senior director of 
marketing John Fleckenstein notes. 
He points out that their releases do not 
automatically fit into Asia's largely pop- 
oriented radio formats. In addition, the 
representatives of local media and 
retailers generally want to see an act 
live before committing, and few West- 
ern acts provide that access. 

To counter the latter, when Foo 
Fighters leader Dave Grohl appeared 
as guest drummer with Universal act 
Queens of the Stone Age at Japan's 
Fuji Rock festival in late July, BMG 
seized the opportunity. It gave away 
promotional T-shirts at the festival an- 
nouncing the imminent arrival of the 



Foo Fighters album and set up ad- 
vance media listening sessions and 
interviews with music magazines. 

RCA in the U.S. and the act's man- 
agement organized for the Foo Fight- 
ers to return to Japan and Australia 
for week-long promo tours in Sep- 
tember. Fleckenstein says that club 
shows at Tokyo's Liquid Room and 
Sydney's the Metro "created an amaz- 
ing buzz about the band and allowed 
the planets to fall into line while set- 
ting the record up." 

The Liquid Room show was inte- 
gral to the campaign, according to 
Yoshikazu Terashima, Tokyo-based 
director of international marketing 
at BMG Japan, who says, "It's impor- 
tant for a band like Foo Fighters that 
our media gets the chance to see 
them perform." The show also aired 
on MTV Asia. Terashima says that 
the three-month marketing lead 
enabled press and radio support to 
kick in simultaneously upon the 
album's release. 

Foo Fighters return to Australia to 
headline the Big Day Out touring fes- 
tival through January 2003. BMG is 
looking to a Japanese tour immedi- 
ately after that — details of which are 
currently being finalized — to help 
bring shipments there up to the 
200.000 mark. Prescott says the act 
may also play its first live shows in 
Southeast Asia since 1995. 
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September Music's 'Chicken' 
Is A Tasty Nest Egg For Mills 



BY JIM BESSMAN 

NEW YORK— Others may await 
their partridge in a pear tree, but 
Stanley Mills is already enjoying his 
Christmas Chicken. 

Year-round polka novelty favorite 
"The Chicken Dance," which Mills' 
September Music Corp. 
acquired as U.S. and Cana- 
da sub-publisher back in 
1972, has become bigger 
than ever, buoyed by nu- 
merous audio-toy licenses, 
most notably Fisher- 
Price's current Sesame 
Street best-seller, Chicken 
Dance Elmo. 

"I take zero credit," 
Mills says. "I started get- 
ting requests three years 
ago to use Chicken Dance' 
in plush toys, and since 
1999 there have been 
approximately 25 synch 
and product licenses, not 
to mention 80 mechanical 
licenses on the song." 

One toy licensee, Dan- 
Dee, has already renewed 
for another toy next year, 
says Mills, who secured "The Chick- 
en Dance" — then known as "Tchip- 
Tchip"— at the MIDEM trade fair 
from its Belgian publisher. Eurovox 
Music. Written in the late 1950s by 
Swiss accordionist Werner Thomas, 
"Tchip-Tchip" spontaneously moti- 
vated listeners to flap their arms 
and move their lower bodies to 
mimic bird movements — and 
Thomas to name it to approximate 
bird sounds. 

A few years after he obtained 
"Tchip-Tchip" — and after his at- 
tempt to promote the master in the 
U.S. "died a death" — Mills was again 
at MIDEM and witnessed a parade 
of birdlike figures on stilts march- 
ing on the Croisette to a song close- 
ly resembling "Tchip-Tchip." 

"I asked what it was and was told 
it was The Birdie Song' and found 
that the publisher in Belgium had 
added in bird sounds and it was a 
whole new song," Mills recalls. "It 
was also a huge hit in Europe, and 
I knew it couldn't be a hit there 
and not here." 

Mills changed the title to "Dance 
Little Bird" in an effort to make the 
tune more commercially appealing 
domestically. While he did get some 
covers of the tune under that title — 
most notably by organist Bob 
Karnes — "Dance Little Bird" also 
failed to catch on. 

But in the '80s. Mills notes, the 
song had begun to filter into ethnic 
communities in Milwaukee, Cleve- 
land, Chicago, Austin, and Scran- 
ton, Pa. "It was a big song at wed- 
dings, bar mitzvahs. sweet 16 



parties," he says, "and then I got a 
phone call from Turn Up the Music, 
a dance-music company, that want- 
ed to sell 'The Chicken Dance' at 
party stores — but I didn't know 
what The Chicken Dance' was!" 
Recognizing that the writer of 




'It appeals to people 
of all ages. But you 
have to be pretty 
limber to do "The 
Chicken Dance": I 
find it hard to get 
back up after bending 
down that low. ' 

—STANLEY MILLS, 
SEPTEMBER MUSIC CORP. 

"The Birdie Song" and "The 
Chicken Dance" were one and the 
same. Mills asked to hear "The 
Chicken Dance" over the phone 
and discovered that the songs 
were also identical — and Septem- 
ber Music-owned. 

"There was an early novelty rec- 
ording of The Chicken Dance' on 
PolyGram Records in 1982 by Joey 
and the Little Birds — but without a 
vocal." says Mills, who commis- 
sioned English lyrics by Paul 
Parnes after seeing the song "take 
off on numerous dance-party com- 
pilations. "The first vocal came out 
in 1995 on CNP Crescendo, by the 
Fowl Four, and a choral version was 
printed for high schools and ele- 
mentary schools by Warner Bros. 
Publications about a year ago. 
There have also been marching 
band, dance band, and orchestral 
versions printed." 

"The Chicken Dance" has be- 



come so successful, in fact, that 
Mills hastens to add, "I do have 
other songs. My second-biggest is 
the '80s disco hit "Hands Up (Give 
Me Your Heart),' which is known to 
many as The Club Med Song' 
because it became popular by being 
played constantly at the 
various resorts," Mills 
says. "I just can't use The 
Club Med Song' as part of 
the title on recordings and 
sheet music!" 

Mills also represents 
such varied songs as Latin 
classic "Paloma Blanca," 
70s pop group First Class' 
"Beach Baby," Jay & the 
Americans' "Cara Mia," the 
Jim Reeves country hit 
"Four Walls," teen idol 
Bobby Sherman's "Julie, 
Do Ya Love Me," and pop 
standards "What a Differ- 
ence a Day Makes," "The 
End of the World." and "It 
Was a Very Good Year." 

Much of Mills' publish- 
ing activities involve get- 
ting these songs into com- 
pilations, special products, direct 
mail campaigns, and print, as well 
as making foreign sub-publishing 
deals. While September Music is an 
ASCAP company, he also has BMI 
affiliate Galahad Music. 

"One of my writers calls it Blood 
From a Stone Music,' because I 
never give up." says Mills, whose 
father, Jack Mills, founded Mills 
Music, which published the likes of 
Duke Ellington and Leroy Anderson. 

"He gave me a lot of advice that I 
never paid attention to until recent- 
ly." says Mills, who worked for his 
father's company until it was sold, 
then started his own companies in 
1968. "He said, "Go with a song that 
goes counter to what's current' " 

Incredibly, however. "The Chick- 
en Dance" is still current — nearly 
half a century after it was written. 

"It appeals to people of all ages," 
Mills explains, "but you have to be 
pretty limber to actually do 'The 
Chicken Dance': I find it hard to 
get back up after bending down 
that low." 

But Mills adds that when he first 
acquired "The Chicken Dance," "1 
gave little thought to how big it 
would be. But in the last couple 
years, everything's happened at 
once: It was on Nickelodeon's Dora 
the Explorer, last year's Jimmy 
Neutron, Boy Genius movie, and all 
kinds of compilations and TV com- 
mercials. And then Elmo took off so 
big this fall that instead of going to 
the record store to see how my rec- 
ord's selling. I go to the toy store to 
see how the toy's selling." 




by Jim Bessman 
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BOOSEY, HAWKES & SZPILMAN: Just in 
time for the U.S. premiere of Roman 
Polanski's award-winning film The 
Pianist — which is about the extraordi- 
nary experience of the late Wladyslaw 
Szpilman (see Classical Score, page 12 
and Billboard, Nov. 23) — Boosey & 
Hawkes has signed an agreement to 
publish the music of the famed Polish 
classical pianist/composer whose cata- 
log includes several previously unpub- 
lished orchestral works, solo piano 
pieces, and some 500 pop songs. 

Twelve of the songs came out last 
month on the Hip-0 CD Wendy Lands 
Sings the Music of the Pianist Wladys- 
law Szpilman. B&H's first Szpilman 
publication, slated for early 2003 release. 




will be a print-music companion album 
of the same 12 songs, complete with the 
new English-language lyrics. 

"Listening to Szpilman s songs and 
orchestra pieces of the '30s and '40s. 
you'd never guess that they were writ- 
ten under the most harrowing condi- 
tions imaginable." says B&H's Steven 
Swartz. speaking, of course, of the sev- 
eral times that Szpilman — a Jew living 
in Warsaw — narrowly escaped depor- 
tation to the Nazi death camps. "The 
life-affirming spirit that helped him to 
survive gave vivacity to his art as well. 
His music is charming, effervescent, 
and strikingly .American in style, with 
echoes of jazz and a rhythmic verve 
that's positively Gershwin-esque. And 
like Gershwin's music, it moves easily 
from cabaret to concert hall." 

BQWIN ISSUES 'INCHON': Wamer Bros. 
Publications' Belwin division has 
released "Inchon," a new composition 
by prolific composer/arranger/educator 
Robert W. Smith that honors his 
father — a Korean and Vietnam War vet- 
eran in whose memory the piece is ded- 
icated — and other Korean War heroes. 

Released as a concert-band arrange- 
ment with CD. "Inchon" offers a stir- 
ring musical interpretation of the 
Korean War's pivotal 1950 Inchon- 
Seoul campaign. 

"It embodies so many moving and 



important themes, such as the price that 
we must sometimes pay for freedom, the 
quality of courage in the defense of a 
great cause, and the love and respect of 
a son for his father." Wamer Bros. Pub- 
lications president/COO Fred S. Anton 
says. "This is a musical work that will 
stand the test of time." 

VP of education Bob Dingley adds. 
There haw been many great musical 
works celebrating the defense of free- 
dom, [and] Robert W. Smith's Inchon' 
continues this tradition." 

The composition is included on the 
CD Inchon: The Music of Robert W. 
Smith — I olume 2, performed by the 
Houston Symphonic Band under the 
direction of Robert McElroy. As well 
as "Inchon." which employs a variety 
of instruments to capture the drama 
and intensity of the battle (including 
the simulation of a helicopter landing), 
the disc offers a sampling of other 
Smith compositions. 

The CD alone is $19.95, or $75 with 
the "Inchon" concert-band arrange- 
ment. Smith, who is additionally repre- 
sented by a Volume ! Belwin disc, is also 
the lead author on a new K-12 music 
curriculum, to be published by Wamer 
Bros. Publications early next year. 

CQK CONTEST: CQK Records & Music's 
infotainment-radio talk show / Write 
the Sonys is moving from its Webcast 
home at the Lyrical Line songwriter- 
resource Web site to its own site, 
iwritethesongs.com. To celebrate the 
launch of its show's new site, the Dal- 
las-based record label and music-pub- 
lishing company — which focuses on 
songs carrying positive content — is 
hosting with Lyrical Line the 2002- 
2003 / Write the Songs Country Music 
Songwriting Contest 

Joining CQK and Lyrical Line in 
presenting the competition are / Write 
the Songs sponsors ASCAP: Virtual 
Studio Systems' songwriters' word 
processor. Lyricist: Brook Mays Music 
Group: Sibelius Music Notation Soft- 
ware: the Songwriters' Studio; and 
Outbound Music. For an entry fee of 
$10 per song, songwriters are in the 
running to win a prize package worth 
more than $1,000. 

CQK president and / Write the 
Songs co-host Mary Dawson says that 
future songwriting contests via the site 
will target gospel, pop. jazz, and urban- 
music songwriters. The radio Webcast 
and broadcast programs cover the art 
and business of songwriting and have 
presented interviews with the likes of 
Paul Williams. Richard Carpenter, Car- 
ole Bayer Sager. Willie Nelson, and 
Janis lan. whose print articles have also 
been featured on the site. 
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ularity in other formats. 
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Showbiz 



TV RATINGS SCOREBOARD: A number 
of music artists recently had high-pro- 
file prime-time network TV specials, 
many of which aired during the crucial 
November sweeps month. In addition 
to serving as vehicles to promote the 
stars' latest albums, most of the shows 
performed well in the ratings. 

ABC news anchor Diane Sawyer 
scored one-hour interview specials with 
Whitney Houston and Jennifer Lopez 
on the Primetime series. Houston's 
Dec 4 interview was the most-watched 
program of the night and drew the 
largest audience of all the prime-time 
music-related specials airing so far this 
quarter. According to Nielsen Media 
Research, the show earned a 13.7 rat- 
ing/21 share, or 14.7 million U.S. 
households. The Lopez interview, tele- 
vised Nov. 13,gotal05rating/17share, 
or about 11 million U.S. households. 




Tim McGraw and Faith Hill topped 
the ratings for the slew of prime-time 
concert TV specials that networks pre- 
miered during Thanksgiving week. 
McGraw's and Hill s one-hour spe- 
cials — which NBC aired respectively 
Nov. 27 and Nov. 28 — were virtually 
neck and neck in the ratings. But 
Faith Hill: men the Lights Go Down 
had a slight edge, drawing a 6.5 rat- 
ing/12 share, or about 6.9 million U.S. 



households. Tim McGraw: Sing Me 
Home got a 6.5 rating/1 1 share, or 6.8 
million U.S. households. 

Hill says about her special, "I want- 
ed to do something different; I wanted 
my fans to get a glimpse at how a spe- 
cial is created, how many things are 
considered in doing it." Hill also says 
she was "blown away" by working with 
Carlos Santana. who made a guest 
appearance on the show. 

Also performing solidly was NBC's 
Elvis Lives, a Nov. 28 one-hour tribute 
program that featured performances by 
Sheryl Crow. Chris Isaak. No Doubt. 
Dave Matthews, and LeAnn Rimes. 
Elvis Lilies earned a 6.2 rating/12 share, 
or 6.7 million U.S. households. The 
two-hour Paul McCartney: Back in the 
U.S. tour documentary, which aired 
Nov. 27 on ABC, drew a 5.3 rating/9 
share, or 5.65 million U.S. households. 

The lowest-rated network concert 
special of Thanksgiving week was 
U2 s Beautiful Day, which CBS aired 
Nov. 29. The one-hour concert drew 
a 2.2 rating/4 share, or 2.4 million 
U.S. households. 

Except for the Houston interview, 
none of the specials earned high enough 
ratings to become the most-watched 
programs in their respective time slots. 
They were outranked by such shows as 
CBS' Swvivor: Thailand 'and CSl: Crime 
Scene Investigation and NBC's The 
West Wing and Law and Order. 

In other ratings news. The Os- 
boumes. now in its second season, con- 
tinues to be MTVs most-watched series, 
with an average of 6 million viewers per 
episode premiere. At the VH1 Big in 
2002 Awards, the Osbourne family top- 
ped the winners' list with two prizes: the 
Strange but True Award (for best reali- 
ty showl and the You Kiss Your Moth- 
er With That Mouth? Award (best use 
of curse words). The award show, taped 
Dec. 4 in Los Angeles, premieres Sun- 
day (15) on VH1. A complete list of win- 
ners can be found at vhl.com. 



NEWSLINE... 

Clear Channel Radio (CCR) has promoted Bill Michaels to operations 
manager for the company's Toledo. Ohio, market. He was PD of top 40 
WVKS Toledo. In related news, Danny Fletcher, Clear Channel VP/mar- 
ket manager of McAllen, Texas, adds similar duties for Corpus Christi, 
Texas . . . Cary Pall has been named PD of oldies WODB Columbus. Ohio. 
Pall was Clear Channel director of programming in Toledo. Ohio . . . Sis- 
ter stations WJMO (R&B oldies) and WJKS (adult R&B) name Kevin 
Gardner operations manager/PD. Gardner was PD/music director of Tal- 
lahassee. Fla., stations WHBT. WHBX, and WWLD. 
Compiled by Carlo Hay. 
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BMG Unites Four Divisions 

New Entity Called BMC Strategic Marketing Group 



BY BRIAN GARRITY 

NEW YORK — BMG has created a 
new corporate umbrella for BMG 
Special Products, BMG Heritage. 
Strategic Marketing, and Direct 
Response TV. The division. BMC 
Strategic Marketing Group, will 
also house such support services 
as business affairs, finance, and 
music licensing. 

Joe DiMuro. who was 
BMG's senior VP of strate- 
gic marketing, has been 
named executive VP of 
the New York-based unit. 
He reports to BMG COO 
Michael Smellie. 

In a statement, Smellie 
said. "This synergistic 
approach will help ex- 
pand the life cycle' and 
reach of a whole range of 
BMG products through 
every exploitation chan- 
nel while creating new efficiencies." 

DiMuro tells Billboard, "If you 
think about it, these (business units| 
certainly enhance each other. You 
take a piece of content — whether it's 
Elvis Presley or Sam Cook or Dave 
Matthews or Christina Aguilera — 
[and] there are certain exploitative 
channels for it: whether it's working 
with corporate sponsors or looking 
at back-catalog promotions to 
enhance not only the catalog but 
also a front-line release." 

As part of the reorganization, cat- 
alog exploitation will be centralized 



under former special-products chief 
Gary Newman in the role of execu- 
tive VP of BMG Special Products/ 
BMG Heritage. The move had been 
expected millboard Bulletin. Oct. 23). 
Senior VP Marty Olinick will contin- 
ue to oversee the music licensing 
group. Both report to DiMuro. 
Alex Miller, the former BMG 
heritage head, has been 
named senior VP of 
marketing/creative. He 
will oversee all market- 
ing, creative, and media 
activities and report to 
Newman. 

A new team will be 
named shortly to oversee 
Direct Response TV. 

VP of strategic market- 
ing Kenetta Bailey will 
continue to oversee cor- 
porate marketing oppor- 
tunities and strategic al- 
liances. Kieve Huffman retains the 
role of senior director of online strate- 
gic marketing and reports to Bailey. 

Rachel Bickerton— a BMG legal 
and business-affairs vet who most 
recently served as a coordinator of 
various projects for Smellie — has 
been named senior director of busi- 
ness affairs. 

Larry Parra, formerly VP of fin- 
ance and administration for BMC 
Special Products, takes the ex- 
panded role of VP of finance and 
administration for the new over- 
all group. 



Epic Signs AC/DC; Deal Includes Catalog Rerelease 



BY CHUCK TAYLOR 

NEW YORK — AC/DC's fortunes are 
certainly back in black. The 25- 
year-old Aussie rock band has 
signed a multi-album contract 
with Sony Music's Epic Records 
that includes the rerelease of its 
rich catalog of more than two 
dozen albums. 

The opening riff will be heard 
in the third week of February 
2003 with the reissue of classic 
sets Back in Black. Live, High 
Voltage. Dirty Deeds Done Dirt 
Cheap, and Highway to Hell. All 
will feature restored art. new 
photos and liner notes, and 
Sony's proprietary ConnecteD 
technology, which allows access 
to exclusive Web content. 

Four more titles will follow in late 



March: For Those About to Rock We 
Salute You. Let There Be Rock (pre- 




viously an import-only albuml. 
Powerage, and The Razors Edge. A 



project featuring new material has 
not yet been scheduled. 

The move to Sony reunites the band 
with two executives that played a 
major role in its early success. Epic 
chairman Dave Glew worked with 
AC/DC as executive VP/GM of Atlantic 
Records, where the band was signed in 
1990; Epic executive VP/GM Steve Har- 
nett was once the group's manager. 

Guitarist Malcolm Young and his 
15-year-old brother, lead guitarist 
Angus, formed AC/DC in 1973. The 
act has sold 140 million albums 
around the world, according to 
Sony. Its Back in Black set moved 
41 million copies alone, making it 
the sixth-highest-selling album in 
history. Its previous labels in the 
U.S. in addition to Atlantic are Atco 
and EastWest/Elektra. 



Muxxic Latina Restructures Miami Office 



BY LEILA COBO 

MIAMI — Following changes at Span- 
ish parent company Gran Via Musical 
(GVM) {Billboard, Nov. 30). Miami- 
based Muxxic Latina has undergone a 
series of restructuring moves designed 
to maximize its efficiency in both the 
U.S. and Latin America and bolster the 
company's Mexican operation. 

Chief among these is the elimina- 
tion of Muxxic's marketing depart- 
ment, which was headed by Itzel Diaz, 
and the appointment of Alberto Acos- 
ta — formerly with indie label Gener- 
amusica — to head Muxxic's Mexican 
office. Muxxic's marketing and pro- 



BMG Boss 
Looks Beyond 
The Hits 

Continued from pige 1 

which Bertelsmann paid $2.74 billion. 

In an exclusive interview with Bill- 
board. Schmidt-Holtz says he believes 
the time has come for the record busi- 
ness to find a better way of predicting 
revenue while also improving its 
budgeting practices. "We need reliable 
calculations of returns which are not 
dependent solely on current hits." he 
says. "Instead, the hits should be the 
icing on the cake. We have to get rid 
of the lottery mentality in this busi- 
ness in order to avoid putting even 
more jobs on the line." 

He also contends that record com- 
panies need to expand beyond the tra- 
ditional music rights they secure and 
that to survive difficult economic times, 
they should not only sell music but also 
become involved in merchandising, 
organizing tours, and many other rev- 
enue streams related to music 

On a related subject. Schmidt- 
Holtz reveals his next project is to 
scrutinize BMG's artist contracts and 
devise a contractual model that per- 



mits a closer partnership with artists. 
He says. "We want to share the busi- 
ness risk with artists at the beginning 
of the release and then give them a 
larger share of the earnings in the 
event of a major success." 

Looking back on 2002. Schmidt- 
Holtz points to one project in partic- 
ular to highlight Bertelsmann's 
strengths in exploiting its music 
repertoire. While the group had suc- 
cess with such young stars as 18-year- 
old Avril Lavigne. arguably its biggest 
for the year was Elvis 30 #7 Hits. Ini- 
tially budgeted for 6 million units, the 
record is on track to deliver global 
sales of 9 million this year. BMG 
sources claim. The set hit No. 1 on 
album charts in 15 countries, thanks 
to a massive global marketing cam- 
paign that Schmidt-Holtz is particu- 
larly pleased with. 

As an early advocate of linking prod- 
uct from Bertelsmann's various divi- 
sions to BMG's music releases, Schmidt- 
Holtz notes that the Presley project 
marked the first time that such Bertels- 
mann affiliates as Random House. 
Gruner + Jahr, Arvato, and TV broad- 
caster RTL worked together. There was 
a lot of skepticism when I discussed the 
plans," Schmidt-Holtz recalLs. "But real- 
ly, for the first time ever, all Bertelsmann 
divisions worked together on a joint 
project with great success." 

And he adds that the achievement 



of the Presley project now has BMG 
managers anticipating when they 
can again tap into Bertelsmann's 
group-wide strengths. 

BMG's resurgence began earlier this 
year, with No. 1 records from country 
music star Alan Jackson and several 
Grammy Awards and strong record 
sales for R&B singer Alicia Keys. "But 
by the fourth quarter, BMG's momen- 
tum had grown even stronger," says 
Schmidt-Holtz, citing such releases as 
Santana'sS/KOTMn, Foo Fighters' One 
by One, Rod Stewart s It Had to Be You 
. . . The Great American Songbook. 
and Lavigne ste/ Co. 

Schmidt-Holtz admits to having 
pushed his managers but says they 
delivered under the mounting industry 
pressure of shrinking music sales. "I am 
grateful to our management all around 
the world for meeting my high expec- 
tations with such enthusiasm." he says. 
The target of aggressive performance 
has been achieved almost everywhere." 

Schmidt-Holtz expects at least 
another two years of hardship before a 
recovery emerges for worldwide music- 
sales. "We want to remain committed 
to our artists in good times and in bad. 
But we can only do this by spreading 
the risk over more shoulders. A happy- 
go-lucky mentality is no longer com- 
patible with the record business in the 
21st century. People with that ap- 
proach are better off in a casino." 



motion in the U.S. will now be taken 
over by Universal Music Group, which 
owns 25% of the company and 
already distributes Muxxic's product. 

"As Muxxic's partner, [Universal] 
will take over the promotion. This was 
the original formula." says Muxxic 
Latina managing director Marco 
Antonio Rubi. who will continue in 
his post. In Mexico, Muxxic is in 
charge of its own marketing and pro- 
motion, in keeping with the compa- 
ny's plan. "We are committed to ful- 
filling Mexico's potential." Rubi says. 
"Muxxic's project is Mexico." 

Even as Muxxic in Miami has 
downsized its operation and reshuf- 
fled its heads of press and A&R to 
other GVM departments, the Mexican 
operation is expected to expand. 

Rubi will continue to oversee that 



operation from Miami, where he 
remains with his head of finance affairs. 
He will also act as a liaison between 
Spain and Latin America, and Acosta 
will report to him. GVM's new director 
general. Pedro Danes, tells Billboard 
that Mexico will serve as a launching 
pad into the U.S. and Latin America for 
Muxxic artists. In addition, Rubi sees 
Mexico as a major supplier of talent and 
as a place where artists can be more 
easily promoted, thanks to GVM's own- 
ership of radio networks and close ties 
with TV network Televisa. GVM's media 
alliances throughout Latin America 
will facilitate in that territory the pro- 
motion of its artists, which include Yuri 
and Martha Sanchez. 

Rubi says, "Muxxic's situation is 
one of coherence and necessity, given 
the conditions of the market." 



OBITUARIES 



Noel Regney, 80. of a long illness, Nov. 
24 in Danbury, Conn. Moved by the 
Cuban missile crisis, the songwriter/ 
pianist penned the holiday classic made 
famous by Bing Crosby and Perry 
Como, "Do You Hear What I Hear?" in 
1962 as a plea for peace. It was eventu- 
ally recorded by more than 120 artists. 
Regney is survived by his wife, three 
children, one stepchild, two siblings, 
and two grandchildren. 

Dave "Snaker" Kay, 59. of lung cancer, 
Nov. 28 in Minneapolis. A folk/blues 
singer/guitarist who was an early influ- 
ence on such performers as Bob Dylan 
and Beck, Ray founded the trio Koem- 
er. Ray & Glover with "Spider" John 
Koemcr and Tony "Little Sun" Glover, 
recording several popular albums in 
the '60s for Elektra. Renowned for his 
six- and 12-string guitar work, Ray also 
recorded as a soloist for Elektra. Mon- 
ument, Koch, and Tim/Kerr. 

Mai Waldron. 77. of cancer, Dec. 2 in 
Brussels. Though Waldron appeared 



on more than 40 albums for Prestige 
Records as a pianist/arranger, he is 
best-known for his composition of the 
jazz ballad "Soul Eyes," made famous 
by John Coltrane in 1962. Through- 
out a career that spanned more than 
four decades. Waldron also created 
themes for jazz mainstays Cene 
Ammons, Jackie McL«an. and Eric 
Dolphy. He is survived by seven chil- 
dren and two grandchildren. 

Mary Hansen, 36, of injuries sus- 
tained after being hit by a car Dec. 9 
in London. Hansen was singer/gui- 
tarist and a key member of U.K. 
experimental rock/indie pop band 
Stereolab. Originally from Australia, 
Hansen joined Stereolab in 1992. 
The group is signed to its own inde- 
pendent label Duophonic interna- 
tionally and to Elektra in the U.S. It 
has released eight full-length albums 
in the past decade; its most recent. 
Sound-dust, debuted at No. 11 on 
the Billboard Heatseekers chart in 
September 2001. 
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A LOOK BEHIND THIS WEEK'S CHART ACTION 
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ATTACK OF THE DIVAS, PART ONE: There they 
were, two superstar singers in need of image 
repairs, lined up for prime-time network inter- 
views on successive nights. On the night of Dec 
3 — her latest album's release date — Mariah 
Carey caught Softball questions from NBC's 
Matt Lauer. while the following evening saw 
Whitney Houston square off with ABC's Diane 
Sawyer (see Music & Showbiz, page 53). Leave 
it to public-relations pros to sort out the 
strengths and weaknesses of each artist's on- 
camera performance, but early numbers sug- 
gest that neither of their albums suffered fall- 
out from those TV chats. 

Carey's Charmbracelet begins with 241,000 
units (No. 3 on The Billboard 200, No. 2 on Top 
R&B/Hip-Hop 
| Albums), a 
noteworthy 
sum because 
only one of 
her 1 1 Nielsen 
SoundScan- 
era albums 
had a larger 
opening week. 
All but her 
self-titled 
debut in 1990 

arrived during the SoundScan era: the only one 
to fetch a bigger start was Rainbow, with 
329,000 units in 1999. 

That said, Carey's strength has not been her 
opening-week sales but her ability to earn even 
bigger sums in subsequent weeks. Except for 
the Glitter debacle last year — the only album 
of her career that was certified for less than 
multi-platinum sales — each of her Sound- 
Scan-era titles pulled bigger numbers in the 
weeks leading up to Christmas than they did in 
their opening frames. 

In 1993, for example. Music Box arrived in 
September at 1 74,500 units but went on to sell 
193,000 during Thanksgiving week and 393,000 
units the week before Christmas, and it sur- 
passed the half-million mark during the holi- 
day week. Daydream began with 224,000 in 
October 1995 but would later have six larger 
weeks, including 760.000 during the Christmas 
frame and two others at 400,000-plus. While a 
second-week decline is inevitable, we'll soon 
learn whether this one can build in Die holiday 
season's rising tide. Toward that end, she made 
a concert appearance Dec. 1 1 on Today. 

Meanwhile, first-day numbers on Just Whit- 
ney . , . suggest Houston is on course for her 
biggest opener since SoundScan 's launch in 
1991 (see A Look Ahead, page 6). 

SMALL SCREEN, BIG BOOM: For the second 
time in four weeks, TV brings Greatest Gain- 
er honors to Josh Groban, a ripple that has 





been a recur- 
ring theme in 
his young ca- 
reer. In the 
Billboard 
dated Nov. 30. 
Groban's first 
album got a 
40% boost 
after he ap- 
peared on ABC's 
low-rated Concert for World Children's Day, 
a special that only netted 4.7 million viewers. 
A PBS special that began airing Nov. 23 deliv- 
ered increases in subsequent weeks, and now, 
in the wake of NBC's Christmas in Rockefeller 
Center and a visit to Live With Regis and 
Kelly, his first album swells by 41% (27-12). 
At the same time. Groban's new CD/DVD 
combo. In Concert, makes a splash, entering 
this week's unpublished Top Music Videos at 
No. 1 and the big chart at No. 35 (58.500 
units). Combined. Groban's two collections 
sell 189,000. a sum that would be good for No. 
6 on this week's chart. 

Also making merry in the wake of NBC's 
Rockefeller special are Michelle Branch (83- 
54, up 23%) and Christmas albums by Barry 
Manilow (78-55. up 17%) and Brian Setzer 
(entering at No. 158, up 60%). Speaking of 
young Branch, did you realize that the only 
titles with longer tenures on The Billboard 
200 than her 69 chart weeks are sound- 
tracks? Shrek has charted for 82 weeks: 
Moulin Rouge for 74. 

Changing channels, appearances on CNN 
shows of Paula Zahn and Connie Chung and 
on Caroline Rhea's syndicated show bring 
Andrea Bocelli a 9% gain (41-31 ), while the first 
two cablecasts of A&E's latest In Concert enliv- 
en Rod Stewart with a 13% increase (31-22). 
TV is a big part of Stewart's December strategy, 
as appearances on Fox's Hillboard Music Awards 
and The Wayne Brady Shou' might push him 
higher on next issue's chart, followed by appear- 
ances on Late Show With David l£tterman on 
Tuesday (17), Good Morning America on 
Wednesday (18), and a slot on Dick Clark's New 
Year's Eve special on ABC. 

TV's impact is especially visible on this 
issue's charts, which reflect the inevitable 
downshift in album volume that takes place the 
week after Thanksgiving's bustling traffic blast 
Witness Norah Jones, who made an end-of-the- 
week stop on Saturday Night IJve yet manages 
to garner a 5% gain with only one day left in 
the tracking week — good for a 26-17 ride on 
the big chart. 

The list's Pacesetter award comes courtesy 
of home-video exposure, as the soundtrack 
to Disney 's Lilo & Stitch almost triples (161- 
56, up 169%). 




Minded 



TEN TO ONE: Toby Keith rounds his collection 
of No. 1 singles to an even 10, as "Who's Your 
Daddy" gains 309 detections and replaces Ras- 
cal Flatts' "These Days" atop Hot Country Sin- 
gles & Tracks. Of the nine Keith tracks that 
DreamWorks 



TOBY 
KEITH 




has sent to ra- 
dio since he 
moved to the 
label from 
Mercury in 
1999, seven 
have gone to 
No. 1, includ- 
ing the last six 
straight. Of 
those nine 
songs, only "When Love Fades" and "Country 
Comes to Town" failed to ring the top bell. 
"Fades" was issued as Keith's debut single for 
DreamWorks, but the label shelved it after only 
a few weeks when many country statioas began 
playing "How Do You Like Me Now?!," which 
eventually spent five weeks at No. 1. 'Town" 
peaked at No. 4 in the Aug. 30. 2000. issue. 

The last artist to hit No. 1 with six straight 
radio releases was Tim McGraw, who did so 
from December 2000 with "Grown Men Don't 
Cry" to this past September's "Unbroken." 
McGraw's current "Red Rag Top" is attempting 
to stretch his No. 1 streak to seven, inching 6- 
5 on the chart 

RfVER DANCE: Justin Timberlake's second sin- 
gle Uom Justified. "Cry Me a River," earns Hot 
Shot Debut honors at No. 44 on The Billboard 
Hot 100, with 29.6 million audience impres- 
sions. The first track from that album, "Like 1 
Love You." was also the chart's highest new 
entry when it entered the Sept. 7 edition at No. 
67: it eventually peaked at No. 11. Only three 
songs from Timberlake's group. 'N Sync, 
debuted higher than "River": "I Want You 
Back" (No. 25 in 1998), "Pop" (No. 29. 2001 ). 
and "Bye Bye Bye" (No. 42. 20001. 

Atop the Hot 
100 for a sev- 
enth straight 
week is Em- 
inem's "Lose 
Yourself," 
which re-bul- 
lets after having 
its first decline 
in points on last 
_ issue's chart. 
"Lose" is up 2 

million audience impressions to 155.7 million 
listeners, although the new total is still shy of 
the 159.1 million that the track posted two 
weeks ago. With a gain in 12-inch vinyl sales 
of 450 units. "Ixise" earns Greatest Gainer/Sales 



mi 



honors for the first time and moves 55-21 on 
Hot 100 Singles Sales. 

DYNAMIC DUO: Ja Rule pairs up with Ashanti 
once again on "Mesmerize." They are off to 
another successful start, with the Hot Shot 
Debut at No. 38 on I lot R&B/l lip-Hop Singles 
& Tracks. It ties Brandy's "Full Moon" for the 
second-highest debut this year on that list, fol- 
lowing the current No. 1, "Work It" by Missy 
"Misdemeanor" Elliott, which entered at No. 
36. The other two times these two artists 
teamed up, a top 10 single was the result. Their 
first union. "Always on Time," spent eight 
weeks at No. 1, while "Down for You." which 
also featured Charli "Chuck" Baltimore, 
peaked at No. 3. 

Just one position above "Mesmerize." Ben- 
zino's "Rock the Party" earns the Greatest 
Gainer/Sales nod. This comes despite slipping 
nine positions on the Singles & Tracks chart, as 
the 146-unit sales increase does not offset a 
250,000-audience impression decline. 

Meanwhile, with eight top 10 singles under 
its belt. Dru Hill primes itself for yet another, 
as "I Should Be ... " earns the Greatest Gain- 
er/Airplay nod. advancing 18-11. Although the 
group hit No. 3 as a featured artist on Will 
Smith's "Wild Wild West." the previous top 10 
of its own last occurred in January 1 999. when 
"These Are the Times" peaked at No. 5. 

ALRIGHT ALREADY: Alan Jackson swipes the 
Hot Shot Debut cup on Hot Country Singles 
& Tracks for the second consecutive week, as 
"That'd Be Alright" bows at No. 53— the 
exact same debut position he occupied last 
issue with "Let It Be Christmas." The latter 
track remains the only holiday title to impact 
the country radio chart so far this season 
(53-46). despite a host of new holiday-album 
titles on the market. A pair of tracks from 
Brooks & Dunn's new It Won 't Be Christ- 
mas Without You come mighty close to chart 
territory: "Hangin' Round the Mistletoe" and 
the album's title track claim 1 14 and 109 
detections, respectively. It took 1 17 spins to 
crack the 60-position radio chart this issue. 

OUier new Christmas albums that could still 
spawn chart entries include Jo Dee Messina's 
A Joyful Noise, Lee Ann Womack's The Sea- 
son for Romance, Patty Loveless' Bluegrass & 
White Snow, and Clay Walker's Christmas. 
Comedic packages Cledus Navidad by Cledus T. 
Judd and White Trash Christmas by Bob Rivers 
are also candidates for radio play, as are other 
new seasonal sets from the Bellamy Brothers, 
the Oak Ridge Boys, the Charlie DanieLs Band, 
the Tractors, and Bill Anderson. Aside from 
album releases. Epic is fielding Tammy 
Cochran's new cover of the Carpenters' "Merry 
Christmas Darling" to country stations. 
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SOUNDTRACK • 

acini in mil «i 

PHIL COLLINS 



Amencan Idol: Greatest Moments 
Testily 



Totally Hits 2002 Mote Platinum Hits 



PEARL JAM • 



COLDPLAY • 

ciriini taw ISS'iAMi 
JIM JOHNSTON 

SHAM !■ • ■ . 



A Rush 01 Blood To Tha Head 



World Wrestling Entertainment Presents WWE Anthology ISoundttackl 



DAVE MATTHEWS BAND 

1AMA BAGS MHA'RCA m M CO; 




KEITH URBAN • 
MUDVAYNE 
LL COOL J 



Live At Folsom Field Bouldei Colorado 
Golden Road 



CHEVELLE 

fpiCMtsiiitMfOcrji 

^CtuTMDTI^K 

mc a iiiiAorrjiMSSBan 



56 
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ARTIST 

IMPRINT & NUMBER/DISTRIBUTING LABEL 


1Mb 


PEAK 
POSITION 


99 


i ■: 


B7 




O-TOWN 


02 


21 


100 




79 




Al ICfilU l/DAI ICC a. 1 IkimM CTATIAM tm 


Live 


36 


101 


i 00 


64 




T/-1DI A MHC A 

TORI AMUi 9 


Scarlet's Walk 


7 


102 




'•5 




DAVID r.RJY 


m new uay mi mruiiiijirr 




<E> 




101 




JAMES TAYLOR A 

C01UMBM tW.*i(1?«((l'lli. 


October Roar) 


4 


104 


56 


- 


— 


BOB DYLAN The Bootleg Series Volume 5 B 

irBftrriraiuiH irwriTTmiiinnti 


I) Dylan Live 1975 The Rolling Thunder Revue 


56 


105 


>.~i 


37 




CRAIG DAVID 

wioiTAR MUMC wni *o in WHM 




32 


106 




92 




BON JOVI 


Bounce 


2 






OUMD OUBblDJIK 1 11 » < i m 




107 




117 


34 


SHERYL CROW A 

aam »h«o ivm sr. npf . i j it n mi 


C mon, C mon 












1 II ION it TUP PACT CjnF ROV7 


Kings 01 Crunk 


15 


108 




109 




97 




MARTINA MTRPIDF A 


meaiest nils 


5 


110 


/o 


21 


3 


TALIB KWELI 

WKmB iinw.wu inn cot 




.'i 


111 


107 


120 


24 


PLAY 

W„1 . iV r ifl! :i OliAtfl .* MM\) 'tv, I'M f--j ■ [. [M| 


Pi:i', EP 


74 


112 


" 0-*) 


ill 




LINKIN PARK A 


[Reanimalinn] 


2 


11J 


105 


81 


6 


SHAGGY 




24 


114 


; 16 


1 14 




JACK JOHNSON A 

(MJCTf/IMMIOAL MMMVUM <ISSt CTJi |H] 


Brushlire Fairytales 


34 


3D 


120 


99 




QUEENS OF THE STONE AGE 

WTEMCOK StWSHIMCO) 


Songs For The Deaf 


17 


116 




- 




r\ L- 1 Or J uJU 


Emotional 


61 


117 


1 J'> 


124 




r.FORT.F STRAIT • 

M;.a '.■!;«'/'■. .i nssiit* 


The Roarf Less Traveled 


9 


(ID 




161 


I 


VARIOUS ARTKTC 

WIMWAM h>L VICTOR [IIS CO) 


A Winrlli ini Hill rUiielnnc 

h vviiiondiii nm c rr risi iims 


118 


119 


1 • 8 


iso 




AARON CARTER 


Another Eanliguake 


18 


© 




176 




VAPIOIIC ABTICTC 


A Peaceful Christmas 


120 


121 




i IJ 




SYSTEM OF A DOWN A ' 

flMfWrtriTmnilitmrTiiTiinwrnnw 


Toxicity 


1 






1S7 




FRANK SINATRA, DEAN MARTIN & SAMMY DAVIS JR Christmas With The Rat Pack 

HMHMMBMMi 


'22 




162 


1- I 




AEROSMITH A 


0. Yeah! Ultimate Acrosmith Hits 


4 






1':-' 




DAVE MATTHEWS BAND A 


Busted Stud 


1 


125 


123 


1 1 a 




VARIOUS ARTISTS 

mwtrt Mwtnc . it. n to coi 


iWorship: A Total Worship Experience 


60 


126 




- 




KELLY OSBOURNE 

incmoiannH 


Shut Up 


•01 


127 




128 




KENNY G • 


Paradise 


9 


12S 


143 


132 




MICHAEL W. SMITH A 


Worship 


J.' 


129 




1 = 6 




VARIOUS ARTISTS Disneymania: Superstar Artists Sing Disney ...Their Way! 


•_• 


130 




no 




STONE SOUR 


Stone Sour 


■:t 


<D 


193 


148 




ERIC CLAPTON 0r.fi More Cai One Mere Ruler Live Orr Tom 7001 

UKMjmmsfmmyummma immcoi 


43 


132 




184 

■ 




NEW FOUND GLORY • 

D«U'! TtM»ij NtS'tWlt'tlMCO! 


Sticks and Stones 


-: 




1 73 






B2K 

iPICMUUMfQCSI 


Simla Hooker) Me Up ;EP; 


133 


134 




90 




SOUNDTRACK 


Harry Potter And The Chamber 01 Secrets 


31 


135 




108 




LEANN RIMES • 


Twisted Angel 


12 


© 


18? 


138 




JOHN TESM 

wow crpmvoao tine WW sacs (iivtDi 


Christmas Worship 


136 


137 


■ M 


173 




JUMPS 


All The Time In The World 


86 


13S 


1 K 


137 




SOUNDTRACK A 

nuMiMeKaxmiauimimajuQUKiiiMantm 


Spider-Man 


4 


139 




ICS 




KORN A 


Untouchables 


2 


140 




■ M 




TAPROOT 

Vfivn WUMMTUbMTlC in MC0I 


Welcome 


■7 


141 


160 


177 




SOUNDTRACK A 

[i.lii»AV>-il«*JK IMItSCL" I2JMUN 


Shrek 


28 


142 






NICK CARTER • 


Now Or Never 


17 


143 




2 


JOHNNY MATHIS 

COlOMR'AMUCKUIMEailtai 


The Christmas Album 


I43 


144 




E 


10 


MERCYME 

IMVW 0 CTJMMUMOmUlMW] MJHWMtltn Bffis I'MCO. 


Spoken For 


41 


145 




65 


NICK E LB AC K A' 


Silver Side Up 


? 


146 




1* 


CLIPSE • 

STMTWU1im-UU»Stt.lUSVtlMl 


Lord Willie' 


4 


© 


RE ENTRY 


2 


JO DEE MESSINA 

ruMiirHiittacol 


A Joyful Noise 


■ .; - 


145 




12 


LIFE HOUSE 


Stanley Climblall 


7 


149 




9 


TOM PETTY AND THE HEARTBREAKERS 


The Last DJ 


9 
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g 
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ARTIST 

IMPRINT a NUMBER/DISTRIBUTING LABEL 


Till* 


PEAK 
POSITION 




■ . ■ 


40 


THE WHITE STRIPE5 


While Blood Cells 


61 


' 30 


127 


" 


THE VINES • 


Highly Evolved 


11 


NE 


w 




cni iMnTDAfk 


R Milo Mnro Uin,r Emm R MiIk 

o iviiii? nrTure rviii5rL rruin a nriiiir 


152 


' i9 


134 




EVE • 

nun rttjebs m»v*mncon <n»nm\ 


Evootution 


6 


'33 


n 




ERICK SERMON 




72 


-6 3. 


1 39 




BECK 

KLSiFftM MIXVlNIfeSOm 1MB COI 


Sea Chiinge 


8 


1 ■: 


11V 




LIL' FLIP A 

. i-.i;-"h .j.G . u. 1MB. a »'."■ ;»i:n:w 


Undag round Legend 


12 


•36 






BRITNEY SPEARS A 


Britney 


1 




w 




THE BRIAN SETZER ORCHESTRA 




158 


■ 3.3 


\in 




VARIOUS ARTISTS 


Radio Disney Jams Vol 5 


122 


1?13 






JUUI^L7 1 K M L i . 


SpifiL Slallion Ot The Cimarron 


40 




171 




SHAKIRA A 

i'-i.^it ■;»(-. nw 


Laundry Service 


3 


Tib 


l-i, 




P.O.D. A ' 


Satellite 


6 








A-lAV . 1)4".' ' * 17 * 






Ml f 




2 


HILARY DUFF 

VISTA WMWJUt DlSNt'«inC0l|M| 


Santa Clause Lane 


154 


: 17 


85 


5 


wc 

OP JAM I HOli' WJMC I12M-1IHI 


Ghetto Heisnian 


46 


' 10 


133 




SHAKIRA 


Laundry Service : Washed And Dried 


112 








iPhCtmjiiiiitricDi 




173 






I FF ANN WOMfifK 

ICC MI'fll 9 • W IVI r\ 


The Season For Romance 


166 


V. 


112 




SOUNDTRACK 


Brown Sugar 


16 


I'.'. 


176 




1 AC i, i;Ti*li id 
LAb Kt 1 LHUr 

,i*.TTr/,f. r.ri,iA4aiA«Wi:Rr> iif «fqc3i |N| 


Las Ketchup 


65 








ANNE MURRAY 


Country Croonm' 


109 


169|l43 




UCATUCD ill ' '~, ■ CV 

HtAlntK ntAULtr 


1 n is Is Who I Am 


38 


REE 


VTRY 




AMY GRANT 


Legacy Hymns & Faith 


21 




W 




PATTY LOVELESS 


BluBtjrass & While Snow A Mountain Christmas 


172 


17t|l41 




ENRIQUE IGLESIAS A ' 


Escape 


2 


.34 


,4 






Thun lA/nrlri flrrlm 
MllllJ VVUllU UTULT 


12 


' 16 


109 




DEBORAH LOX 


The Morning After 


38 


12 3 


113 




CTFVIF WDMnFR 
jicvic vv \j i>i \J t r\ 


i nc ucnniirvc uuiicciiori 


35 








VARIOUS ARTISTS A' 


Now 9 






1 








i . fP^A. <Mi .-i M8A:rs> s***,* iMft&ii; * n» 










M A DDV DAATC A 


Watermelon, Chicken & Grilz 


24 




62 


JIMMY EAT WORLD A 


Jimmy Eat World 


31 






TANK 

tUkaMlAjQhjjkMKW IMtmUMK 111 B'Ilt» 


One Man 


20 


PI [3 4 


FAT JOE 


Loyalty 


31 




LED ZEPPELIN Early Days & Lader Days: The Best 01 Led Zeppelin Volume One And Two 


116 






SIMPLE PLAN 

tAVA kUUt AC [) «. M «1 |H| 


No Pads. No Helmets.. Just Balls 


183 


M 


a 




SYLEENA JOHNSON 

jatnrav;0MSA t it»ii.i. 1 iH] 


Chapter 2 The Voice 


126 


E 






AMERIE 


All I Have 


I 






MERCYME • 

roWHJ »IBW*MR BWS tum COi 


Almost There 


67 






INSANE CLOWN POSSE 


The Wraith: Shangri-La 


■ 






JOHNNY CASH 

*ME.fltC*."i L0S1 «ll,iU\'A.9|^'..li7Mf limaii 


American IV: The Man Comes Around 


70 


B( INTRV 




KIDZ BOP KIDS • 

RATM 1 TS WU 1 1 1 H/l I Ml 


Kid? Bop 


76 


Rf E 


iTRV 




SUSAN TEDESCHI 

I0NE COOl nilMMTTMB U' M CD>|M| 


Wail For Me 




« ENTRY 




SOUNDTRACK A' 


Moulin Rouge 








MUSIQ • 

cm ; !!.■ s*st;:- uv;, i:« (* 


Juslisen (Just Listen! 


1 


RE-ENTRY 




UNCLE KRACKER 


No Stranger To Shame 


43 


NEW 




VARIOUS ARTISTS 


Radio Disney Holiday Jams 2 


194 




« 


MONTGOMERY GENTRY 

CMttsttl* IhAJlWUil »M^Y*lAlt*v1lU>f"»fLi'll1«l 


My Town 


26 


BE ENTRY 


14 


SEETHER 


Disclaimer 


92 


Q 


B 


63 


TOBY KEITH A 

HHlWi-iMi M.J-HI1! I'C.'i' •.•i«iL-J"l i1'*TI9i 


Pull My Chain 


9 




5 


LOUIE DEVITO 

OtE Vlt mfVWMtM i1l« CDi 


N YC Underground PartyS 


68 


RE ENTRY 


16 


NICKEL CREEK 


This Side 


18 


M -t 




31 


SOUNDTRACK • 


A Walk To Remember 


34 



• Mbumt *ntti tttt graaitH wlas gains rr»i vt*»k • Roeo(*»-iij InOusHY Aun Of Amanca iRLAAr cenifttsinvi Id> net (Aipnwni o> SOaOSO album units <Go*dl A RIAA 
lyTYthoJ inSicttei «,burn's mittb plnnum kiMl. Fof bOAJtd urtav ana douttl* ijlbuini »v(ft ■ running lime of lOOmtoutis o< moie Uw RIAA (nLaflipbes sfupmsMi " ~ 
uim» iMuFlt Wjjlmoi *Asltfttt mOKtot LP t tv^itW* Mottli ' 
pc'Ctntagc gio«»ith M«t»«trt*' ImsiAKt tiiows »itnsnt femovid 



■T'-J iJol Tile .ill.-ui-ii a "f 1 j 'i.-h 'iu tn'.c ulirjo "in jtm 01 'r-uie \t-f fllf.A 'itu'tip t; if' iifmr -. \ lit 'h, -it*r c' r5iit 5 mil m 

1 1M« poctv wi CO ]«■'. n. iiit BMfi ,ni) WtA KtMIs, an »U4»«st(rd dm Tip* puc-i miirkttj 10. mm) iH ottiti CD p"t«s 
mi from H»itt«(*tfs tlw wtti [H] mdicjjhis past ot prasainTtoaUtotkaf irtJa T. 2003. VNU eusnau Matin, tnr. . and Niad 



n lo» n«l shtw*>til of I rr 



irkAJt {PlatJiHitril 4> RIAA carivficitoon lor ntt slriptnanl ol 10 million umli iDiatkxcH nkimsraf (olln*nnfl hatmi*TTi or Diamond 

1 Cart>*>cali>xi lor n« irtapmarnl ol IOuiXO un*> [Orol / Cartri<at>on 0*200.000 i*r»r» IPlatirol 1 CetTihcatiori ol 400 000 

•qhirvanant pncoi. wtiicti are oroftKiad from wtwlasaki prices Greaiast Gawiar thews cnan s ta*t)atl uM mcraase Pacasatter imtKaias Iwjoeat 



tna nunibai al discs andor lapu RIAA lain awards Cartrhtanon lor net f^tTtpmani ol I CO. GOO 
at. are equtvileirt prices whicti are pn)|*i 
latsa" SoundScan. Ine All ngtits reserved. 
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Billboard TOP CLASSICAL ALBUMS, 





s 




Saea aits compiled ray • a) 

i\ Nielsen 

Sound Scan 

ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Titla 




1 




TONY BENNETT & K.D. 


91 NUMBER 1 tm 5w«k.AiNw.b..i 
LANG A Wonderful World 








DIANA KRALL 




Live In Paris 




T 

k 




NATALIE COLE 




Ask A Woman Who Knows 








STEVE TYRELL 




This Time 01 The Year 


1 
1 


j 




DIANA KRALL A 




The Look 01 Love 




6 




JOHN COLTRANE 




A Love Supreme (Deluxe Edition) 




8 




JANE MONHEIT 




In The Sun 




' 




HARRY CONNICK. JR. 




Songs 1 Heard 




1 1 




STEVE TYRELL 

: i v IHI 




Standard Time 








TONY BENNETT 


Playin 


With My Friends: Bennett Sings The Blues 




• 




KARRIN ALLYSON 




In Blue 




13 




HARRY CONNICK, JR. 




B 








VARIOUS ARTISTS 




Swtngin' Christmas Party 


□ 




CHARLIE HADEN WITH MICHAEL BRECKER American Dreams 








ROSEMARY CLOONEY 




The Last Concert 








PATRICIA BARBER 




Verse 








CASSANDRA WILSON 
Ml 




Belly Of The Sim 








JOSHUA REDMAN 




Elastic 








KEELY SMITH 




Keely Swings Basie Style With Strings 








SOUNDTRACK 




Finding Forrester 




L 


CHARLIE CHRISTIAN 




The Genius ol the Electric Guitar 






JOHN COLTRANE 




Coltrane For Lovers 






DUKE ELLINGTON 




1969 Ail-Star White House Tribute 






BRANFORD MARSALIS QUARTET 


Footsteps Of Our Fathers 




FT 


BRAD MEHLDAU 




Largo 



D „, , TOP CONTEMPORARY 

Billhead JAZZ ALBUMS. 





n WEEK 




Sal?» data comDilBd try »• 

Nielsen 

SounrJScan 




s 




ARTIST impswjt a NUMSER/DisnnBuriaaG LABEL Title 








NORAH JONES A 

IH| 


"! NUMBER 1 41 Weeta Al Number 1 
Come Away With Me 




. 




KENNY G • 


Wishes 




3 




KENNY G • 


Paradise 






AL JARREAU 


All 1 Got 




1 




BWB 

Fir- ii.t |N| 


Groovln' 








ftOURPLAY 


Heartfelt 








CHRIS BOTTI 


December 




> 




KEIKO MATSUI 

wajMrimpsj 


The Ring 




• -1 




VARIOUS ARTISTS 


WNUA 15th Anniversary Edition 








VARIOUS ARTISTS 


KKSF Smooth Jazz Sampler for AIDS Reliet Volume 13 








NORMAN BROWN 


Just Chilian' 








WILL DOWNING 


(Sensual Journey) 








HERB ALPERT 


Definitive Hits 








LEE RITENOUR 


Rit's House 




1 ' 




BONEY JAMES Ride 






VARIOUS ARTISTS 


Golden Slumbers: A Fsmer's Lullaby 




22 




VARIOUS ARTISTS 


Verve/ZRemixed 




12 




KIM WATERS 

^.awni ><m|N| 


Someone To Love You 








MASQUE 


Infinite Love 811 




20 




BOB BALDWIN 


Standing Tall 




23 




KIRK WHALUM 

. [UVU.IIIlT.'iljMllaiJ!. v,ai«,tllll. r, 


The Gospel According to Jau - Chapter II 




IS 




JOE SAMPLE 


The Pecan Tree 






GEORGE DUKE 


Face The Music 






RUSS FREEMAN 


Drive 








GATO BARBIERI 


The Shadow of the Cat 







1 










3 




ARTIST MPSiNT S> WJMBE R/DISTKl BU Tl NO LABEL 


Title 








A KinOC A D/~\/*~ ri I I 

ANUKtA BOLtLU 


SWeaM Almond* 1 
Sentiment a 




2 




GLENN GOULD 


Stale Of Wonder 


3 






RENEE FLEMING 

fitL^MWttv.^L.L.a . M-urpn 


B&l C<tlttO 


4 


.1 




CARRERAS-DOMINGO-PAVAROTTI 


The Best 0( The 3 Tenors 


o 






JEAN-YVES THIBAUDET 


Magic ui satie 


6 






YO-YO MA 


Classic Vo Yo 

V^IEIaa>lt- IU III 




8 




VARIOUS ARTISTS The Ulii 


mate Relaxation Christmas Album 


■ 


,-. 




CECILIA BARTOLI 

[M| 


The Arl Of Cecilia Bartoli 


■ 


/ 




PLACIDO DOMINGO 




■ 






THF fAMRBIDriF ^INi~,FB^ (BIITTFR, 
1 It C V^niviDnl LfiVJ C ill lUtrtJ InU 1 I C T\ . 


Christinas Alburn 












■ 


10 




CHANTICLEER 






9 




VANESSA-MAE 


The Best 01 Vanessa-Mae 


■ 


lil 




UADimiC ADTICTC 
VAKIUUi AKM3I3 


LSfnCP let anal. HI Caiaaaitu 

MJri, isianns ui ajaniry 






TONU KAUUSTE 

km tramvriivfitsai CLASSICS shout 


Part Orient & Occident 


1 




RICHARD JOO 


Billy Joel Fantasies & Delusions 
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| LAST WEEK 




ARTIST IMPRINT a raUMBCavT>STttaBUTI#ilG LABEL 


Title 






JOSH GROBAN A 

Ml 


Josh Groban 






JOSH GROBAN 


Josh Groban In Concert 










■ 


t 

~ 




CHARLOTTE CHURCH Prelude: The Best OF Charlotte Church 


■ 






RUSSELL WATSON 


Encore 




T 




MARIO FRANGOULIS 


Sometimes 1 Dream 








Haw ciASSicsa raaaaa ml 




l 






BOND 

Meot»rx»ots«-j«ivt»SA. -_ASlati6.l>,» INI 


Shine 




. 




ANDREA BOCELLI A 


Ciflli Di Tuscans 


e 




ASELIN DEBISON 


Sweet Is The Melody 


I 


6 




CHARLOTTE CHURCH • 


Enchantment 


10 


7 




LONDON SYMPHONY ORCHESTRA (WILLIAMS) • 


Stir Win Epoodn It Attach 01 The Clones 




S 




SARAH BRIGHTMANo Classics 








ANDRE RIEU 


Dreaming 








YO-YO MA & THE SILK ROAO ENSEMBLE Silk Road Journeys When Strangers Meet 








DANIEL RODRIGUEZ 
MAWWU* ansa last 


The Spirit Of America 


) 






RUSSELL WATSON 

IHI 


The Voice 



Billboard TOP NEW AGE ALB 



ARTIST iVCBiNT * NUMB(P DISTRIBUTING I AHH 



VARIOUS ARTISTS 



4 WMksAlNurtilwrt 
A Windham Hill Christmas 



Li 



VARIOUS ARTISTS 



A Peaceful Christmas 



JIM BRICKMAN 



Lave Songs & Lullabies 



GEORGE WINSTON 



Night Oividcs The Day The Music Of The Doors 



VARIOUS ARTISTS 



Only Time The Collection 



LORIE LINE 

•viiLV ^: INI 

VARIOUS ARTISTS 



Sharing The Season 4 



The Best Of Celtic Christmas 



JIM BRICKMAN 
JOHN TESH 



Simple Things 



The Power Of Love 



SECRET GARDEN 



Once In A Red Moon 



A Thousand Summers 



Heritage Collection: Vol 3 



JOHANNES LINSTEAD 



Guitarra Del Fuego 



Sales data for Classical, • • 
New Ago. and K*d Audio NISlSCD 

SoundScan 



charts compiled by 





LAS HUGH! 




CHRISTMAS WITH MVAROTT1 LUCU 
LAM HUGH 1 


NO nuUOTTI 


EHmaNOCL: MESSIAH fWTS.i M 






TCHMTOVSKf MLlTCSACKlfi MCHUGHTS 

MaMH i IMC al ™juu^i5 




4 


hurmk uren 




miimoNAiCH&w&CAiKiis MiiuiimtiwiacMi 


S 


uMNtMinaunmcn 


6 


CW1^TMiSI : *'.T.P(TT 1 BMrfwPtl^f.SL-msnU ..tiife 

rcas* : u miwt rs. 


7 


NUTCRACKER SUITE WUMXJS -MOSTS 
IT QAM 


8 


20 CLASSICAL FAVORITES ¥A 
MOM ■ 


■ I A'I'",I' 


9 


MANDCL THE MESSIAH UMDM ^lUIIMIWK tWORSTM 


10 


russtA. MA5*HfRCBr ojma *ja .mAuaoN 
wn 






MOZART SVMFHOWT NOS. 4C • *1 1 
MACAU 






T CHAIR CVS* T TH[ NLTTCItAOtlJI SutTI 
ROM 






CLASSICAL MASTERPCCES <•> 






MADArr 






FOR THE KXOArS W 
OK£* MMHal OASSKS CROUk* 


ROWMTISTS 









illboard 



mm* 

mmm 

TOP CLASSICAL MIDLINE J 

ULTIMATE CLASSICAL CHRISTMAS KAMOUSWmSTS 



',,^l0^.r.AJ>I1^^^ 



I ART Of SEGOVIA 



B THE JOY Of CHR-STMAS 



awMi mm 



'(HPII'tCWt 



-SO GREATEST CLASSICS 



llMWMR -UI and \1» CDi * 
S3* »ppe*( on Ct* >«.-: di Btidgat 


Hi whetaHla pfic* iommi ihm 


"^SB?" Bil 


ii I 




i TOP KID AUDIO 


^■kCZ OOP KIDS 


KKXT I0R CHMSTIIRS 




•AlComi wiih ihe grm!«« g»m* tfw* week •Rccoidtnt] hidfitMy Assn Ot America IRIAAI certidcation tor net sh^mem ff 



symbol mflicaiei aftusn j muRi oUtinom Iwvol For botKl iris, *>ia double albums twitti ■ running tun* 0< 100 nwiuwi 0 r more, the RlAaA muMiolie i ihipmenli try the number oldilcs end/or [epes RIAA Latin nrt'lls Cetitication toi nvt ibipntnc ot 100J300 uniU (Orol . 
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AshanO: B200 72; RBA 41; Hioo 48; HA 48: RA 24. 36: 

RBH 26, 38; RS 61 
Rodney Atkins: CS 40 

Audtoslaw B200 41: Hioo 7 3; HA 68; MO 11; RO 2 

Audicwent: RO 30 

Authority Zero: MO 34 

Automagk: DC IB 

Avant: RBA 71 

Avert urt TSA 16 

Ramon Ayala: LA 4S: R MA 19 

Ramon Ayala Y Sus Bravos Del Norte: R MS 24 

Steve Azar CA 61; CS 28 



BaK: B200 133: HOI 31; RBA 46. tK. Hioo 12: HA 14; HSS 
2A.S2;RA8: RBH 10. Bl; RS 9; 30 

Baby: Bjoo 39; RBA 9; Htoo S4; HA 54; HSS 35; RA 26. 
69; RBH 27. 70; RP 12; RS 24 

BacHos: LPS rj) IT 24 

Erykah Badu: Hioo 11: HA 11: HSS 72: RA 1. RBH 2; RS 36 
Baha Men: WM 1. 6 
Anila Baker RBA 9s 
Bob Baldwin: CI 20 
Banda ft LWnon: RMS 39 



K I A 72: LT 28; RMS 6.33 
H LT 47; RMS 20 
Banda rwrraBlanca: RMS 29 
Patricia Barber |2 16 
GatoBarbieri:C|2S 
Barnes: DC 24 
Luther Barnes: GA 22 
Pamho Bamia: LA )1| RMS 40 
Cecilia BaM.U. - 
Nikle Batey: HSS 47: RS 30 
Beanie Siget: HSS 48; RA S4: RBH |1| RS is 
The Beatles: PCA 20 
Beck: 8200 i£S 
Oantet Bedingfield: T40 26 
BeenieMan: 1[ ;,. RS;o 
Belinda: LA 16. 17: LPA Uj RMA 6: LPS 40; TS5 is 
Tony Bennett: B200 S2; INT 9; |2 1. 10; PCA 47 
Tab Sertoli : Si 12 

Beniino: Hioo •><:. HSS 49; RA 37; RBH 37; RP 24; RS 27 
Oeto Y S«a Canari**: IT 48: RMS 17 
Sophie Ellis Bextor: DC 29; HSS 69 
B.L: RS 43 

B*jj"C: HSS 20;RSio 

Big Tymerv Htoo 93: RA 61; RBH 60 

Bllal: RBH 99 

David Btsbal: LPS 30 

Bjorfc; EAs.22 

BLACKstreet: RA SS; RBH SS 

Ruben Blades: LA 38; TSA 4 

Blenders: IND 34 

Mary L Blige: Htoo 99: HSS 68; RA 43: RBH 40: RS is 

The Blind Bays Of Alabama: GA 9, 27 

Boards Ot Canada: EA 17 

Andrea BoceHk B200 31; CL 1; CX 7; INT 19 

Bond: CX6 

Bone Thugs- N-Harmofty: B200 174. RBA s6 

Bon Jowl: B200 106 

Boo: Hioo 93; RA 61: RBH 60 

Boomkat: DC 32 

Pat Boone: HSS 27 

Bom Predators: RS 57 

Boston: IND : 

MMfcQ7 

David Bowie. HSS 73 

Boy? II Men: RBC 18 

Michelle Branch: B200 S4; A40 1, 21; AC 2; Hioo 7, 88; HA 

7; HSS So; ' 1 6; TSS 21 
Brandy: DS 9 

Toni Braxton; B200 S9: RBA 16; DC 23; Hioo 86; RA 34; 

RBH 33:RS47 
Breaking Benjamin: HS 23; MO 31 
Mkhael Brecker: IZ 14 
lira BrkJunan: NA3,.,;AC7 
Sarah Brighlman: CX 11 

Brooks 8 Dunn: B200 Bt) CA12. 3s; CCA 20; HOt 13; CS 

13; Hioo 80 
Garth Brooks: CA 65; CCA 18 

Bobby Brown: Hioo 42; HA 42; HSS 36; RA 18: RBH 16: RP 

10; RS is 
Norman Brown: C| 11 
|immy Boffett: PCA 49 
Los Bukis: HS 20: IND 14: LA || RMA 2 
Bust a Rhymes: B20060; RBA 14: Hioo 68; HA 64; HSS 17. 

41; RA 23; RBH 22: RP 16: RS 4. 18, 63 
DWb: CIs 

luanita Bynum: GA 18 
Tracy Byrd: CA 63; CS 43 



Chris Cagte: CS 36 

The Calling: A40 uj HSS 64 

The Cambridge Singers: CL 10 

CamYon: RBA 91. Hioo tfg HA 17: HSS 66; RA 42: RBH 43: 

RP17; RS 46.67, T40 12 
C ambus: RBA 96 
The Canton Spirituals: (.A 3 ■ 
Blu Cantrell: DC 19: RBH 89 

Mariah Carey: B200 3: MOt 19: PCA 14; RBA 2; RBC 4; AC 

23: DC 36; HSS 66; RS46 
Vanessa Carlton: B200 77; A40 12. 3S; AC 4: Hioo 92 
The Carpenters: HOt 34; PCA 27 
lose Carreras: CL 4; HOI 38; PCA 3s 
Aaron Carter: B200 119 
Deana Carter: CS 30 
Nick Cartet: B200 142 

Brandon Casey: Hioo 8; HA 10: HSS 4; RA 29; RBH 2s: RS 

a; T40 7 

Brian Casey: Hioo 8; HA 10-. HSS 4; RA 29; RBH 2S; RS 2; 
T407 

fohnny Cash: B200 18S: CA 22. 7S: CCA 17 
EvsCassidy: IN0 10 
Cassius: DC 1 

Rkardo Cast illon: LPS 3 1; TSS 34 

CeevoJt: DC is 

Charitkletr.CLii 

Steven Curtis Chapman: CC 26 

Chayanne: U 36; LPA 18: LPS 14; LT 17 

OMR DS 13.1S 

Kenny Chesney: B20043; CA 10, CCA to; PCA 42; CS 9, 

HioosS; HAs2 
Mark Chesnutb CS si 

Chevetle: B200 97; Hioo 75; HA 72; MO 4; RO 8 
El Chtchkuilote: LA 27; RMA 12 
The Chieftains: CA 47: WM 3 
Choppa: RBH 90 
Charlie Christian: \Z 21 

Charlotte Church: B200 76; CX 3, 9; MOl is; PCA 9 

Cinder: RO 29 

Cirque Du Soleil: iVM 8 

CKY: RO 39 

Eric Clapton: B200 131 

Maurette Brown Clark: GA 21 

Terri Clark: CS 10; Htoo S9l HA SB 

Dorinda Clark Cole: 6A 16 

Karen Clark Sheard: GA 13 

Kdty Clarkson: AC 6; Hioo 6$; HSS 2 

Cltpie: B200 146: RBA 47; Htoo 19; HA 19; HSS 42. 43; RA 

16. 69; RBH is. 70. 80; RP 7: RS 26, 32, 64; T40 36 
Rosemary Clooney: IZ is 
Tammy Cochran: CA 66; CS S7 
KHIie Coffey: CA 62; AC 18; CS 22 
Coldplay: B200 9t; MO 2) 
Natalie Cote JZ 3; RBA 75 

Nat King Cote HOI 3s. 49; IND 49: PCA 31. 43: RBC is 

Collardgreen: RS S9 

Phil Collins: B200 B7; A40 38: AC 3 

)ohn Collrane: IZ 6. 2 2 

Common: HlOO tl. 99: HA it; HSS 68, 72; RA 2.43: RBH 2. 

40; RS 3S. 36 
Conjunlo Primavera: LA 29: RMA 14: LT 11: RMS 2 
Conjure One: DC 30 

Harry Connkk, Jr.: HOI 12; IZ 8. 12; PCA 7 
Control: RMS 23 
Stephanie Cooke: DC 46 



Cooler Kids: DC 33 
Shemekia Copeland: 8; 4 
Ferry Corst en: DC 18 
Counting Crows: A40 34 

Deborah Com: B200 17s: RBA 28: DC 4; DS 22-. RA js: RBH 
74iRS75 

El Coyote Y So Banda Tierra Santa: LT 4 3: RMS is 
Craiy Town: M0 24; RO 24 

Creed: B200 71; PCA 36; A40 6. 28: Hioo 20: HA 31; HSS 

12: MO 30; RO 13; T40 11 
Elvts Crespo: LAs8;TSA6 
Crlstian: LA 31; LPA |£ LPS 2; LT 4; TSS 38 
Bing Crosby: HOI 17; IND so: PCA 12; HSS 73 
5heryt Crow: B200 107; A40 19; AC 8; CS S2; CSS H DC 37; 

Hioo 46; HA 70; HSS }; T40 33 
Ceiia Oui: TSA 17. 19: TSS 5, 40 

Cuisillos De Arturo Marias: IND 40; LA t& RMA io. RMS 

ifl 

_D- 

DaFam: RBA 93 

Da Headbussai: IND 19; RBA 63 
Dashboard Confessional: HS yr. IND 20 
Craig David: 6200 tos: RBA S9 
Miles Davis: RBC 23 

Sammy Davis |r B200 122: HOI 26; INT 21 

Tyrone OavH: 81 9 

Devyne: RS S9 

Dead Pmi RBA too 

Aselin Debrson: CX 8. AC jo 

Default: IND 15; A40 36: R0 32 

Def Leopard: RO 37 

Delirious': HS 36 

Kevin Denney: CS 44 

John Denver: CCA 13 

Destiny's Child: HOI 42; PCA 39: RBC 11 

Devin: RBA 98 

Louie DeVrto: B200 198; EA 1. IND 5 
Neil Diamond: PCA 48 

Diamond Rio: CA 29: CS 16. 33; Hioo 61; HA 60 

Dido: D5 it 

An. DiFunco IND43 

Celine Dion: B200 S3; HOt tH PCA S; AC is, 19; HSS S9 
The Dirty South Divas: IND 24: HSS 13: RS 12 
Dirty Vegas: LAS; DC 47 
Distillers: IND 42 

Disturbed: B200 74: Htoo 74; HA 69; M0 9; RO 7 
Diiie Chicks: B2009; CA 3; CCA 4. 8; INT 10; PCA 21. 32; 

A40 9; AC 9: CS 7. 48; CSS 2; HlOO IS; HA 12; HSS 

Si: T40 24 
0) Quik: RBA 76 
0| Sammy: FA 4, 15; DS 14 
D| Shadow: DS 6 
Do: DS 14 
Dolce: DC s; DS 21 

Placido Domingo: CL 4. 9; HOI 38; PCA 3 s 
The Donnas: HS 10; MO 39 
VMI Downing: C| 12 

Dru HM: B200 37; RBA 5. Hioo 38; HA 3s; RA 11. RBH 12 
Duelo: RMS 31 

Hilary Duff: B200 163: HOI 45; HS 2 

George Duke: CI 23 

Roc io Durtal: LA 49 

Bob Dylan: B200 104; INT 2S 

Oyshon 8 Squabble: HSS is: RBH 97: RS s 



-K- 

SteveEafteCA64: IND 4s 
Steve Edwards: DC 1 
Elephant Man: Rtti 
Duke Ellington: |2 23 

Missy -Misdemeanor** Elliott: B200 19: RBA 8; Hioo 2: 
HA 2; HSS 18: RA 1. 1*| RBH 1. S7; RP 1; RS 11: T40 3 

Emerson Drive: CA 53; HS 34; CS 8; CSS 9; Hioo 4S: HA 
43 



■ B200 15; PCA 28; RBA is; RBC 6. 16; Hioo « HA 
1: HSS 21: MO is: RA s. 62: RBH 4. 64; RP 2, RS 29; 
T401 
e-rv DC 15 
Bill Engvatl: CAS9 
Enya:NA6:HSSll 
Faith Evans: HSS 43; RBH 80; RS 26 
Eve: B200 1S3: RBA si; Hioo 57; HA SS: HSS 7; RA 28; 

RBH J4,B8:RP n. 2S: RS b, 6*> 
Cnarla Evora: WM 13 
The Exies: MO 37; RO 23 

-r- 

Fabotous: RBH 92: RS60 

Ralph Falcon: DC 2 

D| Mark Farina: EA 21 

Fat joe: B200 181; RBA so: RBH 86; RS 4S 

Cheo FelkianrkTSSs 

Aleiandro fernandei: HS 33; LA u; RMA -, 

Vkente Fernandez: HS |$j LA io. ss: RMA 3 

Field Mob: RBA 42: Hioo 8s: RA 3s; RBH 3s: RP 22; RS 73 

Five For Fighting AC 11 

Fleetwood Mac B300 S7: INT 24 

Renee Fleming: CL 3 

Floetry:RBA36 

Nko FloresY Su Banda Pure Mazallan: RMS U 
Joseph Fonseca: LA 66; TSA 8 
Luis Fonsi: LPS 23; LT 40 

Foo Fighters: B200 79; Hioo 41. HA 41; MO 1; RO s 
lulia Fordham: DC 2S 
Fourptay: Q 6 

Mario FrarrgouOs: CX s; HS 13 

Kirk Franklin: LC 20: GA 2; RBA 78 

Kirk Franklin And The Family: RBC 17 

freekey Zefcey: Hioo 16; HA 17; RA 42; RBH 43; RP 17; T40 

Rirss Freeman: C| 24 

freeway: HSS 48; RA S4: RBH S2; RS 2s 

Mannie Fresh: RBH B2 

Nelly Furtado: RBH 73: RSsi 

-o- 

Kenny G: B200 29, 127; C| 2, 3: HOt 4. 14. 40: PCA 8, 37; 

RBA 38, 99: RBC 7. 13; AC 26: HSS 0 RS 62 
Warren G: RA 72; RBH 76 
Bill ft Gloria Gartner: CC 22, 28 
Gang Starr: HSS SS: RBH 94; RS S5 
Georgia Mass Choir: GA 10; IND 41 
Ghoslface KHlafi: HSS s8;RSf>5 
VmceGill: CS26 

kRAjs: RBH 28.86; RS4S 
f. LA S2; LPS 16; LT 23; TSS 32 
Dana Glover: A40 26 
Brian Gold: RS 66 
Tony Gold: RS66 

Good Charlotte: B200 40: Hioo S3: HA s6; MO 21: T40 32 
Gospel Gangstu: GA 32 
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Gottl: Hioo 93: RA 61: RBH 60 
Glenn Gould: CL 2 
Govt Mute: RO )fl 

El Gnw Combo ttePiMrtoMco:TSS 37 
Amy Grant: Bzoo tJK CC 11 
David Gray: B200 102 
At Green: RBC 12 

Vhfian Green: RBA 34; RA 39: RBH 39 
Lee Greenwood: CSS 4; HSS 74 
Andy Grigs* CS 33 

losn Groban: B200 12. 35; CX 1, 2; INT 3. 5; AC s 

Sara Groves: HS 39 

Grupo Mania: LA 73; TSA 10; TSS 27 

Grupo Mojado: RMS 25 

GTS: DC 31 

Vlnce Guaraldi: MCN iS-PCAij 

-M- 

OefekkHaddcmGAsi 

Chart ,r Hjd.-n: ,' :,, 

Sammy Hagar; RO 3s 
Daryl Hall John Oates: AC 14 

~ * Htoo 47; HA 49; RA 40; RBH 41; HP 

20;l40 37 

It CC 34:0*5 
»:CSis:CSS 3. HSS 53 
The Happy Boy*: EA 7. "; HS 46 
Hard ARadu DC 35 
George Harrison: B200 63; INT it 
Or. Charles G. Hayes & The Cosmopolitan Warriors: GA 33 
Heather HeadUy: B200 170: RBA 40; DC 10; RA 45; RBH 4s 
Hector & Tile: U 24; LRA 14 
Los Hermanos Rosario: TSS 16 
Mh Hffc B2O0 to; CA 4: CCA ktj INT 14; A40 23; AC i; CS 

38,4s; H10078 
The HR Crew: IND 31 
Pat Hodges: DC 16 
Dave HolUsttr RBA 57; RBH 96 
Sieve Holy: CS 37 
Hoobastank: MO 25 
John Lee Hooker: BL 14 

Whitney Houston: Hioo 81; HSS 34; RA 27; RBH 29-, RS 40 

Rebecca Lynn Howard: CA 36 

Buck Howdy: HS 49: IND 29; INT 12 

Andy Hunter: DC 48 

los Huracenes Del Norte: RMS 27 

Norman Hut chins : GA 14 

-I- 

Enrique bjlesias: B200 173: LA 7: LPA 5: AC 12: LPS 6, 39: 

IT 13; TSS 25 
BftDS 20 
I legates: TSS 17 
INuc RBH 84 

India: LA 23; TSA l; LT 39; TSS 3 
India-Arie: B200 85; RBA JO. Htoo 100; RA 38: RBH 36 
r:K543;LA20;RMA8 
is 2.0: RA 41 : RBH 43;RS68 
Pedro Infante: LA 45: RMA 19 
Insane Clown Posse: 6700 187: INO 3 
Inlacto: RMS 32 

Ol: HS 47'. IND 28 
fc LA 69; LT 2; RMSl 
Israel And New Breed: GA 30 
Isyss: RBA 60. Hioo 84; HSS 25; RBH 79: RS 34 
Burl hank CCA 6; HOI 29; PC A 34 

—J— 

The Jackson 5: RBC 10 

Alan Jackson: B200 37. 43 I CA 6, 9: CCA If* 19; HOL 3; CS 

46,53; Hioo 94 
lanet Jackson: RS 70 
Mahalla Jackson: IND 49 
Jackyi:R0 40 

is: Hioo 3; HA 3; HSS 16, 25; RA 32; RBH 32; RS 8, 
34. 50;T40 2:TS5 22 
1: LA 19 . LPA 13; LPS 34 
lahebn: B200 62; RBA 11. 84: Hioo 33; HA 29; RA 10: RBH 
$ 

Bishop T O. Jakes: GA 37 
Boney lames: CJ 15 
Etta James: SI 6, n 
)ana: DS 1; 

Tim lanis; NA 13 
AJ larreau. 1 .. 

(a Rule: B200 24: RBA6; Hioo 42: HA 42; HSS 36; RA 18. 

36; RBH 16, 38, RP 10; RS is 
lay-7: B200 m RBA 4; Hioo fj HA J) HSS 38, 48, 62; RA 7, 

S4; RBH 7. 52, 78; RP 3; RS 19. 25. 28; T40 8 
lazze Pha: RBH 82 
k-wetiDSii 

Jimmy Eat World: B200 179; A40 13; MO 18 

JoecRAob; RBH 66: RS SO 

Elton John: B200 33; INT 15 

Jack Johnson: 8200 1 14; A40 29 

Syteena Johnson: B200 184; HS 4; RBA 34; RA 46; RBH 

46; RS 63 
Jim Johnston: B300 93; INO 1; STX 5 
Donell Jones: RBA 81 

Norah Jones: B200 17: CJ i; INT 2; A40 it; AC 33; Hioo 62; 

HA 63^4028 
Sir Charles Jones: RBA 89 
Richard JOO: CL is 
Jorrih LPS 30; LT 32 

tuanes: HS 21; LA 6; LM 4; LPS 3, 13; LT 6, 16 
Cledus T. |udd: CA 39. s6; HS 11 
Jumps: 8200 1 37; CC 7. 16 

-K- 

Tomi Kai juste: CL 14 

Israel Kamakawiwc^Ole: IND 37; WM s 

K-Ci ft Jojo: Baoo 116: RBA 11; RA 68: RBH 68 

Anthony Reams: 7 

John P. mm CC 33: GA 4; HS 24; RBA 86 

Toby Keith: B200 30. 197; CA 7, 34; CCA 12; CS I: Hioo 33; 

HA 20 
Kelts: RBH 7s; RS S3 

R. Kelly: Hioo 3s: HA 40; HSS 6; RA 13, 63; RBH U, 65: RS 

I 

Keptyn: RBA 80 

Las Ketchup: B300 168; LA Kj LPA i; LPS 9: LT 7; TSS 3S 
Alicia Keys: HSS 7; RP 25; RS 6 
Khia: IND 34 

Kid Rodu B200 64; A40 19; CS S2; CSS 1; Hioo 46: HA 70: 

HSS3;T40 33 
Kidz Bop Kids: B200 66. 73. 189; HOi 9 
KJUer Mike: RS S4 
Kiwi Dreams: DC 3s 
D.D. Klein: DC 11 

Seyonce Knowles; Hioo s; HA s; HSS 38: RA 7; RBH 7; RP 

3; RS 19; T40 8 
Knot G Rap: IND M| RBA 73 
Kom: B200 139: MO 38: RO 19. 25 



:fcAC7 

Diana KralL- B200 84; 12 2, s 
Alison Krauss: BG 4; CA41 

Alison Krauss + Union Station: B200 100; BG i; CA 14 
Krayrle Bone: RA 59; RBH 59 
Krazy: RBH 91 

Kumbia Kings: EA 3; LAS; LPA 6: RMS 38 
Kya-Pl:«5 

KyMtan: Hioo 4: HA 4; RA 4; RBH 5; HP 4; T40 14 



Lady Saw: A40 2; Hioo 6; HA 6; T40 4 
Rachael Lampa: EA 14 
Mark Lane: HSS 60; RS31 

k.d.lang: B200S2: INT 9; JZl 

Let go: EA 2); DS 10; Hioo 67; HA 67; T40 25 

The Latin All-Stars: LA 44 

Avrfl Levfgne: B3O0 6; INT 17; A40 7, 20, 33; AC 17; Hioo 

26. 36. 39; HA 26, 36. 44; T40 9, 21 
Donald Lawrence ft The Tri C iry Singers: GA 30 
Led Zeppelin: Bjoo 182 
lalmJe Lee: HSS 14: RBH 95; RS 3 
Murphy Lee: Hioo 4: HA 4: RA 4; RBH 5: RP 4; T40 14 
Gerald Levert: RBA 33: RA 47; RBH 48 
Uberaclon: LA 26; RMA 11 

Ufehouse; B200 14B: CC 9; A40 18; Hioo 83; T40 39 

UT Hip: B3O0 156; RBA 35; RBH 85 

Ul Jon ft The East Side 8oyz: B300 108: IND 2; RBA 19; RA 

59. 65: RBH 59.62 
Ut' Mo: 140 2? 

UaMrnvTSS? 

Unite: HS 32; LA 13; RMA 4; LT 30; RMS 4 

Lorie Line: HS 50; IND 30: NA 7, 14 

Aaron Lines: CS 17 

LinkJn Park: B200 113; PCA 29 

lohannes Unstead: NA 15 

Little Milton: BL 13 

German Unrrag*: LT 30; RMS 7 

U Coot J: B200 96: RBA 25: Hioo 13. 69; HA 13, 65: HSS 33. 

fH RA 6. 32. 52; RBH 6, 23, 53; RP 6. 18; RS 17. 41 
Lisa Loeb A40 39 

London Symphony Orchestra: CX 10 

Lcmestar:CA43;C52l 

loon: DC 23: Hioo 86; RA 34: RBH 33; RS 47 

Angtt Lopez: LPS 32; TS5 19 

Jennifer Lopei: B300 7. INT 33; RBA 10; DS 3; Hioo 3: HA 
3; HSS 16. 39; RA 33. 52; RBH 33, 53; RS 8, 74; T40 
2; TSS 22 

fcDC39 

K B200 172: BG 2. 9: CA 21, 70: HOL 48 
K RA 41. 56- 57! RBH 42, 56. 57; RS 68 

— M— 

Yb-YD Ma: CL6:CXt3 

Madonna: A40 33. DC 6; DS 1. 23; Hioo 21; HA 37; HSS « 

T40 16 
Raven Matte: DC 45 
Jeff Majors: GA 17 

Mara: LA u; LPA 8: LPS 19. 27; LT 26, 46 
Barry Manltew: B300 5S: HOI 8; AC 25 
Aimee Maim: IND iB 

Mannheim Steamroller: HOL 3. 38. 32. 37; PCA 2, 23. 26. 

34 

Victor Manuelle: LA 41: TSA 5; LPS 38; LT 22: TSS 2 

Mario: RBA 70; RA 74; RBH 72 

Bob Martey: RBC 19; fff6 

Maroon s: HS 45 

Brartford Marsalis Quartet: JZ 24 

Dean Martin: B200 122; HOI 26; INT 21 

Angie Martinez: RBH 7S; RS S3; T40 27 

Mary Mary: CC 19; GA 1: RBA 83 

Masque: CJ 19 

Master P; RBH 90. 91 

matchbox twenty: B200 3b; A40 4; Hioo 29; HA 31; T40 15 
Johnny Mathts. B200 143: HOL 36. 41. PCA 38 
Keiko MatSul:CJB 

Dave Matthews Band: Bjoo 93, 124; A408. 22; MO 35; 

John Meyall and the Bluesbreakers: BL 15 

John Mayer: B200 44: A40 3. 14: AC 28; Hioo 23; HA 17. T40 13 

Martina McBrlde: B200 109; CA is: CCA s; HOL 27; PCA 

22; CS 33. 35: Hioo 97 
Paul McCartney: B200 16: INT 1 
Oelbert McOJnton: 81 2. 7; CA so; IND 16 
Donnle McClurkin: RBC 31 
Heal McCoy: CSS 7 
John McDerrnott: WM 7 
Reba McEntke: CA 72 

Tim McGraw: B300 2; CA 2. 31; CCA 2. 21; INT 32; PCA 16; 

CS S. 59; Hioo 40; HA 38 
Brian Mcknight : RBA 69 
BradMehtdau:JZ 25 
Klnlto Mr ride 1 - TSS 28 
Steven Mer curio: HOL 38; PCA 35 
MercyMe: B200 144. 186; CC 8, 12 
Jo Dee Messina: B200 147; CA 18; HOL 39 
Luis Miguel: LA 9; LPA 7; LPS 12; LT 19 
Kytte Minogue: DC 20: Hioo 95 
Ismaei Miranda: TSS 5 
Moby: EA 9, DC 43 

Monchy ft Alexandra: LA 74; TSA 11: TSS 14 

jane Monhek: |Z 7 

Alejandro Montaner: LPS 39 

Rkardo Montaner LPS 10; LT 18 

Montgomery Gentry: B300 19s; CA 33; CS 20; Hioo 87 

|ohn Michael Montgomery: CA 73: CS 19 

Allison Moorer: A40 19: CS 52: CSS 1; Hioo 46; HA 70; 

HSS 3;T40 33 
Jessie Morales: □ Original De La Sierra: LA 64: RMS 30 
Cratg Morgan: CS 49 
MosDef:0S6 

Brandy Moss-Scott: HSS 63; RS 37 

Mr. Bail: RA 58; RBH 58 

Mr. Cheeks: HSS 54; RS 48 

Ms. Jade: RBA 92; RA 70; RBH 69. 73; RS 5> 

Mudvayne: B200 95: RO 17 

Nicole C Mullen : CC 14: HS 8. 38 

The Mullet Men: DC 49 

The Muppets: CCA 13 

Murk: DC 7 

Anne Murray: B200 169; CA 20; CCA 3. 23; HOL 23; PCA 19 
Musiq: Bzoo 192: RBA 48; Hioo 17: HA 16; RA 3. 64: RBH 

3.63;RS49 
Mystlkal: RA 41. 59; RBH 42. 59; RS 68 



Happy Roots: B2O0 178; RBA 67; Hioo 47: HA 49; RA 40: 

RBH 4L93; RP2CKT4037 
Narae: HSS 30; RS 7 

Has: RBA 79: DS 3: Hioo 58; HA 57; HSS 39; RA 21; RBH 

21; RPi5;RS74 
Nashom:DCi8 



Nate Dogg: Hioo M RA 48. 72: RBH 49. 76. 88; RP 33; RS 69 
Ednrta Kazario: HS 35; LA 15; LPA 10; TSS 33 
Youssou N'Douf : kVM 15 

NelLv: B200 20; RBA 20; H1004. 18; HA 4. 18; HSS 28. 56; 

RA 4. 30: RBH 5. 30; RP 4. 14; RS 22. 56; T40 14. 19 
WHIle Nelson: CA 37. 71; CCA as 
New Found Glory: B200 132; MO 28 
Newsboys: CC 30. 37 
NewSong: HOL 30: PCA 35 
Next: RA 73: RBH 77 
Nia:RBA97 

iiCA34;HS9;CS29;CSS8 
V. 8200 145; RO 14 
Nkket Creek: B200 199; BG 3; CA 25; IND fe 
THo Nieves: TSS 5 

Nirvana: B200 36: Hioo 52; HA <,o ; MO 2. RO 4 

The Nitty Gritty Dirt Band: BG 5; CA 49 

Hlwa: Hioo 8; HA 10; HSS 4. 6s; RA 29: RBH 25; RS 2. 71; T40 7 

No Doubt: B200 70; A402; HlOO 6; HA 6; T40 4 

Nkhote Nardenun: CC 21: HS 12 

N O.R.E. : RS 39 

Smokle Noftul: GA 15 

Bebo Norman: HS 40 

No Secrets: HS 29; HSS 70 

The Notorious B.LG: RA60; RBH 61; RS 72 

■N Sync HSS 56 

Nueva Era: TSS 13 

-o- 

Paul CJakenfold:EA6;DC26 

The Oak Ridge Boys: CA 58; IND 32 

Srnead OXonnor: IND 33; 4; DC 3. 30 

OK Go: HS 17; MO 29 

La Or»da ; LA 39: RMA 17; LT 35; RMS 13 

Oobie:RA6s; RBH 62 

Los Origlnales De San Juan: LA 56 

Kelly Osboume: B200 126; HS 1; HSS 31 

OgcgftttOCa 

O-Town: B200 99; Hioo 64; HA 74; T40 29 
Our Lady Peace: A40 25; Hioo 7t; HA 73; T40 31 

-P- 
Petey Pabto: HSS 75; RBH B7 
Joe Pace: GA 25 

nR033 

iWey: CA 26; CS 15 
I LA 38: RMA 13; LT 31; RMS 8 
Lasrto Panafle* : DC 31 
DoUy Parton: BG 6; CA si: IND 17 
PaStmTroy: RBA 77. RA 70; RBH 69 
Sean Paul: B200 89; RBA 33; fff 1: Hioo 9; HA 8. HSS 17. 

22; RA 9; RBH B; RP 5; RS 4. 33; T40 22 
Laura Pauslnh DC 13; OS 5 
Luciano PavarotrJ: CL 4; HOL 38; PCA 35 
P. Dtddy: Hioo 12, 54; HA 14. S4; HSS 24. 35; RA8.26; 

RBH 10, 27; RP 12; RS 9, 24; T40 30 
Pearl Jam-. B200 90; HSS 37; MO 36; RO 20 
Jennifer Pena: LA 35; RMA 16; LPS iB: LT 8: RMS 10 
Dottie Peoples: GA 19 
Amanda Perez: RA 71; RBH 71 
PesadCKLAso 

Tom Petty And The hfeartbreakers: B200 149: RO 34 
Pink: B200 34; A40 30: DS 7; Hioo 25: HA 28: T40 10, 35 
Pin monkey: CS 50 

tjgmmmm.9 

Play: Btoo m 
Plus One: CC 2S 
P-CDj Bzoo 162; CC 10 
El Poder Del Norte: RMS 38 
Point Of Grace: CC 23 
Stephanr Pompougnac: EA 35 
Poww Bros.: HSS S71 RS 38 

Elvis Presley: B200 11: CA 5; HOL all IND 36: INT b; PCA 6. 17 
Pretenders: IND 21 

Puddle Of Mudd: B200 50: A40 37: Hioo 14; HA 15; MO 5; 

RO 6: T40 20 

-Q- 

Queens Of The Stone Age: B200 115; MO 6; RO 16 

Domingo Quinones: TSS 23 

A.B. QuintaniHa Y Los Kumbia Kings: LA 68; LPS 37 

— R— 

Mb tD at 
Rabanes: TSS 29 
Racket City: HSS 67: RS 20 
Rampage: RS 63 

Rascal flatti: B200 32; CA8; CCA 7; PCA 30; CS 3; Hioo 

28; HA 34 
Los Rams: LA 46, 56; RMA 20 

Red Hot Chili Peppers: B200 78: A40 17: Hioo 70. HA 66; 
MO 16; RO 28 

Redman: Hioo 41. 83; HA 39; HSS 23: RA 15: RBH 14; RP 

9;RS 21^4038 
Joshua Redman: JZ 18 
Iteuent K: CC 36; HS 27 
Los Reyes Del Camlno: RMS 37 
Los Rieleros Del Norte: LT 33: RMS 9 
Andre Rieu:CKi2 

LeAnn Rimes: B200 13s; CA 17; AC 13; CSS 5. 6 
Lee Ritenour: C| 14 

Jerry Rivera: TSA 14; LPS 3S; LT 2U TSS 13 
LupHIo Rivera: LA 40: RMA 18: LT 41; RMS 11 
Bob Rivers: CA 44 

lourdes Robiev: LPS 21; LT 34; TSS yo 
Daniel Rodriguez: CX 14 
Roy Rogers: Bl 5 

The Rolling Stones: B200 23; INT 7: RO 36 
Linda Roost a*: CA 55 

The Roots: B2oo 49; RBA 13; RA 64: RBH 63: RS 49 
Tono Rosario: TSS 39 

Kelly Rowland: B200 69; RBA 39; Hioo 18. 31; HA 18, 33; 

HSS 28; RA 30. RBH 30. 81; RP 14; RS 22; T40 17. 19 
Royce Da s'9": HS 6; INO 7; RBA 29 
Royksopp: CA 34; DC 13 
Rozelly:RBA93 

Paulina Rubio: LPS 5; LT id. TSS 24 
Run-DMC RBA B7 
John R utter: CL 10 

U'AapiO 



Sacario: T40 27 
Sade:DS 19 

Sattva: Bzoo B3; Hioo 66; HA 61; MO 3; RO 9 
Joe Sample: CJ 22 
Adan Chalino Sanchez: RMS 35 
Sandman: HSS 33; RS 23 

Santana: B300 18; INT 16: A40 1; AC z: Hioo 7. HA 7; HSS 

50: T40 6: TSS 31 
Juetz Santana: Hioo 16: HA 17; RA42: RBH 43: RP 17; T40 



l: LA 37; TSA 3; LPS 3S; LT 44; T55 5. 
10.36 
Marvin Sapp: GA 36 
Scarface: RBA 58, 73 
LaTocha Scott: Hioo 96: RA 49; RBH 50 
Marvin Sease: RBA 90 
Joan Sebastian: LA 60; LPS 36; RMS 34 
Jon Set ad*: LPS ?: LT 5; TSS 4 
Secret Garden: MA 13 
Seether: Bzoo 196: MO 10; RO 13 
SetMl:CC24; HS 15 
Selena: LA 12; LPA9 

Erick Sermon: B200 154; RBA 27; Hioo 41; HA 39; HSS 23; 

RA15; RBH 14; RP9; RS 31 
The Brian Setzer Orchestra: Bzoo 158; HOL 44 
Sev:HSS44 

Shade Shefst: RA 72; RBH 76 

Shaggy: B700 113: RBA 45; Rf 2. 13; RS 66 

Shatura: Bzoo 161. 165; LA 2; LPA 2. LPS 4, LT 9; TSS 9 

Shan: RS63 

She Daisy: CA 74 

Sheklnah Glory Ministry: GA 13 

Blake Shetlon: CA45: CS 11; Hioo 60; HA 59 

The Shepherds: GA 34 

Shifty Shellshock: DC 26 

The Sicilians: DS 2; HSS 19 

The Silk Road Ensemble: a 13 

Paul Simon: AC 29 

Simple Plan: Bzoo 183: HS 3 

Frank Sinatra: Bzoo 122; HOL 26; INT 

Sin Bandera: LA 43; LPA 20; LPS 8. 28; LT 12. 49; TSS 36 

Daryte Singtetary: CS 47 

Sixpence None The Richer: CC 32; A40 34 

Slnrire: CS 58 

ttriajJtfsfl 

SfflRez ft Southstar: HS 22; RBA 52; RA 53: RBH S4 
Anthony Smith: CS 42 
Keety Smith: JZ 19 

Michael W. Smith: B200 68. 12B; CC 3, 5 
Pastor Keith Smith: GA 28 

Snoop Dogg: B Joo 28: RBA 7: Hioo 77; HA 75; RA 31; RBH 

31; RPi9;RS52 
Sodaibum:MO 33:R02i 
Sodos Dei Ret mo LT 50: RMS 21 
Marco Antonio Soils: LA 34: LPA 17; LPS 26; LT 37 
Shauna Solomon: DC 9 
Spacehink: DC 38 
Spanish Harlem Orchestra: TSA 18 
Britney Spears: Bzoo 157 

Sptfff Stan Hioo 68: HA 64: HSS 41; RA 23; RBH 22; RP 

16; RS t8, 63 
Bruce Sprin gs teen: B200 7s; HSS 61 
SR-71: MO 20 
Static Revenger: DC 49 
Terry Steele: HSS 26; RS 16 
Tommy Shane Steiner CS 54 
Stereo Fuse: A40 31 
Rod Stewart: Bzoo 22. INT 8: AC 27 
Rebecca St, James: CC 29 
Angle Stone: RA 66. RBH 66 
Stone Sour: B200 130; Hioo 73; HA ft] MO 7; RO 3 
George Strait: Bjoo 117; CA 16. 33; CCA 14; CS 3; Hioo 37; 

HA 33 
The Streets: EA 12 

Barbra Streisand: B200 47; HOL 10; INT 20; PCA 4 
Styles: Hioo 3; HA 3: HSS 16; RA 32; RBH 32; RS 8; T40 2: 

TSS 22 

Sugarcutt: HS 14; IND 12 
Sum 41: B200 51; MO 12 
Super chick: HS 37 
Superchumbo: DC 17 
Sweet Inspirations: DC 16 

System Of A Down: B200 25. mi H too 89; MO 17; RO 11. 15 

-T- 

Taking Back Sunday. HS 43; IND 27 

Talib Kweii: Bzoo 110; RBA 21: RBH 99 

Tank: B200 180; RBA 17; RBH 82 

Otga Tanon: HS48; LA 21; LPA 13; LPS 24; LT 29; TSS 11 

Taproot: Bzoo 140; MO 13; RO 10 

Tateeze: Hioo 93: RA 61; RBH 60 

TAT.U.: HSS 8 

James Taylor: B200 103: PCA 46; AC 24 

Susan Tedeschi: B200 190: BL 1; IND 4 

Telepopmusik: EA 13; DC 42: DS 16 

Los Temerarios: IND 35: LA 22. 54; RMA 9; LT 36; RMS 14 

The Temptations: RBA 55; RBC 1, 5 

John Tesh: Bzoo 136; CC 6; rfOt 33; NA 10; AC 16, 20 

TG4: HSS 9, RS 13 

Jimmy Theckeryr 81 12 

Thalia: LA 32; LPA 16; DC 41; LPS MtlTtoj TSS 20 
Tha Rayne: Hioo 33; HA 29: RA 10; RBH 9 
Theory Of A Deadman: RO 31 
Jean- Yves Thibaudet: CL 5 
Thick Dick: DC 44 
Thick*: HSS 10 

Thievery Corporation: EA 10; IND 38 
Third Day: CC 17 
Thunder pus s: DC 24 
Tiffany: RS 67 

Los Tigres Del Norte: IND 8; LA 4; RMA 1; LT 15; RMS 3 
Timbaland: RBH 73; RS 51 

Justin Timbertake: Bzoo 13; RBA 17. DC 8; DS 4; Hioo 32. 

44; HA 34. 45; HSS 4$; RBH 98: RS 42; T40 18. 23 
Aaron Tlppln: CS 55; CSS 10 
TheaTippin: CS55 

TIC: B200 48; RBA 18; Hioo 76: RA so: RBH 47; RS 44 
tofayMac:CC38: HS38 
Too Short: RBA 6s 

Toy*: Hioo 16; HA 17; RA 43; RBH 43; RP 17: T40 13 

TranspLants: IND 23; MO 27 

Tran^- Siberian Orchestra: HOI 6. 16; PCA 3. 11 

TraptMO 40-.RO23 

Randy Travis; CA 38; CC 18; CS 56 

Faith Trent: DC 22 

Trick Daddy: RBA 43; Htoo 96: RA 49; RBH 50 

Trick Pony: CA 28. 57: CS 24 

Trina: RBA 62; RA 56; RBH 56 

Trin i tee y 7- <iA a 

Travis Trtft; CA jo. CS 14 

TRUSTcompany: MO 26; RO 36 

Los Tucanes De Tijuana: LA 57; LT 25; RMS 5 

Tanya Tucker: CS 34 

Shanla Twain: Bzoo 1: CA 1. 52: CCA 9: INT 4: PCA 33; AC 

10; CS 12. 41; Hioo 63; HA 62 
Rortan Tynan: WtA 7. 13 
Steve TyraU: HS 18; JZ 4, 9; AC zi 
Tyresc: RA44; RBH 44 

-u- 

Ua: Bzoo 58. Bo 

Uncle Krackar: Bzoo 193: A40 5; Hioo 79: T40 34 
fcDCso 



■■GejfCAejJ 

Keith Urban: Bzoo 94; CA 13; CS 6. 37; Hioo 37; HA 33 
Adolf o Urias Y Su Lobo Norteno: LT 42; RMS 12 
Polo Urias Y Su Maquina Nortena: RMS 36 
The Used: MSvrV.n 19 
Usher: DS 8 

-V- 

lanVanDahl: DS 34 
Luthef Vandross: RBC 3. Hioo 98 
Vanessa ■ Mae. : l ,.- 
PhitVassar: CA68 

Stevle Ray Vaughan And Double Trouble: BL 3 
ChuyVega:LA7S; RMS 19 
AngeloVenuto: DS 2; HSS 19 
Rhonda Vincent- BG14 
TheVWtes: B200 isi; MO 33 
Carlos Vhee*: TSA 13 

-w- 

Kristme W: DC 7 
TheWa«ers:RBC 19; « 6 
Qay Walker: CAs4 

Hezeklah Walker ft The Love Fellowship Crusade Choir: 

G47-.HS41 
Warrior King: Rf is 
Kim Waters: CJ iB 
Latanza Waters: DC 44 
Muddy waters: BL 14 
Russell Watson: CX 4. IS 

WO Bzoo 164; RBA 26: Hioo 91; RA 48; RBH 49: RP 3 3 

Weebte: RBH 91 

KkV WTuMum: CJ 21; GA 29 

rCryn White: DC 31 

The White Stripes: Bzoo 150 

Wdetife: DS 25 

Doug Williams: GA 24 

|ohn Williams: a 10 

Joy Williams: CC39. HS31 

Metvin Williams: GA 24 

MtcheUeWIIUams:GA23 

Mark Wills: CA 27; CS 4: Hioo 34; HA 30 

CassartdraWHson: JZ 17 

Bridget!* Wilson-Sampras: CS 54 

The Winans: GA 40 

CeCe Wlnans: GA 26 

George Winston: NA 4 

Lee Ann Wonuxkj B200 166; CA 19, 46; HOL 46: CS 39 
Stevle Wonder: 8200 176: RBA 68 
Wayne Wonder: RA 33; RBH 34; Rf » 
Darryl Worley: CA 48. CS 31 



Xrlbrt: RBA 54; RA 67; RBH 67 

— Y— 

Yaire: LPS 22: LT 38: TSS 18 

Yanou: DS 14 

Yesmeen: HSS 58; RS 65 

Yeah Yeah Yeehs: HSS 46 

TrisrwYearwood:CCA34 

ring Yang Twins; IND 46: RA 58: RBH 58 

YoUTengcnHSSeo 

Young Blaze: HSS 14: RBH 95; RS 3 

YourtgBloodZ: RBH 100 

Young MX: HSS 39;RSi4 

-z- 

Zero7:EAt8 

Zoegirl: CC 27. 3S; EA 3; HS 19. 26 

Z-RocRBAsm 

Zwan: MO 14: RO 27 



—SOUNDTRACKS— 

B Mile: B200 5; INT 13; RBA 3; STX 1 

8 Mile: More Music From 8 Mile: B200 152. RBA 64; 

STX 11 
Amelie: WM 14 

American Idol: Greatest Moments: B200 86; STX 4 
Brown Sugar: B200 167; RBA 31; STX 13 
ElClon:LA47 

Coyote Ugly: CCA t6; STX 22 

Die Another Day: STX 16 

Disney s Lito & Stitch: BZOO 56: STX 2 

Down From The Mountain: BG 10 

Eight Crazy Nights: STX 19 

Finding Forrester: JZ 20 

Frfda:STX25:WU 2 

Friday After Next: RBA 33; STX 18 

Grease: STX 70 

Harry Potter And The Chamber Of Secrets: B200 134; 
STX 8 

Uizie McGwire: Bzoo 65; STX 3 

The Lord Of The Rings: The Fellowship Of The Ring 

STX 21 

Monsoon Wedding: WM 10 

Moulin Rouge: B200 191; STX 14 

0 Brother. Where Art Thou?: CCA 1; PCA 10; STX 6 

Paid In Full: B200 98; RBA 12: STX 7 

5xooby-Doo:STX24 

Shrek: Bzoo 141: STX 10 

Songcatcher; BG 15 

Spider-Man: Bzoo 138; STX 9 

Spirit: Stallion Of The Cimarron: B200 160; STX 12 

Sweet Home Alabama: STX 17 

A Walk To Remember: Bzoo 200; STX is 

Yu Gi-Oh!: Musk To Duet By : STX 33 

-VARIOUS ARTISTS- 

em The Blttfaowrd 200 
Disney man. a; Superstar Artists Sing Disney ...Their 
Way): 129 

Worship: A Total Worship Experience: 125 
Mow so: 67 
Now 11:4 
Now 9: 177 

A Peaceful Christmas: 120 

Radio Disney Holiday Jams 2: 194 

Radio Disney Jams: VoL. 53: 159 

The Time-Life Treasury Of Christmas: Holiday 

Memories: 46 
Totally Country Vol. 3: 61 
Totally Hits 2002 : More Platinum Hits: 88 
A Windham Hill Christmas: 118 
WOW Christmas: 45 
WOW Hits 3003: S3 
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1 


i 

& 
a 




Airplay momtofpfl tiy M ., , 

«|TftM 

TITLE iMnUNI.WWUOIIDh LABEL 


Artist 




i 




ALL MY LIFE nwtlUCI 


■ ■ 

Foo Fighters s> 








YOU KNOW YOU'RE RIGHT 


Nirvana 


o 


i 




ALWAYS 


Saliva v 


o 






THE RED 


Ctievelle v 


5 


.i 




SHE HATES ME 


Puddle 01 Mudd v 




- 




NO ONE KNOWS 


Queens Of The Stone Age v 








BOTHER 


Stone Sow a 


a 






WHEN I'M GONE D-AcwmK-M 


3 Doors Down ..- 


9 






PRAYER kpwe 




o 






FINE AGAIN 


Seether v 


CO 






COCHISE WWW 


Air!:,.'. . 


co- 
co 

CO 
tfn 


13 




STILL WAITING 
POEM 


Bum 41 i 

Taprool ^ 


. 




HONESTLY 


■ 


Ul 

16 


12 




LOSE YOURSELF 
THE ZEPHYR SONG 


Eminem v 

R,.,iH::li 'H Ponw- . 


CO 






INNERVISION uoKA^niMu 


'I,". },■.■! I i| -'. : 


<r» 


"5 




A PRAISE CHORUS 


Jintt/UVtarld . 




T9 




THE TASTE OF INK 


rhtumi . 




II 




TOMORROW 


SR-71 v 


21 


14 




LIFESTYLES OF THE RICH AND FAMOUS 


rii.'.r: 


€3 


2' 




OUTTATHAWAY r^mxcx^-m 


Yin.-, . 


CO 


g 




CLOCKS 




CJ 






DROWNING u «*w 


Cf.L'y 1 


25 


:■ 




REMEMBER ME 


Hi ii 'li.i'.l i I* , 


GJ 


27 




RUNNING FROM ME n'uuiMiracon 


IRUST fflp«| . 


ti» 


E 




DIAMONDS AND GUNS Transplants 


eo 


29 




MEAD ON COLLISION 


New Found Glory v 


29 


22 




GET OVER IT 


OK Go v 


o 






WEATHERED 


Cfl M 


€9 


.31 




POLYAMOROUS 


F.'-'iiki-ir] P.i r |,in :- 


€3 




SWING SWING UWimuWI 


The All- American Rejects 


€3 






DOWN 


Bo Ubm 




n 




ONE MORE MINUTE 


Authority Zero «.• 


eo 






GREY STREET 


Dm Matthews Band v 








1 AM MINE 


Pearl Jam 








MY GODDESS 


The Enes 








ALONE 1 BREAK 


Kom v 








TAKE IT OFF 


The Donnas « 








HEADSTRONG 


Trapt 
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1 






Airplay monitored by . 

BioddcM Ma 
Systems 

TITLE iMPftmiitRouoTiott label Artist 








CRY Faith M v 








THE GAME OF LOVE 






CAN'T STOP LOVING YOU Phil Collins 








A THOUSAND MILES - . Vanessa Carlton v 








O HOLY NIGHT I : 








A MOMENT LIKE THIS Kelly Clarkson v 






YOU wMoniMMuaea new* Jim Bnckman Featuring Jane Krakowskl 




■ 




SOAK UP THE SUN .v . . Sheryl&ow « 




LANDSLIDE imuww.i-.iumw Dwte Chicks v 




:> 

8 




I'M GONNA GETCHA GOOD! w» <■■ i m Shania Twain v 


SUPERMAN (IT'S NOT EASY) Five For f.ghling - 




in 




HERO Enrique Iglesias v 




| 




LIFE GOES ON LeAnn Rimes ■. 








FOREVER FOR YOU Daryl Hall John Oates 








A NEW DAY HAS COME Coins Di 






IT WOULDN'T BE CHRISTMAS (WITHOUT YOU) . . John Tesh 






COMPLICATED Ait 1 1 t.'hr.i . 


■ 


■ 




WHEN YOU LIE NEXT TO ME n-u Kellie Coffey « 


■ 


. 




I'M ALIVE in Celine Okhi v 


1 


this is your gift JohnTesh 






SANTA CLAUS IS COMING TO TOWN '1 . 






DON'T KNOW WHY aitawitvtnn Norah Jones v 






THROUGH THE RAIN m mkuummjhi Marian Carey v 






WHENEVER YOU'RE READY m.n* James Taylor 




:■ 




RIVER ^:«ifli»jic(oiiiMBu Barry V^n 






DECK THE HALLS. THE TWELVE DAYS OF CHRISTMAS Kenny G 


i 






THESE FOOLISH THINGS Rod Stewart 






YOUR BODY IS A WONDERLAND . ■■- * John Mayer v 


2t 




FATHER AND DAUGHTER P.iul Sirrcr 




THE GIFT .us- ,*f . >. Aselin Debison 



Rillk^r^l MAINSTREAM 

billboard rock tracks. 



1 


s 




fcrplaymonrtorrtbY J» ^ 


itt Dana 


1 


■ 




TITLE >uffnNT.'nwM0ii0MABfi 


Artist 


















WHEN I'M GONE 


in j. . 


2 






COCHISE 


■ ■ ,. 


1 




BOTHER 


Ston<?S- ' 


o 


2 


YOU KNOW YOU'RE RIGHT 
ai l MV l ipp 


J.iriMiia . 

Foe 1 iMm -. 








SHE HATES ME UUMMMW 


Puddle Ot MurJd v 


7 






PRAYER 


Disturbed -,■ 


O 






THE RED 


DMHil . 


o 






ALWAYS 


S.i iv.t . 


G> 






POEM .t. "<w.m« *st, 


hanel . 




■ ■ 




AERIALS 


System Of A Duwn -.■ 


<D 






FINE AGAIN M - 


Sfethpr , 


O 






WEATHERED 


Cmd 






NEVER AGAIN kummh^uw 


NKfceijack v 


CO 




j INNERVISION .iwtMn.iwM 


9/Htm oi a Ddmi 


CD 






NO ONE KNOWS 


Dhh M Ifeat Sbbh Rgi , 


to 






NOT FALLING 


Huctvayne a 








DO YOU CALL MY NAME 


AIRPOWER la- RA -. 


CD 


■ 




ALONE 1 BREAK 


Kom 


20 






l AM MINE 


Pc:n1 Jiim 


CD 






DCReJN Mnauai 


Six lalburn 


© 






MY GODDESS 


The E»ies . 


CD 


.:■ 




HEADSTRONG 


Trapl 


24 






DROWNING 


Crazy Town -. 


B 






THOUGHTLESS • 


Knrn . 


CD 


. ■ 




RUNNING FROM ME BfMMMM 


TRUSTcompany «j 


CD 


4 





HONESTLY 


IV.A' 


a 






THE ZEPHYR SONG 


Red Hot Chili Peppers v 


CD 


B 




SOUL CREATION 


ClldM . 




.-- 




LOOKING DOWN 




n 


i 




NOTHING COULD COME BETWEEN US 


v->.r -.>«:■ Theory Of A Deadman v 


a 


31 




UVEAUE M 


LVl.iu! . 


CD 


■: 




BULLITPROOF 










THE LAST OJ . 


Turn Petty And The HearToreaRin 


CD 






THINGS VE CHANGED 


Sammy Hagar And Tne W<ibontas 




: 1 




DON'T 5TOP 


The Rolling Stones v 


CD 




FOUR LETTER WORD 


Del Leppard 


CD 


38 1 


DRIVIN' RAIN 


. : W . e 


CD 




FLESH INTO GEAR 


:k> . 


CD 


"1 


KILL THE SUNSHINE 


Jackyl 



Compiled from a national sample of airplay supplied by Nielsen Broadcast Data Systems' Radio Track service 106 mam- 
stream rock stations. K modem rock stations. 86 adult contemporary stations and BO adult Top 40 stations are electrom- 
caty monitored 24 hours a day. 7 days a week. Top 40 Tracks is compiled from a national sample ol MsMistream Top 40 . 
Rhythmic Top 40 and Adurt Top 40 stations The 253 Top 40 Tracks stations, are electronically monitored 24 hours a day. 7 
days a week Top 40 Tracks awards bullets based an increase m audience impressions On Hie remammg detection based 
charts, tracks with increase in detections over the previous week me bulleted lerjaidless of chart rrtovemeriL A record 

wh-ch has been on the chart lor more ihan 20 weeks will ueneially not receive a bullet, even if it registers an increase Records below the top ?0 Itop IS lor AC and Adurt Top 401 are removed from the chart after 26 weeks Anpower awarded 
appearing in the top 20 on bath the Nielsen BOS Airplay and Audience charts for the first time with increases m both detections and audience (Top 40 Tracks excluded) v Video: lip availability T 2002. VNU Business Medi 
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Billboard ADULT TOP 40 TRACKS. 


! 


9 
I 




Airplay monitored by f/V* 

•Tei Nielsen 
HroodCBKt 
Sytlems 

TITLE > M PR 1 Nt. PRDM0 1 ION LABEL 


Artist 








THE GAME OF LOVE 


rttana Featuring Michelle Branch v 




. 




UNDERNEATH IT ALL 


'1 Ul..ull- h. ll..': id&f . 




~ a 




YOUR BODY IS A WONDERLAND 


John Meyer %■ 




5 




DISEASE wuwnc 


malchbOK twenty v 




4 




IN A LITTLE WHILE 


Uncle Krachet 9 


* 


s 




ONE LAST BREATH 


Creed 9 




I 




COMPLICATED 


AvrtlLavigne <.> 




8 
11 
12 

id" 




WHERE ARE YOU GOING 


Dave Matlftews Band •.• 


s 




LANDSLIDE ijawiaeatBMMM 
I'M STILL HERE [JIM'S THEME1 
DON'T KNOW WHY 


OUieCMchs v 
John RieTnik v 
Norah Jones aj 




9 




A THOUSAND MILES ■ 


Vanessa Canton v 




13 




THE MIDDLE 


Jimmy Eat World v 


;: 


'4 

15 




NO SUCH THING 


John Mayei v 

n ■ 1 . 


CD 




WHEREVER YOU WILL GO 
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oj U>«MEtamKMII Boys. ASUP/Ye World. 
*SCM>/\MxnM, ASCAP/Conlrmen* ASOUVWB, 
ASCAP, Suse.ASCAP/Sonp 01 Universal. BMI/toshua's 
Dream. BMI EMI April. ASCAPl. HL WBM, Hioo ■) RBH 7 

to 50METHIN' (EMI April. ASCAPf Sea Gayle. 
ASCAP.'CarwrvBMG. BMI>, HI. CS ft; Hioo 34 

■ MILE (Eight Mile Style. BMI) RBH 64 
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AERIALS (Sony/ATV Tunes. ASCAP/Mevil. ASCAP). 
HL Hioo 89 

AIR FORCE ONES (BMG Songs, ASCAP/Jackte Frost, 
ASCAP /Universal, ASCAP Da Shi, ASCAP/Da Pro, 
ASCAP ("Young Dude. ASCAP/Sam Swap. ASCAP/Tarpo. 
ASCAP). HL/WBM. Hioo 4; R8H s 

Mil HAVE (Nuyockan, BMI /EMI Blackwood. 
BMI/lanke Combs. BMl/AdoraMe. BMl/Eagte Mote, 
BMI /Axiom. BMI /Ron G. BMI/t^th Flooc. ASCAP/lefru. 
ASCAP). HL. RBH S3 

ALL MY UFE (MJ. Twelve, BMI / E Ml Virgin Songs. 
BMI/Living Under A Rock. ASCAP/Flying Fingers. ASCAP/ 1 
Love The Punk Rock Musk. BMI/Unrveisal. ASCAP), HL. 
Hioo 43 

ALMOST HOME (Triple Shoes. BMl/Magk Mustang. 
BMI Sufferin' Succotash. ASCAP) CS 49 

ALWAYS DFtM Superstars. ASCAP/ Rondor. 
ASCAP/Universal. ASCAP/Black Lava, ASCAP) Hioo 66 

AMOR DE INTERNET (EMI Blackwood, BMI) LT so 

EL AMOR NOTIENE ED AO (Arpa. BMI) IT43 

ANGEL (Powefhowse. BMI) RBH 71 

ANGEL DE AMOR IEMI April. ASCAP,' Big Coknes, 
ASCAP) LT 46 

ARE WE CUTTIN' (Pastor Troy, BMI/ Virginia Beach, 
ASCAP/WB. ASCAP/WhosetseltgonB. ASCAP), WBM. RBH 
69 

ASEREJE (Sonv/ATV Discos. ASCAP) LT 35 

ASEREJE (Sonv/ATV Latin. BMI/Shakrtown, BMI) LT 7 

A5I ES LA VI DA (Manben, ASCAP/ Sony /ATV Discos. 

ASCAP) LT 29 

AT THE END OF THE DAY (WB, ASCAP /Ke Indies, 

ASCAP/ Sony-' ATV Cross Keys. ASCAP/Onary, ASCAP). 

HL/WBM, CS 22 

AYT PAPACI70 (UY! DADDf) - ■ SVI .V.irnfi 

Tamerlane. BMI) LT 20 
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BABY (Pookietoots. ASCAP/ Soldier/ Touch, ASCAP/ DJ 
Irv, BMI/ N- The Water. ASCAP/Stlll N-The Water, 
BMI/Baeja. ASCAP/Unrversal ASCAP). HL/WBM. Hioo 
48; RBH 26 

THE BABY (Coburn. BMI/Zomba. ASCAP/Eye On The 
Ball, ASCAP/Biggec Picture. ASCAP). WBM. CS tu H.0060 

BABY DO THOSE THINGS (Big Bert. BMI'Songs Of 
Windswept Pacific. BMI/E.D. Diu-lt. BMI/RoyiSon. 
BMI. Greg Cham. BMI/Broken English, BMl/Prod«gal Son. 
BMI/Drano"s. BMI /Universal- PotyGram International. 
ASCAP 1' Oh? God. ASCAP) RBH 96 

BEAUTIFUL (Stuck In The Throat, ASCAP, 1 Famous, 
ASCAP). HL. Hioo 10 

BEAUTIFUL GOODBYE (Sony/ATV Acuff Rose, 
BMI /Sony /ATV Tunes, ASCAP /Sony/ ATV Cross Keys. 
ASCAP/DrtVers Ed, ASCAP /Wortey World. ASCAP), HL, CS 
*5 

BEAUTIFUL MESS (Songs Of API. BMI /Monkey C. 
BMl/Songs Or NashvlUe DreamWorks, BMI /Affiliated, 
BMI/Chrysalis. ASCAP/Creattve Artist Agency. ASCAP 'E Mi 
Blackwood. BMI/Sharte Minor, BMI), HL/WBM. CS 16; 
HlOO 61 

BEAUTIFUL (YOU ARE) (Armac en. B'/l Only Redl 
Mcuk, BMI/EMI Blackwood. BMI/E One. BMI) RBH 84 

BLOW YOUR WHISTLE IZomtM.ASCAP.'KumDaya. 
ASCAP i 1 Money Mack. BMI). WBM. RBH 87 

BOTHER (EMI April ASCAP; Music That Musk. 
ASCAP). HL. Hioo 72 

BRAID MY HAIR (Nyrraw. ASCAP/EMI April. 
ASCAP/Uncle Bobby, BMI/EMI Blackwood. BMI). HL. RBH 

n 

BREAK YOU OFT (Grand Negu. BMI/CareervBMG, 
BMl/KilLah Stealth. BMI /ONE CRC. EMI/Benjamin Kenney, 
ASCAP/ Souk hi W. ASCAP/ Universal. ASCAP /Baby Blues. 
ASCAP). HL RBH 63 

BREATHE (God's Cryin'. ASCAP/ Sorry 'ATV Tunes, 
ASCAP/Ghetto Fabulous. ASCAP/VOCO. BMI/Clty Hous- 
ing, BMI/Hard workin Black Folks. ASCAP/WB, 
ASCAP/Mervin Bradford. ASCAP/ Famous, ASCAP 'Hen 
nessy For Everyone. ASCAP Eight Mite Style. BMI /Edi- 
tions Breton, SAC EM), HL/WBM, RBH 89 

BROKE NHEARTSVtLLE (House Of Hubbell, 
ASCAP; Sony /ATV AcufT Rose. BMI/Blakebird, ASCAP). HL. 
CS29 

B R RIGHT (First N'Gold. BMI/Ms. Trina. BMI/Bgales 
Mu2ik. ASCAP/Ludacris, ASCAP/EMI April. ASCAP). HL 
RBH 56 

BUMP, BUMP. BUMP ffomba, BMI/R, Kelly, BMI), 
WBM. Hioo 12: RBH to 

BY MYSELF (ColliPark. BMI / Da Cnppler. BMI/EWC 
BMI) RBH SB 
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CADILLAC PtMPIN' (Drugstore. ASCAP/Swote. ASCAP) 
RBH too 

CAPRICHO MALDITO (A/pa- BMI) LT 33 

CARALUNA (Warner- Tamerlane, BMI) LT 24 

CHING, CHING (Netetar, SOCAN/Mawga Dawg. 
SOCAN /Sony. 1 ATV Canada, SOCAN ^Worldwide West. 
SOCAH/Virginta Beach, ASCAP/WB. AKAP/wbodabellel- 
seltSgonB. ASCAP/757. ASCAP). HL/WBM. RBH 73 

CHOPPA STYLE (LP Boy;. BMI) RBH 90 

CHROME (Songs Of Windswept Pacific, BMI. Yellow 
Desert. BMI /My Ule^ Work, BMI/Almo. ASCAP). 
HL/WBM. CS 23 

COCHISE (Disappearing One. ASCAP LBV Songs, 
BMI /Simmering T, BMI/Me 3. BMI) Hioo 73 

COME CLOSE TO ME (Songs Of Universal. BMI/Seme 
less, BMI /The Waters 0( Nazareth. BMIiEMI Blackwood. 
BMI), HL, Hioo 99: RBH 40 

COME INTO MY WORLD (19. PRS/EMI April. ASCAP). 
HL HlOO OS 

COMER A BESOS (AOG. SESAQ LT 36 

COMPLICATED (Wa me r Tamerlane, BMI/Hollyiodge, 
BMI/Rainbow Fish, BMI/Mr. Spock. BM I /WB. ASCAP /Tin, 
ASCAP; Ferry Hill. ASCAP/ Avril Lavigne. ASCAP/Almo. 
ASCAP). HL/WBM. Hioo 36 

CONCRETE ANGEL (Universal- Songs Of PotyGram 
International. BMI/HopeCheSt. BMl/Gl.tterfTsh, BMI), 
WBM.CS 3S 

CORAZON CHIQUHO (ELm/. BMI) LT 42 

CRUSH TONIGHT (Joseph Cartagena. ASCAP/|elh/S 
tarns, ASCAP/' Shelly "s House. SESAC/GoM Daddy. 
ASCAP/EMI April, ASCAP/ Marvelous Things 01 Musk. 
ASCAP/Po Folk, BMI/ Hand In My Pocket. ASCAP /Musk 01 
Windswept. ASCAP/Black fountain, ASCAP). HL/WBM, 
RBH 86 

CRY (Warner- Tamerlane, BMI/Potty Mouth. BMI/EMI 



Blackwood. BMI). WBM, CS Hioo 78 

CRY ME A RIVER (Tennman Tunes, ASCAP/Zomba. 

ASCAP/WB. ASCAP; Vrrginia Beach, ASCAP/TVT. 

ASCAP Scott Storch, ASCAP), WBM. Hioo 44 

C DAN DO ME MIRAS ASI (EMI April, ASCAP) LT 4 

-D- 

DANCE WITH ME (Bullet. BMI/ lust Gantt. ASCAP) RBH 

95 

DEEPtDeta Bob. SESAC/Zomba. SESAC /lltthoughti. 
SESAC/Churchboy, 5 ESAC/ Dream Works Songs. ASCAP), 
WBM. RBH ss 

DE UNO Y DE TODOS LOS MO DOS (Vander. ASCAP) LT 

3» 

DIE ANOTHER DAY (WB. ASCAP, 1 Webo Girl. 
ASCAP/ 1 000 Lights, BMI .'Warner-Tamerlane. BMI). WBM. 
Hioo 21 

DILEMMA (Warner- Tamerlane, BMI,' BMG Songs, 
ASCAP/iackle Frost. ASCAP/Sufpa Shack, ASCAP/Phat 
Nasty. ASCAP/EMI April. ASCAP), HL/WBM. Hioo 18; RBH 
30 

A CHOS LE PI 00 (Peermuslc III, BMI/Camateon, BMI) 
IT 16 

DIRRTY (Xlina. BMl.'Daynas Day. BMI/Wamer Tamer- 
tane. BMI /Funky Noble, ASCAP/WB, ASCAP/ lahqae 
Joints, SESAC /Universal. SESAC /Osiaf. BMl/|asp*r 
Cameron. BMI). WBM, Hioo 83 

DI5EA5E IEMI Blackwood, BMI ; Bid n is. BMi | lagged 
Edge. BMI). HL Hioo 39 

EL DOLOR DE TU PRESENCIA (Rubet. ASCAP/Unrver- 
sal Muska, ASCAP) LT 8 

DOfJDE ESTARA Ml PR I MA VERA (Cnsma. SESAC) LT 

V 

DONDE VAYAS (Valmen. BMI) LT 30 

OONTCHANGE (EMI April. ASCAP/ Touched By lui. 
ASCAP/Nrvrac Tyke, ASCAP/Universal.ASCAP/Soukhild. 
ASCAP/Tetra Grammaton, ASCAP/lesse lave. ASCAP). 
HL/WBM, Hioo 17; RBH 3 

DONT KNOW WHY (Beanly. BMI /Sony/ATV Songs, 
BMI). HL Hioo 6a 

DONT MESS WITH MY MAN (Babyboys Little, 
SESAC /Noontime Sooth, SESAC/EMI ApriL ASCAP /Them 
Damn Twins. ASCAP, Air Control. ASCAP /WBM. SESAC). 
HL/WBM, Hioo 8: RBH 25 

DO THAT— (Money Mack. BMI , Bubo. ASCAP That's 
What's Up, ASCAP' Bubba Gee, BMI/Noontime South, 
SESAC W.B.M.. ASCAP) Hioo 54; RBH 27 

— E- 

EMOTIONAL ROLLERCOASTER |EMI April, 
ASCAP/Bloe Erro Soul ASCAP /Yoruba Peoples Music. 
A5CAP), HL RBH 39 

EN NOMBRE DE LOS DOS lEMOA, ASCAP) LT 22 

ENTRA EN Ml VI DA (Sony/ATV Discos. ASCAP/Peer- 
musk Ml, BMI) IT 12 

ERES Ml RELIGION (Tulum. ASCAP/EMI April. ASCAP) 
IT 26 

ESP0RT1 (Peermusk III. BMI/Camateon. BMI) LT 6 
EVERY RIVER (Mighty Nke. BMI; Wart No More. 
BMI/Bluewater. BMI/Unrversal-PolyGcam International. 
ASCAP/Green Wagon. ASCAP / Universal - Songs Of Poty- 
Gram international, BMI, Door Number One, BMI). 
HL/WBM. CS 13: Hioo 80 
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FABULOUS (Drvine MilL ASCAP/WB, ASCAP/ Flngaz 
Goal. ASCAP/Jahqae points. SESAC /Universal 
SESAC/Mtss Mary's. BM I /Warner- Tamerlane. BMI/EMI 
ApriL ASCAP). HL/WBM, Hioo 33; RBH 9 

FALL INTO ME (Universal MCA. ASCAP/ Ha thana. 
ASCAP/WB, ASCAP/ Platinum Plow, ASCAP), WBM. CS 6; 
Hioo 45 

FAMILY PORTRAIT (Pink Panther. ASCAP/EMI April, 
ASCAP/Scott Slorch, ASCAP/TVT, ASCAP). HL Hioo 25 

FAMILY TREE (Chuck Wagon Gourmet. 
ASCAP/Famous. ASCAP). HL/WBM. CS 31 

FOREVER EVERYDAY (Sony/ATV Cross Keys, 
ASCAP/Orivers Ed. ASCAP/Worley World. ASCAP/Dewrt 
farm, ASCAP), HL/WBM. CS 39 

FROM THA CHUUUCH TO DA PALACE (My Own Chit, 
BMI/EMI Blackwood. BMI /The Waters Of Nazareth. 
BMI /Chase Chad. ASCAP/EMI ApriL ASCAP/Zomoa. 
BMl/R.Kelly, BMI), HL/WBM. Hioo 77; RBH 31 

FUNNY (Divided. BMI/UnrversalBMI/Smoobie. 
ASCAP/Leumeff. ASCAP) RBH 48 
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THE GAME OF LOVE (Keepin' It Real How 'Bout You, 
BMI/Wamer-Tamertane, BMI/ Future Furniture, 
ASCAP/EMI April, ASCAP), HL/WBM. Hioo 7 

GET UP (Q Baby, ASCAP, 1 Nate Dogg, BMI/Blondie 
Rockwell, ASCAP / Dead Game, ASCAP/EMI ApriL ASCAP). 
HL.RBH88 

GIMME THE LIGHT (Dully Rock. ASCAP/Black Shad- 
ow. BMI/TWR, BMI/EMI April. ASCAP). HL Hioo 9: RBH 8 

GIRL TALK (Butterman's Land. BMI/Ciucrizm. 
ASCAP/Unrversal, ASCAP/ Kandacy, ASCAP 1 1 Air Control, 
ASCAP/EMI April, ASCAP/U.N.1., ASCAP/ Max- Hill, 
ASCAP Smooth C. BMl/Songs Of Windswept Pacific 
BMI Grunge Giri. ASCAP), HL/ WBM, HlOO 76; RBH 47 

GOODBYE TO YOU (I'm With The Band. ASCAP/WB. 
ASCAP), WBM, Hioo 88 

GOSSIP FOLKS (Mass Confusion, ASCAP/WB. 
ASCAP /Virginia Beach. ASCAP/Ludacris, ASCAP/EMI 
ApriL ASCAP). HL ,'WBM. RBH $7 

GUESS WHAT ' Zo m tv . BMI , R.Ke(ly. BMI). WBM, RBH 

46 

— H— 

HASTA QUE VUELVAS (Peer tntl. BMI) LT 19 
HEADZ UP (Happy Roots, BMI/Serious Stnpture^. 

ASCAP/Full Circle. ASCAP) RBH 93 

HE IS (Spiders ft Rke. ASCAP/Jam Carver. ASCAP) 

RBH 45 

HEY MA (KRIa Cam. BMI/Next Level Groove, 
ASCAP/lobete. ASCAP/EMI April. ASCAP/Libren. ASCAP), 
HL Hioo 16; RBH 43 

HIT THE FREEWAY (The Waters 04 Nazareth. BMI/EMI 
Blackwood, BMI/Donceno. ASCAP), HL Hioo 86; RBH 33 

HOVT BABY (EMI Apnl, ASCAP/Carter Boys, 
ASCAP/F O.B . ASCAP ,'ECAF, BMI /Sony; ATV Songs. BMI). 
HL RBH 78 

HOWYOUGONNAACTUKE THAT (Zovekt ion, 
ASCAP/BMG Songs, ASCAP ,'First Avenue, ASCAP/Demis 
Hot Songs, ASCAP/E Two, ASCAP/EMI April. ASCAP/E.D. 
Dm It. BMI). HL RBH 44 



I BELIEVE (Sony/ATV Atuff Rose. BMI /Write On 
Music, BMI), HLC532 

I CARE 4 U (Virginia Beach. ASCAP 'Mass Confusion, 
ASCAP/WB, ASCAP; Irving, BMI). HL/WBM. Hioo 51; RBH 
18 



ID LOVE TO LAY YOU DOWN (Music Cfty Music. 
ASCAP/EMI ApriL ASCAP). HL CS 47 

I DONT GIVE A •§&% (TVT. ASCAP; Swole, 
ASCAP/Zomba, ASCAP, 'The Braids. ASCAP/WB, 
ASCAP/B4, ASCAP), WBM, RBH 59 

I'D RATHER (Shep 'n Shep, ASCAP/ Almo, ASCAP/Uni- 
versaL ASCAP), HL Hioo 98 

I DROVE ALL NIGHT (Sony/ATV Tunes. ASCAP), HL CS 

50 

IGNITION (Zomba. BMI/R. Kelry, BMI). WBM, Hioo 3;; 
RBH 11 

I I LIST WANNA BE MAD (E Ml April. ASCAP/Dklnl Have 
To Be. ASCAP/ Mosaic BMi. Hold lack. BMI), HL CS 10-. 
Hioo 59 

IMAGINE THAT (Uh Oh, BMI/Dh/lneMilL ASCAP/WB. 
ASCAP; Sha ra/s, ASCAP; Eddie F., ASCAP/Famous, 
ASCAP/Ensign. BMI, Universal -Duchess, BMI/Perk5, 
BMI). HL/WBM, RBH 77 

I'M GONNA G FTC HA GOOD! (Universal -Songs Of Poly- 
Gram International. BMI/Loon Echo, BMI . Out Of Pocket. 
ASCAP/Zomba. ASCAP), WBM. CS 12; Hioo 63 

l*M HOT BREAKIN* (CDB. BMlWooley Swamp 
BMI , Careers BMG. BMI/lktgte. BMI), HL CS 27 

I'M WITH YOU lAJmo. ASCAP/ Avril Lavigne. 
ASCAP; Warner- Tamerlane. BMI/htollylodge. BMI/Rain- 
bow Fish. BMI/Mr. Spock. BMI/W8, ASCAP/TU. 
ASCAP/Ferry Hill. ASCAP). HL/WBM, Hioo 26 

IN A LITTLE WHILE (Gaie. BM I /Warner Tamerlane, 
BMI /Chunky Style, ASCAP; Seven Peaks, ASCAP), 
HL/WBM. Hioo 79 

IN THE NAME Of LOVE (Zomba. BMl/R.Kelly. BMI). 
WBM, RBH 6s 

I SHOULD BE... (ADS Musk Writers. ASCAP) Hioo 38; 
RBH 12 

IT'LL GO AWAY (March Family, BMI/ Maleah. BMI/EMI 
April. ASCAP 1 1 Sea Gayte. ASCAP), HL C5 44 

I WANT MY BABY BACK (Sony /ATV Tree. BMI/Gold 
Watch. BMI/Wenonga. BMI/NEZ. BMI). HLCS si 

I WISH YOU'D STAY (EMI April, ASCAP; Sea Gayle. 
ASCAP). HL CS IS 
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JENNY FROM THE BLOCK (Chocolate Factory. 
ASCAP /Tunesmlth,BMI/)aedon Christopher, 
ASCAP/Sony/ATV Tunes, ASCAP / Nuyorkan, 
BMI 'Sony, ATV Songs, BMI, 'BMG Songs, ASCAP/Zomba, 
ASCAP/EMI Unart. BMI/EMI ApriL ASCAP, lust m Combs, 
ASCAP/kte'wons, ASCAP/ Pantros. ASCAP), HL/WBM. 
Hioo 3; RBH 32 

JOHN |. BLANCHARD (Almo, ASCAP .'Music Of 
Windswept, ASCAP, Songs Of Bud Dog. ASCAP). 
HL/WBM, CS 43 
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LA CHKA SEXY (Flamingo. BMI) LT 25 

LANDSLIDE (WeHh Witch. BMI/Sony/ATV Tree. BMI). 
HLCS r- HlOO 15 

LAREHiA DELSUR (TN Ediciones. BMI) LT is 

LA SUEGRA (EMI ApriL ASCAP) LT 47 

LAS VI AS DEL AMOR (LGA. BMI) IT 28 

LATELY (BEEN DREAM IN' 'BOUT BABIES) (Designer. 
SESAC/ Brentwood-Benson. SESAC, 1 Songs Of Lehsem. 
SESAC/ Regie Ha mm. SESAQ. HL CS 43 

LET IT BE CHRISTMAS (EMI ApriL ASCAP; Tri -angels, 
ASCAP). HLCS 46 

LET ME LIVE (Tank 1176. ASCAP/ Money Mack, 
BMI 'Bubba Gee. BMI/Noontime Tunes, BMI /Warner- 
Tamerlane. BMr Black Fountain, ASCAP/EMI April. 
ASCAP), HL/WBM. RBH 82 

LIFESTYLES Of THE RICH AND FAMOUS (EMI April, 
ASCAP ' ASCAPl. HL HlOO 53 

LIKE I LOVE YOU (Tennman Tunes, ASCAP/Zomba. 
ASCAP/EMI ApriL ASCAP. Chase Chad, ASCAP/The 
Waters OF Nazareth, BMI/EMI Blackwood. BMI). 
HL/WBM. Hioo 32: RBH 98 

LITTLE THINGS [Universal- MCA. ASCAP/ Universal, 
ASCAP/ Big Elk. ASCAP; Don Williams, BMI/ Gold ft Iron. 
ASCAP/Wamer-Tamerlane. BMi/Wang Out. 
BMI/Sony/ATV Songs, BMI /Key 2 My Heart. BMl/WB. 
ASCAP). HL/WBM. Hioo RRRj RBH 36 

LOSE YOURSELF (Eight Mile Style. BMI/Ensign, BMI). 
HL Hioo k RBH 4 

A LOT Of THINGS DIFFERENT (Sony/ATV Tree. 
BMI/Mr. Bubba, BMI/Sony/ATV Acuff Rose. BMI), HL CS 
9. Hioo ss 

LOVE LIKE THERE'S NO TOMORROW (TCT, BMI/Thea 
Later. BMOCSss 

LOVE Of MY LIFE LAN ODE TO HIP HOP) (Ugmoe, 
ASCAP/ Universal- PotyGram IntemationaL ASCAP/ BMG 
Songs. ASCAP/DMne Pimp, ASCAP/Tribes Of Kedar. 
ASCAP/Jake ft The Phatman. ASCAP/UnhrersaL 
ASCAP/laiapo. ASCAP/ Songs Of UniversaL BMI Sense- 
less, BMI/Fo» Film, BMI/TCF. ASCAP). HL/WBM. Hioo 11; 
RBH 1 

LOVE WONT LET ME (WB, ASCAP Warner-Tamerlane. 
BMI/Franne Gee. BMi, Dads Dreamer, BMI). WBM, CS 57 

LUV U BETTER (LI Cool L ASCAP j Sony/ATV Tunes, 
ASCAP/Chase Chad. ASCAP/EMI ApriL ASCAP /The 
Waters Of Nazareth. BMI/EMI Blackwood, BMI]. HL. Hioo 
13; RBH 6 
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MADE YOU LOOK (111 Will. ASCAP/Zomba. ASCAP 'EMI 
ApriL ASCAP Salaam Remi, ASCAP). HL/WBM. Hioo 58; 
RBH 21 

MA. I DONT LOVE H ER (The Waters Of Nazareth, 
BMI/EMI Blackwood. BMI/Chase Chad, ASCAP/EMI ApriL 
ASCAP), HL RBH 80 

MAKE IT CLAP Mian's. BMI/ Dutty Nigga, 
ASCAP/Cyphertleff. ASCAP/EMI ApriL ASCAP), HL HlOO 
68; RBH 22 

MAN TO MAN (Sony/ATV Tree, BMI/ Magic Knee, 
BMI). HLCS 18 

MARC KATE (World Deep, BMI/Sony/ATV Latin. BMI) 
IT 23 

A MEMORY LIKE I'M GONNA BE (Cousin Mike. 
BMI/Murrah. BMO.WBM.CS34 

MESMERIZE (Slavery, BMl/Songs Of Universal. 
BMI/DJ Irv. BMI/SoWierz Touch, ASCAP/ Universal, 
ASCAP, 1 Pookietoots, ASCAP/Baeza. ASCAP/WB. ASCAP). 
WBM, RBH 38 

Ml DERROTA (Edimonsa, ASCAP) IT 48 

MISS YOU (Naked Under My Clothes, 
ASCAP ,' Chrysalis, ASCAP; October Eighth. BMI/Noontime 
Tunes, BMI Warner- Tamerlane. BMI). WBM. Hioo 24; RBH 
13 

A MOMENT LIKE THIS (BMG Scandinavia. 
SDM/Sony/ ATV Timber, SESAC /Sony /ATV Tree. BMI). HL 
Hioo 6s 

MORE THAN A WOMAN lEddw F„ ASCAP SharayV 
ASCAP/WB, ASCAP; I Want My Daddy's Records, 
ASCAP/lahqae lornrts, SESAC 'Southern Boy, ASCAP), 
WBM. RBH 66 

THE MORNING AFTER (Deborah Cox. BMI/EMI ApriL 



ASCAP/ NyTraw. ASCAP | Naked Under My Clothes. 
ASCAP/Csunn, ASCAP/Black Soul Corirtectton, BMI/Ethan 
Country Farmer, ASCAP), HL RBH 74 

MOVE B— H (Ludacris, ASCAP/EMI April. 
ASCAP/ Block Off Broad. BMI, The Braids, ASCAP/Zomba. 
ASCAP. Copyright Control), HL/WBM, RBH 42 

MULTIPLY (Hennessey For Everyone. BMI/VOCO. 
BMIi'Aiexra, BMI/EMI Blackwood, BMI/EMI April. 
ASCAP). HL RBH 67 

MY OLD MAN (Mike Curb, BMI/Diamond Storm, 
BMI 1 1 Curb. ASCAP). WBM, CS 40 

MY TOWN (Single Track. BMI/Gottahaveable, 
BMl/Songs Of Windswept Pacific BMI). WBM, CS 20-, 
Hioo 87 

— N— 

NEXT BK THING (Vinnle Mae. BMi Chad lensen, 
BMI,Sta.rway To BitneA. BMl/Songs Of Windswept Paclf 
k. BMI Little Blue Box. ASCAP), WBM. CS 26 

NO LETTING GO (Greensteeves, PRS) RBH 34 

NOME ENSENASTE (World Deep. BMI/Sony/ATV 
Latin, BMI/ BluepUtinurn, ASCAP/Sony/ATV Discos. 
ASCAP) LT 14 

NOTHINS FREE (TVT. ASCAP) RBH 62 



SUENA (Ser-Ca, BMI) IT 2 



-T- 



-O- 



OH YEAH! (Money Mack. BMI) Hioo 93; RBH 60 

ON AMISSION (WB. ASCAP/ Beechtree. ASCAP Old 
Desperados. ASCAP/ NaD. ASCAP). WBM, CS 24 

ONE LAST BREATH (Tremonti, BMI/Stapp, 
BMI j Dvright Frye. BMO Hioo 20 

ONE OF THOSE DAYS (Shek'em Down, BMI/HRco 
South, ASCAP;' Butlaphty 2Phfy Muzitt. ASCAP C las sk 
Musk South, ASCAP; Music Of Windswept, ASCAP/DAS.. 
ASCAP/Ground Breaking, ASCAP/Sony/ATV Tunes, 
ASCAP/Bovina. ASCAP/EMI ApriL ASCAP). HL/WBM. 
Hioo 81: RBH 29 

ORDINARY DAY (Songs Of UniversaL BMI Rosasharn. 
BMI). WBM, Hioo 92 



-P- 



PARADISE ILL Cool I. ASCAP / Sony / ATV Tunes, 
ASCAP/ENOT, ASCAP/EKOP, BMI/Sony/ATV Songs. 
BMI/Mr Suk. ASCAP /Third Palm. BMI/Jobur, BMI/Top 
Bound. BMI). HL Hioo 69; RBH 23 

POPOMAME Ml AMOR (Seg Son, BMI) LT n 

PICTURE (Thirty Two Mile, BMI /Warner- Tamerlane. 
BMI). WBM. CS 52: M »» AO 

PO* FOULS (Nappy Roots, BMI/Tarpo. ASCAP) Hioo 
47; RBH 41 

POR MAS QUE INTENTO IKike Santander. BMI) LT 44 
PRACTICE LIFE (Sony/ATV Tree. BMI, ''Mo Fuzzy Dice. 

ASCAP/Famous. ASCAP /Almo. BMI). HL CS 33 

PRAYER (Mother Culture. ASCAP/WB. ASCAP). WBM. 

Hioo 74 

EL PROBIEMA (Sony/ATV Discos. ASCAP/Ariona 
MuskaL ASCAP) LT 1 



-Q- 



QUE DIOS SE API AD E DE Ml (PHotO. ASCAP/Unrversal 
Muska. ASCAP) LT 34 

QUE MEQUEDESTU (Aniwi. BMI/Sony/ATV Latin, 
BMI ; F.I.P.P.. BMI/Sonido Azulado. BMI) LT 9 

QUERIDO LAO RON (FonomuSk. BMI) LT 4S 

QUIZAS IEMI April, ASCAP;' Enrique Iglesias. 
ASCAP/Apollinaire. BMI/EMI Blackwood. BMI) LT 13 



— R— 



RAINING ON SUNDAY (Almo. ASCAP /Original Bliss. 
ASCAP/Unrversal-PolyGram IntematonaL ASCAP /St. 
lulien, ASCAP). HL/WBM. CS 37 

REACT (Erlck Sermon. ASCAP/Zomba, ASCAP/ Funky 
Noble, ASCAP/WB. ASCAP/ F.O.B. ASCAP), WBM. HlOO 
41; RBH 14 

REALIST NrGGAZ (Not Listed) RBH 61 

THE RED (Loeffler. ASCAP) Hioo 7$ 

RED RAG TOP (Sony/ATV Acuff Rose. BMI/Sony/ATV 
Songs, BMI). HLCS Si Hioo 40 

ROCK IT (One Up BMI) RBH 91 

ROCK THE PARTY (Big T-Rock. BMI/Marsky. BMI/lan- 
ke Combs, BMI/EMI Blackwood. BMI/EMI Apr*. 
ASCAP. Justin Combs, ASCAP/ Hot Heat ASCAP). HL Hioo 
90; RBH 37 



-S- 



SATISFACTION (WB, ASCAP/ Ain't Nuthln' Goln' On But 
Funking. ASCAP /Universal. ASCAP/Blond* Rockwell. 
ASCAP). WBM, Hioo ST: RBH 24 

SEDUCEME (Sal ma I u, BMI/ Racy. BMI/Soul AzuL 
BMI, 'Tribe Rhythm. BMI) LT 39 

SHE HATES ME (WB. ASCAP/ Puddle Of Music, 
ASCAP Stereo Supersonk. ASCAP). WBM. Hioo 14 

SHE'LL LEAVE YOU WITH A SMILE (Cal IV. 
ASCAP,' La rga Vlsla. ASCAP/Sony/ATV Tree. BMI/ Big Yel- 
low Dog. BMO. HL CS 2: H100 37 

SICK OF BEING LONELY (Kuntry Slim. BMI Two Four 
Fifteen. BMI/ Bubba Gee. BMI/Noontime Tunes, 
BMI/ Pride And toy. BMi/Black Toney Montana's. 
BMI /Warner-Tamerlane. BMI). WBM, Hioo 85: RBH 3$ 

SINGLE FOR THE REST OF MY UFE (State Of Mind 
Muzik, ASCAP/Hkco South. ASCAP/Musk Of Windswept. 
ASCAP/ Kandacy, ASCAP/Air ControL ASCAP/EMI April, 
ASCAP ]. Boyd. ASCAP/CSilts, ASCAP). HL/WBM. Hioo 
84; RBH 79 

SI NO EST AS (Rubet. ASCAP/Unrversal Musca. 
ASCAP/ 2000 Amor, ASCAP/Unrversal-PolyGram Latin. 
ASCAP) LT 3 

SI NO FUERA POR Tl (Estefan, ASCAP) IT 5 

SIRENA (WB. ASCAP/ Peermusk III. BMI) LT49 

SI TUVIERA QUE ELEGW (Hecho A Mano. ASCAP/EMI 
ApriL ASCAP Songs Of Castillo, BMI /Universal- Muska 
Unka, BMO LT 18 

SK8ER BOI (Almo. ASCAP /Avril Lavigne, 
ASCAP/Warner-Tamertane. BMI/Hotrytodge. BMI/Rain- 
bow Fish, BMI 'Mr. Spock. BMl/WB. ASCAP. Ti a, 
ASCAP/Ferry Hilt, ASCAP), HL/WBM, Hioo 39 

SKILLS [III Kid.ASCAP/EMIApril,ASCAP/Gifted Pearl. 
ASCAP). HL RBH 94 

SOMEBODY LIKE YOU ICobum, BMI Ten Ten. 
BMI /WB. ASCAP/Dvlan jackson, ASCAP). WBM, CS 6; 
HlOO 37 

SOMETHING (EMI Blackwood. BMi). HL Hioo 67 
SOMEWHERE OUTTHERE lUiderZenth, 

SOCAN/ Sony/ATV Canada, SOCAN). HL Hioo 71 
SPIN (G-C hills, BMl/Songs Of DreamWorks. 

BMI/Anielk), BMI/EMI Blackwood, BMI). CLM/HL Hioo 

83 

STINGY (W B M. Music. SESAC/ Babyboys little. 
SESAC /Noontime South, SESAC/Biack Baby, 
SESAC/lason's lyrkv SESAC /Chrysalis, ASCAP/ Naked 
Under My Clothes. ASCAP), WBM. RBH 28 

STOLE (BMG Songs, ASCAP/Little Engine. ASCAP/ Big 
Caboose. ASCAP/ EMI April. ASCAP 'Sonic Graffiti. ASCAP). 
HL Hioo 31; RBH 81 

THE STREETS (Base Pipe, ASCAP/Scott Storth, 
ASCAP/TVT, ASCAP; Nate Dogg. BMO Hioo 91; RBH 49 

STRONG ENOUGH TO BE YOUR MAN (Post Oak. BMI) 
C$14 



TAKE YOU HOME (Media Noche. ASCAP, 1 Lil Maxell's, 
BMI/ Dade Co Project Musk, BMI/lssy ft Nemo Tunes, 
ASCAP/EMI April. ASCAP), HL RBH 7$ 

TALKIN'TO ME (Dsmrkh. BMI/EMI Blackwood. BMI). 
HLH100 56; R8H19 

TE AMOTAHTO (Lideres, ASCAP) LT 38 

TELL ME (WHAT'S COIN' ON) (Jus! Anotha Smash, 
ASCAP ,'Mitchell Bay, ASCAP/ Warner- Tamerlane. BMO, 
WBM, RBH 54 

TE SO LIE LA RIENDA (BMG, BMI) LT 41 

TEVAS (RuDet.ASCAP/Ltriiversal Muska. 
ASCAP; 2000 Amor, ASCAP / Unrversal-PofyGram Latin, 
ASCAP) LT 40 

THAT*D BE ALRIGHT (Universal -MCA. ASCAP/Yampa 
Tunes, ASCAP/EMI Blackwood. BMI/Ty Land. BMI/Life Is 
Fine, BMI/Ensign. BMI). HL CS S3 

THERE'S MORE TO ME THAN YOU Oessica Andrews, 
ASCAP/Wamer-Tamerlane, BMI/Green Ivy, BMI/Chaggy 
Buss, ASCAP). WBM, CS 60 

THERE'S NO LIMIT (Deanalmg, ASCAP. PB). 
ASCAP/ Warner- Tamerlane, BMI). WBM. CS 30 

THESE ARE THE DAYS (Sonk Graffiti. ASCAP/EMI 
ApriL ASCAP/Muso, ASCAP /Griff Griff. ASCAP/Unrversal- 
PolyGram IntemationaL ASCAP), HL/WBM. Hioo 64 

THESE DAYS (Gottahaveabte, BMl/Songs Of 
Windswept Pacifk. BMI/Sony/ATV Tree, BMl/Songs Of 
Terecel. BMI,'Rondor. PRS/kving, BMI). HL/WBM. CS 3; 
Hioo 28 

THIS IS MY PARTY (Desert Storm, BMI) RBH 92 
THIS VERY MOMENT (Yon-Ti, BMI) RBH 68 
THREE WOODEN CROSSES (Sydney Erin. 

BMI/Sony/ATV Cross Keys. ASCAP), HLCS 56 
THUG HOLIDAY (First N' Gold. BMI 'Trick N' Rick. 

BMI/FNG 7S. BMI / Who Wrote That Musk, BMI/juicy 

Tyme, ASCAP/EMI April, ASCAP/Air ControL ASCAP), HL, 

Hioo 96; RBH 50 

THUG LADY (Romeo. BMO RBH 97 

THUG LOVIN* (Slavery, BMl /Songs Of Universal. 

BMi D) Irv. BM I >' Soldier? Touch. ASCAP/Black Bl.11. 

ASCAP/ Jobete. ASCAP/EMI April, ASCAP). HL /WBM, Hioo 

42: RBH 16 

THUGZ MANSION (UniversaL ASCAP/Black Hipsanic. 
ASCAP/BMG Songs. ASCAP /Aurelius. ASCAP/Tappy 
Whirte's. BMO, HL Hioo 30; RBH 17 

TIGHT WHIPS (LP Boyz. BMO RBH si 

*T1L NOTHING COMES BETWEEN US (Curb Congrega 
tion, SESAC ; Monkids. SESAC ''Li I -Strati on, SESAC / Hope 
t, Cal. BMI /Rebecca Marshall. ASCAP). HLCS 19 

TINY DANCER (Universal -Songs Of PoryGram Interna- 
tional, BMI), WBM. CS 59 

TOOO Ml AMOR |THE ONE YOU LOVE] (Songs Of Uni- 
versal. BMI/Macadoo. BMI/Sony/ATV Songs. BMl/Songs 
Of Terecel. BMI) LT 10 

T RAVE UN' SOLDIER (T.ltawbirl. BMI; Bruce Robison. 
BMO. HLCS 48 

TU FORMA DESER (EMI April. ASCAP) LT 27 

TU NO SOSPECHAS (Ventura. ASCAP) LT 32 



-U- 



UNDERNEATH IT ALL (World Of The Dolphin. 

ASCAP/ Universal. ASCAP/ Eligible. ASCAP/BMG Songs. 

ASCAP), HL/WBM. Hioo 6 

UNUSUALLY UNUSUAL WB. ASCAP). WBM. CS 21 
UP! (Universal -Songs Of PoryGram International, 

BMI/Loon Echo, BMI /Out Of Pocket. ASCAP/Zomba, 

ASCAP). WBM.CS 41 



-V- 



VUELA MJY ALTO (World Deep. BMI/Sony/ATV Latin, 
BMO LT 21 



-W- 



WAJTIN- FOR THE DJ (Pen Skills. BMI/Lu/men. 
BMI/Wamer- Tamerlane. BMI/Houdah. BMI; Zomba. BMI). 
WBM. RBH 99 

WAJTIN" ON fO€ (MAS Venture, BMI/ Mrslerssippi, 
BMI) CS 2B 

WAKE UP (Divine Mill. ASCAP/WB. ASCAP/Fingai 
Goal, ASCAP Nate Dogg. BMI /Fbalastin. ASCAP/EMI 
ApriL ASCAP; Warren G. ASCAP/ National League. 
ASCAP /Stone City, ASCAP/Mtume, BMI /Universal. BMI), 
HL/WBM, RBH 76 

WANKSTA (221. ASCAP 'Hidden Scrolls, ASCAP/ 5,0 
Cent, ASCAP) Hioo SO; RBH 20 

WAY TOO DEEP (Chllds Eyes. ASCAP; Songs Of Bud 
Dog, ASCAP/' Music Of Windswept. ASCAP/ Big One Three, 
SESAC/WBM, SESAC). WBM. CS 58 

THE WAY WE BALL (Lucky, BMI) RBH 85 

WHAT A BEAUTIFUL DAY (Mark Hybner. ASCAP/'Uni- 
versal, ASCAP/Lanark Village Tunes. ASCAP), WBM. CS 36 

WHAT HAPPENED TO THAT BOY (Money Mack, 
BMI/EMI Blackwood, BMI /The Waters Of Na2areth, 
BMl/EMt ApriL ASCAP/Chase Chad. ASCAP/Terradome. 
ASCAP/ GertMart. ASCAP). HL RBH 70 

WHAT WE DO (Efartooee. ASCAP/F.O.B.. 
ASCAP/Carter Boys. ASCAP/Shakur Al-Din, ASCAP/Hitco 
South. ASCAP ; UnkhappelL BMI/Alexscar. BMI/EMI April. 
ASCAP), HL RBH 52 

WHAT WE'RE GONNA DO ABOUT IT (Mosak. BMI/EMI 
ApriL ASCAP 'Sea Gayle. ASCAP). HL CS S4 

WHEN I'M GONE (Escatawpa, BMl/Songs Of Univer- 
saL BMI), WBM. Hioo 49 

WHEN THE LAST TIME (Terradome. ASCAP; Gen Marc. 
ASCAP; The Waters Of Nazareth, BMI/EMI Blackwood. 
BMI/Chase Chad. ASCAP/EMI April. ASCAP). HL Hioo 19; 
RBH 15 

WHEN THE LIGHTS GO DOWN (Songs Of Windswept 
Pacifk, BMI/Gottahaveable. BMI | BMG Songs, 
ASCAP, Mrs. Lumpkins Poodle. ASCAP/ UniversaL 
ASCAP/MemphistO.ASCAP),HL^WBM,CS 38 

WHERE WOULD YOU BE (Castle Street ASCAP, 1 ' Mr. 
Noise. BM; We Make Musk. BMI/Wamer Tamerlane. 
BMI). WBM, Hioo 97 

WHO'S YOUR DADDY? (Tnkeco Tunes. BMI). HL CS 1: 
HlOO 22 

WHY I LOVE YOU (Kharatroy, ASCAP; Nine Houses. 
ASCAP Strang? MoteL ASCAP/Davkl McPhersongs. BMI), 
HL. RBH B3 

WORK IN PROGRESS (EMI April. ASCAP/Tri-angelV 
ASCAP), HL Hioo 94 

WORK IT (Mass Confusion. ASCAP /Virginia Beach, 
ASCAP/WB. ASCAP). WBM. Hioo 2; RBH 1 



— Y— 



YOU CANT HIDE BEAUTIFUL (Lights Of Denver, 
ASCAP/Famous, ASCAP/Musk Of Windswept 
ASCAP, Songs Of Bud Dog, ASCAP), HL/WBM. CS 17 

YOU KNOW YOU'RE RIGHT (End Of Musk. BMI/EMI 
Virgin Songs. BMI). HL Hioo $2 

YOUR BODY IS A WONDERLAND (Specific Harm, 
ASCAP), CLM. Hioo 23 

Y TU TE VAS (WB, ASCAP) LT 17 



-Z- 



THE ZEPHYR SONG (Moebetobtame. BMI/Wamer 
Tamerlane. BMI), HL; WBM. Hioo 70 
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LAST 


TITU 

'.' v v ■ 


THIS 










1 




Die Another Day rwta«N»i 
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A Moment Like This 


27 


4 




Picture 


28 
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Don't Mess With My Man 


29 
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Auld Lang Syne (Freedom Mixl 


30 


5 






31 
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Gangs! a Lovin' 
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All The Things She Said 


€D 


> 




Virginity 


€D 
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When 1 Gel You Alone 


€9 
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Oiche Chium (Silent Night) 


36 
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Don't Stop Dancing 


37 


is 




Play Wit It 


38 
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Dance With Me 


39 
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Thug Lady 


40 
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Jenny From The Block 


CD 


• 7 




Gimme The Light iRemix) 


CD 




Work It 


CD 


.' i 




L'ltaliano 

■■■< . ,*m m inoiij muni mbr in 


44 


'5 




Shady 


CD 
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Lose Yoursell 


CD 


12 




Gimme The Light 

lt.AH 'A. A iBUltl JH*Kfrt J MAROWA.TlJW'IC 


47 
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React 


CD 
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Btjtnp Bump Bump 


CD 
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Day ■ Night 


50 











Rock The Party 
The Game Of Love 
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tit.e Artist 

PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL 


PEAK 
POSITION 


THIS WEEK 

■ 


i 


2 WKS. AGO f 




TITLE Artist 

PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL 


PEAK 1 
POSITION 
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NUMBER 1/ GREATEST GAINER/SALES I 7 Weeks At Number 1 

LOSE YOURSELF O Eminem 1 

OMfHIMHiTiMir mi 'i m iin t* 


1 


& 




t: 




WANKSTA O 50 Cent '. 

. IHIIKU.S MCIIIF.'IIII llWItdUV. O "I ">'t '..lAD. •»>*!!.• T|TI«UI)H 


50 


51 


50 


33 




1 CARE 4 U Aaliyah 

IMBWAMJlMIUlOr' !MllSIHLM «AMr'i3M'a*N>.r.. t WWXJW NBUM " 


16 


2 


. 




WORK IT O Missy "Misdemeanor" Elliot! v 

iiw9*L*s;i.W(i.'jMiMOSiiTn O ■ .::v-.[.s.i.'iw-.'->ii.'-'i: 


2 1 


52 
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4 7 




YOU KNOW YOU RE RIGHT Nirvana V 

UASfBIIKUlBJUM UU.UIRHAiflLMCU7.NriMC0rt 


45 


3 






JENNY FROM THE BLOCK O Jennifer Lopez Featuring Jadakiss & Styles v 

tOUVttCKWWTMMaHV . , rt ; . . i v. r H r . BA»M_. J[*mWlPARIi« 5 SKWING M WNTW OWWK' 


3 1 


& 
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LIFESTYLES OF THE RICH AND FAMOUS Good Charlotte ■ 


53 


7 


10 




AIR FORCE ONES O Nelly Featuring Kyjuin, Ali & Murphy Lee v 


4 1 


& 


56 


7 2 




DO THAT... O Baby Fotrturing P. Diddv V 

o tAW MOMnAjNMKsu aaDruMK 


54 


6 


8 




'03 BONNIE & CLYDE O Jay-? Featuring Beyonce Knowles v 

n«WST(SCMflH«wi iK-,r,cr [ hj.w*fh ..i>js( '^K*.i,«t'.wci ©Hrr * fiiAr*. ^imnaw-. 


5 1 


© 


58 
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A LOT OF THINGS DIFFERENT Kenny Cbesnoy 

*WlSOMC£Jmu.MSraYn/MX1iSmOM10NI o ^ '«* MUM oji 


55 


4 


4 




UNDERNEATH IT ALL O No Doubt Featuring Lady Saw *? 

jub'sii ".. - ■ . . i h i ;hiani J5liw*m. «^amwtoW#Tl»J 


3 


& 


66 


70 




TALKIN* TO ME Amerie 

« ujumma ih KiW.ON HOtMSUMCUrCMUMll* 


56 


5 1 5 




THE GAME OF LOVE O Santana Featuring Michelle Branch 

u: KRi v s :f ifi vr.'.t Q> MISU l«l 


——] 


& 


60 


67 




SATISFACTION Eve v 

j» nut m-.ii/ "..ii i..i.. nunRrofitsMBiMa/ivrTDtsairt 


57 


9 12 




DON'T MESS WITH MY MAN O Nivea Featuring Brian & Brandon Casey - 

a'.;.. t> O J** 


8 


& 
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MADE YOU LOOK Nas 


58 


B 7 




GIMME THE LIGHT O Seen Paul -? 

•••• i'.ij.:H" ■*! ! MfUftLiLfETHftMii 9 O ©6.W '•««. • ;a t imc *a»as».*TUNTic 
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66 




1 JUST WANNA BE MAD o Tint Clark v 


59 


11 


22 




BEAUTIFUL Christine Aguilera 




69 


76 




THE BABY Blake Shelton 

fl MAIXIOrr iHAiilVMAMTtl A«rt«BllllU i^'Xmi, WBUM TU' VM) 


60 


'.' 
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LOVE OF MY LIFE (AN ODE TO HIP HOP) O Erykah Badu Featunng Common 


11 


61 


55 


7 




BEAUTIFUL MESS Mum Hm . 

HI BU ' ' ' '.' '•' i' .I.M.1IHI ..■ AH' f.A ... • Al H IM 1 1 '1 


28 


.'2 


45 




. r GREATEST GAINER/AIRPLAY . - 

BUMP, BUMP, BUMP O BZK&PDidety v 

o 


12 


62 


55 


55 




DON'T KNOW WHY Norah Jones =.' 

a '.mh; .... i '.i | ..j lefaa BiucwtEwiuMaiisviwN 


52 


63 


43 
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I'M GONNA GETCHA GOOD! Shama Twain v 

RJIAVM .StrtAINItJiJlWill OUIICijn Vl^Wlill WSJM JJ' 'DJMI, 


1 


1 


' 




LUV U BETTER O LL Cool J 


4 


© 
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THESE ARE THE DAYS 0-Town V 


64 












65 
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SHE HATES ME Puddle 01 Mudd v 

i, 'WI.-AM sjAiifn tiAiV.iiii-.itiiNfttBtjMtu'iN'in;.: »-i 


14 


2.6 


7 




A MOMENT LIKE THIS • Kelly Clarkson v 

5 KBBLBAS U»i; UtlOf S4£i'. . HI l '4 i-> O 


1 


'3 


1 = 





LANDSLIDE Dtxie Chicks -v 

i..i7f. wm ■ mi... ©MiAiM.rMB.jM.-Ui.tut, 


13 


o 


70 






ALWAYS Saliva 

HMAnirii u SCU'iB wtmirtt O i'.iAsnA.HMMi:i;i vjx. 


66 


15 


4 
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Continued from page 1 

from Sweden, and the Vines from 
Australia. 

But while the media sizzle gener- 
ated by these bands has set the majors 
on a quest to sign similar-sounding 
acts, none of the vanguard perform- 
ers' breakthrough albums has yet sold 
in excess of 1 million units. 

To date, the Strokes - RCA debut. 
Is This It, released Sept. 25, 2001. 
has sold 800.000 units, according to 
Nielsen SoundScan. The White 
Stripes' third album, White Blood 
Cells— initially issued June 26, 2001 . 
by indie Sympathy for the Record 



■ ■ 



Industry— has sold 548,000 units. 
The Hives' Veni, Vidi, Vicious, first 
released by indie Epitaph Records 
Sept. 12, 2000, and subsequently 
picked up by Sire/Warner Bros., has 
sold 335,000 units. The Vines' 2002 
Capitol debut, Highly Evolved, has 
sold 527,000 units. 

At the bands' modern-rock home 
base, their crisp, stripped-down 
sound is still an anomaly on playlists 
heavily laden with nii-metal and 
aggro-alternative tracks, and none 
has yet spawned a bona fide crossover 
pop-radio hit. 

Albert Hammond Jr., guitarist for 
the Strokes, candidly notes, "People 
say, 'You really broke through.' Yeah, 
I guess we kind of broke through, but 
we didn't go and demolish anything. 
We're a little more there, that's all. We 
have to make a great second record." 

Despite the fact that the jury is 
still out on the commercial fortunes 
of these bands, their boosters main- 
tain that the groundwork has been 
laid for solid careers. 

BOOSTERS PREDICT SUCCESS 

V2 Records president Andy Cer- 
shon. whose label picked up White 
Blood Cells in January, says. "I think 
that ultimately, all these bands will be 
platinum and multi-platinum bands 
. . . These bands are going to be 
tremendously successful and at the 
same time develop a really valuable 
catalog. At the end of the day. that's 
what you want to have." 



But Bill Gamble, PD at Chicago 
modem-rock outlet WZZN (the Zone), 
counters that the new-look acts still 
have not proved themselves where it 
counts — at the cash registers. 

"If you're a promo person for any of 
the labels, you as a good sales person 
feed on fear," Gamble says. " 'Don't 
miss it! Look what the critics are say- 
ing! Look at the buzz here! This is the 
next big thing! You don't want to miss 
it! Your job is to be on top of that stuff.' 
And it does create interest, it does cre- 
ate curiosity . . . But then it's like. 'Let's 
see if it's genuine. Let's see if it holds 
up. Let's see if people are buying it: " 

If the new rock bands and their suc- 
cessors do eventually hit big, their 
benefactors in the press will be able to 
claim a large share of the credit. 

Following the lead of the U.K. 
press — which rapturously covered the 
Strokes and the White Stripes on the 
occasion of their 2001 tours of Eng- 
land — U.S. journalists have rushed to 
embrace the new bands, usually 
grouped under the imprecise rubric 
"garage rock." Daily papers and rock 
journals alike have run high-profile 
features trumpeting "the return of 
rock." At year's end, the juggernaut 
still had not ceased: Spin magazine 
named the Strokes its "band of the 
year," while the White Stripes' 18- 
month-old White Blond Cells was feted 
as "album of the year." 

The view of Los Angeles 
Times pop-music critic Robert 
Hilbum — an ardent support- 
er of the White Stripes and the 
Hives, who penned a major 
Sunday survey of the new 
bands in June — is typical of 
the press' reaction. 

"These are exciting bands 
that remind me about what 
I've always liked about rock- 
'n'roll," Hilburn says. "What- 
ever their differences are, I 
think they're all engaging 
and fun in different ways . . . 
To me, it's a return of classic 
'60s songwriting, persona — 
all those things — as opposed 
to what much of rock'n'roll became 
in the late '90s." 

Some voices of dissent have been 
heard, however. In a Nov. 20 piece, 
"The Emperor's New leather Jacket." 
in Atlanta weekly Creative Loafing. 
critic David Peisner cited the rela- 
tively meager sales of the new hands' 
releases and claimed. "|T|his garage- 
rock campaign is the biggest non- 
starter since Walter Mondale's 1984 
presidential bid." 

Despite the groups' lack of com- 
mercial success, many modern-rock 
PDs are supporting the new-look bands 
and praise their refreshing sound. 

Oedipus. VP of programming at 
WBCN Boston, says, "They're unique, 
they're distinctive. The music sounds 
exciting |and| interesting on the air. 
They're a welcome addition to our 
playlisL What makes these bands spe- 
cial helps to make the format special." 

But even some of the new bands' 
most outspoken champions at mod- 
ern rock acknowledge that there are 
difficulties involved in programming 
music that is, at this point, still a 
minority taste. 

WPLY (YIO0) Philadelphia PD Jim 
McGuinn says. "In a way, it's great, 
because it's knocked down some 




doors, and it's opened the way to hear 
new sounds on the radio. But in 
terms of mass appeal that radio looks 
for. it hasn't made it yet. 

"One of the interesting conun- 
drums of radio and records is you can 
have a successful album at a million 
copies," McGuinn adds, "but that's less 
than 1% of the population, and if I'm 
only satisfying 1% of the population, I 
need to get a new job. What happens 
is, it's a hard bridge to cross. There are 
a lot of bands that have a good cult fol- 
lowing, but they haven't made it to the 
guys in the suburbs." 

One major-market music director 
who declines to be identified agrees 
that the new-look bands will ulti- 
mately have to make a leap to have a 




true impact. He says, "If the Strokes 
don't have a song to cross to pop 
radio, they're going to be in the 
800,000- to 1-million (unit sales] 
range, and they're going to be looked 
at as a success without having the 
crossover pop element. The kids need 
to know who they are. Kids who are 
buying Jennifer Lopez don't know 
about the Strokes yet. They may have 
heard about them from their cool 
friends, but it's not in their world yet. 
and it has to be." 

Some major labels are encoun- 
tering challenges getting similarly 




oriented rock acts played at the core 
modern-rock format. 

Atlantic entered the new-look rock 
fray Oct. 22 with the release of Spend 
the Night, the label debut by all-girl 
group the Donnas. The punk-skewed, 
press-friendly, and photogenic band 
previously attracted attention with 
four albums on the Berkeley. Calif. - 
based indie label Lookout! Records, 
the former home of Green Day. 

The track "Take It Off is being 
worked at modern rock by Atlantic. 
While the song has been a top 10 
playlist entry at KITS (Live 105) San 
Francisco and has been added at a 
number of stations, Atlantic senior 
director of alternative promotion Kris 
Metzdorf acknowledges the label has 
an uphill campaign on its hands: "We 
have obviously had resistance in get- 
ting adds on this record, but we're 
beating them down one by one." 

But Metzdorf envisions a day when 
new rock bands will make inroads 
beyond modern rock into pop radio: 
"I think there's got to be some give. 
I don't think that the female pop tarts 
can last forever. I think it goes down 
to if it's a great song and a great 
record, there's always room for it on 
the playlist." 

At least one label is looking beyond 
the modern-rock base for airplay — 
albeit not pop airplay — for its already- 
established act. V2's Gershon 
says the company is working 
the White Stripes' "Friends" 
to triple-A radio. "I think the 
band appeals to that audi- 
ence, in addition to a mod- 
em-rock audience," he says, 
"and I think it's a way to get 
it to that audience in a very 
natural and forceful way." 

TRAWLING ROCK'S WATERS 

Though an out-of-the- 
box platinum new-look 
rock hit has proved elusive 
so far, some major labels are 
already scouring the talent 
pool for acts that might at- 
tract similar audiences. 
Fittingly, Seymour Stein of Sire 
Records — who launched the careers 
of such now-revered 70s punk acts as 
the Ramones, Talking Heads, and 
Richard Hell & the Voidoids — has 
signed the Von Bondies, major movers 
on Detroit's fertile rock scene [Bill- 
board, Oct. 27. 2001 ). The co-ed quar- 
tet's Sympathy for the Record Indus- 
try debut. Lack of Communication. 
was produced by the White Stripes' 
singer/guitarist, Jack White. 

"Every one of them has charisma," 
Stein says. "It's incredible. Immedi- 
ately. I wanted to sign them. But I just 
thought they were great." 

Stein, who notes that the Strokes 
and the White Stripes initially broke in 
the U.K.. adds. "I also felt their appeal 
was not just American but universal. 
America accounts maybe for 25%-30% 
of the music business today. It's not 
like the old days, when it was 50%." 

While Stein declines to discuss 
other similar acts he may be scout- 
ing. Mark Rome — head of LA-based 
indie label Fall of Rome Records — 
says Sire has also met with the Sights, 
an act on his roster, which entirely 
consists of Detroit bands. He says 
Capitol and Warner Bros, have also 
expressed interest in the group. 



"I get the impression that all of 
these labels want one of these new- 
look rock'n'roll bands." Rome says. 
"They don't want to be left behind, 
and there's this buzz around 
Detroit, so they're specifically going 
after that . . . The major labels are 
going to try and get anybody that's 
left out there." 

Rome believes that the majors are 
carefully scrutinizing a band like the 
Sights, who favor melodic hooks and 
show some crossover potential: "I 
definitely think that's one thing in 
their favor. Maybe they can get a 
song on the radio more easily than 
some of these other bands, cause 
they do definitely have that pop side 
to them." 

Chris Davies. manager of New York 
band the Realistics. says his act has 
been scouted more heavily in recent 
months, thanks to its pop-skewed 
sound. The four-piece outfit also has 
a strong connection to the Strokes, 
who once opened hometown club 
dates for the Realistics and. since their 
ascent, have taken the band on the 
road as an opening act. 




Davies says, "I think [the Realistics 
are| a lot more pop; there's a lot more 
of a pop influence. The Strokes' stuff 
is phenomenal stuff: 1 don't think it's 
the same, but a lot of people thought 
we were gonna be the same . . . Both 
bands are rock bands. Both have the 
New York City. Lower East Side ethic, 
if you will." 

Programmer McGuinn notes that 
the major labels have been beating 
the bushes in other quarters as well: 
"There's a frenzy out there to try to 
grab something that's like this. Dee 
Ford just got signed to Hollywood, 
and the Datsuns got signed to V2. 
I'm friends with the Burning Brides, 
and they got signed to V2. They're a 
little more like early-1970s Stooges 
or something. I think there is a fren- 
zy, but I hope the expectations are 
being kept in check at the label side, 
because nobody's proved that this 
music actually sells." 

Though the crystal ball remains 
cloudy, a seasoned observer like 
Stein — one of the first American 
record executives to take a gamble 
on punk rock — maintains that the 
larger significance of the new rock 
bands may lie somewhere beyond 
Nielsen SoundScan figures: "Some 
of the most influential artists of all 
time — rock'n'roll and pre-rock- 
'n'roll. blues, and rhythm & blues, 
country music — didn't sell that 
many records, and didn't have to 
sell that many records, to be impor- 
tant influences." 
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Stars Join For Jay Tribute 

Rap. Rock Worlds Unite To Celebrate Run-DMC. 

Several superstars, including the doors. They were the first rap- 

Aerosmith's Steven Tyler and Joe pers to do so many things — first 

Perry, Nelly. Queen Latitat), and rappers on MTV. first rappers to go 

Ja Rule, honored Run-D.M.C. in platinum, the first rappers to go 

an exhilarating tribute that mainstream. They took it to a whole 

served as the finale of the Bill- different level. So for Jay. we had to 

board Music Awards. come out here and do it. It's just a 

The salute honored the group's shame you have to pass to get this." 

legacy, as well as that of Run-D.M.C. Public Enemy's Chuck D — who 

DJ Jam Master Jay. who was mur- first met Jay (aka Jason Mizell) in 

dered Oct. 30 in his Queens. N.Y.. 1983 — introduced the tribute, 

recording studio. heralding Run-D.M.C. s seminal 

For Tyler and Perry, participation place in music. He later told Bill- 

in the finale was a given. The two board, "Run-D.M.C. spread hip-hop 

performed "Walk This Way.'" which around the world with peace, love. 

Run-I ).M.C. remade with Aerosmith and a smile." 

in 1986. That version of the song This, according to founding 

presaged the rap-rock revolution member Darryl "DMC" McDaniels. 

and spurred Aerosmith's comeback, was all the trio hoped to do: "All we 

"We were recently on tour with ever wanted to do was have fun. and 

Run-D.M.C. for three months." Tyler that's why there was so much love 

said. "Then they took off and two in what we did." 

weeks later, the unfortunate hap- McDaniels has cut a song in mem 

pened. All we needed was a phone ory of Mizell called "Missing Your 

call to show up here." Friend." which he says he hopes will 

Naughty by Nature's Treach. who come out on Arista in the next few 

performed the Run-D.M.C. tune weeks. Proceeds will go to the Mizell 

"Peter Piper." told Billboard. "Jam Children's Fund to aid Mizell's 

Master Jay and Run-D.M.C. opened three sons. MEUNOA NEWMAN 




Big Winners, 
Big Tributes 
Light Up 
Billboard 
Awards 

Continued from pane 1 

adds, "I find in general that all these 
awards shows help boost sales, and I 
wouJd say it benefits the winners the 
most I know Ashanti won a bunch of 
awards, and I've definitely seen an 
increase in her sales." 

Ashanti. who entered the Billboard 
chart record books when her epony- 
mous debut in April earned the 
biggest first-week sales for a debut 
female act, topped off her banner year 
by claiming multiple awards in the 
R&B/hip-hop category — artist of the 
year, female artist of the year, single 
of the year ( "Foolish"), singles artist 
of the year, and new artist of the 
year — plus Hot 100 singles artist of 
the year, top new pop artist of the year, 
and female artist of the year. 

"It's definitely an honor," the Mur- 
der Inc./Island Def Jam singer said of 
winning so many trophies. "It took 
me so long to get where I am, and this 
year has been a whirlwind. I'm really 
blessed and really thankful. I want to 
keep on doing what I'm doing and 
keep the people happy." 

Artist of the year Nelly also earned 
honors as male artist of the year, 
R&B/hip-hop male artist of the year, 



Hot 100 singles male artist of the year, 
rap artist of the year, and rap track of 
the year for "Hot in Herre." 

The Fo' Reel/Universal rapper said, 
"When you have that much radio sup- 
port and that much support from the 
fans that you win six awards at any 
awards show, it's real mean." 

The members of multiple honoree 
Creed were taken aback by their win for 
group/duo of the year. "It's surprising 
we won. because this year seemed to be 
bad for us. So for us to win group of the 
year is strange," guitarist Mark Tre- 
monti said. "But then I realized that the 
economy and the whole music busi- 
ness is down so much that everybody 
has been struggling. The number of 
record sales and touring numbers 
haven't been the same for anybody. So 




JACKSON 



it's just an honor for us to win group of 
the year, and it probably makes us feel 
a little better about [the year]." 

The Wind-up act also picked up 
awards for group/duo albums artist of 
the year, catalog artist of the year, and 
catalog album of the year for Human 
Clay. According to Nielsen SoundScan, 



the album has sold 6 million units. 

Also winning four awards were 
Roadrunner act Nickelback (Hot 100 
singles group/duo of the year, Hot 100 
single of the year, top 40 track of the 
year, and Hot 100 airplay single of the 
year for "How You Remind Me") and 
Flawless/Geffen/Interscope's Puddle of 
Mudd (rock artist of the year and mod- 
ern rock artist of the year, as well as 
rock track of the year and modem rock 
track of the year for "Blurry"). With the 
four wins, Puddle of Mudd also earned 
the distinction of being the first act to 
sweep all four rock awards since U2 
claimed the feat in 1992. 

The awards were the first major 
trophies won by Nickelback. "It's 
awesome." lead singer Chad Kroeger 
said. "Anytime you're getting recog- 
nized like this, it validates Nickel- 
back. We're not just out there mess- 
ing around. People are taking notice 
of what we're doing." 

Other multiple winners were 
Eminem (whose Web/Aftermath/ 
Interscope release The Eminem Show 
was named album of the year and 
R&B/hip-hop album of the year) and 
V2 artist Moby (electronic album of 
the year for 18 and electronic albums 
artist of the year). 

Toby Keith, who was named coun- 
try singles artist of the year, said a 
Billboard award stands out from the 
other trophies on his shelf. "This 
award is a results thing," the Dream- 
Works artist said. "It's not complete- 
ly political. If you've had a big year on 
the album charts and a big year on 
the singles charts, it all cumulates to 
show how hard you worked, and it's 
not necessarily that way in our indus- 
try all the time. Billboard is a big 
magazine, and everybody respects it 
So to win this award is something I'll 
treasure for a long time." 

Taking home its first Billboard Music 
Award was Epic's B2K for R&B/hip-hop 
single (sales) of the year for "Uh Huh." 

Among other highlights were spe- 
cial presentations to Annie Lennox 
and Cher. Lennox was given Bill- 
board's highest accolade, the Centu- 
ry Award, by Moby. In London work- 
ing on her new album, Lennox 
expressed her gratitude via a video- 
taped message. (For the text of Moby's 
introduction and Lennox's acceptance 
speech, see story, left.) 

Cher provided a special audience 
moment during a moving acceptance 
speech for the Billboard Artist Achieve- 
ment Award. Introduced by Aerosmith 
fronlman Steven Tyler, the Grammy 
Award-, Academy Award-, and Golden 
Globe-winning artist/actress said she 
was "lucky to be able to do so many 
things" and later thanked her former 
music partner and husband, the late 
Sonny Bono. Cher also brought the 
house down when she decried critics 
who repeatedly predicted her demise 
over the years. "Fuck em." she said to 
thunderous applause. "I still have a job. 
and they don't." 

Live via satellite from his Neverland 
ranch. Michael Jackson received a spe- 
cial Billboard award for his 1982 Epic 
album Thriller, which spent 37 weeks 
at No. 1. the longest span of time that 
any album has logged in the history of 



The Billboard 200. On hand at the 
ranch to present the award to Jackson 
was comedian/actor Chris Tucker. 

Additional show highlights includ- 
ed Nelly and the St. Lunatics dancing 
out of a giant oven door to perform 
the crossover hit "Hot in Herre" 
before a dancing-in-their-seats audi- 
ence, while Creed repeated its der- 
ring-do approach to rock by perform- 
ing under the Las Vegas sky atop the 
towering Stratosphere Hotel. 

There were other high-octane per- 
formances from Avril Lavigne, Faith 
Hill, Puddle of Mudd. and Justin Tim- 
berlake. But by far the most ener- 
getic — and moving — segment was the 
special tribute to pioneering rap trio 
Run-D.M.C, whose members Joseph 
"Run" Simmons and Darryl "DMC" 
McDaniels recently announced their 
retirement following the murder of col- 
league Jam Master Jay (aka Jason 
Mizell). Underscoring the unifying 
force of music. Nelly, Ja Rule, Busta 
Rhymes. Queen Latifah. Aerosmith's 
Steven Tyler and Joe Perry, and others 



(see story, above) had the audience on 
its feet and a sea of arms waving and 
pumping in the air. 

"That tribute brought great energy 
onstage," first-time Billboard Music 
Awards show host and comedian 
Cedric the Entertainer said. "People 
were sincere." Host of his own weekly 
Fox TV series, Cedric set the tone with 
a humorous videotaped spoof of 
Eminem's hit movie 8 Mile. 

According to Nielsen Media Re- 
search, the show drew 9.3 million total 
viewers, earning a 5.6 rating and an 8 
share. Bob Bain served as the show's 
executive producer. Producers were 
Paul Flattery and Michael Levitt. The 
show's director was Bruce Cowers. 

The Billboard Music Awards are 
based on the Billboard year-end charts, 
which will appear in the Dec. 28 issue. 
For a complete list of winners, visit bill- 
board.com/awards. 

Additional reporting by Melmda New- 
man and Rashaun Hall in Las Vegas 
and Margo Whitmire m Los Angeles. 



Annie Lennox: Billboard 
Century Award Honoree 



The 2002 Billboard Century 
Award was presented to Annie 
Lennox by Moby at the Dec. 9 
Billboard Music Awards. Follow- 
ing is an edited text 
of the presentation 
and speech from 
Lennox, who accep- 
ted via a taped mes- 
sage from London. 

Moby: Six months 
ago. Billboard's editor 
in chief. Timothy 
White, died suddenly 
at the age of 50. One 
of his proudest ach- 
ievements was the 
creation of the Cen- 
tury Award, given 
annually to an artist 
he felt was not re- 
ceiving the serious 
appreciation their achievements 
deserved. This year, his choice was 
an artist who revels in music's the- 



atricality. Miss Annie Lennox. 

Annie Lennox couldn't be here 
to accept this tonight. She's in 
London working on a solo album. 

But she sent us this 
message. 

Annie Lennox: Hi 
everybody. It's me. 
I'm very grateful for 
this extraordinary 
award. 1 hope you're 
having a fabulous 
time in Las Vegas, 
and I'm sorry that I 
can't be there to join 
you. And I'd just like 
to take a moment to 
say thank you so 
much to the wonder- 
ful Tim White, who I 
had the one occasion 
to meet, and it was 
rather splendid. It 
will remain in my heart, in my mind, 
for years to come. Lots of love to you 
all. Thank vou once again. 
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Compiled by Melinda Newman, Gail Mitchell, 
and Rashaun Hall from Las Vegas. 

AFTER SNARING EIGHT AWARDS, Aihanti is 

already looking at crossing over into a different 
media: movies. "Currently, Irv Gotti and Joel 
Schumacher are putting Sparkle together. Ja 
[ Rule ] and I and a whole bunch of other indus- 
try people will hopefully be doing that" she told 
Billboard. "Sparkle is about three females who 
are trying to put together a group, and they have 
their boyfriends managing them." 

ARTIST ACHIEVEMENT AWARD recipient Cher said 
her greatest achievement is "just staying in the 
business. Truthfully. That's the biggest achieve- 
ment It's really hard to do it you know. I'm try- 
ing to think of women that started the same time 
that I did who are still here. I think that's the 
hardest thing in any facet of our business, 
because people eat you up and then are tired [of 
you] and God knows, I've had people be really 
tired [of me| a lot of times. And people always 
[ask] . 'What made you keep going when you were 
completely washed up?' and blah, blah, blah, but 
you just keep going because that's what you do." 

FOR AEROSMITH'S STEVEN TYLER, who pre- 
sented Cher with her artist achievement award, 
there was no question what her greatest feat 
was: "It's how she straddled that cannon [in 
the "If I Could Turn Back Time" video]. It put 
me to shame for the rest of my life. Just that 
image, you know," he said. That and, really, 
the image of being a kid and growing up and 
seeing The Sonny and Cher Show." Bandmate 
Joe Perry simply called Cher "an amazing 
woman." 

SIX-TIME WINNER NELLY said one of the high- 
lights of this year was his tour in support of Nel- 
lyvitte. "That was a big thing for us, because it 
was the first time we ever headlined [a tour]. Peo- 
ple say we could have done it last year, but we 
wanted to I earn a little more about touring before 
we just jumped out there thinking we were big 
and bad," he said. "I think it made it better for 
this tour, because we were fully in control. We 
knew the ins and outs a little bit more. Coming 
off that tour was crazy. We 
were all the way out in 
Boise, Idaho. Who does 
shows in Boise? It was real 
big." 

NICK CARTER, who intro- 
duced the finalists for artist 
of the year, says he believes 
he and the other Backstreet 
Boys will "work things out" 
in the breach-of-contract 
suit the group recently filed 
against Jive Records {Bill- 
board, Dec 7). "I've already 
talked with [Jive's] presi- 
dent, and the boys have 
talked to the president. I 
can't specify everything, because I wasn't into 
(the suit] solely; there are four other guys in the 
group, but the fact is we're going to work it out 
We want to do another record as the Backstreet 
Boys, and I want to do another [solo] record." 

CEDRIC THE ENTERTAINER marked his first solo 
stint as a major-awards-show host with the Dec. 
9 Fox telecast Twice co-host of the annual BET 




Awards with comedian Steve 
Harvey, Cedric stepped into 
the host shoes worn last year 
by fellow Fox personality 
Bemk Mac. "I just graduat- 
ed from awards-show-host 
pilot school," the comedian 
said. "Now it's 'top gun.' " 
The St Louis-bred Cedric, a 
fan of Marvin Gave. Maze, 
Jay-Z, and Linkin Park, can 
be heard doing the inter- 
ludes on both Netty albums. 
"I've known him and the St 
Lunatics for years," Cedric 
said, "having introduced 
them at talent shows in St Louis." Is he enter- 
taining the notion of recording his own album? 
"I've got some things I'd like to do," he admitted, 
"mixing some comedy with serious music." In 
the meantime, he plans to continue inviting 
musical guests onto his weekly Fox series, Cedric 
the Entertainer Presents, which thus far has wel- 
comed Ice Cube and Xzibit. 

CREED GUITARIST MARK TREMONTI said he can 
often size up an audience before the band even 
hits the stage. "Sometimes, if you watch the 
bands that play before you, you can tell how 
they're going to be, but sometimes the audience 
just doesn't like that band or whatnot" he said. 
"But I think into the second song, if you haven't 
won them over by then, you know it's going to 
be tough. Usually our crowds are great right off 
the bat. There's maybe one out of 20 shows 
where the crowd could have been better." The 
winners of four awards, including group/duo of 
the year, will spend Dec. 31 playing a gig in 
Philadelphia. "I love playing New Year's Eve. 
Everyone's out to have fun that night so you 
know the concert is going to go off. You bring 
all your friends [to town with you], and you 
party there." 

JUSTIN TIMBERLAKE. who performed "Cry Me a 
River" at the awards show, knows people want 
to find out if the song is about his breakup with 
Britney Spears, but he isn't saying. "I think I 
knew when I wrote the song that people were 
going to speculate [on] what 
it's about because of every- 
body's unusual and interest- 
ing fascination with my per- 
sonal life," he said with a 
laugh. "It is what it is. I'm not 
going to go out on a limb and 
say it's about anything in par- 
ticular. If you want to know 
what it's about it's about me." 
Although delighted with the 
success of his solo debut, Jus- 
tified, he says he thinks peo- 
ple are still getting used to the 
album's R&B flavor. "It's 
tough to sell an R&B album, 
especially coming from a 
group where people perceive 
it as a pop-oriented [thing]. To come from a dif- 
ferent genre, to come from what people perceive 
as a whole fad, and to switch up your whole 
game and to try it out I really didn't think about 
it too much, but it was kind of brave to kind of 
go for it that way." 

ASK PERFORMER FAITH HILL how she felt when 
her new album, Cry, came in at No. 1 on The 




CEDRIC THE ENTERTAINER 



Billboard 200 and she'll tell 
you how excited she was, but 
ask her about husband Tim 
McCraw's album selling more 
than 600,000 copies in its first 
week, and she really bubbles. 
"With Cry, I don't know what 
to say, but when you ask me 
about him, I could go on for- 
ever about how I felt. It's a 
phenomenal album, first of 
all. It's the first time he's ever 
been released in the Christ- 
mas time period, and he was 
just worried about barely 
making it We all knew he was 
going to be great We were all very, very excited. 
He deserves it." McGraw, who served as a pre- 
senter at the show, said the first-week success of 
Tim McGraw and the Dancehall Doctors was 
"awesome. I was real proud of my band. You 
know, those guys put a lot of work into that 
record. You just try to make the best music you 
can make and see what happens." 

PUDDLE OF MUDO pocketed four awards, includ- 
ing rock and modem rock artist of the year, and 
performed "She Hates Me" on the show. With 
tongue firmly planted in cheek, lead singer Wes- 
ley Scantlin said he thinks he knows why the 
song has been so successful: 
"I'm not going to say who 
that's about, actually, but I 
think the reason everybody 
likes that song so much is 
that I figured out women: 
They hate men. I've been 
hated on by women for a 
long time. All you women 
out there, I know what's up, 
so don't mess with me. I got 
your number in my back 
pocket" Conversely, he finds 
"Blurry," which was named 
rock and modem rock track 
of the year, almost difficult 
to talk about "It's about my little baby boy and 
stuff. It's kind of a tough song to talk about, 
because it means a lot to me. It holds a serious- 
ly cool place in my heart" 

MOBY, winner of electronic album of the year, 
introduced the segment honoring Billboard 
Century Award recipient Annie Lennox. He told 
Billboard that even though he's never met 
Lennox, he respects her tremendously. "First 
and foremost, what I love about Annie Lennox 
is her voice. I also have a lot of admiration for 
her just being a strong, idiosyncratic, uncon- 
ventional musician because, unfortunately, 
there are so many female and male artists who 
seem like product. She has so much personal- 
ity, and her strength comes across in everything 
she does. She seems strong and uncompro- 
mising in a world where musicians are so quick 
to compromise." 

ALTHOUGH HE HAS PERFORMED "How You 

Remind Me" hundreds of times, Nkfcelback lead 
vocalist Chad Kroeger said he still loves singing 
it because "every night when we sing it, first 
off, we know it's the end of the show, so we 
know we're getting off work five minutes later. 
And we love the reaction we get: Everyone's 
singing along, and it's a great time." The tune, 
which was named Hot 100 single of year. 




"seems to be able to affect 4-year-olds, 40-year- 
olds, 84-year-olds. It doesn't seem to matter 
whether you can speak English. If the only lan- 
guage you can speak is Japanese, humming 
along doesn't seem to be a problem," Kroeger 
continued. "We're very lucky, and I think we're 
all very grateful to that song. I think it's sort of 
our 'Hotel California.' " 

AVRIL LAVKNE opened the show with a medley of 
her two hits "Complicated" and "Sk8er Boi," but 
the latter is her favorite of the two. "It's not as 
pop; it's more rock. I wrote it about how people 
were that I saw in high school and how they treat 
each other," she said. "There's kind of a message 
in there to be true to yourself, [because] the girl 
doesn't go with the guy 'cause she's worried about 
what her friends will think, and then she kind of 
misses out in the end. Then it turns into like a 
little bit of a fantasy: I end up with the rock star 
in the end. 1 used to be totally obsessed with 
skaters. I used to be a skater, and those were the 
kind of guys I was really into. And I'm also into 
rock stars. Those are the kind of guys I like, so I 
got a bit girly on that song." 

B2K IS ON A ROLL. In addition to walking away 
with the R&B/hip-hop singles (sales) of the year 
award for "Uh Huh," the Epic foursome is busy 
making more chart history. Lead single "Bump, 
Bump, Bump" with P. Diddy 
is B2K's first top 10 R&B 
single and thus far its high- 
est-charting Hot 100 single. 
"It feels good being noticed 
for all the hard work we've 
done in the last two years," 
said group member Raz-B, 
who along with Omarion, 
Lil Fizz, and J-Boog 
appeared as presenters on 
the awards telecast "We did- 
n't expect things to go this 
far," Omarion added. "It's 
been a long year, but we're 
very appreciative." Pande- 
monium, the group's follow-up to its 2002 
eponymous debut, streeted Dec. 10. B2K plans 
to hit the tour circuit again in June. 

THINGS HAVE DEFINITELY CHANGED for pre- 
senter and Nickelodeon/Jive artist Nick Can- 
non, who also stars in new movie Drumlme. 
The first awards show I ever attended was the 
Billboard Music Awards back in either '95 or 
'96," he said. "I was a seat-filler, and I drove all 
the way from San Diego to Vegas. I had my 
three-piece white suit on with my brim hat. I 
remember I got to sit next to Toni Braxton, and 
they didn't move me the whole time. I was sit- 
ting there the whole time, amazed. I knew then 
that this is what I wanted to do. Now, to be a 
part of this, legitimately, is just a blessing. It's 
way crazy to see how things can change up in 
a few years." 

TEN ALBUMS INTO HIS CAREER, Toby Keith, who 

nabbed honors for country singles artist of the 
year, said he's glad his professional life has grown 
slowly instead of meteorically. "I know when I 
first came out I [could] name 25 guys who had 
multi-million albums, and they don't even have 
record deals today," he said. "They're out of the 
business. Just to grow steadily and just contin- 
ue to evolve and get to play your music every- 
day, it's just a gift from God." 
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The 13th annual Billboard Music 
Awards, held Dec. 9 at the Grand 
Garden Arena of the NGM Grand 
Hotel in Las Vegas, were highlight- 
ed by highly charged performances 
by Avril Lavigne, Nelly, Justin Tim- 
ber lake . Puddle of Nudd, and Faith 
Hill. The show also featured a star- 
studded tribute to Run-D.M.C. 

The ceremony was preceded Dec. 
8 by the Billboard Bash at Studio 54 
in the MGM Grand, hosted by Ryan 
Sea crest of American Idol. Several 
non-televised awards were present- 
ed at the bash. Billboard also host- 
ed a private party at Olio! in the 
MGM Grand before the awards cer- 
emony. (Photos: Chris Farina) 



Ashanti. the year's big winner with eight awards, takes the stage to receive her 
honor as R&B/hip-hop artist of the year. 





Faith Hill belts out her most recent 
single. "Cry." 



Enjoying the Billboard Bash, from left, are Billboard associate publisher world- 
wide Irwin Kornfeld, Parallel Entertainment manager Maggie Houlihan, Virgin 
Entertainment marketing manager Ann Egelhoff, WEA VP of country sales Neal 
Spielberg, and British Consulate General vice consul Scott Campbell. 



Cher caps five decades in the music busi- 
ness with her Artist Achievement Award. 




Moby accepts his award for electronic 
album of the year for 18 — one of two 
Billboard Music Awards he received 
this year — at the Billboard Bash. 



m. 'ML 



Sharing a moment at the pre-awards party, from left, are VNU Business Media 
president/CEO Michael Marchesano, VNU Business Media COO/Billboard Music 
Group president Howard Lander, Arista recording artist Blu Cantrell, and Ameri- 
can Urban Radio Networks president Jay Williams. 




From left, Nelly, Aerosmith's Steven Tyler, and Busta Rhymes bust some serious 
moves on "Walk This Way" during the Run-D.M.C. tribute. 




Nelly roars through "Hot in Herre." 
honored as rap track of the year. 



Nivea blazes with her hit "Don't Mess 
With My Man" at the Billboard Bash. 



Puddle of Mudd's Wesley Scantlii 
whose band swept all four rock cate- 
gories in 2002 — shakes the rafters with 
"She Hates Me." 



Backed by a string section and a 20- 
member choir, Justin Timberlake 
pours it on with "Cry Me a River." 
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Anticipating the awards ceremony at the pre-show party, from left, are Gamier mar- 
keting manager Roseann Fernandez. Gamier promotions manager Patty DiMucci, 
Billboard sponsorship coordinator Cebele Rodriguez. Publicis S&L promotion 
supervisor Raquel Sandoval, and Publicis SAL marketing director Jose Gonzalez. 



I 




Gathered after the Billboard Bash celebrating Nickelback's four Billboard Music 
Awards in the MGM Grand casino, from left, are Millboard East Coast account 
executive Joe Maimone; Nickelback's Mike Kroeger. Ryan Vikedal. Ryan Peake, and 
Chad Kroeger; Roadrunner Records president Jonas Nachsin; Billboard associate 
publisher worldwide Irwin Kornfeld, and Bryan Coleman of Union Entertainment. 



Billboard senior writer Chris Morris, left, 
welcomes Alliance Entertainment Corp. 
executive VP of corporate marketing 
David Schlang to the pre-awards party. 



Hooking up at the pre-show party, from left, are Baker & Taylor VP of music Steve 
Harkins, Baker & Taylor music product manager Jennifer Wink. Billboard East 
Coast account executive Joe Maimone, the Gary Group senior account executive 
Dana Glassburn, and Classburn's husband, Mark Bassett. 





From left. Terri Mizell, widow of Run-D.M.C. DJ Jam Master Jay. and the rap unit's 
Darryl "DMC" McDaniels react to the award show's climactic tribute to the group. 



Taking in the pre-show party, from left, are Concrete Marketing president Bob Chi- 
appardi, JVC Disc America VP of sales and marketing Sean Smith. Smith's step- 
daughter Sally Abrams, and Billboard associate publisher worldwide Irwin Kornfeld. 




Avril Lavigne kicks off the awards show 
with a rocking rendition of "Complicated." 



From left. Mark Tremonti. Scott Stapp, and Scott Phillips of Creed collect their 
trophies for group of the year. 
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Web Is A 
Windfall For 
Touring Biz 

Continued from page i 

of dollars in advertising expenses by 
using artist and venue Web sites to 
announce concert news. Jim Guer- 
inot. partner in Rebel Waltz Man- 
agement, says he held on to 70%- 
80% of the money he would 
normally spend on tour marketing 
for many recent Beck and No Doubt 
dates. The Web also provides an 
instant way to communicate with 
an audience: For example. Beck set 
earlier start times for many of his 
weekday concerts after young fans 
e-mailed to tell him that curfews 
would keep them from attending. 

'GOLD MINE' FOR ARTISTS 

Such features boost the sites 
themselves and can put money into 
artists' pockets. Melissa Etheridge 
is snapping up as much as $30,000 
per year by charging $25.95 annu- 
ally to join her site. Although the 
site offers a number of free features, 
paying members enjoy such perks 
as meet-and-greet opportunities 
with the singer and access to pre- 
ferred concert tickets before the 
general-public on-sale date. 

"It's like this little gold mine." 
Etheridge says. "This Web site is a 
way to immediately fire up a com- 
plete fan base about something. You 
can [post somethingl and get an 
immediate response." 

The site "plays a big part in my 
career," she says. "My live shows sell 
as much as ever. I'm sustaining at 
this level without a massive radio 
hit So I owe a lot of it to the way we 
can market ourselves and get the 
info out through the Internet." 

Tim McQuaid, president of Fan 
Asylum — which manages Ether- 
idge's site and those of such acts as 
Matchbox Twenty and Whitney 
Houston — says that not every act 
has the $250,000 it typically takes 
to develop a site as elaborate as 
Etheridge's. But he says artists both 
big and small can benefit from 
Internet exposure. Just posting a 
simple site with basic tour infor- 
mation, something that is virtually 
cost-free, can boost ticket sales. 

Wilco heavily relied on its Web 
site to sell out a number of dates on 
its tour during the past year. Those 
who register at the free site — about 
25,000 people are currently signed 
up — can buy tickets to shows before 
public on-sales. 

For an Oct. 17 concert at New 
York's Roseland Ballroom, "we sent 
out an e-mail a few days in advance 
of the early on-sale and sold out the 
show within two days. And we did 
no advertising," Wilco manager 
Tony Margherita says. "There have 
been shows where we've saved as 
much as $10,000." 

The potential for saving money 
on advertising is great. A full-page 
ad in the Sunday New York Times. 
for example, can run as high as 



$80,000: a quarter-page can cost as 
much as $25,000. 

"We deal with a lot of people that 
are under the radar," says Jim Flem- 
ing of the Fleming & Associates 
agency, which books such artists as 
Ani DiFranco. "(Their sites) put 
them on a level playing field. They 
may not be as sophisticated as oth- 
ers, but it gives out the info. It's 
empowering for indie artists." 

DiFranco's site lists all of her tour 
dates and provides purchase links. 
Another Fleming-booked act, Dan 
Bern, recruits street teams through 
his site. Members print out one- 
sheet ads from their computers and 
tape them up around town, in 
exchange for free admission to 
Bern's shows. 

"The Internet is a great equaliz- 
er. It makes me and my DSL line 
every bit as impressive as IBM," Goo 
Goo Dolls' Robby Takac says. "The 
Internet certainly seems to be help- 
ing with the shows." 

Within a year, Goo Coo Dolls plan 
to bow their own dial-up server 
(similar to AOL), where users can 
get premier concert tickets, e-mail, 
and other extras for about $20 a 
month. Currently, Goo Goo fans get 
a password for a presale option 
when they pop the band's latest CD, 




Cutter/lower, into their computers. 
Bon Jovi used a similar program to 
cross-promote its tour dates and 
new CD Bounce (Billboard, Nov. 2). 

TARGETED PROMOTIONS 

Venues and promoters are also 
constructing Web sites that boast 
special incentive programs. Joel 
Peresman, senior VP of Radio City 
Entertainment — which is a division 
of New York's Madison Square Gar- 
den — reports that the aforemen- 
tioned venue has attracted 300,000 
people with its 2-year-old Program 
Backstage initiative. As part of the 
free program, the venue regularly 
e-mails concert presale notices to 
members dictated by talent prefer- 
ences that they list upon register- 
ing at the site. Peresman says that 
rather than pay for radio advertis- 
ing — which undoubtedly reaches 
listeners that are not interested in 
the artist — "you're targeting the 
right people with our e-mail blasts." 

In a shift from two years ago. the 
majority of tickets to Madison 
Square Garden are now moving 
over the Internet through Program 
Backstage and regular Web sales. 

Peresman admits he has found 
the quick rise "very surprising. But 
if anyone can find an easier way of 




doing a task that is effective, they 
are going to do it." 

Clear Channel Entertainment 
(CCE) launched its GetAccess mem- 
bership program in 2001. For a $60 
annual fee, members get first crack 
at tickets for select concerts, sport- 
ing events, and other live happen- 
ings in their area: the program is 
available in 37 cities. CCE teams 
with such partners as Sam Goody 
and Entertainment Weekly maga- 
zine to promote CetAccess (Bill- 
board, May 25). 

As Chris Hearne, president of 
CCE's Access Group, told Billboard 
earlier this year, "We produce so 
many shows in so many markets, 
and it's all about how to improve 
the customer experience, not unlike 
the airlines and their frequent-flyer 
[programs]." Among the acts whose 
tickets have been offered are the 
Rolling Stones and Shakira. 

Internet ticket sales at the 18 
North American venues managed by 
House of Blues (HOB) Concerts have 
doubled during the past two years. 
"We're now seeing tangible evidence 
of people going to the Internet," says 
HOB executive VP of concerts Alex 
Hodges, who points out that speed- 
ier online transactions beat half- 
hour waits that people usually 
endure when ordering tickets over 
the phone. "I think if there's less 
pain involved, more people will step 
up and buy. This is a phenomenon." 

He also notes that according to 
in-house surveys, 12% of people 
hear about concerts from the Inter- 
net, just behind 14% of people who 
learn about them on the radio. 

This past spring, HOB's Universal 
Amphitheatre and Nederlander's 
Greek Theatre — which regularly 
cross-promote shows — announced 
a three-week advance purchase 
opportunity for 65 summer events 
at the two Los Angeles venues. The 
program, called the Premiere-Mar- 
quee Club, was offered to both 
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venue operators' Web mailing lists 
via e-mail blasts. 

"We had great results," Hodges 
says, noting that 66% of the people 
solicited bought Premiere tickets. 
The 2003 Premiere club will kick off 
in March. 

PRINT IT YOURSELF 

Venues also are bullish on ad- 
vanced-ticketing technology. Many 
facility executives are cheering 
Ticketmaster's print-at-home fea- 
ture — introduced in 2000 — which 
enables customers to print out bar- 
coded tickets on standard comput- 
er printer paper. 

HOB rolled out print-at-home 
ticketing at San Diego's Coors 
Amphitheatre in August. Hodges 
says he was worried about con- 
sumer resistance, but 12,000 tick- 
ets were sold this way for only six 
shows. He says, "Printing at home, 
you can quickly make your transac- 
tion, print it. and have it in your 
hand. That enhances sales." 

Venues' speedy adoption of print- 
at-home ticketing is leading to 
improvements from Ticketmaster. 
On deck are tickets that will be sent 
to consumers' cell phones, with dig- 
ital bar codes on the phone screens 
that can be scanned at venues. To 




further encourage online ticket pur- 
chases, many venues — including 
Philadelphia's First Union Center — 
are adding 3D functionality to their 
Web sites that will display the exact 
view of the stage from each seat. 

HOW IT ALL WORKS 

Generally, artist and venue sites 
operate their presales by giving reg- 
istered fans a password before link- 
ing them to Ticketmaster. That 
password is typed in during the pur- 
chase and activates the exclusive 
sale. Purchases are generally limit- 
ed to four tickets. As with phone 
sales, Internet buyers can pick up 
their tickets at the venue, print 
them out at home, or have the tick- 
ets mailed to them. 

Depending on the size of the 
venue, as much as half the house 
may be put on presale — Wilco's 
Roseland Ballroom setup was atyp- 
ical — with tickets generally offered 
a few days before general-public 
sales. These select crowds tend to 
snag the best seats, but typical Tick- 
etmaster fees still apply. 

But Ticketmaster — which has 
exclusive contracts with many 
buildings — does allow a select 
number of artists to sell a limited 
number of tickets online for a 



smaller fee or without a service 
charge through Musictoday, an 
online commerce site founded by 
Coran Capshaw. manager of Dave 
Matthews Band (DMB). 

In addition to DMB. such acts as 
Wilco; Medeski, Martin & Wood: 
Shania Twain: Shakira: and Marc 
Anthony have offered tickets 
through Musictoday on their Web 
sites. The artists pay Musictoday a 
small percentage to sell up to 10% 
of their available concert tickets 
with Ticketmaster's blessing. 

Barnes says, "We try to accom- 
modate bands if they have legiti- 
mate fan clubs and want to provide 
a limited amount |of tickets] to die- 
hard fans." 

Capshaw says, "We're not trying 
to circumvent Ticketmaster — 
we're working alongside them. 
We're just pulling a portion of the 
tickets . . and hoping [the pre- 
sales] will help sell more tickets 
for everybody overall." 

On the other hand, this June's 
Bonnaroo Festival, which hosted 
such jam bands as String Cheese 
Incident and Widespread Panic, sold 
more than 75,000 tickets through 
its own Web site without Ticket- 
master participation. Event organ- 
izers originally intended to make 
tickets available via traditional Tick- 
etmaster outlets, but the quick sell- 
out rendered that plan irrelevant. 

Not surprisingly. Barnes says the 
non-Ticketmaster presales will con- 
tinue to constitute only a fraction 
of online sales because of the invest- 
ment required in a site that can 
handle its own ticketing. 

PROMOTERS' ROLE CHANGING 

The rise in Web ticketing is alter- 
ing the role of the promoter, but 
there is still plenty of work for the 
show presenter to do, says CCE's 
Sam Kinken, a New York-based pro- 
moter who handled Wilco's Rose- 
land Ballroom date. 

Placing ads is "just one aspect 
of their whole responsibilities. 
You are the eyes and ears of that 
| local | market," he says. "You're 
thinking of great places to play 
the band; you're working with 
their manager." 

As Guerinot notes, there have 
been occasions when Web sales have 
not met expectations. "The response 
to the Tony Hawk show in Boston 
was not as great [as some other 
cities|," he says of Boom Boom 
Huck Jam, the skateboarding/music 
tour he produced this fall (Bill- 
board. Sept. 28). 

Since he could not depend on 
the tour's Web site to spread the 
word, "the promoter rolled up his 
sleeves and did an awful lot of work 
there," Guerinot says. "There's 
always going to be a need for some- 
one to articulate [the needs of] 
their market." 

The big picture, sums up Artist- 
Direct vice chairman Marc Geiger, 
is that the Internet is an important 
cog that complements traditional 
concert methods. "The Internet just 
enables the consumer to get any- 
thing and everything in one place," 
he says. "A super fan can buy early 
and avoid waiting with the herd. 
That's really the game today." 



72 



www.billboard.com 



BILLBOARD DECEMBER 21. 2002 





Calendar 



JANUARY 

Jan. 5-7. Future of Music Policy 
Summit. Georgetown University. 
Washington. D.C. 202-331-2958. 

Jan. 8-11. 30th Annual Interna- 
tional Assn. for Jazz Education Con- 
ference. Fairmont Royal York. Shera- 
ton Centre, Crowne Plaza Centre, and 
Metro Toronto Convention Centre. 
Toronto. 610-667-0501. 

Jan. 9-11. First Annual Interna- 
tional Stadium Management Confer- 
ence, presented by the International 
Assn. of Assembly Managers UAAML 
Hyatt Regency. Phoenix. 972-538-1013. 

Jan. 9-11. Noorderslag Music Sem- 
inar. I)e Oosterpoort. Groningen. 
Netherlands, noorderslag.nl. 

Jan. 11. Stellar Gospel Music 
Awards taping. Atlanta Civic Center. 
800-858-3207. 

Jan. 13. American Music Awards. 
Shrine Auditorium. Lot Angeles. 323- 
931-8200. 

Jan. 16-19. 102nd Annual NAMM 
Winter Trade Show. Anaheim Con- 
vention Center, Anaheim, Calif. 323- 
965-1990. 

Jan. 17. 2003 NAMM Concert Hon- 
oring Sir Elton John: A Benefit for 
Music Education. Arrowhead Pond. 
Anaheim. Calif. 323-965-1990. 

Jan. 19-23. MIDEM 2003. Palais 
des Festivals. Cannes. 212-370-7470. 

Jan. 28-Feb. 2. Country in the Rock- 
ies, presented by the T.J. Martell Foun- 
dation, Club Med. Crested liutte, Colo. 
615-401-2808. 

FEBRUARY 

Feb. 4-6. Digital Content Delivery 
Expo (DCD Expo). San Jose Convention 



Center, San Jose. Calif. 978-474-1900. 

Feb. 6-8. Ninth Annual Billboard/ 
Airplay Monitor Radio Seminar & 
Awards. Eden Roc Resort, Miami 
Beach. 646-654-4660. 

Feb. 7-8, 15th Annual Frank Sinatra 
Celebrity Golf Tournament, presented 
by the Barbara Sinatra Children's Cen- 
ter. Renaissance Esmeralda Resort. Indi- 
an Wells. Calif. 760-674-8447. 

Feb. 17-20. 1 wen I Pro Forum 2003. 
Green Valley Ranch Resort & Spa, Las 
Vegas. 860-738-3801. 

Feb. 19-21. 34th Annual Country 
Radio Seminar & Trade Show. Nashville 
Convention Center. 615-329-2615. 

Feb. 20, Brit Awards, Earls Court. 
London. 44-207-385-1200. 

Feb. 20. Rhythm & Blues Founda- 
tion's 2003 Pioneer Awards. Grand 
Ballroom. Manhattan Center. New 
York. 202-588-5566. 

Feb. 23. 45th Annual Grammy 
Awards. Madison Square Garden. New 
York. 310-392-3777. 

MARCH 

March 1-2, Global Entertainment 
and Media Summit. Lc Bar Bat, New 
York. 973-228-4450. 

March 6-8. 2003 Million Dollar Col- 
lege Radio & Music Conference. 
Radisson I Intel Atlanta South. Atlanta. 
404-761-4000. 

March 7-9, Intercollegiate Broad- 
casting System National College Radio 
Convention. I Intel Pennsylvania. New 
York. 845-565-0003. 

March 10. 18th Annual Rock & 
Roll Hall of Fame Induction Ceremo- 
ny. Waldorf Astoria Hotel. New York. 
216-781-7625. 

March 10, Fourth Annual Best Cel- 
lars Wine Dinner, presented by the T.J. 
Martell Foundation, Loews Vanderbilt 
Hotel. Nashville. 615-256-2002. 

March 12-16. South by Southwest 
(SXSW) 2003 Music Conference and 









Lines 



BIRTHS 

Girl. Hannah Olivia, to Andrea and 
James Lopez. Dec. 3 in New Jersey. 
Father is VP of urban marketing for 
Atlantic Records. 

Twin girls, Anna Elisabeth and Abi- 
gail Grace, to Angela and Todd 
Smith. Dec. 2 in Nashville. Father is 
a member of gospel trio Selah. 



Girl, Sara Kaitlyn. to Philip and 
Susan Owens. Dec. 5 in Nash- 
ville. Father is an income track- 
ing analyst for Sony/ATV Music 
Publishing. 

Boy. Timothy Connor Murray, to 
Kim Wiggins Murray and Brad 
Murray. Dec. 3 in Nashville. Mother 
is former creative manager for Acuff 
Rose Music. 

MARRIAGES 

Sarena Angeline Comeux to Brian 
Philips. Nov. 28 in Dublin. Groom 
is senior VP/GM of CMT. 



Exhibition. Austin Convention Center. 
512-467-7979. 

March 16-19. 2003 NAR.M and 
AFIM Annual Convention and Trade 
Show. Orlando World Center Marriott. 
Orlando. Fla. 856-596-2221. 

March 18-22. Winter Music Con- 
ference 2003. Radisson Deauville 
Resort. Miami Beach. 954-563-4444. 

March 19. Washington. D.C. 
Heroes Awards, presented by the 
Washington. D.C. chapter of NARAS. 
Willard Inter-Continental. Washing- 
ton. D.C. 202-662-1341. 

March 20. 18th Annual Interna- 
tional Dance Music Awards, presented 
by the Winter Music Conference. Jack- 
ie Gleason Theater, Miami Beach. 954- 
563-4444. 

March 22-23. KLOS Mark and 
Brian Celebrity Golf Tournament, 
sponsored by the T.J. Martell Founda- 
tion, Coyote Hills Golf Club. I»s Ange- 
les. 615-256-2002. 

March 26-29. 33rd Annual Rec- 
ording Media Forum. Loews Ventana 
Canyon Resort. Tucson. Ariz. 609- 
279-1700. 

APRIL 

April 6. 2003 Juno Awards, Corel 
Centre. Ottawa. 416-485-3135. 

April 5-10. Gospel Music Assn. 
Convention. Nashville Convention 
Center & Renaissance Hotel. 615- 
242-0303. 

April 5-10. National Assn. of 
Broadcasters (NAB) 2003 Conven- 
tion, Las Vegas Convention Center. 
202-429-5479. 

April 10, Dove Awards, sponsored 
by the Gospel Music Assn.. Gaylord 
Entertainment Center. Nashville. 615- 
242-0303. 

Submit items for Lifelines. Good 
Works, and Events Calendar to 
Margo Whitmire at Billboard. 5055 
Wihhire Hlvd.. Los Angeles, Calif. 
90036 or at mu hitmired 'bill- 
board, com. 
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Billboard Music Group events & happenings 

Hew Date Set For 2DD3 

Music 6 Money Symposium 

Billboard has set the dale lor its next Music & Money Symposium. The one-day 
networking event, which brings investment firms together with top music 
industry executives and entrepreneurs, will be held March 6 at the St. Regis 
Hotel in New York. 



Billboard 

music& 
money 

SYMPOSIUM* 



Participants in the event will include senior executives from artist management 
companies, record labels, music publishers, touring and promotion companies, 
new-media companies, law firms and accountancies, financial services and 
consulting firms, venture capitalists, and 
other equity providers. 

Among the planned topics for the March 
symposium: "New Economics of the 
Music Business," in which industry lead- 
ers will examine how revenue erosion and 
tighter margins are changing the music 
business: "Finding trie Funding that Fits," a look at the ways that funding 
partnerships are formed: and "Valuing Music Assets," which will focus on the 
current market view of music and publishing companies. Additional topics, 
speakers, and panel participants will be announced in the coming months. 

For general information about the event, contact Michele Jacangelo at 646- 
654-4660 or visit www.billboardevents.com. For panel and speaking opportu- 
nities, email kschlager@billboard.com. For registration information and group 
discounts, contact Phyllis Demo at 646-654-4643. For sponsorship informa- 
tion, contact Cebele Marquez at 646^54-4648. 




BOOK OF THE WEEK 

POP HITS SINGLES & ALBUMS 

A comprehensive chronicle ol pop music's early 
years. Pop Hits Singles i Albums 1940-1954 
provides an in-depth look at the biggest hits and 
artists of the golden era of pre-rock popular 

music. 

Pop Hits was compiled by renowned chart 

archivist Joel Whitburn and actually combines several books in one, covering all 
aspects of the multiple singles and albums charts that were published by Billboard 
in the years 1940-1954. (This was the period before the introduction of the definitive 
Hot 100 Singles and Top Pop Albums charts.) Whitburn's listings of singles include 
all artists and recordings that appeared on Billboard's various pop singles charts for 
the period. A year-by-year ranking shows the peak position of every charted pop 
single lor the years 1940 to1954. The book also has a full history of early pop 
albums, with information on the artists and recordings that appeared on Billboard's 
multiple album charts from 1945-1954. Finally, a bonus section chronicles week-by- 
week the top 10 ol every BiZ/tarTBest Sellers" singles chart from 1940 to1954. 

For information on ordering Pop Hits Singles & Albums 1940- 1954 (ISBN: 0-89820- 
152-7, $69.95). call 262-251-5408 or visit www.recordresearch.com. 

UPCOMING EVENTS 



BILLBOARD/AIRPLAY MONITOR RADIO SEMINAR S AWARDS 

Feb. 6-{! • The Eden Roc Resort • Miami Beach 

BILLBOARD MUSIC t MONEY SYMPOSIUM 

March 6 • The St Regis Hotel • New York City 

BILLBOARD LATIN MUSIC CONFERENCE i AWARDS 

May 5-8 • The Eden Roc Resort ■ Miami Beach 

for more information: Michele Jacangelo 646.654.4660 • obeveiits@biHboard.com 
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Petty Ready 

Hanging out backstage to make faces at one another before a 
sold-out show Dec. 3 at Philadelphia's First Union Spectrum 
are, from left, Tom Petty and Comcast-Spectator promotion 
manager Lou D'Angeli 
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he Hendrix 
tixperience 

Sky Church in Seattle hosted a tribute show Nov. 24, the 
date that Jimi Hendrix would have celebrated his 60th 
birthday. Joining the original Band of Cypsys bassist Billy 
Cox and drummer Buddy Miles were guitarist Eric Gales. 
Kid Rock guitarist Kenny Olson, Native American blues 
rockers Indigenous, and former Earth, Wind & Fire gui- 
tarist Sheldon Reynolds. Headlining the event was Buddy 
Guy, pictured left, with Janie Hendrix. president/CEO of 
Experience Hendrix LLC. 
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Aficionados 

The ninth annual T.J. MartellWine and Music Aficionado Din- 
ner raised more than 5133,000 last month at the Harold 
Pratt House in NewYork. Pictured at the event, from left, are 
auctioneers Joe Smith and Ann Colgin foundation chairman 
Tony Martell and event hosts Daniele and Terry Ellis 



EDITED BY CHUCK TAYLOR 



Jon Nardachone: Signed, 
Sealed & Delivered 




Murder 1. from left Bramplwtamine. Iceberg. Will Naga.BoyToy. and Jon "Job the Raver' Nardachone 



ttlantic Records' national rock 
director Jon Nardachone cer- 
tainly isn't the first music-biz 
guy to be in a band, liut he dots 
have one novel distinction: His is 
actually signed to a label deal. 

Founded in 1997 as a "defiant, 
middle-finger-in-your-face punk 
rock band." today, the five-piece 
Murder 1 has mellowed into a 
thrashing heavy rock act. along the 
lines of Deep Purple or Black Sab 
hath. "We are truly 
living, breathing, 
and pissing sex, 
drugs, and rock 
n'roll.'' Nardachone 
says with a growl. 

The band hits 
the stage around 
New York at least 
once a week, along 
with some regional 
touring. "We don't 
need to make profits in the band." 
he says. "That's not really the point. 
This is our way to keep it alive and 
well and to meet new people." 

Those shows have helped fund 
three albums, including the previ- 
ous American Junkie, which sold 
more than 5.000 copies. ILs latest, 
On High, is due Feb. 11 on New- 
York indie label the Music Cartel. 

So what happens if the disc 
explodes and Murder 1 becomes 
the musical soup of the day? 
"Everyone has those dreams, but 
we decided to chase them a differ- 



6 1 see how 

sometimes we 
treat acts like a 
name and number, 
unfortunately. 9 



ent way — three of us in the band 
work in the entertainment busi- 
ness." Nardachone says. "I think all 
of us secretly want to be rock stars, 
and if we had the chance to do this 
on a more full-time basis, we 
would. But we will cross that bridge 
when we get to it." 

Aside from the personal rush. 
Nardachone — who has worked 
with Atlantic's Rush. Audiovent. 
Taproot, and Kid Rock this year 
alone — says being 
bassist in a band 
allows him the op- 
portunity to see 
the music indus- 
try from both 
sides: "I see how 
sometimes we 
treat acts like a 
name and num- 
ber, unfortunately. 
Some 18-year-old 
kid gets signed and thinks he's the 
shit, but he's really just a social 
security number." 

Nardachone also knows that 
today's corporate marketplace isn't 
likely to foster a slot for his band 
on a major label, either. "I've tried 
to sign sex. drugs, and rock n'roll 
here before, and I've been negated 
every time. This is meant to be an 
indie-rock thing. It's fun that way. 
You set your own pace, you write 
your own songs. 1 wouldn't have it 
any other wav." 

CHUCK TAYLOR 
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